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PURPOSE OF THIS MANUAL 

This manual was written to help deve lop and maintain a more 

effective local public re l ations effort on beha lf of the United J ewish 

Appeal and the community campaign . We hope that it will serve as a 

continuing reference for ideas and procedures whi ch may be adapted to 

your needs . 

Public relations, for us, 1s designed to accomplish two main 

objectives : 

1. Create and maintain a favorable climate of opinion for fund 

raising efforts. 

2. Improve understanding and increase public awareness of the 

local Jewish Federation or We l fare Fund, its services, policies and 

humanitarian objectives. 

Success in accomplishing these objectives will be realized more 

fully as we devel op a greater identification and relationship with the 

fo llowing publics: 

1. The local Jewish community and its l eader ship. 

2. Civic and business leaders. 

3. State and l ocal government officials . 

4. The non - Jewish genera l public . 

These are the peopl e with whom we need to communicate . The press -

news papers , radi o and television - l e t te r s , meetings, and personal contacts 

are some of the channels of communication avai l ab l e . In this manual we 

wi ll f urther define the use of many of these t r ied and proven communi cat ions 

techniques. 
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PUBLI C RElATIONS Pl:fILOSOPHY 

An organization is l ike a person . It acts and reacts, 

bas a personality and is liked or disliked according to what 

people have heard about it or experienced in their various 

re l ationships with it . 

A public relations effort consi sts of those things 

which are done , or sometimes not done , to make an impression 

on the public and from which the public forms an opinion 

about an organization and i ts objectives . 

Favorable public opinion 1s earned by : 

1 . Doing things deserving of good opinion, and 

2 . Telling people about those things . 

We are judged by bow well we fulfill our basic humanitarian 

objectives. 

We are also judged by our : 

1. I ntegrity; 

2 . Citizenship in our cities , state and nation; 

3 , Progressiveness; 

4. Efficiency ; 
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5. Friendliness, and 

6, Good management 

So widely has the awareness of these responsibilities 

spread in our society that the ever-recurring question, "What 

will people say?" has become, " Is it good public relations?" 

The benefits of public relations, it follows, can be 

enjoyed only if tbe public relations !E! good and when the 

beneftts are deserved. A story that is not completely true 

will not only bring repercussions from the press but will 

alienate the newspaper man to whom it was given. It will 

be extremely difficul t to get him to use materials from the 

same source again. 

But good conduct is not enough. Public relations must 

be dynamic. It must undertake: 

1. To attract attention; 

2. To win belief, and 

3. To impart understanding. 

To do thiS, public relations mus t go to the heart of 

the organization -- its professional management - - and find the 

answers to four questions: 
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1. What 1s the message it wants to impart? 

2. To whom? 

3. How? and 

4. To what purpose? 

To get the answers may take time and effort. But once 

they are answered, they should enable management to : 

1. Understand thoroughly the nature and purposes of 

the organization. 

2 . Communicate this understanding to others, and 

3. Observe and evaluate the eflect. 

Through the practice of the kind of public relations 

that 1s right for lts organization , professional management 

can capitali ze on a2ny opportunities wbich will enable 1t to 

live and prosper in a public climate of good will. 
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PRESS . RADIO & TV RELATIONS 

POLICY 

A. Every local Federation should do its utmost to help the 

press -- newspapers, wire services. magazines, radio and 

television -- report and interpret their organization and 

their UJA pub l ics as accurately as possible. 

B. To help increase public understanding of the local 

Federation and UJA. we must also thoughtfully and 

systematically : 

1. Issue news r eleases or statements on matters of 

genuine news value and public interest . 

2 . Provide the press with news releases and abstracts 

of texts of talks by local and national leaders where 

they affect the community , 

3. Supply factual information willingly and promptly 

1n answer to inquiries from bona fide representa

tives of the press. 

4 . Report newsworthy examples of employee and federation 

good citizenship. 

5. Provide factual information to correct misstatements . 

Speak up quickly and factually on issues affecting us . 
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6. At all times maintain good working relations 

with the press. It is especially important to 

know the members of the press and let them know 

you. 

OBJECTI VE 

The objective of establishing and maintaining a good 

relationship with the media are: 

A. To insure that the channels of communication with the 

public have a reasonable understanding of the local 

Federation and UJA. 

B. To insure that representatives of media come to you 

for the facts on issues concerning your organization, 

thereby assuring the public of factual information and 

helping you to guard against misstatements. 

C. To help you: 

1. Make and hold friends. 

2. Gain public support for conditions under which 

your Federation can continue to grow and to expand 

its services. 

3. Counteract or dissipate unfriendly or unfavorable 

public opinion, if and when necessary. 

4. Enhance your fund raising efforts and build favorabl e 

public interest . 
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PROCEDURE - PRESS, RADIO & TV RELATIONS 

To reach the various news media with your story , one or 

more of the following methods, or any combination of them, might 

be used depending upon the circumstances : 

A. 

1 . Preparation of background materials, such as are 

contained in the final sections of this manual. 

2 . Replies to questions about your l ocal Federation or 

UJA . 

3 . News releases and photographs prepared by you or by 

the National UJA Public Relations Department . 

4. Interviews and feature stories . 

5 . Speeches, meetings and special events . 

Inquiries : Quick and thorough attention of press 

requests for information, whether or not they directly 

concern your organization, 1s most important to good 

press relations , 

If information Is requested that you may not be in a 

position to give, you should be frank about it at 

once and explain the situation to the satisfaction of 

the press. If the request is for information that can 

be obtained , you should do everything possible to 

provide the answer quickly . If an immediate answer 

cannot be obtained, the reporter should be told: 

(1) why, and (2) when the answer will be forthcoming . 
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1 . To avoid inconsistencies in replies to queries, 

all requests for information from the press should 

be handled, if posSible, by the local Executive 

Director, or the Publicity Director, if there is one . 

Caution : All who are questioned by the press should 

guard against off- the-cuff comments that might be 

misinterpreted . 

2 . Judgment must be exercised in what is said so that 

you do not di scl ose confidential information about 

operations . 

Correcting misstatements . The need to correst mis 

information about your efforts is ever present. While 

it is unwise to quibble over minor or typographical 

errors, significant errors of fact should be called to 

the attention of edi tors in a helpful way by a courteous 

telephone call. meeting or l etter . 
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Personal contacts are of great importance. It is 

expected that you will have a wide personal acquaint 

ance with publishers, editor s and other executives 

of publications, radio and television stations in 

your area and with appropriate reporters. 

1. Where possible , the person assigned the local 

public relations fUnction should review his list 

of personal media contacts to make s ure there are 

good working relationships with prime local and 

area editorial writers, city editors, radio and 

television newscasters , reporters and columnists . 

2 . A relationship based on service and professional 

competence is your best assurance of favorable 

treatment in the press. 

3, Professionals with press relations assignments must 

arrange coverage (If any urgent news that may 

develop when they are away from the office . In 

addition, since your service to t he press should 

not be limited to specific hours, media should have 

on file the home telephone numbers of top management 

and public relations personnel for use after hours 

or on weekends . 
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D. Evaluating the importance of a story. Before initiating 

the placement of a story you should assess its news

worthiness by asking the questions: "What will this 

story do for my organization and fOr UJA?" and 

"Is this story of interest to anyone besides me?" 

Keep in mind that you should make sure that, if told 

properly, the item or event is e1ther news or interest 

ing feature material. For example: 

The fact that a local community leader went to 

Israel is not news. However, the fact that he went 

to Israel and is reporting on conditions there 1s a 

news item for your local editor. 

If you feel you have a good story, ask the following 

questions: 

1. Is it interesting to a significant number of people? 

2. Is it something very few people know about? 

3. Would peopl e like to know about it? 

.,.. Is it true? 

5. What's unusual about it? 
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Certain basic procedures should be followed i n 

prepari.ng news releases , feature o r backgr ound material. 

This copy should: 

1. Cove r al l significant facts, with the most impor-

tant facts in the fi rst pa r ag r aph. (What? Where? 

Who? How? When?) 

2. Be brief. Use a ll of the word s necessa ry to te l l 

the story accurately, but no more. 

