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ANNETTE HOCHSTclN 

Mr. Robert E. Loup 

June 1987 

Rabbi Richard G. Hirsch 
Chairman Co-Chairman 
The Sub-Committee on the Israel Experience Project 
The Jewish Education Committee , the J ewieh AKency 

Dear Chairmen, 

I have pleasure in submittins to you our third report on 
Phase I I of the Israel Experience Project. The report 
will p rovide a brief overview of prosress made on t he 
various approved prosrams since the last meetinKB of the 
Education Committee. 

The specific projects include: 

1. The Experimental Summer ProKram o f t he Youth & 

Hec halutz Department ; 

2. The Am Sesula project ot the Torah Education 
Department; 

3. The kibbutz Institutes t or Jewish Experien ce ; 

a. The MarketinK ot Israel ProKrams; 

5. The Alexander Muss HiKh School in Israel ProKram; 
and 

6. Vacation VillaKes for YounK Adults. 

A numbe r of publications and appendices are presented in 
addition to the report. Amonss t these: The first 
Newsletter to participants in the Experimental Summer 
ProKram, Prof. S.M. Cohen's Market Study report prepared 
f or Phase I of this projec t, and an in terim repor t on 
the Marketing ot proKrams . 

Sincerely, 

Annette Hochstein 

Project Director 
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ISRAEL EXPERIENCE PROJECT - PHASE II 

FROM DATA TO ACTION 

WORK IN PROGRESS , FEBRUARY-JUNE 1987 

At the meeting of the the tsr~el Experience Sub-Committee of the 

Jewish Education Committee, 

following project s : 

progress will be reported on 

1) Experimental summer Program; The Youth & Hechalutz Dept , 

the 

At its meetings in December and February. the Sub-Committee 

recommended to undertake an experimental summer program for 250-

300 less-affiliated high-school students from the United StateR , 

who would come for a six-week summer program. The goal or· the 

experiment was to demonstrate what could be achieved through a 

well -planned, well-staffed program with adequate preparations o f 

the youngsters for their experience and with a structure d follow­

up program. 

An experimental unit was set up at the Youth & Hechalutz 

Department to conduct this experiment and the staff of this unit 

c ontinued their intensive work with Nativ staff o n this ~roject. 

A c oordinator was hired to direct the project in the United 

S tates. 

The following progress can be reported. 

1. lo Israel 

7 group l qaders have been selected and hired to be in charge 

each of one group. The¥ are a high-level , motivated group of 

people , of the kjnd, we believe. who can offer the type of 
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educational leadership needed. In ceneral, they are more 

educated , more mature, and more experienced as educators than 

counselors in most Israel Experienc e projects. Junior staff 

American and Israeli counselors - have also been selected . 

2 . statt Training 

The croup leaders are participatinc in a staff t raini nit procram 

which includes both planninc meetinitS in Jerusalem and extensive 

on- s ite traininc. The latter includes coinc to the a c tual sites 

t hat will be visited in the summer, where o ne itroup leader 

undertakes to "cuide" the others t hrOUith the site. The ac t ivi ty 

is then discussed , analyzed and criticized by the whole croup. 

The croup leaders and counselors have met jointly to c et 

a cquainted, to discuss the procram, and to Ket joint traininK, 

The t raininc procram has been desicned by t he staff of t he 

e xperiment . An art icle is beinc prepared, setting; out the 

rational e for what would be adequate traininc for people itUidinc 

Jewe in informal procrams throuch Israel. Addi tional 

publications will be prepared in the near future and will i n clude 

a source book for croup leaders . We believe that these 

publications will be of interest to many in t he field of Israel 

p rocrams. A selection will be ready for the winter meeting; o f 

t he Committee. 

3. Planning 

Each group leader has prepared a detailed procram f or his/her 

group based on the general procram that was presented to the 
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Committee in February. This was undertaken because it is 

assumed that counselors will be much more effective if t hey are 

involved in the plannjnc o f this program and are committed to 

what the procram wants to achieve. 

"· Junior counselors have been hired. It was decided to hire 

all staff from amonc people that are presently in Israel . 

Traditionally . an American counselor travels with the group from 

the U.S. However, these are ver¥ o ften younc people with little 

traininc and no real prior knowledce of the procram. Problems of 

communication with the Israeli staff occur quite frequently. and 

many of the Americans were not sufficiently familiar with Israel. 

In order to meet these problems. and to make it possible for 

staff members to be trained. acquainted with each other and with 

the procram before the summer, American counselors have been 

hired from amoncst younc people - usually students - who are 

spending a year in Israel. 

5. In the U.S. 

A coordinator was hired for the project and started to work on 

""larch 1. He is Reed Travis, a talented and effective 

professional. Within a few weeks of work, Mr. Travis s ucceederl, 

with the assistance of staff at the Israel Program Center of 

AZYF. to undertake a vicorous recruitment campaign, thereby 

changing dramatically the recruitment situation . The recruitment 

resulted in a spurt of recent recistration with 200 participants 

registered and a waiting list o f a few dozen. This is less than 

what had been anticipated for the experiment; however, given 
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the late start of the experiment, i t is a remarkable a chievement. 

6. Linda and Steve Schaffzin have wo rked o n p re- and post-

pro&ram material for the experiment. Appendix 1 includes a copy 

of t he f i rst letter eac h youn&ster has received soon after 

re&istration and a q uestionnaire as well as the newsletter that 

went out to all participants in the mo n th o f May. 

A newsletter will be sent to parents at the end o f June. All the 

participants will receive a tra vel diary which will be 

distributed t o them at the orientation. The diary will i nc lude 

essential information as well as back&round data, maps , and space 

for daily notes. 

7. An orientation pro~ram will take place in the U.S. The ~roup 

leaders will fly over for the orientation pro~ram and accompany 

the &roup t o Israel (i t s hould be noted tha t thi s does not 

increase the total cost of the pro&ram si n c e these fliithts 

replace those of the American counselor usually a ccompanying t he 

gro up ). 

8. In keepin~ with the Commi ttee ' s demand for cloe~ mo nitoring 

and evaluation, an extensive mon itoring and evaluation schedule 

h as been e stablis hed. Three staff members will deal wi t h the 

ongoin~ monitoring of the implement ation of the program 

t hrou~hout the summer. Thejr task will be to ensure t hat 

problems are dealt with effectively and speedily. 



A variety of techniques will be used to~ the eyaluation of the 

program. These include formal elements such as a questionnaire 

before the trip and after the younge.ters return home , and 

informal elements such the participation o~ participant 

observers in summary discussions and other activities of the 

groups. A small team of evaluators will spend 2-3 days with each 

group to do on-site evaluation. The group leaders will keep a 

daily diary that will be included in the evaluation 

formal elements of the evaluation will be a~piied 

too. The 

to control 

groups in other pro~rams of the department. We believe that 

these various methods will provide us with adequate information 

for a thorough analysis of the project. 

9. In order to allow for a possible replication of the 

experimental program and its expansion to 750-1000 particip~nts 

next year, we su~gest that funds be reserved to allow for the 

continued e mployment of the experiments• staff to begi n designing 

and planning the expanded project for 1988. The cost would be 

$50,000 for 6 months. Of course the decision to actually run a 

program in 1988 will be taken by the Committee following 

conclusion of the evaluation of the experiment and in accordance 

with the developmen t policy to be determined . 
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2) Am Segula - The Torah Education Department 

The goal of this proj e ct is to expand and improve the Ant Segula 

pro gram of the Department for Torah Education and Culture 

Diaspora of the WZO. 

the To rah Department 

detailed pi l ot program. 

A team which includes representati ve s of 

and of Nativ Consultants is dP.signing a 

The principal elements o f t he proposal include: 

a. The Program: 

* Preparation of a core program , common to al l groups . 

* I n volvement of educators from the day schools whose 

students participate in the program. They wil l be invited 

to part i cipate 

pro j ect . 

in the planning and programming o f the 

* Pre-program 

(newsletters, 

retreat, etc ). 

preparation 

formal and 

towards the visit to Israel 

informal Activ i ties, family 

* Training program f or the educators and counselors who will 

par tri cipate in the pilot program. 

b. S ta.ff : 

Previousl y, Am Seg ula had no permanent educational staff. 

As a result, it has been diffic ult to p repare the overall 

plan. The pi l ot program aims at c hanging the situation . 

Since Am Seg ula runs throughout t he school year, 

planning team's assumption that t he p rogram will 

it i s . the 

involve 

the staff t hroughout the year. The advantages of a high 
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level permanent, trained and knowledgable staff are 

obvious. 

* A hi~hly professional educational staff will be recruited 

for the pilot program. This staff will be employed 

thr9u~hout the year for the fol~owin~ tasks: to plan, 

design and teach a program that will make use of the full 

potential of the Israel experience as an element in the 

Jewish educ ation of the participating youth. 

* The staff will participate in in-se~vice training 

undertaken by the department prior to the running of the 

proeram, during the proeram, and after it. 

* The proposed staff will consist of: 

1 Senior Educational Coordinator - full- time 

1 Administrator - full - time 

2 teachers {one senior, one junior) - 1 -1/2 posts 

1 Social Counselor - f ull-time 

1 National Service Volunteer -

1 Educational Tour Guide - full - time 

c. Criteria for Choosing Groups for the pilot project 

It is proposed that the following criteria guide the 

selection of groups for the pilot project : 

* Different types of pro~rams for participants from different 

back~round and culture, religiosity , cultural environment, 

etc. 

* Possibility for si~nificant input by the department in the 

program. {Not all day schools are open to such maximal 
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d. 

e. 

f . 

input.) 

* Distribution ot croups throuchout the school year. 

Follow-up after the Program 

* Our assumption is that the exper~ence in Israel should be 

the basis tor turther development ot c ontent and subject 

when the youncsters are bac k home. Therefo re, the project 

will have a follow-up component built in. 

* The proposed follow-up procram may include the followinc 

elements: 

a . A personal l i nk thr ouc h a newsle tter and personal 

letters . 

b . Preparatio n o t t he c roup t o view themselves as 

ambassadors of cood-will in their home countries. 

c. A visit to t he s c hool by a staff member of the 

project. 

d. A missio n of Israeli youth of the s ame ace croup to 

visit the c ommuni ty. 

Evaluation 

The pilot project will be carefully monitored and evaluated. 

Budget 

The present proposal is primarily for the hirinc of hich 

level professional statt to plan, 

implement the pilot project. 
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In addition to the staff, there will be c ost s for the 

preparation of materials as well as for o ne visit of a staff 

member to each of the schools included in the pilot proKram. 

The purpose of the visit is to ensure adeQuate planninK, 

coordination, and preparation of the projec t. A detailed 

bUdKet 

proposal. 

will be worked out followin~ approval of this 

It is eotimated that the budKet for the pilot 

project will not exceed the sum of $200,000. 
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3) The Kibbutz Institutes for Jewish Experience 

BACKGROUND 

The kibbutz movements have developed the concept of Kibbutz 

Institutes f or Jewish Experience as part of a program o f 

upgrading and adapting the Kibbutz ulpan to present-day needs. 

The concept was the result of consultations b¥ task forc es of 

kibbutz educators and experts who have considered the decline in 

the effectiveness of the kibbutz ulpan. 

Planning 

The general program for the Institutes was complete~ and 

presented to the Sub-Committee in February 1987. Task force~ have 

been set up for the development of detailed programs fo~ the 

first two Institutes. Since the first Institute will focus on 

the teaching of Hebrew , the kibbutz movement has hired a 

specialist in the teachi ng of Hebrew. Her task is to help re-

plan this aspect of' the program. Preliminary operative 

recommendations have been developed . 

A team is working on the Program for the second Institute. 

Preliminar¥ guidelines have been developed for the teaching o f 

J~wish thought, 

Institute. 

which will be the central theme of the se~ond 
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Budget 

In keepin& with the recommendations of the Committee, a detailed 

budget has been prepared and submitted t o Mr . Loup and Rabbi 

Hirsc h t o r approv al. 

amount of $2h6,ooo. 

The appro ved bud&et for this year is of the 

u) Marketing of Israel Programs 

As appro ved by the Committee, a project aimed a t dev elopin& 

strategies for mo r e eff ective recr u i t men t f o r Israel programs in 

the U.S.A. has b e en under taken. Mr. Robert Loup met several 

times with representative s o f t he Ne w York-ba sed Public Rel~tione 

Firm of Ruder, Finn , a nd Rotman and a pp roved a preliminary 

pro;ject . We a re pleased to enclose 8 draft interim report of 

this project wi th recommendation s for action . ( Appendix 2) 

It should be n o t ed tha t the wo r k has benefitted from the 

cooperation o f all the purv eyor s o f Israel p r o&rams that have 

been appro a ched . 
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5) Alexander Muse High School in Israel 

At its February meeting, the Committee approved this project, 

aimed at the expansion ot the "A. Muss High School in Israel" 

program trom an annual number of 800 participants to 3000 

participant~ p~r year. A budget waa approved tor this year with 

-the understanding that this will be the first year of a 5 vear 

commitment . Negotiations have begun tor the inclusion of a 

number of new communities into this program. Some will begin 

sending youngsters t h is comjng year . 

contacted are some fro m Califo rnia, 

Arizona and Maryland . 

Among the communities 

Missou ri , Massachusetts, 

6) Vacation Towne 

In February, the budget s s ub-committe e a l l ocated $100,000 towards 

a feasibility s t udy of t he vaca tion town proj e c t. 

A number ot f i rms specia lizi ng i n f easibility studies in the 

field of touri s m have submitted p r oposa l s. The budget s eub-

committee will be consulted when a l l o ffers and prices are in. 

Meanwhile, we are continuing to develop the educational program 

and are considering alternativ e strategies for marketing. 
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7, Development planning 

The Education & Culture Department of ~he WZO runs a larse number 

of Israel Experience procrams for da¥ school students, for 

individual hichschool participants, for teachers and more . 

Findincs of the Israel Experience Pro ject have indicated that 

some of these programs could successfully be expanded. The Sub-

Committee at its February meetinc conejdered undertakinc sue~ a 

plan f or the "Bible Camp" p-rocram . Further disc ussions with the 

Department have led to the foll owing sugceetion: rather than 

deal with one procram, we would try to impact many or several of 

th"e Department's Israel Experience procrams. This would be done 

by creatinc a team within the WZO's Education ~nd Culture 

Department whose task will be to evaluate and plan the expansion 

o f the Department's Israel Experience procrams. 

undertaking would be up to $50,000. 
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the Israel Experience Project the Israel Experience Project 

I am pleased to submit this report to you to serve as background 
material for the forthcoming meetings of the Sub-Committee on the 
Israel Experience Project and of the Jewish Education Committee . 

At the meeting we will report that the experimental phase of the 
Israel Experience Pro j e c t is proceeding as planned. Progress on 
the experiments will be presented , s ugges tions will be made for 
next steps, including the design of over a l l strategies for 
development 

A.Progress ReEort 

1 . We will report on the s ucces full comEletion of the Eilot 
§~mm~r 2rogram with the You th and He chalu t z DeEartment. Two 
hundred young people from the US participated in this six week 
program, which introduced new conceptions of s taff , planning , 
program content , preparation of participants , recruitment, 
publications fo r the participants and more. The program was 
extensively moni tored and evaluated . Though we a re in the midst 
of analysing the data of the evaluation and we are planning to 
follow up on the impact o f the program by sending questionnaires 
to the participants at their homes, we have already learned much 
from the data fo r planning future programs. We found - for 
example - that the concept of having a more e ducated, older , 
better trained educator as the group l eader instead of the 
c onventional 22 year-old counselor i s very successful . Doing 
away with the professional t ou r guide and training the group 
leader t o guide in his stead also justified itself . However we 
also learned that the burden of the six week program is too heavy 
for one group leader to carry and that the team of counselors 
working wi th him must be trained to be able to relieve the group 
leader o f some of the tasks and to assist him/her more 
effectively. A series of consultations to discuss the 
implications of the pilot program are now underway. The program 
was led by a joint team of the Youth and Hechalutz Department and 
of Nativ f o r the Jewish Educ ation Committee . 

We are now designing a second pilot program with the Youth and 
Hechalutz Department for summer 1988. The program will be based 
on what we have learned this year . We will suggest to the 
Committee that it be expanded to include 600 participants, within 
a separate experimental unit in the Youth and Hec halutz 

10, Yehoshafat St., Jerusalem 93162 Tel. 02"662296 ;699951 ''" .93152 c,','l!)i,, ,10 U!l'l!),i1' •n, 
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Department of the WZO. This unit could become the Department's 
arm for serving less affiliated youth. If successful it could 
grow to serve what we have reason to believe is a significant 
potential population of participants . 

2. The :~m §~gy!~h: program with the !2r~b igyg~!i2D Q~£~r!ID~D1 
o f the WZO expects to receive its first 65 participants from 
Australia on October 27. You will recall that the goal of the 
project was to expand and adapt the existing framework into a 
model program for visiting day-sc hool classes . Work began 
officially on September 1. A team of educators, teachers and 
counselors was hired . Program development and staff training 
a c tivities have been carried out, resulting in a significantly 
changed c urriculum. This process is being accompanied by 
extensive consultations with the school from which the 
participants come, with the goal of integrating the Am Segulah 
program into the school's regular curriculum, thus leading toward 
preparation for the Israel Experience and follow-up. 

Yuli Edelstein - former prisoner of Zion and Hebrew teacher - who 
arrived in Israel during the summer will be teaching Hebrew in 
the program. 

3. We will report that the Kibbutz Institutes Qrogram has begun. 
You will recall that this project is geared at upgrading the 
Kibbutz Ulpan - a 3-6 month long work- study program - and 
adapting it to present- day needs. Elements of the program are 
being tested with the c urrent participants of the ulpan at 
Kibbutz Hazorea . The elements being implemented include a 
revised study and work program; a systematic approach to the 
relationship of participants with kibbutz members, the "adoptive 
families" and the peer group; enrichment courses in the 
participants' native tongue (one on the Kibbutz, the other on the 
Jewish Calendar ); the intensive study of the Hebrew language; and 
a series of seminars and trips to acquaint the visitors with the 
country and wi th maj or issues faci ng Israel and the Jewish 
people. 

A recruitment campaign is being launched in the US (in 
conjunc tion with our Marketing project). 

Following the pilot implementation, the program will be revised 
for the opening of the first full-blown Institute in February 
1988. The second Institute is scheduled to open in June 1988 and 
the third and fourth in the coming and fall and winter. The two­
and-a-half year pilot project will include four Institutes 
each specializing in a different subject: Advanced Hebrew; the 
Arts; and two on Jewish Identity (one in the Religious Kibbutz 
Movement , the other in the United Kibbutz Move me nt). Each 
Institute will run three times per year with approximately 60 
participants in each run. The Institutes will take place within 
the United Kibbutz Movement, the Religious Kibbutz Mo vement and 
the Kibbutz Artzi. Eac h run will serve as a pilot to be modified 
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and improved towards the next. 

It should be noted that the work accomplished to date elicits 
significant interest on the part of the Kibbutz movements and of 
staff members of the appro ximately 30 existing ulpanim. We have 
reason t o believe that the four Institutes will be important 
agents of c hange and improvement throughout the Kibbutz Ulpanim. 

The steering Committee f o r this project includes representatives 
of the Jewish Educ ation Committee, the Kibbutzim, the Aliyah 
Department and the Ministry of Education . 

Following the princ ipled decisions taken by the Jewish Educ ation 
Committee in February 1987 to undertake a two-and-one-half year 
pilot project, we will suggest that the Committee recommend 
funding for the second year of the pilot program - beginning 
April 1988. 

4 . We will report that the A.Muss High-School in Israel has 
begun to work on i ntensified reeruitment for the program and has 
expanded its network of Directors of Admissions for this 
purpose. We hope to be able to report results - increased 
numbers of participants - by ear ly 1988 . You will recall that 
the five year goal is t o increase the number of participants from 
approximately 800 per year to 3000 per year. 

5. A feasibility study was u ndertaken for the e stablishment of a 
Vacation Town f ol lowing the Committee's rec ommendatio n . The 
study is being carried-out by " Heshev" , a consulting firm. and is 
scheduled to be completed in April 1988. 

However, following consul tations, a review of the data, and 
meetings with the Cha i rme n of the Committee we would like to 
suggest to the Committee a two-months long pilo t project in the 
summer o f 1988 . Th is project would test many of t he components of 
the Vac ation Towns and would, with the data of the feasibility 
study allow informed dec ision maki ng for further implementation. 

Yo u wi ll reca l l that t he rationale for t his project was our 
finding that most young Jewish adults who travel, do not travel 
to Israel. We f ound (Cohen,"Jewish Travel to Israel" 1986) that 
many would be likely to do s o if programs attractive to them were 
develo ped . At the same time our educato rs raised the notion of 
the use o f leisure for educational purposes and designed the idea 
o f Vac atio n Towns . 

Our suggestion will be to test the foll owing elements during the 
pi lot proje c t: 
A. Marketing in the USA and Franc e 
8 . A base at Kibbutz Ramat-Rac hel (Jerusalem ) 

where the f ollowing services will be develo ped and tested : 

a. One week o f accommodations and ser vices in the Kibbutz 
guest house (up t o 50 participants per week) 
b. A week-long pac kage of optional educational - t ourist a c tivities 
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in Jerusalem 
c. A hospitality and information bureau to guide 
participants towards additional educ ational and tourist 
opportunities in Israel (not available anywhere) . 
d . Additional short- term modules in various parts of the 
country, - each 3-4 days long , all programmed and run by the 
Vacation Town staff. 

6.The tl~r~~1ing §1~9~ undertaken by Ruder , Finn and Rotman has 
been 22~EJ~1~9, and will be distributed to the members of the 
Committee. The study both identifies_the_weaknesses of the 
c urrent recruitment and marketing efforts and outlines a ErQEQ§~l 
for a eilot erolect. The first year of this pilot pro j ect would 
consist of setting up a central Resourc e Center that would aim at 
impacting recruitment for summer 1988. The f o llowing elements 
would be inc luded : 
With the creation of a comprehensi ve d ire c tory of programs; 
reaching out t o the media (generating a r ticles for newspapers, 
magazines and the broadc ast media); using video for rec ruitment 
and for television; experimental telemarketing program; testing 
the effectiveness of home party techniques; creating a marketing 
think-tank. 

7.In a ccordance with the policy of expanding efforts to various 
regions of the world we have begun to review the Taeeuz program -
a major program o f the Youth and Hec halutz De partment f o r young 
participants from South Americ an countries. This very popular 
program should be adapted to today's needs and c onditions, as its 
quality has been eroded over the years. A preliminary survey 
with the Department's staff has resulted in the definition of 
major problem areas. We would like t o suggest t hat the Committee 
recommend the preparation of a develo pment proposal for the 
improvement and expansion o f t h is program . We will suggest that 
a limited evaluation be undertaken during the coming run of the 
program in January and February 1988 t o provide data needed for 
the preparation of the proposal. 

8. Planning Uni t for the Israel Experience, in the Educ ation ~DQ 
Culture Deeartment of the wzo. We will be reporting on our 
preliminary discussions with the staff of the Department. We 
hope that by the next meeting of the Committee we will be able 
t o suggest a preliminary development plan for the Department's 
Israel Experience programs. 

9.At the meeting we will also report that every project is being 
monitored and evaluated. An evaluatio n Committee consisting of 
members of the Jewish Education Committee was set up in June and 
has begun work. Financ ial monitoring has been carried out by Mr 
Mike Weil o f Megama Consultants and reports will be distributed 
to members of the Sub-Committee on the Israel Experienc e project 
and members of the evaluation Committee. 
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B.PrOQOSals 

We will suggest that the Committee recommend supporting the 
following programs: 

l.a. Expanded pilot Summer Program with the Youth and Hechalutz 
Department (600 Youth). 

b. Publications (Newsletter for participants, for parents, and 
trip Diary) - for all 6000 North American participants in Youth 
and Hechalutz Department of Summer Programs (Summer 1988) 

2. Continuation of the Kibbutz Institutes for Jewish Experience 
(720 participants: 10 Institute runs of 60 participants each; 
two pre-Institute pilot implementation - 60 participants each ). 

3. Pilot implementation 
participants) 

of Vacation Town ( two months, 

4. Data gathering and survey on Tappuz for South 
Americans 

400 

Detailed budgets have been prepared for each proposal, except the 
Youth and Hechalutz pilot, still awaiting some data on this past 
summer's program . If the Committee dec ides to rec ommend these 
projects and if they are approved for f unding - a mechanism will 
have to be established to approve budgets and to monitor 
expenditures . 

C. Next_SteES 

The Israel Experience proj ect was given the mandate of finding 
out if and how participation i n programs could be increased and 
if and how the impact of programs could be intensified. Following 
extensive research, the Committee decided to translate findings 
into recommendations for action, following which a program of 
experimentation was undertaken. The experiments were selected in 
order to test the following elements : 
- How t o improve some programs that serve large numbers of 
participants . 
- How to increase partic ipation in successful programs. 
- What kinds o f programs should be designed that are likely to 
attract population that presently do not partic ipate. 
- Develo p professional expertise in areas such as marketing; 
program management; program curriculum design and more. 

The current phase of experimentation is designed to offer 
further data about inc reased participation in programs, and 
improvement of programs. 
We would like to suggest that with the implementation of the 
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experiments, the time has come to complete this phase of the 
Israel Experience Project. 

We suggest that the coming months be used to decide whether and 
how to bring about the desired development of bringing many more 
people to educational programs in Israel, and of ensuring them a 
quality experience. To assist in the decision making process, we 
will engage in the design of alternative strategies for 
development, to be presented to the Committee at its next 
meetings. These strategies will address questions such as 

- How much growth is desired? (does the Committee want t o double 
the number of participants, to increase it by 50% by 150%?) 
- What rate of growth is desired (20% per year? 5% per year?) 
- What population/a does the Committee wish to address? (High-
school? Less affiliated? South Americans? Or university students, 
very Jewishly committed , primarily from the USA? Any mix of these 
and other populations?) 
- What resources are needed (accommodations; manpower) 
- What administrative frameworks are needed? 
- What is the anticipated cost of each alternative? 

On the basis of this data the Committee will be able to consider 
various alternatives and decide amongst them. 
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February 4 , 1988 

Rabb i Richard Hirsch 
Co-Chairman , sub-committee 

on Israel Experience Project 

I am pleased to submit to you this report, which will serve a s 
background mate r i al fo r the f orthcoming meet ings of the sub­
committee on t he Israel Experi e nc e Project and of the Jewish 
Education commit tee . 

At the meetings , we wil l be able to report the f ollowing : 

A. Six experimental prog r ams a re be i ng implement ed : 

1. Youth And Hechalu t z -- Phase I I 
2. Am Se gulah 
3 . Kibbutz Insti tut e f or Jewish Experience 
4 . High School i n I srael 
5 . Mark e ting I sra e l Prog rams 
6 . " Footnotes " - pub l i cat ions f or summer program participants 

s . Thr e e r eport s a r€ being pr epare d : 

1. A gene ral repo r t o n p l a ces o f accommodation , wi t h a s u r vey of 
youth-orien te d facil ities , in J e ru s alem and the vicinity . 

2 . A feasi b il i ty study f o r t he vac a t i o n vi l lages . 

3 . A p reliminar y s t ud y of "Tappuz ," a p rogram for south Ame r ica n 
pa rtici pant s . 

c . New Deve l opmen t s 

POr en " -- A compre he nsi ve d evelo pmen t p lan for the use of 
Ki bbu t zim a s re sources f or Jewish Edu c a t ion. 

D. Monit oring and Ev a lu ctt ion of t he Expe rimen t al Programs 
A. Si x e xpe rime n t al p r og ram s ar e be ing implemented . 
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1 . Yout h And Hechalu t z · - Phase II 

Followi ng t he p i lot program of 1987, in wh ich 200 less - aff iliated 
h igh-school you ngster s from t he Un ite d States pa rtic ipated i n a 
six- wee k , e xpe r i me ntal s umme r prog r am, t he Je wish Educa t ion 
committee r ecomme nde d a t its meeti ng of Octobe r 1987 undertaking 
a n ~anded seco na pilot p r ogram fo r summe r 1988~ 

You wil l r ec a ll t hat t he e xperime n t a l model in t rodu ced new 
conc e pti ons of staff , plann i ng , program c onten t , pre parat ion of 
par t icipants , r ec ru i tmen t and publ i cations for t he partic ipants . 

Pr e limi nary evalua t ion findings leave little doubt as to the 
benefi t of t he e xperi mental model. There are also lessons to be 
l earn ed. A t h i rd follow-up questionna i re is being sent to 
par ticipants in t he p r ogram, after which a final report will be 
prepare d. 

The Youth and Hechalutz Department's Shor t -Term Programs Division 
has a l ready begun deve l op ing its capacity to accommodate an 
i nc reasing numbe r of less -aff i liated yout h. The proposed second 
pi lo t progra m will allow fo r expe ri me nting with larger numbers , 
a fte r which it is hoped t ha t the Depa r t me n t will have the 
e s t ablished in frastr uctu r e and e xpe r tise to ru n such programs 
regularly . 

Some 600 youngs ters are e xpected to participate in t he 1988 pilot 
p rogram. The u. s . coordinator of the pilot p r o ject, who is in 
c harge of recrui tmen t , r eg i st r a t ion a nd orientation, was hired 
f o r a second year . In Je rusalem, t he Yout h and Hechalutz 
Department has a ppoin t ed a manage r t o be in c harge o f f inanc i al 
and technical ar rangements i n o rder to insure that th e l og i s t ical 
f rame work serves the educ a tional goals of t he program. An 
e ducat i onal director , responsible f o r e duc a ti onal policy and 
cont e nt , as wel l as fo r hiring and trai ning of add it ional staff, 
wa s a lso appo i nted . This will provide t he pro f essional 
l ea de r s h i p nee ded t o ensu r e a quality e ducational program. 
Ed ucato rs wh o se r ved as group l e aders las t su mmer were h i red 
( pa r t - t ime) to tra i n the new g r oup leaders and provide them with 
as s is t a nc e and guidance during the actual run o f th e prog ram. 

A j o i n t plann i ng c ommitte e of the Youth and Hechalut z De pa rtment 
and "Nativ" meets reg ularly to plan and guide t he experiment. 

2 . Am Se gu lah 

You may rec a ll t ha t Am Segulah i s a Torah Educa t ion De partmen t 
p r og ram for v i si t i ng day-school c lasses . stude nts c ome to Israe l 
fo r a ppr ox ima t ely t wo months o f s t udy and tour i ng. The pilot 
pro 7ect was a imed a t upg rad i ng the p r ogram a nd , s ubsequ ently, at 
i ncreasi ng p a r t icipation. 

The pi l ot project beg a n f ormally in Sept e mbe r 1987 . The first 
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group of 67 students f rom Australia arrived at the end of October 
and left on January 10. The p rogram, wh i ch included formal Jewish 
studies , history, the Hebrew language and field trips , was 
assessed as very successful by the staff, the accompanying 
teachers from Australia and the participants . However, at the 
time of t he writing of t his report the staff i s still discussing 
and summarizing the lessons learned from the experiment so they 
can be uti l ized for future groups. The cancellation of a group 
that was due to arrive in February has provided the staff with a 
time-lag tha t will be used for planning . Personnel from the To r ah 
Education Department and consultants from "Nativ" are workin g 
with the Am Segula staff to des i gn~ model Erogram for visiting 
day-school classes . This planning effort represents a 
comprehensive attempt at planning formal high-school visits to 
Israe l for the affiliated . 

The planning will include : 

a . Description of the educational rationale for a formal day­
school program in Israel . 

b. Det ailed two-month program with schedule and itinerary. 

c . Detailed preparation 
curricular materials for 
the various act ivities) , 
and activities. 

of all the activities , including 
the teachers and for t he students (for 
and preparation of alte rnative programs 

Pilot implementation of selected elements will be tested on 
groups visi ti ng during the planning period. 

Consultations will be held throughout the planning period 
(approxima tely two and a half months) with educators , 
admi ni st rat o rs and directors of other high schoo l programs . 

The produc t -- a model program for day - school vi sits to Israel 
will be presented to the Committee in the future . 

3. Kibbutz Institutes 

The Ki bbut z Institute for Jewish Experience is a project geared 
at upgrading t he Kibbutz ulpan , making it once more into a 
quality Israel Expe rience program for 18 to 35 year olds. The 
program has been fully re-designed and four pilot Inst i tutes are 
being created . They combine Hebrew language s t udies and 
speciali ze d studies (such as the arts; Jewish identity ; advanced 
Hebrew) wi t h work o n the kibbutz. Each Institute las t s three and 
a half months. 

A pre-Institute p hase , which involved approximately 100 
participants, ran from September 2 until December 31 1987 , and 
allowed for testing t he following pilot elements: 
- A three~day orientation program designed to help the 
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participants easily ad j ust to kibbutz life; 

- special courses on subject such as the Jewish calendar and 
Holidays , the Arab- Is raeli Conflic t , Contemporary Israel and 
Kibbutz Society . These courses were offered in Engl ish and 
Spanish (ulpan participants often complained that courses offered 
in Hebrew were either too hard for them to understand, o r too 
simple to be of interest). Field trips , related to the course 
content , e.g . a re l igious kibbutz , a development town , an Arab . 
village , were included in th e courses. 

- Severa l full -day seminars on topics such as Jewish va l ues (at 
Kibbutz Hanaton), Living in the Arava {at Kibbutz Yahel), the 
Holocaust and Rebellion (at Kibbutz Lohamei Haget t aot). 

- Staff training and monitoring by the Organizati onal Development 
Unit of the Kibbutz Movement , and the Ministry of Education. 

Following this pilot phase , the first full Institute session 
opened on Februa ry 1 at Kibbu tz Hazorea. 

Preparations are underway for the Arts I nstitute which is 
expec t ed to o pen on June 1 , 1988 at Kibbutz Kfar Hanassi. 
Logistical arrangements for accommodations and facilities for the 
art speciality courses have been made . The cou rses to be offered 
are : photography , pai n t ing and drawing, ceramics, wood crafts , 
and textiles . 

The artists 
members of 
discussions 
arts and the 

who will be teaching the courses , all of whom 
Ki bbutz Kfar Hanassi , have held a series 

and semina r s o n the methodology of integrating 
Jewish Experience. 

are 
of 

the 

The Jewish Studies I nstitute will open at Ki bbutz Yavneh on 
September 15 , 1988 . Initial meetings have already taken place at 
Yavneh and at Midreshet Herzog at Kibbutz Ei n Tzurim , which 
coordinates the educational seminars for the religious kibbutzim. 

4 . A. Muss High School i n Israel 

The challenge that the Jewish Education Committee posed to the A. 
Muss High School in Israel was to increase enrollment in the 
program by 30% annually for five years. A national director of 
admissions and a number of additional direct ors of admissions 
have been hi r ed and have begun to work . New communities , such as 
Milwaukee, St. Louis and North Virginia , have opened up to the 
program. Detroi t and Los Angeles are likely to open i n the near 
future . In Israel , a second dormitory was made avai l able at the 
Haddasim campus to accommodate increases. 

