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INTRODUCTION 

Th is r e source booklet -as its predecessor in June 1986- comes 
t o share with the reader back~round materials tor projects 
pr~sented to the- Jewish Education Committee and its Sub­
committees on the Israel Experience project ~nd on Personnel 
for Jewish Education at their meetin~s in Jerusalem in 
Februarv 1987 . 

As in the pas t. we are choosing to sh&r~ with members ot the 
Committees and with interested professional plannin~ data, 
research instruments and back&round documents that have 
formed some of the basis tor our proposals. · By doinc this we 
are invitinc . tha reade~s to join the creative thinkinc 
process that wi ll l ead to chances and developments in the 
field of Jewish educatio n and the use or ~srael as 
a n educa tional resource . 

Moat documents are presented in draf t form a nd we ask the 
reader ' s indul&e n ce for t h is. Th is bookle,t represents work­
in-prog;~ess and is an invitation to j oin . None ot the 
documents shoul d be viewed o~ used as f i nal . 

The Resource Booklet represents an extensive collective 
plannin~ etfort undertaken between the end o t December 1986 
and Februar~ 17 , 1987. Man~ peo ple have cont ributed to the 
writinc ot the documents. I would like to thank in 
particula~: Ala n Hottman: Noa Barkan; Ami Bo u~anim: Israel 
Maizel: Prof. Moshe Ke~em: D~. David Mittelbers: Linda and 
Steve Schattz in : Zeev Mankowi tz: Rabbi Lee Diamond: Haim 
Maverson and Dr. Jacob Ukeles . 

Annette Jloch stein 
Froject. Director 
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Introduction 

The Ierael Experience Project has as its &o al to brin& about the 
development o~ educational programs in Israel for visitors t1•om 
t he Diaspo ra. The proj e c t was besun in early 1985 aR a research 
p r o je~t aimed at findins ou t whether there is a potential for 
increasin s the n umber of part icipants in such procrams and 
whether the impact ot pro~r ams c ould be increased . In June 1986, 
a summary report was presented t o the Jewish Educati.on Commit t ee 
answerin& these two ques tions in the af'fi1:mative . 

The committee d e c ided t o undertake the 
f1nd i nca into recommendat ions for ac tior1. 

translati.on ot 
This is Phase II 

the Isr ael Experienc e Projec t " From Data to Action . " 

the 
of 

The d ocuments t hat follow pro vide backcround material tor the 
prosress report of February 1 9 87 and include: 

1) A detailed propo s al, desi s ned tosether b~ r e presentatives of 
Oren and Nativ , of the new Kibb u tz Institute& tor Jewish 
Experience. 

2 ) A proposal t or the p r oduction o f a n ewsletter and other 
material to be circulated a moncst v o uncs t ers who will be 
participat~ns i n the expe r i me ntal summer p~osrams ot the 
Youth and Hechal utz . 

3) A detailed s chedule o~ the daily proc~am for the three 
Youth and 'Hecha1utz e xpe rimental summer pro~ram, 

4 ) A detailed proposal for the vacation v illases. includin& 
a c o nsideration of the economic feas i b i l ity o f various 
implementat~on options. 
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Introduction 

Of the many excellent ideas which have been cxnsidered both in the 

Kibtutz Mavement and in discussion with Nativ a:nsultants and '4th Professor 

Seym:,ur Fax, Senior Calsultant to the Jewish Diucatioo 0:mnittee of the 

Jewish Agency, we propose to ooneentrate in the first stage of our efforts 

oo inprovi.D;J am increasing the soope am effectiveness of the Israeli 

Experience in the kitb.ltz as discussed in the following pages. 

It is prqx>sed to establish a series of Kil:bltz Institutes for Jewish 

Experience. 'lbese Institutes, located in kili:l.ltzim, will be fw"mnentally 

changed versialS of what have cane to be koown as kilx:utz ulpanim for the 

sbxiy of Hebrew (various programs operated in kil:t,utzim by various ncvnents 
' 

\lOOer a variety of names have built Upal the basic "ulpan" framework). 

We have asked oorselves a number of questia,s: 

~bat is the best way to intm'W the effect of ocntact with the kibbutz 

as a factor making for l~-tem Jewish a:mnittnent? 

Of the 20, UOO young people who visit kil:bltzim annually £ran one day 

to a year on a variety of programs, including sane 3,000 participants in 

ki.brutz ulpanirn - which type of program should we start with as a lever for 

improvement? 

'Mlat is there al:0ut a stay in kibhltz whic.'1, if we "work it right," is 

to be fO\ll'D cruy in a kilbltz, is attractive to young people arxl can be 

used consciously as an educational factor? 

'Ihe answers we came up with were the following: the kibbutz is a 

1tix>listic11
· enviran"TIE!nt - where one can integrate intellectual sbxly, 

erootiooal e>:perience and actual behavioral interaction - thus addressing all 

of these three elerents mald..ng far possible ccmnitnent. FurtheI1IDre, because 

it is a ~lete way of life, it enables the participant to enter these 
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areas beginning with his own point of interest - whether it be work , sport, 

music, dance, politics, o r acade:nic stooy. 

'Ihis possibility, arrl the research available, supp:>rts the asslr.lPtioo 

that long-term cxmnitmant correlates with kibb.ltz programs which were 

relatively successfully inplemented. This does n~ necessarily ha~ in 

every kibbutz or in every program. 

What goes wrong in. unsuccessful f~rks arrl what can we do to 

ensure their success? 

What type of program shrul.d we begin with? We have chosen to establish 

the Kibrutz Institutes for Jewish Experience ( and the change in name is 

deliberate; it represents a change i n educatiooal awroach) because the 

length of the ulpan- type program is suitable - a minimum anotmt of time is 

needed far educational affectiveness - because a significant arrl successful 

change of four such programs wil l positively affect all kil:butz ulpanim. 

'1be proposal itself is ocntained in the follc:Min:;J pages. 

Kibl:A.ltz Institutes for Jewish E:>q:x?rienoe 

I 

'l\1e major changes· in the ootivatioos of young people att.errling kil:butz 

ulI21Um call for a gradual changeover of the ulpan system to a system which 

we have called Kili>utz Institutes far Jewish Experience. 

CXlr reasons for proposing new roodels for this system are based on the 

following critique of the existing programs: 

* Most participants dra"vm to the kibbJ.tz view their stay in the 

kil:hltz as an o~uni ty to get to know Israel arrl the kil:butz f ran the 

inside, exploring questioos oonceming the State of Israel as a Jewish 
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country and the kibb.ltz as a social vision. 

* t-bst of the participants, even those ioc,st anxious to study Hebrew as 

a language, are deeply interested in general subjects which can only be 

dealt with adequately in their root.her tongue. 

~ese critiques make it necessary to rethink tha kil:b.ltz ulpan 

syst:Er.l, basing it on the follCYwing principles; 

(a) The creation of a variety of pro;JiamS with each pro;ram 

specializing in a specific area, ainm at a specific 

target pop.1lation. 

(b) The speci alization of such programs could turn them into 

frame-.orks "which canbine a stay on a kilb.ltz with an erntX'}aSis 

oo a specific area of Jewish experience. In any case, the stu:iy 

of Hebrew \O.lld be an important elerrent in the ~ of 

every instit~te, no matter what its area of specialization. 

(c) Academic supervision will be provided for every program either 

by academic institutioos of the kili:;utz nx:,vernent, or by other 

institutions of higher· learning in Israel. Academic supervisioo 

is ifllEx:>rtant because it cootributes to the image of the. program 

both in Israel and abroad, and because it would encourage kil:tlutz 

members looking for academic challer.ge to participate in the 

program, as a part of the staff •. Israeli academic supervisioo. 

will make it easier to negotiate with institutioos abroad in 

order to assure academic credit for ~icipation in the ~am. 

(d) The Institutes are envisiooed as a "holistic" canbinatioo of 

fon.-al and inforrral education in which the program· consciously 

integrates all the elements of the students' stay in the kilbltz 

including, of course, the ela-:sllt of actual work in the kil:tlutz. 
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Various 1-mels 

A. The General Kib.':::JUtz I nstitute for J ewish Experience 

This is envi s iooed as a multi- f aceted program open to participants not 

q,ting for a program with a specific ~is. 

• Size. '!he group in each kih.':utz will number 60 participants. 

This is not an arbi trary n\mlber but has been chosen after weighing 

such co.'lSiderations as: division of classes according to l evels, 

the absorbative capacity of the kibb.ltz , the creation of group 

cohesion anong the stooents, etc. 

• Length. "!he optjrnum period for such a program i s one university 

semester, i .e . 3 t o 3 1/2 m::nths. 

• Operation. Several options will be offeroo, acoording to the 

circllnstances of each k:U:tutz: 

( i) Four hours o'f study an:! foor of work each day. 

(ii) 'Ibree days of st ooy and three of work or, oanbinations 

of the above. 

(iii) 'Ihe program will be made up of: 

(a) a pericxi of orientation a t the beginning 

(b) a formal teaching oooqx:x;ent 

(c) a program of trips, educational workshops 

(d) a program of interaction with the ki.1:t>utz itself 

on varioos levels 

(e) an irxlividiually tailored program for each participant 

'lhe above elereits are dealt with i n de tail in the follc:Mi.ng pa~. 

B. Specialized l·t:rlels 

Both in the general mcxlel am in the specialized mcxlels, in addition 

to the stu:iy of Hebrew, the formal program will inclooe oourses dealing with 
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a variety of subjects am areas in the mot.'ler tongue of the participants. In 

the s~ialized rncx:iels, this will incll.Xle a concentration and E!'ilphasis on a 

specific area based on the preference of the participants and the 8A-pertise 

and resources of the particular k.il:hltz. 

All this will be with the creative suwc,rt of project "Oren" (an1, of 

course, in ooordination wit.'1 the ulpan section of the Aliya De~t of 

the Je-.,.,ish Al:Jency an::i the Dej_Jarbnent for Adult Education of the l-linistry of 

F.ducation). 

'nle list of mcxlels which follows is a tentative one. Nonetheless, it 

represents a great deal of thought and ccnsideration: 

(i) Kil:b.ltz I nstitute for Jewish Experience - .Advanced Hebrew. 

'lhis institute would be designed to provide the kind of 

mastery of Hebrew which is over arxl above what is ordinarily 

expected at the graduating level of k.frbutz ulplllirn heretofore. 

'1be idea wo.tld be to teach the various levels of Hebrew 

knc:Mledge aiming at people who wish to oo able to use the 

language for more than day-to-&y camnmicatioo. Coorses on 

other subjects will be given in llebrew. A special effort wi-11 

be made to use advanced methods of teaching the language. 

Even in this irodel, we feel it is i:mportant to provide ele..,xmts 

of the program in the mother taxJl.]e of the participants ( English, 

French, Spanish) and a full cxr.plement of all the other 

activities detailed in the follc:Ming pages which, ~ully, 

will make these institutes different fran the kind o~ ulpanim 

which have been cooducted up to no.,,. 

(ii') Y-..1.bbutz Institute . for Je-..d.sh Experience - the ?·leaning of 

Jewish Identity. 

".Ibis model will relate to the varied levels am varieties of 
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Jewish culture and philosophy in the broad sense, and it will 

e>.-plore the options ope.'1 to peo~)le searching for meaningful 

Jewish identificaticn in tcrlay's world. This will be done 

through a cx:mbination of formal stooy and a dialogue with young 

Israelis interested in the Sar:E c;uestions, with special e::phasis 

on the way such young Israelis view their life in kil:hitz as an 

expression of Je·1ish identif icatioo--openly facing the 

problematics involved. 

'lru.s nmel will perforce neressitate a great deal of support an::1 

creative progra.rrning cx:r.dng fran the central group of project 

(iii) Kil::bJtz Institute for Jewish experience - Perfonning and 

Plastic Arts. 
, 

'ltlis mxlel, in add.itioo to e.q:hasizing the basic elements camon 

to all the institutes will offer the Ol)l;X)rtunity to e>."perience 

Israell music, dance, painting, sculpture etc. , together with 

ya.mg kil::'ibutz people interested in the same areas. 

(iv) Pddi.tional models to be i ntroduced as they are readied. 

1 .• A nodel emphasizing the kibbutz 1 tself as a social experilrent 

in the cootext of similar ex-j:leriments, historically, worldwide. 

2. Land of Israel studies. 'lne idea would be to cxxnbine nature 

stuiy, archaeology, history, am present-day reality in an 

integrated pror:,-ram based on hiking and persooal experience 

cx:rnbined with an academic unlerstanding. This is an ~ea in 

which the kibootz has traditionally developed a specific 

approach arrl upon which the Field School program of the 

Society for the Study of Nature in Israel is based. 

3. A uaiel based on exploring the interrelaticnship between the 
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kil:t,utz arrl its Su.ITOllOO.ing environment, rnoshavim, develq:r.ent 

towns, regional in::lustry etc., and in this rranner studying 

the probler.atics of present-day Is1peli society. 

'!he develoµnent of the various m::x:lels, the training of staff,arrl the 

continuing assessment of feed-bac.'.{, will necessitate the establishment of a 

nu:nl::er of teams CCI71tX>sed of ~-perts in the various fields, in additioo to 

suitable educationalists. 
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II 

'!he Interaction of the Participant s with the Kittlutz 

'1'le suroess of the program depends On the absorption ability of the 

host kibb.ltz, in other C).tds, on its capacity to transform the stay of the 

participant into a genuine educaticnu (and spiritual, if you will) 

exp-arience. It i s this calculation which will influence the choice of 

kibbutz far the pI0ject. 

'1be inYolvetent of the partic~pant in tl'e social and cultural daily 

life of the kiltutz, over ·and above the formal program is the key to the 

,eciucatiooal irrpl.ct of the p~n. '!be ~ients of this day-to-day 

e>q;erience are many and the project prio.n,es to deal with toom both 

specifically am as a whole. T'nese cui~ts-~k experience, social life, - , 

and Cl.lltural. activi tiy--requ.t.re special attebtiai. If suooessful, they aai 

depth-if unsuccessful--fflay result in~~ am a lienatioo • ., 

'l'he Work ct1j1porlent 

' I 

;.( . 

Wark, in a society which defines d:k a9 a principal criterion of 

creativity and o::rrrnit:nent is often the real entry-ticket to ki.tbltz society. 
I 

~ wcrk an e.,ri clling ex:pei-ienc:e regw.:ed clefining the work-ooligatioos 

of participants which relate to their exped:ations and prevent feelings of 

alientation Am even 11exploitatioo11 which may occasiooally develop. 

A ltillbYt1 which joins the program will te requir@d to, provide the kim 

of t«>rk-exper1enoe which is real (together with kil:wtz members, proper 

guidana?, sharing respensil:>ility, etc.) and undertal~e to place participants 

in "service" oc:cupatials (dining hall, etc.) in a prop:)l"tioo oo greater than 

that of the ne?W'S of the k.il:hltz its,.lf engaged in such an activity. 
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Tnese operational principles are aim:":rl. at creating the carxiitions 

which will enable the participant to bea:rrie an active partner in the 

activities of ~ k~i:\Jtz an:1 to engerxler a feeling of belalging to kil:lbltz 

society. Working to;ether with rrembers provides a real meaningful 

optJOI'tunity for this to happen. 

'lhe Social can::nnent 

Family Adoptioo 

A carlition for placing an Institute in a specific ki.l::hitz will~ the 

kil:altz W'ldertaking to have ki.1::butz families ''adopt" participants, after an 

initial pericx:l of t "10 to three weeks. 

Such fa:nilies will participate in background am "enricmient" sessialS 

sponsored by project cml~ lx>th in and outside the ki.1::butz. 

Meetings with Peer-Groups 

'lhese are not to be left to "chance .• " l<.il:bltzim for the project will 

be preferred (am::>ng other criteria) if they have a significant number of 

their own children or an age-level equivalent to that of the participants 

and will undertake t o sponsor joint activities including organized 

participatioo in am outside the kilbutz based on dialogue cooceming the 

meaning of J ewish cx:r.rnitm::mt f or both groops, enabling the participants to 

"break through" the reticence of kili:>utz young people to ocrrrnit themselves 

to fr ierrlship with "group after groop. 11 

T'ne C'Ul tural Ccrnp.>nent 

A conscious p.l.annErl Pl."O:ll"am for participation in the cultural life of 

the kil::outz am, through the k.il:.bltz, of Israel itself will be made - sports 

activities, music an::'l dance, holidays, hi.k.in3, both on a local am 

- ---------

10 
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inter-kibootz level - as well as activities sponsored by Project c:tfil~. 

III 

Activities Outside the Kibbutz 

'llie Institute program is not just kil±utz-orientoo. It is 

Israeli-oriented. For rnany, the possibility of learning about lx>t.h Israel, 

both as a co.mtry and as a possible future hate, is a scurce of motivation 

and curiosity. 'lbe Institute program will, therefore, include elements 

connectoo with experiencing Israel and its people. 

(a) Trips am excursicns •1,-ie program will include: 

6 days of full-tine travelling and an aooitional five half-day 

lea.ming excursions spaced over the 3 1/2 months. 'lbe groups 

will be acxx:mpanied by group leaders and professiooal guides. 

'Ihe plaoos and projects to be visited will be cx:.nnected with 

the educatiooal program, an::i aimed at getting as wide a picture 

of Israel as possible. 

(b) seminars in the participant's irother tongue. 

Part of the program will CXXlSist of two saninars of me to three 

days organized centrally by project~. This will be in 

cooperation with any one of the folla.dng instituticns. 

* The Center for Stooy of the Kil:b..ltz in Foreign Languages, at 

the Kil::ia.ltz Seminar in Ef-Al. 

• The -Kibtutz Artzi Seninar at Givat Chaviva which speciaµ.zes 

in seo1Jar Jlrlaisn, Jewish-Arab relations, and labor values. 

* The Educational Ser.u.nar of the Religious Kibbutz Movement, 
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at Ein Tzuri.'Tl. 

* The seminar cer1ter of the Reform Move.-n:mt at Kil:i:>utz Yahel. 

* 'l.1i1e seminar center at the Ghetto Fighters' Museum at lW::b.ltz 

Lo.'iamei Hagetaot. 

* Bet Alon - the educational rnuseura for the history of 

sett1e...-.ent in the Galilee, at Kibbutz Ginossar. 

The content of these seminars will be coordinate::1 with the-program of each 

institute. l·bbile teams from each center will visit the Institutes in the 

Jd.bb..ltzim before and after the seminars. 

(c) Regional and national gatherings of partici~ts in various Institutes 

in different kil::b.itzirn will be organized two or three times during each 

term. 

'IV 

Personnel 

T'ne project OREN will assume r e sponsi biity for the quality of 

personnel, both on a local and natiooal level. 

'Ihe staff of each Institute will consist of: an educatiooal director, 

an adrninistrati ve director, a student advisor, a house-nother, arx3 the 

teaching staff, according to need. 

Appeniix 1 

Orientation 

It is our opinioo that in view of the differing motivation arx:l 

expectations of the various participants in such heterogeneous groups, 

---- - -- ------

IZ-
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pre-program orientatioo is critical. Project ~ will spcnsor personal 

advising abroad , through the ,offices of the Jd..blxitz m:,ve-:ient (as well as 

through the channels which will, hopefully, be developed by the carmittee 

for Jewish El:iucation of the Jewish 1,/;ency) • 

'!be program will also include three or foor days of orientation in 

Israel for the parti cipants all CNer the country, where an attempt will be 

nade to explain, guide, provide informatioo, am try to align aspiratioos 

with reality. 
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Schaffzin 8( Schaffzin 

Proposal for Experimental Pre- and Post-Programming: 
A Newsletter tor Israel-bound High School Youth 

Linda Schaffzin 

Assurnlltions 

This proposal is based upon two assumptions: 

(1) PREPARATION for a trip to Israel can enhance and intensify the 

experience, and 

(2) FOLLOW-UP is necessary in order to re-inforce the experience, 

give it depth and meaning, and enable it to have an impact on the 

life of the participant. 

Goals 

our goals for the preparation are three-fold: 

(1) to help create excitement about Israel and the trip, 

(2) to prepare the participants for more careful looking, and 

(3) to reassure parents and help involve them in their children's 

exper ience. 

We also feel that some attempt should be made to create the 

possibility- for communication between participants in t he group, 

even if it is just to de~.1elop a recognition factor via biographical 

data, before they meet tor the first time in New York. 

Our goals for the post-trip experience are also three-fold: 

(1) to maintain the "'high• and the sense of hevra of the group, 

(2) to provide some in-depth material that will give more substance 

to the participan t s ' experiences in Israel, and 

(3) to provide a guide to other JX)SSibilities tor travel., study, work 

or life in Israel. 

It is our belief that the newsletter/mCliClzine format, when 

defined a s a mailing that informs and entertains, is 

appropriate for these goals. 
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• We are working with a group of youngsters who will con1e 

together from locations around the United States, yet by u sing the 

mail we can bridge the geographical gap quite inexpen~ively. 

* Alexis de Tocqueville characterized the American press a s an 

important factor in uniting the Colonial community b y d roppin~ 

the ~z:ne thought into a hundred minds at the same time_: we can 

d o Jvst that with a newsletter, thereby encouraging the conr&e~ticr.. 

and maintaining relationship s that d e velop between ~rticipant!' 

* By coming directly into their homes, through a m edium that has 

both prestige a nd valu~ in their e y es, we are sayin g that each one 

or them, and t heir participation in the Israel tou r. is important. 

And because n ewsletters enter t h e family settin g, the possibility 

exists that pare n t s m a y dip into them, thereby cr eating a shared 

experi,ence within t he fa ~ ily . 

* The newsletter b y natur e is a fluid mediu m that can change a nd 

respond to needs, interests, and events, intensify in g the impact t,n 

its r eadership. 

Pre-Program M a ter ial: 

I. Questionnaire 

A. A s soon as ·a y oungste r s ign s up for the trip, w e propc~e to 

se nd out a le t ter a n d questionnaire t hat -w ill su rvey inte1·es t s, 

back gr·oun d and expectations for the trip. This. .. ~,,,.ill give u s 

infor m ation to help frame t he contents of Bil futur e newsl~t ter s, 

but w e also hope to u se it to create connections (and ideally, even 

communication) between participants of like mind. For e xa mple, if 

t h ere is a partici.pant who is enthusiastic about photography, he 

may benefit from knowing that there is another camera enthusiai t 

on the t rip . Minimally, this kind of information w ill make the 

unknow n, i.e ., other youngsters on the trip, a little less unknown . 

"? 
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B. When we have all the participants' names and addresses, we 

will in'lmediately mail out a postcard ~howing the trip m~scot or 

logo and asking the participant to watch for the first. issue of the 

newsletter during the coming week. 

C. Newsletter •1 (the following is tentative, becaure we feel the 

contents of the newsletter should be arrived at in concert wath the 

trip coordinator in light of the needs of the program and its 

participants) -- Suggested Contents: 

1. Preparing tor the trip: ins tead ot the u sual mimeographed 

list of clothes, etc. we propose to give them all the nece~sar>'"' 

information in cont ext, i.e., why will they need s weaters in Israel 

in the S'Ummer -- becau se J e rusalem is s itua ted in t h e Judean hills 

where the weather is ... etc. 

2 . An article discussin g t he positive a sp ect s of security in lsrael 

-- perhaps featuring an int erview with a n El Al check-in person). 

3 . Trivia quiz about Israel. 

4. Trivia relating t o the participa nts, e .g., about their cities of 

origin, names, etc. 

5. A Cartf"JOn - w e propose t o creat e a com ic cartoon figure. 

that Will appear in all our p ul:Jlic.ations. Perha.p ~ t h e character will 

become the ma.scot appearing on paraphernalia we hope to create, 

e .g., tee-shirts, luggage tags, etc. 

f... Advice colurnn prepared in conjunction with a p .s·ycheilog,ist 

7 . Personal care column (e.g ., skincare, haircare, etc. in Israe!) 

8. "'Faces in the News" quiz 

9 . Music in Israel -- perhaps an article about Reshet Girc1mel 

or American rock sta rs who will be in Israel this summer 

1 o·. Camera tips 

11 . An article highlighting modernity of I~rael (e.g. the high 

tech firms such a s Elscint or Scitex) 
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12. An article highlighting religion in Israel -- perhaps about 

JNF lands, and agricultural halachot as they are observed on the 

Kibbut2. 

13 . An announcement featuring creation of the Speakers' 

Bureau (see below) 

14. "Call for Entries" for participant~:· photo and writing 

contest. 

15 . By this time we hope t o have information that will en1:tble 

us to connect participants with like inte1·ests. We propose to 

highlight some kids in the newsletter, but also to include in each 

envelope a list of the group, etc. 

Please note: We realize this lis t is ro.ther long for the 11 x 17, 8 pQge forrr.ot 
we are projeetini; it is, ho-wever, just a tentative menu of ideas. 

D. Newsletter •2 will not be a newsletter at all, but a trip diary 

that we will create for the participants . 

1 Format: s-1/2 " x 8-1/:", 112 pp . .. cover, rr1eta1 &pinAl binding, 

mo~t pages will be black ink with some second color throughout . 

2 . There will be four versions, one for each group, including ea 

map with the group's itinerary listed and marked. 

3 . 42 calenda r pages for participants' notation s (roughly 

corresponding to the nun1be1- of days of the tour): 

2 pages: addressee and phone numbers of group 

2 pages: entry forms for contest (see above and below) 

1 page : group profile 

4 pages: autographs 

1 page: money in Is rael 

1 page : phone calls and mail 

1 page: emergency information 

2 pages: vocabulary 



2.0 

Post-Program Material 

A. September Newsletter •t - 12pp., 11 •x11•, self-mailer 

l. Reminder about contest With deadlines. 

2. News of participants (uttne reply card to &t:ather new$?j 

3. In-depth articles on places the kids vi:stted. 

4 . Trivta quiz .. 
5. Comic strip 

6 . Advtce column 

7. Article on other Israel trips, e .g., Interview w ith college 

st udent in Israel, Kibbu_t2 v olunteer, etc. 

8 . Article on t rip: summary, hlthHghts, interesting events, etc. 

9. Israel 1n the News 

10. Recipe 

11. Reply card - circle to receive Information on (e.&., Jerusalem 

Post subscri,ption; iift catalogues of Israeli Items; subscription to 

Eretz Magazine; information from Hebrew University, TAU; other 

wzo trips) 

a. Late November Newsletter #2 

1. 2-color cover - 16 to 24 pages 

2. Full-color post cards, bound in, using Winners of photo con~t 

3. Examples of writing and drawing Winners 

4. Jl.1ore information on other trips, and college in Israel. 

5. In-depth article on a subject of substance 

6 . Puzzles 

7 . Israel in the News 

8 . Article on AIPAC (interview with former one-year program 

p a rticipa~t now working with AIPAC). 

9 . Recipes 

10. Hobbies 
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11. Advice 

12. Cartoon 

13. Stamps/Coins - how to collect them in America 

14. Article on Hanukkah 

15. Focus on Israeli personality 

16. Focus on Howie Lasoff-type personality .. 
17. Sur.ve~" or poll 

18. Reply card (see above) 

C. Newsletter #3 (mid February ?) 

1. Full-color poster ~ ideally we should create our own, but in 

order to mtnimiZe costs, we could find an existing poster, e .g., El Al 

or Hapnat Hateva. 

2. We will print newsletter text on the reverse of poster. Less 

copy, but more newsy. ·Presuming there is a reunion in December, 

news of ·that plu! update on some of the i!Sues we have covered; 

news ot kids; results of poll. 

D. Newsletter •4 (April - optional) 

The need for a fourth newsletter would be determined by the 

direction of t h e pr02?"am, i.e., how long do you wa.Ylt to kee::, in 

contact with these children. Their desire to stay in touch could be 

. determined by a post-card asking them to pay for a subscription to 

hext year's newsletters (i.e ., Keep me on the mailing list), or their 

use of the Reply Card to receive additional information. 

Additional Suggestions 

We feel during the year after their trip, each group of travelers 

could be used to recruit new participant~. but leavtni it up to 

random word-of-mouth recommendations is inefficient. We sugrest 
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that participants be selected to torn1 a Speakers' Bureau in his or 

her community tor the Program. A slide pr~ntation will be 

p rov ided to each person. We can combine the Speakers' Bureau and 

Newsletter needs by hiring a photographer to do both color slides 

and black and white shots of the groups. One to t w o week~ ·with 

the groups would probably suffice. Needless to say, quality wor:.k. is . . 
vital. The coordinat or should contact the local Jewish pre~ to have 

participants featured or interviewed. Then the shslish or 

coordinator should set up speaking engagements tor the participant. 

The participant should be made to feel important to the cause, and 

r e sponsible !in some part for its success. 

The newsletter can be a vehicle to provide new material for the 

speakers, and new~ of their experiences and su~es. 

Perhaps we can look for a way to credit participants with each 

new participant they bring in. and offer some subsidy against the 

participant's future travel to Israel. 

A logical ,extension ot this thought mtgh t be to recycle as many 

participants as possible into a second, more sophisticated t rip, built 

on the experience of the first trip and occur ing a year or two later. 

We propose un exhibit, at the reunion, of the photography a .nd 

'V-lriting of the participants, assuming there is a reunion, in 

December following the trip. 
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YOUTH AND HECHALUTZ DEP.ARTHENT 
EXPERIMENTAL LJ-41T 
SUGGESTED PROGRAM* 

~iU2 = !.l.n JecUSAJ.J!.m~ Eacl~ hisioc~ o£ ihe JewLsh ,a~ia~ 
Th• first w••k will be devoted to a 9eneral revl•w of early 

Jewish history-from the Patriarchs to the Destruction of the 2nd Temple. 

MondaY,6/7 Opening Program Aids 

8:30-10130 Technical Arrangements Participants divided into 
Bank. Post Office, Ptc . small groups. with guides. 

Orientation vis-a-vis Isra­
eli public servic•s.How? 

10 : 30-12:30 Getting Acquainted Participants with partici­
pants. parti cipants with 
guides . How? 

12:00-13:00 Presentation of program Presentation usinQ s lid••, 
maps, etc,,stressin9 beha­
vioral patterns desirabl• 
for success of pro9ram.How? 

14:00-16100 Rest and/or swimming Guides free for personal 
talks with partic ipants. 

16100-18:00 Charac ter of new city 

18100-19:00 First Impressions 

19:00-20:00 Festive supper in town 

20100-21100 Walk on Wall from Jaffa 
Gate to Zion Gate 

21 :00 The Western Wall 

21130-22:30 Summer night in Jerusa­
lem 

4 groups that visi t:l >Meah 
Shtarim,2) Ben-Yehuda Mall 
3)Zichron Moshe, 4)an •le­
gant ne i ghborhood, 

Summary of visits to diff­
erent neighborhoods - in 

Gan HaAzmaut 

Preferably in downtown 
r·estauran t 

All together, for example 
for lceCream on the Mall 

Quest I­
ona I rs? 
Trips? 
Surveys 

•This sample program is a proposal. Its final form will be worked 
out by the pro,i•ct ' s stt•rinc;, ham &nd the 
Participation of th• group l•aders in shaping 
important in ensurlno their ~ommittment to 

· successfu l impl•mentation. 

oroup 1•a.ders. 
th• program is 

th1 pro9ram' s 



Tuesday 7 / 7 Mi n the Footsteps of 
the Patr i archs• 

10:00-10:30 Ulpan 

10:30-11:30 Vis i t to " Cave o f the 
Ances torsa& Bethlehem 
<or visi t to Tel Geze r ) 

12: 00 

l 2 :30 

Jerus alem from Observa­
tion po i nt 

Lunch i n Jew i sh Quarter 

13:30-16:00 Visits to • Jewi s hw 
I n s t i tu t i on s 

16: 00-18:30 Free ti me 

1 8: 30-1 9: 30 S umma r i z i n 9 v i s i .ts 

19: 30 Supper at Hote 1 

20: 30- 21 :30 Learn ing songs+ 
9roup games 

We dnes.8/ 7 

8:00-8 :45 

9 : 00 

13 : 30 

Pe r i od of the Kings 

I n troduction & Ulpan 

Arc heolo9 i cal d igs+ City 
of David+ Sil wan Spring 

Lunch 

14:30- 15: 30 Mt. Z i on. David ' s Tomb 

15: 30-18 : 30 R~ ,;~p tion i n Commun i t y 
Ce n te r - acqua i ntance 
wi th Young Israel i s 

19 :00 Supper with Israeli peers 

21:00 Small Isra•li-American 
9roups i n town together 

The alphabet and s ome Lex i-
useful words.Wh Y?How? con? 

Purpose to d i scuss patr i ­
archs,s t ress i nQ monothe- Read­
ism in9s? 

Armon Hanatziv l ookout , 
stressin9 importance of Ht 
Mor i a & Sacrifice of Isaac 

4 groups vi s i t: a)Yeshivot se lec 
b ) charitable i nstitut i on, ti ng 
c )workshop for rel i 9 i ous I nst-
artifacts . d ) ____ Vis i ts i tu-
intended to c l a r i f y basic t ion s 
conce p t$ i n J uda i sm e . g.: 
Torah. Mi t zva , Tf i l i n.etc 

What gu ide l Ines to give for 
free s ight -see i ng in J-m? 
Basi c sec urity mtasur ts 

Teac hing songs i ntended t o s onQ­
create a choral 9roup books 

Explanati on of transit i on 
from time of Patriarchs 
to ti me of k 1n9s 

Is this of i nterest? If 
not. what instead? 