3, By typed neatly. Double space a release on one side 

of a sheet of whi te bond paper. I f the story must 

be long, be sure to number your pages and staple 

them together. 

4. Identify a contact for f ur ther information . You r 

name and phone number should be printed clearly 

on all material. 

5. Suggest a time and date for r elease. 

6. Be accompa nied by a photograph. when possible. 

The old saying that "one picturo is worth 10 ,000 words" 

has an element of truth. If the story bas possibili 

ties ( s uch as an award presentation, new building, 

r ibbon- c utti ng cer emony. etc.) have a photograph taken 

and submitted with the press release and photo caption . 

An 8xl O inch black-and-white photo is usuall y most 

satisfactory . 
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F. Dissemination of press materials. List all press 

outlets in your area, including: 

1. Dally Newspapers. 

2. Weekly Newspapers. 

3. Anglo - Jewish Press. 

4. Radio Stations. 

5, Television Stations . 

6. Other publications published and distributed 

1n your area. 

Note which uses photographs, date of publication, 

editor's name and address, etc. 

Then, if you really want to get something in the 

local news media: 

a. The best way to make sure your release gets into 

the right bands is to deliver it yourself. In 

most cases, you will take the release to the editor, 

city editor or Religious Affairs editor at the local 

newspaper. Take it directly to the news department 

at the radio- TV stations. By presenting the type 

written (or mimeographed) release in person, you 

will have a chance to discuss the story with the 

editor and answer questions . And while you're 

there, you might ask him what he would like to know 
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about your organization; invite him out to 

your office; check on whether or not be is 

the man to whom you should send future releases . 

b . To prepare for urgent situa tions, make a rrange 

ments to call the editor directly . tell him tbe 

story and see if he is interested . 

c . After the first time, be guided by your local 

editor's preferences as to the manner in which 

releases a r e to be delivered. Do not make undue 

demands on a busy editor, part icularl y when he Is 

on a deadline . 
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PUBLIC SPEAKING 

POLICY 

Your organization is the official vOice of Jewish 

philanthropy in your area. Particul arly in moments of c risis, 

the local community - J ews and gentiles alike - look to you 

for definitive information r egarding the outl ook a nd the 

future of I s r ael, the condition of the Arab refugees and a 

raft of similar concerns . As your community's exper t , 

opportunities should be exploited to carry forth the Federation 

message through carefully developed publi c speaking engagements . 

OBJECTI VE 

To promote favor abl e publiC opinion . 
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RESPONS IBILI TY - PUBLIC SPEAKI NG 

Professional management should actively seek ou t 

speaking opportunities in an organized manner. 

&~nagernent and the individual speakers involved 

should be responsible for evaluating the deSirability 

of public speaking engagements and for the accuracy 

and suitability of material presented. 

When considerable time and travel expense is 

involved, yOll should consider the size and nature of 

audience, distance and value to the organization. 
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PROCEDURE - PUBLIC SPEAKING 

A. List of speakers : It 1s good practice to have on file 

a ltst of staff members and volunteers who are available 

and Qualified to fill speaking engagements. Form the nucleus 

of a speakers corps with a small group of successful speakers . 

Enlarge it gradually . Don ' t place the burden on just one 

or two speakers. 

B. Speaking engagements: Good speakers can make a favorable 

impression for your organization with civic , fraternal, 

education, professional, youth, religious and cultural 

organizations . Such groups often seek speakers and welcome 

interesting tal ks. Let program chairmen know what you have 

to offer . 

C. Source material is available on many topics. References 

include addresses by Israeli Government and military 

leaders. news releases and UJA source material . On request, 

the UJA Public Relations Department wi l l assist in the 

preparation of talks . 
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SOME PRACTICAL SUGGESTIONS 

REGARDING PUBLIC SPEAKING 

The difference between an average and an outstanding 

public speaker is, more often than not, attention to detail. 

Following are some of the little details that can make a big 

difference in the overal l effectiveness of any speech and its 

presentation. 

Preparing and Presenting the Speech: 

1. 

2. 

3. 

Don't talk from a typed manuscript if possible. 

Write up and refer to index cards on which you've 

printed key headings as memory refreshers. 

If you open your remarks with a joke or funny 

story. don't always stick to the same one but 

rather change it so it will have some relevance 

to the g r oup you're addressing. 

4. Make s ure any jokes o r anecdotes you tel l don't 

contain any nuances that could offend your audience. 

S. Arrive early enough to test tbe sound equipment 

and the acoustics of the auditorium, hall or dining 

room. 

6. Don't rush your delivery. 
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7. Be aware of audience reaction and be familiar 

enough with your subject matter that 1f necessary 

you can add or delete material in accordance with 

the response. 

8. Here are some suggested topicS for your addresses : 

* ORT - The Israeli Job Corps 

* Israel's Continuing War 

* Israel Must Live 

* Jews in The Arab World 

* The New Melting Pot : Jewish Immigration to Israel 

* Under The Red Flag : Jews Behind the Iron Curtain 

Publicizing tbe Speech : 

1. Inform the editors of the local papers that an important 

speech is to be given and invite them to attend. 

2 . Incorporate something into your speech which will 

have news value from the local standpOint. 

3. Have copies of the complete written text of the 

speech ready to give the local newspapers, radio 

and television. 
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4. If the newspaper indicates it will be unable to 

attend tbe speech itself the news release and 

speech should be given to them before the event 

so that they wi l l still be able to cover it as 

news. 

5. I f the newspape r sends someone to cove r the 

speech they shoul d be given the speech and the 

news release. 

6. A picture _of the speaker should also be incl uded 

with the press material. 
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MEETINGS 

OBJECTIVE 

A. To impart and obtain information and instructions, 

generate enthusiasm nnd promote a cooperative spirit . 
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PROCEDURE - Meetings 

A. The basic ingredient of a successful meeting is 

preparation. It is the foundation for thorough 

coverage of the subject matter and for a smooth, 

interesting presentation. Plan as far in advance 

as possible. Follow these basic steps : 

1. List the ideas to be presented, evaluate them 

and arrange them in logical sequence. 

2. Select the available mechanical devices that can 

best help make the presentation as effective 

and interesting as possible. 

3 . Study the seatfng arrangement and room facilities . 

Arrange for people to put all properties together 

well in advance. Consider lighting, ventilation 

and items that can make the meeting a comfortable one. 

4. Develop a checklist of all things to do before each 

meeting; this will minimize er r ors and prevent delays. 

5. Rehearsals should be part of the preparation. Visual 

aid materials and devices should be checked out 

thoroughly to eliminate the possibility of embarrassing 

and time- consuming delays during the meeting . 

B. The size of a meeting should be determined by its basic 

purpose . It is easier to get participation from a small 

group in an informal session. 
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OBJECTIVE 

I n order that you may use these forms of communication 

to create :l better- informed public, the following should be 

kept in mind : 

A. Letters are tbe nearest thing to personal 

conversation . They may be used in the place of 

pe r sonal contact in many instances and as follow

ups to personal contacts in others, though very 

~ few letters are as effective as personal contact . 

• 

B. Bulletins have the dual advantage of speed and 

brevity . Al so, they help multiply the number of 

readers . 
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SOME PRACTICAL SUGGESTIONS REGARDING 

Letters and Bulletin Boards 

Each of these tools of communication must be properly 

directed and skillfully executed if it is to obtain maximum 

results. 

Let ters: 

FollOWing are a few guides that should prove helpful : 

1. The tone of the letter 1s most important. 

2. 

3 . 

Naturally. the subject matter will have a great 

deal to do with the tone but, whenever possible, 

a relaxed personal approach should be employed. 

The opening sentence must capture the readers 

attention. 

Keep the language simple and direct but never 

condescending. 

4. Keep letters as brief as possible and limited to 

a single page . 

5. Don't send out mimeographed letters. II individual 

typing Is impractical use some process such as Hooven 

or Flex-o- Wrlter that stimulates the appearance of 

typing. 

6. Each letter should be hand signed . 
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Bul l etin Boards 

1. Give all bulletins a strong, attention getting 

heading that wi ll catch the reader's eye . 

2. Keep the language simple . 

3 , Use short, emphatic sentences . 

