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SON G S 

FOR U. J. A. MISSIONS 

YERUSHALAYIM SHEL ZAHA V 

AVI R HARIl1 TSALUL KAYAYIll 
VEREACH ORANIM 
NISA BARUACH RA'ARBAYIM 
IM KUL PA ' AMONIl1 
UVTARDAYI'lAT ILAlI VA' EVEN 
SHVUYA BACHALO~L~ 
HAIR ASHER BADAD YOSHEVET 
UVALIBA CHOMA 

CHORUS 

YERUSHALYTII SHEL ZAHAV 
VSHEL llECHOSHET VESHEL OR 
HALO L'CHOL SHIRhYICH 

I ANI KINOR(REPEAT) 

JERUSlillE:M OF GOLD 

THE OLIVE TREES THAT STAND IN 
SILENCE UPON THE HILLS OF TIME, 
TO !!EAR THE VOICES OF THE CITY 
AS BELLS OF EVENING CHIME. 
THE SHOFAR SOUNDING FROM THE TEMPLE 
TO CALL THE WORLD TO PRAYER 
THE SHEPHERD PAUSES IN THE VALLEY 
AND PEACE IS EVERYVlHERE 

CHORUS 

OH CITY ,lITH A HEART OF GOLD 
MY HEART WILL SING YOUR SONG 
OF GLORY 
JERUSALEM 

.............. 
11ACHAR 

1 . MACHAR, I N SPITE OF GREY AND GLOOMY 
SKIES 
TOMORROW '.ILL BE CLEAR AND BRIGHT 
MACHAR,WE RAVE A HOPE THAT NEVER DIES 
THE DAWN I-lILL SOON REPLACE THE lITGHT 

CHORUS : 

SING FOR TOMORROW IS ANOTHER DAY 
DREAM A DREAM THATS FREE OF CARE AND 
SORRO" 
WHEN US DARK LET YOUR HEART LEAD 
THE ,lAY 
AND MACHAR "ILL BE A BRIGHT TOI'"~11 

2.MACHAR, WE'LL SEE THE LION WITH TdE 
LAMB 
AND THEY WILL TEJ,.CH US RIGHT FROM 
IIRONG 
MACHAR, ALONG THE BATTLE 'olEARY LI.ND 
I N TII1E WE' LL HEAR A PEACEFUL SONG 
(CHORUS) 

,.MACHAR, llE 'LL PUT A"AY OUR 
UNIFORMS 
AND WARRIORS , .. ILL ALL JOIN ILlliDS 
I'l.l.Cl!I>.R, WILL BE A BRIGHTER TIl1E 
I KNOW, 
III'l.'H FAITH "IE ' LL BUILD A 
BETTER LiJ<D 

CHORUS: 

KOL ZEH YAVOR MACHAR IMLO HAYOM 
ZEH NACHON KA 'OR B ' TZOHAYI M 
KOL ZEH EYNO MASHAL VELO CHALOM 
VEIII LO MACHAR AS MACHROTAYIII 

•••••••• •••••• 

SHARI1 AL SHEYCH 

GADOL HU BALAYLA VELACH M' CRAYAYCH 
CRAZARNU IM BOKER EL SIL\RM EL SHEYCH 
AV ARNU BALA YLA BAY AM UVEl!I>.R 
UV ANU I M BOKER EL TOCH HAllAYTSAR 

CHORUS: 

AT SHARM AL SRAYCH 
CTIAZARNU ALAYICH SHEYNIT 
AT BELIBAYNU , LIBEYNU TAMID 

HAYAM VEHAMELACH YADU ET HASHIR 
CHAZARNU ELEYCHEM TlRAN USNAPIR 
OTAM HASHAIIAYIM MAYAL LEVAVAYCH 
lIAYTSAR YAM UMAYIM AT SHARM 
AL.SHAYCH 

CHORUS 

OLA LO lU.BOKER BCHOF ALMOGIM 
OVROT SHUV BAMAYIM SFIllOT 

DAYAGIM 
YO];~D LO HA 'EREV MEVI OD CHALOM 
MEV"I AL HAMAYIM TIKVA SHEL SHALOM 
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LA i1NATSAYACH 

CHORUS : 

L1~~ATSAYACH SHIH !1IZMOR a~IU 
LADONAI KOL RA ' ARETZ (2) 

YAKUI1 ADO NAI YAFUTSU OYVAV 
VY1..NUSU NISA.."IAV !1IPANAV (CHORUS) 

LO I.O PANUl'! VELO LO YISH1.N 
SHOHER YISRAYAYL YI SRAAYL (CHORUS) 

.A!IAClThlJ N1. ' AVOR 

AM YISRAAYJo.L CHAI 

AM YISRAEL .AI'1 YSRAEL AM YISRAEL 
CHAI( FOUR TH IES) 
OD .wnw CRAI, OD AVINU CHAI 
OD AVINU OD AVIIW OD AVINU CHAI 
(REPEAT) 

Bl,SHANA HABAA 

BESHANA HABAA : NISHEV AL HANIRPESET 
VEIII SPOR TSl PORl l'! NEDEDOT 
YELADI M BECHUFSA YI SACaAKU TOFESET 
BEYN LEBAI T UVEY aASADOT 

LACRAWL RAI1ETSARni YACOLNU VEGAVARlIU CHORUS : 
l'!EKOL HAl'!ETSARI M YATSANU U!1 ETlJ'l OD TI RE OD TI RE KAl1A TOV YIhTI 
AVARNU ET RASCRACH GAM ET SINAI BSIll.l'IA RABAA (REPEAT) 
AVARlW 
ANACHNU NA ' AVOR BE!1ETSAREI TIRAlI B/JJERECH CHAZAIU. 

CHORUS : 
ANAcHNU !lA'AVOR BECHOCHECH UVAOR 
BEDEGL KCHOL LAVAN BEl'!ETSAREI TIRAN 
(REPEAT) 

RAV! NAGILA 

RAVA NAGl LA, HAVA NAGILA, 
HAVA NAGI LA VENISI1ECRA (2) 
IIAVA IIARAIN,~ (2 ) 
HAVA NARAI !lA VENISl'!ECRA 
URU, URU ACHIl'! URU ACRIN 
BELEV SA!1EACH 

OSE SHALON 

OSEH Sa~OM BI !1RO!1AV 
HU YAASE SHALOM .\LAYNU 
VE AL KOL YISRAEL 
VEI IlRU I IlRU Ai'lEN 

YAASE SHALOM (2) 
SHALOM ALAYNU VEAl, KOL YISRAEL 

YllSE SHALOM (2) 
SHALOl'! ALHNU VEJ.L KOL YISRAEL (2) 

lJ'IT CHOZER BEDERECH BA TIPASTI 
BElli OHANIM GVOHI!1 , ANI ClIO ZER 
BADERECH BA TI PASTI OR BELAYLOT 
KAYHIM 

HE1iARI11 GVOHIM YOTAYR BADERECH 
CRAZARA. HA!1IDROII TALUL YOTAYR 
BDERECH CRAZARA . 
LU Hi,YIT K.Ul LETSIDI BEDERECH CHAZAru. 
LO HAYTA BISHVILI RADERECH CiUZlu'1A 

• 

KOL OD BELEV1.V PNI!1A 
NEFESH YEHUDI HO!1IYj, 
ULFATEI !1IZRACH KADIMA 
AYIN LEZIOIl TSOFIYA 
OD I.O AVDA TIKVATElW 
RATIKVA SHNOT ALPAYIM 
LIHTrOT A!1 CHOFSRI BEARTZENU 
BERETZ ZI O!l VEYERUSHALYII'1 

•• •• • • •• • • • •• ** • •• • 
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Edited Minutes 

P.R. Directors Meeting 

June 8 a nd 9, 1971 - - New York City 

TUESDAY , June 8 , 1971 

I NTRODUCTION: 

The most out s tandin g overall accomplishment of the Public Re lations Directors 
meeting was the development of an effective , creative working relationship 
among the 19 major communities represent.ed, tbe UJA public relations staff, 
our new advertising agency (Allerton, Berman and Dcan). and the CJFWF public 
r elations department. 