For cont~i;t with 10th, 
11th and 12th grade I~ra­
el is and to prepare 1 i s t s 
of pupils i nterested in 
contacts with young Jews 
abroad 

------------ --- ---------------------------------------------



Thurs .9/7 

8100- 8:30 Ntws of d&Y & Ulpan 

9100- 1~:00 HolYland. Temple Mt. 
Cardo, Jewish Quart•r •tc 
( box lunch) 

1~100-18:00 Visiting th• mark•t in 
small groups 

19;00 Supper 

20100-22100 Sln9-song & dancing 

News inttndtd to roust In­
terest and involvem•nt in 
events In Israel.News­
papers distributed on this 
occasion only 

Review of songs learned & 
l•arnin9 folk-son9s 

-----·---------------------------------------
Fri. 10/7 •in the Footsteps of 

Yochanan ben-Zachai• 

8:00-8130 Introduction: from Ri tual 
to Law <Halacha) 

9:00-12100 Preparat i ons for Shabbat 
Small groups visit - typical 
J-m nei 9hborhoods. includ­
inQ rel igious & char i table 
i n st I tu t ri on s 

12:00-13100 SunwnarlzlnQ th• vis i ts 

13:00 Lunch at educational Insti­
tutions e.g. Yesh i va 

14:00-15130 Di s c ussion - meaning of 
t he Shabba t 

15:00-18:00 Preparat ions for Shabbat 

18 :00 

20 :3·0 

22:00 

Going in smal 1 groups to 
s ynagogues in center of 
tc»Jn <Gr•at Syn . , Cons er­
at i ve SynagoQut . Buchar-an 
Syn. etc.) 

Festi ve mea 1 

Soc i al activities (games. 
birthdays, etc, ) 

--·-----
11/7 Shabbat in J•rusal•m 

9:30-10130 Breakfast 

10:30-12100 Studya Portion of tht Wttk 
•-; 

Possibl• substitutions 
praYtr at Western Wall 

Using study of Portion 
as o•n•ral introduction 
to tvolutlon of J•wlsh­
rtl IQious crtativltv 



13:00 Lunch 

14: 00-17:00 Pool or rest 

17:30-20:00 Visit in groups to inst­
itutions or families for 
supper 

21 : 00 Concert+ Discoteque Investigate concerts a­
vailable in c;itY 

-----------------------------------------------------------
Sun. 12/ 7 

02:00 

Mo l" . 13/7 

The Great Revolt 

Departure for Massada 
in Commandcars. 
Hikino up Nahal David. 
Swimming in Dead Sea . 
Overn I gh t in Bedu i tent. 

Nahal Pratzim - trip in 
commandcars + return to 
J-m toward evening 

Two-day trip to Judean 
desert 

Yora.m Roded 

Requires plann i ng with 
commandcar company. Exa­
mine poss i bil itY of 
climbing peaks 

- ---------------------------------------
To es . 14/ 7 

9:00 - 9:30 

10:00 

1 I :00 

13 :00 

EmerQence of Christianity 

Review of development of 
Christiani ty 

Visit to Bethlehem-Church 
of the Nat iv i ty 

Via Dolorosa+J-m churches 

Lunch in Old Ci t y 

14:00-15:00 David's Tower to summar i z e 
J-m vi s it .nd watch Sound­
and-Light show. Into c i tY 

15 : 00-18:00 Free 

18 : 30 Supper 

19 :00-21 :00 Preparing party to receive 
youn9 Isra,el is 

21 : 00-23 :00 Party with Israel is 

·15/7-23/7 

End of stay in Jerusalem 

North of Country: fr om 
Exile to Reb irth 

Ta I mud i c Per i od Wed.1 S/7 

8:00 Btit Shaan, Belt Alf~. Sachna Overni9ht at Safed 
or Ein-Harod.Beit Shaarim, 
Safed (box lunch or l unch at 
Ein Harod) 

or Tlber i as 



Thur.16/7 ·P•rlod of Kabal l a+s tart of 
SQt t l emen t i n Ere tz Yisrae1 • 

8:00- 10 :00 Visit to Safed Jewi s h Quar ­
t•r & M•ron 

11 100 BY foot to Rosh Pina 

13100 Lunch at Rosh Pina 

14100 Tour of Ros h Pi na 

Kln• r•t Cemet•rY - s ummary 
at Rac h•I ' • grave 

Nightt i mt swim & danc in9 
i n Tlbe ri a~ 

----------
•oevelopm•nt of se t tlement 

lo .GaJ 11 , •• 

To be coordinated with Rosh 
Pina tour c•nt•r, for group 

Overn i gh t in Tiberias 

---------------·--
Program of s ettlement v isits 
to be coordi nat•d with B•it 
Alon 

Ouernloh t at Gi nossar or 
Kfar Bl um 

--------------------· --------------
Shabbat In a Kibbutz 

Night boa t-r id• on Lake 
Kinner• t with klbutz peer s 

Ptftnd ing the Yl s hu~ 

Coordi nat• prooram with Kib­
bu tz Ginossar throu9h Beit 
Alon i ncludi nQ tour of kib­
butz . b•ln9 host•d by fami-
11••• • t c . <or Kfar Blum> 

Sun, J 9/7 

8:00 Te -Hai. Dan Reserve. Gol an Re-exami ne t his tour. cons­
J l avon, Katzrin •• (box lunch> truct it carefull y 

Luna-Gal Overnight In Tiber i a 

- -------------------------------------
lion ,20/7 ... 

Horn i ng Tubes at Sd•h Neh•m l a for 
floating on t h• Jordan 

Afternoon Visit to nat ' l water cond­
ui t , Hurshat Tat or Banlas 
( f or Box lunch >.Tiberlas 
Hot Spr i ngs 

Evening Summar y of Ga l il•• tour 

Visit s ources of the Jor­
dan as far a s poss ible. 

How? 

---------------------------------------
Tues,2J/7 tb• Kiootr•t - ·Natura) 

reer•atlon c•nt•r• 
·:-

Recreational actlvltl•• i n 
small or oups 

A fr•• day with var i ous 
poss i b l l l t l •• off•r•d 



-KaYaKs on Go l a n shore 
_Horse-ba cK r i ding at Be it 

Ye,rah 
_Water-s por t s <sKi .w i nd­

s urf i ng, ,e tc.> 

-Tour of Ti be rias 

Poss i bilities 
• 
II 

u 

N 

-------------------- - - ---------------------
!JJed.22/7 

Horninc;i 

Afternoon 

Eve ning 

.:,The Ho locaust" 

Study tour of Ki bbutz 
Lochame i Hagetaot 

Lunch i n Acco 

•struoole for I ndependence• 
V1 s1 t · to Acco Fortress+ 
Old Ci ty 

Swimm i n c;i 

Rothsch i ld Cen t er or 
8e i t Geffen 

Thurs.23/ 7 Struoole for Al i Ya 

Horning Muse um of kil legalu al iYa. 
Absorpt i o n Cent e r 

Lunch at Absor ption Center 

Afternoon a )Mi nor i ties in Israe l 
guest s of Dal i a t el -Carmel 

_, ___________________________ _ 
24/7-25/7 

26/7-1/8 

~l,Jn , 26/ 7 

Guests o f Fami li es 

Stay in Cente r of Country 
~Foundation of State• 

Declar a tion of Statehood 

9:00-11 :00 Intermission-d i scussi on of 
progr am 

To be arranc;ied with Lo­
c hamei HaQetaot 

Investigate a vailabl e cul­
tural events in Haifa 

Overnight in Ha ifa 

In both cases tour s hould 
include : 
a) i n f i rst case: visit to 
Dal iat el-Carmel. meeting 
with local Youth at commu­
n i ty center. bein9 hos ted 
b y youth etc . 
b )i n second case. visit to 
Ein Hod. meeting art ists.etc 

-------------------------
Cons i dered a free Shabbat 
for participants . to v i sit 
relatives & acquaintances in 
Israel. Those without spec i ­
fic addresses to be hosted by 
Moshav famil i es or y oung fam­
i lies theY met in Jerusalem. 

---------------

Meant to encoura9e c r itici sm 
or comments 



11100-13130 Visits in small oroups to 
museums 

13: 30 

14130 

Lunch at Mi9da1 Shalom 

Lookout from MIQdal Shalom 
Tower 

1~130-18100 Swlmmino in Medit•rran•an -
fre• In town 

18130 

19130-20130 Summary of Museum visits 

21 100 

Jaffa at n i 9ht 

Ben-Gurlon's hem•. Haoana mu­
seum. iji&lik's home. Beit J~bo­
t I nskY, •tc. 

---------------------------
Mon.27/7 

Even I no 

Morn ino 

13100 

Urban Seitlement 
From Villao• to City 

Zlchron Yaakov, Ramat Ha­
nadlu . Caesaria (visit & 
swim)(box lunch> 

Supp•r - Natania 

Natani& 

D•u•1opment & Al iYa 

2 oroupsaf lrst tours R•­
hovot. s•cond th• Aeronau­
tics industry 

Lunch 

15:00-18100 Small groups visit typical 
nei9hborhoods. interview 
veteran immigrants from dif­
ferent countries of orloin 

18:30 Supper 

19:30-20130 Summary of day 

20:30 

Wtd,19/7 

9:00-9:3!) 

Israel-Diaspora 

10100-13100 Belt Hatefutzot (Diaspora 
HuHum) 

13:00 Lunch at T•l Aviv Univ. 

14100-16100 Yarkon Park - Rowlno 

17100-19100 Visit to Youth Vllla9e1Kfar 
Mos•nson, Kfar Yarok. Eynot 

? 

Amorphou~ proorama 
to cancel? 

Distribution of Newspaper s 

Find uilla9e with summer 
youth population 



19 :00 Supper at Youth Villaoe 

20:00-22: 00 Di s cussion : •1srael­
Diaspora• 

The youn9 I s ra•l is will prob­
abl y f l ino usual accusat i ons 
at the Am•·r i cans .Agr eed? ! 

---------------
Thyr,30/7 

8:00 

De f enc e of St a te 

Trip to Yad Mordechai 
•war of Independence• 

11 :00-17:00 Vi s it to army base , Nahal 
settlement or Gadna base 
in vic i ni ty . to include 

In coordination with IDF 

18:30 

Evening 

3 1/?-1/8 

2/8-8/ 8 

Sun .2/8 

Morn i no 

1 u n ch & me• t i n g i n sma 1 1 
groups with s oldiers 

Supper in As hkelon 

Water Pa rk in Ashke l on <?> 
--- - --·--------------------

l)lnvest igate poss ib ility of 
Shabb•t a t Gush Kat if Re~­
reat lon vi l lage. wh ich has 
• x c e 1 1 e n t f ac i 1 i t i es. 

2>Shabba t in Ashkel on,with 
trips outsi de of Ashkelon 
on Fr iday and in Ashke l on 
on Saturday. 

Final l z e Shabbat prooram 
In accorda nce with place 
chosen. 

--- -----------·-------
Break- through to the D•sert 

In the F0ot1teps of Ben-Gurion 

Sdeh- BoKer <visit to his home, 
the s chool [Midrashal,and 
Graveyard ) 

Lunch a t Mldr asha 

Af te r noon Ovdat. Ein Ovdat. Nahal Zin or •• Inve stloate cultur al life 
in B•rsheba 

EYeninQ 

Mon,3/8 

EvenlnQ 

At Bersheba Uniyers itY 

St ay i n D•s ert 

Qyernl9ht at Bers heba? 
Mi tzpe Ramon 

Arrange pr ogram with Mi tzp• · Contact the Center . 
Ramon ; s vi s itors; center that 
includes tour of Nabatean city. 
Vi s its to Canyons & perhaps 
exerc i ze in or i entatlon-navl-
gat ion 

8 

Overnl9ht at Mltzpe 
Ru.on or sleepino out. 



Tu•~-4/8 0•v•1oplno th• Arava 

Pr•par• pro;ram lnctudlnQ •P·•­
cla1 treat,•ndlng up In El tat 
<Ftour Cav•, Solomon'• PIilars, 
visit to Katura, awlrnmlno at 
•••• and tr•at1•,0· rldlno on 
cam•1•<?) 

----------------------·---------------
Morning 

Afhrnoon 

Vl•:ltlno Elht 

R•d Canyon, Und•r-wat1r 
Ob••rvatorv •tc. 

Lunch 

SWlmmlnQ 

Tourism In lsra•lioarn• d•­
al;n•d to' hach tourism 
activ ities In Ell&t 

----------~----- ~~·------·---·------~.6/• Yl1lt lDA El Jab 
Morn In; Fr11 

14100-16100 Th• p1ac1 with Egvpt 

16100-22100 Salll no , lncludlno dlvlno, 
supptr & dancing 

22130 . Nl;ht tour 
-------~-----------------~~-----~-----~---------------------~----------
fr I • ?'/ 8 

Morn I no 

h t urn to J1cu11J•m 
Trip to J1rusal1m 

Lunch In J•rusa11m 

Aft•rnoon Fr•• 

~abbalat Shabbat • pray1r 

M11t I no wl th ou••t 1 •t1v 
Grandfath•r'• herlta91• 

Whv & what kind of prav•r? 

Shabbat at on• of th• ou1•t 
hou••• In J•rusaltm aria, ___ _, __________________ ._. _________________________ , 

§habat 112 Q1ugt1d tg Ib•m• ef 
J•wl•b Jd•otltr 

11,oo-1s,oo oam, d1allno with J1wlah 
I d•nt I tv 

14100-16100 

16100-11100 M11tlno with ou1st1 •whv 
am I a J1w?• 



18:00-19100 Evenin9 mea l 

19 :00-20:30 Presentation of next week's 
pro9ram,plannin9 closin9 
party 

11 :30.02:00 Jerusalem (Concer t + 
di scoteque + ••• > 

---------- -------·---------------------
aiw.9/8 The Israeli-Arab Di spute 

8:30-11 ;00 Following the fiQhters in 
the Six-Day War: Ammunition 
Hill , Breakthrough at Lion ' s 
Gate. visit to s ynagogues 

11 : 0 0-1 3 :00 Meetin9 with Arab students 

14:00-1? : 00 Visi t to Gu~h Etzion +vis i t 
to new settlement over the 
Qreen 1 i ne. 

18:30-20:00 Meet ing in smal l groups with 
Representatives of Peace 
mov,ment5 

21 :00 Game - Simulation of Israeli­
Arab dispute 

Summary 

---------------------------------------------------------
J::lon. 10/8 

8130-9130 

·The Future in Israe1° 

Presentation of topic of Zion­
ism on Mt. Herzl? 

10:00-14:00 Studying in Israel - QUided 
tour of Mt. Scopus 

14:30-17:00 Yad uShem +? 

17:30-18 : 30 Summary 

20 : 00 Preparation of Closing party 

Tues.1 1/8 Israel 's Pol it l cal Reoime 

9 : 00-9 : 30 General introd1,1ct i on 

10: 00-1 2 :00 Visit to Knesset+ meeting wJth 
Members of Knesset 

12:00 Lunch at Knesset 

Aiternoon Fre, 

18:30 Supper 

20:00 Internal clos l n~ party 

How? 

-----------------------------·-----
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Wed. 12/8 

9:00-11 :00 

11 :00-13:00 

13:00 

14:00-17:00 

17::00-19:00 

19:00 

20. :00 

Conclusion of Pr09ram 

Bar Mitzva Celebration 

Plantin9 trees for JNF 

Lunch 

Free - Shoppin9 

Summary of stay in Israel 

Supper 

? 
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VACATION VILLAGES FOR YOUNG ADULTS 

A Proposal tor a New Educational Environment 

INTRODUCTION 

This proposal concerns the establishment ot a aeries ot vacation 

villaces as an innovative approach to the u•e ot leisure 

tor educational purposes. 

Jews aced 18-35. 

The villaces will be seared to vounc 

In addition to their operation as tourism centers the villacea 

will otter an extensive informal e ducational prosram. The 

director will be an educator of stature. capable of instillinc a 

special atmosphere in the villace and ot ihspirinc the staff and 

the visitors. 

Visitors will "buv into" the villa~e for a siven period - probably 

one week. Durins this period a ll the activities of the villase 

will be available to them. These will include, besides the 

option to sunbathe , swim, relax and socialize with visitors from 

other countries as well as from Israel, a larse choice of 

activities. For example: introductorv classes on Israeli/Jewish 

subjects, arta and crafts studies, social events (folk dancinc. 

sinstins), cuest lectures, walks and tours of the area as well as 

lonser tours throuchout the countrv. The educationai staff will 

be available at all times for formal and informal interaction. 

The atmosphere of the villace wi1l be Jewish and wil1 strive to 

attract ~ounc Jews from all countries as well aa a sicnificant 

proportion of Isra~lis (perhaps 30%). 

The full-blown idea involves the creation of a network of such 
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v acation village s i n Isra el, Western Europe, a nd the USA serving 

a s l andmarks on the travel route 0£ young Jews. Ea ch villa~e 

will s pec i alize i n the speci fic theme suited to its location and 

s etting a nd the educati onal and leisu re opportunities of its 

e n vir om11ent. 

Research undertaken for t h e Israel Experience project has 

ind i cated that voung people f i nd the current opportunities f or 

travel to Israel unat tractive. * The exi sting infrastructur e 

d o es not suit their social , spiritual and economic needs and 

interests. When travelling t h ev seek l eisure, physical activitv. 

a dventure , convivial social settings, contact with Israeli s and 

a dequate p hysical facilities. 

New concept s of leisure are challenging traditional i d eas in 

informal edu cation and poin t to the extensive educational uses 

that can be made of leisure environments . Thi s i s wh v we a re 

suggestin& the creation of vacation centers , at first one center, 

then a i h a in or centers in Israel and then a world wide c hain , 

d esigned to a bsorb large numbers of holida¥makers and ~ive them a 

vibrant Jewish. ex~erience -- academica lly, touril.sticallv. 

a rtistically and recreational.ly. Such centers will be 

part i ~ ul.arly suited to youn~ peopl e outsi de communi t y frameworks, 

who c hoose not to join or~ani zed tou rs, and wh o are seekin~ 

flexible frwneworks whic h comb i ne the educational and the 

spiritual with the socia l and t he recr eationa1. Va cation outreach 

cou ld become a new model for infor mal Jewish education. 

*Steven M. Cohen, 1986 "J e wi•h T~avel to Israel: Ince ntives and 
Inhib~ti ona aaonc u.s. and Canadian Teenaaer• and Y~un~ Adu1te." 

2 



33 

Vacation Villas• and Educational Villas• 

Eatabliahina a vacation v1llace tor ~ouna ·aduita reQuires 

both t o urism and educatio nal plannins, As a vacation villase i t 

muat prov ide t o r tourism needs , and aa it• aim ie educational , 

tnoae ~equireme nta, too, must be met. 

2 ) 

3) 

1) 

2 ) 

3 ) 

Th••• are the tourism ragui ramanta: 

A recreationa l intraetructur• wh ich can compe te with 

aimiltar vacation cent ers worldwide; 

A marketins stratesv seared to the seneral publi c , 

to reach youns Jews. 

These are the educationa l requi rements: 

Fac ilities for teachins (halla and claesrooms ) , 

a c tivit¥ (various studios), and for socializin~; 

and a b l e 

artis t i c 

An educ ational statt to 1ead tours, claswes, entertainme n t 

p rosrams : 

Year-round pro~rama-- an annual sct,edu le ot e vents, 

unique procrams in variouu tields . 

dev e lop 

Vacation Villas•• aa De•tination ~or Youns J•w• 

For ¥ouns J~wish sinslea, a Jerusalem vacatio n villase c ould 

ae r v e aa an all-encompaaaina deatination-- non- atriliated and 

reliciouslv and 1deo loc1c allv independent-- very Much as the YMCA 

ia. tor younc: Christiana o r the Mormon campus tor i·oun s Mormona . 

1 



It would offer: 

1) Comfortable accofflodation and an attractive tourism and 

recreation intraatructu~e: 

2) Culture and entertainment: 

3) Touris t or general intor•&tion on available options during 

an Israel visit; 

") Learning and/or training in the arts or sports. 

Durins a at&¥ at t'he v.tllaae, the young sueat can expect: 

1) A Jewish experience. made poeatbl• b~ the village lifeatvle ; 

2) inclijd1na excureiona throuchout 

Israel, stud~ gro ups, creative claeses, etc.; ,. 

3) A social experience, enablina ibte~aetion between voung Jews 

from all over t he world includihS 1,rael . 

A Chain o~ Vaoat~on v111aae• 

The vacation village will create new educational 

opportunities for ¥Ouns Jews around the world and as the site for 

an enj ovabie and meaningful vacation it will at~ract young Jews 

worl<2w1<2e , 

Building a vacation village in Jerusalem could serve aa an 

experimental model for rep1ication in selected locations in : 

+ Israel-- Tel Aviv, Tiberias. Eilat 

+ A network in Western Europe where tens ot thouaands of voung 

Jews visit annuall¥ 

+ U.S. Jewish communitieat. where each communitv would 

--------- ----- - - ---- ----- - - -- - - -



determine a unique character for its own v acation villaae, 

time when t he tradition o f hospitality i s disappearins. 

at a 

Communit¥ centers cannot accommodate international tourism, 

but the vacation villaae could revive, in a new form , the 

tradition of Jewish hospitalit¥ on a alobal sckle . 

PIQOBM JMPLIMIITATJQNg IX2IIJMINIAL YACATJQI YJLLAGI 

To implement the proaram, premises must be found in which a 

pilot projec t could operate tor tour to five ¥ears . 

Four to five ~ears are needed tor a pilot pro ject because 

this is a new concept, and a •odel has yet to be formulated (even 

t ho uah various tvpee of vacation villases f un c tion in different 

parts of the world ) . 

The proaram's novelt¥ requiPee cautious plannins and testina 

of, for example: 

* The nature o f the sues t-host r~lationship ; 

* The bond of 3ews to Israels 

* How to instill a Jewish atmosphere which both 1•eliaious and 

non-reliaious auests can enjoys 

* How to ensure full oc~up~ncy without damaaina the villaae's 

unique c ha1•acter as a vacation villaae for Jewish yout h. 

Location of the v111age 

Th.ese . are basic auidelines tor .tindina a su1 table loc·ation 

f o r the pilot project : 



* A racility which will be used e xc lusively by the vill~~e, to 

e nsure the possibili tv o f cre atin~ a suitable atmos phere; 

* High standard ( a t leas t 3-star ) a ccomodat i o n , 

recreatio nal infras tructu~e; 

with a 

• A Pl•c~ l~rae ~noygn to a ~commo4~te at least 100 to 150 

* 

guests with c ommunal facilities-- prov iding o ppo rtunities 

f o r entertainment , 

~uests to meet; 

An urban location , 

cultural end educat ional e ven ts and f o r 

to encourage contacts with l ocal y oung 

Israelis-- in an appropriat e set t in~: 

Impl e mentation Alt erna tives 

In search of a location for a Jerusalem vacation vi l l a ge , 

the tollowing options were considered: 

opt1°o Ai Ramat Rachal Quast House 

1. Tbe Proposal: 

Kibbutz Ramal Rachel has a guest house which contain s: 

* 19 double rooms of 3-star hotel Standard . 

• 29 double r ooms o~ 2 - star ho tel standard . 

* Approx imately 35 r ooms or youth hostel standard ( wi t ho u t 

a bathroom e n sui te) . 

• 

• 

Dinin~ Room for 360 people, 

audito ri um: 

Convention Center with 2 halls, 

which doubles as an 

f o r 270 people e ach : 

clas s and/ or conference rooms tor 50- 100 people each , 

6 



The leaae would be contracted on the tollowinc baaie s 

• The villas• will be ope~ated bV the Kibbutz: 

* The villas• will be leaaed in ita entiretv, vear-round, 

tor at lea•t a 5 vear period. with an excluaivitv clause. 

* The villas• will be made available t r om 1. 1. 89. 

' * Income from miscellaneous items (:includins drinks , 

souvenir ahop. pool membe rehip ) will so to the K:ibbutz . 

* The price qu o ted is • 3 .1- •3.4 million per annum. which 

includes prov i aion of all neceaaarv service• ( amonc them, 

full board ano c ueat houae operational expenaea ) , other 

than tourism and educational act i vities. 

2. Evaluation: 

a. The Place 

Advan:tasee: 

* The tacii l it¥'• operatora are Kibbutz membe rs. able to 

c re•te a comfortable atmosphere conduci ve t o a CY••t­

host relat1 o nahipi 

* The place 1a larcel¥ auitabl e t o r active recreation. 

Disadvantaa;es: 

* The Ramat Rachel cueat houae waa or isinallv deaicned 

to hoat middle-aced Chriatian p1lcrim• and further 

investment ia required to adapt th .. preaent 

infrastructure to a vacation villas• tor vounc peoples 

discotheque, court•, conatruc tion ot variou• sport• 

inatallatione) . 



.J8 

• It ie located relativelv tar rrom downtown Jerusalem, 

and available public transportatio·n would be 

inautt'icient1 

• A kibbut~ location will civ e the villace a kibbutz 

label-- carrvinc ideolocical connotations which mav 

act as a n attraction, or a deterrent. 

b) loonomic AP0rataa1: 

In order to de~ra¥ the $3. 1 million the Kibbutz 

requires aa rent , the villase muat achieve an an.nual 

occupanc¥ ot 100 p ercent, aaaumina an overnicht ~ull 

board charce o l •4o. ( The kibbutz's quote takes into 

account loea ot' revenue it will incurr in crantinc the 

villas• exclusivitv), 

At a rate ol ••ope~ overniaht (lull board) 

Occupancll' No. ot Overnichts 

78.840 

47,304 

39 , 420 

19,710 

On the basia ot 108 double rooms 

6 

Annual Revenue trom 
Overnichts in$ 

3,153,000 

1,892,160 

1,576,800 

738,400 



At a rate or •50 pe~ ove~nicht Crull boa~d) 

Occupancy 

100" 

60% 

50" 

25" 

No . ot Overnichts 

78.840 

47,304 

39,420 

19,710 

On the bas is of 1d8 double rooms 

Thes e tables raise a number ot points: 

Annual Revenue from 
Overnichte in$ 

3,942.000 

2, 3·65, 200 

1 , 971.000 

985, 500 

* These prices do not include educational activities 

(classes, entertainment. e xcu.rsions , and educational 

statt salar·ies); 

* Occupancy, (which would include options s~ch aB takinc 

Jewish croups durlnc low-seasons), would only reach, an 

I 

est imated 70 percent maximum (an annual .9ccupancy which 

i s considered hich tor Jerusalem), 

* Occupancy for the initial years of operation is likely to 

be l ow-- a maximum 5-0 percent. Accordinc to Ramat 

Rachel's leasinc conditions, therefore, an annual d~t~ci t 

o f approxlmatelv $1,5 million can be expected- excludinc 

educa tional ex"enses wh.ich could 1:•ee.ch $500. 000, 

* A reasonable annual rent ranees between $1,6 and $1 ,9 

millio n. Ass uminc full board at $40 per overnicht, at 50 

the annual deficit would match educa-

tional expend~ture (approximately $500,000). 

7 



conc1ua1.on 

Ramat Rachel• s Quote must be neso·tiated snd a more 

realistic, somewhat lower, rental rate should be set . We 

could, for example, sacrifice rishts to villas• 

exclusivit¥ in limited areae -- perhaps sivins Ramat 

Rachel the proceeds rrom informal meals and cer~ain 

events . 

option B; conatruction of e Vacation v1.11aga 

Conatructins a vacation villase means tailorin~ a villa~e to 

the educational neeaa detailed in the Vacation Villase Chain 

Proposal. its eporte and convention centers would blend 

with Jerueal~m's own tourism development plans. 

construction coats tor Yacati,on y111ase 

The vacation villase model cost calculations r~late to the 

Israel Experience Vacation Villa~e Pro~ram Proposal (see 

Village Description, Appendix 1). The¥ are based on tisures 

provided 

estimates 

Tourism). 

by the Tourist Development Authorit¥ (which 

economic calculations ~or the Ministr¥ of 

The Authorit¥ made a stud¥ ot 200 tourist 

projects countr¥Wide between 1981 and 1983. and 25 projects 

abroad durins the same period. 

September 1986 <•1.00 • NIS 1.5). 

8 
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Remarks: 

4-Star Hotel standard. 210 Rooms 

Total investment 

Cost per room 

Total built area 

Grants 

Investment ReQuest 

Lot Cost ( Approx.) 

Inveatme~t (Incl . Lot) 

' 10.651.000 

$ 50,719 

13,850 SQ,m. 

• 1 , 358,000 

$ 9,292.000 

$ 1,800,000 

$ 11,092,000 

Total required investment excluding lot - coat of a lot for 

a Jerusalem vacati~n villase is estimated at •1.8 million 

(calculated accordin~ to land and development coats tor lots 

purchased trom the Israeli Land Authority from 1979/1980). 

Total Cost; Approximatel¥ 112,451 ,000 

Grants: 

The fi~ura Quoted above tor grants is minimal, as grants are 

calculated according t o an estimated $lO,~OO per room as a 

recognize d investment in a 4-star hotel (in this case, the 

grant ceiling i s 16 percent). 

Loans: 

Loans could comprise up to 40 percent of the recognized 

investment. They are repayable over a 17-vear period, at an 

effective interea~ rate of 10.5 percent. 

9 
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Oceration@l Profit from Y@cotion Yillog@ ImPlement&tion 
(rounded to nearest tooo) 

Turnover- $40 per overn i~ht, Full Board at $34 per person 
in double room 

occypanc::,,, z.5.X 5..Q.X -6..0.X 

No. of' Overni"h ,ts u2 . 875 85,750 102.900 

Total Turnover 1,715 3,U30 4,116 

Re"ular Expenses 1 ,000 1.000 1 . 000 

Misc. Expenses 450 900 1,080 

Prof'it atter Tax . Maintenance 
and Renovation Expenses 

Year 1- 5 265 1,445 1,885 

Year 6 (293) 888 1.267 

'ie•r 7 ( 385) 820 1.200 

Year ,8 (478) 752 1,132 

Year 9 (571) 684 1,063 

Ye•r 10 (664) 601 995 

10 



Operational Profit Crom Vacation Village Implementation 
( r o unded t o nearest $000) 

Turno ver- $50 p e r overniKh t , Full Board at $42 pe r perso n 
in double room 

occupancv ~ ~ .6..QX 

No. o~ OverniKhts 42 , 875 85,750 102,900 

Total Turnover• 2, 1U4 4, 288 5,145 

Re~ular Expenses 1,000 1,000 1 . 000 

Misc . Expenses U50 900 1,080 

Prot'it: Aftei- Tax, Maintenance 
and Renovation Expenses 

Year 1 - 5 694 2 , 089 2 , 596 

Year 6 136 1,601 2,039 

Year 7 44 1. 4611. 1,971 

Year 8 (49) 1 , 396 1,903 

Year 9 (142) 1 ,327 1 , 835 

Year 1 0 ( 235) 1.259 1 , 767 
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Operational Profit from vacation y111@ge Implementation 
( rounde d to nearest $000) 

Turnover- $60 per overni~ht, Full Bo ard at $51 per person 
in double room 

occupanc:,, ~ ~ ~ 

No. of Ov-ernights 112,875 85,75 0 102,900 

Total Turnover 2 , 573 5,1115 6,1711 

Rei,ular Ex penses 1, 000 1,000 1. 000 

Misc. Expenses USO 900 1,080 

Profit After Tax, Maintenance 
and Renovation Expenses 

Year 1- 5 1,123 2,731 3,368 

Year 6 565 2,17ll 2,811 

Year 7 ll73 2 ,106 2 ,7h3 

Year 8 380 2,038 2 ,675 

Year 9 287 1,970 2,607 

Year 10 194 1,902 2 , 5 39 

:ii:.cau srn Y1l .l.os:~ Q12tu:o! 1s:rn onsl IY:CDQ~~X: 

In c alculating ope ratio nal expenditu re and turnover, we had 

no firm fi~ures f o r regular expenses. We have estimated 

thes e by deduc tin ~ expenditure from expected v acatio n 

vlllai,e turnover i n relation to various o ccupancv options 

(based on calculations computed for t he Israel Hotels 

Association f or 1985/86). These determine that at 56 

percent occu panc~ . assuming a per overnight turnover of $30, 

expenditure represents 70 percent of the total turnover. At 

t his rate of occupancy , regular expenses match miscellaneo us 

12 



expendityre. 
Remarks: 

* Overall turnover inc1udes turnover from overnights and 

various vacation v illa~e services (drinks, 

memberships); 

field rental, 

* Total regular expenses incurred at the village are 

estimated at Sl,000 , 000 per annum, whereas the 

coefficient for miscellaneous expenses is approximately 

$10.5 per overni~h t; 

* Amox·tization for the first 5 years o f operation: 

represents accelerated 1oss (8 percent on buildings and 

20 percent on equipment ) ; 

* Income Tax has been calculated on the basis of 25 

percent, t or an Approved Enterprise and limited company 

in Israel, before distribu tion of dividends; (25"-ll"-

Foreigners• Investment ); 

* Renovatio n expenses have been c alculated from the 6th 

year. 

* The figures quoted do not include expenses above normal 

ll-star hotel service-- in our case educational 

expenditure (excursi.ons, lectures, classes and 

educational personnel). 

2. Evaluation 

Adyantages: 

* A well-planned vacation village would both meet 

educational needs and suit a wider public, A multi -

purpose facility would ensure optimal utilization. 
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* The novelt~ of a vacation village would be an event 

tor world Jewry as a whole, and make Jewish news. 