4. Heavy, eas1ly readable black type should be used 

in the heading and throughout the body copy of the 

bulletin. 

5 . The printed part of the bulle tin should be 

surrounded by an ample amount of white space and 

the r e shoUld be at least double or triple spacing 

between lines . 

6 . Keep all bulletin boards up-to-date and uncluttered. 
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EXHIBITS AND DISPLAYS 

Special exhibits and displays can be effective means to 

tell the Federation and the UJA message to l arge groups 

of people . 

1 . Exhibits and displays can serve as a mea ns of 

c r eating l ocal community interest . 

2. They also provide opportunities for the Federa 

tion to obtain favorable publicity . 

SUGGESTIONS CONCERNING DISPLAYS AND EXHIBITS 

A. Professionalism Is the key to any successful displ ay , 

Take the suggested layouts to a local commercial 

artist or display maker, who should be able to produce 

your display at a reasonable cost . 

B. Banks, savings and loan associations , shopping centers 

and department stores are prime targets for good dis

plays. Along witb the publiC relations benefits they 

hope to obtain by a llowing you to mount a Federation 

or UJA display. they also hope to increase foot traffic 

in their facility . 
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C. Survey the space requirements of the facilities you 

intend to approach . Nothing can be mor e disappointing 

than to develop a display that is too large or too 

small for the available space . 

D. Plan to rotate your displays throughout the community 

for maximum impact . One or two weeks at any given 

location should derive maximum exposure . 

E. ~mke certain that your staff members, volunteers, big 

g ivers, etc . , know about the display. In many cases, 

board members or other "key peop l e" can be prevailed 

upon to help with the arrange.ents . 
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INrER>AL CXM1lNICATIOOS 

A \-.ell rounded progran of internal carmunicaticns , <Esigned 

to reach the members of your federatioo "temily" I is essential to 

a su:::cessful pwlic relaticns effort . Staff rrenters, board rrenbers , 

volunteer workers and other rrembers of this "femily" are your first 

line of a:rrrnunicatim to the cannunity as a whole . 

A. 

1 . EveLy practical rreans of canmunication should be used 

to keep this important "public" fully infonred and 

interested in putting forth their best efforts . 

2 . Ccrrmmicatioo is a two wCJ:j street which encourages 

frequ;mt and effective carmunications fran - as well 

as to - the "inside group." 

CBJECTr1IES 

To s trerqthen the dedicaticrt to the tasks of the federation , 

enphasize the inparta.nce of it, and stimulate all to greater 

effort . 

B. To build loyalty and pride in the a:jency and its services. 

C. To keep "the family " inferned about prdJl.ems and issues 

affecting the agency and the Jewish cx:rrmunity so that they 

rot only understand them, but will be able to discuss them 

more intelligenUy with friends and neighbors . 

D. To keep each staff nenber intorned about the advantage:s of 

workin:] for the .:qency, including current infarrnaticn re:]arding 

pay, prarotions , benefit plans , tra:ini.ng and working ccnditicns. 
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SOME PRACTICAL SUGGESTI ONS CONCERNI NG I NTERNAL COMMUNI CATIONS 

A. Informing and Inspiring Board Members 

1 . Give him a "board of directors manual." This manual can be 

a folder, including a brief history of the Federation, it s 

structure, financing, budget, organization, by-laws, 

Federation's services to the community and any other 

background material. 

2. Arrange Special Briefing Meetings for New Board Members. 

Meet with one or more new board members in your federation 

offices. Have them meet key members of your professional 

staff, use the board members manual for a thorough i ndoc 

trination . Answer the questions they may raise about 

their new duties. 

3. Devote Some Part of Each Board Meeting to Indoctrination . 

Tell the board members about a particular federation 

achievement, a case history, the unde~lying philosophy . 

This session can be led by one or more articulate members 

of your professional staff l and should be well prepared 

in advance. Use audio- visual 3id l such as film strips , 

charts or tape recordings where advisable. And be sure 

to include a copy of the presentation in the copy of the 

board meeting minutes that you mail to members . 

4. Send Copies of All A~terial I ntended for The General Public 

to board members with a personal note explaining how the 

brochure , ad. newsletter, etc. is going to be used and what 

you hope to accomplish with it. Ask them to pass on a copy 

to their friends. 
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5. Hold Board Meetings in Local Federation Institutions. 

Ample time should be provided, of course, for a guided 

tour of the installation. 

6. Stage an Annual Board Members Conference . This conference 

will give each member an opportunity to investigate the 

work of each of the affiliated agencies in detail, meet 

with agency officers and discuss current programs and 

plans. The conference should be structured t o permit 

each affiliated agency to present their programs in 

detail, with maximum use of printed and audio-visual 

materials. When possible, a representative of UJ A 

should present a similar program. 

7. Arrange Speaking Engagements for Board Members Before 

Agency Board Meetings to discuss the work of the 

Federation and its objectives. 

Informing and Inspiring Staff Members 

1 . Selected printed material used at various times of the 

year and aimed a t the general public, to be distributed 

to staff members with a special note f rom the president 

or the executive director. You might consider mailing 

some of the material to the staff members' homes. 

2. Federation films, if available, used during campaigns or 

year fround, to be shown at staff meetings. Or special 

meetings should be called. Or if a Federation agency bas 

produced a film of its work that fi l m should be shown. 

3. 

4. 

Speakers from Federation at staff meetings. 

Invite staffs general l y to annual meetings, open house, 

ground breaking and new bui l ding dedication ceremonies. 

(Where luncheon or dinner expenses are involved, staff 
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5 . 

members can be asked to pay the prevailing rate; 

or a special rate may be established.) 

If an employees magazine or bulletin 1s publi shed by 

a Federation agency. ask for and fl1l a page of news 

about Federation in each issue , 

6 . Keep your Federation's name before the staff through 

well placed plaques or signs outside and inside the 

buildings and offices of Federation agencies. It would 

be a good idea, too, to hang a well designed, att r active , 

framed Federation emblem in every individual office, 

at Federation and at a ll Federation agencies . 

7. Whenever a member of the professi onal or administrative 

staff of a Federation agency addresses the board or other 

important group in the Jewish Federation, a s pectal 

mimeographed memo telling of the fact and briefly 

describing the address should be distributed to the 

staff of the agency . This memo may be either on Federation 

or Federation agency forms, but should be prompted by 

Federation. 

8 . Help train all Federation personnel - and if possible, 

Federation agency personnel - on ways to answer properly 

telephone calls and inquiries , the importance of seeing 

visitors (clients, patients , volunteers and others) promptly, 

and the importance of being patient and courteous in all 

relationships with the public. This goes for professional 

staff as well as clerical staff . 
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Informing and Inspiring Volunteer Worke r s 

1. Give him a "Vol unteers" Manual . " Tbis can be simi l ar 

In content to the "Board of Directors Manual. II 

2 . Ar range seminars for specific groups of volunteers : for 

business and professional menj for womeD; for young peoplej 

for young executives . 

These seminars can be l ed by professi onal personnel from 

Federation and Federation agencies; officers and other 

director s of Feder ation and its agenc i es who are especially 

qualified to speak on certain topics; pr ofessional personnel 

from Community Chest and public agencies , f r om rabbinic gAOUpS , 

from city . state and federal government agencies . 

3 . Arrange freq uent "Come and See Tours" to Federation offices 

and to Federation institutions and social agencies . Ask board 

members to help conduct tours; and spend a little time in an 

orientation session just before the tour . At the end of the 

tour serve coffee, tea and cookies. 

4 . Send booklets, b r oadsides, letters, etc. to all vol unteers -

if possible in advance of the genera l mai l ing - with a special 

note from the pr esident of Federation . 

5 . Show Federation and agency films at orientation meetings of 

volWlteers . 

6. Be sure volunteer s are invited to annual meetings, open 

house, building dedication ceremonies, etc. 

7. Maintain a file of volunteers dOing work at Federation 

agencies, so that mail can be sent by Federation direct to 

volunteers. 
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PARrICIPATION IN cx:MMlNITY AFFAIRS 

'!he active participaticn of staff rrerrbers in the prcblems of 

urban reneNal, hunan relations and other cx::mcerns of the local 

canmuni ty at large should be encouraged wherever possible. 