Our meeting was cha llenged to seek out the e l ements which seem to broaden the 
base and raise the level of giving mnrl:cdl y in some communities. We were 
charged to show initiative and imagination, t o suggest , to be innovative, as 
well as responsive . 

i 

There were three introductory presentations from Irving Bernstein, Executive 
Vice-Chairman of the United Jewish ;\ppc.tl, Philip Bernstein, Executive Director, 
CJFWF, and Melvyn H. Bloom , Public nolations Director, UJA. A summary of the 
principa l p Oints of each follows : 

I rving Bernstein: A continuing situation of almost-peace and a l most-war will 
put an enormous strain on the I sraeli Government for defenso needs. But, at 
the same time, the problems of the "Second I srael ," hidden by the war , be-
come more visible and creates a morc pressi n~ need for solut ions . The emphasis 
of the campaign must shift somewhat Lowanl lhe human needs of jobs, h ousing and 
educat ion of new immigrants and war-w(:ary citizens. The strength of I srael de
p ends upon the U.S. Government as n dC'tt:1Tc'nt force against Russia as the true 
enemy. and upon a generous American JtMish Community. Our Public Re lations 
practitioners need to be quick and nlel't to innovat ive ideas in the early 
stages of the campaign , 

Phil ip Bernstein: A community e f fol't i !' th~ Itey to s uccessful fund-raising and 
effective operating agencies. There is value in creating news through projects 
such as Operation I s r ael, and in taking a.dvantage of local opportunities slich 
as tbe protest caravan from Baltimore to the Soviet Embassy in Washington. 

Mel vyn Bloom: 
begun in 1 971 

A more sophisticated cDlphasi.s in public r e l ations programming, 
and t o continue in 1972, ha~ included: an infusion of more sub-

stantive materials ; greater stress 011 how money i s being spent (how mUCh, for 
what); spec ifics, on the kinds of agencies r r c eiving money ( facts and figures on 
what they do) •• , . 

The value of "Operat i on Outreach" (tho comr.anli t.\' counselling program) bas been 
that UJA is providing not only "th ings" hut ~:('l'vjces -- people who are pro
fessiona l s in analysi s and plannin g , a nd who ( ' al l, at early stages . e f fect 

-. 
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i 
change and provide new ideas through intelligent feedback • ... 

It is important to place more emphasis upon the electronic media since that 
i s where the public is in 1971 -- and l ess on the printed word ••• . 

The public relations func t ion must be broadened to encompass total f und-rais ing 
and be integrated with campaign strategy and all its el ements including speakers, 
special events, timing of programming , fund-raisin g tactics and innovative pro
gramming . . •. 

The best campaigners have a sense of appropriateness of the communication pro
cess and public r e lations ; public relations professionals need more awareness 
of the problems of campaign p eople -- everyone must be "imagination-oriented." 
And, If the inte rna tiona l picture changes we may need t o mee t again to re
orient the thrust of our program , so everything presented at the meeting must 
be viewed at the present as a fir st draft . 

ALTERNATE SLOGANS AND CAMPA I GN THEMES: 

The creative materials developed will try to solicit admi r at ion and honest 
sympathy and a desire to help through a concrete act of giving . They will 
furt he r the general t one of tbe campaign. What we want to do i s to build a 
sensi t ivity to the real probl ems in I s rael of poverty, slums, and absorp-
tion -- against a background of a struggl e for sheer surv i val. We must hwnan
i z e these problems a nd individualize them so that people can r e lat e to them. 
It fol l ows , then , that our materials mllst be Dade much more substantive than 
in the past, with less gene ralitie s and gr eater emphasis on facts, figures and 
h uman s tories . 

The presentation on a l ternate s l ogans and campaign themes is presented in 
Addendum One. The consensus was that "Keep the Promise" offer ed the best 
pot entia l, with onl y minor r eservations voiced. "Keep the Promise" seemed 
to devel op greater support as the conference progressed, as is evidenced by the 
final unan imous r esolution presented a t the conclusion of t his report. 

The presentation of these s l ogans and themes wer e ca rried t h rough in t he ad
vertis ing agency presentation . 

PRINT MATERIALS: 

Seve ral new developments in print materials were highlighted. 

A. Newspaper 

A Significant new concept of newspaper advertising would include a 
seri es o f l ess-than-quartcr-page nds which would appear in the same 
l ocntion on four consecutive pages of n newspaper , integrated by a 
singl e theme. These ads could a l so stand alone. The overall cost for 
fou r such ads on a singl e dny would be less than that of a full page , 
nnd the i mpact considerable . -

·Il 
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A Sunday supplement may be developed which will tell the story of 
needs in I srael and other lands , with space provided f or material on 
loca l needs. Other u ses for this could be throu(;h t he mail or hand
out . The agency would be able to localize this piece for large com
munities. 

B. Direct Mail 

A series of direct-mail pieces unified in graphics and progressive in 
approach will be developed to build i mpact and reach a broader ~ase. 
This piece i s an answer to severa) express ions of need by communities. 
The gen eral theme of this piece \\'111 be: "There 1s no cease-fire on 
with sub-heads such as immigration ; housing shortageS j job training; and 
heal th needs." 

C. Statement Stuffers 

These wil l be de ve l oped with empha SiS on brief copy and st r ong graphics. 
A speCial piece will be devised as a self-mailer containing a c oupon . 
The general theme of the stuffers is: "To keep the promi se . OJ the head
lines stating s uccessively: "To build homes is to keep t h e prOmise j " 

i 

"To provide education is to k eep t he prom ise ;" "To care for the sick is to 
keep the prOmiSe j" with the refra i n of " Keep the promis e -- pay your pledge 
today. " 

D. Community Form Bulletins 

A pe r sonalized approach will be emphaSized. For example , '~They gave blood , 
sweat and ye ars - - you can give to the UJAi" 

"In Kiar Ruppin they go to bed t\;'cnty fe e t under -- give them some air j " 

"You know why -- now give it life . " 

E. Posters 

Thi s year, the number of posters wi ll be incre ased to five. These wi ll carry 
the basic theme , reinfo rced by repe tition of the phrases used in the print 
ads and brochures. 

P. Genera l Brochures 

The r e will be three general brochu r es . The main brochure wi ll be d ivided 
int o three part s , with a fold-oui [annat and the headlin e theme of "Keep 
the Promi s e." The parts wi ll be titl <.:u I s r ael , other countries, and local 
corrununities . 

A new broc hure developed for thj ~ yCM> wi ll contain the UJA Story. The 
fonnat of this piece wi ll be s imilar i o a c orporate annual report , giving 
hi story , e c onomy , the nation and the future. 
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The third brochure is the Sunday suppl ement described above. 

A complete presentation on t hese materials prepared by Allerton, Berman & 
Dean appears in Addendum Two. 

G. Graphics 

Photographic and artistic interpretation of materials was presented by 
Ken Ben-Ar!. As a result of Ben-Art's photographic safari in I s rael, 
UJA now bas an updated photo library with emphasis on human needs. I n
c l uded in this graphic presentation was a photographic essay 011 a Soviet 
refug~e family, from debarkation at Lod through each successive step of 
absorption. 

In orde r to provide satisfactory response to special reques ts, sources 
have been developed in Israel to cover special photo assignment s on 
specific projects . 

Before Labor Day I two mat-sheets of pictul'es will be circulated to the 
communities , the first mat-sheet will be ready for distribution in less 
than 6 weeks . 

i 

Discussion: For large c ommunities , raw copy, graphics , and pictures often can 
be more important tban the finished product -- for planning, budgeting and 
localizing . . .• 

Assurance was g iven (fl'om the a gency) to communities that reproduction proofs 
wi ll be a vailable and mos t print ma t e rials r eady for distribution by Labor 
Day •.•. 