• A recreation and sports infrastructure would be added 

tor t he use o t the people ot Jerusalem. 

Diaadyantaces 

* Construction is more expensive than other options. 

• Obtainin~ build ing permits and construction are time-

consuming: i t wou l d t&ke three to t ive years to open, 

ae compared wi th t wo v e ars tor other optione . 

Othe r Qptions 

Besides t he t wo consi dere d a bo ve , 

available: 

1) Youth Hostels Association option 

two o ther options are 

The· Yo u th Hostel s Assoc i ation in Israel is prepared to 

consider participation in t he vacatio n village sche~e. 

On beh ~lf of the associ ation, a s e nior r e presentative has 

has a~reed i n principle t o t he possibility ot conve~tinc 

the Ein Ka r e m Hostel into a v a c atio n village at an 

initial investmen t of $750,000 . This sum would pay tor 

construc tion of 25 rooms with baths, classrooms, multi-

purpose halls, kitchen and dining room. 

2. Evaluation 

Advantages of the YHA Propoao1 

• Implementing this program with the Youth Hostels 

Association gives access to the extensive experience 
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of its staff. and makes the project eligible for 

government ana regional benefits; 

* The Youth Hostel chain could serve the tours from the 

central vacation village in Jerusalem; 

* The YHA•s marketing network would be at the disposal 

of vacation village administrators; 

Disadvuntages of the Proposal 

* The initial investment required is insufficient to 

bring the hostel to the necessary level; 

* It lacks a recreational framework; 

* It is inconvenientlv located for both V1$itors and 

Israeli.a; 

* To remodel the hostel into a vacation village capable 

of fulfilling even some of its stated goals , building 

lots must be ~urchase, existing structures destroved 

and new ones built-- involving massive expenditure. _ 

conclusion 

The Youth Hos t ·ela Association option reduces the tirogram 

to remodeling a youth hostel to suit the needs of young 

Jews-- worthy 1.n its own right, but limited since it is 

geared for a populat.ion which is visiting Israel anvwav. 

It could serve as a potential experimental mode~ prior to 

construction of the actual vacation village. 

2. Purchase or Lease of a Hotel in Jerusalem or Tel~ 

Purchasing or leasing a 3- or U- star Jerusalem or Tel 

Aviv hotel is another o~tion. The disadvantages here are 
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that t he r e c r eat i ona l dimens i o ns are likelv to be 

diminished, and e duc atio nal s taff wo uld find it ditticul t 

t o ins till a coinmun a l a t mo sphere and activate study 

sroups or arts clas s es . 

Stas•• in Prosram Implementation 

Stage I ; Decision Making 

The issues t o b e r esol ved bv prosram administrators once t he 

pro sram is authorized are: 

* Determins a framework for implementins the prosram. 

Determi nation of the framework will be related to the 

physical c hoice ot option. The prosra m may be implemented 

within an~ one ot the followin~ frameworks : 

a) A U. S . communitv orsanization -- for e x ample, American 

Jewi sh Consress, Jewish Welfare Board, Hadassah 

Women's Zionist Orsanization of America, B'nai Brith. 

b ) An Israeli organization -- for exampl e, Isr ael Youth 

Hostels Association, Societv for Protectio n of Nature. 

c) An aasociation which would act tor Jewish institutions 

and community insti t utions . 

d ) A limited c ompa ny which would function as a pur e l y 

c omme rcial e n ter p r ise. 

Stage II; Programming, Marketing. Recruiting Manpower 

A o ne- to two- vea r peri od will be needed bet wee n t he 

selecti o n o t t he tra.me work , a nd t he o penin~ o f the v illase. In 
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this interim, we will: 

* Formulate t he vi1lage program and build an annual schedule 

ot tours and events based on the village's location, 

facilit i es, and local attractions: 

* Devise a marketing strateg¥ , for the Jewish world, which 

wou l d "herald" the es t aulis hment of the village and promot e 

sales; 

* Recruit and train an educational staff i n Israel and abroad, 

• 

* 

* 

mainlv sen ior p e r sonne l specia liz:inK i n educ ational 

recreatio n , and inter nships t or enterta inmen t directo rs and 

tours guides ; 

Develop tools tor e duc atio nal intervent i o n s ui t ed to the 

vacation village f r ame wor k -- p a rticula1•1y pe dagogic tools 

for tour guides ( audio-vis ,ual programs of si t ee, sightseeing 

booklets). 

To implement t h is s tage , n ecessar¥ staff would include: 

A senior educator, responsible for crea tin~ programs and 

S/He will become v i 1 l a ge directori t r ~in i n ~ person nel. 

An adminiatrator, s pecializin~ in t ouris m, t o a s sess 

progr am'' s economic viabilit¥. S/He will become 

adminis trative director of the v illage; 

* An advertising/marketing specialist , to promote recruitment, 

together with the educator. S/ he will become villa~e 

market i n~ director. 

17 



The vacation villace thus represents a new model in Jewish 

education. It enjoys the presti~e or leisure and recreation 

culture. which is challen~inc education as a whole. and Jewish 

education in particular. 

The vacation villa~e can provide a viable reply to the 

strains on conventional informal education frameworks. Its 

success will depend on the abilit~ of its orcanizers. educators 

and professional staff to blend educational and spiritual content 

into the recreation. 

younc people now. 

leisure and tourism patterns attractinc 
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APPENDIX 

A De tailed Description of the vacation Village 

I. General: 

1. 

2. 

3 , 

IL 

5. 

6. 

1. 

8. 

B. 

1. 

J,.pcation : In a resort area enjoying n a tural conditions 

appropriate for recreation. l eisure and s port. 

Area of I,.ot : 15 dunams (1 d u nam to every 10 rooms accordin~ 

to Ministry of Tou~ism reitulations). 

TYpe of construction: solid, hi~h quallty construction at 

4- star hotel standard . 

Building Height: public facilities no more than 3 stories 

hish: l odcincs up to 2 s toreys . 

Green Areas: appi,ox. 4 dunams (accordinc to Ministry of 

Tourism reculations which designate land ailotment of 15~ for 

itreen area ) . 

Parking: approx. 1/2 dunams to accomodate parkinc for 70 

vehicles. 

Enclosure: t he villace area will be circumscribed by a fence 

and natural barrier which blends with the surroundincs . 

Ughting : adequate lightin~ wi ll be provided all night 

for the main entrance to public buildins and alone the main 

paths. 

Public Areas: Public areas will include the followin~ 

Reception and Entrance .li.All: will be s ituated at the main 

e ntrance to the vill age. Recept i on area will be 160 sq.m. (a 

relat i vely lar ge area but commensurate with standards of 

desired community re·c rea.tion) . 
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n. 

2. Multi-purpose Hall: 

coverinc 720 SQ.m. 

a multi -purpose hall for 600 people 

3. ~= DiscotheQue for 360 people covex•ini, 100 sq. m. 

"· $Ynagogye/Ayditorium: the synagogue will serve as lecture 

hall for 100 people, cove~inc 100 aq.m. 

5. conference Rooms: 5 conrerence r ooms f o r 30- 40 people, each 

room coverinc 25 sq . m. 

6. Cateteria/snack Bar: coverin~ 160 sq .m. 

7. Dining Room: covering 300 sq.m. 

8 . Indoor sports Installations: consistinc ot a i.Yffl , weicht 

l iftinc room and indoor courts , cove~ing 1.000 s q.m. 

9, Tourist Information Center: offices, coverinc 30 aq.m. 

10. Library: to b e used as a music room , 50 sq .m. 

11 . s~orea: 3 stores, each 10 aq.m. 

12. Public Rest-Rooms: coverin g 70 sq.m. One: adJacent to dininc 

room, · and the other, adjacent t o area for sports and social 

activ ities . 

13. Administrative and Faculty Q&fices: 150 SQ,m. 

1u. Infirmary &nd first Aid Room: 

15. Sports Insta11at1ons : 

25 SQ. ffl, 

* Pool, 3 00 s q.m.; grassy area, 800 sq.m.; snack bar, 20 sq.m. 

* 2 tennis courts , each covering 800 sq.m. 

* Playing field, 1000 s q.m. 

16. 

17. 

Horse Back Riding stables: (option) 500 sq. m. 

Wind -Surfing Club: covering total area of 300 sq.m. 

including office , storai,e rooms for equipment and snack bar. 

1 8. Miniature Golf Course: (op t ion) 50 sq .m. 
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III. Logg1ns;s: 

The villa~e will include 210 residential units comprisin~ 

170 double rooms, 

U occupants each; 

20 rooms for 3 occupants each and 10 rooms tor 

101 large rooms (suites ) will be divided among 

24 buildings o f 10 rooms each. Area o t a d o uble room with 

adjacent bath : 22 s q.m.; Room for 3 occupants: 30 sq . m.; Room for 

fl occupants: 35 S ·Q . m. ; S ui te: 45 sq. m. Each room will be built 

with balcony or patio. 

IV . service Areas 

1 , Kitchen : covering 300 s q . m. includin~ food and beveraKe 

storage, refrigerat i on rooms and room for garbage disposal. 

2. Laun.dry: 50 sq.m. servins the hoteli 10 sq. in . for self-

service laund r omat . 

3. Staff service rooms: including locker and shower rooms 

covering 60 sq.m. (note: the character of the vacation 

village necessitates staff participat ion in activities); 

4 . Mac h i nery, sto rage and maintenance rooms: 350 s q.m. 

Note: All public areas will be multiplied by a co-efficient 

of 1.15 and all guest accomodations by a co- efficient of 1.4 

(accepted stan dards in the construction of guest houses and 

hotels} . 
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Israel Experience Marketing Project 

INTRODUCTION 

The purpose of this study is to develop a comprehensive 
marketing strategy to bring North American youth to 
educational programs in Israel. The object is both to 
increase the number of participants and to increase the 
impact of existing programs on them . 

Clearly, program quality is fundamental to the achievement 
of this goal. Poor quality programs serve as negative 
marketing. American youth who travel on poorly organized 
programs return to the U.S. and discourage others from 
considering travel to Israel. In our review of programs 
we have not, however, attempted to evaluate the quality of 
the programs provided. 

our study reaffirms Cohen's finding* that word of mouth 
is the single most important current marketing tool for 
every program. Quite simply, friends and relatives are 
more likely to speak favorably of -- and urge others to 
participate in -- outstanding programs than poor ones. 

Our data is derived from interviews with 22 program 
directors in key organizations. Most were extremely 
cooperative and many expressed enthusiasm for upgrading 
their marketing efforts. 

* S . M. Cohen, Jewish Travel To Israel. 1986 
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EXECUTIVE SUMMARY 

Research Confirms Current Marketin& Efforts Need to be Strena=thened 

As a way of preparation for developing a more effectiv e 
marketing st:rategy for Israel Youth Programs, Ruder Finn & 
Rotman interviewed members of 22 organizations . Many of 
t hese interv iews lasted over one hour and focused on how 
t h e program was currently reaching out to its tar geted 
audience and how effectiv e it was in recruiting . 

There are a number of important c onclusions that can be 
drawn from this research about the existing marketing 
efforts. We discovered that o rgan izations curr ently 
ma rketing Is:rael programs t o young American J e ws are using 
a variety of marketing techniques, and ther e are four 
basic t ools that are relied on most heavily. These 
include: 

o The creation of brochures and other printed 
ma terials for direct mail programs aimed at 
specific target populat ions (members of youth 
org anizations, those who participa te in 
a c tivi ties at Jewish Community Centers, etc . ) 

o Th e dev elopment of advertisements 

o Ho lding open houses 

o Working with local Schlichim and recruiters 

De spite these market ing efforts, American youth trav eling 
to Israel are f inding out about the programs, for the most 
part, through word of mouth. It is clear that the 
mar keting strategy i n place at the moment is not as 
e ffective as it can be. The advertisements are considered 
t o be almost universally ineffective (and certainly not 
cost-e ffectiv e). In many cases, the distribution of 
materials is reactive. When someone finds out about a 
p r ogram and calls for more information, materi als are sent 
out . 

Furthermore, the research revealed that there are many 
important marketing tec hniques that are not being used. 
Fo r example, the least expensive opportunity -- the use of 
public ity -- has been untapped . There could be numerous 
oppo rtunities to develop stories in the leisure, 
e duc ation, and travel sections of local newspapers . These 
sto ries are not being developed . 
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Direct mail and telemarketing are other important 
marketing tools that are not being utilized to their 
fullest. While some organizations are using these tools, 
they have had modest results . Telemarketing and direct 
mail campaigns could be cost-effective if the various 
purveyors of programs cooperate: on this (there is simply 
no reason why high school programs, touring programs, 
archaeological digs, and sports programs -- and others -­
cannot be promoted together). If a teenager is not 
interested in one program he or she may be interested in 
another. 

Very few, if any, of the organizations we met with had 
systematic approaches to market.ing -- each purveyor seems 
to work independently . There are marketing techniques 
that would not be cost-effective for them to use 
independently, but which would be cost-effective on a 
collaborative basis. The lack of cooperation is also 
resulting in redundant mistakes. One organization is not 
learning from the mistakes of others. This applies not 
only to marketing but to ensuring that the trips 
themselves are of the highest quality. 

Recommendations 

Based on the research, RF&R recomlrlends that a marketing 
program be launched in stages. The core of program should 
be the creation of an Israel Recruitment Resource Center. 
It will serve as a center of professional expertise to 
take responsibil ity for implementation of collaborative 
marketing efforts and to work witb each of the existing 
organizations to help improve the quality of their 
independent marketing efforts. In this report we have 
outlined in detail the initiatives that should be launched 
during Year One and in the two subsequent years. Among 
the initiatives described are the creation of a directory 
of programs, use of telemarketing, creation of a -
informational videotape, to mention just a few. 

Conclusion 

While some significant strides have been made in efforts 
to encourage American youth to visit Israel, RF&R believes 
that there are still a number of opportunities that can be 
capitalized on. We believe that the approach we have 
suggested will enhance the overall existing marketing 
program and reach out to expand its audiences both in the 
affiliated and unaffiliated segments of the American 
Jewish Community. 
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OVERALL OBSERVATIONS 

Before outlining our overall plan for increasing youth 
travel to Israel, we felt it would be beneficial to make a 
number of observations about the marketing strategies 
presently being used. 

What we have learned so far confirms the suspicion that 
programs designed to bring American youth to Israel are 
poorly marketed. 

o Most recruiting is done by word of mouth . This 
limits the reach of recruiting to affiliated groups 
and makes it difficult to recruit in the non­
affiliated population. 

o The materials used in promoting the various programs 
are poorly designed. They do not convey an 
impression of sophistication. 

o Publicity does not seem to be used at all by the 
various program organizers to interest potential 
participants. 

o The Shlichim and other recruiters do not seem to be 
used particularly well. 

In addition to this, the existing programs are competing 
with, rather than cooperating with, each other . They are 
therefore duplicating each other's efforts, and making the 
same mistakes again and again. They are making the same 
mistakes not only from a marketing point of view but also 
in terms of del ivering the highest quality programs. 

The Quality of Marketin& Efforts 

The existing recruitment programs for the most part do not 
have the benefit of experienced professional skills and 
there does not seem to have been much overall strategic 
thinking in the field as to how to achieve significant 
advances in recruitment. 

Word of mouth remains the dominant means of bringing 
participants into most of the programs. While funds and 
energies are spent on brochures, advertisements, and 
mailings, the consensus is that these have not proven to 
be particularly effective. One striking example is the 
advertisements featuring one program that ran in a 
publication with a circulation of 350,000. The 
advertisements produced only 15 participants for this 
summer's program. 
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Can Youth Travel to Israel be Expanded Throuah E:ristina Pro2rams or do New Initiatives 
Need to be Launched? 

In our discussions, we have somewhat arbitrarily 
established a goal of doubling the number of Amer ican 
youth who travel to Israel as part of organized programs 
within the next t wo or three years . An important question 
is whether this goal can be achieved by strengthening and 
giving greater focus to current programs or whether it c an 
only be achieved by developing entirely new kinds of 
programs to supplement those already in place. 

The question itself poses a dilemma. Many of those who 
are involved in existing programs would believe it to be a 
major accomplishment if they could achieve a modest 
i ncrease each year -- which would fall far short of our 
goal. At t he same time, one cannot help wondering if 
c urrent recruitment rates of 1% to 5% of membership groups 
in targeted age categories is a reliable measure of real 
potential. For example: 

o B'nai B'rith Youth Organization has 25,000 members 
of high school age, yet onl y 300 participants are 
slated to travel to Israel this summer on one of 
their programs. 

o Th,e North American Federation of Temple Youth has 
30,000 members of high school age, yet for this 
summer only 1,500 are enrolled in Israel programs. 

o United Synagogue Youth has 17,000 high school age 
members , and for 1987 almost 700 are scheduled to 
travel to Israel. 

The same limited response can be found among Young Judea 
members, the National Conference of Synagogue Youth, and 
others. 

While we believe it will be worthwhile to experiment with 
new programs, we also believe that a concentrated effort 
in existing programs can also result in a significant 
increase in the percentage of response . If we could help 
one or two programs to double their rate of response among 
members, they could be models for other membership groups 
on how t o raise the level of recruitment among existing 
programs . 
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Developing Results-Oriented Marketing Techn1yues 

Before one can identify the most effective marketing 
techniques, it is critical to identify the target 
audience . From what we have learned, we strongly believe 
that the affiliated should be as important a targeted 
group as the unaffiliated. Enhanced and innovative 
marketing techniques will improve recruitment among 
affiliated groups. They constitute a positively 
predisposed group and we do not feel that the potential 
here is being adequately tapped . 

An axiom of modern marketing thinking is to maximize 
efforts aimed at target audiences where a strong positive 
response has been clearly demonstrated. Consumer 
marketing companies have found that increased sales 
support in markets that are already successful is far more 
productive than pouring into low-yield or untested 
markets. 

This does not mean that new markets should be ignored. It 
does suggest, however, that the high promise segments of 
the population (members of committed organizations) 
continue to offer the greatest opportunity for growth, and 
that the new market areas (the unaffiliated) should be 
approached cautiously with experimental pilot projects. 
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MARKETING BARRIERS 

In our research we found that there are seven basic 
marketing barriers: lack of information, cost of programs, 
American work ethic, fear of the unknown when traveling to 
Israel, fear of terrorism, separation, and impact of this 
type of travel on future career opportunities. 

Information 

Despite the mailing of brochures and the dissemination of 
information through other means, there is a widespread 
feeling that many young people (as well as parents) who 
would be potentially interested in Israel programs do not 
know how to get information about them. There are also 
many who have not thought of an Israel program because no 
direct appeal to them has been made. The information is 
not getting out to enough people or in many cases to the 
right people . 

Money is clearly critical, and large numbers of potential 
applicants apparently never initiate the application 
process because the cost seems prohibitive. Clearly, 
dissemination of knowledge of scholarship and financial 
aid possibilities is nearly as important as that of the 
program itself. 

The availability of financial aid varies greatly among 
programs and is certainly one of the major factors 
underlying differential recruitment success in member­
based programs. Expense limitations appear to be a 
recurrent problem for single parents. 

Cost is not just measured in terms of disposable income -
- it has a subjective dimension also. The intensity of 
commitment to the idea of sending children to Israel is 
probably as important as their income. To a family making 
$80,000, but having no commitment to send their child to 
Israel, $2,000 may well be regarded as excessive. What is 
operative here is not cost, but value and belief as a 
motivating force . A handful of programs have found a way 
to translate commitment into economic benefit by offering 
discounts to early applicants. 
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There are also opportunity costs which may be taken into 
consideration. The expense of an Israel summer program 
may be actually higher than its actual cost since those 16 
and over could make money by staying at home and getting 
summers jobs -- typically between $800 and $2,000. 

Work Ethic 

The American work ethic is a powerful deterrent to some. A 
trip to Israel is regarded as a luxury , not a productive 
summer devoted to work or study. But the intangible 
rewards of such a trip may become apparent only after 
arrival in Israel . 

Apathy, Inertia, and Fear of the Unknown 

Apathy, inertia, and fear have been powerful deterrents 
for some target audiences. These are dealt with most 
effectively by the Muss High School in Israel program. 
There the local director of admissions, whether recruiting 
individually or with a group in a classroom, appeals to 
students on an emotional basis that seems to overcome 
whatever natural reservations they may feel. 

Many of the students take action immediately after the 
presentations from the DA. Many of them fill out 
application forms when hearing about the program. Other 
programs which encounter uncertainty and anxiety among 
young people and parents would do well to emulate the Muss 
model. 

Security and_ Fear of Terrorism 

Most parents and children think of Israel in terms of what 
is reported in the media, especially television. This 
creates a fear of being sent into a "war zone." Recruiting 
is far more successful with parents who have been to 
Israel and know that media coverage is often highly 
exaggerated. 

Facts and statistics are helpful. But the issue really 
comes down to trust -- "Is this a person/organization I 
can trust to take care of my child?" Ultimately this is a 
question whic h must be answered convincingly. 
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Advertising in the mass media is n c : likely to be 
effective in building this sense of trust. It may be able 
to plant the seed for the idea of going to Israel on a 
summer project, but the "sale" has to be made on a 
personal basis. 

Separation 

Separation is also an important factor for parents. Many 
see separation looming as their child approaches 
adulthood, and they are reluctant to hasten the process. 
The concern over separation increases as a function of 
time and distance (thus one-year programs for high school 
students wil l always have only a more limited market than 
summer programs). 

Impact of Travel in Israel on Career Choices 

Secondary f ears that travel to Israel will adversely 
affect a career, or that a son or daughter will become 
"too religious" or will decide to live in Israel, can be 
factors that adversely affect recruitment efforts. 
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RECOMMENDED PILOT PROGRAMS 

We recommend that the following steps be taken to test new 
marketing initiatives which we believe can produce a 
significant increase in Israel youth program participation. 
Year one of the marketing effort described in this report 
sho,uld be considered a pilot project. By testing a number 
of different initiatives, we will be able to find out 
which efforts achieve the greatest results greatest on the 
most cost-effective basis. The results of this effort 
should become the basis for an expanded program in year 
two, and thre,e. 

Establishin& an Israel Recruitment Resource Center 

The assumpti,on of this Resource Center, which would serve 
all of the national organizations involved with youth 
travel to Israel, is that some centralized means should be 
found to take new initiatives and to provide ongoing 
marketing expertise for existing programs. Although part 
of our initial mandate was to provide marketing help to 
existing organizations in the course of our i nterviewing 
process, it has become clear to us that this need cannot 
be met on a one-time basis. 

We found almost unanimous enthusiasm for the idea of 
providing professional help through this project, but what 
is being sought is guidance and support on a continuing 
basis rather than a few suggestions to improve current 
efforts. Making sure t hat new ideas are implemented 
effectively is as important as coming up with the ideas. 

While we believe that the Resource cente ultimately will 
be helpful to all recruiting efforts, we feel that its 
effectiveness needs to be tested and its activities 
prioritized. During the first year, therefore, a number 
of projects should be undertaken on a pilot basis. 

First Year Program 

Among the responsibilities to be assumed by the Resource 
Center in the first year are: 
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1.The Creation of a Comprehensive Directory 

The Resource Center should dev elop a comprehensiv e 
Directory o f the Israel Programs. The Directory 
would serve as a critical reference guide for thos e 
in a position to influence American Jewish youth. 
This would provide valuable information on the 
program content, costs, financial aid options , and 
where to write or call for more information on all 
programs now offered. 

This program Directory should be widely distributed 
in January or February 1988 in test cities (and 
na tionally if possible) to Hebre w School Princi pals, 
to directors of Jewish Community Centers, to key 
edi tors of local Jewish newspapers, t o appropriate 
edi t ors at gener al newspapers, a nd to others in the 
test communiti es who are i n a position to 
c ommunicate with Jewish youth about t heir summer 
plans _. 

The Directory should also b e sent to high school 
guidance counse lors at major day schools, priv ate 
non-religious schools, and pub l ic s chools. These 
guidance counselors are s pecifically responsible f or 
helping high school students plan for college 
admissions, and as t h e Muss program has shown, 
e d ucationally-oriented travel to Israel can 
effectively be marketed as an enhancement of student 
college application portfolio. 

2. Reaching Out to the Media 

The Cent e r would develop an ongoing public relations 
program focusing on getting widespread media 
coverage i n the consumer press on the value of youth 
travel to Israel. Articles can be dev eloped in the 
ed ucation, leisure, and travel pages of local 
newspapers in test communities. The articles can 
describe existing programs and feature local 
p a rticipants . National coverage in broadcast and 
print media should also be sought. 

One of the most effectiv e ways to capitalize on a 
successful publicity effort is through a reprint 
program which is integrated into a sales s trategy. 
A des ign should be developed for reprints of both 
l ocal and national publicity which can be used b y 
all engaged in recruiting programs in the tes t 
cities . 
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3. Creation of a Videotape 

The Resource Center should develop a generic 
videotape on the "Am·erican youth travel-to-Israel" 
experience. The tape can show a selection of 
historic sites, the atmosphere on some trips 
organized by American groups, and interviews with 
teenagers who have traveled to Israel, and their 
parents. Furthermore, we may want to consider the 
possibility of interviewing an admissions officer at 
a major college or university to find out his or her 
views about how a trip to Israel could enhance a 
student's chance of "standing out in the crowd." We 
might also want to interview a celebrity for such a 
videotape. 

Some thought should be given as to whether a 
separate tape should be developed for teenage 
audiences and parents. Each audience has different 
concerns and responds to different messages, and 
different presentation techniques would need to be 
used. Initially, however, for the first year, we 
feel that onl y one tape should be developed. If the 
tape is found to be effective, in year two a second 
tape can be developed for a parental viewing. 

4. Experimenting with Telemarketing 

Telemarketing is the single most cost effective 
marketing technique that is being under utilized by 
the programs that were evaluated as part of this 
overall research phase of this assignment . As part 
of the next phase, a telemarketing effort should be 
launched. on a weekly basis, Jewish families living 
throughout America who have some sort of identified 
affiliation with the Jewish world should be 
contacted to see if they would like to receive 
information. on youth travel to Israel. As an 
experiment, we should hire on a part time basis a 
few young American Jews who have been to Israel on a 
youth travel program and have had a positive 
experience. These kids should spend all day Sunday 
every week for four or five months calling people on 
different lists we can obtain. We may be able to 
obtain lists of members from some local synagogues 
or of members of some of the national organizations 
such as Hadassah . 
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There would obviously be concern about what we would 
be doing with these lists and we would have to work 
closely with the organizations in question to ensure 
that they felt comfortable that our telephone script 
would not create a problem for them. 

The staff on this project would call parents of 
teenagers to discuss their own experiences and 
identify those who might be interested in sending 
their kids on such a program. Those who are 
interested would be sent either the directory, if it 
had been completed and if enough were printed, or a 
collection of brochures from selected programs. 

The names of the interested families could be passed 
onto the Schlichim on the local level who could 
follow-up on the leads. 

5. Using Home Party Marketing Techniques - "Israel Home iParties" 

The Resource Center should set up a p rocedure in 
test cities to contact parents who are active in 
their local community, particularly t hose who have 
recently sent their children on one of the existing 
programs, and ask i f they would be interested in 
participating in helping in the recruitment process . 
This technique , originally developed by the direct 
sales industry (Tupperware, Stanley Home Products, 
etc.), is based on "parties" held at someone's house 
to witness a demonstration of new products. Similar 
techniques have proven to be effective in a variety 
of fund raising efforts. 

The Resource Center could develop an experiment 
along this line by encouraging parents to invite 
other parents, particularly friends and business 
associates, who have teenage children (perhaps with 
teenagers present) to hear about the educational 
value of Israel programs, and to learn about the 
experiences of students who have gone on these 
programs. It may also be appropriate to use slide 
presentations at these parties to show parents some 
of the key sites their children would visit if they 
were to go on a parti cular program. A loc al Rabbi 
might also talk about the historical importance of 
the sites and the educational value of the projects. 

In addition, we would develop a leave-behind so 
those interested in receiving further info rmation 
c a :1 request it. 
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6. Creation of a Marketing Think Tank 

The Resource Center should develop a marketing think 
tank as part of its pilot program. Marketing is a 
fluid process. Institutions are constantly refining 
their marketing process and devising innovations by 
focusing on the marketing techniques being used. 
This should be done for the Israel programs as well. 

The think tank should consist of four or five of the 
most creative individuals presently involved with 
the American Jewish community, as well as marketing 
experts. This group should meet on a regular basis 
to discuss new ideas for expanding the numbers of 
teenagers traveling to Israel. 

Additional Options 

Once we have measured the success of the Resource Center, 
a decision should be made whether or not to expand it in 
year two and three. Other activities that the Resource 
Center could become involved in after the first test year 
period include: 

1. Design Support for Recruitment Materials 

The Center would provide professional support in the 
development , design, and printing of materials used 
in recruiting American youth for Israel programs. 
This would be handled by a designer/ writer/production 
team whose services would be provided free of charge 
to existing organizations. An advisory panel of top 
graphic communications experts could also be set up 
to review materials as they are developed. The goal 
would be to improve the quality of all materials 
used by the various organizations, and also to 
create some consistency of approach. 

In making this recommendation we recognize that each 
organization wants to establish its own look and 
special character in its printed materials, and the 
Resource Center team will have to keep this in mind 
as it provides its services. 

At the same time, its goal will be to convey an 
overall positive impression for Israel youth 
programs among parents, teenagers, and student 
advisors by establishing a quality approach to 
materials across the board. 
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It is possible that significan t savings can be 
achieved in printing if the Resource Center 
negotiates c ollective budgets for recruitment 
materials. 

Finally, the proper use of recruitment materials 
will be a major concern of the Resource Center team, 
and professional guidance will be provided in test 
cities to achieve a maximum effectiveness. 

2. The Creation of a Marketing Manual 

The Resource Center should develop a manual to be 
distributed in test cities to organizational leaders 
and l ocal community recruiters involved with 
promoting Israel programs for American youth. The 
manual could include material on how an organization 
can most effectively market itself, with sections 
on: 

o developing speaking opportunities 
o reaching out to the media to develop 

coverage 
o ways to take advantage of free public 

service announcement opportunities on both 
radio and tel evision 

o organizing effective group presentations 
o how to organize a direct mail program 
o ways to use telemarketing 
o how to recrui t local recruiters 
o building a referral basis among high school 

guidance counselors 

3.Developing a Recr111itment Manual 

The Resource Center should produce an abbreviated 
version of the marketing manual described above for 
distribution to Schlichim, Hebrew School Principals, 
Rabbis, and other current and potential recruiters. 

This brochure would help those in a position to 
spread the word on Israel programs to i mprove the 
effectiveness of their efforts. It would tell them 
how to run more effective recruitment meetings (open 
houses) and would discuss specific techniques 
(mailings, telemarketing, talks, parties, picnics, 
etc.) that can be used in test cities to generate 
interest in Israel programs. The manual would 
discuss key points to keep in mind to make sure that 
these techniques are used effectively. 
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The manual woul d also provide a starting point for 
indiv idual local Hebrew Sc hool or Day School 
Principals, Rabbis , or others who would lik.e to see 
more students from their community go to Israel . 

4. Turning Alumni Into Recruiters 

The Resour ce Center should s e t up a system of 
communi cations with the previous year's 
participants. A letter should be written (with a 
postage-pai d reply card) to all those in test c ities 
who have partici pated in one of the youth programs 
to Israel within a few months after their return to 
the U. S . The letter should ask whether recipients 
would be willing to help recruit other teenagers for 
Israel programs. Thos ,e who a g ree to be helpful 
should work with the l ocal program representatives 
in giv ing presentations on the attractions of Israel 
programs. The program alumni shoul d also be asked 
if th~y c an r ecommend fr i ends who might b e 
interested in recei ving material on an Israel 
program. 

This approach has been used very effectively by 
American universities. Students still in c ollege a s 
well as college graduates often travel to their home 
town high schools t o talk about their college. 
They g i ve a prepared presentation and then answer 
questions that migh t arise. Using alumni o,f Israel 
programs should prove to be equally successful if 
prop e r l y organized. 

5. Creating A Rationale for Travel to Israel 

Th e Resource Center should work with recru i ters to 
ma k e sure that the greatest "selling" points are 
emphasized i n t heir recruiting e fforts . One of the 
questions that we asked ourselves as we examined the 
marketing efforts presently underway is whether or 
not t h e c urrent messages being used are effective i n 
appealing t o American teenagers. 

We have see n that two have worked exceptionally well 
and feel that they should be capitaliz ed on as fully 
a s p ossible in marketing programs. These themes 
are: 

o An educational experience in Israel c an 
help a teenager strengthen the c hance of 
getting into the college of his or her 
c hoice. 
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o Through a trip ~o Israel, a teenager will 
gain a better understanding of the world 
and experience different cultures. 

6. Celebrity Endorsement 

The Resource Center should seek to obtain celebrity 
endorsements as a marketing tool . There are many 
Jewish celebrities -- actors, singers, sports stars, 
journalists, writers, politicians, etc. -- who could 
be approached to talk about t he importance of 
traveling to Israel for American youth. This type 
of endorsement could be used at selected meetings, 
with the media , with quotes in printed materials, in 
the videotape, etc . 

7. Testing the Effectiveness of Direct Mail 

Direct mail is the single most under-utilized 
marketing technique in the programs evaluated. Yet 
it can be without doubt the most cost-effective way 
to r each unaffiliated Jews. A direct mail campaign 
targeted on both high school a n d college age youth 
could yield significant results at a modest cost. 