Ci3JECI'IVE 

A. 'Ib dem:nstrate, in a "rollup your sleeves and ~t to \..urk" 

sort of way that your Federation and its affiliated agencies 

are actively cxncemed with all of the prcblems of the 

ccmnunity as a whole . 

B. To further a climate of gcxxlwill cm::ng the crnmunity as a whole. 

TYPES OF OFG!\NIZATIOOS 

A. Sen'ice clubs that work for the benefit of all the citizens 

in the corrmunity, such as 

Rotary Kiwanis Liens Cptimist Exchange 

B. Special interest organizatims , such as 

Urban Coalitions NAJICP Human Relations Councils 

C. Professional and technical organizations that contribute to 

the professicnal grONth of staff menbers and help them make 

useful rontacts in their work, su::h as 

Safety Organizations Toastmasters Club 

Publici t:Y Clubs Office Managerrent Associaticns 

Sccial ~\'ark Organizations 
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POCCEDURE - MEMBERSHIPS 

Staff rrembers should obtain approval fran their supervisers 

tefore accepting outside assignrrents as federatioo representatives 

or assuming a:mnuni.ty responsibility that involve using or ganization 

time or facilities . 

Professional managerrent should detennine t.mat rrerrt:erships 

can be paid by the federa tion . 

Whel1 a staff rrerrt:er is transferred , the federatioo. paid 

memberships in rrost instances may be transferred to the ineaning 

enployee . If rrenberships paid by the federatirn but registered 

in the nane of an individual involw an equity in an organization , 

arrangements should be made to assi gn this equity to the federaticn 

and make it transferrable when personal dlanges oa::ur . 

You should always recc:gnize arpl oyees for their participatioo. 

in ccr.munity affairs throU3h letters of ccngratulation, persmaI 

cx:nversations , nenticn in rreetings and by report.in;J thei r achieverrents 

in your house arqan when warranted . 
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VIDEO TAPE 

Recorded video tape messages from top Israeli leadership figures 

are available for use within your campaign structure. These messages, 

dealing substantively with the needs faced by the Israeli people and the 

opportunities for assistance on the part of American Jewry. run from five 

to fifteen minutes in length. Some of them are recorded on location in 

Israel, others 1n UJA's national office, and still others may be recorded 

in your own community during appearances by guests (ram Israel. The lay 

leadership in your community may a180 be taped at appropriate moments 

during the campaign. 

Usage 

1. Closed meetings of key campaign workers -- During these sessions 

the campaign line and illustrations of that line's development may be 

expressed in face to face terms: i. e., General Dayan speaking to the 

leadership of tbe Hartford community. 

2. News Supplements -- The video tape recordings provide the opportunity 

to focus on news developments in Israel In mOre detail than is to be 

expected by local television stations. National UJA bas camera equipment 

In Tel Aviv ready to go into action at the proper time. 

3. Reaction pieces - VTR provides the opportunity for people in your own 

community to record their own impressions ot Israel and the needs to be 

met there. 

The Sony video tape recorder playback equipment is available to in 

terested communities. Contacts should be made with Howard Stone at National 

UJA who will provide details as to the technical usage, prices, etc. 
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UJA COMMUNITY AIDS: TELEX AND FYI 

POLICY AND OBJECTIVES 

The daily tel ex transmission from UJA National Headquarters in New 

York and the week l y "FYI" sheet of news c lippings are designed to help 

bring the UJA message to your community in a timel y and interesting way . 

Both should be used to promote under standing and a sense of urgency with 

respect to the continuing emergency in Israel and to the needs of destitute 

and persecuted Jews throughout the world. 

The te l ex, which is received the same day by federations with tel ex 

equipment and the following day by mail by federations without the 

equipment. contai ns (1) daily news and feature t r ansmiss i ons from the 

UJA PUblic Information Officer in I s rael (2) daily campaign bulletins 

compiled from reports by federations throughout the country . Many news 

i tems contained in telex reach the communities before they appear i n l ocal 

newspapers or news broadcasts . 

The "FYI". which is put to bed each Monday . contains news stories. 

editorials , in-depth background pieces and cartoons f r om the Jerusalem 

Post and from America's l eading newspapers including The New York Times, 

the Washington Post and the Christian Science Monitor . The aim i s to 

circulate important items about I s r ae l and overseas Jewish needs that 

do not appear in local papers or may have escaped the attention of l ocal 

readers of the above- named publications . The "FYI " is now sent to 

$lO.OOO- and- over givers , executive and public relations directors, 

campai gn chairmen and we l fare fund presidents . I t can be sent to anyone 

you narne, or it can be sent to you in bulk quant ity for your mailing to 

any number of persons you wish. 

SUGGESTI ONS FOR USING TWX 

Telex is too time l y and valuable a campaign tool to simply hang on the 

office bulletin board or circulate among the office staff and then forget 

about . lbe follow i ng are some of the ways to get maximum mi l eage out of 

telex: 
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1- Duplicate and mail telex to your top givers and most active workers . 

The daily transmissions carry with them a sense of urgency and priority that 

will give these l eaders satisfaction and recognition in keeping with their 

importance. 

2- Mail telex to rabbis as source materials for their sermons and other 

messages to the congregation . 

3- Produce a weekly summary of the most interesting telex items of the 

week and distribute to Sunday school children . The Sunday school principals 

probably would cooperate by organizing a student committee to carry out this 

task. 

4- Send the telex each day to the editors of your local English-Jewish 

papers and Jewish community bulletins for use in their publications. The only 

material 1n the telex not availab l e for publication are items which, for 

security or policy reasons, are marked "CONFIDENTIAL AND FOR INTERNAL COMMUNITY 

USE ONLY." 

5- Make it a regular policy to send items to the UJA National News 

Director in New York fo r use in Telex , The value of having key lay leaders 

see themselves mentioned in telex is obvious , 

SUGGESTIONS FOR USING FYI 

The distribution of "FYI" in your community is handled at National UJA 

headquarters, But you may order additional copies at no cost for distribution 

by you to : 

1- Givers at any l evel you wish . 

2 - Rabbis. 

3- Board members of Federation or any affiliated agencies . 

4- Editors of English-Jewish papers and Jewish community bulletins. 

You should a l so be on the lookout for articles , editorials and cartoons in 

your hometown papers of suffici ent importance and interest for placement in FYI. 

Please send the clippings to the UJA National News Director in New York. 
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PUBLIC RELATIONS CAMPAIGN PLANN ING 

POLICY 

All public relations materials would be worthless unless they are 

exposed to key target publics through the correct use of media. 

How do you presently use media billboards, direct mail, radio, 

television, newspapers? Do you promote before your campaign kick off, 

during the campaign, during solicitation or as a final emergency measure 

if the dollars aren't coming 1n? 

Why do you use media - to patronize large givers. to get a direct 

response - such as dollars throuth the mail, to do a job conveying 

information that you believe a worker confronting a potential giver can't 

do? - I'm sure everyone bas one of these or some other purpose be uses 

media for. 

We suggest using media for one main purpose - "to create so favorable 

an impression, that person-to-person solicitation reaps greater results 

than ever before." 

The correct use of media should he l p you articulate your reason for 

existence in a new way for a new campaign year and stimulate new or 

renewed reasons for giving. 

The correct use of media should reach all potential givers with reasons 

why they should give. 

The correct use of media should deliver a message repeatedly PRIOR TO 

solicitation so a favorable atmosphere for giving is established and little 

educational time will have to be used by the worker. 
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In effect, the correct usc of media i s l ike a heavy arti l lery 

bombardment - softening t he ground and wea r ing away opposition be 

f ore your assaul t troops, the workers , go forwar d for UJA • 



__ OBJECTI VES 

A. To REACH all members and make all members of the 

Jewish community fully aware that the campaign has 

started. 

B. _ To r each t hem FREQUENTLY with new concepts that stimul ate 

new reasons for giving . 

C. To create a FAVORABLE ATMOSPH£RE - an AFFIRMATIVE CLIMATE 

" , " f or givi ng through advertising education so the worker s 

job is easier and gift goa l is more fruitful. 