A need was expressed f or bet ter local - story pictures . A system of sharing 
pictures , a photographer, and tbe expense incurred for providing sucll an up
dated photo-library of l ocal shots was discussed with David Ebin . A follow-up 
memo from CJFWF was promised .. . . 

The difficulty in getting good over seas pictures was mentioned , with concer n 
expressed about a vailability and qua lity of materials produced by J.D.C •.•. 

Recommendations: 

1) Reproduct i on proof s to be distributed to large communit ies as they become 
ava i labl e for more effecti v~ budgeting, p l anning and l ocalizing . . . . 

2) A 60-40 ratio between newspaper dollars and e l ectronic media dollars , in 
full recognition that the l atter have the greates t potential audience, 
was suggested . . .• 

3) Recognit i on t hat while TV' s audience i s not a sectari an one, it nonetheless 
reaches the l a r gest demographiC segment of ou r constituency . ... 
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4) Establishment of a prOduction cal endar based on priority needs of 
communities was asked for ...• 

5) P.R. Directors request inclusion on UJA Divisional mai lin g lists as 
some communities have experienced a communications bl'cakdown. 

RADIO, TV, FILM: 

Radio and TV spots fo l low the general 
in the ad agency kit (Addendum Two) • 
ized approach. One general community 
munlty needs are crucial In this area 
tion is too late. 

theme of the whole campaign and appear 
The emphasis is on a direct , personal 
s pot is planned . ExPl'cssion of c om-
as once in production, their considera -

i 

Supplementary purchase of spots on a national l evel was proposed. This plan 
was offered on an optional basis to each community. It is meant to augmen t 
free public service time on the air I to increase impact I but not to replace 
public s ervice time compl etely. Th is plan should not be viewed as competitive ; 
the purpose is to deepen the impact of our spot campaign by buying speci fic 
program-oriented time slots instea d of relying on a rotating community service 
l og. 

It was noted in the presentation that tbere was a marked increase in the use 
of our radio and TV spots in '71. A breakdown of r adio-TV spot orders follows: 

TV Radio 

1 970 822 702 

1971 1, 321 2,856 

Discussion: Concern was expressed about whether buying t ime woul d affect the de 
velopment of public-service time commitmen t s nurtured year-round to mee t other 
Federation needs. And also , whether a combination pay and public service 
schedul e "WOUld sit wel l with i ndividual stations ." 

Recommendations: Agreement that more emphasis needs to be pl aced on e l ectroni c 
media possibilities. 

It was recommended tbat there be no .·purchase of air - time unt il more research 
i s done into the effect on publ ic service time on the local l evel . A suggest ion 
was made t hat there be a more act ive , organized e f for t to se ll TV and film pro
gramm i ng as well as spots i n a mor e creative way t o the l ocal media before t he 
campaign begins . Chicago was c ited as a community that makes a full presenta
tion of materjals at a luncheon given for radio and TV stations prior to tho 
start of their campa i gn. 

FILM PROGRAM: 

Tho film plan presented is tentative at present nnd , if approved in tota l or 
in part , wi ll be coordinated within the overall campaign program (Addendwn Three). 
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'l'wo general campaign film s are bein g considered . Each one runs about 
minutes . The firs t onc , developed by Rut h Shennan , i s on development 
study in contrast. It deal s with the successful solu tion of problems 
as contrasted with the difficult situation in Djmona and Netivot, and 
story of the growing pains of I srael and why we must help. 

20 ; 
towns , a 
i n Arad 
1s t he 

The other film treatment under consideration shows I srael through the eyes of 
a young American couple who speak with the pea.pIc , walk in poverty areas . and 
keep their eyes open to both tho beauty of the country and the need. :\fhis 
film idea was submitted by Arthur Eckstein. 

Two t Elevision films are being considered. One film called " I n tbe Shadows of 
Annihilation," submitted by Ruth Sherman, would trace the problems of Kiryat 
Sbemoneh, us~ng this vi llage as a microcosm of the many problems the people 
of I srael are facing now. 

The second film being 
Morocco to Jerusalem. 
is being submitted by 

considered traces the life of a young boy who comes from 
I t follows his troubles and problems. This t r eatment 

Dan Wolmnn. 

Filmic Essays: This is a new concept for f ocu,sing on a specific probl em in a 
five minute film . Its value is that it is very flexible, it can have enonnous 
impact and may be used serially, idnividually , or spliced together for edu
cation purposes or worker-training purposes . Each essay will present the 
essence of a problem . The goal is to produce three to five films in this 
series. 

lUss ) on Interviews Done in Israel : An effort will be made to make filmed 
interviews of c ommunity leaders on Ope ration Israol missions more effective. 
The need for better planning between the community and those people making 
the documentary i s recognized. 

Film Service to Promote Speakers: An effort will be made for very current 
exclusive two-three minute excerpts on film of speakers , particularly those 
we arc planning to package. These can be used for promotion purposes and 
also as part of a program in a small meeting . 

It i s important to not e that this i s an open-cnded program. There 1s a 
desire and need to expand it. 

Discussion : The filmic essny idea receiVed cl)thus iastic support from every
one present . The feeling was that this part of the program should proceed 
without delay. I t has the advantage of not t :rying to tell more of a story 
than the film medium can manage. In conSidering the subject matter for filmic 
essays , attention should be given to the type of audience . It was suggested 
that some essays could cater t o special interest divisions. 

A point 
thing. 
TV, the 

was made that n TV fUm should tel l a story and not try to sell somc 
Although it is difficult to produce n 20 minute or longer rUm for 
consensus of the group was that it would be a tl'agedy not to hnve a 

c ' .. l,[Ve Lc:. Rtro1\pl v runt i vatcd towa.l·ds 

I' 
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a half-hour TV film and wi ll produce one themselves if National does not. i 

A need was noted f or a film which would improve community relations with t he 
black community . Although this i sn't specifically a UJA problem , it was noted 
that there are two films avai l abl e which might fill this need: one which 
descr ibes I s r ael ' s work in the developing coun tries of Africa and ASiaj and 
another done by Bob Evans , a former CBS newsman , showing a community in I srael 
of black Jews from Chicago. 

The consensus of opinion was that it Is difficult to produce a film in the 20" 
to 27" time range which will be satisfactory for even-yone. If that l ength 
film doesn't r eally captur e the whole story . it might be better to concentrate 
on filmic essays. 

Jt i s i mportant for any film t o portray today's I s r ael. It mus t not seem to be 
a repetition of the story of the 50's and 60's. 

, 

I' 
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ADVERTIS ING AGENCY PRESENTATI ON: 

The full p resentation o f All e rton, Be rman &'Oean appears in 
Addendum Two to thi s repo rt. 

Genera l po ints made by Mi ra Be rman were t ha t t he ma t e rial s have a heavy 
emphas is on the Is rae l Eme rgency Fu nd. that al l the mate ri a l s are very ; 
fl ex ib le, and l ocal t ags and inse rt s are expec t ed and can be easily 
incorpo r ated . The s logan " Keep the Prom i se" was s el ec t e d for thi s 
presen t ation . An ef fo r t was made to deve l op a b road app roach . 
In t he fir st pa rt of t he p resenta ti on, a desc ripti on of why "Keep 
the Promisc ll seemed a va lid s loga n was presented . Included was 
the concept o f promise i n its broades t aspect, meaning the prom i se 
to suppo r t democracy "Jhe rever j t r ef l ects t he wi 11 of t he people. 
Thi s was empha ', ' ~ed because the impac t of " Kee p the Prom is e" on 
bi Il boards a nd • general newspape r s , TV and radio should be 
meaning f u l t o t ile genti l e community as well as the consti tue ncy 
we a r e try ing t o reach . 