Since there seems to be such fragmented knowledge of 
the programs currently availabl e, it would make 
sense to develop a catalogue of programs which could 
be used as a mailing piece targeted to teenage 
American Jewish y o uth. This catalogue should include 
a description o f each program, with quotes from past 
participants, and should list the appropriate 
contacts to find out more information. 

It may be that p hotographs of Israel should be 
included in this catalogue, which should be similar 
in format and appearance to a high quality college 
catalogue. 

A special list targeting Jews and Jewish students 
residing in the area should be developed for a mass 
mailing. We may want to follow up the catalogue 
with a postage-paid reply postcard several months 
later to provide teenagers or parents with a second 
opportunity to ask for more information or an 
application form for a particular program. It may 
also make sense to follow up the postcard with a 
telemarketi ng effort. 
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Since the c osts of a direct mail and telemarketing 
effort can be quite s i~nificant , it is essential 
that this program be tested carefully . 

8. Promoting Incentive Saving Programs 

One example of the kind of program that we beli,eve 
has great promi se is the savings program that has 
been run for several years i n Cleveland . The Jewish 
Community Federation of Cleveland has as a stated 
goal that all Jewish children should go to Israel as 
part of their Jewish education. It has set up an 
"Israel Incentive Savings Program," and currently 
about 600 young people participate in this program 
(out of a bout 5,000 students in Cleveland Hebrew 
Schools). Each year for seven years a child's 
parents put $100 into this program. The Hebrew 
School adds $50 per year to each child's fund. The 
Feder_ation adds $8 0 per year . At the end of the 
seven-year period this fund pays for the child's 
trip to Israel. The subsidy is obviously an 
important factor in this program. The fact that 
money is set aside in small portions each year is 
also important. But perhaps more important is that 
a trip to Israel is a planned, recognized, and 
accepted c ulmination of the Jewish education 
experience. 

A part of the next step in our marketing program, 
Hebrew Schoo l Principals and Rabbis should be · 
approached to consider applying the Cleveland Israel 
Incentive Savings Program in their own communities. 

By some e stimates we are currently only t apping 10% 
to 15% of the population of Jewish youth that could 
be reached if a trip to Israel were institutionalized. 
By institutionalized we mean building the Israel 
experience into all supplementary education programs 
as the culmination of Jewish education . Maximum 
potential would obviously be achieved if some sort 
of subsidy and lay-away plan were developed as part 
of the effort to institutionalize the program. 

If a core of principals and rabbis could be 
converted, they can market this idea to parents in 
their communities. If we find enthusiasm for this 
program we can work with the Rabbis and other Jewish 
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leaders in the test markets to develop an effective 
marketi ng program. We would target parents and 
perhaps e ven grandparents. If this program were 
marketed effectively, it is even possible that in 
the future we will find grandparents starting an 
Israel savings fund upon the birth of their 
grandchildren. 

This program would not have a dramatic short-term 
impact on the numbers of young people going to 
Israel~ 

But if such a plan were adopted throughout the 
country, within five to seven years (depending upon 
the t ypes of savings plans developed) a dramatic 
change would take place. 

9. Establishment of an 800 Telephone Number 

An 800 telephone number, possibly 1-ISRAEL, should 
be establ ished to act as a referral source for 
anyone wishing to send a child to Israel. The 
directory would serve as the basis for the 
referrals. The 800 number should be manned during 
normal working hours and on the weekends. The 
number should be promoted in all press materials . 

10. Advertising Supplements 

Annually in some areas of the country , there are 
advertising supplements which focus on Israel and/or 
cultural aspec ts of Judaism. One example of this 
was the insert that appeared in The New York Times 
in September. Entitled "A Guide to J ewish Living --
5748" the insert included articles on travel to 
Israel as well as other editorial subjects. RF&R 
would work with the major newspapers in metropolitan 
areas with a high Jewish population which are 
planning similar advertising secti,ons to see if a 
separate editorial article could focus on Youth 
Travel to Israel. An article could be prepared for 
these newspapers. It might include mini-features on 
some of the outstanding programs as well as a 
description of what a teenager can gain from an 
Israeli experience. The 800 number should be 
listed. With some of the newspapers, the 
possibility of including a synopsis of the directory 
should also be pursued. An overrun of these inserts 
should be printed to be used for direct mail. 
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11. Ongoing Research 

o Testine Price Sensitivity 

Given the fact that cost is a critical obstacle in 
most of the programs, careful research is needed to 
clarify the issue of price points . Do critical 
thresholds exist and if so, what are they? Would 
interest in specific programs rise dramatically if 
the cost were reduced by $500? Is a $900 reduction 
what is required, or do reductions of this magnitude 
have no impact? 

Also important is the question of limiting subsidies 
to those with household i n comes below a f ixed level. 
How many peopl e wil l not send their children to 
Israel due to cost , but would have a household 
income above any likely level that would be 
established? How many people would send their 
children to Israel if a subsidy were available but 
would never consider actually applying for financial 
aid? 

What is the relative attraction of loans versus 
outright grants? A survey of the interested target 
segment is needed to address these issues. 

o Monitor:ine the Recruitment Process of Purveyors 

One concern we have , based on our research to date, 
is that t here are many teenagers who are expressing 
interest in trips to Israel and are requesting 
material but never taking any steps beyond that. Are 
these prospects being nurtured effectively? Are 
presentations to them well done? Is there effective 
follow-up? 

At what point in the recruiting process are 
individuals being lost and why? Is it after 
receiving brochures, after open houses, after a 
Shaliach talks to the parents , etc.? We recommend 
dealing wi th al l the organizations recruiting in a 
single locale (Philadelphia is one possibility). We 
would interview participants, dropouts, and 
recruiters . At issue are: 
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o what gaps exist between the perceptions of 
the recruiting organizations and the 
target market? 

o what circumstances or barriers intervene? 

o what are those choosing not to participate 
doing instead? 

There may well be other important resea.rch questions 
that arise as the Resource Center implements the 
other program elements outlined in this document. 
It is therefore important that individuals with a 
strong research expertise participate in all 
Resource Center planning and review meetings. 
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APPENDIX: SUMMARY OF RESEARCH 
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Introduction 

The following summaries of the summer Israel programs we 
reviewed describe the programs offered, report the growth 
history of each program, describe the marketing techniques 
c urrently being used, detail the major obstacles to 
program growth as seen by program directors and l i sts 
steps offered by some of those we interviewed to stimulate 
the growth of their programs . 

We do not critique the marketing efforts of each program 
i n the report. In order to achi eve maximum cooperation in 
setting the initial interviews for this study we promised 
a report that would not b e a c r itique or evaluation of the 
specific efforts of t hose we intervi ewed , b u t would 
instead develop general r e comme ndations as to how to 
strengthen their effor ts. 

Fo r the most ·part, these i nterviews served primarily to 
educate the Ruder Finn & Rotman team a s to the s cope of 
programs and marketi ng e ffor t s now in place . our 
recommendations offered i n t his repor t grow out of 
fundamental marketing gaps we perceived in the i nterviews . 
We also based our recommendations on the need to help as 
many programs as possibl e with a limited budget . 
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SAN f'IWCISO) BJE Sumler 175 Limited/stable SAN rnANSClSO) BJE 240 Kids affiliated 'lhrcuJhSynag:igue 
with Synag:,gue 

Nl'.TICNU SEMINAR Sumer 21 Limited/stable Nl'.TICJ-lAL SEMINAR 24 Kigh sch:x>l Tel~ follow-up 
Cl-I YaJl1i ~ 'l1iE ARTS Cl-I YCXJm N-1) 'IHE NUS students to requests for 

interest.ad infonnatioo 
in arts 
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facilitated by AZYF l'bderate grCMth = 3-9\ Oll'8r last 5 yrs. 

Limited grCMth/stable = less than 2\/yr. Oll'8r last 5 yrs. 
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NATIONAL PROGRAMS RECRUITING PRIMARILY FROM A 
MEMBERSHIP BASE 

B'nai B'rith Youth On:anization 

The B'nai B'rith Youth Organization is a non­
denominational movement, a secular fraternity with 
approximately 25,000 members of high school age . Travel 
to Israel consists of a variety of summer programs, all 
variations on the same basic theme: 

0 A program involving a 6-week week tour of Israel 
0 A 6- week tour of Israel with one week on a Kibbutz 
0 A 6-week tour of Israel wi th one week on an 

archaeological dig 
0 A 6-week tour of Israel with one week of camping 

Of these options, the Kibbutz Plus tour is the most 
popular. A major attraction of all four is the "youth-to­
youth" program where participants come into contact with 
BBYO members in Israel. 

The summer program began in the 1950s but participation 
remained at a low level until about 10 years ago. Since 
then, support has been building steadily, increasing from 
80 participants at that time to a curr ent figure of over 
300 . This is stil l a very modest number compared to the 
size of the membership. 

Recruitment is entirely through its own membership and is 
primarily by word of mouth. A monthly newsletter dealing 
with information about Israel and experiences there is 
offered free to any member expressing an interest. 
Members may also r ecommend other members. In early 
December a brochure on the summer programs with an 
application is mailed to all members. This brochure also 
covers B'nai B'rith's special summer national leadership 
training camp . Participants are encouraged to go to 
Israel in the summer following the camp program and 
approximately 100 out of the 200 campers do go. 

BBYO is divided into 39 regions, each with its own staff. 

What counts: 

1. The quality of the 16cal staff and programs 

2. I f the staff went to Israel 
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3. Returnees who encourage friends and especially 
national leadership youth. 

A higher percentage of members tend to come from the 
Midwest and South, with the West Coast having the lowest 
proportion . 

Those we spoke to who are involved in marketing the B'nai 
B'rith summer programs felt that the major obstacles 
include: 

o Money . $500 scholarships are offered, but total 
cost including all expenses is $3,000+. Many never 
apply because the cost seems out of reach. 

o Parents . Many h a v e never been to Israel and know 
little about the country. They see no reason to 
spend t housands to send their child to Israel. Fear 
of terroris m is a problem. · 

o Work ethic. Many parents expect a 16-year-old to do 
something productiv e over the sum.mer. So even a 
family with a "6-figure income" refuses to spend 
$3,000 to send their teenager on a v acation. They 
tend to feel in particular that their son should be 
working. This may be one reason why more girls than 
boys go. 

B'nai B'rith summer program directors believe that: 

o Significant scholarships that could be broadly 
advertised would have the greatest impact on 
increasing the number of participants 

o In addition, if money were available, better 
marketing could be achieved by letters and brochures 
sent to parents, along with videos or at least slide 
shows for presentations . 

o Finally , more money available for staff travel to 
Israel "would be a real positive . " 

National Conference of Synaeoeue Youth 

National Conference of Synagogue Youth (NCSY) is the 
orthodox counterpart of NFTY and USY. Membership is about 
10,000 youths between the ages of 14 and 18. NCSY uses 
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socia l, cultural , and educational experiences to inspire a 
commitment to Judaism. It is both a conventional youth 
movement of chapters, offices, weekend activities , etc., 
and an outreach entity that targets marginally affiliated 
and unaffiliated youth . 

NCSY runs a number of prog rams to Israel, including : 

o Israel Summer Seminar ($2,230) -- A 6-week touring 
and educational program. 

o Yachad ($1 , 700) -- A summer tour program for disabled 
students (by invitation only) . 

Enrollment in the summer seminar has increased f rom 80 
last year to 180 this year. The program has been in 
existence for 12 years but has suffered from a l a ck of 
continuity . It is administered by a Shaliach whose tour 
of duty is only 2 to 3 ye ars. So by the time the proper 
administrative and marketing skills are acquir ed and 
pe r s onal relations built with regional directors and 
chapter offices t he emissary returns home and the process 
begins anew. 

Marketing is achieved first through brochures. In 
November, 20 ,000 brochures were sent to Yeshiva and public 
s chools , synagogues, regional directors and chapter 
o f f ices , participants from last year, and those who asked 
l ast year but did not go. Advertising in the Jewish press 
was tried and "did not work." In addition, t he Shaliach 
contacted the Regional Directors and Chapter Presidents 
and a sked them t o promote the program locally. A $100 
r ebate was offered for those who applied early. 

NCSY also has a number of effective, lon, -term pr ograms 
ranging from 6 months to one year . For t ne sake of 
simplicity and comparative purposes the focus here is on 
the shorter term. 

NCSY also sponsored a number of innovative programs 
engaged in outreach: 

o LITE or Long Island Tour Experience is an attempt to 
r ecr uit more from a spec ific local source such as a 
school class and has reac hed its full capacity of 35 in 
its first year . 

o JOLT is a 6-week tour of both Europe and Israel and 
has an enrollment of 20 . 
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o Jerusalem Experience, a $250 8-day trip to the Holy 
Land targeted entirely on youths having no 
affiliation with synagogues, Jewish youth groups, or 
Hebrew school s. Recruitment was achieved by 
advertisements in local New York publications, e.g, 
Forest Hills Gazette, Riverdale~, etc. There 
were 200 inquiries, 60 were interviewed, and 29 
went. Presently a contingent from Miami is being 
sent having been successfully recruited from 2 ads 
in the Miami Jewish Tribune . NCSY believes that 
such low-cost, short-term programs can function as 
an extremely effective vehicle for involv ing and 
introducing Jewish youth to Israel. 

The obstacles to growth reported by NCSY are basically the 
same reported by others: 

o Money is t he major problem. Membership is generally 
not affluent. 

o Knowledge of Israel. People do not know very much 
about Israel, just what they hear in the press: 
therefore, they have an image of a mil itaristic 
society, magnified by fears of terrorism. 

North American Federation of Temple Youth 

Youth travel within the Reform Movement is c onducted 
through the North American Federation of Temple Youth 
(NFTY) which also conducts meetings, camps, regional 
conclaves, and national conventions. The organization 
contains 30,000 members of high school age of which 
10,000 are "hard-core, heavy participants." 

Most travel to Israel occurs as part of the summer 
program, of which there are 5 possibilities (all cost 
$2,575): 

o NFTY Israel Academy 
o NFTY Israel Safari 
o NFTY Mi tzvah Corps 
o NFTY Archaeological Dig 

All are fundamentally the same 40-day tour with slightly 
different emphasis. Enrollment has been increasing 
steadily and this year should reach 1,500. While this is 
a relatively large number it is still a small percentage 
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of the eligible members. Almost all of the participants 
are drawn from the membership, with only 5-10% 
unaffiliated youth joining up because of word-of-mouth or 
because friends were going. 

Marketing is achieved through networking. First the 
national organization encourages synagogues to recruit 
participants, with perhaps as many as 80% coming from this 
source. Second , presentations are made at Temple Youth 
groups using rock music and videos. Third, regional 
advisors consi der recruitment for trips an integral part 
of their duties and results are published every year. 
Fourth, lay leaders are urged to provide scholarships . 

Brochures are sent to all the parents Aru1 to all kids. 
Liaisons are present at each confirmation. The total 
marketing budget is approximately $50,000. 

As with BBYO, members are enthusiastic about doing things 
together and taking trips through the organization . For 
instance, 7,000 attended 9 summer camps. 

Obstacles to program growth reported by NFTY summer 
program markets are: 

o Program cost itself is not a major factor because 
ample scholarship money seems to be available. 
Opportunity cost deters some, since by staying home, 
kids can make between $800 and $2 ,000. 

o Parental fears are often fanned by older (40+) 
friends or relatives outside the immediate family 
who have not been to Israel themselves. To the 
kids, the allure is "mystery, romance, getting 
away." To t he parents, what matters is "health, 
safety, security. " Parents want accountability. 
someone to turn to 24 hours a day 7 days a week. In 
this regard, the local Rabbi is ideal. 

Ramah 

The conservative youth mov ement has two organizations: USY 
and Ramah. On the whole, Ramah is more day school­
o riented and educationally intensive, and USY is more 
socially-oriented and tied to synagogues. Ramah operates 
a number of programs: 
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o Ramah Seminars in Israel -- 2 6-week study-tour 
programs 

o Tichon Ramah Yerusha layim -- A one-semester school 
program f or 11th graders 

o Ulpan Ramah Plus -- A one-semester work and study 
program for 12th graders 

o Ramah Israel Institute A 2- or 3-week family 
tour-study program. 

Partic ipation in the Ramah Summer Seminar is holding at 
about 300 . The vast majori t y of all participants (250) 
a re youths having finished their junior year in high 
s choo l who have graduated from the Ramah Summer Camp 
Pr ogram (approximately 3,000, ages 8-15) for which a trip 
t o Isr ael is seen as a culminating experience. Some 
attempt at outr each has been made through local BJEs, but 
to date succes s has been limit ed. 

Tichon Ramah Yerus halayim is a school-to-s chool program 
wher e a whole class or a large portion of i t is 
t ransplanted to Israel for a semes ter . success has 
depended on e stablishing a special r elationship with 
princ i pals of J ewish High Schools in the U.S. and 
Australia. Further growth beyond the pr esent size of 75 
per year would require that more such relationships be 
established. 

Ulpan Ramah Plus accepts youngsters. in 12th grade who have 
completed credits for h i gh school graduation. 
Participants s pend 2 months on a Jerusalem campus and 2 
months on a communal settlement . The majority of students 
are from 2 day s chool s with additional "independents" 
joining the group. Recruitment to increase numbers is 
being undertaken through BJEs , Federations, and contact 
with 12th graders who have been to Israel on other 
programs. Enrollment to date is approx imately 65 per 
year; the goal is to inc rease to 150 per yea r. 

The Ra mah Israel Institute is a famil y-based study program 
r ecruited primarily through synagogues in North America . 
I n rec ent years it has grown from few in number to about 
350. 

These Ramah programs represent an attempt to fill a niche 
i nvolv ing intense educati onal and religious experience 

Ruder Finn, Rotman Page 30 



Israel Experience Marketing Project 

without an orthodox overlay. Growth has been impeded by a 
l ack of local knowledge on the part of professional 
educators in local communities regarding the trends of 
programs Ramah sponsors, as well as a perception of the 
program as purely denominational. 

There is one primary obstacle reported by the person we 
spoke to in the Ramah organization: 

o Money. The camps furnish a natural, committed 
recruitment pool, perhaps 85% of which would like to 
go to Israel . For 70% of these camp graduates money 
makes a difference, suggesting that increased 
financial aid is the most immediate way to raise 
enrollment. 

l.Jnited Syna1:0&0e Youth 

Membership in the United Synagogue Youth (USY) is 17,000 
and is confined to high school age youth. USY members 
attend meetings, c onventions, camps, and so forth 
throughout the year. Like BBYO and NFTY, USY is divided 
into regions. 

Travel to Israel revolves around a 6.5- week summer tour or 
"Pilgrimage." In 1987, 659 kids will participate, which 
i s the second highest ever, up from 491 in 1986 and 608 in 
1985 , and exceeded only by the summer of 1967. 

Many of the same recruitment patterns found in other 
programs exist in this one too. The sex ratio of girls to 
boys is 3:2. Recruitment is primarily through word-of­
mouth, in part facil itated by reunions held at 
conventions . 

Obstacles reported by the USY representatives we 
interviewed: 

o Money . Not enough scholarship or financial aid is 
available. 

o Apathy. For many, motivation for travel to Israel 
is lacking for members and parents. 

USY believe that recruitment could be improved by : 

1 . More financial aid (the single most important factor ) . 
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2. More Shlichim or local recruiters to make presentations 
and deal with fears of parents. 

3. More audiovisual materials. 

4 . A more sophisticated use of graduates/ returnees. 

YouneJudea 

Young Judea is the youth arm of Hadassah and has about 
5,000 members between the ages. of 15 and 17 . Travel to 
Israel involves three separate programs: 

o Leadership training ($2,425) -- An elitist, highly 
selective program six weeks l ong, confined o those 
activ e in the movement. This year 60 are enrolled, 
and if the number is much higher it becomes 
"unmanageable." 

o Regular tour ($2,425) -- Involving travel to a 
Kibbutz and hiking for six weeks in the summer. 
This year 43 are enrolled, but room exists for at 
least t hree times as many. 

o 10-month work-study program for high school students 
($3,680) , with part of the time to be s pent on a 
Kibbutz. This year 120 are enrolled. 

Numbers have been fairly stable through time , as have 
recruitment methods. Word-of- mouth predominates, 
especially for the leadership program. Also the program 
administrator travels to meetings around the country and 
gives talks about traveling to Israel. Outreach is 
achieved through 6,000 to 7 , 000 brochures distributed in 
lobbies of JCCs, in synagogues, and Israeli fairs; and ads 
for the regular tour of 10 months or a program placed 
three times a year in Hadassah Magazine. Additional 
advertising is placed in Jewish newspapers. 

For the regular tour about 30 of the 4 3 kids are non­
members. About 15 of these kids come in through 
advertising in Hada.ssah. The other 15 non-members come in 
through recommendations by friends. Advertising in Jewish 
newspapers brings in "very few." Given that the 
circulation of Hadassah Magazine is 350,000, 15 or so 
participants recruited through that channel represents a 
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very modest success . A key attraction of the Hadassah 
pr ogram is that it is non-denominational . 

Obstacles to growth as seen by Young Judea administrators 
are: 

o Money . As is true for al 1 of the progra.ms , the 
Hadassah summer trip is seen as a luxury. Given the 
Zionist ideology of the movement it is not surprising 
that , "Every kid and his brother wants to go ; " but 
many lack the money, particularly single parents . Some 
scholarship money is available, but it is not enough. 
Furthermore, many never seriously consider the program 
because of its c ost, and therefore never learn about 
possibilities of financ i a l aid. 

o Parents. Young Judea places its greatest emphasis 
on the 10-month program because it is far more 
likely to result in immigration t ,o Israel. . But 
parental resis tance increases dranatical ly with 
length of p rogram. Parent s fee l the separation is 
too long , t hat it will "mess up the i r child's 
career , " and furthermore, that t hey might come back 
a religious fanatic, or make aliyah and never come 
back at all . 
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NATIONALPROGRAMSNOTRECRUITTNGPRIMARILY 
FROM A MEMBERSHIP BASE 

American Zionist Youth Foundation 

The American Zionist Youth Foundation primarily acts as a 
r esource to promote and organize programs in Israel of a ll 
l engths, ranging from six weeks to one year. In this 
vein, AZYF also works diligently as an educational 
r esource promoting and developi ng specific community 
p rograms. 

In terms of "selling" Israel programs, AZYF has two 
functions . On one hand it acts as a "wholesal e r" or 
fac ilitator f or a var iety of programs across the nation 
a nd in that capacity sends 6,000 young people a year t o 
I srael . This function may be as "simple" as prov iding 
t ravel arrangements for programs recruited through 
national or l ocal organizations, or it may involve an 
e ntire spectrum of activities , from providing advice t o 
designing and printing brochures. On the other hand , AZYF 
a l so has a "reta i l" function of providing its own set of 
travel programs with the difficult objective of reaching 
the unaffiliated. It is t h is latter funct ion t hat will be 
the focus here . 

This past summer, AZYF offered two basic types of 
p rograms: 

o Israel Summer Happening -- a 6-week program which 
takes a historical rather than simply a geographic al 
approach to touring. Thus, s t udents are better able 
to appreciate and understand t he various sights and 
locales they visit during the summer. 

o Yedid on Ki bbutz -- 3 ·weeks of Kibbutz life combined 
with 3 weeks of touring. The Kibbutz c omponent 
pairs up American teens wi th Ki bbutz youth of a 
simi lar age and attempts to integrate the Americans 
as fully as p ossible into Kibbutz life. Touring 
f ollows the same sort of historical approach 
employed by ISH. 

For college students, partic ularly t hose with l imited 
J ewish backgrounds, the offerings included: 
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o Adventure on Kibbutz -- Active participation in many 
facets of Kibbutz life is the hallmark of this 
program. The 40-day program combines 3 weeks of 
touring with 3 weeks of work and involvement in this 
special social experience. 

o Hebrew University Archaeology -- A unique 
opportun.ity, combining a comprehensive tour and a 3-
week assignment, as part of a scientific team, 
conducting important archaeological digs along the 
Mediterranean coastline. This exclusive program 
allows actual physical involvement in the dig, as 
well as formal lectures on methodology and history. 

This year's advertising budget was cut back to $11,000 
(from an initial allocation of $30,000). Nearly half was 
spent on advertising in the camping section of the Sunday 
New York Times Magazine. The remaining moneys were 
allocated to Shlichim (principally, the Shaliach in Los 
Angeles) to be used in local media such as Jewish papers 
read .by the affiliated. The severe cutbacks in bud!get 
make it virtually impossible to determine the impact of 
such advertising. 

Help from the AZYF Shlichim has been uneven depending on 
their personal commitment and agendas. Mos t ffiarketing is 
by word-of-mouth and open houses. 

Priorities for marketing these programs in 1988 include: 

1. More innovative programming along the lines of new 
offerings of this past summer . 

2. Better trained {in terms of salesmanship) and! more 
directly accountable local representation. 

3. More aggressive recruiting tactics, especially when 
targeting public high schools. 

Hillel Foundation 

The International Office of B'nai B'rith Hillel 
Foundations, based in Washington,. D.C., is the umbrella 
organization for over 100 local Hillel Foundations and 
approximately 200 Hillel Counselorships (these have only 
part-time, often volunteer directors/advisors) located 
throughout the U.S., as well as approximately 30 Hillel 
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Foundations in other countries. The International BBHF 
office sponsors a variety of short-term trips to Israel 
for college students (including graduate students) during 
the winter and summer school breaks. This past summer's 
trips were under the rubric of "Create Your Own Experience 
in Israel," whereby students. could select as many of the 9 
offered programs as fit their interests, available time, 
and resources. Seminars included: 

o Explore the Land -- A J-week seminar tour of Israel 
the most popular program. 

o Nature Experience -- Learning about the history and 
geography of Israel while h iking, snorkeling, and 
exploring in southern Israel. 

o Kibbutz Experience -- Working and living on a 
Kibbutz for a minimum of 3 weeks. 

o Volunteer in a Oevelooment Town -- Living and 
working for a month in an economically 
depressed town . 

o Jewi sh Heritage study -- Learning about Judaism 
through studying Jewish texts and short field 
trips. 

o Jewish Law Student Network Seminar -- 3-week 
seminar/tour of Israel, introducing American 
and Canadian law students to the Israeli legal 
system. 

As in past years, winter seminars a r e planned including: 

o Explore the Land -- A 2-week seminar/tour. 

o Jewish Law student Network Seminar -- A 2-week 
seminar/ tour. 

o Seminar for Students of Science and Technology -- A 
2-week seminar/ tour, discovering Israel and 
introducing students of science and technology 
to these fields in Israel today. 

o Student Leadership Seminar -- A 2-week seminar/ tour 
for those with previous Israel experience who 
want a more in-depth understanding of Israel 
today. 
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Participation is about 300 per year by now. Six years ago 
it was 90 per year, and the number has increased steadily 
each year. The Hillel Foundation goal is to get as many 
J ewish college students, of all ages and careers, to visit 
Israel - - at least once. -- and to think about what is 
happening there. 

Most marketing is through word-of-mouth from past 
participants and recommendations of local Hillel staff, 
augmented occasionally by community Shlichim of loc al AZYF 
student reps. A number of problems exist . A high 
proportion of those students participating are graduating 
seniors, and so their influence on other students tends to 
get lost . There i s little national control of the local 
Foundations so national objectives and priorities get 
reinterpreted on the local level. Local staff and 
Shlichim vary greatly in their ardor for these programs. 
Enthusiasm on the local level is critical. 

Displays are set up in student fairs, and programs are 
advertised in local newspapers, campus papers, and the 
Anglo-Jewish press (which has had the least effect of the 
three). In addition, federations and synagogues are 
effective at reaching students, especially those living at 
home. 

Group size is limited to 38 for seminar tours, smaller for 
Volunteer and Kibbutz programs. Rarely has the group 
turned away participants. 

Obstacles to growth reported by the Hil l el Foundation are: 

o Lack of knowl edge. This is the major obstacle. Most 
students never see or hear about these programs. 

o Perception of Israel as an armed state and a 
dangerous place. 

o Apathy or lack of interest. 

o Expense . These programs ar,e not very expensive, 
typically less th.an $2,000, but most students do not 
have an excess of funds and see the summer as a time 
to make money and not spend it. There are a few 
national scholarships available, especially for the 
specialized career program. A few communities and 
local Hillel Foundations do offer subsidies. 
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The Hillel Foundation representatives we contacted felt 
tha t program growth could be stimulated by: 

o Directories of programs and of financial aid 
available to students. 

o Subsidies or scholarships . 

o "Traveling salesperson" who would tour c ollege 
campuses promoting the programs. 

o Local students whose part-time j ob it would be to 
promote the programs. 

l{jbbutz Aliya Desk 

The Kibbutz Aliya Desk is an umbrell a organization 
offering a variety of Kibbutz programs for ages 18 and 
u p . The trend has shift ed from immigration to v isiting·, 
b ut 20, ooo youth visit ing Israel spend at least a day o,n a 
Kibbutz and may spend up to a year. The most popular 
p r ograms are for those ages 18 to 35 : 

o Kibbutz Ulpan ( $7 25-$875) - - A 3- t o 6-month 
work/ Hebrew language study program. Enr o llment is 
1,000-1, 200 per year . 

o Temporary Worker on Kibbutz ($725-$875) -- Kibbutz 
living from one month up to one year. Enrollment is 
600 per year. 

o Shor t Summer Ulpan on Kibbutz ($1,245-$1,350) An 
8- week program of work-language study on a Kibbutz 
plus one week touring. Enrollment is 200 per yea r. 

o Univ ersity Credit with Kibbutz ($2,200-$2 , 465) 
This program combines two months on a Ki bbutz 
with univers i ty courses . Enrollment is 120 
per year . 

Despite t h e popularity of these programs, enrollment has 
b een stable at about 2,300, plus or minus 5%, for the last 
5 years. Presently, capacity f or at l east 3 ,000 
partic ipants e x ists . Two problems are that transients are 
not popular with many Kibbutz residents , and also that the 
peer age group is under represented on most Kibbutzim 
b ecause they are in the army. 
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The marketing framework consists of Kibbutz Shlichim plus 
local representatives, often unpaid. Since they are 
frequently untrained in marketing techniques, one cannot 
expect any major marketing breakthroughs. Especially 
difficult has been reaching students not ideologically 
motivated. 

Word-of-mouth remains the primary source of recruiting. 
Its efficacy can be seen in the fact that although excess 
capacity exists, some individual Kibbutzim are always 
full. 

The marketing budget is approximately $40,000, most of 
which is devoted to the production and distribution of 
brochures. There is some advertising in student 
newspapers, but insufficient funds have been expended on 
this item in order to reach substantive conclusions. 

Masada 

The Masada programs are sponsored by the Zionist 
Organization of America. A few of the participants are. 
members of the Masada Youth Movement but most are 
unaffiliated. A diversity of summer programs for high 
school age youth are offered, each six and a half weeks 
long and variations on the theme of touring Israel: 

o Teenage Tour ($2,400) -- "See Israel and spend a 
week with Israel i peers." 

o Masada Kibbutz Program ($2,100) -- "Tour Israel and 
spend two weeks working on a Kibbutz." 

o Masada Institute for Water Sports ($2,400) -- "See 
Israel and spend two weeks learning to scuba dive." 

o Maccabi Institute for Sports Training ($2,400) 
Touring plus developing skills in soccer, 
basketball, and tennis. 

o Leadership Training Course ($2,400) -- A mixture of 
touring and seminars on the Holocaust, Zionism, and 
the Diaspora. 

Enrollments have been increasing steadily from 444 in 1984 
to about 750 in 1987, except for a big drop in 1986. The 

Ruder Finn, Rotman Page 39 



Israel Experience Marketing Project 

programs in decreasing order of popularity are: Kibbutz 
program (N=160), Teenage Tour (N=lSO) , Scuba p .rogram 
(N=l20), Sports program (N=llO), and Leadership Training 
(N=SO). The scuba program, with two weeks on the Red Sea, 
where you "receive an internationally recognized diving 
certificate," is the fastest growing. 

The target for these programs are upper middle class Jews. 
Like AZYF they advertise in the camp section of the Sunday 
New York Times Magazine. This confers credibility and 
gives people an initial idea of the program. Advertising 
is also placed in student newspapers and yearbooks where 
the cost (about $40) is minimal. 

Most of the recruiting is through word-of-mouth, where 
people hear about the program, call up, and ask for an 
application. Masada has tried to amplify the effects of 
past participants by giving each a video of th~ trip in 
the hope they will show it to others. It is the 
director's belief that 70% of their participants shop 
around before they apply, comparing the various programs. 

Each year Masada distributes about 15,000 brochures and 
also holds orientation meetings through JCCs. The program 
is headed by a national Shaliach, and local Shlichim are 
integral to the marketing effort. They run the orientation 
meetings and s oothe distraught parents. Unl ike the 
Shlichim working with AZYF and the Kibbutz Aliya Desk, 
they are responsible only to ZOA . The total marketing 
budget is $45 ,000, of which $15,000 is used for production 
and distribution of videos. 

The ratio of girls to boys is 5:3, and in late spring they 
begin to turn girls away from some programs. To date 
success has been geographically concentrated: this year 
400 of the participants are from the New York metropolitan 
area and another 200 are from Pennsylvania and Maryland. 
Between 50% and 70% of the parents have been to Israel, 
and 10% are former Israelis. 