At the same time , it appear s that growth during the initial year 
will lag behind t he 30% target. Gea ri ng up for growth took more 
time and effort than anticipated , and growth picked up only with 
the thi rd group of the year. It loo ks now as if the program will 
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hav e an increase of 10 - 12% . i n the first year and we wi l l have to 
work to ensure that in the second y ea r the c ha l lenge of the 30% 
t arget will be met . 

5 . Ma rketing I srael Programs 

under t he lea0e r ship of Bob Loup , Chairman of t he I srael 
Experience s ub-Committee , a cha llenging second phase of t he 
marke ti ng project is being conducted by the New York - based fi rm 
of Ruder , Finn & Ro t man . Th e key elements of the program, aimed 
at ass isti ng and impr o v i ng recruitment effo r ts in the USA for the 
ye ars 198 8 and 1989 , include : 

- reaching o u t to the media (p r ess kits ; human i n terest stories , 
and more) 

- offering consulting se rv ices to p urve yors of programs 
- p r epa ration of a vide o for marke t ing Is r ael programs 
- an experimenta l telemarketing program 
- preparation of a directory of programs 
- prepa rati on of a ma rk eting manual for community work e rs, r abbis, 

shlichim 
- setti ng up a market ing advisory group 

we will r eceive a detailed report from Bob Loup at our February 
meeti ng . 

6. " footnotes " 

"Foot notesm i s the program of publications designed to accompany 
t ne Yout h and Hec halutz pilot pro ject . The e valuation s howed 
tha t t he p ublications were used extensively and were c ons i dered 
useful by the par ticipants in the progr am . At i ts October 
meeti ng , the c ommittee recommended funding a second y ea r oE t he 
proiect and extending it to all US participants i n 1988 s umme r 
rrog r c1ms . Til e publications , which incl ud e newJ Ptters t o t he 
r a rli c ipants and to thei r parents 1 as well as a tr a vel d iary , a re 
offer e d fr ee to t he p a r t icipants in the e xpan aca voul h and 
ll e c-h;,lutz pilot progr am . I\ marketin g effort is unde r way , wit h the 
h e lp of l\ ZYF a nd Youth and Hechalu tz sta[f , to s 0 ll t: he 
ne ws l ette r s a nd diary package to al l other groups . Th e i dea i s 
to move the pro jec t from its curre nt e xpe rime n tal phase to a n 
economi call y self-sustai ning phase a yea r from now . 

* * * * * 

R. Thr ee reports are being pre pared . 

1. ~ gene ral r eport on p laces o f accommodations , wi t h a s urvey of 
yo u t h-o r iented facilitie s i n Jer us alem an d the vicin ity. 

The repo rt concludes that a ccommoda tion should not be a major 
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problem when considering increasing participation in programs. 
Indeed , Jerusalem (and to a lesser extent Eilat) is undoubtedly a 
bottle-nec k for accommodations in the high-season, when most 
youth groups are here . However , the numbers i nvolved are 
rela t ively sma ll when compared to t he total tourism in the 
country at that time. various possibilit ies should be considered 
to make groups mor e able to compete in the crowded market for 
cheap summertime accommodations in Jerusalem . One way would be 
to make institutional changes that wou l d enable early planning 
and the financial flexibility to a llow early reservations of 
accommoda t ions. Elsewhere in the country there are no 
significant problems for short-term visitors. On the other hand , 
if an increase in participation in long-term programs is 
conside red , new sites may be requi r ed. It may be that a way will 
be found of e ffectively utilizing the boarding schools which 
be lon g to the Ministry of Education or those of the Youth Aliya 
Departmen t . These poss ibi lities should be studied further . 

2 . A feasibility study for the vacation villages . 

Th e f i rst step in th e feasibility study has bee n completed and 
submitted accord ing to schedule. This step cons ists of defining 
all the parameters of the village (number of occupants , size, 
uses , services , etc.) The economic feasibi lity of the project 
will be assessed on the basis of these paramete rs . The study is 
scheduled for completion in April 1988 . 

3. A preliminary 
par ti cipants . 

study of "Tdppuz " for south American 

"Tappuz" i s the most popular program for youth from South 
America . Its potential , both in terms of quality (impact) and 
numbers has not been fully e xploited. At its October meeting, 
the Jewish Educa tion Committee recommended to undertake a limited 
study of th is important program , which is run by the Youth and 
Hechalutz Department of the wzo . 
Some 800 "Tappuz " pa rticipants - mostly from Argentina - are 
curren t ly in the country and the initial study is underway . Its 
purpose is to ga the r da t a o n three aspects of the program: 

a.manpower (counse lors) 

b.educational planning 

c . educational administra tion and logist i cs 

Serious shortcomings have been iden tified i n each of these areas. 
Based on the find i ngs of t he study, a deta iled counselor training 
and p l ann i ng program will be designed . 



c. New Developments 

Oren -- A comprehens ive development plan for the use of Kibbutzim 
as resources for Jewish Education. 

The Kibbutz Movement, which hosts more than 20 , 000 Israel 
Experience visitors a year in various frameworks , has not yet 
explored the potential contribution that it could make to the 
world of Jewish education. Recently , the Kibbutzim decided to 
respond to the challenge of the Jewish Education committee , and 
to plan for a significant development of the Kibbutz's role in 
the Israel Experience. At a meeting with the Secretaries of the 
United Kibbutz Movement, it was agreed to establish a 
professional planning team that would build the knowledge-base 
and prepare recommendations for development. It is hoped that 
this planning period will lead to the development of a 
significant role for the Kibbutzim in Jewish educational programs. 

o. Monitoring and Evaluation 

All the experimental prog rams of the Israel Experience Project 
are being monit ored and some programs have in-depth evaluations. 
Financial monitoring of programs is done regularly by Megama 
consultants , wi th quarterly reports of payments and expenditures 
being prepared by them . These activities are being guided by the 
sub-Committee on Budget and Monitoring of the Jewish Education 
Committee. 

1 . Youth and Hecha lutz 

A thorough eva luation of the experiment was conducted through 
questionnaires , interviews, site visits and written accounts by 
staff membe r s. A summary report of the findings to date has been 
prepared , but a third questionnaire will be sent to the 
participants during the month of February to begin measuring the 
longer-term impac t of the program . A final report will follow . 

2. Kibbutz Institutes 

An evaluation of the Kibbutz Institute for Jewish Experience is 
being conducted at Haifa University under the guidance of or . 
David Mittleberg. Questionnaires were administered to the 
participants at Kibbutz Hazorea and to two control groups at 
Kibbutz Mishmar Hasharon and Ramat Hashofet ; interviews with 
participants and staff wer e conducted; and observations of 
different aspects of the program we r e recorded. A con~lete 
r eport will be available in the near futur e but many findings 
have already been incorporated in the planning of the project as 
is evolves . 

* * * * * 



Many outcomes of the Israel Experience Project go unmeasured and 
unreco rded. We believe that it can be claimed that the project's 
influence extends beyond the specific pilot programs. Program 
directors tell us that the committee's work is gradually 
influencing the norms of content, planning and staffing of their 
programs. Thousands of Jewish Education committee reports have 
been widely distribu ted among educators and administrators of 
Israel programs, and many of them have contacted us for further 
involvement. The project's staff is frequently invited to 
lecture at educational forums and the dissemination of the 
project's data and idea seems to be increasing. curricular 
publications are being prepared which could widely serve 
programs' staff. Amongst them is a source book on sites in 
Israel for group leaders which will be ready in the coming 
months. 
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A. In tt>oduction 

.J,.. 

Accomodation s f o r Parti c ipants in 
Educ ational Programs in I srael 

The purpose o f this study was to assess the potenT.ial f'or. and 

limi ts o f, g;rowth i n accommodations for part icipant s in 

educational programs in I s r ae l . 

The study had t hree specific objective~. 

1. To collect bac k~round data on various types of avail.ab.le 

accommodatio ns in IsrRel (hotels , youth hostels , f'ield schools , 

camping s itP.s and other institutions), their rate of occupancy 

a n d expansion plans. 

2 . T o identi fy the accommodations use d by t he various e~ucational 

progr>ams , a nd to ~a.ther data on the lodgin~ of' t hese groups in 

including the share of t he 

total o~~upa n cy that t hese groups represent and t he i ~ levels of 

setie.fa.ction i'rom ea.ch tYPf'? of accommodation. 

3. To exami n e the poesib iJitY of' increas ing t he n u mbE>r o f 

ove rnight- stays of these groups .a.:t ya.rjous sites, taking i n to 

account the desires o f the group orgeniz~rs and t he 

s p acP tn eArh type or acco mmodatjon. 

The ~ tudy was ba~ed 0n data gathered r rom t he Cent.rel Bureau o r 

Ste.ti~tics, the I s reel Ho 1;P.l AF-soc-iation, thA Ministry o r 

Tourj_sm , Israel Goverment Tour ist Cooperation, a nd VA.rloua 

o ther organiza tions o~ereting a~commodations deF-cribP.d in t hi B 

report . In addition , int erviews w~re cond11ct.eo with o ffi c ia.J. s 
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from these pub1ic agencies an~ organization s. A fi nal report was 

prepared in April 1 9 86. n u rjng t:he months of October - December 

1987 the data was updated and .a ctetai led surye Y 

accommodations ..1.o Jerusalem ~ conducted. This included 

i nstitutions oP t h e WZO , youth hostels , boarding schools, and 

f ield sch ool:::-. . Thi s s urvey was intended t o mAp the availability 

and con~itio n e o f suitable lod~in~ for youth groups in Jerusalem 

and its vicini~y. 

This paper summariz e s some of the rindings and conclusion s. 

B . .Kfil! Findings 

1. The study jndicates that ayailabilit¥ ~ accommodations a 
l1Q..'.lu_ ~ Q.f_ t:l.2kh... a. critical factor reetrtqtina; ~ s:rowth o f 

e ducational ( "Israel Experience") Neverth e l ess , 

pJans r.or t he significant exoansion o f a specific pro~ram should 

~ J..n..t..Q account~ Jssue .sir. ..:tfill accommodation .sir. t h e larg er 

number of participants. 

t Ypee Q.f... ~ccommodations , 

Dlf'.f'erent pro fitra.ms require dif'f'eren t 

Recommendatio~e. f or 1nv~stm~ht in new 

a c c o mmod8tions depend. therefore. o n thP. content o~ the speci f'ic 

programs expected to grow s ignifica ntly . 

2, O P the 300.QQ.Q.. overnight s tays o f g roups of' ~ depar tments 

('together the la.rgest single purveyor o f summer progr.eme:) in 

1985/86, a bout one third were in Jerusalem, nearly 20% were i n 

Ki b but z im and Moshavim, and a subst~ntiAl number were in 

Tibe r ias , Tel - Aviv and Eilat ( T BbJ e 1). 



TABLE I 

PE!lSON •l1SH1~ or ~ROUPS OF IIZO DEPAl!THEITTS BY TYPE OF ACCOH110~AT JON/SEI.ECT£D LOCATIONS ~ tlOIHH, 1985-1986 m 

Ll.lCATIOH ~ TYPE l 'i85 JQ8b 
OF ACCOMNODATJON 
Horith Arri! tlc1y Juri£- July Aug, Sept. Oct. Nrw, Dec, Jan. Feb . "arch TOTAL 

erson nights. 

TOTAL ISRAH {,VI 742 15683 Li7381, b3!i5I ]l,} bb5 lWH 42075 24568 2557 301017 

TOTAL Jn<IZ 100'/. 1001 IOOY. 11\(IY, 100'1. lOOX HtOt 1001 100? JOIOI 100% 

40TELS: 
4-5 stars 78.-' 37.7 7,0 4.e !!./, 4,4 lb.S 1. q LS 0. 1 Id s.o 
' ~t ;,re 27. I 'VI.~ 34.7 l!tS 

.. ., 
, •• 1 '58.9 30.~ 21.S 14.9 31.2 

2 s tar• J,3 5.b S. I 3.7 

VOIITH H0'3TEl S 5. 4 3. 4 Id 4. c; II.(• IQ,0 15.7 24.4 9.8 9.2 

Fm n sr~onL s 4,1 1,7 b.9 ., T 
~ ... \ S.2 

!HO SITFS 9. ", '59.l, 20.2 lb. 4 l1Lt M.I 71. Q Id, 7. 'S 13.8 50.3 15.9 

"JDPASllnT 4 4 (I . ~ 2.1 ?,Q I. 7 0. 4 (\, 7 l.b l.7 

I-'. IPBUTZ I NOSHIW 30.7 13.5 7.5 ., C' 
J, J 43.5 39.8 12.7 l 'Ul 

f.UFST HOHSES I 

IN Y.IBBU1Zll1 ., , '., 2. 7 (1 . 2 (l.b fl, 'I ;.u 0.3 o.s 1.3 11.S 

nTUFP !'d !'l,J Iii. !l Q, 3 (>.~ 0.3 2. 7 8.6 

TOTAi. J~PUSM ~H 411 ~47 5824 4?0J<; 2304'1 588 526 5632 l 3014 6245 1547 99487 

TOTAL itiili. 101'1' IOO"l trir,~. J(1(1\ \(l(lt l(l(li IOOt IOOt 100X J()~7. 1ooi 

HOTELS: 
4-5 •tars Bl.~ 31. 2 7. I 2. I 4.? 17.S l,Q , .b 6. J ,.2 
~ i:•:in 4-''; ,t 42.~ 4!.Q ~. 'i! 66,3 ~l.~ Q,5 41,~ 

YOUTH HOSTELS ~- l 1.5 2. (l J4. \ J7.2 2l . 4 36.0 10. 7 7.4 

wzn snrn 14.6 bll .8 54 . 4 C'"~ t: 
~' \ I • I 5, ,R 85.7 ~1 .1 14. 6 23.7 54 .5 83.2 48. I 



T'1BLE I COIH!llUEO 

PEPSCHI HISHTS OF RROIIP~ OF W70 PEP/llnttrnrc: RY TVPF (IF AC((lHKnr,ATIOll/SFLFrTED LOr.l\TIONS $i NONTH, 1qaS- l986 m 

IPfAT ION ~ TYPE lq~r, 
OF ACCOHt10MTIO,I 
tlonlh Apr i 1 

TC\TAL TEL AIJJIJ lflB 

!TOTAi 100'1. 

oms: 
4-~ st~r~ 100, (1 

, st~r~ 

IOUTfl HOSTELS 

WlO SITES 

TOTAL Tl~FRIAS ?O 

mm !0(11. 

HOTELS: 
1-S ~hrs 1(10, 0 

1 stars 
ct ars 

mum HrJCTELS 

rlJTAI. ElAT 

OTAL 

1mri S: 
cl ;re; 

f ~t ~re 
c;tar~ 

,lur,e 

8(1 I??! 

1007. lOOY. 

1/l(l,(l 55.5 
44 . ~ 

774 

l()(lY. 

22. (l 
20. 4 

57 .6 

767 

l(l(lY, 

94. I 
S,Q 

Jul y Aug. ~"!'.' ' . Ori . 

"?fl i:;4 r,~ j?Q 

1fl0'.'. 11\0Y, 11\Q'! 

53,S S7 . l ?b, n 
46,5 112. 9 7:. . b 

15582 4A98 46 

!Ml IMY. HlOY. 

II. ! 
24, I 43.7 J{l(),(I 

57. 4 3/1,8 

3R. 4 16.5 

1ooq4 ~84Q 

!O()i, 10,n 

5, ) 8." 
7~ .!, 77.} 
I U lQ,1 

1980 

lfov, ner.. J;in. Feb . llarch TOT-Al. 
_ ..... r __ er .... son fliqhts_ 

q4 2'592 .4744 35Rb 252 24193 

!OOY. 1001. IOOt l OOY. lOOt lOOt 

~2.4 ~ 'l "·.L 3.0 30.2 '51.2 
•m.o 85.(l 83.4 bU 6~.o 

b.8 12.0 lb.b b.7 S.b 

47. l, n.2 

1302 2352 2(13"; 98 27107 

JO(lY. 10oi 1(10't 100? 10-0l 

0. 1 
12.7 18. 1 1.9 10(1. 0 25.2 

29 . 3 

87,3 81. 9 98. I 45"3 

-----

73Q l I bb 1363 34 21012 

1001 lOOY. ! fl01. l,001 1001 

5. 4 
100. 0 100.r, 1()0. 0 100,(1 79 .0 

15.6 
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3. As expe cted there is a strong seasonality to Israel programs. 

Ne~rlv o ne- half of the o vern i ght stAye we r e during the month or 

July. T o gether. July and Augus t account for t wo t hird s of 

o vernight stays (Table 1). 

~.Problems in. finding accommodations~ likelY 1.2.. arise mainlY 

in. Jerusalem <lYrirnz: t.n.e.. months Q..f.. tI..lA.U!.. aru1. August. 

aurin~ ~ month Q..f.. August (Ta b le 2 ). 

and 1n. Eila,t 

5. T.<\ble 2 s hows. however , that t h e prog rams o ccupy a relatively 

s mall proportion of the tot a l bed s e vAilA~ le. The groups ' demand 

~o rmP. o nly a s mall p erc entag e o f total touris t rjemend . True , n o t 

a ll ~ites are eQU&llY suitabl e for ~ o u t h groups, 

that e arly planni ng would a l low comp~tit i v e r~servation of 

s uitAble sites for the groups i n vol ved. 

C. ACCOMODATION I.Ji JERUSALEM 

'.I:.he. accommodations probJem in.. Jerusalem is the on~ most in need 

o f A.ttent ion. 

ce ntr>a l and 

(EilaT' s role in the variou s pro~ra.ms is less 

it can ~e a ssumed thBt the groups will be ~b1e to 

c ont j nue to u s e ~he general tourist inPraetruc~ure there). 

Mo s t g roup s arrive i n Israel during ~he mon t h or July end the 

f i r s t h al ~ o f Augus t, and c hoos e to inc lude an extended stay in 

Jeru salem. Additio nal demsn~ for pro~rams is likely t o follow 

this p ~t t e rn and thus to inc rease the pre s sure . 



TABLE ,2 

BEDS OCCUPANCY & PERCENTAGE OCCUPIED BY GROUPS OF WZO 
DEPARTMENTS, JULY-AUGUST 1985 

LOCATION & TYPE JULY 
OF ACCOMMODATION ( 3 ) Beds % Per son 

JERUSALEM 

Hotels: 
4 stars 
3 stars 

(2) 

Youth Hostels 

TEL-AVIV 

Hotels: 
4 star s 
3 stars 

HAIFA 

Hotels 

TIBERIAS 

Hotel s 

ZEFAT 

Hotels 

NETANYA 

Hotels 

ARAD 

Hotel s 

Occupancy Nights of 
% Groups (1) 

55 
59.6 

61. 1 

73.8 
66.2 

66.3 

66.5 

45.5 

70. 2 

6 1.1 

1 

1.1 
28.3 

2 . 8 

4.7 
11. 1 

6,5 

a. 1 

5.0 

7.7 

9.3 

AUGUST 
Beds % Person 
Occupancy Nights of 

% Groups(1) 

61. 1 
60.5 

59.7 

75.0 
65.6 

68.1 

76.3 

57.1 

80.5 

67. 1 

1.0 
14.8 

4.6 
9.2 

2.5 

2.7 

1.7 

1.2 

5.1 



TABLE 2 CONTJNIJFO 

B EDS OCCllPt'lf\lCY ~, F'FnrENT AGE OCCUP I ED BY GROUPS o r wzo 
n rr:- An Tl11-NT~, , J llL Y - AlJGUCT 1 985 

LOCATI ON ~,: TYPE J ULY AUGUST 
OF ACCOMMODATI ON Be d s 'l. Pe r s on Beds 'l. Person 

Occupancy Nights o f Occupanc y Nights of 
'l. Groups ( 1 > 'l. Gr oups(!) 

ELAT 

Hotels 74 . 0 4 . 9 81.0 2.9 

(1) Person-nights of groups of WZO as a percentage o f total 
p e r son - ni ghts . 

(2) Including hotels in East Je ru salem not used by t he 

groups. Occupancy r ates and percentage o f pers on-nights 

of group s are highe r when given only for West Jerusa l em 

(3) Including Hotels & Youth Hostels . 

2 
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*** Possible way s to somewhat reduce this seasonality s h ould be 

ex.•umined. It may b~ possib le to direct some of t h e 

additio nal dem8nds to other months , i n pa,rticu1er, to the 

months o f June a n d Septemt'>er (before Succot) . which are the 

less busy summer month s for sites. 

The preRent hotel infrastructure jn Israel iB capable o~ handling 

increaE:ed numbers of tourjsts . However when additional ~roups 

come to Jerusalem and compete for s i tes this resul t s in higher 

costs for accommodations . Reduced ratPs are not availble, and at 

the samP. t ime more groups h~ve to be accommodated in t he more 

expP.nsive four ster hotels. 

The number of three-star and less expensive hotels tn Israel is 

limite d. The level or occupanc~ in three-star hotels :l.n West 

Jeru s al~m is high during the summer months (Table 3 ) , a nd .tiZ,Q 

groups cons t itute ~ iarz~ proportion .Q.f ..t.b.e ~ occuoancY in 

these hote1s . Thus a substantia1 increase in the number of 

itr.oups . without a similer increase ~n the number of roome in the 

three-stAr hotels , wj l1 require alternative accommodatio n s. 

*** Concentrati ng deve l o pmen t e~~ort on n ew three- stBr hotels , 

or preferahl~ o n youth o riented f ac i lities - youth eam~usus 

0r ynuth hostels - may A11~viate the problem. * 

* The economic PeaRibiJity o r cap i tal jnvestments in sites 
e.ccomorlations a nd an examinat ion oi' wa.yF- to encour>age 

f or 
8UCh 

i nlrtAc ± mC?..ntR a :r-.o b o ,,ond tho onoao '-'e +:b:i~~=----------
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TABI_E 3 : AC~OMMODATIONS , OCCUPANCY AND NUMBER OF AVAILABLE BEDS lN JERUSALE~ SUMMER 1985 , 1986 
---------------·- ··· ---·--·-----··----- ------

'ACCOMODATION 
TYPt:=: 

NO. OF 
ROOMS/BEDS 5) 

OtCUF'ANCY TN 'I. 
11 JULY 1.98518f. 6) 

AUGUST 1985/Bb 6} 

TOTAL NI IMJ-:iFR 
OF FREE t:1EDS 

JULY 1986/85 

AUGUST 198t, /85 

HOT ELS 
TOTAL 

<ROOMS) 

~582 ROflMS 

54 . .115 

A~.15 

254 3 

~057 

HOTELS 
4 STARS 
<ROOMS> 

1522 ROOMS 

58.7 

71 . 2 

628 

408 

HOTELS 
3 STARS 
(ROOMS} 

904 ROOMS 

72 . 65 

7 4. Q") 

247 

226 

YOUTH 2) 
HOST€LS 
<BEDS) 

1091 BEDS 
227 ROOMS 

47.7 

55.7 

570 

483 

80.4 

83.86 

21 4 

,n, 

1 > THE TAB!. F.: DOF.:S NOT TI\JCUJDE HC1Tf.7LS ANn Hn.STEI.S JN 13:AST ,1ERUSALEM. 

INSTITUTIONS 3} 

w.z.o 

1150 BEDS 
:::-41 ROOMS 

100 

t ()t) 

0 

(> 

SOURCES OF DATA : FOR HOTELS ANO FIRST 80l .LIMN OF VQUTH HOSTELS-r~NTRAL BEREAU OS STATISTICS 
FOR SECONO COLUMN OF YOUTH HOSTELS , INSTTTlJTJON AND BC'\ARDtNG sr,HOOI .. S-SURVEY (FALL i 987) 

2 > Including : LOUISE WATERMAN-WISE,EIN KAREM,JERUSALEM FnRESTi 
BEIT B~RNSTEJN,OLD CITY, BEI T SHMUEL 

3) Ind•.1dii,1_;p MAAVNOT , MACHON GOLD 1 MACHON HF.?l<I YAHO,BElT RH.:'LIS 
MAGHON PARnES ,K IRYAT MOR TAH,KlRYAT HATFUTZOT,CENTER FOR TORAH STlJDIES 

4' Incl uding : ~TN VAREM,PEN SHMEN,BOYER,CARMI T,Grn _nsTEIN YOUTH V!LLAGF , KIRYAT YAARTM 
5 > ROnM 08r:'UPANCY FOR HOTf'I.S, BE"D OCCUPANCY FOR HOSTELS~ INST I Tl.IT I 01\lS AND BClARn I NG SCl·fflOl 9 
6) MEANS OF 1985 AND !qBA 

BOAF:DING 4) 
SCHOOLS 

2:1.74 BF.:DS 
527 ROOMS 

!"i4.52 

46.2 

899 

t1 \4 
i 



*** 0n@ PO AAible tTJ9ana for accommo d-'3 ting Rf1d 1 ttonal gro11p~ ::f.n 

The 

the ,lerH Ra.lem area may be the use of' gueRt houses in 

SPttleme nta (Kihh utz , Mashev) ftround the city. 

t:he 

The 

l evel o f occupancy in th0RP sit@R t s not high. Their ma jor 

d1. s .qdvantage :le thejr rlistance .from Jerusalem (abou t a heli' 

h<'Ut' b1_1p. rirle) . mak.i.ng j t r]j ff'i cult f'o r pl'lr.tj cj pan ts to 

T'el'\Ch the city 1n t:heir Pree t1.me. Religious groups in 

p,qrticltlar may find such accommodations inconvenient on t h e 

Sehbat:h , an<1 th@Be g11est t1ouses tn~Y not be appropriate Po r 

groups coming to JerusBlem only for a ehort time . Yet their 

r,otPn tial should he investigate<1 further, a s they are 

generelly ple~Rant ~1.tee, with opPn spAces and some sports 

r ~~::IJities , and are orten reAs onAbly prt c ed . 

co~t of eccommodAtjon in three-star hotels is $5 to $ .3. 0 

hi~her per per son than i n the inRti tntionR belon1d.ng to the 

v~riou~ WZ0 departm~nts or in youth ho~t~ls. Whj1e t he three-star 

hnteJB ofr~r better conditions , other typP.s o~ accommodatio n are 

better suit~d to the needs o~ youth groups. 

host":!ls t h roughout the country - outside Jeru sal em - can 

absorbs large num~er of additional groups in the summer mo nths. 

*** 'l'h e youth h ostels or Jerusal em - some in need or renovation 

end expansi on - have arou n d 400 unoccupjed beds in J une and 

200 unoccupied beds i n July and Aug ust (Table 3). The ~ield 

school s cen al so h andle a n addition~l 50%. These numbers are 

not su Pr~cient to solve the problem, but a more systematic 

et11dy o r these sites an<1 investme n ts in t hem may provide an 



important r~source. 

*** The possitdli ty o f i n <"' r eas ing l o dg:i. ng cur.rent 

institu~ions o wne~ by wzo depRrtments i s l~mited (Table 3), 

*** Establishjng new in s t i tutions in 

exist ln~ o nes could b~ considered 

JeruR~lem or ~xpandin ~ 

Two o r~~ntzatione have , 

in fAct recently built hos tel s for thejr groups. The 

rtisadvAntage of such solutions i s the l ikely d i fficulty of 

ensuring hjgh occupan<"'y durjng t h e o ff ~ea8on, the-reby 

J.ncreasi ng c ost. Coopers t :ton hetween the different 

departments or. t he WZO, some o ~ which o perate lon~ - term 

pro~rems througho ut 

pl"'oblem. 

the YP.ar, may ad<1ress part of t he 

*** In any ceRe, a d ec:fRion to builcl new institutions or 

hos t els or t o use the existing infr~str ucture s hould 

consider t he problem of off - season occupan c y . It should also 

conp,j der who could most such 

-tn ~ ti tu ti o n s , a. publ-t c or p -rj vate b o dy . 

Tt wee ~l A0 s ugg~s ~ed t ha~ exiRting huil~ i ngR, 1.ndn s trLs J 

c: t-r•tt <!t v res , hP. converted into h ostels - ~t e mu c h J ower <-os t the.n 

builct1ng new 0nes . 

*** Another possibiJity for accommocJetinz g roup s in the summe r 

months may b e ~~· .2.f boarding schools~ ..the Youth 

Ali:va Department Jlfill .2.f ~ Min istr:,, .Qf Education. Some 

lar~e h o ar~ ing school s in Jerusalem and elsewhere have 8 

number o f 1 1noccur,ied t°'e<J s dur:tng the s ummer when schools 

are on vacat ion . In th~ Jerusal~m are~, boa rding Rchools 
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could add up to 800 availble beds in Jul¥ a nd mo r e than that 

n umbe r in August ( 'fable 3) . Though t hey are less centrally 

l o cated , the boarding schools al so ofrer, in most cases , 

mo r e o pen e p,:,ces and more sport s 

sites. These campuses ar€ not 

facilities than other 

presently org a nized to 

accommod a t e short-r,erm groups , bu t; the possibility o f' u sing 

them Jn the f uture should be studi ed because it could o ffe r 

a Jow cos t solution of benerjt to al l part ies involved. 

*** I ncreasing the use or Israel ' s network o~ camp~rounds 

F-hould be P.t 11died. Moderate inveP.tments in existing sites 

e nd the establishment of new s i tes (part icu1arly in the 

JerusaJ em area) may ease ~reatl y the accommodation probJ. em 

in 1:he summer. Campgrou nds are inexpensive , a nd m~y provide 

s p ecial atmosphere f or you t h. Th e y a re not necessarily 

less convenient than many or the hostels o~ hotels presently 

u sed. 

D. Long- term Programs 

For long-term progr ams, t he i ssues are quite different. A 

eubP.tan-tia] ~rowth in t he number of .fore ign students at 

universitjeA snd ye s hivot would r.e quire additio nal dormitor¥ 

s pace . AltPrnatively. s tud~nts stay in ren~ed a p a~tments in t o wn. 

In th~ ulpanim o f the ki bbut~ mov@me nt , 

f a ctor r.P.stric ting growth . 

accommo dations are n o t a 
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e:. conclusion 

To conclude thi s summary , we would lj Ke t o assess the limits of 

the growth potential in the exi s ting accommodations in. Jerusalem 

assunli.n g that the d:1.strlbutlon amo ng; types of accommo dat:ton, 

l ocat ion , and season remains unchanged a s per Table 1 . 

* Three-star hotels 1 n .Jerusalem can hand le s.n additiona l ~ 

~ ot youth groups during the s ummer season. 

* 

* 

* 

* 

In four or five-Rtar hotPle, or in other citie s, and duri n g 

mo nths, other thA.n July and Au~ust th-ere a.re .ll.Q vi s i ble 

veetpi~tione on ~Powth in the number of l o d~in~ s. 

The Jerusalem y o uth hoetels could handl e growt h 

AI;l[lPoxime.teLy 10:,€-25'6 <111r1 na: the summer season. 

Ca.mpuses and sitep, of wzo departmen tP. c an handle about 

15% more during t he year, 

elmoat ru llY booked . 

~ut dnrtng the aummer t hey 

T h':! field s c hools c an handle growt h o r up to 50%. 

o f 

10-

a.re 

* A~P-ed 0n our survey, we beJieve t hat better planning. earlier 

decj s i ons ..awl ~ financ i a l f l ex:! b i l i t;v wou 1c1 enabJ_e wzo an<-' 

other s ~onsored gro ups to compete more e ffectively f'or 

ex j Btjng accommodatjone. . 
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Thf> possible ways for- increasing the number of' lode;ins;s in 

~eruRalem beyon~ present capacity are of' two types: 

1. ,.-· Mo c1i f'i catj o ns in the dt~tribution of people 

types of' accommodation, season, and 

1.ncl1..1ding;: 

among the 

location, 

* 1 n.c>reased use of' boarding sch ool s and camping grounds 

during the Allmm~r monttis; 

* encouraging the a d d it ional groups to come during the 

months of' June en~ September : 

* directing groups coming during the high season to use guest 

houses in the vicinjty of' Jerusalem. 

2 . Investment s ~ h e creatjon o f' new facilities or the 

exr;,Rnston o f exi At in~ ones. This could include the 

e stablishment o n new-

campgrounds. 

ho s t f'! l s . 

The 

three sters h o tels, youth campuses, 

expansion and renovation of' youth 

The cost of solutioni:,: o f' the se("ond type j _fl obvJou sly higher 

h ecR-une they i n c lude capital investmen t. The second type of 

solution iF- less costlv but reguireR the difficult task of 

c hanging existing ~".lminiatrative procedures, habi t~. and, to 

eome e xtent , the ~ompos~tion o f demand from abroad. 
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Fur t he r Ques tions: 

Some issue s not examj ned here req1Ji re Pu rt her study and may 

BPPect t he a bove recommendations : 

l. What ar>e the suitable Rtenrtards Bn ~ suitabl e t ypes of 

~rcommodstlon for par~icip~nts in edu cBtional pro grams ? 

2. ts t h e wide u~e of hote1R by groups r~om the Yo u t h a.n.d 

de1'a 11 .lt? 

F:t@~d n g 

Would 

l ess 

A ~~Sult ~P chcic~ or A decision by 

PBr-ticipants of these programs be bette r o .t'f 

jn youth hoste l s, bo.qrding 

sct1o o l s, cA mping slte~ . which would aff'ord t h~m e mo re su i t:a-ble 

environment'? 

3 . Can new inet~tution s Ruc h es hoste ls for WZO programs be 

op~r~ ted pro f itabl y ? Shoul~ such inst1 tu~ion B be o p Prated hy the 

p u bl i c or hy priva te lnveR t o r s ? 



A PROPOSAL TO ESTABLISH AN EDUCATIONAL SYSTEM FOR JEWISH YOUTH 

FROM ABROAD IN THE KIBBUTZ MOVEMENT 

BACKGROUND 

Tens o f thousands of Jewish young people come to Israel eac h 
year , mostly but not only in orga n i zed groups . Forty perc ent of 
them spend some t i me in a kibbutz. e ithe r f or a short stop-over 
or an extended s tay . The r e i s evidence t ha t t hi s meeting with the 
kibbutz leaves p rofound imprin ts . At the same t i me, the meeting 
of Jewish young people with t he Jewish - k ibbutz - Israeli 
experience is often accidenta l and educati onally misplanned . 

During the past year we have begun a process, with the support 
of the Jewish Education Committe e of the J ewish Agency of 
experimenting with a program designed to upgrade and change 
Kibbutz Ulpanim. turning them into Kibbutz Institutes for Jewish 
Experience. Though it i s too early to draw ,conclusions, it is 
already possibl e to state that the program is meeting with 
positive response on the part o f you ng people from abroad as well 
as from educational staffs and kibbutzim which are partners in 
the process. 

In light of this , it would seem that there is r oom t o strengthen 
and deepen the i nvolvement of the kibbutz movement with Jewish 
young people a broad. Thi s invol evment s hould be based on 
instruments currently available in t he kibbutz movement as well 
as upon new instruments which should be developed . 