Recapping, our goals are : Reach of our market , Frequency of 

our message, Climate for giving, at the l owest possib l e cost • 

• 

• 



• 

• 

• 

A. 

B. 

C. 

D. 

E . 

PRINCIPLES 

Reach your community prior to solicitation 

Create awareness of the campaign 

Hit prospects frequently with your mess3ge 

Create a favorable atmosphere for sollcltlon 

Sustain your public relations effort to aid workers 
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We've reached all members of the market and they are fully 

aware that there is a UJA campaign taking place. And we ' re reaching 

them frequently with specifics, new spec i fics which should prepare 

them for giving. 

At this pOint, after the third week of heavy-up advertising, 

solicitation should start . 

For weeks 4, 5, 6 , during the start of sol icitation you shoul d 

sustain the media effort to aid your workers. After the sixth week, 

media effort can taper off to the primary use of reminder media 

(radio, outdoor, T.V.) until the conclusion of the campaign . 
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DIRECT MAIL 

OBJECTIVES 

1. To communicate a message In detailed and informationa l 

form to pre -de termined members of the giving public • 
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suggested that the front page of each issue carry two l ead 

stories: onc concerning developments i n the campaign itsel f . 

another concerning needs in I srael. a recent border incident . 

etc. Further. it is suggested that each mission member write 

a personal r eact ions article for the news l etter. These can 

be spaced, one each issue . throughout the campaign. 

F. UJA Campaign Folder , tentatively tit l ed "I srae l Must Live -

G. 

Our Community lJust Live" to be sent t o a ll members of community. 

This piece, designed to fit a number 10 envelope. incl udes 

pictures recent l y taken on l ocation i n I srael. 

Leaders , Workers and Big Givers to r ece i ve r egul ar mai l i ngs 

of Tel ex and FYI communications pl us important l oca l c lippings 

bearing on the campaign. Th i s shoul d be developed to enhance 

the realization that these key peopl e a r e " in the know." 

B. Per sonal l etter f r om campaign chai r man to each member of the 

community te lling about t he needs of the campaign and ending 

with an appea l . 

I . Workers News Bulletin. Campaign workers shou l d be kept fu l ly 

i nformed concerning the day to day progress of the effort. 

A short news l etter might be sent at f r equent i nterval s. This 

woul d include new sol icitation ideas. progr ess r eports. f igur es 

s howing how other communities a r e doing (if avai l ab l e) and 

inspirational materia l to motivate a maximum effort. Campaign 

wor kers will. of course, be receivi ng materials such as those 

desc r ibed i n section G, paragraph 4 (te l ex reports. FYI . 

clippings, etc.) 
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PUBLI C RELATIONS COMMlTTEES 

ADVANTAGES 

Particularly in smaller communities, where the agency lacks 

the services of a full-time public relations professional, it is 

often advisable to organize a continuing public relations committee 

consisting of dedicated lay volunteers. Such a committee may be 

considered for your particular situation. The advantages are : 

1. The development of in-depth support and capability for 

your continuing and special campaign public r elations 

efforts. 

2. Direct participation of key members of the communications 

industry in your area in the Federation effort. 

FUNCTIONS 

A public relations committee may be 

1. A "working" or "production" committee, actually preparing 

and distributing public relations materials to media. 

2. An advisory committee, available to help in the planning 

and development of the program. 

3. A combination of both of these, depending on the particu

lar needs of the community. 

MmffiERSHIP 

Membership in the committee might be solicited from the ranks ot 

1. Local advertising and public relations agencies. 

2. Local newspapers, radio and television news staffs, 

3. Advertising and public relations departments of local industry. 
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ORGANIZATION 

The following steps have proven effective in organizing a 

public relations committee: 

1. Prospective members should be solicited by a personal 

letter and follow-up phone call and personal contact 

if necessary. outlining the purpose of tbe committee, 

the approximate time it will entail, and the date for 

the fi r st planning meeting. 

2. The first planning meeting should be carefully organized , 

and an agenda prepared to discuss the tasks of the 

committee in an orderly manner. 

3. It may be advisable to delegate particular aspects of 

the campaign - newspaper publicity , advertising, 

etc. - to smaller sub- COlMlittees. These subcommittees 

would develop their recommendations or, in tbe case 

of a "working" committee perform their assigned tasks 

and then report back to the committee as a whole . 

4 . A professional staff member, preferably the executive 

director or a close subordinate , should be responsible 

for co- ordinating the activities of the committee. 

This person should also be designated the official 

"contact" for press relations relating to the agency. 
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CCldMUNlCATIONS DURING EMERGENCIES 

POL ICY 

We certainly hope that this section of our manual will 

be seldom, it ever , needed . I t must be recognized, however , 

that news media have a legitimate interest in any disaster tha t 

may occur. It Is to your benef!t to cooperate with news media 

when emergencies occur because these media are your best liaison 

with the public. 

The Federation spokesman s hould keep in mind, however, 

that information given t o or ob tained by news media may have 

a bearing on your liability and may affect the handling of 

claims or suits , so careful j udgment should be exercised . 

OBJECTIVE 

To see to it tbat published and oral repor ts of any 

emergency arc factual and r e present the Fede ration' s position 

fairly and accurately. Cooperation with news media is the 

most reliable way of meeting this objective. 

RESPONSIBI LITIES 

A. The Executive Director should be the Single spokesman 

in the event of disaster or emergencies. Other pr ofessional s, 

secretaries, receptionists, etc. should politely refer any 

questions f r om the pr ess to the Executive Director. 
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PROCEDURES - Communications During Emergencies 

Each executive director should be prepared to: 

A. Receive all bona fide news media representatives 

courteously and help them in every way possible, 

consistent with the Federation's best interests, to 

gather the information they require. 

8. Provide them with all factual information available, 

consistent with security reQui rements. 

C. As soon as it is safe and practical to do so, grant to 

news media reporters and photographers supervised access 

to the scene of the incident. 

D. Refrain froa giving const ru ction costs or esti.ates of 

monetary loss from r obbe ry. fire, flood or other 

incidents unless pr eviously decided upon. 

E. Accentuate the positive -- your sa fety r ecord, your 

action to reduce the emergency, plans for rebui Id1ng , 

r elief fOr t hose affected, heroic action by your 

personnel· · without glossing over the negative aspects 

of the situation. Make eye-witnesses available for 

interviews and photos. 

P. Refrain from interfering with the activities of 

newsmen and photographers operating outside federation 

property. 
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B. Depending on individual Federation Dolley Bod his avail

ability, it was be preferable that inquiries from the 

press be referred to the General Chairman. If this is 

not feasible, then the Executive Director would remain 

as the sole spokesman. 

C. In the case of contradictorY reQuests from peace officers 

or the press, you will cooperate with the law enforcement 

officials. As an example, a reporter might want to take 

a picture of a robbery scene; police universally dis 

courage this, and you would support them in so doing. 
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FROM : Paul Leventhal 
Nat10na l News Director 
UNITED JEWI SH APPEAL 
1290 Avenue of 
NEW YORK , N.Y. 
PLaza 7-1 500 

the Americas 
10019 

BACKGROUND INFORMATION ABOUT THE UNITED JEWI SH APPEAL 

The United Jewish Appea l (UJA) is the major Jewish fund-raising organization in 
the United States . Since its i nception in 1939, the UJA has raised more than 
$2 billi on for hUmanitarian aid to needy Jews overseas , and for the transportation 
and sett l ement of Jewish immigrants going t o I srael and other free lands . 

UJA funds have helped: 

Save and rebuild the lives of more than 3 , 000 ,000 
Jewish vi ctims of war and oppression ; 

Resettle 1,446 , 000 of them in Palestine and Israel 
and provide for their absorptIon into t he economy; 

Enable 379,000 others to emigrate to the U.S . , Canada, 
Australia, Argentina , Brazil a nd other countries of 
permanent haven ; 

Restore Jewish community life in Western Europe, whi ch 
had been a ll but destroyed by the Nazi occupation . 