Obstacles reported by the Masada administrators: 

o Parents who want their child ne.arby or say, "What's 
the advantage?" or, "Why this year?" Money is not 
a significant issue except for single parents. 

o Fear of the unknown for both parents and their 
offspring. 

o Reaching the unaffiliated -- a need for mailing 
lists. 
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Muss Hi&h School in Israel 

The Alexander Muss High School program is an a-week 
accredited program for high school juniors and seniors 
focusing on the study of Western Civilization. It is 
given 5 times a year and the cost varies from $2,600 in 
September to $3,600 in June. The program is non­
denominational and 25% non-Jewish. 

The Muss High School program began in 1973 by marketing 
through synagogues . It was not successful; other Rabbis 
saw it as competition -- either they could or were doing 
better. Therefore , emphasis was switched to public 
schools and the program has been expanding ever since . 
This year 880 students will participate. 

Marketing uses networking rather than advertising for 
penetration. The Director of Admissions (D.A.) is the key. 
First financial assistance is obtained from the local 
Jewish community to help pay the salary and expenses of 
the local D.A. and scholarship money from the Joint 
Program for Jewish Education (Israel) and from the local 
community . Second, the D.A. is selected by the national 
office . All are women in their 40s, "pseudo-mothers" who 
can relate effectively to all essential parties. The D.A. 
provides a local support system to parents, kids , and 
school. She is tra ined by the home office (what to say, 
how to dress, how to deal with difficult situations, how 
to make presentations), but takes about a year to become 
truly effective. 

Market penetration involves three audiences, each 
receiving a different message. To schools , the problem is 
getting in the office of supervisor or principal; 
therefore, the D.A. uses local contacts to open doors. 
Academic credentials of the program are stressed. 
Membership in key professional organizations is 
important, such as the National Association of Secondary 
School Principals. The program is made as non-threatening 
and easy as possible for school officials; for example, 
local teachers are hired for individual instruetion prior 
to departure. Public school cooperation is critical 
because program presentation works best if it reaches 
students through the classroom. 

To students the D.A. stresses challenge, excitement, and 
fun. Wherever possible, recommendations by other students 
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are used. The presentation is finished by having students 
take action and initiate the appl ication process by 
f i l l ing out a short form. 

To parents, .the D.A. stresses the quality of the program, 
how it increases the chance of getting into a better 
university, that it is a growth experience, and that it is 
excellent preparation for going off to college. Parental 
separation anxiety is dealt with by having a local 
representative, someone they can trust, take personal 
responsibility. Also institutionalized is a process where 
the D.A. reports each week on the progress of the child in 
Israel. 

Wherever poss ible, news releases about the p rogram or 
activities of the D.A. are utilize d. Total marketing 
costs to the home office come to about $5 00 per student. 

The program contact we spoke to felt that program growth 
would be further stimulated by: 

o Funds t o bring D.A.s to, her for a " national sales 
meeting" for training, ~ ~~ ivation, support, and to 
share i nsights. 

o Funds t o take D. A.s to Israel (80% have never seen 
the program} . 

University Proerams 

Travel to Israel for the two main university programs has 
increased from 988 participants in 1983 to 1 ,434 
participants in 1987, representing a 45% growth over the 
last 5 years. 

YEAR 1983 1984 1985 1986 1987 

Hebrew u. 581 685 608 730 820 

Tel Aviv u. 247 312 306 329 379 

TOTAL 988 1 280 1159 1280 1434 

Two univers i ties account for about 80-85% of the students 
and the proportion is quite stable. Most of the students 

Ruder Pinn, Rotman Page 42 



Israel Experience Marketing Project 

are enrolled in special programs given in the English 
language: Judaic Studies, Israeli studies, Holocaust 
studies, etc. The majority are in one year programs and 
most of the remainder stay in Israel for only a single 
semester. There are approximately 200 graduate students. 

There seems to be a clear preference on the part of 
American students for single semester programs. At Tel 
Aviv University one semester programs have been a great 
success and other institutions have begun to offer them as 
well . Partly the appeal lies in the fact that 5-6 months 
is perceived as entailing much less of a commitment~ 
priori than a whole year (to both students and parents) 
and partly because a single semester is regarded as less 
of a career impediment. 

Cost is about $7, 500/year with $3,000 maximum financial 
aid available, based largely on need. It s hould be noted 
that $4,500 and even $7 , 500 compares very favorably with 
the cost of private universities or col leges in America 
where total annual costs can run $18,000. 

Families with a strong Zionist orientation are one primary 
target of these programs. This i s a small audience and not 
growing rapidly . Another key target segment are students 
who have previously visited Israel as part of a teen 
travel program . Successful expansion of the teen travel 
programs can translate directly into successful expansion 
of the recruiting for university programs. 

Marketing is presently achieved through Shlichim, 
representatives from Hillel a nd the University Services 
Department. In the case of H·. -ew University, six regional 
representatives aid the New 1..,rk offic e in recruiting. 
Some referral have been derived from making others, such 
as community and movement Shlichim, aware of university 
programs. Israeli faculty on sabbatical in the U.S. give 
lectures and sometimes ignite interest. Membership in the 
National Association of Foreign Student Affairs has proved 
useful since students come to other members for 
counseling. 

Cooperation from Study Abroad Offices is critical 
especially for Junior Year Abroad programs. This 
cooperation is achieved by means of personal contacts and 
by arranging for travel to Israel to see programs in 
action. One increasing problem is a proliferation of 
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p r ogr ams each with their own rep clamoring for the 
att ention of the same campus office. I n a few cases this 
lack of coordination has resulted in a cessatio n of 
cooperation by the university office. 

Returnees , students who have completed the program are 
another important resource . Most of those who apply have 
talked with someone who has been through a similar 
p rogram, a friend , relative, or acquaintance. If no 
r eturnees are present on c ampus recruiting is far more 
d i fficult. Related to this is a "critical mass" effect. 
I f the ratio of Jewish students and faculty is large, 
recruiting is greatly facilitated . American Faculty who 
have taught in Israel are also an import ant resource, and 
i n an increasing number of case s take students with them 
f or short or long term study . 

Advertising i s placed in the New York Times (cost $7,000 -
200 responses), and another $10,00 of advertising i s 
p laced in campus magazines and student papers (sueeess 
unknown) . Brochures and posters cost $10,000/year . Two 
v ideos, one 5 minutes and the other 25 minutes, have been 
developed. An $8,000 portable display ha s proven 
e specially e ffective . Hebrew University does not regard 
advertising in the New York Times cost-effectiv e and 
instead prefers ads in student newspapers in conjunction 
with lectures/presentations . 

I n general fl iers sent to Study Abroad Offices, 
Federations, Synagogues, Hillel Foundations, and spec i f i c 
academic departments constitute the main channel of 
f u rnishing i nitial information about programs . In the 
case of Hebrew Uni versi ty 18,000 fliers/brochu res are sent 
out every year which result in approximately 7, 500 
r equests for addi tional information, and 1,500-1,800 
applications. However few apply without direct personal 
c ontact with university representatives so continual 
t ravel to campuses is a necessity . 

Up to 30% of the students are rejecte d, usually for 
a cademic reasons . 

Obstacles repor t ed by those involved in running the 
University recruitment efforts are : 

o Money. Tuiti on in Brooklyn and Queens College i s 
_$1,700/year . For many students, however, cost i s 
more of an excuse than a genuine barrier. 
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o career concerns. Especially a problem with 
professionally oriented students who cannot get 
sufficient credit for courses taken in Israel . 

o Apathy. 

o Universities in the U.S. As cost and revenue·s loom 
as an ever larger issue for American Universities 
enthusiasm on their part for sending students 
overseas for a year or even semester wanes 
appreciably . In this sense the more successful the 
program the more of a threat it becomes. 

Youth Aliya 

Youth Aliyah began as a highly successful attempt to 
rescue and provide a home for Jewish childr en in Europe, 
Asia, and Africa. In the U.S. it has evolved into a one­
year educational program in Israel for high school 
students taught in English. 

Last year 303 students participated , 103 of which were 
Orthodox recruited by the local orthodox community. There 
is ca.paci ty for about twice as many, but the central 
problem is not numbers so much as quality. In the past, 
problem kids ten~ed to participate: those from broken 
families that no one wanted, that were failing school, 
were sexually involved, or on drugs. 

This year students are evaluated on the basis of grades, 
psychological interviews, and recommendations to select 
those with at least a B- average, that are self-motivated, 
and want to go for positive reasons. 

One marketing method that works is a pairing between a 
local community in the U.S., for example Philadelphia, Los 
Angeles, or San Francisco and a community in Israel . The 
kids are more familiar with one another and a support 
group exists for parents. 

Another successful technique is to arrange trips to Israel 
for supervisors, principals, and educators. It is an 
investment that furnishes letters of recommendation and 
facilitates access to the public school system. 

If money is available, discounts offered parents to visit 
Israel midway through the year diminishes parental 
resistance. 
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Obstacles to growth mentioned by Youth Aliya 
representatives: 

o Parents do not want separation. Resistance rises 
exponentially with duration of separation, and a 
year seems too long. 

o Lack of local representatives. Someone from the 
local community is needed to act as shock absorber. 

o pay schools see dwindling enrollments and view the 
program as competition. 

o Rabbis/synagogues provide no support. 
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LOCAL PROGRAMS 

Jewish Welfare Boards 

Many communities perceive the need for a community trip, 
one in which kids from the same community could 
participate as a unit, and would be available to bring 
that experience to local programs and activities. 
Presently of the 120 Jewish Community Centers, 25 organize 
a trip to Israel. A major problem is to avoid competition 
with other locally sponsored those sponsored by B.JEs. 

One national program that many Jewish Community Centers 
are involved with is Summer Experience in Israel, a 36-day 
study-tour . This year there were 230 participating. 
Another program, Lets Go Israel, combines touring ~ith 3 
weeks on a Kibbutz and is provided in conjunction with 
AZYF and the United Kibbutz movement. This year .there 
were 220 participating in that program. These programs 
have been in operation for 10-11 years and enrollment has 
been fairly stable ranging from 400 to 500. several 
metropolitan centers organize their own community trips 
designed particularly for them, i.e., Philadelphia and 
Chicago. These programs account for another 150 to 200 
participants. 

JCCs are also used as enrollment resources in programs 
sponsored by NFTY, USY, MASADA, and AZYF. In San 
Francisco and st. Louis a camp counselor-in-training 
program has been offered to a small group of participants 
(10-15). 

Word-of-mouth is the primary marketing technique. 
Supplementing this are posters, displays, newsletter 
stories, brochures, anc =esentations at activities such 
as day camps. Some cer. =-s sponsor an II Israel Day II that 
serves to focus attention on Israel and ways of traveling 
to it. 

Primary motivation for participants is what they have 
heard, an opportunity to be free to be more on one's own, 
and generally have a good time. Many join in conjunction 
with friends. Frequently in such a coterie of friends one 
set of parents will be convinced first, and they will in 
turn convince the other parents. Also of primary 
importance is support within the local Jewish community of 
rabbis and key lay figures . 
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Major obstacles include: 

o Security. A major issue especially for parents who 
have not been to Israel. 

o Conversion. Many parents, especially those 
minimally observant, are afraid their child will 
return "a fanatic." 

o Aliya. concern that child will be bombarded with 
propaganda while in Israel. 

o Expense. Really often a secondary issue, but used 
as a first line of resistance: "It's too expensive," 
so as to avoid more embarrassing concerns listed 
above. 

Structural obstacles include: 

o Continuity. Center Schlichim and/or Center youth 
workers change every two or three years, reducing 
continuity. 

o No youth movement within the center movement. 
Consequently contact is more intermittent and 
recruiting is more difficult. Also use of returnees 
is not maximized. 

o Competition with camps. Camps are in need of junior 
counselors , and anyone traveling to Israel will not 
be a counselor that year. An attempt has been made 
to deal with this problem with a 2-year Counselor in 
Training program, but participation has been very 
limited thus far, in part because an acute shortage 
of camp staff has fostered short-term solutions. 

o JCC members are often marginally affiliated. They 
do not see the importance of intensive Jewish 
experiences. 

Chicaa:o 

While working at the Chicago BJE, Charles Herman has 
operated a small arts-oriented summer study/tour program, 
the National Seminar in Israel for Youth in the Arts. 
Cost is $3,250. It traces the development of Jewish 
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culture, beginning in the desert, for two weeks. Two weeks 
are spent in the Galilee area and two weeks are spent in 
Jerusalem. Program content consists of a combination of 
the study of Judaism, touring of Israel, and workshops in 
the arts. The object is to meet the needs of marginally 
affiliated as well as committed Jews by exposing them to a 
diverse group of Israeli artists and educators presenting 
their responses to the evolution of Jewish culture. The 
programs emphasizes questions rather than answers . 

Past Seminars have been limited to ages 15-18. Enrollment 
has been stable at between 20 .and 25 (1985 -- 20 
participants: 1986 -- 24 participants: 1987 -- 21 American 
parti cipants and 7 Israeli participants). Marketing has 
been hampered by budget limitations (about $2,000). 
Recruitment is achieved through listing in the AZYF 
program brochure, approximately 1 ,000 letters sent to 
every Jewish high school in the country (both part-time 
and full-time), and letters to art high schools. · An ad 
was placed in Jewish Week for two weeks when the Seminar 
was launched in 1985 . 

Last year the Seminar received 150 responses, about half 
through word-of-mouth (based on the Seminar's growing 
reputation within the Jewish community), and the rest from 
AZYF and the mailings. Last summer, three excerpts from a 
one-hour documentary were shown on three monthly episodes 
of "The Jewish Television Magazine," a nationally 
syndicated program, and to date, 8 inquiries have 
resulted. Future plans include airing the one- hour 
program on public TV stations and distribution to Jewish 
organizations. 

In the past, each respondent was sent a packet of 
materials including an application , itinerary, and two 
newspaper clippings. Admission is selective, requiring 
two recommendations, six essays, and an example of 
creative work. Each year, five to ten are turned away. 

Now that additional Seminars are being offered for college 
and adult participants, under the auspices of a new and 
independent Institute, a color brochure will be developed 
and more intensive marketing and recruitment strategies 
will be implemented. (The name of this organization is 
the I nstitute for Creativity and the Arts in Jewish 
Culture). 
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The price of the program is high so as to prov ide 
scholarship money to those in need . Each year someone pays 
nothing, and 50% of the participants receive an average of 
$1,000. 

Obstacles: 

o Income. Many interested in program cannot afford 
it. 

o Lack of awareness of the program. Gi ven the 
program's small size and. limited marketing budge t # 
v isibil i ty remains very low. 

Los Angeles 

In Los Angeles the Federation acts as a point of referral 
for all local Jewish organizations and agencies . . As part 
o f the Federationr a Committee for Israel Programming 
has been established to coordinat e travel programs to 
Israel. One of their products provided on request is a 
director y listing sponsor, cos t s , dates , and a brief 
desc ription of travel programs to Israel. 

This summer 450 youth traveled to Israel, almost double 
t he number l ast year, and slightly more than two years 
ago. Members of the committee had a unique overview of 
local travel programs, which one s have grown and which 
ones "wilted." Three of the strongest are: 

o Summer Ulpan run by the local BJE oriented toward 
the c onserva tive movement and using as its 
recrui t ment base Jewish schools and synagogues. 

o Kibbutz programs have consistently recruited 
relatively large numbers of college students in the 
L. A. area. 

o AZYF has a regional office in Los Angeles and 
maintains a high profile in the community. AZYF 
prog rams appeal to a broader range and contain more 
unaffiliated Jews; many are siblings or friends o f 
former participants or close friends who decide to 
go together. 

Pr ogr ams that have diminished in numbers have done s o 
because of budget cutbacks and from a lack of continuity 
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(a Shaliach who was excellent but who left after 2 or 3 
years, or a local director who moved on to a different 
j ob) . 

The Federation, in addition to organizing a committee to 
coordinate travel programs, has been fairly supportive 
financially of travel to Israel . Tho,ugh a passbook 
s avings plan was rejected in the Los Angeles Federation., 
it is possible to obtain grants of up to $500 and interest 
free l oans up to $1 ,000 for travel to Israel based on 
need. 

Promotional and advertising efforts to date have included: 

1. Advertising in the Los Angeles Tines. deemed very 
expensive and was only done once, but got a response 

2. Advertising in college papers such as the UCLA 
Brui n, which ha s been cost - effective 

3. Ads in high school pape r s, which were very cheap but 
had few results 

4. Advertising in Jewish papers such as Jewish J ournal 
with very l imited success . 

Promotional efforts have included posters, pamphlets , and 
Israeli expos and fairs. Direct mailing has been confined 
t o returning kids and anyone call ing up and requesting 
i nformation. 

The net result has been small groups with lots of 
i nf ormation and l arge numbers with no information at all. 
Currently a concerted att empt at outreach has been made. 
By wor king through regional offices of the Conservative 
a nd Reform movements in Southern California, an attempt 
was made to develop policies and prog·rams to encourage 
Israeli travel. In addition, awareness of Israel is 
expanded through writing Israel columns in local Jewish 
newsletters and through speaking programs at JCCs and 
elsewhere. Also, personal relations are cultivated 
between individuals in Los Angeles and Israel b y 
contacting Ulem in Israel in from L. A. identifying 
counterpart institutions in Israel and including them in 
travel itineraries, and through arranging meetings between 
U.S . and I srael i teenagers . 
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Maj or obstacle.s : 

o Geography . Israel is more removed physically and 
psychologi cally from the West Coast than the East 
Coast. In addition, many national organizations 
lack completely or bypass West Coast affiliates and 
focus recruitment efforts on N. Y. The climate o f 
Israel has little to offer inhabitants of Southern 
California. Consequently its appeal must be based on 
tradition and heritage, which is notoriously weak 
among those in Los Angeles. 

o Expense. From California, travel to Israel is a t 
least $300 more, and some trips cost over $4,000, a 
sizable amount to many parents with college expenses 
looming . 

o Parents. Most have not been to Israel , and partly 
as a result have exaggerated fears about risks 
involved, primarily revolving around a fear of 
terrorism. 

San Francisco 

The Bureau of Jewish Education operates an independent 
s ummer youth program. It is a six- week seminar/ tour whose 
exact composition changes from year to year, but always 
i ncludes a week of intense interaction with Israeli youth . 
Cost is $3,300; however, extensive scholarship money 
(approximately $30,000- $40,000) is avail able so that, 
"No student is denied because of lack of funds." 

Enrollment is stable: this year it is 175, l ast year it 
was 1 7 2 . In 1982 they broke ties with AZYF and the Jewish 
Agency for a variety of reasons -- in part because of 
di ffi culties with bus accommodati ons and staff, i n pa rt 
due to a general inflexibility, bureaucracy, and demand 
f or control of program content at the Israeli end. . 
Pr esently an Israeli working 3/ 4 time handles local travel 
a r rangements. Sometimes segments of NFTY programs a re 
used. Travel is preceded by newsletters, extensive 
orientation, and followed by a survey of participants, and 
an all-day debriefing for staff and an afternoon session 
with a group of key partic ipants. 

Rec ruitment takes plac e mainly through Conservative and 
Reform synagogues and is supported by local Rabbis . 
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Partly as a result of this support, numbers did not drop 
last summer when fears of terrorism were most rampant. 
Word-of-mouth and reputation of the program help 
recruiting with both students and parents, as does support 
from lay leaders in the local Jewish community. 

Parental anxieties are allayed by projecting an image of 
organization and competence, by local Rabbi and lay 
support, and by good communications with kids while in 
Israel. All staff carry beepers and there is a 24-hour 
answering service for parents. Recruitment begins with the 
kids. Using synagogues, they look for opinion leaders and 
try to recruit them first . Presentations are made 
employing slides and former participants. Past surveys of 
the l ocal market suggested that motivation for traveling 
to Israel was based on an interest in travel, music, 
friendship, wanting to meet Israeli kids, and social 
interaction. Whereas religious experience is a 
signi ficant by-product of a t rip to Israel, the idea of 
going to Israel and "praying all the time" is a major 
turn-off, as is the possibility of being surrounded by 
"nerds." Therefore, critical to the recruiting effort is 
the image of the staff . They should be young, "turned 
on," social, and articulate. 

Presently the program is "at capacity." Only affiliated 
kids are being reached, The Orthodox community has its 
own program. Tentative plans for outreach to the 
unaffiliated exist using social networks of Jewish youth, 
and possibly involving a combination Europe-Israel tour, 
but a necessary precondition is a value system that 
"Israel is important ." 
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LIST OF ORGANIZATIONS CONTACTED AND INDMDUALS INTERVIEWED 

o Alex ander Muss High School in Israel - Felice 
Traktman 

o American Zionist Youth Foundation - Ina Strauss and 
Reed Travis 

o B'nai B'rith Youth organization - Dr . Sidney 
Clearfield 

o Cleveland Federation of Jewi sh Ph.ilanthropies -
Barry Shrage 

o Hebrew University - Dr. Dov Friedlander 

o Hillel Foundation - Heidi Goldsmith 

o Jewish Education Service of North America- Fradle 
Freidenreich 

o Kibbutz Aliya Desk - Simi Zivel and Israel Maizel 

o Los Angeles Federation - Carol Bar-or and David Kurz 

o Masada of the Zionist Organization of America -
Ittamar Herman 

o Nationa l Council of Synagogue Youth - Rabbi Menach e m 
Persoff 

o Nationa l Seminar in Israel for Yoyth a nd the Arts -
Charles Herman 

o North American Federation of Temple Youth - Rabbi 
Allen Smith 

o Ramah - Rabbi Bramnick, Shirley Thaler and David 
Breaks tone 

o San Francicso Bureau of Jewish Educ ation - Howard 
Gelberd 

Ruder Finn, Rotman Page 54 



Israel Experience Marketing Project 

o Tel Aviv University - Bluma Stoller 

o University Programs - Or. Dov Keren Yaar 

o United Synagogue Youth - Paul Friedman 

o Young Israel - Richard Starshefsky 

o Young Judea - Wendy Friedman 

o Youth Aliyah - Ella Bar Ilan 

o World Zionist Organization, Dept. of Education and 
Culture - Dr. Mo,rdechai Peled 
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Second Prize: 
Jeduin Sunset 

Ira Stone 
Fairfield, CT 

Nikon Fe2 
Judean Desert 

GYOK 
Harley Stark 

FOOTNOTES 
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NUMBER THREE 
DECEMBER, 1987 

''I watched the desert sky go from a 
blinding white to a lavender to dark .. . 
I don't think I will ever see a sky 
like that again. " 

From A Personal Masada by Arden Kamens 
First Prize, FOOTNOTES Writing Contest 

a step in the right direction 
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Technical Notes: 
On Photographic Reproduction 
We were fortunate enough to reproduce the first prize 
winner in full color, but our budget limited us to one- or two­
color reproduction for winners 2 and 3. We attempted to 
convey a stronger image through the use of polarization 
(high-contrast) and straight halftone. While it is not completely 
true to the original, we hop_e it elicits some of the reaction we 
felt when first seeing the prize winning photographs. 

. . winner 1s ... 
Though the reunion 
never did materialize 
despite predictions in these 
pages to the contrary, we do 
have a winner in our color-the-shapes 
contest. Picked from among the 
messiest by our distinguished panel of 
artists was : Mitchell Ian Cohen, 
Staten Island, NY (GYOK). 
A complimentary box of crayons is 
being sent to Abhaya Kaufman, 
Greenwich, CT, who had markers but 
no crayons ( and who wanted another 
toga party at the reunion). 
N.B. According to Parenting Magazine, Americans buy 
2.5 billion crayons every year-enough to make one 
giant crayon 35 feet wide and 410 feet long. 
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From the Editors 

On Winning, 
Winding Up, 8t 
Working for Israel 
This issue of FOOTNOTES features 
our Contest winners - writers and 
photographers - who tried to capture 
the experience of the Summer of 
'87. The first prize photo is by Jill 
Riga, now studying art at Syracuse 
University. ·-rwo Towers# so clearly 
reminds us of the blue, blue sky and 
the brown, brown earth of Israel, the 
sam e colors that we saw in Paula 
Yolles' third prize winner, "Surprises 
in the Desert#. Ira Stone's second 
place ·Beduin Sunset* and Arden 
Kamen's "'Personal Masada" are also 
evocative of the sights you saw this 
Summer. Jon Wachs ("Israel '87: 
Changes From Within"), and Jody 
Siegartel (·Reflections·), on the other 
hand, dealt with the emotions and 
intellectual issues you faced on your 
journey. 

Have something you wanted to share 
with your fellow travelers but didn't 
get it to us in time for the contest? 
Send it for the fourth and last in this 
year's edition of FOOTNOTES, appear­
ing at your home this Spring. Have 
any advice for next year's travelers? 
Write us and it could appear in next 
year's FOOTNOTES newsletters. 

Also in this Issue, Robyn Lipp deals 
with the issue of the Jewish 
American Princess on the college 
campus. She told us of an anti­
semitic incident on her campus, the 
University of Wisconsin, which is a­
buzz with shock, especially since 
Wisconsin was once considered to 
be a hot-bed of liberalism. 

Fighting anti-Semitism m ay be one 
of your resolut ions as a result of this 
summer; working in the U.S. for 
Israel may be another. Gil Buch, 
senior at La Salle University in 
Philadelphia is doing just that as a 
volunteer for AIPAC. the American 
Israel Public Affairs Committee. Read 
his story on page 8. 

See you around Pesah. 

Remember: 
The helium 
balloon sent "up 
into the sky" on 
the last night 
with all our 
wishes and how 
it got caught in 
the bushes 
behind the 
Mount of 
Olives? 

Remember: 
How we lost 
one kid on Day 
#1, at the kotel. 
Found her one 
hour lat.er after 
everyone else 
had returned to 
the hotel. 

Remember: 
12 Mile Hike 

Remember: 
Our refrain: 
"How much 
longer?" and 
the answer: 
"We're almost 
there.• 

Hanikhim: 
But where are 
we going to? 
Madrikhim: 
The point is not 
where to, but 
what we are 
seeing on the 
way. 

Remember: 
Waiting one 
hour to see a 
cave for 15 
minutes. 

Remember: 
The video that 
only worked 
when the bus 
stood still? 

Remember: 
Betty Boop, 
Rambowitz, 
and Fudge? 
Brushing teeth 
with Clearasil? 
Mishmar Ha 
Emek: Mirrors 
for knees? 
Doubling up in 
the sleeping 
bags among 
theBeduin. 
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fi~sponse From 
the From December 8-21, Israel experienced some of the worst riots it 

bas seen in 20 years in Gaza and the West Bank. Both Arabs and 
Jews suffered injuries and a number of Arabs were killed. Perhaps 
most disturbing was the general strike of Arabs living not in the 
areas captured in the 1967 war, but in Israel proper. Images of Israeli 
soldiers fighting Arab civilians were broadcast all over the world; 
editorial writers denounced Israeli brutality. When we arrived in 
Jerusalem in late December, Jeff Kaye, Rosh Kevutza of ISH3 
contacted us and asked if he could 'speak' to you via FOOTNOTES; 
he was concerned about your thoughts during these hard times. He 
felt he bad to share some of his own thoughts and feelings with you. Heart 

SUnday, December 27, 1 a.m. 

It is really late and rn be exhausted in the morning, but there are too many thoughts 
keeping me awake and I must write them down. Today was a rainy but nice Shabbat; 
I took my son Eldan swimming at the Ra.mat Rahel pool. On Tuesday I will have to go 
for reserve duty in the Army -- it is so hard to explain reserve duty to a two-year-old. 
And what about you, the 250 young people whom I helped to bring here last summer 
from the U.S.A. I picked up a copy of The New York Times and was really shocked; 
my God, we really do look bad! How do you feel when you read the press? What is on 
your minds? Are you filled with sympathy, or puzzlement, or fear, or even anger? 
Whose face is that on the soldier dragging away a Palestinian rioter? ls it the guy who 
sells pizza at Richie's or maybe the waiter at Lalo's or perhaps even me? 

I hope things quiet down; I am quite scared. Those poor soldiers I saw on the news 
didn't have a chance. How do you stand surrounded by a mob of really angry 
Palestinians? Yet the anger and the frustration of the Palestinians is understandable 
to me; they are living under occupation. Sometimes I would like to give up the whole 
West Bank and Gaza strip tomorrow, just for a little peace. But that also frightens 
me ... what if they attacked us from their Palestinian state? Could we defend such a 
narrow strip of land? Who knows--maybe it would be easier than controlling riots in 
the Gaza strip. And maybe giving the Palestinians a state would suffice: they would 
want to keep peace between us. But the extreme Palestinians would never be 
satisfied unless they destroy the whole of Israel. That is written in the Palestinian 
National Covenant.* And what about our extremists ... do the majority of people on 
both sides want peace? I am sure. How far away is peace? Sometimes it seems very 
far away, but we're still hoping! 

Things have become very complicated. I remember when I was sixteen in Scotland 
and I saw riots on the TV News; I knew who was wrong and who was right. But now, 
twelve years later I am sitting in Jerusalem, seeing images of rioting on TV and I 
know that there are no black and white issues in the Middle East, just lots and lots of 
gray ones. 
Even on a personal note things are difficult. Amina, the only Arab that my wife 

Devora and I can call a close friend, has not phoned for ages. I don't even know where 
she is. Probably back in her village. I really do believe that one day she will be able to 
bring her family to our house and vice-versa without the undercurrent of our political 
differences. I remember last year before I went to the army, she said to me that she 
hopes not to meet me in uniform for that would be too difficult for her. My hope is that 
in the near future there will be no need for uniforms and that Jew and Arab will be 
able to eat pizza together, and dance at Lalo's. Whatever the future, I am sure that 
your visit to Israel last summer will probably mean that you will never again hear the 
name 'Israel' without pricking up your ears to hear what is happening. Rejoicing in our 
happy moments and suffering our painful ones; that my dear friends is part of what 
being Jewish is all about. 

• The Palesuruan Covenant is the charter document or the PLO. According to 
Article 2. Palestine is indivisible and the Palestiruans are the owners or Palestine. 

Laila Tov uL'hit'ra'ot 

3. 



First Prize: FOOTNOTES Writing Contest 

A Personal 
Masada 
Arden Ka.mens 

U he group had just gotten to a Beduin tent 
in the Judean Desert and after some 
grumbles and moans we began to settle 

down. I went to take a walk. Across the road there 
was another tent. The Beduin children were 
playing in a box. There was an older child pushing 
a younger one in the box down the hill. They were 
running, laughing, playing until the younger child 
tumbled out of the box. He ran to his mother, 
crying. I remembered similar incidents from my 
childhood and smiled as the mother comforted the 
little one and obviously scolded the elder. I 
thought about how universal childhood is. It 
doesn't seem to matter where you are, what you 
live in, or how much money you have, children 
will be children. 

I watched the desert sky go from a blinding white 
to lavender to dark. The sun hid behind a sand dune 
and the stars came out to play. They filled the sky 
like I, a native New Yorker, had never seen before. 

brightened the Dead Sea to a 
perfect blue. Then we 
began our hike. We were 
all amazed at the ease of 
the climb up the ramp to 
the top of Masada. And 
then, more amazed at 
the sight at the top of 

Masada. The buildings, 
waterways and towers 

were all so alive. I walked 
around and had no trouble 

imagining the Zealots living there quite well. I 
could just see children playing tag or the women 
preparing for Shabbat. It was more than just a 
distant story I had heard a long time ago. While I 
was up there I felt like I could see it all happening. 
When the story was told again I felt an ambivalent 
sense of pride. I walked around the ancient 
synagogue crying over what was once fiction to 
me; hundreds of people killing themselves at the 
spot on which I was standing. I had never been 
prouder of the Jews of ancient Israel. 

We walked to a lookout point. In front of me was 
miles and miles of sprawling desert and 
mountains, and behind me was a civilization that 

"The stars .... filled the sky 
like I .... had never seen before. 

I felt so small in such a vast desert. " 
I felt so small in such a vast desert. The night 
began to get chilly and I went to go to bed. I was 
looking forward to sleeping under those stars. 
Four a.m. ! I awoke to a sky still full of stars, wonder­

ing if it was morning. After a moment I awoke 
fully and took a good look at this beautiful sight. I 
picked myself up and got on the bus to go to Masada 
I don't think I will ever see a sky like that again. 

We didn't make it to Masada in time to watch 
sunrise from the top. We watched it from a cliff 
nearby. A new sun emerged over Jordan and 
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was ... and still is, in me. Soldiers swear their oaths 
"Masada shall never fall again" and so did we. My 
promise was not only to Masada the mountain 
fortress, but my own personal Masada: belief, 
observance, aliyah -- wherever my life leads. But 
when I made that promise, it was the beginning 
of a definite path. It was the beginning of my 
future as a Jew. 

Arden is a junior at Midwood High School in Brooklyn, NY. 
She enjoys writing and is a steady contributor to the school 
literary magazine. 
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Second Prize: FOOTNOTES Writing Contest 

Israel '87 -
Changes 
From Within 
Jon Wachs 

... I --- loved my summer in Israel. I longed 
for it, enjoyed every moment of it, 
and I remember it fondly. I have 

seen, heard and done things that I would have 
previously considered impossible. However, more 
important than the time I spent in Israel are the 
lessons that I learned which will last forever .... 

First of all, I gained a tremendous respect fC?r 
nature and its manifestations. Our tour contamed 
many hikes in which we learned to know the 
mountains, water, plant and animal life in Israel. 
Most of the land looked so amazing that it all 
seemed unreal. I was truly in awe as we floated in 
the Dead Sea, hiked through the Negev and 
worked on a kibbutz in •wasteland" which was 
transformed into "wonderland." 