The starting point for such a program must be a suitable attitude 
to Jewish education combined with a realistic economic and 
organizational appro a c h and , above all, a feeling of challenge 
and service . The educ ational appro ach will be based on academic 
research measures and rely on the experience gained from programs 
for Jewish education abroad in the past. The economic approach 
will be designed to turn the kibbutz movement's system for Jewish 
education into an economic enterprise whic h will c ontribute its 
share t o the economic well-being of the kibbutzim who will 
undertake to be involved and t o the kibbutz movement in general . 

"SPONSORED BY THE JOINT PROGRAM FOR JEWI SH EDUCATION OF THE STATE OF I SRAEL • 

THE JEWISH AGENCY FOR ISRAEL Alm THE WORLD ZI ONIST ORGAN12Al ION" 
, OF' EDUCATION AND CULTURE, 
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THE PROPOSED PROJECT 

The project proposes to establish a system for the education of 
Jewish youth from abroad in the kibbutz movement . The projec t is 
an additional stage of "Project Oren" , whic h was established by 
the kibbutz movement, the Jewish Education Committee of The 
Jewish Agency and the Joint Program for Jewi sh Education of the 
Government of Israel and the Agency as a joint endeavor, and will 
be implemented by the team centered in Oranim , the School of 
Education of the Kibbutz Movement. In c onjuc tion with the 
Jewish Education Committee . 

The Oren team will address the following interdependent areas: 

A. The e xamina tion and 
questions connected 
impleme nta tion. 

develo pment 
with the 

o f the 
pr o jec t 

educational 
and its 

B. The examination and development of the organizational -
e c onomic questions connecte d with its large-scale 
impleme ntation. 

A. The Examination and Development of the Educational Questions 

The central point of this exami nation will be the question 
of what we mean by education for Jews abroad in the kibbutz. 
The further clarification of this question will relate to 
the following four components: 

1 . The project ' s target population - biographical data, 
atti tudinal data, a s pirations, desire , etc . This data 
will be assembled f rom existing survey and research 
projects and, if necessary, from additional surveys 
which will be initiate d. 

2 . The educational staff needed to implement the programs 
both from the point of view of 

a. The available existing manpower educators, youth 
leaders, ulpan teachers . and others-and what 
additional study and training they will need in 
light of the new program and 

b . Additional sources of potential manpower which 
c ould be attracted to work in the new programs 
( former shlic him , English or Spanish speaking olirn 
t o Israel ) and the ways in whic h to train them . 

3 . The kibbutz environment as a Jewish educational 
setting: an e xamination of the Israeli-Jewish 
experience of a young Jewish person from abroad in 
direc t co ntact with kibbutz life. 



These questions will be looked at by a team made up principally 
of education people based at Ora nim , The School o f Educat ion of 
The Kibbutz Movement. 

A possible outc ome might i nclude attracting and training 
personnel from both Israel and abroad and expanding Oranim's 
capacity to supervise , implement and back up the developing 
projects. The team would determine whether there is room to 
develop at Oranim the following units : 

* 

* 

* 

A unit f or the training of Jewish Educators in the 
Kibbutz and courses for the preparation and in­
service training o f personnel both from Israel and 
for students and educators from abroad . 

A unit for the development of curriculum 
materi als . Existing curricular materials will be 
looked a t and adapted and if necessary , additional 
mater ials will be developed. 

A unit which will supervise and guide on-going 
experimental projects. 

A Research and Evaluation Unit whic h will engage 
in r e search and in formative and summative 
evaluation. 

B. Ec onomic and Organizational Questions 

Alongside the education team, it is proposed t o set up a team 
which will investigate the economic, or ~ani zational and marketing 
aspects connected with the implementation of programs for Jewish 
educatio n in the kibbutz movement. Thi s includes: 

1. Investigating frameworks and instruments in 
movement which can be activ ated, expanded or 
example : 

the kibbutz 
adapted. For 

a. Ac tive ulpanium as well as ulpanim which are at present 
inoperative. 

b . Absorbtion centers in kibbutzim . 

c. Large s cale educational centers for high s c hool students 
from abroad. 

d . Spec ialized educational center s such as Efal , Givat 
Hav i va , Seminar Hakibutzim , the Herzog College in Ein 
Zurim , Masua , The Gh.etto Fight ers Museum at Lochamei 
Haghetaot , and of course, Oranim itself. 
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e. Educational seminar 9enters in kibbutzim such as Yahal, 
Hanaton , Tuval , Zora and Yad Mordechai. 

f. Regional community 
movement. 

colleges run by the kibbutz 

g. The kibbutz movement Guest House and Hotel system. 

h. An "academic semester in the kibbutz" which is already 
offered in a number of kibbutzim (Ga'ash, Kfar 
Hamakabi). 

2 . Planning and drafting goals for staged activity. 

In the short run, such targets would be based on existing 
physical and manpower resources, and later on, on manpower 
which will be trained. Examples of activities which exploit 
existing resources are: 

a. Expanding the Kibbutz Institutes (ulpanim) projec ts. 

b. Schools and classes for high school students. 

c. Expanding the "kibbutz semester" project. 

d . Developing Guest House programs for families with 
children . 

e. Exploiting educational buildings available in kibbutzim 
(shools ) in the summer for short-term programs (summer 
camping). 

Longer range activity will be determined as a result of on­
going investigation. 

3. Investigat ing the marketing s ystem and the possibilities of 
"selling" programs to . target populations. 

4. Investigating the economic needs and feasibility of each. 

The planning stage will last approximately six months. The Oren 
team will prepare , at the end of this period, a program for the 
years 1988 -1990 which will be mainly devoted to pilot projects, 
and preparation of proposed development after these projects - in 
both the educational and the economic areas - are completed . 
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THE JEWISH EDUCATION COMMITTEE OF THE JEWISH AGENCY 

INTRCOUCTION ----

THE ISRAEL EXPERIENCE PROJECT 

REPORT - JUNE 1988 

The Israel 

crossroads. 

Experience Pro ject has reached its next major 

The p roject moved f ro~ f act - f i nding and research to 

policy making and planning and then to the implementation of 

pilot projects (see page 5 - end) . At this point, major , , 

conclusions can be dra~n and, as the f irst exper imental stage 

comes to an end , heads of ma jor institut i ons and pr ograms could 

choose to make significant decisions . 

The following questions and choices a rise from what t he data and 

pilot programs have taught us: 

1. 

2. 

3. 

toes the Jewish Agency/WZO choose to invest significant 

resources in bringing more young people to educational 

programs i n Israel? 

Does the Jewi sh Agency/WZO choose to invest significant 

resources in 

in Israel? 

improving the quality of educational programs 

If the answer is yes, 

on what populations do we want to focus? (High school? 

south America? Families? Young professionals?) 

on what type of programs do we want to focus? (Formal? 

(Info rmal? Short-term? Long-term?) 

what rate of growth or change are we reco~mending? (10% 

a year? 25%) 
02"638928 02"668728 Wl':'D .93102 OlJ\!))ll N22 i"lll!)~FI :mn 

22a Hatzfira Street, 93102 J erusalem Israel. Te lephone 02-668728 02-638928 
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WHAT HAVE WE LEARNED? 

The pro j ect set out to consider whether "the Israel Experience," 

name ly, educationa l programs of various kinds in Israel for 

Jewish youth f~om the Diaspora , could be improved and whether 

participation in them could be increased . Our initial research 

dea lt with exist ? Who 

par t icipates 

several questions: What programs 

currently in programs? Is there a potential 

population for gro~th? What kind of programs do these potential 

populations wan t ? How good a r e ex i s ting programs? What resources 

are available (manpower, infrast r ucture , accommodations, e ~c.)? 

And more . 

The research ind icates: 

* There is a significant potential population for educational 

prog rams in Is r ael -- ou r data docurr.ents this for North 

America. This population knows what it wants from programs 

ana is often different f r om what exists. Large numbers 

of these people have never visited Israel . Amongst those who 

have already visited , ~any would like a ret urn visit. (See 

S . M. Cohen , "Jewish Travel to Israel ," The Jewish Education 

Committee, 1986.) 

* Programs could be significantly improved and many need to 

be. The key to improvement resides in : 

1. Recruiting ar.d training appropriate educational 

personnel to serve as planners, counsellors, and 

program directors . Such personnel would introduce the 

changes necessary in curriculum, tra i ning and 
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recreation to insure that prog r ams meet the needs and 

expectations of today's part i cipants. 

2 . Improving logistics . current logistical arrangement~ 

often fail the educationa l goals of the program instead 

of serving them. Logistics and edministration should , 

where necessary , be reorganized to cecome an integra l 

part of programs and be regarded . as 

administration. 

educationa l 

3. In order to increase participation (assuming that the 

crisis of the cu r rent year will not continue) , 

recrui tment and marketing of programs should make use 

of professional mar keting techniques. 

networks can and should be expanded . 

Recruitment 

* New types of programs should be devised to address potential 

demands and needs that have not yet been met. 

WHAT HAVE WE TRI ED? 

The following e xperimental programs a~plied and tested the 

assumptions deri ved from the research: 

1 . Experimental summer program for less-affiliated high - school 

yout h from the U.S.A . -- summer 1987 . (201 participants) 

Yout h & Hecha l utz Department . 

2 . Experimental program for Jewish day-schools classes 

School year 1987/88. (Classes from two schools in Australia 

and from Y. U. High School in Los Angeles) Am Segula , Torah 

Education Department. 
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3. Four experimental models of Kibbutz Institutes for Jewish 

Experience for 18-35 year olds . (1987-1988 - - 3 Instit utes 

already operational .) 

4 . Expansicn of a successful prograffi: An experiment with the 

Alexander Muss High School in Israel program. 

5. Marketing Israel programs in the United States , 

project for the implementation of professional 

techniques. 

a pilot 

marketing 

In addition , the follcwing deve lopment plans are underway: 

1 . A planning mechanism fo r re-designing and increasing the 

rol e of the kibbutz a s a r esource fer the Israel Experience. 

2. A study of a new concept in short-term programs for young 

adults (Vacation Villages) . Research on the economic 

feasibil ity of the idea has been conducted and completed by 

Heshev , a management consu l t i ng firm . The Steering Committee 

of the vacation Village Project is currently reviewing the 

findings of tha t r esearch . 

3 . Recommendations for tte i mprovement cf "Tappuz " short-

term programs for visitors from the southern hemisphere. A 

preliminary survey , which included quest i onnaires tc 

participants , interviews with staff and e valuations by 

educators and administrators who are connected t o the 

program, has been completed. The resulting report is now 
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being reviewed by the south American Desk of the Youth and . 

Hechalutz Department. A copy of the report is available 

upon request. 

The following pages provide a project-by-project status report. 

YOUTH AND HECHALUTZ -- PHASE II 

As we have repor te d p r evi ous l y, th e initi al e xpe riment conducted 

with the Youth and Hec ha lut z Department in th e summer of 1987 

successfully in tr oduced ~ew conceptions of staff, 

program content and prepar ation of participant s for 

planning, 

groups of 

less affiliated h igh-school youth . The goal was to demonstrate 

that through specific intervention in problematic areas of summer 

tour programs the overall quality of the programs and 

satisfaction of t he participants could be significantly improved. 

Because one cf the Jewish Education Committee -s criteria for 

experimental programs was potential widespread impact, this 

experiment was undert aken with the largest pu r veyor of summer 

programs and designed to allow for replication and expansion. In 

February 1988, the committee voted in favor of an expanded 

second phase of the pilot project. 

The second phase involved building the administrative 

infrastructure of the Short-Term Programs Unit of the Department 

and increasing its capacity to run high-quality programs for 

large numbers of less affiliated youth. The outcomes of last 

summer have been incorporated into the planning of this summer-s 
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questionnaire 

to our 

program while detailed evaluat i on continues. A 

measuring the long-term impact of the program 

knowledge, the first of its kind -- was sent to the 

in Apr i l and the responses are now being processed. 

participants 

A project 

director, business manager, admi nistrat i ve assistant, and three 

nfellowsn (group leaders from last year) were hi red. Ten group 

leaders and eight assistant grcup leaders wer e recru i t~d and 

underwent an intensive educational training prog r am, reflecting a 

refinement of the staff model which was used las t year. Under the 

guidance of the f e l l ows, th e gr oup l eaders de veloped their own 

itineraries, util izing the lessons gl eaned last summer. The 

experiment had shown that educators and counsellors did not have 

access to the mate rials appropriate for engaging you ng people as 

they encountered important sites in Israel . A collection of 

biblical and rab binic sources, selections from modern 

literature, poetry and other educational, is cur rently 

published as a sou rce book for future use by group l eaders. 

Appendix 1.) 

Jewish 

being 

(See 

While 600 teenager s were expected to participate i n the expanded 

pilot project, on ly 120 registered because o f the repercussions 

in the United States of the political situation in Israel. The 

nextran group leaders and assistant group leaders have been 

assigned tc a variety of programs being conducted by Youth and 

Hechalutz this summer, thereby hopefully spreading the benefit of 

their training and approach throughout the Department.. The French 

Programs Di vision of the Youth and Hechalutz Department has fully 

adopted the new approach to guiding groups posited by the 
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experiment. The French-speaking group leaders are undergoing an 

intensive training prog r am simila r to that of their English­

speaking counterparts. 

A theoretical summation of the e xperiment has been written by Arni 

Bouganirn which outlines the concepts crucial to building high 

quality short- term programs . The extent to which the Depa r tment 

implements these concepts in the future, utilizes the 

infrastruct ure that has been developed, ~nd e xploits the cadre 

of well-t rained personnel that has been c r e ated wi l l depend on 

the policy decisions of the Department's leadership. If the 

leader s are favorable to building on what has been achieved by 

t he experiment , we believe that the Department now has the 

knowledge base and tools to continue the work independently. 

AM SEGULA 

The Am Segula progr am of the Department of Torah Education and 

Culture , which brings day school classes to I s r ael fo r a period 

of 6-11 weeks , was t a r geted for expansion and improvement by the 

Jewish Education committee. over the past year , we have been 

working with the Torah Depa r tment personnel and the Arn Segula 

staff to develop a model program for visiting day school 

students. Important innovations in staff structure , curriculum 

and administration have been made. 

In the pas t, each run of the program was staffed by people 

recruited specifically for that time period . This arrangement 

precluded the opportunity to create continuity from session to 

session, build commitment a~ong the staff and to do proper 
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planning and follow-up. The Jewish Education Committee pilot 

project involved the recruitment and training of a highly 

qualified permanent staff. Unfortunately, the person initially 

hired to be director of the program resigned unexpectedly (for 

personal reasons) prior _to the arrival of the first group of 

students in October and had to be replaced. The crystallization 

of the staff, therefore, took longer than expected but the staff 

is now working together efficiently and effectively. 

The first group to part icipate in the pilot project was composed 

of 68 students from two day schools in Austra lia. Two classes 

from Providence, Rhode Is l and we re s cheduled to arr ive i n 

February 1988 but cance lled due to i nternal reasons , r esulting in 

a free period which was used for intensive planning and 

curriculum development . The curr i cu l um was designed to combine 

courses in Jewish sub jects with the study of Israel and to 

revolve around a central topic. In addition , a source book t o 

accompany the program was compiled for use by all fut ure groups. 

(See Appendix 2. ) Another i nnovation was the establishment of 

ongoing communicat i on between the Am Segula staff and t he home 

schools in order to insure the full integration of the teachers 

who accompany the students to Israel with the staff in Jerusalem. 

Ongoing contact also allows for better preparation of t he 

students and more effective dealing with problems. 

At the moment a group of 42 students from Yeshiva University 

High School in Los Angeles, California are participating in a 7 

week program, the last phase of the Arn segula experiment. Upon 



its completion, we will assist the Arn segula staff in summarizing 

the conclusions of the experiment which can then be incorporated 

in to other Torah Education Department programs and shared with 

purveyors of other day school programs . A new steering committee 

of respected educators has been established to offer guidance to 

Arn Segula in the future , but if funding is not made available to 

the Department this program will be be discontinued. 

KIBBUTZ INSTITUTES FOR JEWISH EXPERIENCE 

The Kfar Hanassi Art s I nstitute opened on June 1 , 1988 with 32 

participants. This pilot institute , the second of f our to be 

developed, combines the study of Hebrew and the experience of 

living on a kibbutz with an opportunity to develop artistic 

skills. In addition to their Hebrew lang uage classes and work 

responsibilities, participants are enrolled i n one of the 

following art specialty courses: photography, painting and 

drawing , ceramics, wood crafts. These courses are all being 

taught by artists wh o live on Kfar Hanassi. the rnstitute's 

program also includes enrichment seminars such as: "Judaism In 

Its Many Forms," "Israel The Land ," and "Arab-Jewish 

Relations," with appropriate fieldtrips incorporated into the 

seminars . There are also a series of lectures on kibbutz life and 

seve~al creative expression workshops. 

The second run of the contemporary Israel Institute also began on 

June 1 at Kibbutz Hazorea. (The first run was February-May 1988.) 

This 

with 

session is focusing on the study of Middle East politics, 

special emphasis on Israel's upcoming e l ections. Meetings 



with several Arab and Jewish political activists and fieldtrips 

to various communities which reflect different political 

ideologies have been planned. Sixty people from North America, 

south America, south Africa, Australia and France are 

participating. 

The Jewish Studies Institute, scheduled to open at Kibbutz Yavneh 

on September 15, has adopted the theme "Search f or Roots." It is 

designed to give young people with a limited Jewish background an 

opportunity to explore Jewish issues in a religious environment. 

The curriculum, developed in conjunction wi th Midreshet Herzog at 

Kibbutz Ei n Tzurim (coordinator of educationa l seminars for the 

religious kibbutzim) will i nclude courses such as "In the 

Footsteps of the Patriarchs ," "The World of Prayer ,~ "Belief 

After the Holocaust~ and "A Glimpse at Jewish Literature." 

Plans are underway fo r the fo urth i nstitute which will open in 

February 1989. This one will combine the study of J udai sm as a 

culture wi th study of the land of Israel, including segments on 

a r cheology, history, J ewish values and the different st reams of 

Judaism wi t hin Israel. 

"Oren," the Kibbutz planning mechanism, has been working closely 

with Ruder, Finn & Rotman to develop strategies and materia l s for 

marketiP.g all of the Kibbutz Institutes . A toll-free telephone 

number for obtaining information about the Institutes and other 

kibbutz programs has been implemented in t he United States. 

"Oren" has also developed its own Kibbutz Fellows program, which 

trains ulpan graduates for public relations activities when they 
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return to their home c ities. Over 50 ulpanists (mainly North 

Ame r icans) have already participated i n two seminars, learning 

basic marketing ideas and skills that can be used in Jewish 

community centers, with youth organizat i ons and on college 

campuses. 

The Kibbutz Institutes for Jewish Experience project is 

succeeding in revitalizing the traditional kibbutz ulpan which 

had been suffering from decreasing enrollment and declining 

program quality. Renewe d attent i on has not on ly been given to the 

educational content of t he ulpan , but to the host environment 

the r e lat i ons hip be t ween the pa r t ic ipants and the members of the 

kibbutz and the physical conditions. In an effor t t o involve the 

ulpan staff more deeply in the development of the Kibbutz 

Institutes, "Oren" has i nitiated joint staff meet ings for the 

personnel at Kibbutz Hazor ea , Kfa r Hanassi and Yavneh. These 

meetings will not only allow for t he e xchange of i deas and mutual 

assistance, but wi l l enable the staff to feel a part of the 

larger picture of this innovative project . 

The program has begun a process of change t hroughout the 

approximately 30 existing kibbutz ulpanim. For example, many 

ulpanim have turned to "Oren" for advice on running effective 

ori~ntations for their participants like those introduced at the 

Kibbutz Institutes. We believe that with the knowledge and 

experience that "Oren" has acquired the kibbutzim have the 

impetus and capability to continue this process of change on 

their own. 
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High School in Israel 

The Jewish Education committee's multi-pronged approach to the 

Israel Experience project included the expansion of successful 

existing programs in addition to the innovation and improvement 

of others. The AlexaAder Muss High School in Israel was rated by 

the Israel Experience's 1985 evaluation as one of the highest 

quality programs available to American teenagers. At that time, 

800 students were participating each year in AMHSI, represent i ng 

a steady increase over the program's 14 years of existence. 

Together with High school in Israel , the Jewis h Educat ion 

committee designed a five - year plan to accelerate the growth of 

the program by 30% annually , bringing the number of participants 

up to 3,000 per year . The plan designated fundin g for three 

distinct purposes: hiring Directors of Admission i n communities 

that were interested in starting to recruit local youth for the 

High School in Israel program, subsidizing tuition f or students 

from new communi ties and providing scholarships based on 

financial need. 

During the first year of the experiment , the growth of the new 

communities has been impressive. Cities like Atlanta, St. Louis, 

and Milwaukee have begun to send significant numbers of students 

to High School in Israel. Other cities with large numbers of 
• 

potential candidate~, like Los Angeles and Philadelphia, have 

expressed interest in joining the High School in Israel network. 

But while growth is evident in these areas, recruitment in some 

of the already established communities has suffered from the 

current political situation. In fact, far from reaching the 



original goal of a 30% increase, HSI's total enrollment for the 

year has dropped by about 17% . It should be noted, however, that 

this decrease is much less than those experienced by other 

organizations, once again attesting to the quality of the High 

School in Israel program . 

In light of these circumstances, and due to unforeseen 

administrative expenses with i n AMHSI's framework , the original 

targets for expansion need to be reassessed. At the same time , 

the committee may want to consider various prospects for the 

long-term financial support of this worthy program . 

MARKETING ISRAEL PROGRAMS 

The initial Israel Experience research study conducted in 1985 

showed that approximately one-third of the American Jewish 

population had never visited I srael but was interested in doing 

so if the appropriate program was available. That same study 

reported that over 400 programs existed, indicating that their 

purveyors were not reaching the ap~ropriate target population. 

In light of this, the Jewish Education Committee commissioned the 

firm Ruder , Finn & Rotman to develop professional marketing tools 

which could be used by all Israel programs over the long-term . 

While Ruder, Finn & Rotman has been working towards that goal , 

the . firm has also invested considerable energy in dealing with 

the especia l ly difficult recruiting circumstances that the 

current situation has created. 



Since November 1987, RF & R has been consulting regularly AZYF , 

NFTY , Kibbutz Aliyah Desk, USY, and other organizat ions who have 

reques t ed such services. In add i tion to assisting these groups in 

the development of their public relations materials and 

strategies , t he project has tried to help them in address i ng 

parents' concerns about security and subsequent reluctance to 

send their children to Israel . One attempt was in the form of a 

l ette r drafted by RF&R which can be persona l ized by the director 

of the various youth organizations and distributed to parents of 

members. 

A press kit , including backg r ound sheets on the benef i ts of 

student travel to Israel , a press release about Israel's 40th 

anniversary celebrations and f act sheets describing a selection 

of programs , was s ent along with customized pitch letters to 

almost a thousand reporte r s and editors throughout the United 

States. Follow-up calls to the editors have also been made to 

sugges t specific story angles . Articles based on the press kit 

have already appeared in several major city newspapers as well as 

Jewish publications and some have been syndicated nationwide. 

An advisory panel of marketing experts was created and met, 

toget her wit h Mr. Robert Loup , in January t o discuss the various 

issues challenging 

specifically during 

the promotion of travel to 

a period of political turmoil . All 

Israel , 

of the 

members of the panel agreed that o r ganizat i ons should strive to 

unify marketing efforts so that they can benefit from 

of scale and cooperation. The panel' s views 

incorporated into RF & R subsequent activitie s . 

l t 

economies 

have been 

- - -- ----



Perhaps the most critical -- and the most exciting -- outcome of 

this project so far is the video news release tha t RF & R 

produced on the EL Ai - sponsored parent s' trip t o Isr ael. RF & R 

sent its producer to Israel to accompany a group of 30 skeptical 

parents who came to tour the country for a week and see for 

themselves that it was safe for their children . The video news 

release was picked up by approximately 60 local televi s i on news 

stations for either immediate or future use, and aired in some 

cities just before Passover . 

A longer version of the video news release, incor porating the 

interviews done with the 30 parents and their meetings with Teddy 

Kollek and Israeli t eens, was also developed. This i s intended 

for use with, o r distr i bution to, parents of potential 

participants. 

A ten-mi nute video designed to stimulate teenagers about the idea 

of going to Israel is being produced by Israeli film-maker Yehuda 

Wurtzl i n conjunction with RF & R. This video will be generic so 

that it can be used f or recruitment purposes by any organization, 

with RF & R advis i ng on how to make it specifically useful to 

particular groups. 

•oRENw -- EDUCATIONAL PLANNING FOR THE KIBBUTZIM 
• 

One of the most importa~t findings which emerged from the Israel 

Experience research was the fact t hat each year approximately 

20,000 visitors to Israel part i c i pate in some form of educationa l 

program - - rang i ng in durat i on from one day to several months 

on a kibbutz. The Kibbutz Movement res ponded to t his information 



with a self-imposed challenge: to maximize the kibbutz's role in 

Jewish education for Diaspora Jewry . 

While the unique attraction of the kibbutz and t he vast 

resources of the kibbutz network were known, thei r potential for 

developing quality programs for various age groups had not been 

fully exploited. The Jewish Education Committee encouraged the 

kibbutzim to invest the appropriate professional and fi nancial 

resources in developing Israel programs as a significant branch 

of kibbutz activity . Because of the scope of t his task, a 

relatively long period of discussion and consideration with 

kibbutz leadership was necessary. In February 1988, noren" 

submitted, and the commi t tee accepted , a proposal to establish an 

educational system for Jewish youth from abroad in the Kibbutz 

Movement. A six-month planni ng pr oject was begun. 

After several prel iminary meetings between Nativ and "Orenn staff 

which served to establish the direction of the project, a 

planning team was created. The team consists of three noren" 

staff members and three p rofessionals , hired on a part-time 

basis, who bring with them extensive experience in education, 

tourism and kibbutz economics. 

The team i s currently in the process of collect i ng data for a 

comprehensive report which will cover the scope of existing 

programs and survey existing resources. Results of interviews 

with people involved in various aspects of kibbutz life and case 

studies of spec i f i c p rograms are discuss ed at the team's regular 

meetings. Once written, the report wi ll serve as a basic guide 
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for decisions on what types of kibbutz programs should be 

created, supported, changed or abandoned. Along with the 

preparation of this report , the planning team is investigating 

the possibilities of specific experimental projects which could 

be i mplemented immediate~y, based on the rationale emerging from 

the data. 

This planning phase, due to conclude in October 1988, is l aying 

the foundation for a period of long-term development of 

educational programs within the Kibbutz Movement . The question of 

external financial support fo r this process is still unanswered. 

• FOOTNOTES• 
, 

One of the points of intervention in last years experiment with 

the Youth and Hechalutz Department was the preparation of the 

participants before their trip and follow-up after i t. This was 

achieved t hrough "Footnotes " publications: a pre-trip 

questionnaire, a tr ip diary, a series of newslet ters to 

participants and a series for their parents . Evaluation showed 

that these publicat ions were widely effective in preparing 

participants and their parents (both literally and 

psychologically) for the experience , enhancing its educational 

impact and extending its effect . 
• 

Recognizing the value that these unique, professional 

publications could have to other educational programs , the Jewish 

Education Committee voted in February 1988 to establish 

"Footnotes" as an separate endeavor, subsidizing its production 

for the 1988-89 year and thereby paving the way for its eventual 
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financial independence. The package of publications is being 

given free to Youth and Hechalutz for all of the participants in 

the second stage of t he pilot project and is being sold at $1 4 

per participant to other interested groups. A certain portion of 

each publication will be t a ilored to suit the specific needs of 

the various programs. Revenues from sales are being deducted from 

the Jewish Education Committee allocation. 

s o far, approximat ely 1200 packages have bee n sold to BBYO, 

Hillel, AZYF and others. This year ' s l ow prog r am enrollment, and 

t he subsequent fi nancia l strain that it has placed on 

o rganizat ions , has clearly effected "Footnotes' " marketability . 

Schaffzin & Schaffzin , the " Footnotes " publisher , is using the 

current year as an opportun i ty to develop both the product and 

the customers for it. A version of "Footnotes" appropriate for 

college- aged travellers to Israel and a "graduate" newsletter 

(for las t year 's partici pants) are in the works . A permanent 

editorial has been formed which includes repr esentatives from 

Nativ, Yout h and Hechalutz , plus educators who have worked 

extensively wi th American teenagers. The board was est ablished to 

give profess i onal guidance , while at the same time ensure the 

i ndependence of t he publishers fr om inst itutional restraints 

which may e ffect the quality of "Footnotes". 

Department of Education 

One project that the Jewish Education committee proposed, but has 

not yet been conducted, is the establishment of a planning team 

within the Department of Education and Culture in the Diaspora. 
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This team would do a comprehensive evaluation of the Department's 

Israel Experience programs and develop plans for the future of 

each program. The Committee may want to consider what the next 

steps should be for implementing this project . 
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FOREWORD 

This study focuses on one central question: 

How can policymakers encourage more North American Jews -- and 
particularly younger Jews - to visit Israel, and take part in educationally 
intensive programs? 

Our study is based on a mail survey of 1,736 American and Canadian Jews, 
with a large oversampling of teenagers and university-age youth. 

The study is one section of a much larger project examining Educational 
Programs in Israel for visitors from the Diaspora. The project, which analyzes 
both policy and development, is conducted by Nativ Policy and Planning 
Consultants of Jerusalem for the Jewish Education Committee of the Jewish 
Agency. 
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BACKGROUND TO THIS STUDY 

In March and April 1986, we surveyed by mail four sample groups of North 
American Jews with a detailed, eight-page questionnaire about past and 
possible future travel to Israel. Our groups consisted of U.S. Jews aged 13 to 17, 
18-24 and 25 to 50 years; in addition we surveyed a small sample of Canadian 
Jewish adults. 

Description 

Sampling technique and the representativeness oE the sample are detailed 
in a separate section toward the end of this report. 

Copies of the three questionnaires and the frequency distributions of . the 
questions are in the Appendix to this report. The Appendix indicates the 
distribution of questions both for the American and Canadian adults, as well 
~ for the high school-age (13 to 17 years) and university-age (18 to 24 years) 
respondents. 

All three questionnaires covered a number of major areas, among them: 

• Previous travel to Israel and other foreign countries; 

• Intention of traveling to Israel and other foreign countries in the near 
future; 

• Sources of advice and information about travel to Israel; 

• Existing plans to travel to Israel in the near future; 

• Rating aspects of a prospectiye trip to Israel, including preferred traveling 
companions and activities; 

• Cost considerations; 

• Other incentives and inhibitions to traveling to Israel; 

• Extent to which family and friends have visited Israel and their influence 
on respondents; 

• Extent of connections with Israelis; 

• Jewish background characteristics - affiliation, ritual practice, education, 
denomination; 

• Standard demographic characteristics; 

• Under what circumstances would parents support their older children 
going to Israel (for the U.S. and Canadian adults); 

• Images of Israel. 
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SUMMARY OF FINDINGS 

The findings are presented in six sections: 

(1) Presentation and discussion of the extent of prior travel to Israel -- WHO 
HAS BEEN TO ISRAEL? This section reports on how many Jews have 
already visited Israel, and what distinguishes them from those who have 
not. This is the basic information on which policies to increase travel to 
Israel may be built. 

(2) A detailed and extensive examination of what we have called the 
PRIMARY MARKET for policy-making: those people interested in 
visiting Israel, who h ave neither decided to go nor have been there 
before. 

This group -- calculated as roughly a third of the North American 
population - is less involved in Israel than those who have already been 
or definitely plan to go, and more enthusiastic than those who have little 
or no interest in traveling there. 

The analysis presented below· focuses principally on the types .of trip 
which would most appeal to this middle-range group, and how such trips 
may best be marketed to them. 

(3) Our findings about PARENTS' A ITITUDES with regard to their children 
visiting Israel -- and w hat would encourage them to support their 
children joining Israel programs. 

(4) A discussion of THE CANADIAN SAMPLE -- its similarities to and 
differences from its U.S. ·counterpart. 

The Canadian group is discussed separately because it differs strikingly 
from the Americans in certain respects, and because its smaller size 
precludes internal analysis and detailed breakdown within the sample. 

(5) A concluding discussion of the SAMPLING, DATA COLLECTION, 
WEIGHTING PROCEDURES AND REPRESENTATIVENESS of the 
sample in terms of Jewish and demographic characteristics. 

(6) The FREQUENCY DISTRIBUTIONS for the four sample groups (U.S.: 13 
to 17 years; 18 to 24 years; 25 to 50 years; and the Canadian adults). 
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WHO HAS BEEN TO ISRAEL? 

TRAVEL TO ISRAEL: THE RELIABILITY OF THE SAMPLE 

We found that U.S. Jews travel to Israel at a far greater rate than commonly 
believed. While prominent officials frequently assert that only 15 percent of 
American Jews have ever been to Israel, several Jewish population studies 
conducted in major American metropolitan ·areas report figures at least 
double that. 

In fact, as early 1970/71, 16 percent of U.S. Jewish adults had already visited 
Israel, according to the U.S. National Jewish Population Study. In the early 
1980s, population studies in a number of larger Jewish communities reported 
the following, far higher, figures: · 

• in New York - 37 percent; 
• in Chicago - 30 percent; 
• in Miami -- 45 percent; 
• in Philadelphia - 33 percent; 
• in Washington, DC - 35 percent. 

It was, therefore, no surprise that fully 28 percent of our sample of U.S. 
adults (aged 25 to 50) had been to Israel, as had 26 percent of the 18- to 24-year­
olds, and 21 percent of the 13- to 17-year-olds. 

That our figure for the U.S. adult sample is lower than those reported by the 
population studies results largely from the younger age range (25 to 50) of the 
adult sample in this study. Older adults have had more years during which 
to travel to Israel. (Note that Miami -- with the country's oldest Jewish 
population -- has by far the highest travel rate. Note, too, thalt about half the 
respondents under 25 reported at least one grandparent who had been to 
Israel). 

Israel's official statistics indicate that roughly 200,000 American Jews visited 
Israel last summer (1985). Our findings are consistent with these figures: 
approximately 3 percent of the adults, and 5 percent of the 13- to 24-year-olds 
said they had visited Israel during summer 1985. 

Combined, these figures loosely imply a rate of travel of slightly over 3 
percent for the entire American Jewish population, from newborn infants 
through the very elderly. Multiplying this very rough estimate by the equally 
approximate figure of 5.7 million U.S. Jews produces a total of 200,000, which 
matches the official estimates for American Jewish travel during 1985. 
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Travel to Israel Measures by Age 

Age (years): 13-17 18-24 25-50 

Ever been to Israel 21 26 28 
Last summer traveled to: 

Israel 5 5 3 
Other foreign country 14 12 20 

Ever studied for a summer: 
Israel 3 6 
Other foreign country 2 3 

NOTE: All frequencies in tables are percentages. 