The point was r e ite r ated t hat t he changing habits of o ur constitue ncy 
make it i mpe ra t ive to spend mo r e money on e l ectron i c med i a. 
General breakdown o f r at io wo uld be 60% p rint, of Nh ich 10% would 
be into outdoor advertising i n commun ities where th i s seems adv i sab l e . 
20-25% for Ang lo-Jewish p ress , l eaving about 30% for t he gene r a l 
press. The othe r 40% wo ul d. be f o r r ad io and TV. 

The point was made again that the gene r al brochure can be tai l o r- made 
for loca l communiti es . 

React ion t o the agency presentat ion was posit i ve. I t was pointed 
out t hat "Let t he r e be I ife" was used as a second- I ine theme on 
severa l p i eces . 

The re was a pas it i ve r esponse to t he fl ex i b iI i ty and t he adap tabi Ii ty 
for l oca l use. 

A s uggest ion was made t ha t the b ricks on the g r aph i cs be changed t o 
Jeru sa l em s t one . 

Eve ryone present either reacted posit ive ly to "Keep the Promis e" 
theme or had no st rong ob j ections -- i ndicating that no one of 
th is g roup wou ld re j ect na t iona l mate r ials i f t h i s ~Je re t he sl ogan . 

BRIEFI NGS : 

The meeting ~/ as add r essed by He rbert Rose , l ega l counse l fo r UJ A. 
who gave a defini ti on of the legal paramete r s concern i ng the use o f 
mate ri a l s . He stressed tha t t he emphas is must be on mee ting humani t ar i an 
needs. 
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Zvi Brosh, Hinister of Informati on , Israe li Embas sy . briefed t he 
group on the p resent status of the cease fi re a nd p r esent internal 
Egypti an situation . Th (s mate r ial i s presen t ed as an o ff-the reco rd 
talk and not reco rded. 

WE DNESDAY . June 9 . 1971 

The Wednesday mo rning session opened with a con tinuation of the 
discus sion on the adv i sab ilit y of purchasing air time for UJA 
tel evision spo t s . 

MEDI A PLAN DISCUSSION (Cont'd . ) 

The possibility of pu r chas i ng blocks of time fo r specia l programm ing 
as opposed to buying spot time -- was proposed. The packaging of 
t elevision program mate ri al as an ef fective tool for presenting ou r 
campaign needs to the local communit i es and the question of editoria l 
contro l of ma t e r ial by television stat i ons was explo r ed. 

Based on the r ecent FCC rul ing conce rn ing mandatory programming in 
pr ime ti me by local sta ti ons , i t was unanimously decided that t he 
UJA, wo r king in conjunction with the CJFWF, shou l d exp l o r e t he 
poss i bility of preparing pack~ged programs. 

An Ad ~Hoc committee comprised of David Ebin, of CJPWF, Mira Berman , 
of Allerton, Berman, & Dean, and lie I Bloom was formed to explore 
the potential of this project. This Ad-Hoc committee is to report 
to the directors a t the next scheduled meet i ng. 

MULTI-MEDIA- MODULE, 

A report on the expe rience encounte red du r ing the fir s t five ~month 

use of the mu lti~ med i a -modu l e was p r esented . (This report is attached 
as Addendum One . ) Based on the findings of t his r eport , a rrodu le 
program for 1972 was proposed. 

This program i ncluded a proposa l f or the re furbishing and r edes i gn 
o f the presen t standing rrodule; improved mechanical operation which 
will include a new , i mp ro ved s\.,ri tching mechanism, new rigid screens, 
ceiling p~ne l s above the audio-v i sua l booth , a neH li te rature 
r ack des i gn; two new audio- visual programs and additiona l space for 
loca l graphic adaptat ion. Al so proposed \"ere reg iona li zed modu le 
assignments which hopefu ll y wi II assu re broader exposure for the 
nndule program. 

A proposa I f o r communi ty sponsored and o\.,rned mu l t i - med i a-modu I es ""as 
presented . The proposed convnunity owned exhibits wou l d be patte rned 
after the Cl eveland Women's Division chil d ren's shelter modu l e. A 
mobi le ve r s ion of the she l ter with a price r ange of $2 ,800 - $'1,900 
Is being offe red. The extent to which thi s project is imp l emented 
wi ll be based on commun i ty r esponse . 

i 
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The nati ona l Pu blic Re lations department has begun to inves ti ga te 
possibl e summe r us e of the module. We are checking with booking 
age nt s in o rder to fac ilitate use of the modu le at Exposi tions and 
State Fa irs. 

A fin al topi c of di scus sion was a proposa l by the loca l commun ities 
to prepare their own s lide- shows for use with the UJA modu le. 

An extension of this discussion cove red t he poten ti a l use of ava ilable 
UJA slide - shows without the module. Our experience with communiti~s 
using t he s lide-shows as separate prog ram mate rial has been very 
successful. 

Reacti on to the module was positive. I t was recommended t ha t t he 
Commun it y Re lations section check with each PR Directo r th is month 
to a scertain their community campaign needs in r ega rd to t he 
multi-media module. 

BOOK PROJECT: 

Wor k is underway on a new UJA book . The !,o,Q r k ing title is ' 'We Promised 
a Miracl e." It will be similar in f ormat to t he "Twenty-one TCMns" 
book , and feature a Reade r' s Di gest approach to humiln needs in Is r ae l. 

The book wil l contain f eatures on problems such as educat i on, the 
unab sorbed, hea lth, bo rde r sett lements , and a chapter on the middle 
cla ss family and t hei r speci al problems . Each chapte r wi ll have a 
secti on detailing t he UJA's programs fo r the allevi at ion o f these 
problems. 

The centerfold wi II contai n a summa r y o f statistical data re l a ting 
t o these p roblems in one paragraph capsu les. 

A four -page r emovab l e adde ndum to be used by wo r kers and speake r s 
wi 11 have a "facts at your fi ngert i Ps" fo rma t . 

The book is presen tl y be ing edited by a r ep r esentative of the Jewish 
Agency. 

This proj ec t was tabled \~it hout discussion . 

ISRAEL-HAGAZ INE-OF-TIlE-AIR: 

A new aud io cassette p rogram, tent a tive ly titled liThe I srael-Magazine
of-the-Ai r," was presen ted and the fir s t samp l e cassette p l ayed. The 
material on the cassettes \~i 11 include featu res on the needs of 
I s r ael interspersed with caps ule repo r ts on UJA p rog r ams and ti me ly 
campaign news . The cassettes ur e des i gned f or use by the campa i gn 
leaderShip as educat iona l tools , and ha ve a de finite application as 
motivational cl imate sette r s fo r sma ll parlor-type meet ings . 

i 
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The general consensu s was that this program would be of considerable 
use on the loca l level . , Di scus s i o n included r eques t s f o r r es ea rch 
Into the possibility of tagging on l ocal campa i gn mate r ials to 
give the cassettes a loca l thrust. 

VI DEO TAPE PROGRAM: 

The use of video tape i s both va l id and valuable to the loca l 
campaign effort . The po tentiality of t h is program depends 
e nti re l y on the quality of ma teri al s produced and made availab l e 
to the loca l communities . 

Our bas i c prob lem with t h is program is the fact that the equipment in 
us e by the communities is obso l ete and r ep l acement is necessa ry. 
A discussion of thi s problem was undertaken. The value of purchasing 
new equi pment , which \·.oould incl ude an editing capabi l ity , was d i scu s sed 
a t length. The re l ative cos t of trade -in a nd purchase vs. renting 
was discu sse d. The poten t ial o f obtaining s t ud io recording equ i pment 
as we II as play back equ i pment h'as discussed ""i th a st rong 
recommendation for t he pu rchase of r eco rding equ ipment. 