Nothing, however, compared to Masada at 
sunrise. Although the sky was overcast the day I 
was there, it was nevertheless a breathtaking 
sight .... At that moment, I felt that as long as the 
sun still rises and the moon still sets , there will be 
a hope for the future of the Jewish people... . 

Possibly the most important lesson I learned m 
Israel concerns social maturity. I went to Israel 
with many preconceived notions about people 
who were in some way foreign to me -- Arabs, 
Israelis, Hassidic Jews, etc. In several instances, I 
chose not to accept people until I knew them 
personally. However, as Atticus Finch, in To Kill 
A Mockingbird said: You cannot understand a 
person until you step in his shoes and walk 
around for a little while. This summer, I greatly 
increased my "shoe collection• in terms of number 
and variety ... 

I.. .learned about social maturity when our group 
spent the night with the Beduins (when) I gained 
a deeper understanding of and respect for their 
philosophy and culture. 
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I truly felt my social values changing one 
Shabbat evening when our group was praying in 
small groups at the kotel. Andy Singer and I had 
just finished praying .. .! asked Andy if we could 
say the mourner's kaddish, and a student dressed 
in a black hat and suit turned to me and said that 
a minyan was required to do this. I didn't know 
what to think of this man or his statement. In a 
very puzzled tone I asked the man if he were a 
Hassidic Jew. He looked at me with a smile and 
said: "I am a Jew. We are all Jews. Let us pray.• 
That statement taught me a lot. I had been so 
busy classifying and stereotyping Jews that 1 had 
forgotten what it was like to be one. 

Another change that I experienced in Israel 
deals with the spiritual "inner me.• On the plane 
ride to Israel, I wrote down several of 
the ... questions that have troubled me for some 
time. Questions like: 'How can I be assured of the 
presence of God?" •can I be a good Jew and not 
believe in God?" "Why am I so drawn to a land 
that I know so little about?" I thought about these 
things quite frequently. 

Each day when I finished writing in my journal, 
I signed the name Chaim. I did this in an attempt 

"I am a Jew. We are all Jews ... " 

to find that religious, spiritual part of me which 
would instantly recognize the answer to all of my 
questions ... Although I never found "Chaim" as I 
had wished, I found Chai: life. I found a new life 
of questions, spirit and vitality which I never saw 
before. However, I think rm closer to Chaim than 
I ever was before. rm beginning to think that 
Chaim won't appear spontaneously, but instead 
he will appear with a great deal of added 
searching and studying . 

The last inner change occurred for me on a 
political level. Before this summer, I believed that 
no circumstance ... could justify volunteering your 
life to its cause. I no longer feel this way. The 
epilogue to my journal ends on this note: "I love 
Israel to no end and I can only pray that my 
children enjoy the same experience that I did. 
Correction: Not only will I pray for this occurrence 
-- I will ensure it.• 

Am Yisrael Chai -­
Israel is alive! 

Jon is a freshman at the 
University of Pennsylvania 
where he is thinlong about 
political sC1ence or psychology 
as a ma1or. Jon is a member of 
Penn's International Affairs 
Association and is taking part 
m their Model United Nations. 
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Let's say you have an appointment to 
interview Phil Collins or Bono and 
he's going to meet you in a restaurant 
downtown. Can you imagine him 
giving you a description of himself? 

A fter all, who doesn't 
recognize those guys? Well, 
this summer we met with 
Israel's well-known rock 
star Yonatan (Jonathan) 

Miller and he did just that -­
modestly, he gave us a description 
so we could find him in the 
Dizengoff Mall to interview him for 
this issue of FOOTNOTES. 

We didn't need the description 
("dark curly hair, glasses and a 
pretty girl by my side") to recognize 
Yonatan, whose popular group 
produced 'JJJl~ lTl:J K'mo Tzo'ani 
and t',1<:i. c,,1<wJ unJ1< Ahnahnu 
Nish'arim Ba'Aretz, songs which 
were number one on the Israeli 
charts for months. 

How does a nice young man from 
New York find himself in this position? 
When Yonatan decided to make 
aliyah, it seemed a natural choice. 
He had been to Israel for his Bar 
Mitzvah, an experience that he called 
"overwhelming," and during high 
school he was active in Young Judea 
and with it spent a summer in Israel. 
His parents (his father is a rabbi) 
did not discourage his ambitions. 

Practice Makes Perfect 
Yonatan attended college in the 

US, receiving his BA in psychology. 
While in college he made as much 
as $200 a week with a band that 
played weekend and evening gigs. 
Yonatan had studied classical violin 
for 13 years and used that skill to 
generalize to guitar, banjo, piano, 
harmonica and recorder. However, 

• 

he usually sticks to violin in his 
professional work -- he really 
enjoys it when a kid comes up to 
him and says "I always hated 
practicing my violin, but you 
make playing look so great." 

After college, Yonatan came to 
Israel and volunteered at Dan, the 
institute for handicapped 
children. In dealing with the 
children, he found his music was 
as helpful as his knowledge of 
psychology. He soon began to 
think about a career in music 
therapy. For ten months he 
worked at Eitanim, a school where 
he was able to do music therapy. 
He also began playing with local 
bands and that's when his direction 
changed permanently. 
A Star Is Born 

Uzi Hitman, an established 
musician, heard Yonatan play and 
sing and he brought his partner, 
Yigal Bashan, aroW1d to hear. Hitman 
and Bashan invited Yonatan to Join 
them. Together they wrote and 
recorded K'mo Tzo'ani. and 
suddenly Yonatan was a star. That 
was followed by another top-of-the­
charts hit, Ahnahnu Nish'B.Ii.m 
Ba'Aretz. The first song described the 
singers "like gypsies wandering the 
world." The second claimed "we 
are staying in Israel." 

We asked Yonatan if there was 
any truth to the rumor that the 
second was written in answer to 
critics who said that the first song 
encouraged Israelis to travel, or 
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worse, to leave the country to live 
elsewhere. The song came at a time 
when Israel's economy was in big 
trouble partly because so many 
Israelis were traveling and 
spending their money elsewhere. In 
fact, that year, as part of drastic 
economic measures, the 
government put a steep travel tax 
(about $500 per person) on Israelis 
who ventured outside the country. 

Yonatan laughed. "That's how 
stories start in the entertainment 
world." According to the man who 
knows, the 'gypsy' song was one of 
the entries in the Eurovision Song 
Contest. Israel participates in this 
European competition and has even 
taken home first place with 
Halleluyah and Yo Yah. Every year 
there is a preliminary competition 
among Israeli songs and the winner 
goes to the Eurovision. Popular 
opinion had Uzi, Yigal and Yonatan 
as shoe-ins with Kmo Tzo'ani. The 
song was, after all, number one in 
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Israel. But the jury surprised 
everyone -- Yizhar Cohen won with 
Oley Oley. The trio couldn't believe 
it, so they composed Ahnahn u 
Nish'arim Ba~etz - We're 
remaining in Israel -- because they 
were not traveling to Belgium for 
the competition. Ironically, this 
song, too, was a hit. (Ultimately, 
Cohen didn't win the Eurovision·· 
a Norwegian bobby-sox group did). 
Fame: Israeli Style 

What does it mean to be a star? 
Well, in Israel it is very different 
than in the U.S. or Europe. There are 
no great fortunes to be made, no 
lucrative product endorsements, no 
jet-setting concert engagements. 
Many of Israel's stars live simple 
lives off the concert stage -- many 
have business concerns to help 
supplement their income. Why? 
Most of the answer is in the 
numbers. There are just fewer 
people in Israel, where a gold record 
means a sale of 20,000 copies. And 
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entertainers are not specialists; 
they diversify and involve 
themselves in a wide variety of 
projects. Most weekends, 
Yonatan plays with a country 
band called the Tavemers and 
he has acted in a number of 
videos. His group's new record 
was almost ready for release 
when we spoke this summer, 
but be is also involved in Hopa 
Hey (a children's TV show that 
features appearances by guest 
artists) and during this school 
year he will help teach English 
through a series of shows for 
Educational TV. 

On the plus side, Yonatan is 
pleased that success in Israeli 
terms does not include the 
drinking and drug scene that 
we often bear in America. 
What does Yonatan value most 
about being a star in Israel? 
Doing what he enjoys the most, 
yet being natural while doing 

it . He 1s the clown of the group: he 
will irreverantly stick out his tongue 
or exaggerate his American accent 
(although his Israeh-accented 
Hebrew is pedect) to draw a laugh 
from the audience. 

Could Israeli music ever make it in 
the U.S.? Hardly, says Yonatan. First 
of all, there is the problem of 
language. There are those who 
have tned to translate Israeli rock 
and popular music, but language is 
too closely tied to culture; somehow 

songs just do not fare well in 
translation. "Foreign language 
songs just don't stand a chance in 
the American market," said 
Yonatan. "There have been, what ... 
perhaps two truly successful 
foreign songs in the U.S. in the last 
25 years?" 

America Is King 
How strong is the American 

influence on the Israeli rock scene? 
According to Yonatan, nothing 
compares to American rock -- it is 
beard all over the world and 
influences everyone's work, . But 
Israelis are also more cosmopolitan 
than many American teens because 
they are exposed to very fine · 
European artists who get little or no 
exposure in the U.S. 

We asked Yonatan how he would 
categorize himself as a pedormer; 
to what American artists could be 
be compared. "I suppose my stuff is 
more folk-pop than rock, music with 
a modem sound and a folksy feel." 
And what about a comparison? 
First he told us that Uzi Hitman is 
like Paul Simon or Cat Stevens with 
Jewish undertones, of course. 
Then he told us that Yigal Basban, 
who is Yemenite, is like Tom Jones 
with an Israeli sound. But what 
about Yonatan Miller. "Well," said a 
grinning Yonatan, one arm around 
the pretty girl, the other around his 
violin case, and clearly happy with 
his lot, "I guess Yonatan Miller is 
Just unique." 
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or srae Shelley Baum Brunner 

Together we have shaped the past. Together we can shape the future! 

t 
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* 

fJOm AIPAC AalOll lltld Resub, pubbabed by AJPAC, Waslllngton. DC 

W hat would you say in arguments and the counter arguments. In other 
response to a typical words to become well-informed. In the case of 
college application essay pro-Israel activism, Gil Buch recommends AIPAC. 
question that asked, "What He keeps informed on American-Israeli relations 
experience has changed himself through AIPAC on 
your life?" Would you Campus, the lobby's weekly 
describe your trip to Israel? newsletter (available with the 
Would you write how you annual membership fee of $15) 
learned to adapt to and its information packets that 
different food ( or starved all distinguish the facts from the 
summer!), language and myths. Usmg this information, 

customs -- to a different lifestyle altogether? Or Gil, as campus liaison, writes 
would you be able to go a little deeper and show letters-to-the-editor to other 
how your life here was changed, too. Or perhaps campus papers and local editions 
you are still looking for a way to use all that you of the daily press. Furthermore, he says, he writes 
learned and felt this summer. Well, look no further to senators and congressmen and sends them 
-· Gil Buch has an answer for you and his answer petitions that he has initiated to garner additional 
is AIPAC. support for Israel. 

Although only 21 years old, Gil Buch has a reswne Gil credits AIP A C's summer leadership training 
that reads like a listing from Who's Who. A senior program with the inspiration and skills he needed 
at La Salle University in Philadelphia, he will to engage so successfully in his various political 
graduate this May with a dual major in biology activities. But, he added, unless he had already 
and philosophy and a minor in religion. He is a bit shown he had leadership initiative, he would not 
uncertain about his future plans, but he is • have been selected. And that would have been a 
applying to medical school and may .*.*. major loss for him. "Washington was one of the 
simultaneously attend law school. ~· • * highlights of my life," he says. "There was an 
Currently - in his spare time - he teaches electricity in the air just knowing I was in the 
Hebrew school; is president of La Salle's hub of it all.• In fact, he heard first -- before the 
Hillel; and is campus liaison for the news media -- that Justice Powell resigned. And, 
American Israel Public Affairs Committee he added, that he stood shoulder to shoulder with 
(AIPAC). Selected as one of only 20 across the Senator Ted Kennedy by the steps of the Senate 
nation to intern in AIPAC's Washington office for floor. Being so actively involved in Jewish, 
their political leadership program, Gil was American and Israeli politics is a real high for Gil. 
charged with utilizing AIP A C's training to combat So much so, in fact, that he thinks he might want 
Jewish political apathy at La Salle. to return to Washington someday as congressman, 

After his AIPAC Washington experience, Gil senator -- perhaps even the president. But until 
created La Spam, a newspaper to keep students that time, he11 be satisfied to help others get 
on La Salle's campus politically informed. This involved politically, too. In fact, Gil will avail himself 
past year, La Spam covered the presidential to anyone interested in political action. Call Gil at 
candidates in one issue, and the budget deficit in (215) 884-8469. Tell him FOOTNOTES sent you. 
another. Slated for February's issue is "Why is 
Israel important?" In it, Gil hopes to show how 
Israel is a strategically important ally for the U.S. 

Gil stresses the importance of becoming aware 
of the political issues from all sides -- to know the 
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Shelley Baum Brunner teaches English and is director of the 
Wnting Center at Aklba Hebrew Academy m Pennsylvarua. 
She is also the mother of Jake, six months old, whose trip to 
ISiael is scheduled for 2003. 
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THE FACTS 
ABOUTAIPAC 

According to Matt Levin, Campus Coordinator for 
AIPAC, there are student liaisons like Gil Buch on 160 
campuses across the nation. 
What is AIPAC? 
Established in 1954, AIPAC is a lobby that seeks to 
educate legislators on issues that affect Israel. AIP A C's 
staff of professionals works at its headquarters on 
Capitol Hill in Washington, but the organization also 
relies on four regional offices, and grassroots 
volunteers all over the country. The New York Times 
has called AIP AC "the most eff ecive foreign policy 
lobbying group in the Capital.• 
Who supports AIPAC? 
Jews and non-Jews, adults and students -- anyone who 
feels that Israel is America's most important ally in the 
Middle East. 
What baa AIPAC accomplished? 
It has worked against the sale of advanced weaponry 
to Israel's enemies, supported aid to Israel, and 
evaluated candidates for office on the basis of their 

--- -----

record in support of Israel. AIP AC 
does not endorse political 
candidates. 
What is the AIPAC internship 
program? 
Every year AIP AC chooses the most highly 
qualified pro-Israel student activists to train as interns 
in its national and regional offices. They work in four 
divisions: Legislative Affairs, Research and 
Information, Political Affairs, and Development 
(securing financial support for AIPAC's work.) 
What do campus liaisons do? 
Besides some of the things that Gil describes, liaisons 
invite speakers to their school and combat anti-Israel 
propaganda on campus. AIPAC is looking for liaisons 
on the high school level, too, in the hope that with your 
training you will continue to work for AIP AC in college. 

For more information about membership, write or call: 
American Israel Public Affairs Committee 
500 North Capitol Street, NW/Suite 300 
Washington, DC 20001 
202-638-2268 

•Eyewitness to History 
Have you ever seen 250,000 people, all in the same place? I have. On Sunday, December 6, 1987, I traveled from 
Philadelphia to Washington DC to take part in the rally for Soviet Jewry. 

On the bus, I tried to imagine 100,000 people (the predicted turn out), but I couldn't get any higher than 2,000 or 
3,000 that attended a demonstration I was at about a year ago. 

During the march, it didn't feel as though I was among such a huge crowd. Until I got lost, that is. Then I started 
to realize how many people were there . There were so many faces I didn't know, so many voices I didn't 
recognize. 

State by state, group by group, I went 
around searching for the small group 
representing my high school. I felt as 
though my group was a needle, and the 
crowd was a bay stack. At one point I 
climbed a pole to scan for faces. But 
when I looked back, I saw a sea of 
heads which went on forever, blending 
into the horizon. 

I finally found my friends -- you can 
imagine the elation. And I enjoyed the 
rest of the day. 

On the bus, returning home, I thought 
about the sight of the huge amount of 
people, and realized that there was 
something that brought all of us 
together. From 250,000 individuals, one 
whole was created, with one goal. That 
goal - to free Soviet Jews. 

The fact that I saw 250,000 people all 
at once is incredible in itself -- but that 
there was one thing bringing us all 
together - how much more so. 

The writer was one of thousands of high school students 
who attended the December 6th rally in Washington. DC. 
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Jewish 
American 
Prejudice 

Robyn Lipp - IGSH 

SPEAKING 
OUT: 
Attitude 
Problems 
andJAPs 

At American and Cornell Universities it was Slap-a-JAP, at 
the University of Pennsylvania"s annual Spring Fling it was 
JAP-buster T-shirts. On Syracuse's campus last year, Jewish 
girls were assaulted with taunts of "JAP, JAP" at sports 
events. Mel Brooks, Rodney Dangerfield, and Joan Rivers 
make their living telling jokes about Jewish women who care 
more about clothes than people, who rely on Daddy rather 
than work. It is clear to many that the image of Jewish 
women as empty-headed materialists has entered popular 
American culture. And how do we react to this? How should 
we react? 

According to Aviva Cantor, an editor of the Jewish feminist 
Journal LIIJTH, we are the only group whose men allow its 
women to be put down so viciously. Susan Weidman 
Schneider, Cantor's co-editor, sees irony irl the proliferation of 
these incidents on campuses since women, including Jewish 
women, are finally entering the professions and business on 
an equal basis with men. According to wnter Francirle 
Klagsbum, the JAP stereotype has some basis m fact and so 
"we as individuals and as a community need to take a careful 
look at our matenalism." Norman Barnett, of Carolyn Bean 
Publishing which produces Bunny Bagelman greetirlg cards 
portraying Bunny as a big-nosed bargairl-hunter who wears a 
Magen David, says 1t is all a matter of personal taste. He 
tlunks JAP jokes are not offensive and m fact, furmy. And on 
a recent local talk show a number of women who identified 
themselves as non-Jews of Polish descent said that they 
thought the Jokes were not nice, but neither were they 
malicious and we Jews shouldn't get so excited -· they did 
not see the jokes as an ariti-Semitic phenomenon. 

FOOTNOTES wonders what you thirlk, and what you hear 
among your fnends. So we asked Robyn Lipp (IGSH), a 
freshman at the University of Wisconsirl who halls from New 
Jersey, to get the ball rolling. She spoke to fellow students 
and travelers to Israel about the term JAP. Is it anti-Serrutic, 
or Just a Joke we tell about ourselves, one that non-Jews have 
listened in on? Here's what Robyn found out. Ed. 

J d M. h l sat in the lobby ason an IC ae of thei! dorm ______________ watching a 

football game. 
The two of them were carrying on a conversation when 
two girls walked by. Jason turned to Michael and said, 
"Did you just see those hot chicks?" Michael replied, 
"Yeah, but what JAPsl" 

This must sound familiar. How many hands would it 
take to count the hundreds of times many of us have 
used this expression. The expression JAP has many 
connotations. First of all, most of us know the letters J, 
A, and P stand for Jewish Amer.can Princess. It is not 
the literal meaning of these letters that defines the 
term, however. 
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On the road during the Summer of '87: 
Left to light, standing: Sarah Robinson. Steven Lesserson, 
author Robyn (i had a terrific summer in Israel"), Lisa Ellman, 
and kneeling: Jason Rosenfeld 

JAP 1S a descriptive term that describes attitude. 
lingo, f astuon, demographics, and various other 
characteristics that create an image. So, what is this 
image? Stacy says, "A person with materialistic values." 
Liz says, "An attitude problem.• Susan says, •snobby, 
sell-interested; they only care about what they think." 
Isabel says, •someone from Long Island, with hair 
spray, permed hair and someone with very nice 
clothing. But there are japs with jappy clothing and 
japs with jappy attitudes; in summation, an over 
extension of trends." Lance says, "People that get 
anything they want from their daddies.• 'Whining girls 
who think they are top priority," says Jason. 

Not all Jewish guys and girls are classified as JAPs. 
In Israel the connotation JAP does not exist. "Israeli girls 
are not Jappy, they care about a lot more things than 
jappy things,• says Lisa Ellman. Lisa also thin.ks that 
most people who go to Israel have a concern for Jewish 
people, otherwise they would not go, while most JAPs 
basically care about what is good for Chem. 
Some people think this is a feminist issue, but actually 

Jewish girls and guys are both stereotyped as JAPs, 
often by their clothing or their attitudes towards 
others. It is a Jewish issue because only Jewish people 
are known as JAPs, though many non-Jewish people 
dress very nicely and buy things extravagantly. When 
non-Jews say, "That girl/boy is a real JAP," they are 
often saying it in a very negative way which can lead 
to anti-Semitism. The term JAP gives a bad name to 
Jews on campuses and it is very incorrect. Jewish 
people do not like to be known as JAPS and they often 
get angry or defensive. 

If JAPs weie known simply as people who dressed 
nicely, there might be no problems; perhaps JAPS will 
have to take responsibility for their attitude problems 
themselves. 
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How do you feel about the issues that Robyn Lipp raises? Fill out the survey below and send to 
FOOTNOTES Survey/37 Overbrook Parkway/Overbrook Hills, PA 19151. Results will be published in the 
Spring issue of FOOTNOTES. Make your opinion heard. 

Do you hear the term JAP used by O Jews O non-Jews O no one? 
Would you characterize your feelings when you hear it as 
0 hurt O angry O amused O indifferent O other (specify) 

Do you consider JAP to be a negative term? 0 Yes O No 
Do you consider JAP to be an anti-Semitic term? 0 Yes O No 
Do you consider JAP to be an anti-feminist term? 0 Yes O No 
Do you use the term JAP to describe people? 0 Yes O No 
Do you use it as a put-down? 0 Yes O No 
Should Jews use the term? 0 Yes O No 

I Should Jewish comedians like Joan Rivers use the term? 0 Yes O No 
Is it just a joke that Jews take too seriously? 0 Yes O No 

I 
I 
I 
I 
I 
I 

I Add your own opinion on any of the points raised by Robyn and the students she interviewed. · 

~----- m=m==m ---
J 

ln Sated, with Lisa Weiner & Aimee Drexler 

Harley Stark: 
After saying goodbye at the airport I went home and slept for 48 hours straight. 
After that -- believe it or not -- I had three days of guiding and then I returned to 
work. Olga, my wife, returned from Canada. I had a couple of excavations 
outside Jerusalem. We adopted a dog who got the original name Blackie. I have 
done some more guiding for adults and youth, and enjoy telling stories about the 
summer. Shana Tova. 

Harley 

Diana Eidelman: 
My plans for this year include: working towards my degrees in Political Science 
and Counselling; running seminars for different types of groups at the Museum 
of the Diaspora and in Jerusalem (for guides); being involved in AZYF 
programming; treating my plants nicer than I had during the past summer, i.e., 
watering them! 

Diana 
DECEMBER 1987:FOOTNOTES 

Remember: 
It was 
awesome 

Remember: 
ROXAAAAANE 

Remember: 
Gad's lecture 
and sleeping 
outdoors 
before Masada. 

Remember: 
"Ghandi" -· 
the evil guide 

Remember: 
How's your 
Hebrew: 
Yofi, Balagan, 
Boker Tov -· 
Boker OR! 
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Third Prize: FOOTNOTES Writing Contest 

Reflections 
Jody Siegartel 

U his summer I had the privilege of visiting 
Israel and realizing a goal I had for quite 
some time ... Looking at these weeks in 

retrospect, there is much that I have learned 
and now more fully appreciate and understand. 
One of the most significant is that I now have a 
much stronger Jewish identity -- a closer bond to 
Judaism, the Jewish people and Israel itself. 
Looking back on these days , I find there are three 

experiences that have left the most vivid 
impressions on my mind. The first was visiting the 
Western Wall. Finally being there and praying at 
the Kotel sent chills through me ... Touching the 
wall which has stood for thousands of years , and is 
the center of prayer for the Jewish people gave me 
a tremendous sense of accomplishment -- I was 
finally in Israel! 

At the end of my tour I became a Bat Mitzvah at 
the Ko tel.... It was a remarkable moment, and 
remains something very close to my heart. 
Although I had become a Bat Mitzvah at Temple 
Beth El three years ago, this second ceremony was 
very special. Just being part of a group, in Israel, 
reciting prayers together revealed a new feeling for 
being Jewish I had not realized before. 

The second experience .. . w as a visit to Yad 
Vashem, the museum dedicated to those who 
perished or survived the Holocaust. Just walking 
along the path of the Righteous Gentiles ... had an 
air of eeriness which accompanies such a 
landmark. I had been looking forward to seeing 
Yad Vashem for myself, and now more fully realize 
how lucky I am to be able to live my life as I want, 
and to be able to practice my religion openly and 
freely . 

The museum itself actually horrified me. The 
many pictures and personal accounts of the events 
leading up to the murder of twelve million innocent 
men, women and children, including six million 
Jews was almost beyond belief. The magnitude of 
my feelings cannot really be expressed in words . 

On a much lighter note , my third special 
experience was a home hospitality visit at a 
moshav community. This was one of the most 
enjoyable activities of the entire summer. The 
family I stayed with treated me with the utmost 

... 
..... I;; -~--.. . 

3rd Prize: 
Surprises m the Desert 
Paula A. Yolles 
Fairfield, CT 
Mar Saba, Judean DesE 
1SH2, Diana E1delrnan 

respect and made me feel very much at home. I felt 
like I belonged. I became very good friends with 
Talia , the 16-year-old daughter, and look forward to 
having her visit my home when she visits America. 

I was sad to leave Israel, but it was definitely 
time to come home. I look forward to going back 
and although it is five years in the future, I am 
thinking of spending my junior year of college at 
the Hebrew University . 

This reflection is just one facet of my trip to Israel 
-- there is so much more -- some of which I have not 
even begun to think about. I do know that this 
summer will remain clearly in my mind for a long 
time to come, and I am so thankful for this 
wonderful time in my life. 

Jody is a junior at West Hill High School in Stamford. She 
shows her trip photos to all her friends; now all of them want 
to sign up for this summer. 



Remember: 
Up at six 

to get the 
single plug for 
the bamiryers 

no one was 
supposed to 

bring. 

Go 
Inside 
for ... 

TheReunion 
s n! 

~ As the cool winds begin 
blowing leaves from the trees 

(at least that's the way it is here in the Nonheast), it is hard to 
believe that you lived through such intense Israeli heat this summer. 

Did we tell you it gets chilly in Jerusalem? We should know by now not to 
forecast anything in the Middle East, including the weather. 

Your memories are probably the warmest things remaining from that heat, so 
why not bundle them up, get your photo albums ready, and prepare to lose 
yourself in a little nostalgia because THE REUNION IS ON!; details are not yet 
available, but be assured it will happen. 

Reed is planning the reunion right now with the help of FOOTNOTES and a 
committee of participants. Want to help? Fill out the enclosed card ... and get a 
chance to win a pnze in the bargain (see below). 

As for the reunion, 
it is scheduled for the winter break, probably consisting of a long weekend. The 
reunion will take place in the New York area. We hope all of you will come, or at 
least all those in the New York-New Jersey-Connecticut area. We realize that this 
is not convenient to those of you from the South, Mid-West or West Coast, but at 
this point budgets will not allow for regional reunions. However, there may be a 
few stipends for those who have to travel from afar. And Reed is even trying to 
round up a few group leaders to be there 

Right now we need to know 
how many of you THINK you can make it. Even if you can't, do you have any ideas 
for activities on this memorable weekend. Are you willing to work on one of the 
committees planning the big event? Fill in the giant postcard and send it in NOW. 
All entries - those who say YES and even those who say NO - will be entered in 

1•T_r_i v-1-· a.___11-~ THE REUNION SWEEPSTAKES. 
The drawing is for a giant, red Crayolac Crayon, 56" tall, 

S O r t S wax-like plastic with silkscreened label, free standing ----1 I t · or easy to hang. But there is a catch -- only entries 
D e r V 1 e W completing the crayon section (preferably using 

C O D t e S t S Crayolac) will be counted in the drawing. If you think 
•--------• you can come, let us know so we can crayon you in. 
Remember: The 

mght someone 
thought Reed 

was a smtcase. 

DON'T HESITATE, 
COLOR IN YOUR CARD & 

FOOTNOTES 
VOLUME ONE 
NUMBER TWO 

OCTOBER. 1987 

SEND IT OUT NOW! 

a step in the right direction 



Photo & Writing 
Contest News 
SHARE MEMORIES OF THE SUMMER OF 'ff/ 

Due to continued interest and desperate pleas, we are 
extending the deadline once again, so if you have your 
entry sitting around and have been afraid to send it in 
late, fear no more. H you misplaced your entry 
coupons, here is a rundown on the rules - information 
you need to send in with your photo or story, and the 
prizes up for grabs. Remember that at some point, 
despite the pleas, we will close the contest to get 
ready for the expanded January (post-reunion) issue of 
FOOTNOTES which will include the contest winners. 
RULES: 
1. Contest open to all participants in the YOK, GYOK, ISH and 
GISH AZYF sum.mer programs. 
2. Each participant may submit a maximum of 3 entries to 
either or both contests. Each entry must either be 
accompanied by the official entry form in the FOOTNOTES 
Diary or include the following information: 
Contestant's name, home address, school address (where 
applicable), birthdate, Program, group leader, title/caption of 
entry. For photo entries include type of camera and film, 
where taken and date (if available). 
3. Photos must have been taken while in Israel, Summer 
1987. Written material should relate to your stay in Israel. 
Photos can be in any format : slide, black & white or color 
print. Written work must be prose, may be fictionalized 
(based on places, events or persons encountered during your 
Israeli adventure). Entries must be at least 500 words, but no 
more than 1,000 please and typed, double space. 
4. All winning entries will appear in the January issue of 
FOOTNOTES and all entries may be used by FOOTNOTES 
and AZYF for future publications and programming. 
5. Send your entries to: 

FOOTNOTES' Photography and Writing Contest 
Linda and Steve Schaffzin 
37 Overbrook Parkway 
Overbrook Hills, PA 19151 

PRIZES: 
FIRST PRIZE/Photography 

Your choice: 35mm SLR camera or 
a zoom lens accessory for your SLR 

(up to $300 in value). 
SECOND PRIZE 

Camera accessory of your choice 
(up to $100 in value). 

THIRD PRIZE 
Film and processing 

(a $50 value). 
FIRST PRIZE/Writing 

A portable electronic typewriter with memory 
(up to $300 in value). 

SECOND PRIZE 
A cassette tape recorder 

(up to $100 in value). 
THIRD PRIZE 

A $50 gift certificate to a bookstore of your choice. 
Four HONORABLE MENTIONS (Two each category) 

The Will to Survive, the story of the capture of 
Jerusalem in 1948 and the people who were there, 

in photos and text by John Philips. 
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From the Editors 

On FO<>TNOTES at Feedback 
Once a FOOTNOTES reader, always a FOOTNOTES 
reader ... so we're back. This issue of FOOTNOTES 
just goes to show you that once you sign on with 
the Israel Program Center, we never forget you. 

The Spring FOOTNOTES newsletter and the diary 
were designed to better prepare you for your 
adventure. Starting this Fall you will be receiving 
three Issues of post-trlp FOOTNOTES. We hope In 
these newsletters to help you keep in touch with 
each other and with Israel. We also want to raise 
questions and Issues. 

We Invite your participation in these pages: report 
on your activities and those of your fellow travelers; 
share with us Israel-related projects in your life; 
react to anything that moves you in these pages or 
out. For example, what do you think of Amos 
Mansdorf (see page 6) and his opinion of one's 
responsibility as a Jew and an Israeli? Should he 
have played in South Africa? Would his contribution 
as an Israeli champion be as Important to Israel in 
time of war as his participation as a soldier? Can a 
champion develop his or her talent In the context 
of compulsory army service without some special 
privileges? What should we, as Jews living in the 
Diaspora, expect from an Amos Mansdorf? 

We hope to hear from you ... on this or any other 
topic that moves you. Have a Happy 5748 (see 

below). ~~~~w~ 

Linda & Stephen Schaff zin 

We invite Guest Editorials on this or any other issue 
related to Israel and the Diaspora, or Israel and you. or 
just plain Israel. We will pay $25 for every Guest Editorial 
we print. Send this and any other correspondence to 
FOOTNOTES I 37 Overbrook Parkway/ Overbrook Hills, 
PA 19151 . 