Having established that the simple rates of Israel travel reported by our 
sample are well within the range of deviation from the presumed actual rates 
which may be anticipated on the basis of sampling error alone, we can move 
on to the more interesting question of which Jews have traveled to Israel. 

Israel travel can be seen as synonymous with "Jewish travel." It thus 
combines or reflects two areas: Overseas travel and Jewish involvement. 
Within these two areas, we examined a number of influences on tr~vel to 
Israel. 

RESIDENTIAL EFFECTS: THE NORTHEAST & THE BIG CITY 

Where people come from - their region of residence - is the first factor 
examined. It seemed likely that region of residence would influence travel to 
Israel in two ways. First, people living geographically closer to Israel (those in 
the Northe~st) would travel more readily than those from further away, 
whose journey involves greater expense. Second, those living in the larger 
urban communities, with their greater concentrations of more traditional 
Jews, would be more likely to visit Israel. 

Percent Who Have Been to Israel by Region of Residence 

Age (years): 13-17 18-24 

West 
Midwest & South 
Northeas t (not near big city) 
Northeast (in city of 2 million plus) 
Northeast (suburb of big city) 

14 ( 41) 
10 ( 68) 
20 ( 67) 
37 ( 69) 
18 ( 56) 

32 ( 65) 
26 ( 91) 
26 ( 64) 
27 ( 74) 
16 ( 67) 

25-50 

29 (228) 
32 (323) 
23 (201) 
29 (177) 
26 (207) 

NOTE: Weighted N's are found in parentheses in this table and others which 
follow. 
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Because of the limited number of our sample, we divided it into only four 
regions: 

the WEST (Pacific and Mountain states); 

the MIDWEST (from Ohio through the Plains); 

the SOUfH (Maryland and the Border States and the old Confederacy); 

the NORTHEAST (Pennsylvania, New Jersey, New York, and New 
England). 

Since a majority of Jews live in the Northeast, we subdivided that region 
into three categories of population density: 

those living in or near cities of under 2 million; 

those in cities of 2 million plus (New York, Philadelphia); 

those in the suburbs of these cities. 

We found that it is only among our YOUNGEST AGE GROUP (13 to 17) that 
distance from Israel is a factor. Roughly 12 percent of the sampled 13-: to 17-
year-olds living outside the Northeast said they had traveled to Israel, 
compared with twice that number among their Northeastern counterparts. 

Among the older age groups (18 to 24 and 25 to 50), no clear regional 
differences are found. 

Among all three age groups in the Northeast, those living in the very large 
cities (which, in essence, means New York) had been to Israel far more 
frequently than those from either the suburbs or the smaller cities. To 
illustrate: over a third of the big-city-dwellers aged 25 to 50 had been to Israel, 
compared with less than a quarter of their age counterparts elsewhere in the 
Northeast. This can be attributed to the concentration of Orthodox Jews in 
the large Northeastern cities. 

INCOME: ADVANTAGES OF AFFLUENCE, ESPEOALLY FOR TEENAGE 
TRAVEL 

The income figures we used in the study were collected earlier by the 
company, Market Facts. These figures represent the total 1984 household 
income for the adults sampled in our survey, as well as the parents of our 
younger respondents. 
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Percent Who Have Been to Israel by Household Income in 1984 

Age (years): 

Less than $30,000 
$30,000 to 49,999 
$50,000 and up 

13-17 

15 ( 95) 
15 (115) 
33 ( 90) 

18-24 

23 (131) 
25 (130) 
30 (100) 

25-50 

24 (359) 
26 (457) 
35 (320) 

For obvious reasons, we expected to find income directly related to Israel 
travel. It was indeed the case that under a quarter of sampled adults who 
earned less than $30,000 in 1984 had been to Israel, compared with over a 
third reporting annual incomes of $50,000 and up. ($40,000 is the approximate 
median American Jewish household income -- almost double the national 
level.) · 

We find a similar relationship among the 18- to 24-year-old group. But it is 
among the youngest group (13 to 17 years) that the difference in travel 
between the more and the less affluent is most pronounced. More than twice 
as many youngsters from homes with incomes of $50,000 and over have been 
to Israel, compared with their lower-income counterparts. 

Apparently, travel to Israel for the young teenager is a luxury. As the years 
progress, however, the gap in Israel travel seems to narrow. 

POLICY IMPLICATION: Even with a comparatively prosperous median 
income of $40,000, Israel travel -- especially for one's children -- is an 
expensive proposition. A recently published study, which calculates the 
discretionary income of American Jews, found that the majority cannot afford 
a style of Jewish life commensurate with the expectations of the Jewish 
community. Such expectations include synagogue membership and possible 
building fund responsibilities; donations to the local federation campaign and 
other charitable causes; Jewish supplementary or day school tuition; and 
possibly costs for Jewish camping and membership in the YMHA. 

Our findings may suggest that teenagers from less affluent families could be 
the most responsive targets for scholarships or subsidized Israel travel . 
Money, we have found, is a lesser consideration -- while still a modestly 
important factor -- for the older age groups. 

6 



EDUCATION: POWERFUL IMPACT OF GRADUATE DEGREES 
ON ISRAEL TRAVEL 

Studies have demonstrated that education is a powerful predictor of travel. 
Education provides both financial resources for travel, and connection with a 
travel-oriented, cosmopolitan sub-culture. 

Percent Who Have Been to Israel by Education of Self 
or of Parent (if under.25) 

Age (years): 13-17 18-24 25-50 

High school 11 ( 47) 14 ( 75) 19 (180) 
Some college 6 ( 70) 26 (106) 22 (294) 
College graduate 22 ( 80) 24 ( 86) 29 (308) 
Post-graduate 34 (104) 36 ( 94) 37 (355) 

The study found substantial differences in visiting Israel between the best­
and worst-educated adults (aged 25 to 50). Twice as many with a graduate 
education have been to Israel as th~se who never went to college. 

The impact of education on Israel travel extends to the children, as well. 
Classifying children on the basis of their parents' schooling, we found that 
children of parents with college degrees are more than three times as likely to 
have visited Israel as those with parents without graduate degrees. In all 
groups, a graduate education (whether of the respondent or his/her parents) 
is associated with significantly higher rates of Israel travel than a Bachelors 
degree. 

POLICY IMPLICATION: These findings may indicate that marketing efforts 
can be more fruitfully focused on children of highly educated parents. All 
else being equal, high school and college students whose parents are 
disproportionately graduate school-educated, may be more easily recruited to 
Israel programs than children in schools where few parents have been to 
college. That is, the more selective the school, the more likely the students to 
participate in a travel-oriented sub-culture. 

At the same time, however, the families of better-educated parents tend to 
be the more affluent - and their children least in need of travel subsidies. 
Policymakers may thus consider a two-tiered strategy: 
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• In LESS SELECTIVE SCHOOLS, they may want to emphasize subsidies and 
scholarships; 

• In MORE SELECTIVE SCHOOLS, they may stress the diversity of 
specialized programs available to the travel-oriented college student. 

GENERAL OVERSEAS TRAVEL: A VITAL INFLUENCE ON ISRAEL 
TRAVEL 

Israel travel may reasonably be expected to reflect the pattern of travel to 
other dis tant d estinations. 

Percent Who Have Been to Israel by Have Been to Other 
Overseas Travel Destinations 

Age (years): 

Non-traveler 
Traveled overseas 

13-17 

14 (236) 
43 ( 65) 

18-24 

14 (225) 
44 (136) 

25-50 

13 (531) 
41 (606) 

To test this assumption, we divided those who had traveled overseas (to 
Britain, France, Italy, Greece and other countries) from those who stayed at 
home. Not surprisingly, we found the number of overseas travelers 
increased dramatically with age. About a fifth of the 13- to 17-year-olds had 
traveled to an overseas destination other than Israel. Over a third of the 18- to 
24-year-olds had done so, and so had a clear majority of the adults. 

(It is reassuring to note a recent study of American Jews, which found that 
52 percent had traveled overseas, a figure very close to that reported by our 
adult respondents.) 

Significantly, travel to Israel is, as surmised, closely linked with travel 
elsewhere. -In all three sampled age groups, the proportions of non-travelers 
and overseas travelers who had visited Israel were about the same. That is: 

• 13 to 14 percent of those who had never been overseas to anywhere other 
than Israel had traveled to Israel; 

. 
• Over 40 percent of those who had traveled overseas had visited Israel at 

least once. 

In other words, the age-linked increase in having visited Israel is related to 
travel to other countries. 
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The impact of overseas travel on visiting Israel is so powerful that it 
statistically explains the association between education and income with 
Israel travel. In a multi-variate analysis, we found that the more educated 
and more affluent had traveled to Israel more often, largely because they had 
traveled in general far more often. 

DENOMINATION: THE ORTHODOX AND THE OTHERS 

The tendency of Orthodox Jews to visit Israel more often is well established. 
In our study, on a per capita basis of those aged 18 and over, twice as many 
Orthodox Jews had been to Israel as had Conservatives. Among our youngest 
group, the Orthodox/non- Orthodox disparity is even greater. 

Percent Who Have Been to Israel by Denomination 

Age (years): 13-17 18-24 25-50 

Orthodox 65 ( 48) 67 ( 34) 65 (120) 
Conservative 16 ( 95) 33 (105) 32 (340) 
Reform 9 ( 78) 21 ( 87) 23 (327) 
"Just Jewish" g ( 75) 12 (125) 16 (333) 

As can be expected, denominational traditionalism is associated with prior 
Israel travel, at least among those aged 18 and older. That is, the rates for 
Conservative Jews were higher than those for Reform, who in turn surpassed 
those identifying themselves as "Just Jewish." 

In all age groups, the number of Orthodox Jews who have been to Israel is 
fairly constant. Almost two thirds first visit as children or young teenagers; 
this number may represent an upper ceiling for Orthodox travel. Among 
Conservative and Reform Jews, however, the figures jump considerably 
between early teens (13 to 17 years) and university students (18 to 24 years). 

Percent Who Have Been to Israel by Ritual Observance 

Age (years): 13-17 18-24 25-50 

Low 6 ( 69) 12 (114) 15 (360) 
Moderate 15 (103) 22 (147) 26 (415) 
High 10 ( 67) 35 ( 58) 30 (228) 
Very high 58 ( 62) 60 ( 41) 65 (134) 
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The patterns of travel associated with ritually observant Jews largely 
replicate the traditionalism patterns. The most observant group travels to 
Israel far more often than those who are less observant. Among those aged 18 
and over, Israel travel increases with every step up the ritual scale. 

Again, for the under-18s, the pattern differs strikingly: other than the most 
observant, very few had been to Israel. It seems that those less observant or 
non-Orthodox Jews who do visit Israel do so later in life. 

· Percent Who Have Been to Israel by Main Jewish Schooling as a Youngster 

Age (years): 

None 
Part-time 
Yeshiva or day school 

13-17 

3 ( 58) 
12 (189) 
70 ( 52) 

18-24 

9 ( 54) 
21 (253) 
66 ( 52) 

25-50 

15 (178) 
26 (858) 
65 (100) 

The patterns of Israel travel associated with the degree of Jewish schooling 
show the same trend: high rates for yeshiva/ day school alumni; far lower 
rates for part-time Jewish school graduates; and the lowest rates for the small 
number repQrting no formal Jewish schooling. Again, the most marked 
differences are noted among young teenagers -- with yeshiva/ day school 
students visiting Israel in far greater ·numbers than their contemporaries. 
Teenagers outside the yeshiva/ day school world report very low rates· of 
travel to Israel. 

POLICY IMPLICATION: The low rates of Israel travel for non-observant 13-
to 17-year-olds contrast sharply with those of the two related groups -­
observant young teenagers, and non-observant 18- to 24-year-olds. This 
finding identifies the non-observant youngster as a principal target for first­
time Israel travel recruitment. · 

MEMBERSHIP IN JEWISH INSTITUTIONS 

Membership in formal Jewish institutions should be associated with travel 
to Israel for several reasons: 

It reflects interest in things Jewish - a concern which should encourage 
travel to Israel. 

It promotes contact with . others, who may recommend or facilitate 
Israel travel. 

It in,:reases opportunities for learning about Israel-related programs, 
and recruitment to such programs. 
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We asked respondents whether they belonged to a synagogue, belonged to 
or attended a JCC, and whether they held membership in any other Jewish 
organization. 

Earlier studies of American Jews have already shown that formal Jewish 
affiliation is far more widespread than was believed. The Greater New York 
area, for example, is a region with lower than average affiliation rates: 
none theless, some 80 percent of married couples with school-age children 
belong to some Jewish institution, usually a synagogue. 

Similarly, we found that 79 percent of the 13- to 17-year- olds, 72 percent of 
18- to 24-year-olds, and 69 percent of 25- to SO-year-olds (a group with large 
numbers of young adult singles, the least affiliated population segment) 
reported membership in at least one Jewish organization. About one in 
seven in each group reported links with all three types of institution. 

Much as expected, each instance of involvement -- from no formal Jewish 
affiliation at all, to links with all three types of institution - is associated with 
increases in prior travel to Israel. Among the adults, almost half of those 
belonging to three institutions have been to Israel, as compared with more 
than a third of those who belong to two, about a quarter with a single 
affiliation, and a sixth of the totaliy unaffiliated. The two younger groups 
show similar patterns. · 

Percent Who Have Been to Israel by Belonging to 
Synagogue, JCC or Other Jewish Organization 

Age (years): 13-17 18-24 

No Jewish affiliation . 
Member of one Jewish institution 
Member of two Jewish institutions 
Member of synagogue, YMHA and other 

5 ( 62) 
17 (119) 
30 ( 75) 
36 ( 45) 

5 (102) 
19 (140) 
49 ( 76) 
56 ( 43) 

25-50 

16 (352) 
27 (398) 
36 (237) 
46 (151) 

POLICY 1MPLICATION: The high rates of travel by those belonging to 
several Jewish institutions suggests that the heavily involved are already 
being effectively recruited to Israel programs. 

The low rates among the marginally affiliated -- particularly teenagers -­
suggest that this group may be a fruitful area in which to concentrate 
recruitment efforts. In other words, while the membership rosters of 
synagogues, JCCs and other Jewish organizations list some 80 percent of 
North American Jewish teenagers, only the most Jewishly involved are likely 
to have visited Israel. The remainder, particularly those belonging to but not 
particularly active in Jewish institutions, may constitute an ideal target 
audience for travel and program recruitment. 
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THE STRONG INFLUENCE OF FAMILY & FRIENDS WHO HA VE 
VISITED ISRAEL 

Those with close friends and family who have visited Israel are likely to 
report higher travel rates for a number of reasons. First, they may themselves 
have traveled to Israel with these family members and friends. Second, the 
existence of friends and family who visit Israel indicates embeddedness in the 
types of social network which promote Israel travel. Such networks enhance 
motivation and provide information which facilitates the decision. 

Percent Who Have Been to Israel by Whether Close Friend & Family 
Members Have Been & by Number Who Have Urged Respondent to Go 

Age (years): 13-17 18-24 25-50 

No friends or family have been 5 (112) 7 (123) 11 (477) 
One friend/relative has been 8 (103) 15 ( 95) 21 (238) 
Two or more friends/relatives have been 55 ( 86) 48 (142) 52 (423) 
None have urged 11 (134) 05 (139) 15 (521) 
One has urged 11 ( 38) 23 ( 75) 32 (217) 
Two have urged 25 ( 46) 30 ( 49) 34 (192) 
Three or more have 39 ( 82) 54 ( 98) 51 (207) 

All our respondents were asked whether either of their parents and their 
closest friend had been to Israel. We also asked the under-25s whether any of 
their grandparents had been. 

We then created an index which counted the number of family and close 
friends cited as previous visitors to Israel. In all three age groups, as many as 
half of those naming two or three relatives or friends who had been to Israel 
had themselves visited the country. This is in contrast to those who could 
name only one or none. 

Increasing travel to Israel is associated with increases in this index for each 
of the three age groups. The older respondents, however, generally reported 
higher travel rates than their younger counterparts with similar numbers of 
relatives and friends who have visited Israel. 

We performed the same analysis on a parallel index of the numbers of 
people who had urged each respondent to visit Israel. We found that the 
numbers of those encouraging Israel visits was positively associated with 
prior travel in each age group. 

However, when we controlled for the number of significant others who had 
been to Israel, we discovered that the 'urging index' had little effect. In other 
words, being urged to go to Israel is largely a function of having close friends 
and family who have visited Israel. It is the fact of their travel, rather than 
their urging, which encourages Israel visits. 
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ZIONIST COMMITMENT 

It was our clear expectation that those who: identify themselves as Zionists, 
recommend Israel travel to others, and admit to having considered living in 
Israel would report the higher travel rates. Without an extended, 
longitudinal survey, however, the direction of causality between these 
indicators of a Zionist commitment and spending time in Israel cannot be 
disentangled. Here we report only the association between travel and the 3-
question index of Zionist commitment. · 

Percent Who Have Been to Israel by Zionist Commitment Index 

Age (years): 13-17 18-24 25-50 

Zionist Commitment Index 
Low (0) 4 (173) 4 (184) 9 (512) 
Moderate (1) 29 ( 70) 31 ( 91) 29 (358) 
High (2-3) 60 ( 58) 65 ( 86) 63 (268) 

We constructed ,m index of Zionist commitment from the three parameters 
outlined in the paragraph above. Those who scored high (resp~nding 
affirmatively to at least two of the three) also reported far higher levels of 
prior travel to Israel than all the others. 

In all groups, about three fifths of the strong Zionists had been to Israel, as 
compared with under a third of the moderately Zionist, and a very small 
number of the non-Zionist. 

Clearly, the ideological component in travel to Israel (or resulting from 
Israel visits) is significant. It suggests the existence of a reasonably coherent 
package of action, commitment and social networks centered around Israel 
and Zionism. That is, travel to Israel delivers an ideological message, and 
those adopting the ideology (for whatever reason) are often prepared to act on 
it by visiting Israel. 

POLICY IMPLICATION: The close link between Zionist ideology and prior 
travel to Israel -- whatever its causal direction -- highlights the need to 
strengthen commitment-building aspects of the experience in Israel. 

It can be assumed -- an assumption which is supported by our "before and 
after" r search on program participants -- that growth in commitment to 
Israel and Zionism varies widely from one experience or program to another. 
The time spent in Israel offers a rare opportunity to foster Zionist 
commi ment, and this same commitment may become a potent stimulus to 
further Israel travel and other forms of Israel involvement. 
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At the same time, the results indicate that most of those with a strong 
Zionist commitment have acted on that commitment by traveling to Israel. If 
so, then absent any breakthrough in fostering Zionist commitment, the 
"selling" of Israel travel, may need to be phrased in non-Zionist language. 

THE SURPRISING RELATIONSHIP WITH NEGATIVE IMAGES OF 
ISRAEL 

Members of our research team hypothesized that those with negative 
images of Israel may be less likely to want to visit the country. 

We tested this hypothesis by asking the 13- to 24-year-olds whether they saw 
Israel as peace-loving, expansionist, discriminatory against Arabs, 
discriminatory against Conservative and Reform Judaism, and in support of 
using violence against Arabs. 

We then constructed an index counting endorsement of negative images of 
Israel -- that is, rejection of the "peace-loving" characterization and acceptance 

· of the four others. 

Percent Who Have Been to Israel by Index of Negative Images of Israel 

Age (years): 

No bad images 
One bad image 
Two or more bad images 

13-17 

18 (171) 
25 ( 79) 
23 ( 51) 

18-24 

22 (193) 
27 (102) 
34 ( 66) 

Our finding was paradoxical: those with the larger number of negative 
images of Israel were those who had traveled there more often. 

When we conducted more detailed analyses, we found that among 
respondents who had never been to Israel, fewer of those interested in 
traveling reported negative images than those who had no wish to come. 
Travel to Israel apparently induces some negative images of Israelis and 
Israeli society, even as it heightens Zionist commitment. In other words, 
those with a better image of Israel are more likely to travel to Israel; but once 
there, they acquire some negative images of Israelis. 

One (admittedly speculative) explanation for this curious finding lies in 
American Jewry's idealization and romanticization of Israelis. An Israel visit 
may serve to bolster commitment to the higher ideals of Israel and Zionism; 
but it also dispels unrealistic, exaggerated myths about the people and society. 
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Interestingly, the American Jewish Committee's 1983 National Survey of 
American Jews uncovered a parallel finding. Those who had been to Israel 
said they cared more deeply about the Jewish State: but they were less likely to 
view Israelis as "heroic" and more likely to see them as "arrogant" and 
"materialistic." 

Similarly, in our own data, we find that those who have visited Israel are 
far more likely to express apparently negative images of Israel. On closer 
examination, we found that Israel visitors were especially likely to charge 
Israel with discrimination against Conservative and Reform Judaism (28 
percent), as against those who had never been in Israel (about 11 percent). 

As far as our data reveal, however, the negative images of . Israel 
popularized by the American (and Israeli) media do not seem seriously to 
inhibit interest in traveling to Israel among American Jewish youngsters 
(aged 13 to 24). 
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THE PRIMARY MARKET 

TARGETING THE INTERESTED FIRST-IlME TRAVELER 

Once we knew who had visited Israel, we tried to understand what prompts 
them to make the journey. As indicated, we asked not only about obstacles to 
Israel travel and to participation in study programs, but also about ways in 
which Israel travel and program participation are most appealing. 

-
To use the data we gathered most efficiently, we zeroed in on a chosen target 

group: THOSE WHO HAVE NEVER BEEN TO ISRAEL BUT ARE 
INTERESTED IN DOING SO. 

Their responses are of more value to the policymaker than respondents 
expressing scant interest in ever visiting Israel, or those who have already 
visited or plan to do so in the near future. This latter group has already been 
reached by existing recruitment mechanisms. They also display different 
needs. 

Awareness of these differences may, in fact, suggest policy guidelines for 
reaching what we have called the PRIMARY MARKET: those who have 
never been to Israel, have not made a firm decision to do so, but who have 
given a visit some thought or have inquired about a trip, and believe that one 
day they may visit. 

The market segments analyzed below are divided into seven categories: 

(1) Those who HA VE BEEN TO ISRAEL. 

(2) Those who HA VE DECIDED TO GO TO ISRAEL. 

These are respondents who answered affirmatively to any of these four 
questions: 

• Do you intend to visit Israel within 1 year? ("Definitely yes") 

• In the last 12 months have you decided to go to Israel within the 
next 12 months? 

• In the last 12 months have you decided on the approximate or 
actual dates of a trip to Israel? 

• In the last 12 months have you decided definitely 
particular program in Israel? 
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(3) to (6) Four age/ family groups who are "INTERESTED" in traveling to 
Israel as defined below. The four groups are: 

(3) The 13- to 17-year-olds 

(4) The 18- to 24-year-olds 

(5) The 25- to SO-year-old singles 

(6) The 25- to SO-year-old married individuals 

They qualified as interested in traveling to Israel if they satisfied two 
conditions: 

(a) They answered the question: "Do you ever intend to visit Israel?" with 
"Not sure," "Probably yes" or "Definitely yes" 

(b) They responded affirmatively to at least one of the following: 

"In the last 12 months, have you ... 
... Thought about going to Israel? 
... Talked to people who have·been there about visiting? 
... Spoken to anyone 'official' to get information? 
... Sent away for information? 
... Read through the travel section? 
... Inquired about a particular program? 
... Told family or friends you may go to Israel? 

(See the questionnaires in the appendix for complete text.) 

(7) The "UNINTERESTED" were defined as those who met none of the 
above criteria. That is, 

They had never been to Israel; 

They indicated no decision to go imminently; 

They would "Definitely not" or "Probably not" ever visit Israel, nor had 
they taken any action toward (or even "thought about") going to Israel. 

Much of the analysis which follows examines the distributions of findings 
in these seven groups. Throughout the analysis, the following distinctions 
are repeatedly encountered : 

(a) The primary market groups (the "interested") differ markedly from 
the uninterested. 
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(b) The primary market groups also differ markedly from the already­
decided and the prior travelers to Israel. 

(c) Occasionally, the primary market groups differ among themselves, 
although generally less than they differ from those outside the 
primary market. 

DEFINING THE PRIMARY MARKET: TAKING ACTION TOW ARD 
TRAVELING TO ISRAEL 

We identified the primary market as those "INTERESTED" in Israel travel 
(according to our definition), in contrast to both the "UNINTERESTED," and 
those who have already "DECIDED" to visit Israel. 

Actions Toward Going to Israel by Market Segment 

(1) THOUGHT ABOUT GOING TO ISRAEL 
(2) TALKED ABOUT GOING 
(3) SPOKE TO OFFICIAL 
(4) GOT INFORMATION ON GOING 
(5) READ TRAVEL SECTION 
(6) ASKED ABOUT PROGRAMS 
(7) TOLD FAMILY MIGHT GO 
(8) DECIDED TO GO 
(9) SETDATESOFTRIP 
(10) DEODED TO JOIN PROGRAM 

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) 

56 58 15 12 25 12 27 8 8 4 

NOT INTERESTED 6 14 1 1 2 0 0 1 0 0 
INTERESTED 13-17 69 . 74 15 6 22 14 37 0 0 0 
INTERESTED 18-24 75 82 11 7 33 12 31 0 0 0 
INTERESTED 25-50 SINGLE 74 76 13 10 41 11 29 0 0 0 
INTERESTED 25.SO MARRIED 75 82 11 9 36 9 25 0 0 0 
DECIDED TO GO 100 95 51 49 37 53 88 59 63 39 
BEEN TO ISRAEL 75 66 30 25 32 21 45 21 20 7 

Index of Actions Taken Toward Traveling to Israel by Market Segment 

NOT INTRSTD INTRSTD INTRSTD INTRSTD DECIDED BEEN TO 
INTRSTD 13-17 18-24 25-SOSI 25-SOMA TOGO ISRAEL 

NO ACTION 85 0 0 0 0 0 17 
THOUGHT OR SPOKE 13 46 48 46 5.3 0 25 
INQUIRED 2 55 52 54 47 2 31 
DEODEDTOGO 0 0 0 0 0 98 28 
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According to our definition, the "decideds" are the only respondents -- apart 
from those who have already visited Israel -- who say they have decided to go, 
who have approximate dates for a trip (about three in five in both instances), 
or who have firmly decided to join a program (about two in five). 

To gain greater understanding of the "interested" group, we first examined 
the distribution of actions taken toward Israel travel. The actions we 
examined were the same as those used in our constru ction of the market 
classification -- so it is no surprise that their distribution differs sharply 
among the seven market groups. 

Thus, while three quarters of the "interested" respondents and almost all of 
the "decideds" said they had 'thought about going to Israel' and most had 
'talked to people who had been to Israel about traveling there,' only very 
small numbers of the "uninterested" reported either. · 

A small minority of respondents (roughly one in eight to a quarter) had 
inquired in some way about Israel travel, and about a quarter had told family 
or friends they may visit. Naturally, very few of the "uninterested" reported 
either. 

Among the "interested" respondents, only about one in seven had SPOKEN 
TO ANYONE OFFICIAL about Israel travel, SOUGHT INFORMATION or 
asked about a PARTICULAR PROGRAM. In contrast, fully a half of the 
"decideds" had done all these. About a third of the "interested" (with smaller 
numbers of teenagers than older respondents) had READ NEWSPAPER 
TRAVEL SECTIONS featuring Israel, and only a slightly larger number of 
"decideds" had done so. 

A far sharper contrast was found in the distribution of responses to having 
'TOLD MY FAMILY OR FRIENDS I MAY GO.' Almost all the "decideds" had 
informed those close to them of their plans, whereas only a third of the 
"interested" groups had done so. Consultation with family and friends is 
found far more frequently among the younger "interested" groups than their 
older counterparts. Almost two in five primary market respondents younger 
than 18 had spoken to family, as compared with one in four married adults. 
(In many ways, the younger teenagers in this study demonstrate a far greater 
attachment to family and friends than their university-age counterparts.) 
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DEFINING THE PRIMARY MARKET: INTENTIONS OF TRAVELLING TO 
ISRAEL 

Taking action toward Israel travel was only one of the parameters we used 
to distinguish the primary market. Another was intent to visit Israel. This 
series of questions was built around time spans of one year, three years and 
'ever.' From it, we constructed a five-category composite index of intent to 
travel to Israel, ranging from 'definitely in the next one to three years' down 
to 'never.' · 

Intentions of Traveling to Israel by Market Segment 

NOT INTRSID INTRSTD INTRSID INTRSTD DECIDED BEEN TO 
INTRSTD 13-17 18-24 25-50S1 25-S0MA TOGO ISRAEL 

NEYER 47 0 0 0 0 0 4 
MAYBE SOME DAY 46 58 53 55 54 15 26 
DEANITEL Y SOME 5 23 26 19 25 11 22 
PROBABLY 3 YEARS 1 18 20 19 18 33 30 
DEANITELYl-3 YEARS 1 1 1 7 3 42 20 

15 
43 
17 
17 

8 
100 

Virtually all our "uninterested " · category either said they would . 'never 
travel to Israel,' or they 'may go some day in the future.' The heaviest 
concentration among the four "interested" groups was those who 'may go 
some day,' with significant minorities wh~ said they 'would definitely go 
some day,' or 'would probably travel' within three years. 

Two in five of our "decided" group said they 'would definitely go within 
three years,' and another third thought they 'would probably go within three 
years.' Those who had already been to Israel were distributed across the 
Intentions Index -- except that scarcely any said that they would never return; 
and about half thought they would return within three years (although most 
of these were less than definite in saying so). 

LITfLE REGIONAL VARIATION 

The effects of region of residence on having visited Israel were fairly 
modest. Nor could we detect any particular regional variation among the 
"interested" group. The countrywide distribution of the four primary market 
groups is similar to that of the general Jewish population. 
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WEST 
MIDWEST & SOUTH 
NORTHEAST, SMALLER 
NORTHEAST, LARGE 
NE, LGE CllY SUBURB 

Region by Market Segment 

NOT INTRSTD INTRSTD INTRSTD lNlRSTD DECIDED BEEN TO 
INTRsrD 13-17 18-24 25-50S1 25-SOMA TOGO ISRAEL 

17 14 18 33 17 12 20 
25 21 25 19 32 41 28 
20 27 15 16 19 17 16 
19 18 21 16 13 12 21 
20 20 21 15 20 18 16 

18 
27 
18 
18 
18 

100 

JEWISH BACKGROUND OF THE PRIMARY MARKET: CONCENTRATED 
IN THE "MIDDLE" 

We examined Jewish educational background, ritual observance, and 
denomination in each market segment, and found fairly consistent patterns. 

The "UNINTERESTED" group contains disproportionately high numbers 
of people least-involved in Jewish life: 

• It had the highest number of those without formal Jewish schooling; 

• Almost half - more than in any other group -- answered 'just Jewish' to 
the question on denominational preference; 

• Almost half scored 'low' on the ritual observance scale as compared with 
about a quarter of all other groups. 

Distribution of Jewish identity among those "INTERESTED in Israel travel 
was similar to the population as a whole. Because Orthodox Jews tend to 
travel to Israel more often, however, we found lower numbers of Orthodox 
in the "interested" group than among the "decideds" -- whereas among those 
who have already visited Israel, the Orthodox constitute a quarter. 
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NONE 
PART-TlME 

Jewish Educational Background, Ritual Observance & 
Denomination by Market Segment 

NOT INTRSID INTRSTD INTRSID INTRSTD DECIDED BEEN TO 
INTRSTO 13--17 18-24 25-50S1 25-50 MA TOGO ISRAEL 

23 21 15 10 21 5 7 
74 73 77 86 75 80 64 

YESHIVA OR DAY 3 6 8 1 4 15 29 

16 
73 
11 

100 

LOW 
MODERATE 
HIGH 
VERYHIGH 

NOT INTRSID INTRSID INTRSID INTRSTO DEODEO BEEN TO 
INTRSTO 13--17 18-24 25-50 SI 25-50 MA TO GO ISRAEL 

50 21 25 36 27 11 15 
39 37 49 47 35 26 33 
9 30 17 16 29 43 20 
2 13 9 1 10 21 31 

30 
37 
20 
13 

100 

NOT INTRSTO INTRSTD INTRSID INTRSTD DECIDED BEEN TO 
INTRSTO 13--17 18-24 25-5051 25-50 MA TOCO ISRAEL 

1. 2. 3. 4. 5. 6. 

ORTHODOX 3 5 5 2 10 10 28 
CONSERVATNE 22 41 33 28 34 48 34 
REFORM 28 28 28 40 33 26 22 
JUST JEWISH 48 26 34 4 23 16 16 

NOT TOO ZIONIST 

11 
31 
28 
30 

100 

As indicated before, our Zionist commitment index is built on the number 
of affirmative responses to three questions: 

Whether the respondent is Zionist; 
Whether (s)he has considered aliyah; 
Whether (s)he has recommended Israel travel to friends. 

Virtually none of the "uninterested" group answered Yes to any of these 
ques tions -- but the "INTERESTED" travelers scarcely scored higher. Two 
thirds of the teenagers in this group, half the university-age respondents, and 
two fifths of the adults answered all three Zionist commitment questions in 
the negative. No more than a fifth assented to at least two of the questions. 
In contras t, half the "DECIDEDS" and most of those who had been to Israel 
scored at the high end of the Zionism index. 
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Zionist Index and Zionist Items by Market Segment 

NOT INTRSTD INTRSTD INTRSTD INTRSTD DEO DED BEEN TO 
INTRSTD 13-17 18-24 25-50 SI 25-50 MA TO GO ISRAEL 

1. 2. 3. 4. 5. 6. 

LOW 86 66 so 38 42 22 13 
MODERATE 12 26 35 43 42 36 32 
HIGH 2 9 15 20 16 42 55 

(1) CONSIDERED ALIYAH 
(2) CONSIDER SELF ZIONIST 
(3) EVER RECOMMEND FRIENDS GO TO ISRAEL 

(Percentages) 
(1) (2) (3) 

TOfAL 16 21 45 

NOT INTERESTED 1 8 8 

INTERESTED 13-17 9 13 24 
INTERESTED 18-24 11 17 38 
INTERESTED 25-50 SINGLE 17 20 49 
INTERESTED 25-50 MARRIED 10 17 50 

DECIDED TO GO 37 28 72 
BEEN TO ISRAEL 35 42 86 

48 
29 
23 

100 

POLICY IMPLICATION: _Few potential first-time travelers are moved to 
visit Israel by conventional Zionis t sentiments. This may have implications 
for shlichim and other committed Zionists interacting with those who are 
merely "interested" but not committed to traveling to Israel. The language of 
Zionist commitmen t may not be the most effective way to reach them. 
Perhaps Zipnist concepts and rhetoric should be reserved for specific 
audiences and for learning experiences that take place in Israel. 