1969 CAMPAIGN GOALS AND OBJECTIVES 

This year marks the UJA's 31st consecutive annual nationwide campaign . To meet 
the e ssential aid requirements of 836,000 Jews in need in 31 countries throughout 
the world, especially in Israe l , the UJA in 1969 not only seeks increased con
tributi ons to the Regular Campaign but must also continue it s extraordinary 
I s rael Emer gency Fund. Increasing contri butions to the Fund are c rucial, since 
the people of Israel look to the UJA to assume lull responsibility for the human
itarian programs of i mmi g rant settlement and absorption in this cri tical period. 
Large amounts also are needed to cover the increasing costs of the continued 
movement of immigrants to I srael, Western Europe and other f r ee lands and the 
sharply increased need s of immigrant absorption programs in I srae l. A fact 
sheet detailing the need s i n 1969 i s contai ned in the following section, Fo17. 

UJA BENEFICIARY AGENCIES 

Funds raised by the UJA are used to support the relief , migration , resettlement , 
rehabilitation and welfare programs carried out by the following agencies : 

The United I s rael Appeal . Inc . , which allocates funds to its 
agent, The Jewish Agency for I srael, Inc ., in Jerusalem, to 
carry out programs for the transportation, settlement and 
absorpti on of Jewish immigrants comi ng to Israel, as wel l as 
for othe r areas of philanthropi c work, such as education, 
agricultura l settlements and youth work . 
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The Joint Distribution Committee, which carries out rescue, relief 
and rehabilitation programs on bebalf of needy Jews in 30 countries 
overseas , as well as medical and rehabilitation services for aged, 
infirm, and handicapped immigrants in Israel; 

The New York Association for New Americans, the agency aiding 
Jewish immigrants settling in the Greater New York area; 

The United Hias Service, the worldwide Jewish migration agency. 
which aids Jews to settle 1n countries other than I s r ael . 

WHERE UJA AID GOES 

The major areas where UJA funds a re spent are : 

IN ISRAEL : - where UJA funds will help bring in this year's newcomers - give 
them initial aid and settlement services - and provide the following assist 
ance to 577 , 000 new immigrants and imrnigran~s of previous years; 

An acce l erated program of absorption aid to 300,000 immigrants 
in 21 development towns, with special emphasis on education and 
training for young people and broader social services; 

Special medical and rehabilitation care for 40,000 aged 
chronically ill or handicapped immigrants; 

Youth programs and vocational training; 

Economic and technical aid to 124,000 immigrant farm settlers . 

OUTSIDE OF ISRAEL: - UJA funds help sustain 259,000 Jewish men, women and children 
as follows : 

Provide 248,000 Jews in European countries and the Moslem 
land s, who are on the move to Israel and other lands l with trans 
portation, reception aId, food, shelter , medical care and job 
training. For the indigent Jewish populations in those countries , 
UJA funds provide large-scale child cnrc , mcdical services and 
we l fare aid. 

In the United States and other free landS, UJA funds aid in 
resettling tens of thousands of Jewish immigrants . 

OFFICERS OF THE UJA 

The 1969 United Jewish Appeal is headed by the following officers : 

Edward Ginsberg of Cleveland 
Max M. Fisher of Detroit 
Mrs . Bernard Schaenen of Dallas 
Gordon Zacks of Columbus 

- General Chairman 
- President 
- National Women's Division Chairman 
- Youth Leadership Cabinet Chairman 

Rabbi Herbert A. Friedman of New York - Executive Vice- Chairman 



• 

• 

• 

- 3 -

STRUCTURE OF THE UJA 

American Jewish leaders conduct the affairs of the United Jewish Appeal 
through the following organizational units: 

I. Executive Committee, which is the policy- setting and 
governing body of the UJA. It has a membership of 
52 top national Jewish leaders. 

II. National Campaign Cabinet, which is composed of 109 
key leaders whose efforts are directed toward mobilizing 
maximum support for the UJA in 3,200 Jewish communities 
in the 50 states. 

III. National Women's Division. This unit conducts its own 
special program of national and local activities among 
Jewish women, on behalf of UJA's annual campaigns , under 
the direction of a National Board of seventy . 

IV . YOUng Leadership Cabinet . This is the governing body of the 
UJA Young Leadership Council, with a nationwide membership 
of 10 , 000 in the 25 to 40 year age range. It conducts 
programs designed to educate, orient and guide this rising 
generation of Jewish communal leaders . 

# # # 
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Contact: Paul Leventhal 

F ACT S 

UJA National News Director 
1290 Avenue of the Americas 
Tel : Plaza 7-1500 

ABOU'r TH~ CRITICAL NZEDS BEHIliD THE 1969 ISRAEL EMERGENCY FUND 

1. Almost the entire revenue of Israel is required to maintain her defense, and 

there is practically no money available from Israel's internal revenue sources 

for any of the social services for the population. 

2 . It 1s estimated that the costs for social services of the population in fiscal 

1969 in all areas will be $420 million . Of this , it is estimated th3t $365 

million are 1n areas which have been the traditional responsibility of philan-

thropy , and which must be met by avai lable philanthrQpic dollars, as follows: 

Social Welfare Services , including 
Immigration and Absorption 

Health Serv1.ces 
Education (non- compulsory: pre -kindergarten, 

secondary , vocational) 
Institutions of Higher Learning 
Youth Care and Training 
Absorption in Agricultural Settlements 

(excluding occupied areas) 
Immigrant Housing 

TOTAL 

$100, 000 , 000 
50 ,000 , 000 

75 ,OC1 , OOO 
35 , 000 , O(}') 
6,000 ,000 

24,000,000 
75,000,000 

$365 , 000 , 000 

:3 . It is anticipated that the number of new l rom1.grants during 1969 will be more 

than 30 ,000 persons , which is a considerable i ncrease over the years of 1967 

and perhaps 1968. 

4 . Social Services are being frozen at 1968 levels. All hospital building is 

being frozen, as well as psychiatric services, pre-natal and infant welfare 

clinics, and welfare grants . 

5· It is estimated that 12) ,000 families (one out of five) are living in sub-

standard housin~, and nothing can be done in 1969 to improve this sit uation . 
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It is estimated that there are 116,000 (one out of six) families living below 

the poverty line, which has been defined as IL 400 (l ess than $115) per family 

per month, and nothing can be done to relieve this situation 1n 1969. 

7. The defense budget of Israel for fiscal 1969 will be 2Ofo of the Gross National 

Product . The comparable figure for the United States is lO~ . This is clearly 

a tremendous burden on the people and economy of Israel . 

8. In soite of the anticipated increase in Israel's exports, as her economy ex

pands, the balance of payments deficit for 1969 is expected to be between 

~6oo - $650 million, of which imports for defense purposes will account for 

the major portion. 

9. The Defense budget for fiscal 1969 does not include capital payments fo r such 

i t ems as purchase of Phantoms, or other weapons which must be manufactured in 

Israel , for which there will obviously be very heavy costs a 

4It lO a It is estimated that J~ of the populati~n of Israel is in uniform and on active 

service, all year round . To understand the meaning of this burden , t r anslated 

• 

into ~~erican terms this would mean an a~ of 6 million men in the United 

States . Actually, even with our commitments in Vietnam, NATO , and other parts 

of the world , the United states does not have more than J-t million men 

in uniform. 

CONCLUSION 

Fr om all of the above , certain conclusions are clear and obvious . 

1 . In the face of continuous Arab refusal to make peace, Israel's need to defend 

herself mounts in cost a Present day costs are almost three times as much as 

just two short years ago. 

2 . With one of the heaviest tax burdens in the tlorld , the Israeli taX9ayer is 

1 . 

b ~rely able to pay for t hese costs, and there is almost nothing left over . 

The social welfare costs are estimated to be $420 million (see Paragraph 2 

above) of which $)65 million are in ar eas of t r aditional philanthropic 
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responsibility. 

4 . Prior to June, 1967 two t hirds of the funds for maintenance of UJA- supported 

programs in Israel, for which it had the responsibility, was voluntar ily 

contributed by the people of Israel. This is no longer possible. 

5. It is the responsibility of free Jews in the outside world to provide the 

i365 million. Estimating what might be available from the regular campaign 

1n the United States in 1969, plus what might be available fro~ campaigns, 

both regular and emer gency, in the rest of the world in 1969, it is clear 

that the burden which can be me t only by the Israel Emergency Fund of United 

St ~ tes Jewry in 1969 is over $200 million. 