The con sensus was that video t ape is a wo rthl\fh ile addition to the 
community campai gn efforts . . The tremendous s uccess of the Los 
Ange les tape prog r am I.,.as presented as the prem ie r examp l e o f wha t 
sound p l anning a nd implementa ti on can accomplish in thi s med ium. 

The past use o f ex i s ti ng video equipmen t f o r the p resenta ti on of 
Ope rati on Israel miss ion inte r vic"/s was discus sed. Thi s application 
was generally cons idered a val id t oo l for the r e-enfo rcement of 
indivi dua l participa ti on . I t al so rece ived considerati on as a 
usefu l too l for promoting inte rest in the Ope ration I s r ae l program. 

Pmong the advan t ages of video t ilpe over potential use of f i lm was the 
obvi ous cost advantage , re: cost of film cst imated at $1,000 pe r 
minute vs. cost of v i deo tape at $26 a reusab le ree l; in add ition, t he 
g rea t e r inti macy o f the video med ia was considered a positive incentive. 

The possibi I i ty 
meetings and as 
was di scussed. 
for thi s usc . 

of developing video tape programs f o r use in parlor 
mot ivilt iona l mate r i al as a leader i nto I i ve presentat ion 
I twas r ecorrmended that five-minute t apes be prepared 

It was a l so proposed t hat the VTR be used in wo r ker train i ng. The 
app licat ion of this med i a in this a rea is conside r ed t o be li mited 
only by the imagination of the l oca l campaign s t aff . 

I t was recommended tha t David fbin and Ruth She rman prepare a memorandum 
ou tl ini ng cost and possib l e p rogram deve l opment ilnd adaptation for 
di s tri but ion to the PR Director' s as soon as completed . 

; 
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UJA CLO SE -UP, • 

The di scont inuat i on of t he F.Y . I. proj ect was announced and the UJA 
close-up , a confi dent i a l news le tter containing va lid up-to-the - minute 
Ins ider-type informat ion , was proposed. The data in cluded in this ; 
news l atter would rep l ace t he materia l p revious l y sent on the 
disco ntinued UJA teletype. I t was un ani mous l y agreed t ha t this 
project mee ts a real need in the local communities. 

It wa s no ted that t hese nc\,/s le tt e rs wou l d have va ri ed app licat ions . 
with some issues conta in ing h ighly confidentia l data t o be sent t o 
the top leade r s only, alternat i ng with broade r Inte res t material 
for general dis tri bution . 

PR HNWAL , 

A revi ew of the materia l made ava il ab le in pas t campa ign PR manua l s 
was d i scussed. It was st rongly sugges ted by t he PR Directors t ha t 
the PR man ual be made ava il ab le t o thei r communit ies no late r than 
l abo r Day in orde r to facilitate opt i mum r es ults from this va lua ble 
campa i gn t oo I . 

SPEAKER'S KIT, 

The prepa r a ti on of an up-to-date spea ker' s k i t for t he ' 72 campa ign 
was presented . The consensus was that t his is a very va luab le tool. 
Howeve r, its va lue is unde rmined if it i s not made ava il able before 
the actual campa i gn gets underway. I t was de cided th at the materi a l 
sche dul ed for in cl usion in t he speake r' s k it r eceive broad dist ri
bu tion to local PR Oi recto r 's for comments ilnd re corl'lTlendations prior 
to the fi na l ization and printing. 

CASH PROGRAM , 

For the first t ime , the na ti o na l UJ A Pu b li c Re l at ions i s tak i ng a 
creat i ve l ook at the cash p rob l em . A broad- r ange o f pub lic r e l ations 
t echniques and their poss i b l e app licat ion to the cash p roblem was 
discussed. 

Incl ude d was t he de.velopmcn t o f co ll a t e r <l l di rec t mail pieces; t he 
poss ibl e production of v i deo taped appea l by Go l da He ir; and t he 
pre para ti on of a pe r sona l i zed commun i que from UJA nationa l, unde r
scoring the vital need for the payment of cash . 

A spin-off of this discussion led to an analys i s of the prob l ems 
rel ated to working with the smal l e r contributors, those. unde r 
$10 , 000. A discussion of the Balt imore "Request Sha re. Program" 
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was present ed. I t was requested t hat t he PR Oi re ctors 
work on a program t o develop stimu l us fo r upgrading the success 
of our performance with t he sma l le r givers. 

It was proposed that the PR Directors t r y to se ll t he "Reques t 
Share Program" in their l oca l cOlmlun iti es . 

Harty Waxman o f Dal ti more and Mel Bloom \.,.ere r eques t ed to co ntact 
the direct ors individua l ly and prepa re a repo rt on poss i ble 
prog rams for reaching t he unde r $10 ,000 giver. 

AD DRESS BY CONSUL JOSHUA PRATT, 

The Cons ul spoke on emigrati on of Sov iet Jews - prob lems with 
Soviet government in t his rega rd ; te rrori zation, ef fec t of worl d outcry; 
difficulti es of Jews i n the shtet lach with t he KGB; rest r ictions 
relat i ng not only to getting vi sas but loca l retribution. The 
problem of t he "homo Sov i et icu s" -- accustomed to having his needs 
prov ided for by the gove rnme nt - re : housing, education, employmen t 
and t he se ri ous problems t ha t arc encounte red as a result on a rri val 
in Is rae l . Can't li ve as Jews in Russia and can't li ve as Russians 
In Is r ae l. Costs of v i sas, $1 , 000 to le ave Ru ss ia, plus $550 to 
surrende r Russian citi zenship -- costs for l uggage . Jews in Russ i a 
have independent ly offered money to other Jews who have permits for 
vi s as . 

Reference was made to Jews who a re programmed t o re turn and disc red it 
Israel to Russian Jel~s . Pl anted by the KCB , these Jev/s a re i so l ated 
by othe r Jews in Russia. Pratt conc l uded loJ i th a di scussion of t he 
pl ight of some Jews M10 fi nd it difficult to adju st to Is rae l and wi sh 
to return to Russ ia . 

COMMUNI TY COUNSEL L I NC -- "OPERAT I ON OUTREACH": 

The nat ional Publ ic Re l ations Departrren t i s not on ly a production 
Cent e r fo r PR ma te ri als, but i s a sou rce of counsel l ing, devel opmen t 
of local public relation s strategy and assistance to communi ti es of 
all s iz es. 

A un it has been o rgan ized wi thin the Depa rtment to operate a lmost 
exc lu s ive ly i n this area . The personnel staffing thi s unit are not 
necessari ly non-creat ive no r does the development of thi s unit 
preclude the use of other Department personnel i n direct suppo r t 
of community activities. 

During t he past year , our counse lling prog ram has ope rated with a 
Regional Oi recto r on the West Coas t and two na tional staffers ass igned 
to spec ia l projects and yea r -end evaluation \'lark ing from our New York 
office. 

J 
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The counse ll ing group wi ll provide a one- to-one program fo r 
e va lua ti ng local needs and t he deve lopment o f c reat i ve and Innova t ive 
prog rams t o mee t local campaign requ i rements. As each community wi ll 
require d i fferent l eve l s ' o f serv ices , t he community re l ations g roup 
will be prepa red to prov ide counse l I adapt nationa l ma t e r ia l s for 
loca l needs , provide on- site staffing fo r specia l projects. 

Spec i fically , i n s upport o f Speaker's Bureau special packagi ng 
programs and Operation Is r ae l rec r uitment, we a re prepa red t o send ; 
nati ona l UJA personnel into local commun i ties t o wo rk on these projects . 

I n additi on, t he poss i bi lity of ass i st ing i n t he a rea of 
wo rke r t raining is also being considered. 

A furt he r cxtens i on of th i s program I,o/ i II be the support of toea 1 PR 
Di recto rs in the ir in te rna l promot iona l problems regarding t he se l l ing 
of new concep t s and prog rams t o loca l Execut i ve Directo r s and l ay 
l eadership. 