FRIENDS & FAMILY WHO HA VE VISITED ISRAEL 

As we demonstrated earlier, Israel visitors report unusually large numbers 
of family and friends who have been to Israel. While the direction of this 
relationship cannot be known for certain, this finding clearly sugges ts that 
embeddedness in Israel-oriented social networks helps stimulate Israel travel. 
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NONE 
ONE 
TWO OR MORE 

Whether Close Friend & Family Members 
Have Been to Israel by Market Segment 

NOT INTRSTD INTRSTD INTRSTD lNTRSTD DEODED BEEN TO 
JNTRsrD 13-17 18-24 25-50 SI 25-50 MA TOGO ISRAEL 

61 49 35 41 41 33 14 
24 31 31 28 28 35 16 
15 21 34 31 31 33 71 

39 
25 
36 

100 

Most of the "uninterested" group reported no close friends or family 
having visited Israel. In contrast, most "interested" respondents (as many as 
two thirds of the primary market 18- to 24-year-olds) did have close friends or 
relative who had been to Israel - with a fifth to a third reporting two or more 
such friends and relatives. From this, it seems clear that interest in Israel 
travel is linked with social networks. 

FAMILY & FRIENDS IN ISRAEL 

Earlier research on American Jewry has shown some two in every five 
American Jews have family or close friends in Israel. A reasonable 
assumption is that people with such connections are more likely to visit 
Israel - the personal ties both reflecting and stimulating their involvement 
with Israel. 

In our sample, too, some two in five reported family or close friends in 
Israel. Not surprisingly, such ·connections were claimed by a high proportion 
(over two thirds) of those who had visited Israel. The ties (or what they 
represent) either stimulated the Israel trip, or were made on the trip itself 
when friendships with Israelis were formed or Israeli relatives found. 
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Social Familiarity with Israel by Market Segment 

( 1) HA VE KIN OR FRIENDS IN ISRAEL 
(2) COULD STAY WITH PEOPLE 
(3) UNDERSTAND HEBREW 

(Percentages) 
(1) (2) (3) 

TOfAL 43 37 15 

NOT INTERESTED 25 19 3 

INTERESTED 13-17 30 29 15 
INTERESTED 18-24 36 29 8 
INTERESTED 25-50 SINGLE 39 23 7 

INTERESTED 25-50 MARRIED 40 31 5 

DECIDED TO GO 5.5 59 25 
BEEN TO ISRAEL 69 64 39 

That many Israel visitors knew of relatives or had friends in Israel prior to 
their trip is supported by the responses of our "decided" group. A clear 
majority report friends or relatives in Israel. 

About three in eight respondents in the four primary market groups report 
friends or relatives in Israel -- a far smaller proportion than among 
respondents who have already been to Israel or have decided to go, but higher 
than among the "unintereste~." 

We asked whether respondents had people with whom they could stay in 
Israel. Over a third knew 'several people' -- with the pattern of answers 
generally following that to the question about relatives or close friends living 
in Israel. Most of those who had visited Israel or definitely planned to do so 
reported 'several people' who would invite them 'to stay at their home for a 
few days if they knew I was in the country.' Roughly a quarter of the primary 
market respondents made such a claim, compared with less than a fifth of the 
"uninterested" group. 

A third indicator that we used for measuring Israel ties that may encourage 
Israel travel, was knowledge of Hebrew. The table displays those who claimed 
they can understand at least 'simple conversations, with some difficulty.' 
Although more than one in seven respondents of the combined samples 
made such claims, those reporting themselves fully conversant in Hebrew 
were almost totally limited to prior Israel visitors and the "decided" group. 
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In short, only a noticeable minority of those interested in Israel travel have 
social ties wth Israelis. Nevertheless, for that minority, such ties may 
represent a trigger to prompt Israel visits. 

OBSTACLESTOISRAELTRAVEL 

We asked respondents, 'What would make you more likely to visit or 
revisit Israel?' -- and then listed some dozen hypothetical eventualities 
relating to cost, terrorism, missed work, family or friends, and the 
attractiveness of Israel. 

In general, the "UNINTERESTED" group was less likely to single out any 
particular condition as making them more likely to visit. At the other 
extreme, the "DECIDED" group most frequently selected one or other of the 
listed eventualities as positively influencing them to travel. To a lesser 
extent, those who had already been to Israel tended to mark eventualities that 
would make them more likely to revisit Israel. 

The four "INTERESTED" primary market groups differed from both the 
more Israel-involved (previous visitors and "decideds") and the less 
involved ("uninterested"). Were certain events to transpire, the primary 
markets' readiness to travel to Israel ranked between that of the more and the 
less commited to visiting Israel. 

The Cost Obstacle: A Broad-Based Concern 

Among the primary market groups, cost was the condition which elicited 
the highest or second highest response. Two thirds to three quarters of the 
groups indicated they would pe more likely to travel if they had more money. 

We then asked whether a reduction of $500 or $300 would make the 
difference. Roughly two in five responded favorably to a $500 reduction, and 
about a quarter to a $300 discount. 
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Cost Obstacles to Going to Israel by Market Segment 

(1) LIKELY IF HAD MORE MONEY 

(2) LIKELY IF $.500 LESS 

(3) LIKELY IF $300 LESS 

(4) DIFFICULT TO AFFORD 

(Percentages) 
(1) (2) (3) (4) 

TOTAL 62 35 19 32 

NOT INTERESTED 41 17 8 43 

INTERESTED 13-17 66 43 23 29 

fNTERESTED 18-24 69 37 25 28 

INTERESTED 25-50 SINGLE 76 37 23 31 

INTERESTED 25-50 MARRIED 75 35 16 38 

DEODEOTOGO 72 68 54 25 

BEEN TO ISRAEL 65 46 25 20 

Although frequencies on the three questions differ in the four groups, most 
of the differences are small, and none are consistent. In other words, the 
answers to these three questions do not suggest with any certainty that one 
group of potential first-time travelers is more price sensitive than any other. 

Note that $500 or $300 reductions evoke few positive responses among the 
"uninterested" group, while they prompt a majority of "decideds" to claim 
that such discounts make them 'more likely to visit Israel.' This pattern may 
indicate that cost considerations obtain only after the decision to travel has 
been made. 

A related question asked: 'How difficult would it be for you to afford a trip 
to Israel?' The pattern of those answering 'very difficult' suggests that the 
perceived difficulty loosely corresponds with interest in Israel travel -- with 43 
percent of the "uninterested" group answering 'very difficult.' 

Among the primary market groups, 38 to 28 percent answered 'very 
difficult,' with married adulµ; expressing serious concern about the cost of an 
Israel trip markedly more often than the younger adults and teenagers. Of the 
"decided" group, 25 percent found cost 'very difficult' to manage, as did only a 
fifth of those who had been to Israel. 

The loose inverse correspondence of concern about cost with interest in 
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going to Israel reflects two interrelated processes. One is that the less affluent 
cannot even contemplate travel to Israel or to other costly destinations. And 
the other is that those more anxious to visit Israel view its cost as less 
burdensome. 

Fear of Terrorism Obstacle: A Major Deterrent 

Fear of terrorism was a prominent factor for all groups, with the exception 
of those who had visited Israel. Approximately two thirds of the four 
"interested" groups indicated they would be more likely to visit Israel if they 
felt 'reassured and comfortable about safety from terrorism .' 

The only one of the seven groups in which the proportion assenting to this 
question fell to less than half was the prior Israel-travelers - and even among 
this group, more than two in five admitted fear of terrorism. · 

Two other questions illustrate the extent to which fear of terrorism works 
against Israel as a destination. We asked: 

"Is it MORE or LESS dangerous to travel to Israel than to most Western 
European c0untries?" 

"In considering travel to Israel, how concerned do you think you 
would be about the dangers of terrorist attack, either in Israel or en 
route?" 

Fear of Terrorism by Market Segment 

(1) LII<EL Y IF REASSURED ABOUT TERRORISM 
(2) MORE DANGEROUS TO TRAVEL TO ISRAEL 
(3) VERY CONCERNED OVER TERRORISM 

(1) 

TOI'AL (,() 

NOT INTERESTED 59 

INTERESTED 13-17 62 
INTERESTED 18-24 70 
INTERESTED 25-50 SINGLE 68 
INTERESTED 25-50 MARRIED 71 

DECIDED TO GO 67 
BEEN TO ISRAEL 46 

28 

(Percentages) 
(2) 

36 

47 

37 
37 
31 
42 

29 
22 

(3) 

34 

50 

38 
28 
33 
38 

20 
17 



For both questions (2) and (3), the "uninterested" group was the most 
concerned: about half judged Israel-travel to be more dangerous, and 
indicated they would be 'very concerned' about their safety from terrorism. 

They were followed by the four primary market groups, of whom roughly a 
third were 'very concerned.' After them came the "decideds," of whom only 
about one in five responded 'very concerned.' The least concerned were the 
prior Israel visitors. 

These findings suggest that 

i) alleviating fear of terrorism is critical in deciding to travel to Israel; 

ii) such alleviation may well occur before an Israel visit, and not as a 
result of having been there. 

Oose Family Ties Obstacle: Influence of Parents and Spouses 

We asked married respondents whether they would be more likely to go 'If 
your husband/wife favored your going.' Over two in five of the "interested" 
groups responded affirmatively. J:... similar question on parents found that 
almost half our "interested" younger teenagers would be more likely to visit 
Israel if theit parents favored their trip -- close to double the proportion 
among the "interested" 18- to 24-year-olds. 

Measures of Ties to Family Members as Obstacles to 
Visiting Israel by Market Segment 

(1) LIKELY IF SPOUSE FAVORED· 
(2) LIKELY IF COULD LEA VE FAMILY 
(3) LIKELY IF PARENTS FAVORED 

(Percentages) 
(1) (2) 

TOTAL 30 28 

NOT INTERESTED 21 17 

INTERESTED 13-17 
INTERESTED 18-24 
INTERESTED 25-50 SINGLE 25 
INTERESTED 25-50 MARRIED 43 35 

DECIDED TO GO 39 27 

BEEN TO ISRAEL 36 35 

29 

(3) 

33 

22 

48 
27 

62 
33 



We asked the adults in our sample a related question: Would they be more 
likely to visit Israel if they felt they could take time away from the family? 
A quarter of single adults and over a third of married adults responded 
af firma ti vel y. 

Obstacle of Ties to Work or Studies: The Young Adult's Commitment 

A half to two thirds of respondents indicated that concern about missing 
work or studies was a contributory reason for not visiting Israel. 

Measures of Commitment to Work & Studies as Obstacles by Market Segment 

(1) LLKELY IF COULD LEA VE WORK OR STUDIES 
(2) LIKELY IF ISRAEL WERE WORK-OR STUDY-RELATED 

(Percentages) 
(1) (2) 

TOTAL 49 39 

NOT INTERESTED 30 27 

INTERESTED 13-17 46 41 
INTERESTED 18-24 69 55 
INTERESTED 25-50 SINGLE 62 46 
INTERESTED 25-50 MARRIED 46 27 

DEODEDTOGO 57 49 
BEEN TO ISRAEL 62 51 

We noted a significant difference among our primary market groups. More 
than two thirds of the 18- to 24-year-olds indicated they would visit Israel, if 
they 'could take time away ft:om work or studies.' Three in five single adults 
were concerned about missing work or studies. Among the married adults 
and young teenagers the proportion was just under half. 

Clearly work/ study is of major interest to the university- age population. In 
our primary market, it is the only group in which a majority say they would 
be more likely to visit Israel if they could connect the visit with 'business, 
profession, studies or career a~bitions.' 

POLICY IMPLICATION: The study provides clear evidence that family-life 
·and work-life can inhibit Israel travel. 

But the obstacles also suggest new opportunities for creative thinking. 
Programs enhancing family experiences or contributing to career 
development may be pathways to increasing numbers of Israel visitors -­
especially if such programs are effectively targeted to the right age groups . 

• 
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The Obstacle of Traveling Companions: Families, Friends, and Groups 

We asked the members of our sample a number of questions concerning 
travel companions. Would respondents be more likely to travel to Israel if 
they went in the company of: 

Family members? 

Friends? 

A group of people from school, workplace, local synagogue, or Jewish 
organization? 

Among the "interested" groups, a third to two thirds responded 
affirmatively to these three traveling-companion options. In particular, 
married adults and, to a lesser extent, younger teenagers indicated that the 
company of family members would increase the likelihood of an Israel visit. 

The under-25s were the most enthusiastic about visiting Israel with friends. 
Over two fifths of both the 13- to 17-year- olds and the 18- to 24-year-olds said 
they would be more likely to visit Israel together with friends. 

Travel to Israel with a 'group' was the least popular of the three options for 
the over-17s, with only a quarter to two fifths responding affirmatively. 
Among the younger teenagers, a clear majority indicated they would go if 
they could join a group of people they knew. 

More Likely to Visit With Right Companions by Market Segment 

(1) UKEL Y IF FAMTL Y COMES 
(2) LIKELY IF FRIENDS COME 
(3) LIKELY IF GROUP COMES 

(Percentages) 
(1) (2) (3) 

TOTAL 50 44 30 

NOT INTERESTED 37 32 19 

INTERESTED 13-17 55 64 56 
INTERESTED 18-24 40 62 37 
INTERESTED 25-50 SINGLE 44 52 35 
INTERESTED 25-50 MARRIED 70 35 29 

DECIDED TO GO 50 63 51 
BEEN TO ISRAEL 57 46 31 
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The Obstacle of Israel's Image: A Limited Problem 

While it has been suggested that Israel's image as a travel destination is not 
sufficiently positive, very few respondents said they would be more likely to 
go if they 'thought Israel were a more attractive place to visit.' Little more 
than a fifth of any primary market group indicated they were deterred from 
Israel travel by their perception of the country. 

POLICY IMPLICATION: This finding can be contrasted against the much 
greater emphasis which respondents placed on cost, fear of terrorism, and 
social ties. It should also be balanced against the findings on negative images 
of Israel (reported above). To recap, very few respondents reported negative 
images: those who did were likely to have visited Israel already. 

More Likely to Visit Israel if Israel Were More Attractive by Market Segment 

TOTAL 18 

NOf INTERESTED 18 

INTERI:STED 13-17 25 
INTERESTED 18-24 17 

INTERESTED 25-50 SINGLE 15 
INTERESTED 25-50 MARRIED 19 

DECIDED TO GO 22 
BEEN TO ISRAEL 15 

Taken together, these findings suggest that few American Jews are 
dissuaded from visiting Israel because of a poor image of the country. 

The Obstacle of Knowing the Right Program 

At the same time that a majority of respondents view Israel as an attractive 
travel destination, many say they would be more likely to visit if they 'knew 
of the right program or package.' 

Clear majorities (with little variation) in all four "interested" groups said 
the same thing. Curiously, among the "decided" group, over two thirds 
reported they would be more likely to 'visit or revisit' Israel if they knew of 
the right program. At the other extreme, less than a third of the 
"uninterested" group rated knowing about the right program as an important 
factor in encouraging an Israel visit. 
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Those Who Would be More Likely to Visit if 
They Knew the Right Program by Market Segment 

TOTAL 46 

NOT INTERESTED 30 

INTERESTED 13-17 56 
INTERESTED 18-24 55 
INTERESTED 25-50 SINGLE 55 
INTERESTED 25-50 MARRIED 56 

DECIDED TO GO 71 
BEEN TO ISRAEL 46 

POLICY IMPLICATION: Knowing of the right program emerges as an 
apparently crucial factor in Israel travel. More significantly still, it becomes 
more crucial as interest in visiting Israel increases. 

This finding has important implications for policymakers. They may 
consider shifting personnel and budget for marketing Israel away from broad­
based campaigns, and instead use these resources to support the design and 
promotion of programs aimed at those interested in visiting Israel but 
unaware of the right framework within which to do so. 

P REFERENCES INTRA VELLING COMP ANIONS 

We have already touched on preferred traveling companions to Israel. To 
collect more specific information, we posed additional questions, which 
asked: 

"If you were to go to Israel, how would you feel about traveling with 
each of the following?" 

Following was a list of eight categories, including family members, friends 
and associates. The question asked for preference ratings ranging from 'very 
appealing' to 'very unappealing.' 

Examining the distribution of 'VERY APPEALING' responses, we found 
that each of the four "interested" groups has a very specific preference of 
traveling companion. 

• The younger teens were most enthusiastic about going with a group of 
friends or with their parents. 

• The 18- to 24- year-olds and the single adults showed the highest levels of 
interest in traveling 'with one close friend' (possibly a romantic partner) 
or 'with a group of friends'. 

• The vast majority of married adults preferred traveling with thei r 
spouses -- and a clear majority with children wanted to go with them. 
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Preferences in Traveling Companions by 
Market Segment (Percent "Very Appealing") 

(1) BY YOURSELF 
(2) WITH SPOUSE 
(3) WfIH ONE FRIEND 
(4) WITH A GROUP OF FRIENDS 
(5) WITH PARENTS 
(6) WfIH CHILDREN 
(l) WITH A GROUP MY AGE 
(8) WITH A JEWISH GROUP 

(Percentages) 
(1) (2) (3) (4) (5) (6) (7) (8) 

TOTAL 8 83 34 36 20 54 18 13 

NOT INTERESTED 5 72 25 27 12 38 11 7 

INTERESTED 13-17 3 32 49 43 22 14 
INTERESTED 18-24 11 55 51 27 22 12 
INTERESTED 25-50 SINGLE 16 61 48 24 23 18 
INTERESTED 25-50 MARRIED 2 84 18 23 11 57 14 10 

DECIDED TO GO 4 86 42 55 30 71 38 32 
BEEN TO ISRAEL 13 92 40 39 24 65 23 18 

Very few respondents reacted favorably to traveling 'with a group of Jews 
your own age' or 'with a Jewish group from your local synagogue, YMHA, 
JCC or other Jewish organization.' These alternatives were devoid of 
personal relationships, and evoked a far less enthusiastic reaction. 

POLICY IMPLICATION: These findings suggest that recruitment and 
programs be adjusted to cater to the preferences in traveling companion 
indicated by potential Israel visitors. 

In light of the Israel travel and educational programs currently available, 
innovation or expansion is suggested in the following areas: 

(1) Recruitment of TEENAGERS and their close friends through 
mechanisms other than membership in formal Jewish organizations. 
Recruiters need to identify, contact and utilize Jewish teen friendship 
networks outside the JCC, synagogue and youth group. 

(2) Israel trips for TEENAGERS AND THEIR PARENTS. We found that 
most parents want to travel with their children, and half the teenagers 
sampled would like to travel with their parents. 

(3) Trips for pairs, couples or very small groups of YOUNG SINGLE 
ADULTS. Few if any existing Israel programs are directed toward young 
single adults in the context of their usual social networks. 
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One illustration: few YOUNG ADULT UNMARRIED COUPLES view 
Israel as a romantic getaway destination. Nor would they anticipate that a 
university ulpan, summer study program, or tou r and study program 
would meet their need for private, shared housing. 

Another possibly underu tilized market may be UNATTACHED 
SINGLES. Unmarried men and women often travel alone or in pairs to 
destinations and frameworks which offer oppor tunities for roman tic 
involvements with other travelers. Only a few existing p rograms 
accommodate such needs, and none of them· offer educationally intensive 
frameworks. 

PREFERENCES IN A CTIVITIES 

We asked respondents: 

"If you were to visit Israel, how appealing would each of the following 
activities be?" 

Following was a list of 11 activities, with response choices ranging from 
'very appealing' to 'very unappealing.' 

Preferences ir, Activities (% "Verr A£Eealin~") br Market Segment 

(1) MAJOR SITES 
(2) SPORTS 
(3) SUN 
(4) ARCHEOLOGICAL SITES 
(5) STUDYING JUDAISM 
(6) STIJDYING HEBREW 
(7) TALKING POLmcs 
(8) LEARNING ISRAELI HISTORY 
(9) RELIGIOUS LIFE 
(10) TIME WITH ISRAELIS 
(11) TIME WITH OLIM 

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11) 

TOTAL 79 10 38 56 15 12 13 37 26 45 32 

NOT INTERESTED 72 11 40 48 5 3 4 22 11 24 18 

INTERESTED 13-17 72 22 45 46 20 20 8 30 32 48 41 
INTERESTED 18-24 87 12 57 60 15 16 13 37 33 53 34 
INTERESTED 25-50 SINGLE 86 10 41 68 17 13 18 49 24 45 27 
INTERESTED 25-50 MARRIED 90 4 33 68 17 11 14 44 31 51 36 

DEODEDTOGO 87 17 47 69 37 31 29 60 45 67 53 
BEEN TO ISRAEL 74 8 30 53 21 17 20 41 35 56 39 

In examining the distribution of 'very appealing' responses among the 
seven market groups, we observed that each activity appeals more to the 
"decided" group than to all other groups. 
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Prior visitors to Israel are no more enthusiastic about the various activities 
than those merely "interested" in visiting. They are, however, slightly less 
likely to want to see 'the major sites,' and more likely to want to study 
Hebrew, 'talk politics with Israelis,' and 'spend time with Israelis' (indicating 
a greater desire for depth participation in Israeli society.) 

The primary market groups differed from the "uninterested" respondents 
in a few significant ways. Both found the standard tourist-type activities 
(seeing the sites, sport, sunning on the beach, and touring archeological sites) 
equally appealing. The "interested" groups, however, were twice as likely as 
the "uninterested" to rate the more EDUCATIONALLY INTENSIVE 
EXPERIENCES 'very appealing.' (These include studying Judaism or Hebrew, 
talking politics, experiencing religious life, and spending time with Israelis or 
olim.) 

Comparing the sectors within the primary market is also instructive. Of all 
11 activities, these primary market groups found the standard TOURIST­
ORIENTED ITEMS most appealing. Three quarters or more ranked 'seeing 
t}:l.e major sites' as 'very appealing' (with the younger teenagers slightly less 
enthusiastic than the other three groups). About half cited 'sunning on the 
beach' as 'very appealing' (particularly the 18- to 24-year- olds). And over half 
(especially the adults) wanted to visit archeological sites. 

In addition to the standard tourist activities, the primary market showed 
interest in IN-DEPTH EXPERIENCES in Israel. About half wanted to spend 
time with Israelis, and a third with olim. A third to a half wanted to study 
Israel's history, (with greater numbers among the adults than the younger 
teenagers). 

A quarter or more of each · group said that 'experiencing religious life in 
Israel' would be 'very appealing.' (It should be noted here that only a small 
number of "interested" potential first-time visitors identified themselves as 
observant -- and the numbers attracted by experiencing religious life in Israel 
indicates a considerable minority of non-observant potential travelers with 
spiritual interest in Israel.) 

Only small numbers (11 to 20 percent) of any primary market group found 
study of Hebrew or Judaism 'very appealing' -- with Judaism attracting more 
interest than Hebrew. As noted earlier, however, greater numbers were 
enthusiastic about 'learning about Israel's history' -- with a third of younger 
respondents and almost half the adults answering very positively. 

One reason for the apparent discrepancy in reactions is that 'studying' 
requires more effort than many types of 'learning.' Moreover, Israeli history 
may have more appeal than Judaism or Hebrew language. 
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For many Jews, study of Judaism is potentially uncomfortable. Their 
repeated experience with official teaching or preaching of Judaism is that they 
are made to feel less-than-adequate or less-than-competent as Jews. Study of 
history is freer of the baggage of reproach that often accompanies study of 
religion. In fact, recent market research on Jewish educational interests 
among New York area adults found the study of Jewish history one of the 
subject areas with greatest appeal. 

Finally, the small number of primary market respondents who found 
appeal in 'playing your favorite sport(s)' should be noted. Hardly any of the 
adults showed such an interest, but 12 percent of 18- to 24-year-olds and 22 
percent of 13- to 17-year-olds expressed strong interest in playing sports in 
Israel. 

In sum, our primary market individuals generally want the more 
conventional tourist experiences -- seeing major sites and relaxing in the 
Israeli sun. But a substantial minority also want to explore Israeli society and 
history in some depth. An even smaller - though still a noticeable minority 
-- is strongly attracted to more specialized and sustained educational 
experiences, such as studying Judaism or Hebrew, or talking politics with 
Israelis. 

TYPES OF PROGRAM 

Having examined preferences in traveling companions and activities, we 
now look at reactions to various packages or types of program. 

We presented respondents with a list of eight types of program, each 
accompanied by a short explanation of its purpose, duration, activities and 
often other participants (see questionnaires in the Appendix for question 
wording). 

We asked: 'We'd like to know whether you would go to Israel in each of the 
following ways if costs were reasonable?' The table below shows the 
proportions of each sample segment who said they would find each type of 
trip appealing. 
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Interest in Tn,es of Program by Market Segment 

(1) BASICTOUR 
(2) SPORTSTOUR 
(3) INTENSIVE TOUR 
(4) INDIVIDUAL TRIP 
(5) PROFE5.5IONAL WORKSHOP 
(6) ACADEMIC EXPERIENCE, UNIVERSITY-LEVEL 
(7) ACADEMIC EXPERIENCE, HlCH SCHOOL-LEVEL 
(8) ACADEMIC EXPERIENCE 
(9) PROFFSSIONAL EXPERIENCE 
(10) FAMILY TRIP 

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) 

71 21 31 60 30 36 31 17 Xl 62 
NOT INTERESTED 54 17 12 38 15 13 16 6 13 44 

INTERESTED 13-17 76 38 38 51 'J7 40 40 22 74 
INTERESTED 18-24 83 37 44 74 47 42 44 66 
INTERESTED 25-50 SINGLE 81 25 32 68 33 20 34 39 
INTERESTED 25-50 MARRIED 85 11 37 59 24 15 19 18 

DEODEDTOGO 84 33 54 75 52 66 45 33 45 84 
BEEN TO ISRAEL 68 20 36 79 42 50 31 26 38 71 

• • • 
Would 1-'ay $1,000 Beyond the Airfare &r is Potentially Interested 

(1) BASICTOUR 
(2) SPORTSTOUR 
(3) INTENSIVE TOUR 
(4) INDIVIDUAL TRIP 
(5) PROFESSIONAL WORKSHOP 
(6) ACADEMIC EXPERIENCE, UNlVERSilY-1.EVEL 
(7) ACADEMIC EXPERIENCE, HIGH SCHOOL-LEVEL 
(8) ACADEMIC 
(9) PROFESSIONAL EXPERIENCE 
(10) FAMILY TRIP 

(1) a> (3) (4) (5) (6) (7) (8) (9) (10) 

39 11 16 32 15 7 2 6 11 33 
NOT INTERESTED Xl 7 4 19 6 2 1 2 3 18 

INTERESTED 13-17 31 16 17 1S 8 14 1S 6 40 
INTERESTED 18-24 46 16 21 43 Xl 21 23 36 
INTERESTED 25-50 SINGLE 45 15 16 36 16 8 14 21 
INTERESTED 25-50 MARRIED 51 8 21 37 13 9 7 46 

DEODEDTOGO 47 18 25 37 24 25 6 12 20 49 
BEEN TO ISRAEL 40 11 21 43 23 11 1 10 18 41 

As may be expected, the primary market groups more often endorsed each 
type of trip than did the "uninterested." The "decided" group, in turn, 
expressed greater interest in the trips than the merely "interested." 

The BASIC TOUR was the most popular of the eight. About four in every 
five primary market group members were interested in the Basic Tour. 
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Excluding the completely "uninterested," those who had already visited 
Israel expressed least enthusiasm for the Basic Tour. Even among this group, 
however, as many as two thirds did say they would go on such a trip. Israel 
visitors apparently feel that if they return for a second trip, they know what 
they want to do and have less need for a group, a tour guide, or a structured 
schedule. 

It is thus predictable that prior Israel visitors · were most receptive to THE 
INDIVIDUAL TRIP, in which they and a few friends 'traveled around the 
country essentially on your own.' About four fifths of those who had been to 
Israel opted for this type of trip -- a level greater than that for any of the 
others. 

The Individual Trip was also popular among the primary market, where 
majorities of all four groups indicated interest. The 18- to 24-year-olds and 
the single adults were, however, more enthusiastic than the teenagers or the 
married adults. Roughly two thirds of them (people relatively detached from 
their families) expressed interest in the Individual Trip. 

Three groups -- all but the single adults - expressed considerable interest in 
a FAMILY TRIP. From two thitds to three quarters of the teenagers, 
university-age group and married adults said they would join such a trip -­
with, understandably, only about half as many single adults so inclined. 

An INTENSIVE TOUR, described as similar to the Basic Tour with 'a strong 
emphasis on exploring your Jewish connections with Israel through group 
discussions, lectures, readings, etc.' evoked favorable response among over a 
third of primary market groups. Interest in the Intensive Tour paralleled that 
in traveling to Israel. Very few of the "uninterested" group said they would 
take an Intensive Tour (even though most of these did check the Basic Tour 
option). At the other extreme, a dear majority of the "deddeds" - more those 
with a mere interest in going one day -- said they would take an Intensive 
Tour. 

This correspondence in interest between traveling to Israel and the 
Intensive Tour suggests two processes at work. 

• To some extent, it is the more Jewishly involved who decide to visit 
Israel, and their Jewish involvement predisposes them to interest in the 
Intensive Tour. 

• Alternatively, as people move closer toward an Israel visit, they become 
more open to a more intensive experience, that will challenge their 
Jewish identity and their connection with the land and people of Israel. 
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The plausibility of the second explanation is supported by the relatively 
small number of prior Israel visitors expressing interest in the Intensive 
Tour. Their levels of interest here correspond with those shown by the 
primary market groups. Those who have been to Israel are in many respects 
more Jewishly involved than all other groups. Their interest in Israel travel 
lies between that of the "decideds" and the primary market groups. If Jewish 
involvement were all that determined level of interest in the Intensive Tour, 
then the Israel travel veterans should express the highest level of interest in 
such tours. 

We also sought reactions to two types of professionally oriented trip to 
Israel. One was the PROFESSIONAL WORKSHOP, where travelers would 
join professionals (or pre-professionals) in their field for workshops led by 
prominent Israeli lawyers, doctors, journalists, accountants, teachers or 
scientists. The second professional possibility entailed a four- to 12-month 
commitment to work in one's field at an Israeli salary. 

Although all primary market groups expressed some interest in these ideas, 
interest was keenest among 18- to 24-year-olds, of whom almost half 
responded positively to each professional option. Their reactions are not 
especially surprising: people of university age invest heavily in the early 
stages of career building and career ·education. Later, they are generally more 
established and secure in their careers and have taken on family 
responsibilities. Hence, interest in professional experience in Israel declines 
with age, from its peak among the 18-to 24-year- olds. 

HIGH SCHOOL or UNIVERSITY in Israel for periods of four to 12 months 
was of interest to approximately two in five ot the primary market student­
age population. It was naturally far less popular among the adults, - only one 
in every six or seven of whom said they might take the time to enroll in a 
university. 

Lastly, we asked about a SPORTS TOUR, which would supplement the Basic 
Tour 'with strong emphasis on' a sport of the traveler's choice. Among 
primary market groups, married adults expressed little interest in such a 
possibility; but single adults and particularly under-25s responded favorably. 
More than a third of 13- to 24-year-olds checked this option. 

As an alternative method of assessing real interest in these programs, we 
constructed a measure based on responses to cost. If the respondent answered 
'Yes' to the question on type of tour, the questionnaire then asked: 'About 
how much is the maximum you would pay (per person) beyond the cost of 
airfare?' We then examined the proportion of each group who were both 
interested in a given type of trip, and able and willing to pay $1,000 or more 
beyond the cost of airfare. 
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For each trip, the proportion willing to pay at least $1,000 is about half that 
who respond they are interested. Using this indicator as a measure of genuine 
interest, we reach the same substantive conclusions as earlier, although with 
a few qualifications, as follows. 

Within the primary market, older people seem to express greater interest in 
the Basic Tour than do younger. More sharply than before, young teenagers 
show relatively little interest in the Individual Trip. More dramatically than 
before, married adults express keenest interest ih Family Trips: almost half of 
those interested in traveling to Israel - the primary market - say they want 
such trips and will pay $1,000 per person beyond airfare for such an 
experience. 

More clearly than before, Professional Experiences appeal most to 18- to 24-
year-olds. Of those in the primary market, a quarter say they will pay $1,000 
for these experiences. Genuine interest in academic experience -- that is, 
interest backed by willingness to invest a substantial sum of money - is found 
primarily in the 18- to 24-year-olds (of whom a fifth affirm willingness to 
pay), and to a lesser degree among 13- to 17-year- olds (of whom one in seven 
endorse the High School Experience). 

The reactions of the "decided" group and the prior Israel visitors are also 
enlightening. In both groups, the proportion meeting the $1,000 criterion was 
highest (about two in five) for three types of trip: the Basic Tour, the 
Individual Trip and the Family Tour. In addition, about a quarter expressed 
serious interest in the Intensive Tour and the Professional Workshop. 

Using willingness to pay as a way of dividing the most interested also serves 
to sharpen differences amo~g market segments. Willingness to pay, of 
course, is not only a reflection of genuine interest: it is also linked to financial 
capability. So this measure helps delineate market size for the various types 
of trip, not requiring extensive subsidies. 

POSSIBILITIES FOR YOUNG PEOPLE 

To focus more sharply on alternative trip options for young people, we 
asked our 13- to 24-year-olds to choose among various ideas. We listed a 
series of programs, and asked: 

"If you did come to Israel, in which of the following contexts do you 
think you would most likely do so?" 

Hardly any of the "interested" young people checked: 

• as a student in a yeshiva 
• in a Hebrew language program 
• as a volunteer in the Israeli army. 
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These three types of program have all met with reasonable success in 
attracting what organizers regard as adequate numbers of Diaspora youth. 
Their success stands in stark contrast to the small numbers in our sample 
who showed interest in participating in them. 

One explanation of this discrepancy is that these programs have little chance 
of attracting large numbers of additional American Jewish recruits. Another 
is that programs as specific as these require only small fractions of the 
population in order to succeed. 

Substantially more respondents (about one in 10 "interested" 13- to 17-year­
olds, and one in 20 18- to 24-year-olds) said they would most likely visit Israel 
'as a student in a university.' Even larger numbers - about a tenth of the 
"interested" group -- said they would come 'as kibbutz volunteers.' 

Far larger numbers checked off the more general visit-contexts, which 
referred to no single type of program in particular. Of the "interested" group, 
about a seventh said they would come 'as a guest of close friends or family' in 
Israel. 