6. This 1s more than was raised during the Emergency Fund of 1967. It is there

fore clear that the Emergency campaign of 1969 must be even larger than that 

of 1967. There is simp~ no alternative • 
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THE JOINT DISTRIBUTION CO~WITTEE - FACTS 

In 1969 the Joint Distribution Committee will need 

$24,665,000 to provide life giving and life saving services 

fOT more than 350,000 needy Jews in over 25 countries around 

the world . 

The major areas of JDe services are North Africa, 

Europe and Israel and the Middle East . 

Anti-Jewish hostility "-'hieh followed the outbreak of 

the Arab-Israel war in 1967 set in motion the exodus of some 

25,000 Jews from North Africa and the Middle East , reducing 

the total remaining Jewish population in these Moslem areas 

to under 150,000 at present. Although the rioting and boy

cotts have abated, there is a residue of anxiety which has 

convinced the Jews in Arab and ,.toslem countries that safety 

and a secure future lie elsewhere . 

JOC aid in P.1oslem countries is concentrated mainly 

in Iran, P.1orocco and Tunisia. In Iran JOC will provide 

assistance to about 20,000 of the country's 75,000 Jews. 

In Morocco, which had a Jewish population of about 180,000 

in 1960, there are now about 50,000 Jews. In 1969 JOe 

programs will aid approximately 20,000. In Tunisia, which 

ten years ago had a Jewish population of 64,000, there are 

at present about 18,000. JDC programs in 1969 will aid 

over 8,000 . 

In Europe a top priority responsibility for Joe will 

be continuing care and maintenance of hundreds of Jewish 

refugees in transit from Poland and Chechoslovakia and other 

potential movements . JOe had to divert approximately 
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$400,000 from oher programs to meet this emergency in 196 8 , 

and estimates it will have to provide approximately $500 , 000 

to care for the refugees in 1969. 

The refugee problem in France , aggravated by the 

inf lux of some 20,000 Jews who arrived from ~1orocco and 

Tunisia immediately after the Six-Day War , makes continued 

JDC assistance to Jewish refugees in France imperative . 

JDC aid in one form or another will go to over 50,000 needy 

Jews in France in 1969. 

In Rumania , where JOe has been permitted to resume 

operations after an enforced absence of 18 years, JDe will be 

able to assist only about 4,500, mostly aged and destitute , 

the neediest among the 100 , 000 Jews who remain in that 

country of a post-World War II Jewish population of 400,000. 

Another 5,000 are also in need, but will be helped only if 

and to the extent that additional funds become available to 

JOe In 1969. 

Relief-In-Transit : JOe help is also channeled to tens 

of thousands of needy Jews in Europe who cannot be aided by 

any of the other (geographic) programs. 

~ Israel, JOe's health and welfare program on behalf 

of aged, ill and handicapped newcomers , known as Malben, will 

provide institutional and extra -mural services for close to 

40,000 people . Three thou sand (mostly infirm aged) will be 

cared for in eleven Malben institutions. In addi tion, JDe 

will provide financial support for 120 yeshivoth , with a total 

enrollment of over 16,000 studen ts; and to other cultural and 
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religious activities , thus continuing a tradition begun by 

the JOe at its very inception in 1914. 

In 1968, JDe leaders have reported , thousands of Jews 

went without the help they needed because the JOe had to 

divert funds to meet the series of crises touched off by the 

Six-Day War -- the exodus of 25 , 000 Jews from Morocco and 

Tunisia , the flight of 3,000 Libyan Jews to Italy , t he 

resurgence of anti-Semitism in Poland and the renewal of 

emigration from that coun try, and , most recently, the flight 

of some 4,000 Jews from Czechos lovakia. 

Joe was born in crisis in 1914 and has been on a 

crisis alert ever since . But in 1969 , only enough funds have 

been budgeted for ongoing programs; no reserves have been 

put aside for "emergencies . II If there should be a new cris i s 

affecting Jews. someone must suffer . Joe will attempt to 

meet the needs of 350 , 000 needy Jews throughout the world 

in 1969, but only within the limits of the funds made 

available through the United Jewish Appeal and the priorities 

of the next eme rgency . 

December, 1968 
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UN ITE!) HI AS SERVICE: ... _ FACT SHE ET 

Uni t ed Hias Servi ce as s l s t~ Jewi sh migr an t s and r e f ugees to 

r e s e t t l e i n l\o'C'th II!"::! South /lrne rl c a , :':e s t ern gu r ope a nd Aust r a li a. 

Fo r the past 84 ye ars . Un ited 111 as Se rv ice an d i t s p r e deces s o rs have 

he l ped reSCUe more t han 3, 000 , 000 Jewi sh men , wo~en and ch ildren 

from oppr ession and pe r secution and r ese tt le t hem in lands o f freedom 

and secu rity. The agency. as now cons tituted , WaS fo rmed in 195 4 by 

t he cO:lSo l1 datlon of the He b rew Sheltering and Imm i gr ant Aid Soci e ty 

( HIAS) . t he Un i ted Se rv ice fo r New Ame ri cans ( USNA) and t he overseas 

mi gr a t ion serv i ces of the AmerI can J ewi sh Join t Dis tri buti on 

Commi t t ee (AJDC) . 

Un ited Hi a s Service organizes recep tion , r e s e ttlement a nd 

inte gr ati on facili t ies in r ece ivt ng countri es. The agency carri es out 

its progr am through mo r e t han 350 Jev t s h we lfare organi zati ons and 

coope r a ti ng comm i t t ees i n ~orth Ame ri ca, Latin Arne rica , Europe, 

Africa , Austra li a and t he Fa r Eas t . A liaison of f ice Is a lso maintained 

In I s r ae l. 

Since the me r ger in 1954 and up to the end of December 1967, 

United Hi as Service has ass i s t ed mo re than 100 ,000 mi gr ants t o find 

new homes . Of these, 34,000 Imm i gr a t ed to the Un ited States; close 

to 12,000 t o Lat in Ame rica ; mo r e than 12,00frJ to Canada; 7.700 to 

Australia and 37, 000 t o othe r countries, primarily France and other 

Uestern European lands. 

(more) 
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~ 1967 Record 

In 1967, Uni ted Hias Service rendered vital migration and other 

related services to approximate ly 50 , 000 per sons : 6 ,242 migrant s were 

assisted in their de~~rture and rese ttlement; integr a tion assistance was 

provided in Latin America for ISO mi grants who arr ived In prior years; 

2, 500 al i ens In the United States we re aided with naturalization, adjustment 

of status and protective services; and relatives were Iocatad throughout 

the wo d d for 1, 900 pe r sons . An add itlonal 38,000 pe r sons received United 

Hi as Service mi gration And counse li ng s e rvices In Europe, North Afr ica 

and t he foH c.d le ~a&t , and pr e-rnlgrC'tion s e rvices in the Un ited States and 

Latin Nnerica. 

World Headquarters ~~ OperRttons 

~orl~ Headquart ers at 200 Park Avenue South , Ne~ York City . 

supervises and coordinates the organization's g lobal operations . 

U. S. (\pe r fl tions staff of United llias Service, loca ted at the 

Same address, wo rks "" ith governmental, i nte r governmenta l and voluntary 

agenCies to promot e increased i mm i gration opportunities . In add i tion , 

pre . migration, protect ive, location and search services are main t ained . 

Port and dock services a re pr ovided fo r newly arrived Imm tgran ts . 

Resett lement tn local communities t hrouehout the United St a tes is on a 

pre . planned bas is . Other serv ices include special integra tion a id , 

na turaliza tion and Proe ricanization . 

Eu ropean Headquarters 

The ::':uropean Headquarters of United Hi3.s £ervice, located In 

Geneva, Sw i t zerland, coord ina t es an 'J s uperv ises the activities of field 

off ices and cooperating committees in Europe . ~orth Afri ca And the t-Hc! dle 
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and Far Sase . A special department processes emigr ants from a number 

of countries where Un ited Htas Service is unable to maintain offices 

or local representatives . 