Weat 
FOOTNOTES 
hope you had a 
very happy Rosh 
Ha-Shanah, a ---=-=~=s= 
contemplative 
Yorn Kippur and a 
joyous Sukkot. And 
we hope that 5748 is a 
good year for you. It certainly should be a 
happy one. After all, 5748 in Hebrew is 
nn w 11 Read that as tismach with the 
Hebrew root nn w or happy. Tismach means 
'you shall be happy.' So this year should be a 
particularly good one for all of us. 
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ISRAEL 
BY THE 

Lost your sneaker's sole in Tzefat? Trekked F O O T They felt that it was not enough just to 
to exhaustion in Eilat? Hiked your piggies live on the land, but that every citizen 
off in Petah Tikvah ( or was it all over in should come to know it personally and, 
Ein Gedi)? Do your feet still hurt from all through interaction with it, feel that it 
the walking you did this summer? You are in good belongs to him or her. So all of Israel's youth move-
company. Check out B'reishit (Genesis) 13:17 ments established the importance of knowing the 

ilJJnX l'J ' J n::in7'Jl ilJ7X'J p,x::i 7'Jnnn Cl il land through exploring its flowers ~d~dlife, its 
Up, walk about the land, through its l ength topography and geology, as well as Its history. 

and its breadth, for I give i t to you. This message is alive and well in Israel. For example , 
Some of you complained to us about the amount of hilting is an integral part of the school experience. From 
sneaker sole worn thin; Abraham didn't seem to mind Kitah Alef (Grade 1), Israeli kids go on hikes all the 
and all he had were leather sandals, though time - during vacations and school hours. At the end of 
undoubtedly his pace was slower than yours. every school year they take a tiyul shnati , annual hike, 

In verses 14 and 15, God says to Abraham: Raise which can last one day (for 4th graders and younger) to 
your eyes and look out from where you are, to the north one week. Each class goes with a moreh derekh or 
and south, to the TH~- c IHCK& t-J guide, a hovesh, the homeroom teacher 
east and west, for I '1'-1'°''< D\\) '1 .: , and a volunteer parents, combining fun 
give all the land c ~Q S S THE R OA O · with physical activity and learning 
that you see to you \ i O GET io KNOW about the land and its people. 
and your offspring ·ni E OT H E R s/, DE ·' The learning goes on even in the 
forever. But accord- army; soldiers take survival hikes, of 
ing to Martin 
Buber, German ~ ~ -
Jewish philosopher { 1 / /. ~ '\ 
and writer who ~/,: ) ~ -"' "'-~) 
made aliyah in fl \'._ '--- .~ 
1938, seeing the ~( '(i ;:_ \ _ ,- ~\_ 
land was not I/ --. 7 \~ \ ,~ 
enough. So God '/ /} ) I /{ l 
told Abraham he ( \ \ ) )J= must experience \ ..... _ -..._ 
the land through l C-------2.----)\ ~ "- -
walking its length < · . . 1 1ft, 
and breadth. Buber r- · "' ~ J-... ~ 
says that the / _. - \. .:iJ__/ . ·· .. 
Hebrew word '::;l (\ : ·. -- , "'-
(for or because in f s~ ~ :tJ> 
the verse above) ~ - "' EN W ELLS.-~S1 S . · 

... you came to 
know the land 
... making Israel 
a part of your 

own expenence ... 
should be under- · - . ~ · . . ,,,....__ ~ 
stood as').~!) (_in ~ -..l_ ::.·. l , ~ , , ·.··:· · . (f " ·.· \ course, but they also travel to historical 
order). That 1s, It r ' '. :•: ' _:.--._ ·.--:;- ~)::= sites and nature preserves to hear 
doesn't say that • V ~ ' · . · ~ · ' · lectures arid hold discussions. 
Abrahfiln: s_hould do , .,...-.... L ""- ~ .:..... · ---_' > ~ ' Even beyond the army. Israelis seek 
all that hiking_ - ' ( ~ - -- \ out opportunities to tour the land. 
~a use_ God lS ~ '- "\__ ~ ) \. _._ .., Israel's Society for the Protection of 
giving him the Nature runs hundreds of hikes and 
land, but rather in ordl:r that he~ com~ to know th_e tours in every season and of every variety: from family 
land personally, make ~t p_art of his expenence; then 1t tours to biking tours, from desert camping trips to 
can be truly a part of his life. skiing trips on Mount Hermon, from snorkeling in Eilat 

That is precisely what you did this summer. You to tubing at the Banyas, and Israelis and visitors to the 
walked a great deal, that's for sure, but you came to country eagerly take part. 
know the land, learning about its history and the A few years ago the line from B'reishit even became 
people that made that history, and through that the opening line of a popular song. Abraham would 
encounter making Israel a part of your own experience probably be surprised at how much getting up arid 
-- a part of you. going there is; now you are part of that very process. 
The early Zionists and the builders of the State of Put your feet up and feel good about your 

Israel also took seriously God's admonition to Abraham. accomplishment. 
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ISRAEL II: The Return Trip 

Go for the Gold 
Robin Wynn spiked her way there; 
Seth Baron crawled his way; Jill Barr 
aced her way and Charlie Silk 
dribbled his way. For your second 
trip to Israel you could do the same, 
if you are a champion volleyball 
player, swimmer, tennis or basketball 
player. These four athletes were pan 
of the 650 member American team 
that was sent to the 12th Maccabiah 
in Israel, July 15-25, 1985. They 
joined Jewish athletes from 38 other 
countries (see below) competing in 
40 different sports. Called a Jewish 
Olympics, the Maccabiah is a world­
class athletic meet. Events are held 
over a ten-day span; winners receive 
gold, silver and bronze medals; and 
in many sports, world records are 
challenged. Champions like Mark 
Spitz (seven gold in swimming in 
1972) and Mitch Gaylord (1984 
Olympic champion gymnast) have 
won the gold in Israel before going 
on to win in the Olympics. 

Were you to qualify, a trip to Israel 
as a Maccabiah athlete has much to 
offer the repeat visitor. Housed by 
sport instead of by country, you will 
get to know other Jewish athletes 
from America, Israel and all over the 
world. There is some touring 
available and some partying, but 
most of your time will be spent in 
competition. There are also some 
spectacular events like the opening 
ceremonies with its rousing march of 
athletes, and the dramatic closing 
ceremony at the Sultan's Pool in 
Jerusalem. 

HISTORY OF THE MACCABIAH 

The Maccabiah is held every four 
years and the Thirteenth, the Bar 
Mitzvah Maccabiah, is scheduled for 
July 3-13, 1989. Applications are 
available as of January 1988 from the 
United States Committee Sports for 
Israel. Tryouts depend on individual 
sports. After applications are 
submitted, you will be notified of the 
procedure applicable to your sport. 

For applications write to: 

FOOTNOTES c/o USCSFI 
275 S. 19th Street 
Suite 1203 
Philadelphia, PA 19103 
or call (215) 546-4700 

Countries that competed 
in the 12th Maccabiah Games: 

Argentina 
Australia 
Austna 
Belgium 
Bermuda 
Braztl 
Canada 
Chile 
Colombia 
Denmark 
Ecuador 
Flllland 
France 
Federal Republic 

Maccabiah Games Sports 
in which the US plans to 

participate in 1989: 
Badminton Sailing/Yachting 
Basketball Shooting-Pistol 
Clay Pidgeon Shooting-Rifle 
Diving Soccer 
Fencing Softball 
Golf Squash 
Gymnastics Swimming 
Judo Table Tennis 
Karate Tennis 
Lawn Bowls Track and Field 
Rhythmic Volleyball 

Gymnastics Water Polo 
Rowing Weightlifting 
Rugby Union Wrestling 

Masters Competition: 
Golf, Tennis, Squash 

andTrack. ~ 

of Germany 
Great Bntain 
Gibraltar 
Greece 
Guam 
Holland 

I ,gun: :?. The !1.1 "'"":SIii ,o.;c,:r lc:am ol Ma1c:,Laa1 I llhuJnllt 
• 1•13 < uur1c:~ , 11J \ .uhcm \ rch1\c:-. , K11mwn {.ttll«tmn, 

'-------------lcru.alc:m 

At the end of the nineteenth century, most people did not 
connect Jews with sports -- Jews typically lived in European 
ghettoes, worked m small businesses or studied, had pale 
skin, and were subject to the whims of the non-Jewish 
communities around them. Zionism strove to change the 
unage as well as the reality of the Jew, and physical 
activities - working the land and athletics - became part of 
the change. The ghetto Jews formed gymnastic clubs (most 
were called Maccabi clubs) and self-defense organizations. 
In 1929 at the Maccabi World Cong1ess, the lone delegate 
from the Yishuv (the Jewish community in Palestine), Yosef 
Yekutieli, proposed an international meet for Jewish 
athletes and the proposal was accepted unanimously. Then 
Yekutieli went home and convinced Meir Dizengoff, Mayor 

of Tel Aviv, to build a stadium. It was completed only the 
night before the games which began March 29, 1932. 
Twenty-two nations participated including 13 athletes from 
America. 

In 1935, many European teams used the Maccabiah as an 
excuse to help young people get out of the impending 
storm. For example, athletic teams added 'bands' and 
Germany alone sent a 136 member delegation. Many of 
these 'musicians' and athletes remained in Palestine, among 
them a young Viennese named Teddy Kollek, escaping the 
Holocaust that was to come. 

The games were not held again until 1950, then again in 
1953 and 1957. Since that time they have been held every 
four years, in the year folloWing the Olympics. 
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~ GRADUATE EDITION ~ 
Remember all those tnvtal questions we asked m our first Issue back 
in the pre-trip days? If you failed the test the first tune around. here's 
another chance. But just to keep you awake, we've added a few new 
questions (nos. 11-16). 
How· many of th_e_s_e_can--yo- u- answer? 0-3 answers right: 
Where did you spend your summer? 4-7: Would you consider 
a return engagement? 8-11: A summer well spent. 12-14: 
Watch yow mail for a job offer as counselor for future tiips. 
15: Send your resume, along with a recent photo, to 
FOOTNOTES Trivia Editor! (Question 16 is extra credit. 
Please don't disappoint Theodor and blow itl) 

1. The Snake Path leads to: 
a . the Garden of Eden 
b. the Biblical Zoo 
c. Masada 
d. the Temple Mount • • 

2. Abamsinis: 
a. eaten in a pita 
b . a heat wave 
c. a sauna 
d. a popular Arab name 
3. Israel's legislative body is: 
a. the Knesset 
b. Tzahal 
c. Yad Vashem 
d . Mahane Yehudah 
4. The Shrine of the Book houses: 
a . the Torah 
b . the Dead Sea Scrolls 
c. Israel's Constitution 
d. Ben Gurion's biography 
5. Rachel's tomb is found in: 
a. Egypt 
b. Hebron 
c. the Desert 
d. Bethlehem 
6. It is Friday evening at 7pm in Jerusalem and you 

hear a siren. Do you: 
a. pull over to the side of the road? 
b. go into an air raid shelter? 
c. stand at attention? 
d. light the candles? 
7. The official languages of Israel's post office are: 
a. Arabic & Hebrew 
b . Hebrew & French 
c. Yiddish & Hebrew 
d. Hebrew & English 
8. The color of the uniform of Israel's Air Force is: 
a. Blue & white 
b. beige 
c. black 
d. olive green 

FOOTNOTES:OCTOBER 1987 

9. Israel's major sea port at the tum of the century : 
a. Haifa 
b. Jerusalem 
c.Jaffa 
d. Eilat 
10. David Ben Gurion's dream was to settle: 
a. Tel Aviv 
b. Kibbutz En Gedi 
c. the Negev 
d. New York 
11. Rosh Hanikra is: 
a. an Israeli f asllion designer 
b. a Jewish holiday 

I 

t 
c. the Northernmost point on the Israeli coast 
d. the Israeli national anthem 
12. Shamir is: 
a. Hebrew for guard 
b . Israel's Prime Minister 
c. an Israeli bread 
d. an Israeli soccer player 

13. Suleiman the Magnificant: 
a. rebuilt the walls of Jerusalem 
b. wrote prayers in the siddur 
c. was a great artist 
d. ran the Israeli circus 
14. The Jerusalem Post is: 
a . a famous restaurant 
b. the central post office 
c. a rock duo 
d. Israel's English language newspaper 
15. Hurva is: 
a. an ancient cave 
b. a medieval synagogue 
c. Israel's ambassador to the UN 
d. an Israeli spice 

EXTRA CREDIT 
16. Herzl is credited with saying: 
a . "Ask aot what your country can do for you.• 
b. "It is good to die for one's country.• 
c. "All you need is love.• 
d. "If you will it, it is no dream." 
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WORLD CLASS CHAMPION 

For Amos and/or Israel? 
In Its October 12th Spotlight 
column. Sports Illustrated featured 
Israel's # I tennis p layer. 21-year­
old Amos Mansdorf. The interview 
with Mansdorf raised some 
interesting questions about a star 
athlete's responsibility to himself 
and to his country. 

According to the SI article, Amos 
was only I 0-years-old when a group 
or anglo (American, South African 
and British) philanthropists. who 
also happened to be tennis 
enthusiasts. established the Israel 
Tennis Centers. They built a court 
and training center for children in 
Ramal Hasharon. north or Tel Aviv. 
Since then over 85,000 children 
have played there and in the six 
additional complexes built in other 
cities in Israel. And tennis. once 
unknown in the land. has become 
a very popular sport. 

Israel's first star, Shlomo 
Glickstein, now 29, was largely self­
taught and he ofien Instructed the 
press about the game. Apparently 
Mansdorf, in McEnroe style, has 
little patience ror what he 
considers to be a ·more 
opinionated than knowledgeable 
(sports) press.· He is quoted as 
saying. • The press here Is bull----. 
Their understanding level or sports 
is zero.· The press, in return. sees 
him as something or a 'tennis brat. · 
But he's not quite MacEnroe status. 
In the US Pro Indoor Champion-
ships in Philadelphia last year. 

Mansdorf played (and lost to) 
McEnroe. According to SI: 
"Mansdorf took the opening set 7-5. 
During a changeover in the second. 
McEnroe cursed him. Mansdorf 
swore back in Hebrew. Tm not 
stupid.' says Amos. 'I didn't want to 
get fined." McEnroe ranted on - in 
English - and got slapped with a 
$ I ,000 fine.· 

But Mansdorf is known to get 
testy. According to SI. The 
Jerusalem Post recently criticized 
Mansdorf ror not defending his 
title in a m inor tournament in 
Jerusalem, saying that this would 
be a sign or Mansdorf s loyalty to 
Israel and the Israel tennis scene. 
Mansdorf saw this as 'local 
patriotism. saying, TII do anything 
ror my country. as long as it fits 
Into my professional career. I make 
purely professional decisions.· He 
ls apparently aided in those 
decisions by a New York coach and 
a Washington, DC agent. 

Similarly. Mansdorf defends his 
recent play in South Africa where 
he won a Grand Prix title. 
Mansdorf answered the Israeli 
press accusations that he was 
aiding apartheid: ·considering 
all the trade that goes on 
between Israel and South 
Africa, it would be hypo­
critical for me not to go 
there. I would never do 
anything to promote 
apartheid. The history 

or the Jews is one or persecution, 
so naturally I have great empathy 
ror South African blacks. I've 
played in Russia. and I don't think 
human rights violations in South 
Africa are any worse than there.· 

Besides, the 120,000 strong 
South African Jewish community 
contributed a great deal to the 
Israel Tennis Centers. Mansdorf relt 
he owed it to them to play. 

Mansdorf has just finished his 
three-year stint with Tzahal, Israel's 
army. Though he went through 
basic training, he was not in a 
combat unit and he was excused 
for tournaments. 'The Israeli army 
gives many promising athletes time 
off to train. I used to get one­
month passes to play tournaments. 
It wasn't a bad deal.' 
What ir he were called up for 

reserve duty during an important 
tournament. say Wimbledon? • ... Ir 
I'm in the semis at Wimbledon, I 
don't think they'd call m e back,· he 

says. 'My being there would 
be good for national 

pride.· 

How I Spent 
My Summer 
Vacation ... 

Philadelphia: Harry K., a local restauranteur, received a phone 
call one Sunday night last month: ·oo you sell steaks?" asked 
the voice on the other end of the line. "Of course; was the 
answer. "Do you deliver?· "Anywhere you are." 

During the cold winter, when your summer of '87 1n Israel will be a 
warm memory for you, many other kids in your community will be 
planning their summer of '88. To clue them in on the wonderful 
time to be had in Israel, we are forming a Speaker's Bureau of 
Israel Summer Happening and Yedid on Kibbutz graduates. 
Members of the Bureaus will become our emissaries, speaking to 
interested groups, writing articles or being interviewed in the local 
press. You can tell it best because you will know it best. 
Interested? Remember that Reed Travis, Director of the Israel 
Summer Experience programs, has offered $25 for anyone you 
can sign up. Contact Reed at 515 Park Avenue, New York, NY 
10022. Or call him at (212) 750-7773. 
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Anywhere turned out to be Jerusalem. It seems that Sylvester 
Stallone, making Rambo Ill in Israel, complained that he couldn't 

find steaks to his liking there. So Harry trimmed and 
prepared 12 steaks for shipment to Israel the next 

afternoon. The phone rang again: 
"Garlic on the side, please, 

Harry." Garlic? Now wait a minute! 
Israel may not be famous for steaks. 
but Israel has enough garlic to take 

your breath away. 
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A Constitutional 
Debate 

You studied the constitution this year and came to 
understand its importance as a guarantor of 
democracy. It's vital to the existence of every 
democracy in the world, right? Wrong. Britain, a 700-
year-old democracy, is one of the six countries in the 
world (out of 168 recognized countries) that has no 
constitution. Israel, also a democracy, is another. Why? 
Ben Gurion, Israel's first Prime Minister and the 
primary architect of the new government, expected a 
large influx of immigrants. In fact, he expected all of 
the Jews to come; he felt it unfair that the State's 
founders create a constitution that would dictate to the 
millions who were yet to come, especially since there 
would be vast differences between all the groups. 

Also, religious leaders wanted the Torah and the 
Talmud to be the basic law of the Jewish State; 
secularists could not agree to this. A compromise was 
reached - the rabbinate was to administer all areas of 
family law, e.g., marriage, birth, death, and no 
constitution was written. 

But according to Judge Haim Cohn.this popular 
version is not the whole story. Cohn is one of Israel's 
most respected jurists and has served on its Supreme 
Court since 1960. He related this to FOOTNOTES: 

In the early 50s, as Attorney General, I was sent to 
the United States by Ben Gurion to learn how to write a 
constitution, and if indeed to write one at all. He 
wanted me to see and hear how a constitution works 
and to get expert opinion for the new State of Israel. 

I spoke with many people-politicians, judges, 
lawyers --and then I went to the Supreme Court. First I 
met with Justice Black ( ed. Justice Hugo Black had 
served on the Court since 1937. He was known as a 
liberal on the bench.) I sat in his chambers and asked 
his advice. "Young man,· he said to me, "I would like to 

11 
• •• • immediately write a constitution. 11 

give you this piece of advice. Go home and 
immediately write a constitution. Put every detail you 
can think of in it -- leave no gaps -- make it airtight so 
that no court can overturn or bypass its provisions.• 
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In that same chamber was Justice Felix Frankfurter 
(ed. Frankfurter was a justice from 1939 to 1962. 
Actively interested in the Zionist movement, he was 
also known as a liberal on the bench.). He, too, spoke to 
me: "Young man," he said, "I would like to give you 
some advice. Don't write a constitution. Follow the 
example of the British with their parliamentary 
democracy. For 700 years their system has stood and 
they are still the best democracy on this earth. If you 
will have a constitution, you may be led to think that a 
scrap of paper will allow the judiciary to abdicate its 
work. Human rights and the rights of the citizen have 
to be realized in a constant process ... on a case by case 
basis. What is necessary for a nation to guarantee its 

"Don't write a constitution. 11 

basic liberties is the empowerment of brave judges 
who are not tied to anyone or anything and who cannot 
be influenced. These judges must be able to stand 
against the government like a wall.• 

"After all,• Justice Cohn interrupted his story, "in 
Africa and in the USSR there are wonderful 
constitutions as well as oppression and dictatorships." 

The young Cohn returned to Israel and testified 
before the Knesset, Israel's legislature, reporting both 
Justice Black's and Justice Frankfurter's advice. The 
Knesset chose to follow the opinion of the latter, 
unanimously. 

Epilogue. About 11 years ago a sma11 group of MKs 
· (Members of Knesset) feared for Israel's 

democracy. They proposed the creation of a constitution; few 
took them seriously. But recently the Knesset appointed a 
sub-colilIIl.lttee of its Committee on Law and the Judiciary 
chaued by Shulanut Aloni to study the issue. Just last month, 
the question became more current when a group from the Tel 
Aviv UniverSity Law School Faculty presented a draft of a 
constitution for Israel to President Herzog and Prime Minister 
Shamir. Both responded positively. The campaign for a 
constitution is gauung popularity; some bus posters can 
now be seen with the slogan: Constitution Now for Israel. 

Today Justice Cohn, too, feels that 1t is tune for Israel to 
create a constitution, despite Justice Frankfurter's 
admorut1on. Pro-constitution leaders feel that Israel's 
constant state of war with its neighbors creates too much 
suess for the young State, stress that did not exist for the 
British. A constitution, they feel, will guarantee democracy 
for Israel m the generations to come. 
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A TIME TO CORRECT . . . 
In HEADLINES, the newsletter sent to your parents this 
summer, we incorrectly identified Matthew Wulfstat as 
Mike Rothman. Only a mother would know the difference, 
and it was indeed his mother who wrote us about it. Sorry 
guys. But it was Mike who critiqued the meat. Anyway, 
here is Matthew again, with the correct caption. Mike, 
send us your picture and we11 publish it with the correct 
caption in the next issue of FOOTNOTES. 

At Kibbutz Sa'ar On the left, Kibbutz member /ta,; on 
the right, Matthew Wulfstat; not shown, Mike Rothman: 
·All the food tastes the same -- it's the same meat. 
just different shapes.• 

FOOTNOTES JS publJshed 4 umes a year by the American ZiolUSl 
Youth FoundatJon. 515 Park Ave, New York. NY 10022. WJlh the 
a.sslSlaD08 of Tbe J8W1Sh Educaoon Committee ol the~ Ageocy 
Copyngtn C 1988 A'Z:fF send oonespondenoe regardmg tho news 
letter to FOOTNOTES. 37 Overbrook Pkwy, Overbrook I-Wis, PA 19151 
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NOT JUST ANOTHER 
PRETl'Y FACE IN THE NEV'IS. .. 

Do you know this man? Did you perchance meet 
him in your travels this summer - or, more likely, 
meet him on the pages of your newspaper? 

Use this clue to test your current events IO. 

He advocates an international peace conference 
to solve the Arab-Israeli dispute, and recently 

reestablished diplomatic ties between 
Israel and Hungary 

Is it .. 
A Prime Miruster Yitzhak Shamir 
B. Foreign Minister Shimon Peres 
C. President Chaim Herzog 

For the answer. see below 

Keep in touch with: JEFF KA YE 
To FOOTNOTES Readers, 

As the last few members of ISH 3 walked up the stairs in Ben Gurion Airport, I 
remember thinking, "How unfair it is to take a group of 40 people, force them to eat, 

sleep, laugh and cry together until they form a solid, 
inseparable body, only to force them to separate five 
weeks later!• 

For the first few days after the group left, I was 
unable to function normally. I was reprimanded for 
counting people waiting to cross the road in the center 
of Jerusalem, and my wife was puzzled when after 
eating dinner one day I presented her with a voucher. 

Very quickly, however, I resumed my daily routine 
runcuorung normally? after only a day or two to recover all that sleep. rm 

now working at a new junior high school for learning disabled children, and next month 
rn resume my studies at the Hebrew University (As Josh said, "A Cool ... School!•} 

Israel, as you know, is not a perfect country, but as you learned in the summer, it is 
never boring. So, as you can imagine, ru have plenty of new stories to tell you next time 
you visit and look me up. 

Until then, I wish you lots of success in your studies and social lives. 
Regards and good wishes. 

Shalom, Jeff 

Remember: 
Dianhea in 
Poriyab 

Remember: 
Sunrise on 
Masada 

Remember: 
Sunset at the 
Acb.zlv beach. 

Remember: 
To AWOL 
guys: 
How did it 
happen? 
Answer: 
Haifa ... Tel Aviv, 
what's the 
difference? 

Remember: 
Olivia -- peep 
peep. 

Remember: 
How Isaac 
impressed the 
kibbutzniks by 
walking 35 
minutes out to 
the fields after 
rrussmg the 
transport. 

Remember: 
"Plant" 
Aronovitz 

Remember: 
The slides at 
Luna Gal 

Remember: 
Where are all 
the guys? 
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Tlua}'Nlmarlcs 
lbe20tb 

Annivenwy of the 
Reuruhcauon of 

JelUS4lem. 
.low the 

celebration. 

Read TOBE 
SEVENTEEN IN 

lSAABL.· Through 
theEyeaofan 

American 
Teenager, 

Josh Clayton-Felt 
(Fran.tlln Watts. 

1987). 

UNIOUE· an 
'absolute' term­

either something is 
unique or 1t 1Sn't-· 

that does DOt allow 
qualificatJan of 

degree ... 

'My alter-ego is 
Australlan ' 

7 am the watergul 
for the boys' 

football team. ' 

7 was the l"ITllt 
person at camp to 

have a horse roll 
over on me on the 

very fust day.• 

Strangers in the Flight 

A Group Profile 
The flight from Egypt in the Spring of c.1450 
BCE was no doubt accompanied by frantic 
baking, great brouhaha. and a 
questionnaire. After all, we needed to 
record the demographics: how many 
families with bow many children, how many 
brickmakers, how many water bearers, and 
so on. Not much has changed over the past 
3,500 years, except the flight is now by 
plane from North America and, according to 
the FOOTNOTES questionnaire, there is 
not a brickmaker among you. Athletes, 
comedians, Japanese animation aficionados, 
yes; brickmakers, no. 
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THE SOUNDS OF MUSIC 
With all the votes in, U2 placed first and 

second. That's not to say that Billy Joel 
didn't put in a strong effon to place third, or 
that Phil Collins wasn't m evidence. The 
Boomtown Rats made a fleeting 
appearance, as did Billy Idol and Pink Floyd, 
Placing far back in the pack, but showing 
great potential, was Bela Bartok. 
A PERSON'S BEST FRIEND 

Nothing here to jar the sensibilities. Cats, 
dogs, a couple of rats, a water snake. More 
interesting were the names: Goliath and 
Moonstone, Roo, Sylvester, Buster, Cosmo, 
zachary (cats); Raisin, Matzah, Velvet, 
Lady, Woody, Dutch (dogs), Mr. Paganinn.J 
and Mr. Parson (goldfish), Jake (the water 
snake). May we take this moment to 
convey : our condolences to LM from LA on 
the passing of her dog, oUI suppon to LK 
and JK (no relation), both of NY, in their 
efforts to acquire a pet, and our sympathy to 
MF's cat on living with 13 dogs. 
NO MORE PENCILS, NO MORE BOOKS ... 

We have news for the principals of 
Amenca: during the summer months your 
school will not be missed, nor will your 
math teachers, history teachers and other 
Continued an page 8 
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It's a Good Time for 

The Great Taste 
of MacDavid's 
What is the national food of Israel? Pizza, 
hamburgers, falafel, bagels, shawanna? Take 
yoUI pick. The selection is indicative of the 
make-up of Israeli society, a mixture of Jews 
from all over the world, each group bringing 
the tastes of its native land. There is 
Moroccan couscous, Yemenite kubeh. East 
EUiopean brisket and matzah balls, Middle 
Eastern leben, and American hamburgers (at 
MacDavid's and BUiger Ranch, among others). 
Whether you gear yourself for a taste of the 
unusual, or seek out the tried and true, you 
will cenainly broaden your perspective (if not 
your waistline). 
TO DARE OR NOT TO DARE 

Most Israelis are divided between those 
who eat hari/ and those who don't. Harif, a 
North African spice, is guaranteed to clear 
yoUI sinuses and bring tears to yoUI eyes. 
Used in foods from soups to sauces, you 
might see it as an add-on-option (alongside 
tehina, ground sesame seeds in a watery 
paste) when you buy felafel. At a falafel 
stand, you get a pita with salad (salads 
include chopped tomato and cucumber, not 
iceberg lettuce) felafel balls (ground chickpea 
balls, deep fried). and some hamooTZIM 
(pickled foods) like pickle slices. 

Also at many felafel stands you will see 
(and smell) shawanna, a rack of lamb slowly 
roasted on a spit, thmly sliced and served in a 
pita or AHSH·tahNOOR - a large, flat, thin 
Iraqi pita, wrapped around the lamb to 
form a cone. 
POULTRY OFFERINGS 

Israelis eat very little beef; it is unported 
from South Amenca because Israel does not 
have enough space to raise beef cattle 
(although 1t 1s being done m the Golan on a 
small scale). Most Israelis stick to turkey and 
clucken. Schnitzel ·· chicken breasts boned 
and flattened, breaded and fried - are 
delicious. SeIVed with CHEEPSirn (French 
fries to us) and salad, it JS a favorite with 
Israeli kids. U you are lucky, you'll get a taste 
of home-cooked bahSAHR ahDOME (literally, 
red meat), boned dark meat turkey 
miraculously prepared to taste like anything 
from cubed beef to veal. 
ARE CARE PACKAGES REQUIRED? 

Try Israeli snacks and food. YoUI favonte 
brands are available but, get this, Llfe Cereal 
will cost $5-$6 a box in an Israeli SOOper 
(supermarket). Israeli ice cream is ... well, to be 
kind, let's say that this summer might be a 
good time for a diet. For those too weak to 
Continued an page 8 
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Memories Are Made of This ... 
FOOTNOTES announces the "=~,..~..,..~~~J~~~~~~~~~~~~~ what a Poughkeepsie is? Look in 

publication of its 1987 Israel the color pages of your diary --
Bound Tnp Diary. You will we11 direct you step by step. 

receive your diary during the pre- Happy Birthday, Mom. 
trip orientation session. Useful Other scenes, and solutions, 
for recording experiences, it will include: Getting Sharon-from-
also include myriads of p ractical Philadelphia's address when you 
information to help you negotiate visit her at Penn (address section 
your way through Israel. of the Diary); entering the 
Some diary tips: FOOTNOTES photo and writing 

S #1 contest (use the bound-in entry 
Typical cene : forms); quoting a poem or passage 
You are beat after a long but for a paper you are writing 
great day of touring. You've just (complementary passages and 
finished a 6-page letter home photos throughout the diary); 
with all the highpoints (and some telling your friends what to expect 
low ones) of the day including on their trip to Israel (the 
how the new high-tops got important information pages); and 
SOaked in the Wadi (it'S a riVef Wustr8tl0D byJamesManhaJlfromtheboolt best Of all, remembering your 
bed, you explain to your sister). Georr,eandMan11aOneF1neDayby.JamesMar$hall. great summer in Israel (the best 

publlshed by Houghton Mrlllin Company. Eoau,o 
At this point you have no energy CopynghtCl978byJ&mesMarsb3ll Repnntedb/J)(lfflllSSIOn reason for a diary!).<> 
to repeat all that detail in your 
diary. Solution: Ask everyone back home to save your 
letters. Use them later to help fill in the details. 

UKE TO WRITE ... and see your work .in pr.int? To become a 
FOOTNOTES stnnger. wnte: FOOTNOTES. 37 Overbrook 
Parkway, Overbrook Hills, PA 19151 Please send a sample 
of your wntmg and. if you have publJshed before (student 
publications count). send a list of your credits and some 
sample work. 

Typical Scene #2: 
It's Mom's birthday and you want to call to say "I love 
you.• How do you make the Israeli operator understand 

INSIGHTS 

NEW FRIENDS, 
OLD FRIENDS 
Miriam Shore, M.A. 
Clinical Psychologist 

- 0 : I feel a tittle nervous about 
this trip·· rm not sure why, since I am 
excited and I have been looking forward 
to 1t. What can I do? 
- A: Your nervousness is 
perfectly natural and to be expected, 
especially since you are going to a new 
and far away place. Perhaps you can 
think of other tunes in your ille when 
you were going somewhere new, like 
starting high school or going to camp, 
when you felt both exc1ted and worried. 
If you can think back and remember 
how you overcame your feelings then. it 
m.Jght help you now. Also, 
understanding your worries will help: is 

1t leaving the safety of your home and 
family, all the things you know, your 
fnends ... and. maybe, being afraid you'll 
have a difficult time making new 
fnends or that you'll be left out in some 
way. It might help to remember that 
most of the kids are in exactly the same 
situation, perhaps feeling shy about 
meeting new people. too. Try to look for 
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someone who is also looking for 
someone ·· catch his or her eye, 
introduce yourself. The best way to 
engage another person is to start a 
conversation. Don't wait for someone to 
come to you. Be assertive. if you can. 
and let others know who you are and 

"It's always easier 
to encounter a new 
adventure with 
people who share 
the same feelings .. . " 

that you want to know who they are. 
Then. perhaps, you'll be on the way to 
making a fnend. 

It's always easier to encounter a new 
adventure with people who share the 
same feelings and, most certainly. the 
other kids on the trip are feeling much 
the same way as you ... talk about 1tl 

- 0 : I have a boyfriend at home 
whom I like very much. rn be meeting a 

lot of new people on the trip thJ.s 
summer ... and I want to. What if I meet 
a guy I really like? 