The contrasting responses to group and individual travel options among 
"interested" 13- to 17-year-olds and· 18- to 24- year-olds parallel fin~gs we 
reported earlier. Both age groups display greater interest in coming 'as an 
individual tourist' than 'on an organized travel or study program.' The older 
group, however, is far more likely to prefer individual to group travel, while 
younger adolescents were only slightly more likely to do so. In fact, a quarter 
of 13- to 17-year-olds checked the 'organized travel' option, as against less 
than one in five of the 18- to 24-year olds. And less than a third of the 
"interested" younger respondents said they would visit 'as an individual 
tourist,' as compared with fully half of the 18- to 24-year-olds. 
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Likely Context if Ever Visit Israel by 
Market Segment (Asked of 13- to 24-Year-Olds Only) 

(1) UNIVERSITY SlUDENT 
(2) YESHIVA SlUDENT 
(3) KIBBUIZ VOLUNTEER 
(4) HEBREWLANGUAGE 
(5) ARMY VOLUNTEER 
(6) GUEST OF FRIENDS OR FAMILY 
(7) ORGANIZED TRAVEL OR SlUDY 
(8) INDIVIDUAL TOURIST 
(9) NOTSURE 

(Percentages) 

(1) (2) (3) (4) (5) (6) (7) (8) (9) 

TOTAL 3 0 2 0 1 5 7 14 6 

NOT INTERESTED 1 0 1 0 1 5 7 17 7 

INTERESTED 13-17 9 1 10 2 1 15 25 31 16 
INTERESTED 18-24 5 1 9 1 3 13 18 51 11 

DEODEDTOGO 7 0 7 0 3 0 22 15 4 
BEEN TO ISRAEL 4 0 1 0 0 5 4 8 5 

POLICY IMPLICATION: Program· administrators have found that it is ~asier 
to recruit high school students into group programs than university-age 
counterparts. Their experience together with our own findings attest to the 
strong preference of many 18- to 24-year-olds for individual travel. 

Significantly, few of the educationally oriented travel services provide for 
university-age travelers wanting to visit Israel with one to four friends on 
their own itinerary. The design of such a service falls beyond the scope of this 
report. Nevertheless, our findings suggest that 18- to 24-year-olds who want 
to visit Israel may form a substantial market for such services. 

REACHING THE POTENTIAL VISITOR TO ISRAEL: SOURCES OF A DVICE 
& INFORMATION 

Having explored the travel preferences of different p rimary market age 
groups, we turn to how this group of "interested" travelers, who have never 
been to Israel, may be reached. 

We asked them: 'In the last year, have you turned to any of the following 
people or sources for information and advice about travel to Israel?' The 
question was followed by a list of nearly a dozen choices. 

As expected, the proportions reporting that they utilized each of the sources 
was directly related to their interest in Israel travel. The small number of 
"decideds" were most likely to cite sources of advice and information. 
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In general, the primary market (those merely "interested" in Israel-travel) 
turned to such sources no more than half as often as the "decided" group. 
Predictably, the "uninterested" reported scarcely any instances of consultation 
about travel to Israel. 

Sources of Information on Israel Travel by Market Segment 

(1) FRIENDS 1HERE BEFORE 
(2) OTHER FRIENDS 
(3) PARENTS 
(4) SPOUSE 
(5) SIBLING 
(6) JEWISH GROUP 
(7) JEWISH PROFESSIONAL 
(8) LITERATURE THROUGH THE MAIL 
(9) BROCHURE 
(10) I RA VEL AGENT 

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) 

TOTAL 38 17 20 11 11 14 13 14 17 9 

NOT IN1ERESTED 6 3 2 2 1 2 2 2 2 1 

INTERESTED 13-17 49 15 . 32 9 20 17 15 15 4 
INTERESTED 18-24 51 21 23 10 14 13 11 22 ' 6 
IN1ERESTED 25..SO SINGLE 48 24 20 3 10 12 13 20 9 
INTERESTED 25..SO MARRIED 53 20 24 14 12 10 14 23 6 

DECIDED TO GO 84 47 54 34 19 42 51 41 37 24 
BEEN TO ISRAEL 46 24 26 17 26 25 22 24 24 18 

As we had learned in our earlier research on program participants, 
FRIENDS WHO WERE THERE BEFORE are the most frequently consulted 
source of advice. Abou t half of our primary market groups and more than 
four in five of those decided on going spoke to such friends. 

The other frequently cited sources were OTHER FRIENDS, PARENTS and a 
BROCHURE. In each case, the "decided" group made more frequent mention 
of sources of advice than did those merely "interested." 

Among the primary market groups, no substantively significant variations 
by age were apparent in utilization of these sources, except for the younger 
teenagers who turned to their parents for advice more often than others. 

Four of the remaining sources of advice and information were used by 
substantial minorities among the "decided" group, but by hardly any of the 
"interested." Thus, a little under half of the "decideds" mentioned a JEWISH 
GROUP, SCHOOL, CAMP or SYNAGOGUE, and a RABBI, TEACHER, 
YOUTH LEADER or OTHER JEWISH PROFESSIONAL. In contrast, only 10 
and 17 percent of the primary groups mentioned these sources. 
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One explanation for this is that the Jewish infrastructure comes into play 
only after the decision to go to Israel has been made. Another explanation is 
that this infrastructure recruits primarily from a limited target group of 
heavily involved Jews. 

In either case, it seems that the organized Jewish community is not 
especially effective in contacting those "interested" in Israel travel -- even 
though these people do seek advice and information from other sources, and 
are usually affiliated with at least one Jewish organization. 

Similar observations apply to LITERATURE THROUGH THE MAIL, which 
has reached nearly half of the "decided" group, but no more than one in 
seven of the "interested." Last, we found that one fifth of the "decideds" have 
consulted with a travel agent, while very few of the "interested" had done so. 

POSSESSION OF TRAVEL-RELATED INFORMATION 

We asked two questions to measure the extent to which respondents knew 
of travel-related information. Because of extensive subsidies available for 
Israel-travel -- especially for younger travelers -- we asked: 

"Do you know of any source (such as a Jewish communal agency or 
professional) you could turn to for financial assistance to help you go to 
Israel?" 

To help policymakers expand participation in educationally oriented 
programs, whose content extends beyond tourism, we asked: 

"Do you know of any special programs for visitors to Israel, other than 
the regular tourist packages?" 

More people knew of programs than knew of sources of financial assistance. 
The "decided" group repor ted knowing about both programs and financial aid 
about twice as often as those simply "interested ." The latter group was 
considerably better informed about both than the "uninterested." 

Over a third of the "decided" knew of possible sources of financial aid, as 
compared with widely varying but smaller proportions among the primary 
market. Here we find that younger people did, in fact, claim knowledge more 
often than their elders. As many as 30 percent of 13- to 17-year-olds, 17 
percent of 18- to 24-year-olds, and only 11 to 12 percent of adults knew of 
financial aid possibilities. 

Of the "decided" group, most knew of special programs, compared with a 
quarter of the "interested." The adults claimed such knowledge slightly more 
often than the under-24s. 
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Knowledge of Sources of Financial Aid & of 
Special Programs by Market Segment 

(1) KNOW WHERE TO TURN FOR FINANCIAL AID 
(2) KNOW OF SPECIAL PROGRAMS 

(Percentages) 
(1) (2) 

TOTAL 17 30 

NOT INTERESTED 11 15 

INTERESTED 13-17 30 25 
INTERESTED 18-24 17 27 
INTERESTED 25-50SINGLE 12 31 
INTERESTED 25-50 MARRIED 11 28 

DEODEDTOGO 37 53 
BEEN TO ISRAEL 23 47 

POLICY IMPLICATION: The finding that the "decided" group knows more 
about programs and aid than the "interested," suggests two possibilities. 
Either, this kind of knowledge is an important stimulus to deciding to go; or, 
alternatively, knowledge is sought only after a firm decison to visit Israel has 
been made. 

Whichever is true, the fact. remains that the vast majority - even among 
those who have decided to go -- do not know where to tum for financial aid. 
At the same time, less than half the "decided" group are aware of no more 
than the standard tourist packages. As noted, levels of such knowledge are 
even lower among the primary market groups. 

These findings suggest that increased knowledge of subsidies and 
alternative travel and educational programs could have two sorts of salu tary 
effect -- particularly among primary market groups. It may stimulate more 
people to travel to Israel; and it may convince more of those who have 
decided to go to choose to do so within more educationally intensive contexts. 
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PARENTS' ATTITUDES TOW ARD THEIR 
CIIlLDREN VISITING ISRAEL 

In both this report and those previously made on program participants, we 
have seen clear evidence of the influence of parents on their children visiting 
Israel. 

Parental influence is especially important for ·the younger adolescents, but 
should not be underrated for university-age students either. Parents are a 
source of advice and information, they pay for all or most of the trips, and 
they can effectively prohibit their children from going. Because of this, 
parental attitudes toward their children traveling to Israel is of great interest. 

We therefore asked several questions of parents with children aged 12 to 24 
(almost half our U.S. adult sample). The questions focused on their attitudes 
toward Israel-travel by the eldest child in the age range. The ages of these 
eldest children were fairly evenly distributed over the 13-year range. Half 
were sons and half were daughters. About one in seven had already been to 
Israel. 

READINESS TO ENCOURAGE CHILDREN TO VISIT ISRAEL 

Half of all parents said they had already encouraged their eldest child 
(within the age range) to visit Israel. Virtually none reported discouraging 
their child from going. We asked: 

"If this child said (s)he wanted to go to Israel this summer in an 
organized, educational program, how would you react?" 

Most replied they would 'encourage the child to go.' Others were evenly 
divided between those saying they would 'neither encourage nor discourage,' 
and those who would 'discourage the child from going now' (about a fifth 
gave each reaction). Hardly any would 'discourage the child from ever 
visiting Israel.' 

We examined factors associated with outright encouragement of the child. 
Not surprisingly, those least involved in Jewish life were least likely to 
encourage their child to visit Israel. Only 40 percent of those who scored low 
in ritual observance, who did not identify with any denomination, or who 
belonged to no Jewish ins titution would encourage their children to visit 
Israel as compared with clear majorities of more observant, traditional, or 
affiliated Jews. (Nonetheless, 40 percent for the more peripheral Jews still can 
be seen as a large proportion.) 
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Readiness to encourage children to visit Israel was markedly less among 
those with children aged 12 to 14 (where only a minority responded 
affirmatively), as compared with those with children aged 15 to 17 (where 
fully two thirds said they would encourage their children to visit Israel). 

Percent Who Would Encourage Child to Visit Israel by Selected Variables 

Ritual Observance Denomination 

LOW 39 (132) ORTHODOX ( 23) 
MODERATE 60 (166) CONSERVATIVE 59 (166) 
lilGH 63 (104) REFORM 54 (123) 
VERY lilGH 41 ( 48) JUST JEWISH 43 (127) 

Affiliation with Jewish Institutions Zionism Index 

NONE 43 (119) LOW 30 (174) 
ONE INSTITUTION 47 (137) MODERATE 59 (164) 
TWO INSTITUTIONS 67 (113) lilGH 80 (112) 
THREE 57 ( 81)' 

Ever Visited Israel Whether Close Friend &: 
Family Have Been to Israel 

YES 72 (120) 
NO 44 (314) NONE 40 (185) 

ONE 58 ( 95) 
TWO OR MORE 64 (170) 

Age of Child (years) 

12-14 36 (101) 
15-17 63 (102) 
18-20 54 ( 91) 
21-24 57 (140) 

Truly dramatic variations in readiness to encourage children to visit Israel 
were associated with Israel involvement. Of parents who had been to Israel, 
72 percent said they would encourage their children, as opposed to only 44 
percent of parents who had never visited Israel. 

Readiness to encourage children likewise rose with each increase in the 
Zionism index. Of those who scoring low, only 30 percent said they would 
encourage their children, compared with 59 percent of the "moderate" 
Zionists, and 80 percent of the high-scoring Zionists. 
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Those whose close friends, spouses or parents had been to Israel were far 
more likely to encourage their children to go -- 64 percent of those scoring two 
or three on the index, as compared with only 40 percent of those scoring zero. 

POLICY IMPLICATION: Here, as earlier in this report, we see evidence of a 
clustering of Israel-oriented behaviors, characteristics and attitudes. 

The cluster includes, but is not limited to: 

• travel to Israel 
• having close friends and family members who have been to Israel 
• being urged to go to Israel 
• urging others to go 
• holding Zionist and other pro-Israel attitudes. 

This Zionist package means that recruiting new travelers to Israel, who are 
themselves in a position to influence others, has spin-off beyond the fact of 
their own travel. Specifically, in this case, parents who have been to Israel are 
better informed and more enthusiastic about Israel-travel - and are therefore 
more likely to encourage their children. 

Because of this, because of the interest expressed by parents and children 
alike in Family Trips, and because of parental hesitations about letting 
younger teenagers travel alone to Israel, Family Trips for parents and 
teenagers seem to be an area worth further exploration. 

Such trips can produce considerable multiplier effects well beyond 
participants - both among their close friends and family members, and 
among the participants into the future. 

OBSTACLES TO ENCOURAGING CHILDREN TO VISIT: SECURI1Y & 
COST 

Levels of parental interest in encouraging their children to go to Israel have 
been shown to be quite high. While most would encourage their children to 
go, even more would help pay for the trip. Over 75 percent responded 
affirmatively to the question: 

"If (and when) your child wanted to go to Israel in an organized, 
educational program, would you be willing to help pay for the trip?" 

Parental interest in their children traveling to Israel is, however, far from 
unqualified. Vast majorities agreed that certain conditions would make them 
'less hesitant to let your oldest child go to Israel in an organized, educational 
program during the summer.' 
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'Which Event Might Make You Less Hesitant to Let Your Eldest Child Go to 
Israel' by Would Encourage Child to Go/ Age of Child/ & Have Been to Israel 

(1) IF WE HAD MORE MONEY 
(2) IF TRIPP AID FOR 
(3) IF REASSURED ABOUT TERRORISM 
(4) IF WE GO ALONG 
(5) Cl-DLDOLDER 
(6) IF GO WITH GROUP 
(7) IF COMFORTABLE ABOUT PEOPLE RUNNING PROGRAM 
(8) IF CHILD DOESN'T RE1URN TCX) JEWISH 

(1) (2) (3) (4) (5) (6) (7) (8) Weighted 
N 

65 60 85 40 27 49 77 8 (416) 

WOULD ENCOURAGE IF Cl-llLD WANTED TO GO? 

NO 59 49 86 41 37 46 71 8 (204) 
YES 70 70 84 39 17 53 83 9 (212) 

AGE OF GllLD 

12-14 66 54 95 53 75 65 93 9 (100) 
15-17 67 62 91 44 20 60 80 11 ( 98) 
18-20 64 62 77 30 11 45 75 11 ( 84) 
21-24 63 63 78 33 3 33 65 2 (132) 

HA VE YOU (PARENT) BEEN TO ISRAEL? 

YES 65 59 80 34 20 45 74 2 (104) 
NO 65 61 87 42 28 51 78 11 (310) 

The most universal concern is related to SECURITY. Fully 85 percent said 
they would be less hesitant if they were 'reassured about your child's safety 
from terrorism.' Almost as many responded affirmatively to: 'If you felt very 
comfortable about the people running the program in Israel.' 

COST CONCERNS were voiced by a little under two thirds of parents, who 
checked: 'If you had more money,' and 'If someone paid for part of the trip.' 

Half said they would feel better if their 'child were going with a group of 
children (s)he KNEW FROM YOUR COMMUNITY,' and 40 percent would be 
less hesitant if 'you (and/or your spouse) could GO WITH YOUR CHILD.' 

Only 27 percent said they would feel better if their child were a little 
OLDER; as expected, this concern is concentrated among parents of the 
youngest adolescents. As many as 75 percent of parents of 12- to 14-year-olds 
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expressed age-related reservations, as compared with only 20 percent with 
children aged 15 to 17, 11 percent of parents of the 18- to 20-year-olds, and 
virtually none of the parents of 21- to 24-year-olds. Clearly, around age 15 or 
so, age-related resistance to children visiting Israel on a summer program 
takes a sharp drop. 

Finally, only 8 percent of respondents were concerned that their 'child 
would come back TOO JEWISH.' Hardly any parents of over -20s had such 
concerns, and nor any of those who had visited Israel. 

LITILE KNOWLEDGE OF SOURCES OF AID TO SEND CHILDREN TO 
ISRAEL 

We asked parents: 'Do you know of any source (such as a Jewish communal 
agency or professional) you could turn to for financial assistance to help send 
your child(ren) to Israel?' 

Only a fifth responded affirmatively. Those who would encourage their 
child to go were almost twice as likely to know about such sources as those 
who would not. While very few. parents of 12- to 14-year-olds know of 
sources of aid, far higher proportions of parents of over-14s claim that they 
did know. 

Consistent with earlier findings, those who had visited Israel were twice as 
likely as those who had not to say they knew where to turn to for financial aid 
for their children's trips. 

Know of Source of Financial Aid to Send Child to Israel by 
Would Encourage Child to Go, Age of Child, & Have Been to Israel 

WOULD ENCOURAGE IF CHILD WANTED TO GO? 

NO 
YES 

AGE OF ClilLD 

12-14 
15-17 
18-20 
21-24 

HA VE YOU (PARENT) BEEN TO ISRAEL? 

YES 
NO 
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13 
22 

10 
23 
14 
25 

27 
16 

(204) 
(214) 

(100) 
( 98) 
( 86) 

(133) 

(106) 
(311) 



THE CANADIAN SAMPLE: NOT MUCH DIFFERENT, 
EXCEPT MORE ISRAEL-ORIENTED 

In addition to the large number of U.S. Jews in the study, we collected data 
from a small sample (N=143) of Canadian Jews living in four major 
communities -- Toronto, Montreal, Vancouver and Winnipeg. 

The smaller size of this sample precludes any detailed internal tabulations. 
Nevertheless, we can compare the Canadian sample, as a whole, with the 
American adults to pinpoint any striking variations between the two groups. 

We expected to find differences between the two both for substantive and 
methodological reasons. 

Substantively, the history and circumstances of Canadian Jewry differ in 
many crucial ways from those of U.S. Jewry. Many of Canada's Jews (or their 
parents) came to Canada only after '\iVorld War II as refugees, at a time when 
there were severe U.S. restrictions on the immigration of European Jews. 

Moreover, Canadian Jewry has experienced a far more pluralist framework 
within which they have built their community. The Anglo/Franco-phone 
division creates a situation in which the maintaining of group ties is not seen 
as 'un-Canadian' -- contrary to the _U.S., where ethnicity has at times been a 
barrier to full acceptance in the social mainstream. 

Methodologically, the two samples also differ in crucial respects. The 
Canadian sample consists of adults aged 18 to 78; the U.S. adult sample is aged 
25 to 50. 

The U.S. sample was obtained from a consumer mail panel, which yielded a 
very high response rate (approximately 80 percent). The Canadian sample 
was drawn on the basis of Distinctive Jewish Names (e.g., Cohen, Levine, 
Friedman) listed in the telephone directories of the four cities, and elicited a 
far lower response rate (25 to 40 percent depending on certain assumptions, 
see below). 

Despite th.ese differences between the samples, the frequency distributions 
for most questions are similar (see Appendix). 

The most notable discrepancies are as follows: 

(1) Both samples report similar rates of RITUAL PRACTICE, SYNAGOGUE 
AFFILIATION and MEMBERSHIP IN OTHER JEWISH ORGANIZATIONS. 
The Canadians, however, were far more likely to: 

affiliate with a Jewish community center 
have attended an all-day Jewish school 
report that their three closest friends are Jewish. 

(In each case, the Canadian percentage was almost double the U.S. 
percentage.) 
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At the same time, the Canadians were far less likely to: 
identify as Reform (many more said they were 'just Jewish') 
have attended Sunday classes - which, in the U.S., is the principal 

form of Reform Jewish schooling 
to report having an Christmas tree 

(2) Canadians scored far higher than the Americans on all measures of 
VISITING ISRAEL. About three in five said that they had been to Israel, and 
8 percent said they had been the previous summer (which tallies with Israel 
Government statistics). 

Twice as many Canadians as Americans said their spouses had visited Israel, 
and almost twice as many said their closest friends had been. Travel rates for 
parents of our Canadians significantly exceeded those of parents in the U.S. 
sample. 

The Canadians had not only visited Israel in greater numbers -- they were 
also far more likely to report their intention of Israel-travel during the next 
three years, and within the next 12 months. 

They were also more than twice as likely as the U.S. Jews to say they had 
'seriously considered living in Israel.' Parents of 12- to 24-year-olds reported 
that half their children have been to Israel, and a higher proportion of 
Canadians than Americans said they would encourage their children to visit 
Israel. 

(3) One possible reason for Canadians traveling to Israel more often is that 
they travel more frequently overall. Almost twice as many Canadians said 
they had been to 'England or France' and to 'Italy or Greece.' About twice as 
many as in the U.S. sample said they intended to visit these countries within 
three years. 

(4) Another reason for -- if not a consequence of - greater Israel-travel 
among Canadians is their high rate of familiarity with Israel. Roughly five 
times as many Canadians as Americans claimed to understand spoken 
Hebrew at the standard of 'most conversations with relative ease' or better. 

Three of five Canadians had close friends or family in Israel, as compared 
with less than half the Americans. Twice as many Canadians said that 
'several people' in Israel 'would invite you to stay at their homes for a few 
days.' 

(5) Perhaps because of their more extensive overseas travel in general and 
to Israel in particular, Canadians were less anxious about terrorism. Only 
about 10 percent were 'very concerned' about terrorist attack, as compared 
with over a third of the U.S. sample. 
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(6) Consistent with their greater Israel-travel experience, the Canadians 
were less interested in the Basic Tour, and more enthusiastic about the 
individual trip than was the U.S. sample. Many prior Israel visitors had 
already traveled 'all around the country with a tour guide & seen the major 
sights.' They were ready to go 'by yourself or with a few friends & travel 
around the country, essentially on your own.' 

(7) Despite the far higher levels of Zionist commitment, Israel connections 
and Israel travel among the Canadians, their level of knowledge about special 
Israel programs or sources of financial aid were as low as those reported by the 
Americans. 

POLICY IMPLICATION: The sharp variation between U.S. and Canadian 
samples indicates that the Jewish populations of other countries will also 
deviate from the American model. That is, the U.S. data cannot be taken as 
paradigmatic for the Diaspora as a whole. 

The greater Canadian experience of Israel offers an excellent opportunity for 
experimenting with different types of marketing strategy. Canada presents us 
with a phenomenon rarely encountered in the U.S.: large numbers of non­
observant Jews who have already been to Israel. 

Reaching these individuals poses a challenge different from that of a 
primary market of "interested" Americans, who have never visited Israel. 
Canada can perhaps serve as a laboratory for launching more sophisticated 
programs which can be perfected before being sold to the larger U.S. market. 
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SAMPLING, DATA COLLECTION & REPRESENTATIVENESS 

THE CHALLENGE OF SAMPLING JEWS: ALTERNATIVE METHODS 

Because Jews constitute a rare population group, and because young Jews -
one of the principal targets of this study - are an even rarer population group, 
no sampling method for this study is problem-free, unimpeachable and low 
cost. 

Had large sums of money (several hundred thousand dollars) been 
available, we could have obtained a very representative sample of American 
Jews through Random Digit Dialing (ROD). 

RDD entails constructing possible telephone numbers; calling them; 
determining if they are working; (if working) whether they are residences or 
businesses; and (if residence) whether a Jew is part of the household. Even if 
calling procedures were modified to concentrate on area codes or exchanges 
with larger-than-average numbers of Jewish residents, RDD on a national 
basis would require hundreds if not thousands of calls to locate each Jewish 
respondent -- of whom no more than three quarters are likely to a~it to 
being Jewish and agree to being interviewed. 

A far less costly procedure entails use of Jewish lists -- that is, names of 
people associated with Jewish institutions such as synagogues, federation 
campaigns, community centers and other Jewish organizations. 

Previous investigations of affiliated Jews, however, demonstrate that they 
differ markedly from the unaffiliated. The affiliated tend to be members of 
families with school-age children. They (particularly campaign contributors) 
are wealthier than average; more Jewishly involved in ritual practice and 
other ways; and they tend to live in established or veteran areas of Jewish 
settlement, rather than regions or neighborhoods where Jews have recently 
settled. Sampling Jews exclusively from these lists yields a severely distorted 
image of the population. 

Another low-cost possibility entails use of Distinctive Jewish Names (DJNs) 
-- households with names such as Cohen, Levy and Friedman listed in 
telephone directories. Researchers are divided on their assessment of whether 
Jews with DJNs differ from other Jews: some regard the differences as small 
and relatively unimportant; others are more cautious. 

We know, however, that DJN samples under-represent Jewish women 
married to Gentile-born men, Israelis, Soviet Jews and other recent 
immigrants. Nevertheless, DJN is far less costly than RDD sampling, and 
yields more representative samples than the list methods. 
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The last alternative - one that was used extensively in our study - involves 
drawing on a large exis ting sample of Jews and Gentiles, previously 
constructed for other purposes. 

Assuming the Jews have been earlier identified as Jewish, we can then 
specifically tum to them. This method was at the heart of two of the three 
sample segments in this study. 

THE THREE SAMPLE SEGMENTS 

The data for this s tudy were collected from three types of samples: 

The U .S. adults, aged 25 to SO years 
The U .S. youngsters, aged 13 to 24 years 
The Canadian adults, aged 18 to 78 years 

All data were collected through mail-back, self-administered questionnaires. 
Members of each sample were selected and recruited in the following ways: 

The U.S. adults: The U .S. adult sample consisted of a subset of Jews who 
had agreed to be part of a 'Consumer Mail Panel,' conducted by the marketing 
and survey research firm, Market Facts, Inc. This company has recruited over 
200,000 households who are willing to comp lete mail-back surveys on 
consumer and public opinion issues, on a regular basis. Respondents usually 
complete no more than four or five such surveys every year. 

On joining the panel anq. every two years or so thereafter, members 
complete a three- to four-page questionnaire, describing their basic social and 
demographic characteristics. From these questionnaires, Market Facts had 
determined that over 4,700 of their 200,000 panel households contained at 
least one Jewish member. (Panel members report their own religion and that 
of their spouse. We were not, therefore, able to include respondents born or 
raised Jewish, who do not currently regard themselves as Jews.) 

Marke t Facts cons tructs the panel to allow sampling to reflect the 
distributions on five key characteristics reported by the U.S. Census -- region, 
income, population density (or size/ type of city/ town), age and household 
size. 

In the company's own words: 

The panel is frequently updated to ensure accurately constructed 
samples. Through these updating efforts, we are continuously 
aware of the composition of our panel, and thus, we recruit new 
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households in order to keep a balanced sample. Our recruiting 
tends to be selective; we concentrate on filling specific voids in 
the panel to keep it diverse and representative. Of Market Facts' 
Consumer Mail Panel's 200,000 households, roughly 80 percent 
continue from one year to the next. This leaves 40,000 
households or 20 percent that must be renewed. To keep the 
sample without bias, a wide variety of sources is used to select 
new households. 

The majority of potential panel members are contacted using 
lists compiled by various commercial list companies who are 
able to offer us data on specific demographic groups. For 
example, if a review of current membership reveals a significant 
decrease in female heads of households under the age of 30 
residing on the West Coast, Market Facts would contact a 
commercial list company whom we know has this information 
and purchase a list of names which fit our specifications. The 
list broker compiles these names from magazine subscriptions, 
warranty lists, census tract information, etc. Once we obtain 
information on those who qualify for a particular demographic 
group, an informative letter is sent out and, if they are interested 
in becoming a panel member, they would then complete a 
standard questionnaire and return it for our review. This· 
qualifying questionnaire collects basic demographic information 
and enables our staff to determine if this household fills our 
needs. 

Consumer Mail Panel recruitment procedures are undertaken as 
often as necessary. Between 1982 and 1983, more than half of our 
households moved into a different income category, nearly one 
in five moved into another household size category, and 5.8 
percent changed marital status category. Thus, recruiting 
activities concentrate on filling any voids which occurred. 

In this fashion, Jews were recruited to the sample in a totally coincidental 
fashion -- that is, without regard to their group identification. While the total 
national consumer mail panel permits national samples 'balanced' over the 
five socio-demographic characteristics, there is no guarantee (although there 
is a strong likelihood) that any one sub-group -- such as the Jews - will be 
similarly balanced. 

The universe of our adult segment consisted of all consumer mail panel 
households, in which the panel member (who is a woman, if one is present) 
reported that (s)he was Jewish, or where (s)he reported that her /his spouse 
was Jewish. 
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We sent questionnaires (and reminders and second questionnaires where 
necessary) to 1,042 such households, of which 860 (82 percent) responded. Of 
these, SO (6 percent) claimed that they were not Jewish, and were excluded 
from the analysis, leaving 810 valid respondents. (These non-Jews could 
have entered the list in many ways: people change group identities; 
husbands' identities were reported by their Panel Members wives.) 

The extent to which these 810 respondents are representative of American 
Jewry is considered following clarification of the other sample segments. 

The U.S. youngsters: The sample of U.S. respondents aged 13 to 24 was 
assembled from a number of sources: 

• panel members younger than 25 

• children of panel members living at home 

• children of panel members living away from home 

Since the panel members are aged 21 and over, we could not rely solely on 
the panel for all the younger respondents. Moreover, young adults living 
with their parents or at university would be vastly underrepresented. 

We therefore augmented this group by sending a screener questionnaire to 
1,300 panel members who were Jewish, married and aged 40 to 60, asking 
whether they had children in the 18- to 24- year age bracket, and if so, to give 
us names and addresses. This allowed us to supplement the young adult 
panel members with hundreds of children of panel members, living at 
university or at home with their parents. 

Through Market Facts' initial questionnaire, we also knew about children of 
all ages living at home. The resulting combined sample, then, includes 
teenagers and young adults in all living situations -- though we cannot claim 
perfect representation of the universe of these age groups (particularly those 
aged 18 to 24), as regards living situation. 

We mailed 598 questionnaires to 18- to 24- year-olds, and received 398 
completed questionnaires (a 66 percent response rate). Of these, 49 (12 
percent) claimed to be non-Jews and were excluded from the analysis, leaving 
a total of 349 18- to 24- year-olds. 

We mailed 410 questionnaires to 13- to 17-year-olds and received 340 replies 
(an 83 percent response). Of these, 54 (16 percent) said they were non-Jewish, 
leaving 286 cases for the analysis. 

The Canadians: We used the Distinctive Jewish Name (DJN) Method to 
sample the Canadians. We drew names such as Cohen, Levy and Friedman 
from the telephone directories of four metropolitan areas where the 1985 
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American Jewish Year Book indicates that almost all Canadian Jewry is 
found. The returns (more below) were thus divided among: 

Montreal 
Toronto 
Winnipeg 
Vancouver 
unspecified 

44 percent 
41 percent 
11 percent 
3 percent 
1 percent, probably because of forwarding of 

questionnaires to new ·addresses 

Of the 600 questionnaires mailed, 50 were returned 'undelivered.' Of the 550 
which may have been received, 151 (28 percent) were returned. Of these, 8 (5 
percent) said they were non-Jewish. 

Previous experience with telephone directories for this purpose suggests no 
less than 20 percent (and probably nearer 30 percent) of addresses are out of 
date. 

Telephone directories are published eight months out of date: they are 
used about seven months after publication, and about 2 percent of the 
population moves every month. 

In addition to moving, a small percentage of addressees die and no 
family member lives at their address. 

A small percentage addressed to deceased males are not returned by 
their widows (many widows retain their husbands' listings in the 
directory). 

The Post Office often fails to return envelopes which are 
'undeliverable.' 

Accounting for all this, the base for the initial mail-out should be reduced by 
at least one third (from 550 to, perhaps, 370). If so, then the response rate may 
total roughly 40 percent. 

Having said this, we admit to less confidence in the Canadian sample than 
its U.S. counterpart. The Canadian sample size is far smaller; the response 
rate -- even according to the most optimistic estimates - is considerably 
smaller; and the DJN method may be more problematic than a consumer 
panel assembled for purposes unrelated to the Jewish identity of the Jewish 
respondents. 
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WEIGHTING THE SAMPLES: ACCOUNTING FOR INTERMARRIEDS AND 
ORTIIODOX 

In its raw form, the U.S. adult sample overrepresented mixed marriages. 
The sampling procedure declared a married household eligible if either 
partner were Jewish. Where only one partner was Jewish, the questionnaire 
was sent to that partner. 

As a result, Jews married to Jews were half as· likely to enter the sample as 
single Jews. Or to put the same idea differently, each in-married Jewish 
respondent was responding for two -- themselves and their spouses. Because 
of this, we weighted results by doubling the responses of in-married Jews in 
the U.S. sample segments. 

Having done this, we noted that several measures of Jewish identification 
were reported at lower levels than those of respondents in a number of 
Jewish community studies (see Table below). In particular, the percentage 
Orthodox in the original unweighted sample (less than 4 percent) was far 
lower than that reported in many studies. The Market Facts sampling staff 
confirmed that Orthodox Jews are less likely to participate in their Consumer 
Panel. 

To take their underrepresentation into account, we decided that the 
Orthodox should represent 10 percent of the U.S. sample. (We based that 
decision on the 1970-71 National Jewish Population Study, which reported 
that 11 percent of U.S. Jews identified as Orthodox. Recent local population 
studies suggest that 10 percent is a reasonable current figure.) To arrive at 10 
percent Orthodox representation, we weighted Orthodox respondents by a 
factor of 2.8; that is, each Orthodox respondent was taken to represent 2.8 
respondents. 

The same weighting for Orthodox respondents was applied to the younger 
U.S. sample, since these were largely the children of the adult sample (or of 
their counterparts in the Consumer panel universe). We did not, however, 
weight the children for mixed parentage, since those who did not identify as 
Jews automatically opted out of the sample. Indeed, while only 7 percent of 
adults said they were not Jewish, about twice as many young people made this 
claim, and were dropped from the analysis. 

The Canadians presented a different problem. We know that Distinctive 
Jewish Name samples underrepresent intermarried women because married 
women are part of households lis ted in the telephone directories under their 
husbands' names. DJN sampling does, however, seem accurately to represent 
intermarried Jewish men. To account for the relative absence of intermarried 
Canadian Jewish women from our sample, we doubled the weight of the 
intermarried, who were largely Canadian Jewish men. In other words, each 
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intermarried Canadian was taken to represent two people: themselves and 
the theoretically non-sampled intermarried woman. 

If these weighting procedures are appropriate solutions to over- or under­
representation of certain population groups, the findings in our data should 
approximate the true distributions in the larger population from which they 
are drawn. Weighting does, however, introduce greater chance of sampling 
error (random noise, so to speak) and yield misleading results - particularly 
for certain population groups. Results for the Orthodox - or for any category, 
such as yeshiva alumni, who include many Orthodox -- figure to be further 
from the real population statistic than the results for the unweighted portions 
of our sample. 

REPRESENTATIVES OF THE U.S. S AMPLES 

Clearly, we must know the extent to which these samples represent the 
universe to which we generalize. To do this, we have to compare the key 
s·octa1 characteris tics of each sample with its respective universe. 