An addi tiona l a rea of activity for this g roup wi l l be in the i mp le
me ntation of specia l campa ign strategy and projects in cooperation 
with the Campaign Depa r tment and the Executive Staff. In o r der t o 
obt ain maximum results f rom the Commu nity Counsell i ng meetings , 
t he PR Staff wil l be prepa red t o discuss overa l l campaign prob l ems . 
The pa ramete r s fo r the PR act i vity i n t h is area Vl ill be es t abl i shed 
on a community - by- commun ity bas is under the aegis of the Fie l d 
Depa r tment . The obverse side of this activity should encompass a 
suppo rt funct ion in the PR a rea by the Campa ign Department Field 
St af f. . 

The gene ral consensus VIas that th is expanded prog ram of communicat ions 
a nd special i zed technical guidance I,olil 1 garne r increased bene f its 
fo r t he communities and an expanded acceptance of nat i onal UJA 
materials by the Federat i ons . 

.. 



SPEAKERS DUREi\U: 

The Public Re lations Department i s not the Speakers Bureau ; however , 
t his topic was placed on the agenda at the r eq uest of the Feder ati on 
PR Di r ectors. Based on this r equest and our pas t experience. an in
novative and creative l ook at the Speaker s Bureau has been undertaken • 

• 
The Speakers Bureau does an outstanding job on traff i c and booking . 
Howeve r. once the choice of a speaker for an event has been made. we 
~ust wo rk to upgrade the use of thi s person i n the l oca l community . 
A broader overview of community events and methods for integration 
of the speakers into an overall "Batt l e Plan" was discussed . 

The potenti a l f or prepackaging groups was noted , and the upgrading of 
support materials was Urged. The excellent result s experienced with 
the Kfar Ruppin package and Ruth D:lyan tour wer e di scussed, and the 
concept of providing an integrated PR program which would include on
s i te staff ass i s t ance f l'om national UJA was r ecommended by the PR 
Directors. 

The possibility of briefing for speakers on specific community problems-
such as Cash and Opel:ation I s rael--and a debriefing by the l ocal com
munity was r ecommended. It was a l so proposed t hat national UJA prepare 
and distribute rating sheets for use by the communities in evaluating 
speaker performance. It was recommended tha t the special needs of 
the i ndividual communities be taken into account when scheduling programs. 

It was also s ugges ted tha t greater emphas i s be placed on making speakers 
available for public l'e lations . exploitation . I t was expl ained tha t 
the Speakers Bureau i s prepared to nlter schedules , when warrant ed , to 
meet local publicity needs. 

It was suggested that the use of speakers beyond their basic fund
r a i sing r ole be expl or ed at the time the speakers are booked into a 
c ommunity. A request for the developmen t of new faces and broader-based 
speaking packages was discussed . In addition to scouting out new 
packages, the mechani cs for updating resumes . photogr aphs , and the pre 
paration of valid press releases and introductions was requested. 

I t was suggested that regional public relations t e l ephone conferences 
be initia t e d to facilitate upgrading of speaker per formance and to 
provide more effecti ve cross-bookings within specifi c areas. 

The use of Young Leadershi p speakers was l auded and expansion of this 
project encouraged . 

The advisability of placing UJA (marquee-quality) speakers on network 
shows prior to their l ocal speaking engagements was recommended . 

TIle general consensus was tha t there has been a great improvement in 
the general public r e l ations outlook towards the effective use and 
exploitation of speakers. 

The fina l topic of di scussion covered the possibility of developing 
l ocal speaking packages to be augmented by speakers provided by the 
nat ional UJA Speakers Bureau. 

r 
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UJA STUDY CONFERENCE - OPERATIO~ I SRAEL : 

The Study Confer ence a nd Operation I srael pr ogr ams provi de the most 
eff ective on- going public relations tool availabl e to any fund- r aising 
organization in the count r y . During the course of the past campaign, 
we have provided an e laborate program compris ing a mul tip l icity of 
s pe c ific projects aimed at promoting community participation , expl o i ta
tion of participation on a l ocal l evel and an exploitation program 
ke yed t o t he I sraeli pr ess . 

Last year we provided the fol l owing mat erials and ser vices: 

8 . A p r ess k i t containing boiler-pl ate re l eases j by- l ine features 
and l etters homo to the community . 

b . Dai l y news r e l eases wer e prepared i n Israel and distributed to 
the }"'ederations . 

c . Arrangements Wel"e made with the Jerusalem Bureau of the Associated 
Press to provide local communi ty coverage on a request bas is . 

d. Reprints of all non-class ified speeches presented to the Mission 
partic i pants were r eprinted and dis tributed . 

e . Extens ive photograp h cove rage was provided . This coverage resul ted 
in the deve lopment of usable publicity photos which were distri
bu ted on a conunuuity-by-cornmunlty bas i s . 

f . Videotape, film , and radio i nterviews . 

The basic thrust of our 1972 program in s upport of both the Study Con
ference and Operation Israel Missions will be : 

n . De ve l opment of p r ojects aimed at stimulating pa rticipation . 
b . An on- going campaign of exploitation , at home and in I s r ao l . 

For the traffic phase , we arc considering development of 
Ope ration Israel brochure . Al so under consideration is 
of a series of video tapes and a new Llissi on film. 

a new 
the production 

. 
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The most serious probl em encountered In the r e lat ionship between the 
UJA National Staff and the loca l Federations during the '71 campaign 
was tbe obtaining of valid information from the communities on the ir 
participants . Together with this ,,'as the fail ure of the local com
munities to stress with their people the importance of cooperating 
,'lth our I s rael-bused PR Staff in developing news material for con
sumption both in ] srael and at home. 

An open discussion on these materia l s r esulted in the following con-
sensus: .. ' 

a. The daily r e l eases should be di scontinued , as in t he course of 
·8 year ' s c ampaign they become repetit ive and e r ode t he l ocal 
PR director' s credibility with his media contacts. 

b. The volume of m!lterinl in the press kit shoul d be reduced. The 
by-line s tories should be developed locally in the large com
munities serviced by a f ull-time PR staff. Ho~~ver. this 
material i s still considered qu i te valuabl e for use by the smalle r 
Federations without benefit of profeSSional PR staffs . 

c. Reprints of speeches were cons idered a valid t ool fo r dis tribution 
to the l a y leadership . 

d. The AP wire arrangement will be used to a greater extent by the 
communities during the '72 campaign . 

e. It was felt that greater effort should be expended in arranging 
for interviews of the Mission participants by local reporters 
after their return to their l ocal communities . 

. 
f. There was a mixed reaction concerning the on-gOing valuG of the 

video film and radio interviews. The consensus being that i f this 
effort me r e ly constitutes reinforcements of individua l "ego trips" 
they should be discontinued . It was recommended that the Community 
Counselling staff work with tho individual PR Di r ectors to ascertain 
the value of continuing this cffort. 

The ques tion was r aised over the problem inherent in publicizing indi
vidua l Mission participants . It was gene r ally felt by the PR Directors 
that publicizing the "wrong individunl" could have a negative effect 
on their local camp::ligns. The Directors were advi sed that all appli
cations are coded , nnd this information 1s forwarded to I srael in 
order to preclude the possibility of exploiting tbe "wrong people ." 

The general consens us wns that the impact of I srae l interviews ap
pearing in the l ocal media provided a tremendous boost to the l ocal 
PR campaign effort . I t was reconunended that a greater emphasis be 
accorded this effort . 

1 
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WORKE R RECRUITMENT AND 1nAINING: 

Based on man y requests for Worker Training Programs , a program is 
current l y being devel oped by the UJA National Staff in conjunction 
with an outside professi onal firm . 

This program will include a worker training film , a worker training 
manualj and a training manual for group leaders. This wil l cover a 
two-hOlrr sessi on. A second meeting may be scheduled mid- way into 
the campaign to re- motivate workers. Additional audio visual and 
other materia l s will be prepared for the second meeting . 