My boyfnend and I haven't discussed 
it and I'm afraid to bring it up. I think I 
m1ght make tum angry, and worse, hurt 
tum -· I really don't want to do that to 
him- or lose tum. What should I do? 
- A: Your concerns about your 
relationship wtth your boyfriend are 
well-founded and responsible. If you 
don't take the opportunity to discuss 
these feelings with hlID, however, he 
may be even more angry and hurt. 
And if you feel as If you are domg 
something behind his back. your gwlty 
feehngs may stop you from fully 
enJoymg yourself. Take the nsk and 
talk to him. .apparently you are not 
ready to be fully committed to him if 
you are thinkmg about meeting others, 
and perhaps th1S feeling IS shared by 
tum, as well. Talking will clear the air 
so that both of you can meet new 
people without feeling gwlty. When 
you come back you may feel more 
certain of your feelings for each other. 
whatever you decide. Commurucate .. .it 
will be best for both of you. <> 

Miriam Shore ,s Chmcal Instructor, Jefferson 
University and the Medical College of 
Pennsylvania, PhlladelpbJa; Faculty, Family 
Institute of Phlladelphia; and in private 
practice, GKSW/Crystal Group Associates, 
Wyndmoor, Pennsylvania. 
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Zlorusm term rust 
used ID 1890 by 
Viennese wnter 

Nathan Birnbaum. 
nammgthe 

movement to 
retum the JeWISb 

people to Erez 
rsrael From 1896 

was speclficalJy 
used to refer to the 
pohtJCa/ movement 
founded by Herzl 

HJs a.un was the 
estabbshmeat of a 

JeWJSh State m 
Ewz Israel, be 
advocated and 
facwiated the 
C188tJoD of the 

Wodd Zlorust 
Orgaruzaoon to 

achieve this goal 

Palesune one of 
the names 111ven 

to Land of Israel or 
Zion (Erez Israel} 
pnmarlly by non­
Jews Or,gUlally 

the land of the 
Blbbcal PhJ/Jstllles 

Used by Emperor 
Hadrian who 

sought 10 
eradJca te the term 
Judea.destroyed 
by Romans Later 

used by Crusaders 
and others. up to 

andmcludmg 
Bnush dunng the 

Mandate penod 

Streep and Redford in 

Out of Israel? 
H ad history taken a 

different twist along 
the way to 

the creation of a 
Jewish state, you could 
find yourself with plane 
tickets to Argentina, 
the Sinai Peninsula or 
even Uganda 

When Theodore Herzl was 
buildmg the Zionist 
movement (As Amos Elon 
said in his wonderful 
biography of Herzl , "Herzl did 
not mvent Ziornsm ... He forged 
the instruments that would 
put Zionism mto practice .. :), 
he turned to one of Europe's 
wealth.lest men. the Baron 
Maurice von Hirsch, to 
finance the proJect. At the 
tune, the Baron had created 
agricultural colonies for the 
settlement of oppressed 
Russian Jews in ... Argentma. 
Herzl was willlng to see the 
new Jewish state established 
m Argentma, but the 
founders of the Z1omst 
movement who became h.ts 
fust followers msisted on 
Zion, Erez Israel. as the 
h.tstoncal Jewish homeland. 

Herzl decided that he needed theu support and that 
the hearts of the Jewish people were in the Holy Land 
and Jerusalem. So you are not gomg to Argentma 

Herzl first wrote about h.ts ideas for a Jewish nation 
in his pamphlet "The Jewish State." published m 1895. 
He did not sit and wait for somethmg to happen For 
the rest of his life (only nine years, he died m 1904 at 
the age of 44), Herzl ran from one financier to another. 
from one ruler or leader to another, and from one 
Jew1Sh organization to another to find support. He 
tried to convince the German Katser to give Palestine 
to the Jews, to get the Rothschilds to buy Palestine 
from the Turks, to solve the Jewish problem for the 
Russians by the creation of the Jewish state. 

In 1903 Herzl approached England wh.tch then 
controlled Egypt and. ad1acent to Erez Israel, the 
Smai Penmsula, known as Egyptian Palestine. He 
tried to convince the British to gwe the Jews a colony 
10 the Sinai at El Arish. Joseph Chamberlain, the 
Bnt1Sh Colorual Secretary was agreeable, but the 
Egyptian consul was not. A royal commission was 
sent to investigate the territory, but its report 
effectively killed the idea; there was no fresh water 
readily available, and Herzl's idea to pipe water from 
the Nile River was too expensive. 

In a conversation with Herzl, Charnberlam casually 
mentioned Uganda. Months later, that casual 
suggest1on created a Cf!SIS for Herzl and h.ts fledgling 

movement. In April, 1903, a pogrom in Kishinev, 
Russia led to the murder and injury of hundreds of 
Jews and the destruction of homes and shops. Herzl 
felt be had to act and decided the Zionist movement 
should consider the British offer of Uganda, actually a 
large area in what is now Kenya. At the sixth Zionist 
Congress in Basel that summer, the proposal caused 
an uproar. Though a majority voted to accept Herzl's 
proposal, a large number locked themselves in the 
meeting hall and vowed to split the movement. Herzl 
pleaded with them to agree that Uganda would be 
temporary, to relieve the current hardships of the 
Jews of Russia, and that Erez Israel would come m 
time. But the delegates swore that a Jewish state 
could only e>OSt in the historical homeland of Zion. 
The arguments raged on even as the British settlers 
m East Afnca protested the idea of bringing Jews 
there and as Herzl still worked toward a settlement 
of some sort ID Erez Israel. At his death early in 1904, 
the issue was not resolved. 
As we know. the movement did survive the crisis, 

insistmg on the Jewish people's roots in what is today 
Israel. In 1897 Herzl wrote in his diary, "If not m five, 
then surely 10 fifty years· there would be a Jewish 
state. on May 14, 1948 the State of Israel was 
declared And 39 years later you can see the results 
for yourself.<> 

GO FOR 
THE SOUND 

Your favorite music is alive and well in Israel: U2. Billy 
Joel, Genesis Most of 1t 1s heard on Reshet Gunmel, 
hterally the thud (radio) station, where the songs are 
introduced m Hebrew, but played the same way you 
hear them here m the U.S or Canada. Do Israeli kids 
understand the lyrics? English 1s a required course. so 
they probably understand some. but what they llke 1S 

the sound As for Israeli music. the songs you learned 
at camp or in Hebrew school are golden oldies. Now 
there IS a wbole industry of Israeli rock, ranging from 
punk to ballads. You probably won't understand their 
lyncs, but try gomg for the sound. 

Records and cassettes are purchased m shops and 
stands all over Israel. lsraells. however. are a bit 
more cosmopolltan than most North American teens; 
they also listen to many European groups that never 
reach our shores, mcluding English, German and 
Scandinavian artists. 

Israeli teens also go to concerts Due Straits played 
Jerusalem. and Paul Sunon entertamed thousands at 
the Yarkon Park ID Tel Aviv. Most ma1or stars play 
only Jerusalem and/or Tel Aviv In the summer. their 
appearances are usually outdoors at the Yarkon 
amph.ttheater, or at the Sultan's Pool (no water. it's a 
large grass-covered field) 10 a fantastic settmg at the 
foot of the ancient walls of Jerusalem's Old City Th.ts 
summer will see the likes of Bob Dylan (m August). 
Ray Charles. and the Eurythmics.<> 
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1 The Snake Path leads to: 
a the Garden of Eden • •() 
b the Blbllcal Zoo 
c. Masada 
d the Temple Mount 

a. eaten Ill a pita 
b . a heat wave 
c. a sauna 
d . a popular Arab name 

3. Israel's leg1Slattve body 15: 
a. the Knesset 
b.Tzahal 
c. Yad Vashem 
d . Mabane Yehudah 

4 The Shrine of the Book houses 
a the Torah 
b. the Dead Sea Scrolls 
c. Israel's Constitution 
d. Ben Gurion's biography 

5. Rachel's tomb is found in: 
a. Egypt 
b. Hebron 
c. the Desert 
d. Bethlehem 

6. It is Friday evening at 7pm in 
Jerusalem and you hear a s1ren. Do you: 
a. pull over to the side of the road? 
b. go into an air raJd shelter? 
c. stand at attention? 
d. light the candles? 

TAKE-HOME 

TRIVIA 
How many of these can you 

1 answer? 0-2 answers right: It's 
a good thing you're going this 

summer. 3-6: Not bad, but 
there's still lots to learn. 

7-9: You're well-informed 
and can look for depth 

this summer. 
10: Do you want a job writing 
trivia quizzes for future issues 
of FOOTNOTES? Put this page 
away and take the quiz when 
you get home in August - we 
can guarantee a perfect 10! 

7 'I'he official languages of the Israeli 
post office are: 
a Arabic & Hebrew 
b. Hebrew & French 
c. Yiddish & Hebrew 
d Hebrew & English 

8. The color of the uniform of the Israeli 
Air Force is: 
a. Blue & white 
b. beige 
C. black 
d. ollve green 

9. Israel's major sea port at the tum of 
the centwy was: 

a. Haifa 
b. Jerusalem 
C. Jaffa 

d. Eilat 

10. Davtd Ben Gunon's dream was 
to settle: 

a. Tel Aviv 
b. Kibbutz En Gedl 
c. the Negev 

d. New York 

The Army in the Street 
Sometimes it feels as if the world is ollve drab and khaki on a 
crowded bus or in a cafe ID Israel. Soldiers m uniform walking 
around everywhere. If you look at their heavy black boots with 
the green pants tucked in, their tanned arms, the lflS1grua on 
their shoulder, the1r heavy duffles and, of course, their 
weapoTIS, you have to think: these people are serious. 

And the truth IS, they are. Army service touches every family 
in Israel; at any given time every male ages 18 to 2115 a 

"Most of the 
people ... in 
uniform are 
simply traveling 
from here to 
there." 

soldier, as is almost every 
female from 18 to 20. Many 
men and women choose to 
serve longer or make the 
army their career. And even 
those men who don't will go 
every year for reserve duty. 

With so many people in 
uniform at any one time, it 
is hard not to see a soldier 
on a bus or on the street. 
Just know that the army 
that you see in the street 

does not signal danger. Most of the people you will see in 
uniform are simply traveling from here to there (with their 
laundry in the dufile) or taking an evening off. 

Despite news reports on tenonst incidents in the Middle 
East, Israeli streets and buses are really quite safe. Most of 
that is due to the people out of uniform. From the time they are 
old enough to toddle, Israelis are taught not to touch any 
unattended packages or bags. If anyone sees a briefcase or 
shopping bag left alone, a hotline number is called and a 
specially equipped van is sent to the scene. Out rolls the 
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sapper's friend, the robot, which can either disarm or 
detonate a bomb while humans stand back in safety. 

Noone in Israel is shy about asking people at a bus stop If 
the bag left on the bench belongs to one of the commuters. 
If it doesn't, the police are called. If it turns out to be 
someone's lunch, no one 1s annoyed -- everyone is just 
relieved and a little more secure. 

It lS important for you to remember not to leave your 
knapsack unattended, especially on public buses. And you, 
too, should repon any unattended package you might see. 
Who do you tum to If you have a problem? What happens if 
there is danger? 

Police in Israel (the country is so small that the force is 
national) wear tan uniforms with the blue and white 
insignia that appears on the white emergency vans (regular 
vans and cars are blue with a white insignia). Just like 

11 elsewhere Ill the world, they direct 
... a sea traffic, patrol city streets, ticket jay 

11 walkers (a serious offe(ISe in Israel), 
of green... and cruise the highways. There are 

women soldiers who serve in the 
police as part of their army service. 

The Border PatroL whose only job was once the protection 
of Israel's borders, now also assists the police in patrolling 
the streets. Wearing army green with dark green berets and 
police insignia, they patrol on foot and in jeeps. In crowds 
or in areas that are known to be problematic, they maintairl 
a constant presence. 

The army in the street in Israel is half at work, half at 
play. The result is often a sea of green, and always a feeling 
of safety.<> 
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U you are Chm.ting 
of bu)llDg Banana 
Repubbc's Israeli 

Paratrooper bag -­
wait until you get 

to Is,ael. Prices are 
much lower at the 

source. Smaller 
versions are also 

available. 

Israeli sandals are 
the best and most 
durable on eartlJ 

You nught want to 
buy yourself e 

pall, but 
remember they 

talce a few days to 
break UL We 

1ecommend you 
brwg your old 

wom-out sandals 
and once you~e 

assured that your 
new ones bave 

passed the blister 
stage, throw tbs 

old things out. 

Watch for dual 
voltage (t 101220) 

hair dtyers and 
shavers You will 
need adapto111 lor 

the plugs. 
H you don't get 

one with the 
appllance, they 
are ava.ilabJe w 
most hardware 

stores (here and m 
ls.rael). A Franzus 
converter can be 

used with non­
dual voltage. 

In three words, the key to 
successful dressing for a 
tour of Israel is: LAYER 
AND PEEL. Though Israel 
is about the size of New 
Jersey, weather-wise it is 
much like a miniature 
United States, so be 
prepared to add a cotton 
sweater here, or peel down 

DRESSING 
FOR 

SOME GENERAL TIPS 
Light-colored clothing 

will help keep you cool. 
Look for natural fibers, 

avoiding polyesters which 
get sticky in the heat. At 
most of your stops there 

are laundramats where you 
do not work the machines, 
but rather leave a load for 

the proprietor to do and from a long-sleeved shirt 
there. It's easy if you know 
a little geography. (Note: 
the following is best read 
with the aid of a map of 
Israel.) 

Sue 
THE SEASHORE 

On the flat coastal plain, that area 
around Tel Aviv that stretches from the 
Mediterranean beaches to about 10 
miles inland, it is balmy day and night 
and humidity is the rule: something like 
the New York subway with sunshine. 
Many (but not all) buildings are air­
conditioned. Shorts, tees or tank tops 
and sandals will be your uniform. 
THE LAKE SHORE 

But you haven't felt humidity until 
you've been in Tiberias, a picturesque 
town on the side of a hill overlooking 
the Kineret, the Sea of Galilee. Reminds 
one of a blast furnace. (The only 
consolation is the cool, lovely Kineret 
breeze.) Note that in Tiberias, however, 
there are many holy places where 
shorts and sleeveless tops are not 
acceptable, so take along cotton slacks 
or skirt and carry a shirt to slip over the 

... 'o'.,,, 
,, -
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tank top. ~ ~ Kerman 
GOING UP 

In Jerusalem, too, there are many holy places 
requiring modest dress (no shorts, revealing tops, i.e. , 
sleeveless, midriffs, etc.) and you would not want to 
restrict your movements because of your clothes. 
The sun is quite hot in the cloudless sky, but there is 
little humidity. And in Jerusalem's crisp, dry air with 
1ts breezes, shaded streets and cool stone buildings 
you will find a skirt, or pants and a shirt more 
comfortable than in Tiberias. That is because, situated 
in the Judean bills, Jerusalem is actUally quite high 
up - about 2,500 feet above sea level. Evenings can 
get cool, so you will probably need to add a vest, 
cotton sweater (remember: layer) and perhaps switch 
to jeans, and sneaks and socks. 
GOING DOWN 

The driest and hottest places to be are in the Negev 
(like Beer Sheva) or in the arava, the valley south of 
Jerusalem (which is on the edge of the Judean 
desert). There you will find the lowest spot on earth 
(1,294 feet below sea level at the Dead Sea). You will 
also find mercilessly sunny days, few breezes, but 
cool desert nights. The vecy hottest place in Israel is 
Eilat, but don't worry; while you are there you will 
probably spend all your time in the water. 
WHATS LEFI'? 

The north of Israel is a mixture of hot open spaces 
and green forests, quiet pools and gurgling creeks. 
During the day light clothing will be best, but bring 
along the sweater or at least a long-sleeved shirt for 
evenings. You will probably do a lot of hiking there, 
and sandals will give way to sneaks or hiking shoes. 

have ready for you later 
that day. You will do best 
to gang up large loads by 

combining with friends, so 
mark all your clothing 

clearly. If time is a problem, 
remember that your handwashed 

clothes will dry in lightening fast speed 
when left in the sun. Take along 

packets of Woolite or any other band 
wash, or buy a plastic container of 

Textil (pronounced TEXteel), Israel's 
answer to Woolite, in any comer store 

(called mahKOHlet) or supermarket 
(called simply the SOOper in Hebrew). 

Unless you have a travel iron, opt for no 
iron permanent press. Remember that 

you can leave home dressy dresses, 
high heels, ties and suits; that is, 

anything more formal than a cotton shirt 
and slacks or cotton skirt. Even in 

synagogue, most Israelis 
do not wear ties or jackets. 

Though your clothing needs will vary 
as you travel the short distances over 
Israel's varied landscapes, two things 

we can guarantee. The first is that Israel's sun, no 
matter where you are, will always be strong in the 

summer. (see Dr. Kirsbbaum's tips on sun 
management on page 7. Have patience with the sun --

don't ruin your vacation with a painful sunburn or 
worse.) At mid-day it can feel like alight sabre cutting 
through your skull in its intensity. That is why Israelis 
start out very early and rest during the heat of the day 

(about 1-4pm). Most important is a hat -- invaluable 
most of the time, an absolute necessity on hikes in the 

sun. Bring your favorite lightweight, scrunchable hat 
(no felt hats - you'll melt) that can be folded up in 
your knapsack. You might want to buy a kefiyyah 
(traditional Arab scarf) or an olive -drab army hat 

worn by Israel's soldiers when they hike .. 
The second thing we promise, or your money back*: 

you will not need a raincoat. The sky is almost always 
blue and cloudless and it never rains during the 
summer. So take that, Florida and California!<> 

•DiscJaimeT: Acts of God are eJCcluded from this guarantee, 
i.e., Israel is the land of the unexpected and just when we 
promise a refund, there will be a freak thundeTstorm. But 
even on the lOllg (verrry long) shot that it might rain, don't 
bring the raincoat. We21 just get you an umbrella, unless 
you'd lilce to soak up the miracle. 
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The Informed Photographer 

Developing 
A Summer 

Vacation 
FOOTNOTES turned to Martha Ledger.an 
experienced profesSional photographer, for a 
list of basic ups. The followmg suggestions 
apply to dabblers and serious photographers 
alike 

Heavy Decisions: 
Though quality and reliability are 
important when pondering a purchase, 
don't forget to consider weight. A heavy 
camera might spoil the pleasure of the 
tnp and you may even find yourself 
leavmg 1t back in yow room. 

Look Ma, No Hands: 
If you have a 35mm SLR camera, you 
should look at a Kuban Hitch (about 
$18). An elastic harness that you wear 
around yow chest, it holds yow camera 
secure and close to your body. Very 
helpful while hiking and especially 
when you need two hands to negotiate 
a steep climb. 

Keeping a Clean Machine: 
Carry plastic bags to protect yow 
camera from sand when you are on the 
beach. By the way, salt is apparently 
worse for yow camera than water, 
though neither is recommended treat· 
ment. So extra care should be taken at 
the shore, especially on the shore of the 
Dead Sea (the saltiest sea of all). 

Sunstroke: 
Keep film and the loaded camera out of 
the sun as much as possible. If you 
leave your equipment on the bus, make 
sure you tuck it under the seat. Heat 
from the sun can damage film. 

Negatives & Positives: 
Buying black & wlute or color slide film 
now and processing when you get 
home lS probably your most economical 
route. However, color 
print film is priced competitively 
throughout Israel. and m ma1or centers 
lJ.ke Tel Aviv and Jerusalem you can 
have your color print film processed in 
one hour (Color slides take much longer 

Stretch Your Dollar: 
When You Purchase ... 
The pnce of a 36 exposure roll of 
Kodak color print film m Israel lS 
about the same as you will pay at 
home, so you may want to bring 
along a roll or two and pick up more 
as you travel. 
When You Process. 
One-hour processmg of color print 
film costs about $13 in Jerusalem. We 
found this comparable to camera 
shop pnces m the U.S., though mail 
order prices were somewhat lower. 

kibbutz (ki-boots) n . pl. kibbutzim 
a collective farm or settlement in modem Israel. 
When Dani Me'rr's 10th grade 
classmates needed to fund their annual 
class trip, they picked bananas during 
the harvest at a Negev lubbutz . Their 
earrungs covered all their costs, from 
Jerusalem to Eilat and back 

Tali Shmueli is 18 and reaiiv 'or thtl 
army. She lS thinkmg about going to 
NaHaL wtth a group (called a gar-EEN 
or kernel) from the youth movcn,0 •• ~ 
which she 1010ed wlien shP. .••:, .. r.·ne 
B\/ JO!nir.g NaHaL fNo'ar Halut.ll 
Loe.,aim, Pioneer Fighting Youth), Tali 
w·'1 <Jarve an extra year. As part of her 
serv1c'3 sne will work on the 
:nowi!ment's Ktbbutz, or help start a 
new one m the Galli. She will serve the 
State and help build the land, which 
she considers the Zionist dream. 

Where does a kibbutznik go for 
vacation? To the city, of course. Sha'ul 
and Devorah Dor lJ.ve in Jerusalem. For 
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theu vacation they love the quiet of 
kibbutz life, so every year they trade 
homes with a kibbutznik family. 

These are just some of the ways 
Israelis mteract with the three-and-one­
half percent of the population who live 
on Israel's 280 kibbutzim. How will you 
perceive the kibbutz; as an histoncal 
phenomenon - the early Zionists were 
also socialists who combined their 
social ideas with the polit1cal desue to 
build a JeW1Sh homeland; as an 
economic unit that produces 
agricultural and industrial products for 
internal consumption and for export; as 
an experiment in a new social order; as 
a romantic ideal whose reality is rather 
rough and confirung; as a fine 
expression of what Israel lS all about? 
Above all, experience kibbutz life from 
inside-out. It is a truly unique Israeli 
phenomenon.<> 

·· up to a week.) Most camera shop 
owners will be very helpful with your 
questions and many in the downtown 
areas speak English. 

Martha also suggests: 
1. If you are planning to buy a new 
camera, buy early so you can practice 
with a roll or two at home. Two things 
will be achieved: you will have shots of 
family and friends to accompany you on 
the trip and you will be better 
acquainted with your camera. 

2. You will find it useful to take well· 
planned photos. Photograph friends 
against a background you want to 
remember. You can buy professional 
slJ.des at many tourist sites which m1ght 
be worthwhile especially if you do not 
have a sophisticated camera. On the 
other hand, they won't have your 
friends in them. 

3. Though as a general rule it is best to 
keep the sun behmd you when you 
shoot, facing the sun at an angle or 
even directly can create interesting 
effects with shadows. You might also 
look mto a polarizing filter to help deal 
with the intense sunlight and to 
intensify the blue sky. 

4. Keep m mind that the shot you take 
should be able to withstand the test of 
time: will it be interest-mg to you and 
others m the future? 

Questions about cameras and 
photography? Suggestions for future 
columns? Send them to FOOTNOTES. 

WatchforFOOTNOTES't987 Pboto 
(and Writing) Contest. Entry blanks 
will be in the trip diary. <> 

SPEAKER"S BUREAU 

Keeping the 
Home Fires Burning 
During the cold winter, when 
your sum.mer of '87 in Israel will 
be a warm memory , many other 
kids in your community will be 
planning their summer of '88. To 
clue them in on the wonderful 
time to be had in Israel, we are 
forming a Speaker's Bureau of 
Israel Summer Program 
participants. Members of the 
Bureaus will become emissaries, 
speaking to interested groups, 
writing articles or being 
interviewed in the local press. 
You can tell it best because you 
will know it best. Interested? 
Write to FOOTNOTES or speak to 
your group leader in Israel. 
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The Best News of 
All You will not 

get p0l90D tvy tills 
summer There IS 

no J)OISOn ivy ID 
Israel The weed 

eXlStSonly m 
North Amenca 

In a dry place llke 
Jerusalem which 
IS SO close to the 

desen. dUSl IJl the 
au can get behUld 
yow contact lens, 
causlJlg untatlon 
Bnng lubncatlJlg 

drops for use with 
contact lenses. 

and a good P8JI of 
sunglasses, 

switch 10 glasses 
LI necessary 

Lens supphes are 
av811able but 

expensive 
Heat d1Stnfect1on? 

Buy a Franzus 
convener (1600W 
capacity) for use 

wtth 220V current 

SKIN DEEP 

A Su1nmer 
of Sun Days 
Good news abounds, says 
dermatologist Dr. Bernard A. 
Kirshbaum, for anyone who is 
traveling to Israel and has skin. 

Since Israel is a sub-tropical area, 
the sun, like Florida's sun, is qwte 
intense; it is almost never 
diminished by clouds in the 
summer. In fact, the sky can go 
cloudless 75% of the time. The 
sun, according to Dr Kirshbaum, 1s 
often beneficial to many skin 
conditions, especially acne and 
other skin problems, both large 
and small. So the good news is 
that your skin will probably look 
better this summer ; you will tan 
more easily and evenly (despite all 
the tt.me you will spend 10 tour 
buses), and you may even feel 
better in general. 

But what of the bad news? There 
need not be any, Dr. Kirshbaum 
suggests, if you follow some 
simple precautions: 

t. Bottled Shade: Don't be m too 
much of a hurry to get that great 
tan. As we learn more about the 
harmful effects of the sun's rays, 
we understand why we should 
prevent sunburn and the 
absorption of ultra-violet suruays 
by our skin. Too much of tlus good 
thing over a long penod of time 
can lead to earlier agtng and that 
wrinkled, leathery look. as well as 
skin cancer later in life The 
answer is st.mple - use bottled 

shade, i.e., a good sunscreen. Dr. 
Kirshbaum recommends a screen 
with an SPF (sun protective factor) 
of at least 15, though higher 
factors are now available and 
advisable for those with fair skin. 
The sunscreen will still allow you 
to tan, but cuts out most of the 
harmful rays. "You may tan more 
slowly, but be patient," cautions 
Dr. Kirshbaum, "because you will 
prevent burns and damage to 
sensitive skin tissue.• 
2. Keep It Under Your Hat: Sun­
stroke is a possibility in the 
intense sun, so think HAT. One 
with a brim will help shade your 
eyes and face. 
3. Catch the Original Wave: There 
1S no replacement for water when 
it comes to slun and all other vital 
organs and tissues m the body. 
And in the intense Israeli sun and 
heat, your tissues could easily 
dehydrate. Though coffee. Coke 
and tea may seem to quench your 
thust, don't be fooled; m fact, says 
Dr. Kirshbaum, the caffetne 
10gredients 10 these popular drinks 
dnve off thud and only add to your 
problems. Water is the best, so 
carry a canteen with you or buy 
bottles of cold water when you 
stop at a snack stand or comer 
store. Your lips will alert you to 
dehydration, acttng as a Dag. If vou 
feel they are dry or chapped, your 
body is begging for water through 
your hps. Keep them smiling with 
a steady diet of H20 . 

4. Problem Skin: If you have acne, 
it 1s probably not a good idea to 
continue your internal acne 
medication According to Dr. 
Kirshbaum. the strong sunlight 
will only 10tens1fy the drug's 
effects, perhaps leading to skin 

irritation. So leave your 
tetracycline and other antibiotics 
at home. Accutane could also be a 
problem since taking it requires 
you to have blood tests at regular 
intervals. Vitanun A might be the 
only internal medicallon that 
would not lead to irritation or 
aggravation. 

External medications are fine ·· 
exception: Retm A, whose actJon 
is also intensified by sunlight, and 
externally applied tetracycline 
solution wluch can occasionally 
cause problems. Be careful with all 
the oxy's, those preparations with 
benzoyl peroxide, because they 
may be too drying. Bring them 
along to apply to individual 
blemishes. 

Be sure to consult your 
physician on these and other 
medical questions. 
5. Other Tips: 
Pack an insect repellent -· 
mosquitos live in Israel, too. You 
will probably want to bring along 
your own soap, deodorant, and 
shampoo. Many Amencan brands 
are avat.lable in drugstores and 
supermarkets, but are generally 
qwte expensive. In a pmch, Israeli 
brands are not bad substitutes and 
baking soda makes a good (and 
cheap) substitute for deodorant. It 
can also be used as a 
toothpowderl 
As for make-up, you will probably 
fmd yourself us10g less and less as 
you tan, so don't worry about 
runnmg out.<> 
Questions about sktn care? 
Write to FOOTNOTES 

Dr Bernard Kushbaum 1s Professor or 
Ch.rucal Medicine (Chief or 
Dermatology) at the Medical College or 
Pennsylvania ID Philadelphia 

FOOTNOTES' 1987 Photography and Writing Contest 
Photographers: 
Enter your favorite photograpb(s) taken in Israel 
and compete to win. 
FIRST PRIZE 
Your choice· 35mm SLR camera or a zoom lens 
accessory for your SLR (up to $300 m value). 
SECOND PRIZE 
A camera accesory of your choice (up to 
$100 m value). 
THIRD PRIZE 
Film and process10g (a $50 value). 

Writers: 
Wnte a descnpt1on of a place. person or event you 
encounter during your six weeks in Israel and 
compete to win. 
FIRST PRIZE 
A portable electroruc typewnter with memory 
(up to $300 in value) 

This Is It! SECOND PRIZE 
A cassette tape recorder (up to $100 m value). 

THIRD PRIZE 
A $50 gift certificate to a bookstore of your choice 

Subnut many format: slide. black & wlute or color print. 
You may enter more than once, up to three submissions. 

Entries must be prose and at !east 500 words, but no more 
than 1,000. Please type your entry. double spaced. 

FOUR HONORABLE MENTIONS 
The Will to Surv1ve, the story of the capture of Jerusalem m 1948 

and the people who were there, in photos and text by John Philips. 

Wmrung entries will be published in the Winter '87 issue of FOOTNOTES 

Use the entry form in your Trip Diary. All entries must be submitted by September 10. 1987. 

FOOTNOTES May. 1987 PAGE? 



STRANGERS IN THE FLIGHT ... Contillued trom page 1 

assorted pedagogues. Almost to a person, 
FOOTNOTES readers indicated this sentiment. 
Parents, other relatives (even one brother), best 
friends, beds (more generally, bedrooms and entire 
houses), pets, cars and American cooking are 
something else again. They obviously will be sorely 
missed. For the few of you who listed skates or 
skateboards (we do not suggest you bring either): 
you'll be 10lling around so much, you might feel 
right at home. As for MB from NY, there's not much 
we can do about the ceramics, though there are 
studios all over Israel. Perhaps you'll stumble upon 
one. And LRP of CA will have her beaches: the 
Mediterranean is lots warmer and greener than the 
Pacific. JG of NY presents a problem: the dude 
ranch at Vered haGalil right near the Kineret, and 
Kibbutz Keturah in the Negev with facilities for 
horseback riding, may not be on your itinerary. Put 
them on hold till your next trip. 

unicycle, never watched a State of the Union 
address, play the bassoon). Though most of you 
will start out strangers (there are a few friends and 
relatives traveling together), nevertheless your 
interests in photography, sports, music, books, et 
cetera, not to mention your desire to have an 
adventure and find out something about your 
history and the homeland of your people, indicate 
to us here at FOOTNOTES that you have a very 
good chance of finding a soul-mate or two (or three) 
this summer. L'hitra'ot. See you in Israel.<> 

All in all, you seem an interesting bunch and each 
of you has something unique to bring (you ride a 

Copynght C1987 by The New York Times Company Reprinted by pemusa1on. 

On TV Withdrawal 
Can you survive the summer without the remote 
control embedded in your palm? The prognosis is 
good: Israel has much to offer beyond the tube. 
If you do manage to find yourself in front of a screen, 
here is what you'll see: 
ISRAEL: One channel, offering something for everyone 
(including a selection of American reruns with Hebrew 
subtitles); 
JORDAN: (great reception in Israel) Two channels, one 
completely in Arabic, one largely American reruns 
(some of the cartoons are dubbed in Arabic); 
LEBANON: One channel (you can receive it only up 
north, and only if the transmitter is still standing), with 
a line selection of American reruns. 
But what if you had stayed home, what would you 
have seen then? No more and no less than another 
summer of reruns!<> 
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IT'S A GOOD TIME ... eoaanued from page 1 
diet, visit the Carvel store in Jerusalem or 
Tel Aviv, or try Manolitos South 
Amencan ice cream. Diet or not, don't 
miss iced kahFAY, iced coffee with ice 
cream topped with whipped cream and 
sipped at a sun-drenched sidewalk cafe. 
MOTHERS, TAKE HEART 

There is good news on the health front : 
fnnts are cheap and Juicy; vegetables are 
fresher and taste more like vegetables 
(immecliate delivery, no waxing); there 
are all sorts of interesting dairy foods -­
cheeses and yoghurts. Fresh breads, 
rolls and pitot (one PEEtah, two PEEtote) 
are always available. Buy fresh roasted 
nuts, sunflower (called shah-
HOR ... literally, black) and pumpkin (lah­
VAHN, white) seeds at stands. Ask for 
them by the 100 grams. 
LIQUID REFRESHMENT 

As for beverages, fresh fnut 1wces are 
avatlable at many stands or ask for 
COHlah, not Coke, when ordering Coca­
Cola. Pepsi is not to be found because a) 
they participate in the Arab boycott, or, 
as Pepsi claims, b) Coke has the market 
sewn up. You will see Pepsi in stalls in 
the Arab sections of Jerusalem's Old City, 
b rought in from Jordan. 
MEALTIME 

Israeli breakfasts are unique: salads 
(grated carrot, chopped tomato and 
cucumber), hard cooked eggs, yoghurts 
and cheeses, bread and butter, and 
olives. You can get omelettes (ask for a 
HAveeTAH) or sunny side-up egg (called 
bayTZAH AHyin- literally, eye-egg). 
Israelis often eat lunch as their main 
meal, around 1 or 2pm, and then a lighter 
meal later in the evening. 
THE JEWISH ST ATE 

A word on eating kosher: many, but not 
all, restawants in Israel serve kosher 
food. Every kosher restaurant 
conspicuously posts its certificate of 
kashrut (renewed every several months) 
from the Israeli rabbinate, which means 
that someone checks often to make sure 
that all appropriate laws are observed.<> 

Falo'Ol1C. OOlDJC 6tnp; 
Zippy Ebe Piabead 

"1 Jove to be one of the 
first people on a dance 
Door. 

'7 Jceep my room 
somewhat near.• 

Preview a taste or 
Israel. Try this easy 
bummu.s recipe 
today: 
20 ounce can chick 
peas drained 
(reserve 1/2 cup 
liquid) 
Juice or 1 lemon 
1 large clove garlic, 
chopped 
1 tbsp. olive 011 
salt & pepper 
Place all 
ingredients m a 
blender and blend 
for one mmute until 
smooth, adding 
more liqwd if 
mixture Is too dry. 
Season to taste. Use 
as dip with pita 

May, 1987: FOOTNOTES 