For the American Jewish youngsters and the Canadians there are, 
unfortunately, no reliable statistics against which to compare our samples. 
For the American adults, however, we do have a number of local Jewish 
community studies yielding considerable information about key social 
characteristics and measures of Jewish identity. We have, in particular, 
relatively recent information from studies of six of the seven largest Jewish 
communities (embracing suburbs as well as center cities), omitting only Los 
Angeles. Results from these cities for all adults over the entire age range may 
be compared with our U.S. sample segment, aged 25 to 50. 
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Selected Demographic and Jewish Identity Characteristics from Jewish 
Poeulation Studies in Six Metroeolitan Areas 

All Adults Age 25-50 

1981 1982 1982 1984 1983 1975 1986 us 
NY Chi Miami Phila Wash Boston sample 

Educational Attainment 
Some graduate school 20 26 12 (a) 48 20 30 
College degree 31 25 24 45 24 32 29 
No college degree 49 49 64 55 31 48 41 

Marital status 
Never married 15 23 7 23 27 32 21 
Married 65 65 6 1 61 61 56 70 
Divorced or separated 9 6 8 10 7 4 9 
Widowed 11 6 23 6 4 8 0 

Denomination 
Orthodox 13 6 11 5 3 5 10 
Conservative 36 35 35 42 (b) 36 35 31 
Reform 28 39 24 25 38 35 30 
Other 23 20 30 28 22 23 29 

Ritual practices 
Attends Seder 87 85 89 89 85 85 (c) 88 
Lights Chanuka candles 78 75 76 78 --Fasts Yorn Kippur 67 74 67 66 55 
Attends High Holy Days 70 76 80 84 64 70 
Has meat &: dairy dishes 26 11 24 16 18 

Synagogue member 41 44 38 41 39 38 57 

Belong to a Jewish org'n 33 37 61 28 34 27 37 

Has visited Israel 37 30 45 33 35 28 

Notes: 
(a) The Philadelphia study did not report a separate figure for post- graduate education. 
(b) Includes Reconstructionist; "other" category includes "traditional." 
(c) The Washington, D.C. ritual practice figures refer to those who reported they always, usually, or 

sometimes perform the practices. 

Sources: For the 1982 Chicago study, Tobin and Lipsman (1984) and Tobin and Chenkin (1985) based 
upon Policy Research Corporation (1982). For the 1982 Miami study, Sheskin (1982). For the 1984 
Philadelphia study, Yancey and Goldstein, 1984. For the 1983 Washington, D.C. study, Tobin and Chenkin 
(1985) and Tobin (1984). For the 1975 Boston study, Fowler (1977) and Cohen (1983). 

For several reasons, we anticipated that our U.S. sample would deviate in 
key respects from the adult samples in local community studies: 

Our U.S. sample is limited to those aged 25 to 50, while the community 
studies cover the entire adult age range, from 18 or 21 and up. 
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Our sample has been weighted to represent Jewish individuals. Most 
of the community studies represent Jewish households. 

Our sample was obtained from a consumer panel. The community 
studies rely heavily on the superior (but more expensive) Random 
Digit Dialing sampling technique. 

Despite these significant differences in sampiing procedures, our U.S. adult 
sample tends to resemble the community studies in the major metropolitan 
areas. Where differences exist, they can be largely attributed to the 
youthfulness of the our sample. 

For example, the educational distribution in our study is similar to those 
reported elsewhere. Our sample is slightly better educated than Jews in most 
other communities, but far less educated than Jews in the Washington D.C. 
area. Since younger Jews are better educated than their elders, the higher 
educational attainment of our younger U.S. sample makes sense. 

The number of singles in our sample is consistent with that found in 
community studies, with the exception of Miami which has the oldest Jewish 
population of all major cities. Our number of divorced and separated 
individuals falls within the range of the six cities. There are no widow(er)s in 
our study with its population aged 50 or under. There are somewhat more 
married people, in part because of the younger age of our sample and in part 
because of the weighting procedures, doubling Jews married to Jewish 
spouses. 

The denominationa l distribution resembles that found in the six cities, 
other than a marginal lead of Reform over Conservative Jews - a reversal of 
the pattern of the other population studies. Observers, however, have noted 
a shift away from Conservative toward Reform identification among younger 
adults. Such a shift (when coupled with the younger population in our 
sample) could account for the sligh t excess of Reform and non­
denominational Jews. 

The three ritual practices which permit comparisons with other studies also 
demonstrate a resemblance. Levels of Passover observance, of Yorn Kippur 
synagogue attendance, and of keeping two sets of dishes for meat and dairy 
products in our study fall within the fairly narrow ranges found in the 
community studies. 

The number of synagogue members in our study exceeds that in the others. 
But synagogue membership is heavily a function of family life cycle, peaking 
among married couples with school-age children. The preponderance of this 
demographic category in our sample of 25- to SC-year-olds explains our 
higher-than-average synagogue membership rate. 
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The organizational affiliation rate is also slightly higher in our studies than 
in the others. This, too, is a function of family life cycle. 

The proportion of our study who have visited Israel is just below the 
bottom of the range described by the six community studies. It should be 
noted, however, that Miami, with the oldest population, also has the highest 
Israel-travel rate. Here again, the youthfulness of our sample explains an 
apparent minor variation with the general standard established by local 
Jewish population studies. 

Finally, the geographic distribution of our sample can be compared with 
that reported by the 1985 American Jewish Year Book. Each year, federation 
directors around the country report their estimates of local Jewish population 
size to the Year Book. · 

The table below reports estimates from the 1985 American Jewish Year Book 
for all Jews and for our U.S. sample of 25- to SO-year-olds, using the U.S. 
Census standard regional breakdown. 

The deviations of our U.S. sample from the American Jewish Year Bo.ok are 
minor. The one notable variation is in the Mid-Atlantic region where, 
according to the Year Book estimate, 47 percent of the nation's Jews reside -
as compared with 42 percent of 25- to SO-year-olds in our U.S. sample. This 
difference can be attributed to several causes: 

sampling error 
error in the Year Book estimate 
the older Jewish population in the Mid-Atlantic states. 

In other words, younger adults may indeed comprise a smaller proportion 
of Mid-Atlantic Jews than of Jews elsewhere. 
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Regional Distribution: Year Book Estimates versus U.S. Sample, Age 25-50 

New England: Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, & Connecticut 

Middle Atlantic: New York, New Jersey, and 
Pennsylvania 

East North Central: Ohio, Indiana, Michigan, 
Illinois, and Wisconsin 

West North Central: Minnesota, Iowa, 
Missouri, N. Dakota, S. Dakota, Nebraska, Kansas 

South Atlantic: Maryland, District of Columbia, 
Virginia, West Virginia, North Carolina, 
South Carolina, Georgia, and Florida 

East South Central: Kentucky, Tennessee, 
Alabama, and Mississippi 

West South Central: Arkansas, Louisiana, 
Texas, and Oklahoma 

Mountain: Montana, Idaho, Wyoming, Colorado, 
Utah, Nevada, Arizona, and New Mexico 

Pacific: Washington, Oregon, and California 

American us 
Jewish Year Book, Sample 

All Ages Age 25-50 

- --- -- ------
7% 10% 

47% 39% 

9% 10% 

2% 2% 

16% 16% 

1% 1% 

2% 5% 

2% 4% 

14% 14% 

------ ------
100% 100% 

In sum, based on comparison with recent Jewish population studies and 
with the Year Book's regional distributions, it is reasonable to conclude that 
our sample is relatively representative of American Jews aged 25 to 50. 

The results of our sample should be neither over- nor under-interpreted. 
Broad interpretations, however, based on clear trends in the data - such as 
those made in this repor t -- do appear to be both warranted and defensible. 
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FREQUENCY DISTRIBUTIONS AND QUESTIONNAIRES 

U.S., AGE 13-17 

Which of the following did you do last summer, & which do you intend to do next summer? 

DID YOU DO DO YOU INTEND 
THIS LAST SUMMER? TO DO THIS NEXT SUMMER? 

YES YES NO NOT SURE 

Travel(ed) within the U.S. 53 45 36 20 

Travel(ed) to Israel 8 4 89 7 

Travel(ed) to another foreign country 16 9 78 13 

Work(ed) in a job 44 so 30 18 

Took classes or did other academic work 23 16 69 16 

Went to or worked in a summer camp 30 29 59 12 

Which of the following activities did you ev~r do, & which do you ever intend to do? 

DID YOU DO YOU EVER 
EVER? INTEND TO? 

YES YES NO NOT SURE 
Study during a summer in Israel 3 18 53 28 

Study during a summer in any 
other foreign country 2 14 51 35 

Study for a semester or more in Israel 0 13 53 34 

Study for a semester or more in any 
other foreign country 1 12 so 38 

Have you ever traveled to any of the following places? Do you intend to go to any of them 
within the next 3 years? 

HAVE YOU WILL YOU GO 
BEEN THERE? WITHIN 3 YEARS? 

YES YES NO NOT SURE 

Mexico or Caribbean 24 18 40 42 
England or France 14 18 42 40 
Italy or Greece 5 6 57 37 
Israel 21 23 33 44 
Other countries (not Canada) 16 12 39 49 
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Which of the following events (if any) might make you visit Israel sooner (or at all)? 

MIGHT THIS MAKE 
YOU VISIT ISRAEL 

SCX)NER (OR AT ALL)? 

If . .. YES NO NOT SURE 

You (or your parents) had more money 51 35 14 

The cost of the trip were $500 less expensive than it is now 40 36 24 

The cost of the trip were $300 less expensive that it is now 24 47 30 

You felt reassured about your safety from terrorism 55 33 12 

Your parents favored your going 44 41 16 

You felt you could take time away from your ~ork or studies 43 45 12 

You could do something in Israel connected with your 
business, profession, studies or career ambitions 45 38 17 

Some of your family members would go with you 47 37 15 

Some of your friends would go with you 62 24 13 

A group of people from your school, ~orlcplace, local 
synagogue or Jewish organization would go with you 51 31 19 

You thought that Israel were a more attractive place to visit 22 64 14 

You knew of the program or package that was right for you 51 34 18 
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Below are several things people often do before going on a trip to Israel. In the last 12 months, 
have you done any of the things listed below? 

Thought about going to Israel 54 

Talked to people who had been to Israel about traveling there 58 

Spoke to anyone 'official' to get information or plan a trip (such as a travel agent, rabbi, 
teacher, Israeli representative, youth group leader, Jewish professional) 22 

Sent away or called for information about going to Israel 16 

Read through the travel section of the newspaper for ideas on what to see, 
where to go, or how to get to Israel 18 

Inquired about a particular organized program of travel or study in Israel 20 

Told my family or friends I might go to Israel 37 

Decided to go to Israel within the next 12 months 12 

Decided on the approximate or actual dates of a trip to Israel 14 

Decided definitely to join a particular program in Israel 13 

In the last year, have you turned to any of the followng people or sources for information & 
advice about traveling to Israel? 

Friend(s) who were there before 

Other friend(s) 

Parcnt(s) 

Brother or sister 

A Jewish group, school, camp or synagogue 

Rabbi, teacher, youth leader or other Jewish professional 

Literature through the mail 

A travel brochure 

A travel agent 
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24 

23 
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If you were to go to Israel, how would you feel about going with each of the following people? 
Would it be very appealing, somewhat appealing, somewhat unappealing, or very 
unappealing? 

VERYUN- SOMEWHAT SOMEWHAT VERY 
APPEALING UNAPPEALING APPEALING APPEALING 

By yourself 46 17 23 4 

With one close friend 6 11 41 36 

With a group of friends 4 5 39 48 

With your parent(s) 8 13 41 34 

With a group of Jews your age 11 15 41 23 

With a Jewish group from your local 
synagogue, YMHA, JCC or other 
Jewish organization 17 22 30 17 

Is it MORE or LESS dangerous to travel to Israel than to travel to most Western European 
countries? 

NOT 
SURE 

10 

7 

5 

5 

11 

13 

34 MORE DANGEROUS 14 LESS DANGEROUS 33 NO DIFFERENCE 19 NOT SURE 

In thinking about traveling to Israel, how concerned do you think you would be about the 
dangers of terrorist attack, either in Israel or on the way? 

11 NOT CONCERNED 
27 SOMEWHAT CONCERNED 
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If you were to visit Israel, which of the following activities would you find very appealing, 
somewhat appealing, somewhat unappealing, or very unappealing? 

VERY SOMEWHAT SOMEWHAT VERY NOT 
UNAPPEALING UNAPPEALING APPEALING APPEALING SURE 

Seeing the major sites 2 2 31 63 1 

Playing your favorite sport(s) 19 17 34 21 9 

Sunning on the beach 5 8 36 48 4 

Touring archaelogical sites 5 14 37 40 3 

Studying Judaism 17 28 31 18 7 

Studying Hebrew 22 27 28 18 6 

Talking politics with Israelis 37 28 18 12 6 

Learning Israel's history 11 15 43 26 5 

Experiencing religious 
life in Israel 18 16 30 29 7 

Spending time with Israelis 6 11 38 39 6 

Spending time with Jews from the 
U.S. who have settled in Israel 9 11 35 36 9 

Do you have any family or close friends living in Israel? 38 YES 

Do you know anybody in Israel who would invite you to stay at their home for a few days if 
they knew you were in the country? 

50NO lO NOTSURE 21 YFS, ONE OR 1WO PEOPLE 18 YES SEVERAL PEOPLE 

How well do you understand spoken Hebrew? 

32NOf AT ALL 

29 A FEW WORDS 

13 SIMPLE CONVERSATIONS, WITH SOME DIFFICULTY 

7 MOST CONVERSATIONS, WITH RELATIVE EASE 

17 SIMPLE SENTENCES 2 (ALMOSTI TOTAL FLUENCY 

Do you know of any source (such as a Jewish communal agency or professional) you could tum to 
for financial assistance to help you go to Israel? 32 YES 

How much do you think the round-trip airfare from your community to Israel costs? 

9 Under $400 23 $400-600 33 $600-800 23 $800-1000 12 $1000-1500 0 Over $1500 
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Do you know of any special programs for visitors to Israel other than the regular tourist 
packages? 

29YES 49NO 22NOTSURE 

Of the following people: Who has been to Israel? Who has ever urged you to go? Who has ever 
urged you not to go? 

EVER URGED YOU URGED YOU NOT 
BEEN? TOGO? TOGO? 

Your father 23 36 6 

Your mother 24 47 6 

Your closest friend 24 23 4 

Any of your grandparents 56 44 5 

Do you agree or disagree with each of the foJlowing statements? 

AGREE DISAGREE NOT SURE 

Caring about Israel is a very 
important part of my being a Jew 59 16 25 

I feel that I can live a fuller 
Jewish life in Israel than in my country 13 59 29 

In your view . .. YES NO NOT SURE 

Is Israel "peace loving"? 57 11 33 

Is it "expansionist"? 15 37 48 

Does it discriminate unfairly against 
Conservative & Reform Judaism? 16 41 43 

Does it discriminate unfairly against 
Israeli Arabs? 13 39 49 

Do too many Israeli Jews support the use of 
violence against Arabs? 15 34 51 
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NO YES NOT SURE 

Have you ever seriously considered 
living in Israel? 77 16 8 

Do you consider yourself a Zionist? 63 18 19 

Have you ever recommended visiting 
Israel to your friends? 61 36 3 

Below are several ways of structuring a trip to Israel. Would you go to Israel in each of the 
following ways, & (if "YES"), how much you would pay for such an experience. Read through 
the list first, & then we'll ask you about your reactions. 

THE BASIC TOUR: You go for 2 weeks or more with a group of people of your age & background. 
You travel all around the country with a tour guide & see the major sites. 

THE SPORTS TOUR: Llke THE BASIC TOUR, but, in addition, there is a strong emphasis on 
some kind of sport (such as tennis, basketball; scuba diving, backpacking, etc.) 

THE INTENSIVE TOUR: Like THE BASIC TOUR, but there is a strong emphasis on exploring 
your Jewish connections with Israel through group discussions, lectures, readings, etc. 

THE INDIVIDUAL TRIP: You go for 2 weeks or more by yourself or with a few friends & travel 
around the country, essentially on your own. 

THE PROFESSIONAL WORKSHOP: You join a highly selective group of students/ 
professionals in your likely/ actual career for 2 weeks or more of workshops with the leading 
Israeli figures in your field (law, medicine, journalism, accounting, scientific research, 
education, etc.) 

THE ACADEMIC EXPERIENCE: You go to Israel for 4-12 months (your choice) for a semester 
(or more) of academic study at a university or a high school, depending on your age. 

THE PROFESSIONAL EXPERIENCE: You go to Israel for 4-12 months (your choice) to work in 
your profession at the Israeli rate of compensation. 

THE FAMILY TRIP: You & your immediate family join with other families for a 2 week group 
tour of Israel. 
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Now, for each of these types of experience, do you think you would go, if the costs were 
reasonable? And, for those you answer "YES," about how much would you pay (per person) 
BEYOND the price of airfare? 

WOULD YOU GO, (IF "YESj ABOUT HOW MUCH 
JFTHECOSTS WOULD YOU PAY (PER PERSON) 

WERE REASONABLE? BEYOND 1HE COST OF AIRFARE? 

YES $0 $500 $1000 $1500 $2000 $2500 

THE BASIC TOUR 66 7 44 33 13 2 2 

THE SPORTS TOUR 33 12 42 22 23 1 0 

THE INTENSIVE TOUR 30 8 41 23 19 8 1 

THE INDIVIDUAL TRIP 50 6 48 28 15 2 2 

THE PROFESSIONAL 
WORKSHOP 22 8 46 21 17 8 2 

THE ACADEMIC EXPERIENCE 

University-level: 33 7 22 20 21 12 18 

High school-level: 31 9 45 23 10 9 4 

THE PROFESSIONAL EXPERIENCE 18 2 45 15 10 7 21 

THE FAMILY TRIP 67 9 33 25 19 8 6 

How difficult would it be for you (or for you & your parents, if they would be paying) to afford 
the expense of a trip to Israel? 

17 NOT DIFFICULT 
23 SOMEWHAT DIFflCULT 

Do you intend to visit Israe.l ... 

DEFINITELY 
NOT 

... within a year 51 

... within 3 years 28 

... ever 5 

Do you intend to settle in Israel? 60 

31 A LITTLE DIFFICULT 
29 VERY DIFFICULT 

PROBABLY PROBABLY DEANITEL Y 
Nor YES YES 
33 3 6 

30 16 11 

13 28 39 

22 1 4 

If you did visit Israel, how long do you think you would stay? 
53 LESS THAN A MONTH 24 1-3 MONTHS 3 4-11 MONTHS 

4 A YEAR OR MORE 16 NOT SURE 
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If you did come to Israel, in which of the following contexts do you think you would most likely 
doso? 

10 AS A STUDENT IN A UNNERSITY 
3 AS A STUDENT IN A YESHIVA 

8 AS A KIBBU1Z VOLUNTEER 
1 IN A HEBREW LANGUAGE PROGRAM 

4 AS A VOLUNTEER IN THE ISRAELI ARMY 
16 AS A GUEST OF CLOSE FRIENDS OR FAMILY OF MINE THERE 

22 ON AN ORGANIZED TRAVEL OR STUDY PROGRAM 
29 AS AN INDIVIDUAL TOURIST 

20NOTSURE 

• • • • 
(COMPLETE nns SECTION ONL y IF YOU HA VE EVER BEEN TO ISRAEL) 

Overall, how would you rate your (last) experience in Israel? 

OPOOR 2 FAlR 24GOOD 73 EXCELLENT 

Have you ever lived in Israel for longer than 3 months? 

How many times have you been there? 1:51 2: 16 3: 11 

When (what year) was the last time you were there? 

2NOTSURE 

3YES 

4: 14 NA: 10 

Media_n= 1984 

In any of your previous visits, did you ever participate in some sort of organized tour or 
program? 55 YES 

(IF YES) Overall how would you ra te your experience on your program? 

OPOOR OFAIR 32 GOOD 68 EXCELLENT ONOTSURE 

Which of the following practices (if any) do you do? 

Attend a Passover Sede.r 

Attend Yorn Kippur services 

Attend Sabbath services once a month or more 

Use separate dishes for meat & dairy products 

Have a Christmas tree 

93 

79 

40 

27 

17 

Which of the following people were raised as Jews, & which consider themselves Jewish now 
(or, if deceased, were they Jewish at the time of their death)? 

You 

Your father 

Your mother 

RAISED JEWISH? 
97 

87 

89 

75 

JEWISH NOW? 
100 

88 

97 



Do you think of yourself as... 16 ORTHOOOX 
32REFORM 

Do you or your family belong to a synagogue? 

32 CONSERVATIVE 
26 JUST JEWISH 

Do you belong to a Jewish organization aside from a synagogue or 
synagogue-related group? 

Do you belong to or use a YMHA or Jewish Community Center? 

74 YES 

35YES 

26YES 

What was the main form of Jewish schooling you received? (Circle one number) 

20 NONE 28 SUNDAY SCHOOL (OR OTHER ONCE A WEEK) 
41 AFTERNOON SCHOOL (OR PART-TIME) OR OTHER 17YESHIVA OR DAY SCHOOL 

Of your 3 closest friends, how many are Jewish? 

What was the last year of schooling you completed? 

0:25 1: 22 

46 9TH GRADE OR LESS 
22 lO'IH GRADE 

16 111H GRADE 
11121H GRADE 

• 

2 FRESHMAN YEAR, COLLEGE 
0 SOPHOMORE YEAR, COLLEGE 

1 JUNIOR YEAR, COLLEGE 

• 

1 SENIOR YEAR, COLLEGE 
0 GRADUATE SCHOOL 

• • 

2:18 3:35 

The following data were supplied by Market Facts from the prior survey of panel members: 

REGION: l0New England 53 Middle Atlantic 10 East &: West North Central 

14 South Atlantic 6 ~t &: West South Central &: Mountain 6 Pacific 

POPULATION DENSITY: 2 Non-MSA 7Under 500,000 13 500,000-1,999,999/Center city 

21 500,000-1,999,999 /Suburbs 

HOUSEHOLD INCOME (1984): 

27 2 Million+/Center city 29 2 Million+/Suburbs 

16 LT$20,000 

21 $40,000-49,999 
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15 $20,000-29,999 

19 $50,000-74,999 

17 $30,000-39,999 

12 $75,000 &: over 



If you did come to Israel, in which of the following contexts do you think you would most likely 
doso? 

10 AS A STUDENT IN A UNNERSITY 
3 AS A STUDENT IN A YESHIVA 

8 AS A KIBBUlZ VOLUNTEER 
1 IN A HEBREW LANGUAGE PROGRAM 

4 AS A VOLUNTEER IN THE ISRAELI ARMY 
16 AS A GUEST OF CLOSE FRIENDS OR FAMILY OF MINE THERE 

22 ON AN ORGANIZED TRAVEL OR STUDY PROGRAM 
29 AS AN INDIVIDUAL TOURIST 

20NOTSURE 

• • • • 
(COMPLETE nns SECTION ONL y IF YOU HA VE EVER BEEN TO ISRAEL) 

Overall, how would you rate your (last) experience in Israel? 

0POOR 2 FAIR 24GOOD 73 EXCELLENT 

Have you ever lived in Israel for longer than 3 months? 

How many times have you been there? 1:51 2: 16 3: 11 

When (what year) was th e last time you were there? 

2 NOTSURE 

3YES 

4: 14 NA: 10 

Media_n= 1984 

In any of your previous visits, did you ever participate in some sort of organized tour or 
program? 55 YES 

(IF YES) Overall how would you ra te your experience on your program? 

OPOOR OFAIR 32 GOOD 

Which of the following practices (if any) do you do? 

Attend a Passover Seder 

Attend Yorn Kippur services 

68 EXCELLENT 

Attend Sabba th services once a month or more 

Use separate dishes for meat & dairy products 

Have a Christmas tree 

0NOTSURE 

93 

79 

40 

27 

17 

Which of the following people were raised as Jews, & which consider themselves Jewish now 
(or, if deceased, were they Jewish at the time of their death)? 

You 

Your father 

Your mother 

RAISED JEWISH? 
97 

87 

89 

75 

JEWISH NOW? 
100 

88 

97 



Do you think of yourself as... 16 ORTHODOX 
32REFORM 

Do you or your family belong to a synagogue? 

32 CONSERVATIVE 
26 JUST JEWISH 

Do you belong to a Jewish organization aside from a synagogue or 
synagogue-related group? 

Do you belong to or use a YMHA or Jewish Community Center? 

74 YES 

35YES 

26YES 

What was the main form of Jewish schooling you received? (Circle one number) 

20 NONE 28 SUNDAY SCHOOL (OR OTHER ONCE A WEEK) 
41 AFTERNOON SCHOOL (OR PART-TIME) OR OTHER 17 YESHIVA OR DAY SCHOOL 

Of your 3 closest friends, how many are Jewish? 

What was the last year of schooling you completed? 

0:25 1:22 2: 18 3:35 

46 9TH GRADE OR LESS 
22 101H GRADE 

16 111H GRADE 
111211-I GRADE 

• 

2 FRESHMAN YEAR, COLLEGE 
0 SOPHOMORE YEAR, COLLEGE 

1 JUNIOR YEAR, COLLEGE 

• 

1 SENIOR YEAR, COLLEGE 
0GRADUATESCHOOL 

• • 

The following data were supplied by Market Facts from the prior survey of panel members: 

REGION: 10 New England 53 Middle Atlantic 10 East & West North Central 

14 South Atlantic 6 Ea~t & West South Central & Mountain 6 Pacific 

POPULATION DENSITY: 2 Non-MSA 7 Under 500,000 13 500,000-1,999,999/Center city 

21 500,000-1,999,999/Suburbs 

HOUSEHOLD INCOME (1984): 

27 2 Million+/Center city 29 2 Million+/Suburbs 

16 LT $20,000 

21 $40,000-49,999 
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U.S., AGE 18-24 

Which of the following did you do last summer, & which do you intend to do next summer? 

DID YOU DO DO YOU INTEND TO DO 
THIS LAST SUMMER? 11-ilS NEXT SUMMER 

YES YES NO NOT SURE 

Travel(ed) within the U.S. 64 60 20 20 

Travel(ed) to Israel 4 s 84 10 

Travel(ed) to another foreign country 12 13 66 21 

Work(ed) in a job 87 85 9 6 

Took classes or did other academic work 28 30 51 19 

Went to or worked in a summer camp 9 s 89 6 

Which of the following activities did you ever do, & which do you ever intend to do? 

DID YOU DO YOU EVER 
EVER? INTEND TO? 

YES YES NO NOT SURE 

Study during a summer in Israel 6 7 70 22 

Study during a summer in any other foreign 
country 3 8 65 28 

Sh1dy for a semester or more in Israel s 7 70 22 

Study for a semester or more in any other 
foreign country 3 10 65 24 
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Have you ever traveled to any of the following places? Do you intend to go to any of them 
within the next 3 years? 

HAVE YOU WILL YOU GO 
BEEN THERE? WITHIN 3 YEARS? 

YES YES NO NOT SURE 

Mexico or Caribbean 38 38 23 40 

England or France 24 29 28 43 

Italy or Greece 12 16 48 37 

Israel 26 22 31 47 

Other countries (not Canada) 30 26 25 49 

Which of the following events (if any) might make you visit Israel sooner (or at all)? 

If •.. 
You (or your parents) had more money 

The cost of the trip were $500 less expensive than it is now 

The cost of the trip were $300 less expensive that it is now 

You felt reassured about your safety from terrorism 

Your parents favored your going 

You felt you could take time away from your work or studies 

You could do something in Israel connected with your 
business, profession, studies or career ambitions 

Some of your family members would go with you 

Some of your friends would go with you 

A group of people from your school, workplace, 
local synagogue or Jewish organization would go with you 

You thought that Israel were a more attractive place to visit 

You knew of the program or package that was right for you 
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MIGHT THIS MAKE 
YOU VISIT ISRAEL 

SOONER (OR AT ALL)? 

YES NO NOT SURE 
62 27 11 

41 31 28 

26 39 35 

55 31 10 

23 67 9 

61 29 10 

53 36 12 

39 43 19 

61 24 15 

33 48 19 

23 65 12 

49 33 18 



Below are several things people often do before going on a trip to Israel. In the last 12 months, 
have you done any of the things listed below? 

YES 
Thought about going to Israel 56 

Talked to people who had been to Israel about traveling there 59 

Spoke to anyone 'official' to get information or plan a trip (such as a travel agent, rabbi, 
teacher, Israeli representative, youth group leader, Jewish professional) 16 

Sent away or called for information about going to Israel 14 

Read through the travel section of the newspaper for ideas on what to see, 
where to go, or how to get to Israel 27 

Inquired about a particular organized program of travel or study in Israel 13 

Told my family or friends I might go to Israel 29 

Decided to go to Israel within the next 12 months 8 

Decided on the approximate or actual dates of a trip to Israel 8 

Decided definitely to join a particular program in Israel 2 

In the last year, have you turned to any of the following people or sources for information &: 
advice about traveling to Israel? 

Friend(s) who were there before 

Other friend(s) 

Parent(s) 

Brother or sister 

A Jewish group, school, camp or synagogue 

Rabbi, teacher, youth leader or other Jewish professional 

Literature through the mail 

A travel brochure 

A travel agent 
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If you were to go to Israel, how would you feel about going with each of the following people? 
Would it be very appealing, somewhat appealing, somewhat unappealing, or very 
unappealing? 

VERYUN- SOMEWHAT SOMEWHAT VERY 
APPEALING UNAPPEALING APPEALING APPEALING 

By yourself 38 18 25 11 

With one close friend 2 5 38 52 

With a group of friends 4 8 37 49 

With your parent(s) 11 19 40 27 

With a group of Jews your age 12 17 40 21 

With a Jewish group from 
your local synagogue, YMHA, 
JCC or other Jewish organization 19 22 32 12 

Is it MORE or LESS dangerous to travel to Israel than to travel to most Western European 
countries? 

NOT 
SURE 

8 

3 

3 

4 

11 

14 

34 MORE DANGEROUS 14 LESS DANGEROUS 36 NO DIFFERENCE 16 NOT SURE 

In thinking about traveling to Israel, how concerned do you think you would be about the 
dangers of terrorist attack, either in Israel or on the way? 

12 NOT CONCERNED 
26 SOMEWHAT CONCERNED 
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If you were to visit Israel, which of the following activities would you find very appealing, 
somewhat appealing, somewhat unappealing, or very unappealing? 

VERY SOMEWHAT SOMEWHAT VERY NOT 
UNAPPEALING UNAPPEALING APPEALING APPEALING SURE 

Seeing the major sites 0 2 20 77 1 

Playing your favorite sport(s) 18 23 36 14 9 

Sunning on the beach 3 6 37 54 1 

Touring archaelogical sites 4 7 36 51 2 

Studying Judaism 16 21 40 18 6 

Studying Hebrew 20 28 29 17 6 

Talking politics with Israelis 27 31 21 16 5 

Learning Israel's history 7 13 45 34 1 

Experiencing relig ious life in 
Israel 13 19 38 26 4 

Spending time with Israelis 6 5 39 47 3 

Spending time with Jews from 
the U.S. who have settled in 
Israel 6 9 44 35 7 

Do you have any family or close friends living in Israel? 41 YES 

Do you know anybody in Israel who would invite you to stay at their home for a few days if 
they knew you were in the country? 

46NO lSNOTSURE 25 YES, ONE OR TWO PEOPLE 14 YES SEVERAL PEOPLE 

How well do you understand spoken Hebrew? 

27Nar AT ALL 

46 A FEW WORDS 

10 SIMPLE CONVERSATIONS, WITH SOME DIFFICULTY 

3 MOST CONVERSATIONS, WITH RELATIVE EASE 

11SIMPLESENTENCES 3 (ALMOSTI TOTAL FLUENCY 

Do you know of any source (such as a Jewish communal agency or professional) you could tum to 
for financial assistance to help you go to Israel? 17 YES 
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How much do you think the round-trip airfare from your community to Israel costs? 

7 Under $400 23 $4~ 36 $600-800 19 $800-1000 13 $1000-1500 2 Over $1500 

Do you know of any special programs for visitors to Israel other than the regular tourist 
packages? 28 YES 49 NO 23 NOT SURE 

Of the following people: Who has been to Israel? Who has ever urged you to go? Who has ever 
urged you not to go? 

EVER URGEDYOU URGED YOU NOT 
BEEN? 10GO? 10GO? 

YES YES YES 

Your father 31 37 4 

Your mother 34 44 5 

Your closest friend 31 35 3 

Anyof yourgrandparcnb 45 44 4 

Do you agree or d isagree with each of the following statemenb? 

AGREE DISAGREE NOT SURE 

Caring about Israel is a very important 
part of my being a Jew 62 19 20 

I feel that I can live a fuller Jewish life 
in Israel than in my country 15 63 22 

In your view ... YES NO NOT SURE 

Is Israel "peace loving"? 51 14 35 

Is it "expansionist"? 19 39 42 

Does it discriminate unfairly against 
Conservative & Reform Judaism? 15 39 46 

Does it discriminate unfairly against 
Israeli Arabs? 14 33 53 

Do too many Israeli Jews support the use of 
violence against Arabs? 17 34 49 
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NO YES NOT SURE 

Have you ever seriously considered 
living in Israel? 77 19 4 

Do you consider yourself a Zionist? 61 19 21 

Have you ever recommended visiting 
Israel to your friends? 55 42 3 

Below are several ways of structuring a trip to Israel. Would you go to Israel in each of the 
following ways, & (if "YES"), how much you would pay for such an experience. Read through 
the list first, & then we'll ask you about your reactions. 

THE BASIC TOUR: You go for 2 weeks or more with a group of people of your age & background. 
You travel all around the country with a tour guide & see the major sites. 

THE SPORTS TOUR: Uke THE BASIC TOUR, but, in addition, there is a strong emphasis on 
some kind of sport (such as tennis, basketball, scuba diving, backpacking, etc.) 

THE INTENSIVE TOUR: Uke THE BASIC ~OUR, but there is a strong emphasis on exploring 
your Jewish connections with Israel through group discussions, lectures, readings, etc. 

THE INDIVIDUAL TRIP: You go for 2 weeks or more by yourself or with a few friends & travel 
around the country, essentially on your own. 

THE PROFESSIONAL WORKSHOP: You join a highly selective group of 
students/professionals in your likely/ actual career for 2 weeks or more of workshops with the 
leading Israeli figures in your field (law, medicine, journalism, accounting, scientific research, 
education, etc.) 

THE ACADEMIC EXPERIENCE: You go to Israel for 4-12 months (your choice) for a semester 
(or more) of academic study at a university or a high school, depending on your age. 

THE PROFESSIONAL EXPERIENCE: You go to Israel for 4-12 months (your choice) to work in 
your profession at the Israeli rate of compensation. 

THE FAMILY TRIP: You & your immediate family join with other families for a 2 week group 
tour of Israel. 
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Now, for each of these types of experience, do you think you would go, if the costs were 
reasonable? And, for those you answer "YES," about how much would you pay (per person) 
BEYOND the price of airfare? 

WOULD YOU GO, (IF "YESj ABOlIT HOW MUCH 
IFTHECOSTS WOUIDYOUPAY(PERPERSON) 

WERE REASONABLE? BEYOND rnE COST OF AIRFARE? 