Campaign and Public Relations Directors will be kept apprised of 
the progress of this pr ogram. 

ADMINISTRA'rIVE GUIDELINES: 

For the 1972 campaign , to ensure the expeditious handling of 
material r equests, all general requests for materials will continue 
to be placed directly through George Silverman. 

All special requests for material s and suppl ementary campaign 
assistance should be addressed to the Community Relations group. 

NEWSPAPERMEN'S MISSION: 

Ray Levy, Director of Public Affairs , addl'essed the meeting on the 
Newspaper men ' s Mission project . 

Since September 19 70, 52 ~ditors Dnd editorial writers have parti
cipated on four Newspapermen I s Missions . These ~Ussions have resul ted 
in the greatest pay- out of exposure dollar-for-dollar than any other 
project i n the public relations area. For an outlay of approx1mately 
$50, 000 , we have received more than a quarter-of~a~million dollars 
in pr ime media space . In addi tioD to the measurable space return , we 
have been abl e to develop among these newsmen an emotional coromi tment 
to I srael. 

For 19 72 there are three Missions planned with the poss ibility of a 
fourth ~eveloping downstream. These Missions, which will include a 
maximum of 15 reporters each , are sche duled for September , November 
and J anuary. 

I ndividual PR Directors were requested to consider rec ruitment of out 
standing editorial people from thei r local newspapers and to r e port on 
this subject directly to Ray Levy . 

A fl oor di scussion concerning tbe feas ibility and value of tele vi sion 
Missions provoked a primari ly nega ti ve response . The consens us being 
that the presence of tel evision conunentators on the regltlar Missions 
would detract from the spontane ity of the off- the - record responses 
t o the print r eporters . It was felt that there is such a limited 
cadre of TV commentators that prepare their own ma t e riol, that this 
effort would be self- defeating because of these existing limitations . 
In addition , the realities of local nffiliate news progranuning would 
probably preclude the possibility of breaking 3way integrated news 

- ,, - - -- ~ ....... _ ... ~ .. ... lH """"i ....... l) ,·t'''''f*nm. 
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PR DIRECTORS MJSSIO~: 

Early in September of l ast year, a PR Director s Mission with a 
fifty/fifty UJA/Conununity financial arrangement took place. While 
there was a probl em concerning las t-minu te cancellations by a nwnber 
of c onununltles , it was generally concluded that the Mission provided 
an excellent opportunIty for education ::l1ld preparat10n of Federation 
PR Directors . 

It was unanimously decided that t here should be a Public Rel ations 
Directors Mission in 1972 . Consideration was given to ex t ending the 
scope of this Mission to allo~ a side trip. Three side trips were 
suggested : 

a. Vienna,Shoneau Malthausen 
b. Romania , JDC in action in an ] ron Curtain country. 
c. Iran -- problems of a non-Western Jewish community 

It was felt that greater emphasis on this Mission be placed 
problems i ncluding education , poverty, housing and bealth . 
military aspect of this program should be de- emphasized and 
the Golan and Sinai be r estricted to thos e p~rsons who have 
there before. 

on social" 
The 
trips to 
not been 

There was considerable concern in relation to the timing of the 
Mission with the general consensus holding for the second week lin 
September . It was requested tbat the UJA contact federation directors 
c oncerning the possibility of their PH Staff participating on this 
Mission. Letters giving the dates and s tatus of the mission will be 
sent out to Executive Directors from the UJA National headquarters. 

Murray Kass offered to develop a JDC program if a sub-mission is 
provided . 

1 
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RESOLUTION: 

The f ol l owi ng resol ution was proposed by Marty Waxman, Pub l ic 
Re l ations Di r ector of the Baltimore Federation. This r esol ution 
was seconded by S}\!ncy Nemeroff . Public Re l ations Dil'ec t or of 
Philadelphia Federation, and passed unanimous l y . 

1. Commended UJA and Council P . R . for adJlcring t o consul tive 
approach to campaign development. 

2. Urged accept.:mce of " Keep the Promise " Slogan . 

3. Req uested the selected photos , graphics , r oughs , copy and 
other print e l ements be sent t o Federation P.R. Directors 
n o l ater than Labor Day. 

4. Strongly urged timely implementation of film program , 
beginning immediate ly , with five-minute film essa ys on 
human needs in I s rael and other l ands. 

SUMMARY: 

'The Summary was presented by Ellsworth Rosen , 1971 Chairman of the 
PR Directors Meeting. 

The meeting covered a tremendous r ange of materia l . A major 
t hread rwming throughout this two-day conference was the evidence 
of a major i mprovement in the feeling of cooperation between the 
PR Di r ectors and the National UJA Statf. 

Based on my 15 years experience, this ycar's meeting has produced 
the fines t materinls both in quality and timing . The established 
pri ori tics and tremendous p r ogress exptn'ienced in t hese two days 
augurs wel l for the continued i mprovement of re l ations and effective 
i mplementation of public re l ations in the coming campaign . From 
here we can look forward to meeting ega!n at the Council meeting in 
September and General Assembly in November to utilize these opportu
nities to meet again 3nd exchange new ideas and data. 

CLOSE: 

A brief r e conve ning of the PR Directors was unanimous ly agreed to , 
to be held on the day p r ior to the departure of the Public Relations 
Di r ectors Mission. Sidney Nemlroff, Public Relations Director of the 
Philadelphia Federation, was elected Cha irman of the PR Directors 
Committee for the 1972 campaign and wil l preside over the Septembe r 
meeting. 

****** 

i 



· · . . 
l'.'EW YOnK UJA PUllI.IC RElJI.'fIONS co:.ThlITTEE MEb"'TING 

· . • 
On June 23, Melvyn Bloom , ond Irving l~riedman, accompanied by 
l.1ira Berm;)n of Allerton, Berman and Dean went to the offices of 
M:n .... well Dnne to present to the New York Public Relations Committee 
our basic IMltcria I s , ads and embryonic fil m program that we have 
d eveloped for the 1972 campaign . We began with a presentation on ; . 
the campaign tone tmd direction . We discussed the slogan and Mira' 
Derman the n presented the advertising campaign which was developed 
by her agency. 

The committee unanimously endorsed both the approach whiah we had 
taken , and the specific slogan I which they felt vms an excellent 
t ranslation of the needs for 1972 . Specifica lly, they fel t that 
the advertising campaign reflected the "almost war, almost peace" 
situation in Israel, while at the sarne time rending itself to nn 
interpretat i on which stressed hUman needs as well. 

'fhe other areas which were covered during the meeting included the 
t wo brochures.; which are now being developed, the Ncw York Times 

• 

Sunday Supplement idea which they f e lt would lend itself well to the 
small space advertising c ampaign, find the film program . The brochu res 
and ad campaign were r eceived enthusiastically with a minimum of 
commen t . On the idea of the supplement -- it was unanimous ly felt 
tl1:'it this WIl S :'in excellent idea and illustl'a tion of creative and 
innovative thinking . It was something that they said they would like 
t o consider vcr}' seriously, and they were given specific cost figures 
to aid them in that discussion . 

We also discu ssed the film program for 1972 and this too r eceived 
a cood reception . All mcmbc)'s of tho committee expressed the dire 
n eed for a campaign film, for which they hove not had now for some 
time and were unanimous ly in favor of a comprehensive film program 
such as that outlined . 

Overall , both we and the PR Committee fel t that the meeting was 
an impor t ont s tep in the direction of uniting the public r e lations 
thrust of the National and the New York UJA campaigns , and that our 
meotings should be he ld on a r egular basis. They fel t that our very 
p rosence after some years, indicated un intcrest in t his direction, 
and that we should continue a l ong this path. A meeting was t e ntatively 
scheduled for the fall t o go over mate ria ls that hnd been devcloped 
up until thnt point nnd liiscU5s the possibi lity of the ir u sage for 
New York UJA . 