YES $0 $500 $1000 $1500 $2000 $2500 

THE BASIC TOUR 74 6 36 39 14 5 0 

THE SPORTS TOUR 32 7 42 31 15 3 2 

THE INTENSIVE TOUR 33 10 36 30 17 6 1 

THE INDIVIDUAL TRlP 70 4 37 27 18 12 2 

THE PROFESSIONAL WORKSHOP 43 4 39 32 17 6 2 

THE ACADEMIC EXPERIENCE 
University-level: 39 3 28 19 22 15 15 

THE PROFESSIONAL EXPERIENCE 42 15 27 23 12 12 13 

THE FAMILY TRIP 60 3 33 35 15 8 . 6 

How difficult would it be for you (or for you &: your parents, if they would be paying) to afford 
the expense of a trip to Israel? 

13 NOT DIFFICULT 
29 SOMEWHAT DIFRCULT 

Do you intend to visit Israel ... 

DEFINITELY 
NOT 

... within a year 57 

... within 3 years 22 

... ever 3 

Do you intend to settle in Israel? 68 

28 A LI1TLE DIFFICULT 
30 VERY DIFRCULT 

PROBABLY PROBABLY DEFINITELY 
NOT YES YES 

29 5 4 

40 18 6 

10 33 38 

19 0 1 

If you did visit Israel, how long do you think you would stay? 

71 LESS THAN A MONTH 16 1-3 MONTHS 5 4-11 MONTHS 
1 A YEAR OR MORE 8 NOT SURE 
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If you did come to Israel, in which of the following oontexts do you think you would most likely 
doso? 

6 AS A STUDENT IN A UNIVERSITY 
0 AS A STUDENT IN A YESHIVA 

7 AS A KIBBU1Z VOLUNTEER 
1 IN A HEBREW LANGUAGE PROGRAM 

3 AS A VOLUNTEER IN THE ISRAELI ARMY 
13 AS A GUEST OF CLOSE FRIENDS OR FAMILY OF MINE THERE 

18 ON AN ORGANIZED TRAVEL OR STUDY PROGRAM 
51 AS AN INDIVIDUAL TOURIST 

12NOfSURE 

• • • • 

(COMPLETE nus SECTION ONLY IF YOU HA VE EVER BEEN TO ISRAEL) 

Overall, how would you rate your (last) experience in Israe l? 

OPOOR 8FAIR 24 GOOD 

Have you ever lived in Israel for longer than 3 months? 

How many times have you been there? 

When (what year) was the last time you were there? 

64 EXCELLENT 

1: 60 2: 16 

SNOfSURE 

18YES 

3: 7 4: 10 NA: 8 

Median= 1982 

In any of your previous visits, did you ever participate in some sort of organized tour or 
program? 78 YES 

(IF YES) Overall how would you rate your experience on your program? 

OPOOR 10 FAIR 25GOOD 

• • • 

Which of the following practices (if any) do you do? 

Attend a Passover Seder 

Attend Yorn Kippur services 

64 EXCELLENT 

• 

Attend Sabbath services once a month or more 

Use separate dishes for meat &: dairy products 

Have a Christmas tree 

85 

2NOfSURE 

90 

70 

19 

23 

17 



Which of the following people were raised as Jews, & which consider themselves Jewish now 
(or, if deceased, were they Jewish at the time of their death)? 

You 
RAISED JEWISH? 

96 
JEWISH NOW? 

100 
Your father 
Your mother 

92 
95 

Do you think of yourself as... 9 ORTHODOX 
25REFORM 

Do you or your family belong to a synagogue? 

92 
97 

30 CGNSERV A TIVE 
35 JUST JEWISH 

67YES 

Do you belong to a Jewish organization aside from a synagogue or synagogue-related group? 
1 YES 

Do you belong to or use a YMHA or Jewish Community Center? 

What was the main form of Jewish schooling you received? 

22YES 

15 NONE 35 SUNDAY SCHOOL (OR OTHER ONCE A WEEK) 
41 AFTERNOON SCHOOL (OR PART-TIME) OR OTHER 14 YESHNA OR DAY SCHQOL 

Of your 3 closest frie.nds, how many are Jewish? 0:23 1: 25 2:26 3:27 

What is your curre.nt marital status? 15 NOW MARRIED 0 WIOOWED 1 DIVORCED 
1 SEP ARA TED 84 NEVER MARRIED 

What was the last year of schooling you completed? 

1 9TH GRADE OR LESS 
1 lOTHGRADE 

5111HGRADE 
151rn-IGRADE 

Are you now enrolled in school? 
(IF YES) Where do you live? 33 

31 
31 
6 

• 

17 FRESHMAN YEAR, COLLEGE 
14 SOPHOMORE YEAR, COLLEGE 

11 JUNIOR YEAR, COLLEGE 
23 SENJOR YEAR, COLLEGE 

14 GRADUATE SCHOOL 

49YES 
AT HOME WITH MY PARENT(S) 
IN A DORMITORY OR OTHER UNIVERSITY HOUSING 
NAN APARTMENT OR HOUSE, ON MY OWN 
OTHER 

• • • 
The following data were supplied by Market Facts from the prior survey of panel members: 

REGION: l0New England 47 Middle Atlantic 11 East & West North Central 
15 South Atlantic 6 East & West South Central & Mountain tt Pacific 

POPULATION DENSITY: 3 Non-MSA 5 Under 500,000 12 500,000-1,999,999/Center city 

20 500,000-1,999,999/Suburbs 29 2 Million+/Center city 30 2 Million+/Suburbs 

HOUSEHOLD INCOME (1984): 20 LT $20,000 
17 $40,()()()-49,999 
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15 $20,000-29,999 
16 $50,000-74,999 

19 $30,000-39 ,999 
12 $75,000 & over 



U.S., AGE 25-50 

Which of the following did you do last summer, &: which do you intend to do next summer? 

DIDYOUDc° . DO YOU INTEND 10 DO 
TiiIS LAST SUMMER? 1HIS NEXT SUMMER? 

YES YES NO NOT SURE 

Travel(ed) within the U.S. 72 70 12 19 

Travel(ed) to Israel 3 3 85 12 

Travel(ed) to another foreign country 19 15 62 22 

Have you ever traveled to any of the following places? Do you intend to go to any of them 
within the next 3 years? · 

HAVE YOU WILL YOU GO 
BEEN THERE? WITiilN 3 YEARS? 

YES YES NO NOT SURE 

Mexico or Caribbean 62 32 27 41 

England or France 40 19 43 38 

Italy or Greece 29 8 60 32 

Israel 28 18 41 42 

Other countries (not Canada) 45 18 34 48 
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Which of the following events (if any) might make you visit Israel sooner (or at all)? 

MIGHT nns MAKE 
YOU VISIT ISRAEL 

SCXJNER (OR AT ALL)? 

If . .. YES NO NOT SURE 

You had more money 44 26 10 

The cost of the trip were $500 Jess expensive than it is now 32 40 28 

The cost of the trip were $300 less expensive than it is now 16 54 30 

You felt reassured about your safety from terrorism 62 27 12 

(If Married:) Your husband/wife favored your going 42 45 13 

You felt you could take time away from your family 29 63 8 

You felt you could take time away from your work or studies 47 45 8 

You could do something in Israel connected with your 
business, profession, studies or career ambitions 33 57 11 

Some of your family members would go with you 55 36 9 

Some of your friends would go with you 33 53 14 

A group of people from your school, workplace, local 
synagogue or Jewish organization would go with you 24 62 14 

You thought that Israel were a more attractive place to visit 16 76 9 

You knew of the program or package that was right for you 44 42 14 
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Below are several things people often do before going on a trip to Israel. In the last 12 months, 
have you done any of the things listed below? 

YES 

Thought about going to Israel 56 

Talked to people who had been to Israel about traveling_~ere 57 

Spoke to anyone 'official' to get information or plan the trip (such as a travel 
agent, rabbi, teacher, Israeli representative, youth group leader, Jewish professional) 13 

Sent away or called for infonnation about going to Israel 11 

Read through the travel section of the newspaper for ideas on what to see, 
where to go, or how to get to Israel 26 

Inquired about a particular organized program of travel or study in Israel 10 

Told my family or friends I might go to Israel 25 

Decided to go to Israel within the next 12 months 7 

Decided on the approximate or actual dates of a trip to Israel 7 

Decided definitely to join a particular program in Israel 2 

In the last year, have you turned to any of the following people or sources for infonnation &: 
advice about traveling to Israel? 

Friend(s) who were there before 

Other friend(s) 

Parent(s) 

(If married:) Spouse 

A Jewish group, school, camp or synagogue 

Rabbi, teacher, youth leader or other Jewish professional 

Literature through the mail 

A travel brochure 

A travel agent 
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ff you were to go to Israel, how would you feel about going with each of the following people? 
Would it be very appealing, somewhat appealing, somewhat unappealing, or very 
unappealing? 

VERYUN- SOMEWHAT SOMEWHAT VERY NOf 
APPEALING UNAPPEALING APPEALING APPEAUNG SURE 

By yourself 57 17 14 8 

(If married) With your spouse 4 2 11 83 

With one close friend 16 14 36 28 

With a group of friends 12 11 43 28 

With your parent(s) 26 17 36 14 

With your children 9 6 31 54 

With a group of Jews your age 18 21 35 16 

With a Jewish group from your 
local synagogue, YMHA, JCC or 
other Jewish organization 22 21 33 13 

Is it MORE or LESS dangerous to travel to Israel than to travel to most Western European 
countries? 

4 

0 

7 

6 

6 

0 

10 

11 

37 MORE DANGEROUS 13 LESS DANGEROUS 40 NO DIFFERENCE 10 NOT SURE 

In thinking about traveling to Israel,·how concerned do you think you would be about the 
dangers of terrorist attack, either in Israel or on the way? 

11 NOf CONCERNED 29 A LITil.E CONCERNED 
25 SOMEWHAT CONCERNED 35 VERY CONCERNED 

Do you have any family or close friends living in Israel? 44 YES 

Do you know anybody in Israel who would invite you to stay at their home for a few days if 
they knew you were in the country? 

46 NO 19NOTSURE 21 YES, ONE OR TWO PEOPLE 14 YES, SEVERAL PEOPLE 

How well do you understand spoken Hebrew? 

37NOT AT ALL 

42 A FEW WORDS 

8 SIMPLE CONVERSATIONS, WITH SOME DIFFICULTY 

3 MOST CONVERSATIONS, WITH RELATIVE EASE 

8 SIMPLE SENTENCES 3 (ALMOSTI TOTAL FLUENCY 
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Do you know of any source (such as a Jewish communal agency or professional) you could tum to 
for financial assistance to help you go to Israel? 13 YES 

How much do you think the round-trip airfare from your community to Israel costs? 

3 Under $400 20 $4~ 33 $600-800 27 $800-1000 14 $1000-1500 3 Over $1500 

Do you know of any special programs for visitors to Israel other than the regular tourist 
packages? 31 YES 50 NO 19 NOT SURE 

If you were to visit Israel, which of the following activities would you find very appealing, 
somewhat appealing, somewhat unappealing, or very unappealing? 

VERY SOMEWHAT SOMEWHAT VERY NOT 
UNAPPEALING UNAPPEALING APPEALING APPEALING SURE 

Seeing the major sites 

Playing your favorite sport(s) 

Sunning on the beach 

Touring archaelogical sites 

Studying Judaism 

Studying Hebrew 

Talking politics with Israelis 

Learning Israel's history 

Experiencing religious life 
in Israel 

Spending time with Israelis 

Spending time with Jews from 
the U.S. or Canada who 
have settled in Israel 

1 

39 

11 

2 

21 

29 

28 

5 

13 

4 

8 

91 

1 14 

26 20 

14 42 

4 30 

27 33 

28 27 

21 27 

8 43 

17 40 

7 42 

15 44 

84 

6 

31 

62 

14 

9 

13 

40 

26 

45 

30 

1 

9 

3 

1 

6 

7 

6 

3 

4 

2 

5 



Of the following people: Who has been to Israel? Who has ever urged you to go? Who has ever 
urged you not to go? 

EVER URGED YOU URGED YOU NOT 
BEEN TOGO? TOGO? 

Your father 33 31 3 

Your mother 37 38 5 

(If married:) Your spouse 25 34 8 

Your closest friend 30 30 3 

Your oldest child (if none, leave blank) 13 18 4 

NO YES NOT SURE 

Have you ever seriously considered living 
in Israel? 80 15 6 

Do you consider yourself a Zionist? 61 23 16 

Have you ever recommended visiting Israel' 
to your friends? 48 49 3 
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Below are several ways of structuring a trip to Israel. Would you go to Israel in each of the 
following ways, & (if "YES"), how much you would pay for such an experience. Read through 
the list first, & then we'll ask you about your reactions. 

1HE BASIC 10UR: You go for 2 weeks or more with a group of people of your age & background. 
You travel all around the country with a tour guide & see the major sites. 

THE SPORTS 10UR: Like THE BASIC TOUR, but, in addition, there is a strong emphasis on 
some kind of sport (such as tennis, basketball, scuba diving, backpacking, etc.) 

THE INTENSIVE TOUR: Like THE BASIC TOUR, but there is a strong emphasis on exploring 
your Jewish connections with Israel through group discussions, lectures, readings, etc. 

THE INDIVIDUAL TRIP: You go for 2 weeks or more by yourself or with a few frie!'ds & travel 
around the country, essentially on your own. 

THE PROFESSIONAL WORKSHOP: You join a highly selective group of 
students/professionals in your likely/actual career for 2 weeks or more of workshops with the 
leading Israeli figures in your field (law, medicine, journalism, accounting, scientific research, 
education, etc.) 

THE ACADEMIC EXPERIENCE: You go to Israel for 4-12 months (your choice) for a semester 
(or more) of academic study at a university .. 

THE PROFESSIONAL EXPERIENCE: You go to Israel for 4-12 months (your choice) to work in 
your profession at the Israeli rate of compensation. 

THE FAMILY TRIP: You & your immediate family join with other families for a 2 week group 
tour of Israel. 
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Now, for each of these types of experience, do you think you would go, if the costs were 
reasonable? And, for those you answer "YES," about how much would you pay (per person) 
BEYOND the price of airfare? 

WOULD YOU GO, (IF "YES'') ABOUT HOW MUCH 
IFTHECOSTS WOUID YOU PAY (PER PERSON) 

WERE REASONABLE? BEYOND THE COST OF AIRFARE? 

YES so · ·s500 $1000 $1500 $2000 $2500 

THE BASIC TOUR 71 3 35 36 21 4 

THE SPORTS TOUR 15 3 30 32 21 10 

THE INTENSNE TOUR 30 3 32 33 23 5 

THE INDMDUAL TRIP 60 3 33 32 19 8 

THE PROFESSIONAL WORKSHOP 28 4 33 33 19 9 

THE ACADEMIC EXPERIENCE 17 6 23 22 27 13 

THE PROFESSIONAL EXPERIENCE 25 19 31 18 18 

THE FAMILY TRIP 61 3 35 31 18 

How difficult would it be for you to afford the expense of a trip to Israel? 

17 NOT DIFFICULT 
28 SOMEWHAT DIFFICULT 

Do you intend to visit Israel ... 

DEFINITELY 
NOT 

... within a year 63 

... within 3 years 27 

... ever 5 

Do you intend to settle in Israel? 66 

22 A LITTLE DimCUL T 
34 VERY DIFFICULT 

PROBABLY PROBABLY DEFINITELY 
NOT YES YES 

25 4 2 

33 18 7 

11 28 38 

18 3 2 

If you did visit Israel, how long do you think you would stay? 

83 LESS THAN A MONTH 8 1-3 MONTHS 1 4-11 MONTHS 
1 A YEAR OR MORE 8 Nor SURE 

• • • • 
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(COMPLETE nus SECTION ONLY IP YOU HA VE EVER BEEN TO ISRAEL) 

Overall, how would you rate your (last) experience in Israel? 

2POOR 4 FAIR 24GOOD 

Have you ever lived in Israel for longer than 3 months? 

How many times have you been there? 

When (what year) was the last time you were there? 

71 EXCELLENT 

1: 66 2: 11 

In any of your previous visits, did you ever participate in some sort 
organized tour or program? 

(IF YES) Overall how would you rate your experience on your program? 

OPOOR 5FAIR 32GOOD 63 EXCELLENT 

• • • • 

Which of the following practices (if any) do you do? 

Attend a Passover Seder 

Attend Yorn Kippur services 

Attend Sabbath services once a month or more 

Use separate dishes-for meat&: dairy products 

Have a Christmas tree 

0NOfSURE 

18YES 

3: 8 4: 10 NA: 5 

Median = 1977 

62YES 

0NOfSURE 

88 

70 

28 

18 

18 

Which of the following people were raised as Jews, &: which consider themselves Jewish now 
(or, if deceased, were they Jewish at the time of their death)? 

RAISED JEWISH? JEWISH NOW? 

You 94 100 

Your father 93 92 

Your mother 93 95 

(If married:) Your spouse 76 82 

Your oldest child 
(if none, leave blank) 90 91 
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Do you think of yourself as... 10 ORTHOOOX 
30REFORM 

Do you belong to a synagogue? 

31 CONSERVATIVE 
29 JUST JEWISH 

Do you belong to a Jewish organization aside from a synagogue or synagogue­
related group? 

Do you belong to or use a YMHA or Jewish Community Center? 

What was the main form of Jewish schooling you received? (Circle one number) 

57YES 

37YES 

22YES 

15 NONE 34 SUNDAY SCHOOL (OR OTHER ONCE A WEEK) 
48 AFfERNOON SCHOOL (OR PART-TIME) OR OTHER 9 YESHIVA OR DAY SCHOOL 

Of your 3 closest friends, how many are Jewish? 0:16 1:18 2:23 

Do you have any children age 12-24? 

47 YES (Continue with the rest of the questionnaire) 
53 NO (You have finished-thank you!) 

3:43 

How old is your oldest child who is between 12 & 24? 12:6 13:11 14:7 15:7 16:9 17:8 18:9 
19:6 20:7 21:9 22:9 23:8 24:7 

This child is a .. . 52 50N 

Has this child ever visited Israel? · 

(IF YES) How old was he/she when he/she (first) visited Israel? 

Did you ever encourage this child to visit Israel? 

Did you ever discourage this child from visiting Israel? 

48DAUGHTER 

13YES 

Median=14 

47YES 

3YES 

If this child said he/she wanted to go to Israel this summer in an organized, educational 
program, what would your reaction be (pick one)? 

1 DISCOURAGE THE CHILD FROM EVER VISITING ISRAEL 
27 DISCOURAGE THE CHILD FROM GOING NOW 

20 NEITHER ENCOURAGE NOR DISCOURAGE 
51 ENCOURAGE THE CHILD TO GO 

If (and when) the child wanted to go to Israel in an organized, educational program, would you 
be willing to help pay for the trip? 76 YES 
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Which of the following events might make you less hesitant to let your oldest child go to Israel 
in an organized, educational program during the summer? 

If ... YES NO NOfSURE 

You had more money 65 27 8 

Someone paid for part of the trip 61 26 13 

You felt reassured about your child's 
safety from terrorism 85 7 8 

You (and/ or your spouse) could go with 
your child 41 39 20 

Your child were a little older 26 66 - 8 

Your child were going with a group 
of children he/ she knew from your community 50 36 14 

You felt very comfortable about the people 
running the program in Israel 78 15 7 

You weren't concerned your child would 
come back 'too Jewish' 8 87 5 

Do you know of any source (such as a Jewish commww agency or professional) you could turn to 
for financial assistance to help send your child(ren) to Israel? 19 YES 

• • • • 

The following data were supplied by Market Facts from the prior survey of panel members: 

MARITAL STATUS: 70 Now married O Widowed 8 Divorced 
1 Separated 21 Never married 

REGION: 9 New England 42 Middle Atlantic 11 East &: West North Central 

18 South Atlantic 7 East &: West South Central &: Mountain 13 Pacific 

POPULATION DENSITY: 3 Non-MSA 8 Under 500,000 12 500,000-1,999,999/Center city 

18 500,000-1,999,999 /Suburbs 

HOUSEHOLD INCOME (1984): 

26 2 Million+/Center city 33 2 Million+/Suburbs 

12 LT $20,000 

19 $40,000-49,999 

20 $20,000-29,999 

17 $50,000-74,999 

EDUCATION: 16 High School 25 Some College 29BA 

22 $30,000-39,999 

11 $75,000 &: over 

30 Post-gtad 
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CANADIANS ADULTS 

Which of the following did you do last summer, & which do you intend to do next summer? 

DID YOU DO 00 YOU INTEND 
THIS LAST SUMMER? TO 00 nns NEXT SUMMER? 

YES YES NO NOT SURE 

Travel(ed) within Canada or the U.S. 69 60 18 22 

Travel(ed) to Israel 12 8 73 19 

Travel(ed) to another foreign country 22 19 58 23 

Have you traveled to any of the following places? Do you intend to go to any of them within 
the next 3 years? 

HAVE YOU WILLYOUGO 
BEEN THERE? WITHIN 3 YEARS? 

YES YES NO NOT SURE 

Mexico or Caribbean 66 29 33 38 

England or France 67 33 32 35 

Italy or Greece 51 16 48 36 

Israel 68 36 25 39 

Other countries (not incl. U.S.) 61 23 32 45 
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Which of the following events (if any) might make you visit Israel sooner (or at all)? 

If. .. 

You had more money 

The cost of the trip were $500 less expensive than it is now 

You felt reassured about your safety from terrorism 

You felt you could take time away from your family 

You felt you could take time away from your work or studies 

You could do something in Israel connected with your 
business, profession, studies or career ambitions 

Some oi your family members would go with you 

Some of your friends would go with you 

A group of people you know from your school, workplace, 
local synagogue or Jewish organization would go with you 

You thought that Israel were a more attractive place to visit 

You knew of the program or package that was right for you 
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MIGHT TillS MAI<E 
YOU VISIT ISRAEL 

SOONER (OR AT ALL)? 

YES NO NOI'SURE 

57 36 7 

45 39 16 

42 43 15 

20 76 4 

40 54 5 

29 63 8 

47 48 5 

29 56 15 

15 70 16 

22 75 4 

38 54 8 



Below are several things people often do before going on a mp to Israel. In the last 12 months, 
have you done any of the things listed below? 

YES 

Thought about going to Israel 67 

Talked to people who had been to Israel about traveling t~ere 56 

Spoke to anyone 'official'to get information or plan the trip (such as a travel 
agent, rabbi, teacher, Israeli representative, youth group leader, Jewish professional) lq 

Sent away or called for information about going to Israel 8 

Read through the travel section of the newspaper for ideas on what to see, 
where to go, or how to get to Israel 30 

Inquired about a particular organized program of travel or study in Israel 9 

Told my family or friends I might go to Israel 41 

Decided to go to Israel within the next 12 months 15 

Decided on the approximate or actual dates of a trip to Israel 10 

Decided definitely to join a particular program in Israel 3 

In the last year, have you turned to any of the followng people or sources for information &: 
advice about traveling to Israel? 

Friend(s) who were there before 

Other friend(s) 

Parent(s) 

(If married:) Spouse 

A Jewish group, school, camp or synagogue 

Rabbi, teacher, youth leader or other Jewish professional 

Literature through the mail 

A travel brochure 

A travel agent 

100 

YES 

34 

15 

12 

17 

3 

5 

14 

16 
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If you were to go to Israel, how would you feel about going with each of the following people? 
Would it be very appealing, somewhat appealing, somewhat unappealing, or very 
unappealing? 

VERYUN- SOMEWHAT SOMEWHAT VERY 
APPEALING UNAPPEAUNG ·APPEALING APPEALING 

By yourself 48 11 20 14 

(If married): With your spouse 2 1 9 88 

With one close friend 20 9 30 27 

With a group of friends 19 13 37 22 

With your parents 45 8 21 10 

With your children 11 11 27 50 

With a group of Jews your age 26 12 30 18 

With a Jewish group from your 
local synagogue, YMHA, JCC 
or other Jewish organization 34 15 23 15 

ls it ¥ORE or LESS dangerous to travel to Israel than to travel to most Western European 
countries? 

NOT 
SURE 

7 

0 

15 

9 

17 

0 

14 

13 

28 MORE DANGEROUS 19 LESS DANGEROUS 43 NO DIFFERENCE 10 NOT SURE 

In thinking about traveling to Israel, how concerned do you think you would be about the 
dangers of terrorist attack, either in Israel or on the way? 

21 NOT CONCERNED 44 A LI1TLE CONCERNED 
20SOMEWHATCONCERNED 15 VERY CONCERNED 

Do you have a.ny family or close friends living in Israel? 60 YFS 

Do you know anybody in Israel who would invite you to stay at their home for a few days if 
they knew you were in the country? 

35NO l0 NOTSURE 31 YES, ONE OR TWO PEOPLE 24 YFS SEVERAL PEOPLE 

How well do you understand spoken Hebrew? 

39 NOTATALL 
27 A FEW WORDS 

13 SIMPLE CONVERSATIONS, WITH SOME DIFFICULTY 
7 MOST CONVERSATIONS, WITH RELATIVE EASE 

8 SIMPLE SENTENCES 6 (ALMOST) 10TAL FLUENCY 

Do you know of any source (such as a Jewish communal agency or professional) you could tum to 
for financial assistance to help you go to Israel? 11 YFS 
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How much do you think the round-trip airfare from your community to Israel costs? 

2 Under $400 4 $4()()-6()() 15 $600-800 36 $800-1000 37 $1000-1500 6 Over $1500 

Do you know of any special programs for visitors to Israel other than the regular tourist 
packages? 29 YES 60 NO 11 NOT SURE 

If you were to visit Israel, which of the following activities would you find very appealing, 
somewhat appealing, somewhat unappealing, or very unappealing? 

VERY SOMEWHAT SOMEWHAT VERY NOf 
UNAPPEAUNG UNAPPEALING APPEALING APPEALING SURE 

Seeing the major sites 2 1 14 82 2 

Playing your favorite sport(s) 37 22 17 9 15 

Sunning on the beach 4 9 32 53 3 

Touring archaelogical sites 2 5 29 61 2 

Studying Judaism 37 21 39 10 10 

Studying Hebrew 30 18 27 13 11 

Talking politics with Israelis 16 20 32 26 6 

Leaming Israel's history 5 6 43 43 4 

Experiencing religious life 
in Israel 22 24 27 20 8 

Spending time with Israelis · 3 8 39 44 6 

Spending time with Jews from 
the U.S. or Canada who have 
settled in Israel 15 21 33 23 9 

Of the following people: Who has been to Israel? Who has ever urged you to go? Who has ever 
urged you not to go? 

Your father 

Your mother 

(If married:) Your spouse 

Your closest friend 

Your oldest child (if none, leave blank) 

EVER 
BEEN? 

44 

49 

52 

58 

49 
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URGED YOU URGED YOU NOT 
TOGO? TOGO? 

38 1 

42 1 

52 4 

48 0 

56 3 



NO YES NOI'SURE 

Have you ever seriously considered 
living in Israel? 66 28 7 

Do you consider yourself a Zionist? 51 30 19 

Have you ever recommended visiting 
Israel to your friends? 25 72 4 

Below are several ways of structuring a trip to Israel. Would you go to Israel in each of the 
following ways, & (if "YES"), how much you would pay for such an experience. Read through 
the list first, & then we'll ask you about your reactions. 

1HE BASIC lOUR: You go for 2 weeks or more with a group of people of your age & background. 
You travel all around the country with a tour guide & see the major sites. 

1HE SPORTS lOUR: Llke 1HE BASIC lOUR, but, in addition, there is a strong emphasis on 
some kind of sport (such as tennis, basketball, scuba diving, backpacking, etc.) 

1HE INTENSIVE TOUR: Like 1HE BASIC TOUR, but there is a strong emphasis on exploring 
your Jewish connections with Israel through group d iscussions, lectures, readings, etc. 

1HE INDIVIDUAL TRIP: You go for 2 weeks or more by yourself or with a few friends & travel 
around the country, essentially on your own. 

1HE PROFESSIONAL WORKSHOP: You join a highly selective group of 
students/professionals in your likely/actual career for 2 weeks or more of workshops with the 
leading Israeli figures in your field (law, medicine, journalism, accounting, scientific research, 
education, etc.) 

1HE ACADEMIC EXPERIENCE: You go to Israel for 4-12 months (your choice) for a semester 
(or more) of academic study at a university. 

1HE PROFESSIONAL EXPERIENCE: You go to Israel for 4-12 months (your choice) to work in 
your profession at the Israeli rate of compensation. 

THE FAMILY TRIP: You & your immediate family join with other families for a 2 week group 
tour of Israel. 
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Now, for each of these types of experience, do you think you would go, if the costs were 
reasonable? And, for those you answer "YES," about how much would you pay (per person) 
BEYOND the price of airfare? 

WOULD YOU GO, 
IFTHECOSTS 

WERE REASONABLE? 

(IF "YES'') ABOlIT HOW MUCH 
WOUID YOU PAY (PER PERSON) 
BEYOND 1HE COST OF AIRFARE? 

YES 

65 

22 

26 

75 

so · ·s500 s1000 s1500 s2000 $2500 

THE BASIC TOUR 

THE SPORTS TOUR 

THE INTENSIVE TOUR 

THE INDMDUAL TRIP 

THE PROFESSIONAL WORKSHOP 29 

THE ACADEMIC EXPERIENCE 19 

THE PROFESSIONAL EXPERIENCE 28 

THE FAMILY TRIP 52 

2 

4 

2 

29 44 23 

21 35 28 

32 46 14 

How difficult would it be for you to afford the expense of a trip to Israel? 

28 NOT DIFFICULT 
29 SOMEWHAT DIFflCULT 

Do you intend to visit Israel ... 

DEFINITELY 
NOT 

... within a year 50 

... within 3 years 12 

... ever 8 

Do you intend to settle in Israel? 54 

22 A LI1TLE DIFFICULT 
21 VERY DIFFICULT 

PROBABLY PROBABLY DEFINITELY 
NOT YES YES 

23 7 9 

28 23 17 

7 27 48 

23 6 2 

If you did visit Israel, how long do you think you would stay? 

67 LESS 1HAN A MONTH 22 1-3 MONTHS O 4-11 MONTHS 
1 A YEAR OR MORE 11 NOT SURE 

• • • • 
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(COMPLETE 11ilS SECTION ONLY IF YOU HA VE EVER BEEN TO ISRAEL) 

Overall, how would you rate your (last) experience in Israel? 

4POOR 2 FAIR 35GOOD 58 EXCELLENT 1 NOfSURE 

31 YES Have you ever lived in Israel for longer than 3 months? 

How many times have you been there? 1:47 2:26 3·10 4:16 

In any of your previous visits, did you ever participate in some sort 
organized tour or program? · · 

(IF YES) Overall how would you rate your experience on your program? 

2POOR 4 FAIR 33GOOD 60 EXCELLENT 

• • • • 

(ALL RESPONDENTS: CONTINUE WITH THESE QUESTIONS) 

Which of the following practices (if any) do you do? 

Attend a Passover Seder 

Attend Yom Kippur services 

Attend Sabbath services once a month or more 

Use separate dishes for meat &: dairy products 

Have a Christmas tree 

60YES 

2NOfSURE 

96 

75 

18 

28 

8 

Which of the following people were raised as Jews, &: which consider themselves Jewish now 
(or, if deceased, were they Jewish at the time of their death)? 

RAISED JEWISH? JEWISH NOW? 

You 96 100 

Your father 99 97 

Your mother 97 95 

(If married:) Your spouse 87 92 

Your oldest child (if none, leave blank) 93 95 
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--

Do you think of yourself as... 11 ORTHODOX 
11 REFORM 

Do you belong to a synagogue? 

33 CONSERVATIVE 
45 JUST JEWISH 

Do you belong to a Jewish organization aside from a synagogue or synagogue­
related group? 

Do you belong to or use a YMHA or Jewish Community Center? 

What was the main form of Jewish schooling you received? (Circle one number) 

64 YES 

49YES 

35YES 

17 NONE 21 SUNDAY SCHOOL (OR OlHER ONCE A WEEK) 
55 AFTERNOON SCHOOL (OR PART-TIME) OR 01HER 24 YESHIVA OR DAY SCHOOL 

Of your 3 closest friends, how many are Jewish? 0: 4 1: 7 2:17 3: 73 

What is your current marital status? 71 NOW MARRIED 4 WIDOWED 6 DIVORCED 
1 SEP ARA TED 19 NEVER MARRIED 

What was the last year of schooling you completed? 

10 9TH GRADE OR I..5S 
8 lOTI-1 GRADE 

8111HGRADE 
17 lZIH GRADE 

Are you now enrolled in school? 

You live in or near: 

8 FRESHMAN YEAR, COLLEGE 
5 SOPHOMORE YEAR, COLLEGE 

2 JUNIOR YEAR, COLLEGE 
17SENIOR YEAR, COLLEGE 

25 GRADUATE SCHOOL 

41 Toronto 11 Vancouver 

9YES 

3 Winnipeg 

You are: 69 MALE 

45 Montreal 

31 FEMALE Yourage: Median=46 

Circle the number of the category which best describes the 1985 total yearly income of all 
members of your household before taxes. Please include any income from all sources -
employment, pension, etc. 

2 UNDER $10,000 10 $10,000-20,000 19 $20,000-30,000 15 $30,000-40,000 

24 $40,000-60,000 15 $60,000-80,000 14 $80,000 & OVER 
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Do you have any children age 12-24? 
24 YES (Continue with the next question) 

76 NO (You have finished this questionnaire-thank you!) 

How old is your oldest child who is between 12 & 24? 

This child is a .. . 

Has this child ever visited Israel? 

52SON 

(IF YES) How old was he/she when he/she (first) visited Israel? 

Did you ever encourage this child to visit Israel? 

Did you ever discourage this child from visiting Israel? 

Median=21 

48DAUGHTER 

48YES 

77YES 

3YES 

If this child said he/she wanted to go to Israel this summer in an organized, educational 
program, what would your reaction be (pick one)? 

0 DISCOURAGE THE a-IJLD FROM EVER VISITING ISRAEL 
0 DISCOURAGE THE CHILD FROM GOING NOW 

27 NEITHER ENCOURAGE NOR DISCOURAGE 
73 ENCOURAGE nm Ofil.D 10 GO 

If (and when) the child wanted to go to Israel in an organized, educational program, would you 
be willing to help pay for the trip? 74 YES 

Which of the following events might make you less hesitant to let your oldest child go to Israel 
in an organized, educational program during the summer? 

If ... 

You had more money 

Someone paid for part of the trip 

You felt reassured about your child's safety 
from terrorism 

You (and/ or your spouse) could go with your child 

Your child were a little older 

Your child were going with a group of children 
he/ she knew from your community 

You felt very comfortable about the people 
running the program in Israel 

You weren't concerned your child would 
come back 'too Jewish' 

YES NO NOT SURE 

Do you know of any source (such as a Jewish communal agency or professional) you could turn to 
for financial assistance to help send your child(ren) to Israel? 6 YES 
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