Comm! ttce members - - including the co-chairmnn , Emil Mogul, indicated 
that thoy felt the slogan concept, and specific ideas were the best 
they had seen from the Na tion a l off ice , and Asked for assm'ances that 
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that it would not be a l tered. Marshall Weinberg referred to it 
as "n bxenth of fresh a ir." Murray Peters, who was very compliment ary 
a bout our new cooperative efforts --. said that it was the be st 
material he had seen from t he Nat ion nl off i ce 1n his thirty-four i 

years on the job . 

1 
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UJA AUDIO VISUAL PRESENTATIONS: 1973 

NEW PRESENTATIONS 

FILM 

SBC PANORAMA: GOLDA HEIR : 16 mm color sound film . BBC PANORAMA : 
GOLDA HEIR is a gripping documentary of Prime Minister Golda Meir's 
life. Taking the form of an i nterview with Mrs. Meir, combined wi th 
moving historical footage. it vividly intertwines her personal life 
with the events of the century which have shaped Jewish des tiny, 
especially the history of the settlement in Palestine and the forma
tion and growth of Israel. 

BBC PANORAMA: GOLDA HEIR is available to Federations in sixty min
ute length for meetings. and fifty- two minute version which may be 
programmed for a one hour television presentation . UJA owns the 
television rights until January 1975 for two television showings in 
each community. UJA and/or local Federation sponsorship must be 
indicated in t he television presentation by using nationally and /o r 
locally produced public service televis i on spots and/or interviews 
with UJA or Federation personalities. However, television s tations 
may also use commer cial messages for a portion of the spot announce
ments . 

THE RETURN: 16 mm color sound film. '!Wenty-three minutes. This 
film. produced by a crew of Soviet film makers who recently emigrated 
to Israel, tells of the struggle of SOViE~t Jewry f or freedom and re
lates the personal experiences of Soviet Jews as they adjust to their 
new lives in Israel. Cleared for television. 

EDUCATION IS FOR LIFE: 16 mm color sound film. Ten minutes. The 
importance of education to building a fu l filling future for Israel's 
people is depicted in this filmic essay, which focuses on the work 
of the UJA-supported educational programfl in Israel. Cleared for 
television. 

IT IS NO DREAM: 16 mm color sound fjlm. Seven minutes. 
of Soviet Jews in Israel via Vienna is the focus of this 
essay. a "mood piece." Cleared for television . 

SLIDE AND SOUND 

The arrival 
short filmic 

CANTATA IN SOUND AND LIGHT: color slide~ film and stereophonic sound 
presentation. Thirteen minutes. Or1gincllly premiered at the 1973 
UJA National Conference, CANTATA is a pO.1erfully dramatic presenta
tion of the history of the people of Israel with emphasis on the con
tinuing achievements of UJA-supported programs. It demonstrates the 
ongoing need and responsibility of the ADlericsn Jewish community's 
assistance to Israel in terms of Israel's basic t and often unexpected. 
needs, as well as the tradition which binds every Jew with the 
Israeli experience. 
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UJA AUDIO VISUAL PRESENTATIONS 

The multi-media CANTATA 1s currently available in two versions. 
The five screen version costs $3,500 for one showing plus trans
portation and expenses for two technical directors. The three 
screen version costs $1,000 for one showing plus tra.osportation 
and expenses for two technical directors. C~~TATA is also being 
adapted to 16 mm film and will be available in this form by late 
February. 

COVENANT: split screen color slide presentation with sound cas 
sette tape which is inaudibly signaled for synchronizat i on . 
Eighteen minutes. COVENANT is a panoramic view of the historical 
obligation and struggle of the Jewish people to hold fast to its 
peoplehood. First- person material from the early Zionist years, 
the Holocaust, the birth of Israel, and the rise of immigration 
all form a sweeping perspective for your community audiences. 
The voice of Theodore Bikel is featured. 

Equipment needed for showing COVENANT is one car ousel projector 
capable of taking synchronization (Kodak Carousel f./600 , 11700 , or 
#800 is recommended), a cassette player capable of taking synchro
nization (Elko Optisonics Sound-o~~ tic I or II is recommended), 
appropriate synchronization cord to connec t the projector and cas
sette player, and a screen. 

1972 PRODUCTIONS STILL AVAILABLE: 

FILM 

A TIME TO BUILD: 16 mm color sound film. Twelve minutes . Housing 
and absorption needs i n Israel have reached critical proportions. 
This film dramatically illustrates what is being done t o help ease 
the strain and what still remains t o be done to "Keep the Promise." 
Not cleared for television . 

A TIME TO REJOICE: 16 mm co lor sound film . Fourteen minutes. This 
film focuses on the day-to-day problems of absorbing new immigrants 
from the Soviet Union into Israeli society. It depicts life as it is 
for these men, women and children . .. finally free to live fully as Jews 
now that they have come home to Israel. Not cleared for television . 

A DREAM DEMANDS STRUGGLE : 16 mm color sound film. Twelve minutes . 
A study in contrast of two development towns in Israel ... Netivot, 
a town struggling hard t o succeed, and Migdal Ha'Emek, a town which 
has "made it ..... this film points out the importance of the humani 
tarian programs supported by free- world Jewry and how they can make 
the difference between success and failure in Israel's new t owns . 
Cleared for television. 

HERITAGE OF LOVE: 16 mm color sound film. Eleven minutes. This 
film pr esents a fast - paced, capsulized look at the cr ucial work 
carried out by the American Joint Distribution Committee through 
its varied humanitarian programs around the world. Country prob
lems highlighted are Israel, Iran, France and Yugoslavia . Cleared 
for television. 



• 

• 

• 

• 

- 3 -
UJA AUDIO VISUAL PRESENTATIONS 

SLIDE AND SOUND 

Each color slide presentation, with the exception of RACHEL'S 
DAUGHTERS, comes with an audibly beeped reel- to- reel tape sound 
track and a loaded carousel tray of slides. When scheduling slide 
presentations for meetings, plan to supply the following equip
ment: a carousel projector (Kodak Carousel #600 , #700 , or USDa 
series recommended), a reel - to- reel tape playback unit and a screen. 
All slide presentat ions are cleared for television . 

RACHEL'S DAUGHTERS: Sixteen minutes. Combining the faces and 
voices of six Israeli women who tell the story of their lives with 
charm and candor, this show is especially useful for Women's Divi
sion meetings. Equipment needed in addition to the recommended 
pr ojector and screen, is a cassette player capable of taking synchro
nization (Elko Optisonics Sound-o-Matic I or II is recommended) , 
and a connecting cable. 

CLAIRE DAVIDSON , M.D.: 
ing Health, Counseling 
Katamon district . 

Four minutes . Features JDC/Malben's pioneer 
and Guidance Center for the Aged in Jerusalem's 

DAVID: Four minutes. Emphasizes the humanitarian needs of the 
people of Israel, as personified by the life of a typical young 
Israeli soldier, at home and on the borders . 

THIS IS MICHA: Four minutes. A moving port r ait of the work of 
MICHA, the JOC- supported Israel Society for Pre- school Deaf Children . 
Narrated by Arlene Francis . 

DEGANI!: Eight minutes. Originally produced for UJA's Multi - Media 
Module Exhibit, DEGANIT presents a child's-eye view of life on an 
I sraeli border kibbutz . 

I tems a r e available at no cost other than that incurred in returning the films. 
Requests with desired da t es should be made to: 

Public Rela t ions: Audio Visual Department 
United Jewish Appeal 
1290 Avenue of the Americas 
New York , New York 10019 



The United Jewish Appeal 
Honors Her Excellency 
GOLDA MEIR 
in a national tribute of the 
American Jewish community 
to the woman of our time 
in celebration of 
Israel's 25th anniversary 

March 5,1973 
The New York Hilton Hotel 
Rockefeller Plaza 
New York City 

Photo by Regi"illd DaYis 
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