In the Far East, the 110ng Kong off ice of the agency ass ists the 

few remaining European Je~'S sti 11 tn the area to emigrAte to .... ·estern 

countri es wheneve r exit permits a r e gr anted by the authorities. 

Latin American Program 

Headquar ters for ope rat i ons in Latin America , located in Rio de 

Janeiro, ~razil. is responsible for visa production, recepti on services and 

integration aid to mi grants . This broad immigrant aid Is csrfied out in 

clOSe cooperation with local Jewish communities . 

It should be noted that United Hias ~ervice began its specialized 

reset tlement activities in Lattn Amer ica In 1955. Less than t"'o year s 

l ater , Latin Amer iC3 prOVided vital li fe -saving oppo rtunities to Je~ish 

refugees during the Hunga rian emergency as well as the Suez crisis . 

5eventy pe r cent of the refueees who resettled in Latin Ame rica ~ith 

United Hias aid were helped to establl~h new homes tn Brazil . 

Cuba 

As 8 res u lt of emierat ton, mainly to the United States, the 

pre- Castro Jewish community of 11,000 per sons has been reduced to about 

2,000 . The majority of t~ose who are left, together with several hundred 

thousand other Cubans , are reg istered for the Havana t o Miami airlift 

which transports abou t 900 Cubans per week to the Unl ted States . \,'e 

expect to assist about 400 Cuban Jews this year in their emigr at ion and 

r esettlement , mainly in the U.S. and Veneauela. 

(more) 



• 

• 

• 

_4_ 

Israel Services 

In Israel, United Hi as So rvice sponsors 8 free-loan program for 

immigrants; prov id es loca tion services and a counseling program; and 

arranges for sending CARE parcels to families in Israel from friends and 

relatives in the Un ited States . 

In September 1965, Hies House in the Negev \..'85 so ld to the City 

of Beer ~heba to serve as the nucleus of a new university to be constructed 

in that area. For ten years the hoste l had played an important role in 

the development of the Negev by housing thOUSands of eng ineers, scientists 

and technicians who helped to r eclaim the desert . 

Financial Support 

United Hias Service receives its funds from organized Jewish 

communities in the United States and Canada, as wel l as governmental and 

intergovernmental agencies . In addition, the British Jewish community 

and certain communities in Latin America and South Africa make direct 

a llocati ons to the agency. Uni ted Hias Service is a beneficiary of the 

United Jewish Appeal of Greater New York and conducts a membership ($15.00 

maximum dues) campa ign in the New York area. Membership campaigns are 

conducted in certain other U. S. communities. In 1967, the National United 

Jewish Appeal covered our operating deficit of $155,749. 

The Jewish Colonization Association is continuing its tradition of 

aid to migrants and refugees through United Hias Service. United Hias is 

also a beneficiary of the Baron de Hirsch Fund and other f oundations. 

el 
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ADDRESS OF 

RABB I HERBERT A. FRIEDMAN 
Executive Vice-Cha irman of the United Jewish Appea l 

UJA PUBLIC RELATIONS CONFERENCE 

New Yo r k Hilton Hotel 

Sunday , September 29 , 1968 

CONFIDENTIAL -- NOT FOR PUBLICATION OR DISTRIBUTION 

I am here to set forth th e basic line of the campaign 

for 1969 . I can do it in one sen tenc e : The line for next 

year is the same as the line fo r this year -- " The Eme r gency 

Continues ." 

What happened was that an American JeNish Community , 

unwilling in May a nd June of 1968 to undertake a third Emergency 

Fund in 1969, swung over by Sep tember and agreed to it . And 

no mi ra c l es took place ; no drugs were used to hypnotize anyo ne . 

What took place was a comp r ehens ion and an unde r s t and ing . Wha t 

changed the minds of hundreds and hundreds of lay leaders around 

the country was th e s i mple comprehension of the historic facts 

of the situation . 

Point number one is that th e r e is no peace . That ' s the 

und e rlyi ng foundation of the whole si tuati on . The adve rti sement s 

we have p r epa r ed speak of wa r . They speak very blun tly and 

very openly . "On th e Sixth Day , the War Ended . On the 

Seven t h Day , the Wa r Began ." "Peace is He ll. " "Is r ael 's 365 

Day War." 
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What are we talking about? We ' re talking about the 

fact that on June the 10th everybody thought the war was over. 

I kept saying no and no . And a lot of other people kept say1ng 

no and no. And finally that though t is beginning to sink 

into everybody's consciousness. There isn't a single solitary 

shred of movement toward peace . 

I ' d like to give yOll just one simple analysis of what 

happened this week . How long did it take Israel to react to 

the Russian's so - called peace proposal? The next day . Russia 

says lo.'e've got a peace plan : Israel should withdraw . We ' ll 

talk, maybe , about whether there ' ll be free passage in the 

waterways . We'll see , maybe , about whether the Egyptians 

promise that they won ' t try to annihilate Israel. The four 

points appear on the front page of the New York Times , lead 

story page one, right column . The reporters caught Mr. Eban 

at the airport in Paris and asked for his reaction . And he said, 

"nyet . " He didn ' t say I have to read the text . He didn't say 

I have to go back to consult with my government . He said, no! 

And the next day on the front page of the New York Times : "Eban 

Rejects Russian Peace Proposal . " Because i t isn't a peace 

proposal . Because there ' s nothing in it that talks about making 

a peace treaty. Because there's nothing in it that talks about 

borders . Because there ' s nothing in it that talks about 

recognizing the sove r eignty and the existence of the Sta t e of 

Israel . 

- 2-
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The Israelis have a very strong line. They want a firm 

peace treaty , negotiated, and spelling out the details . If 

they soften, if they weaken, if they settle for anything less 

than precise definitions of borders and agreements , they may 

find themselves in future conflict . But by holding hard and 

saying no, that is the only way they'll ever break through to 

some sort of ultimate peace and ultimate security and ultimate 

guarantee of survival and not have to fight all the time. 

They may have to fight again anyway. So, if you're going to 

have to fight again anyway, you fight over something that's 

worthwhile, namely YOUT independence . 

Now I give this to you as an example of the fact that 

the Israelis know all the ins and outs of all the tricky proposals. 

Their answer to anything that's not right down to the "nut," 

namely a peace treaty, guaranteed borders, firm recognition 

their answer , if they continue to hold this strong line, is 

going to be no concessions. So there is no peace . The Arabs 

basically know it. The Russians basically know it. And 

certainly the United States Government knows it . Therefore, 

what you're going to have is a continuation of war by any 

other name. And it will flu~tuate depending upon what the 

circumstances are . 

Did you ever stop to think , for instance , that the 

Suez Canal was quiet for ten months? When did the shooting 

start on the Suez Canal? After Czechoslovakia . The Russians 

- 3-
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show that they don't care about world public opinion. They 

move a half a million men into Czechoslovakia. The Arabs say 

ah , okay, the Russians want to play it strong , we'll play it 

strong, and they start shoot ing along the Canal and they try 

to send men across the Canal . They succeed in kidnapping an 

Israeli soldier . They plant mines on the Israeli side and 

they blow up half-tracks . They're willing to start on 

artillery duel, 10,000 shells coming across in the matter of 

a few hours . That was some day's work the other day . 

There's no cessation of Al Fatah terrorism . The new 

electrified fence is stopping them. They 're talking very 

heavy casualties . They admit it in their own publications . 

They can ' t get across very well , but they keep trying. So 

they start shelling the towns . When they started shel ling 

Bet Shean a week or ten days ago , that was a new dimension . 

The hostilities were escalated one step . 

Wheter itls down on the Canal or whether it's up in 

the Valley - whether it l s urban terrorism in the cities , 

bombs in Tel Aviv or in Jerusalem , you have a war on your 

hands . I'm not interested in any of the semantics of whether 

it's a " big war" or a "little war . " The fact that Israel is 

still in a war is shocking and extremely hard for people to 

grapple with. I understand the psychological and the emotional 

resistance behind this . I s rae 1 won the war. Wha t do you mean 

welre still in a war! That, I say, is what we have to try to 

overcome. 

-4-
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Now we overcome it by showing them exactly what the 

situation is . If we can take a couple of thousand workers 

over there , we show it to them. If we can l t take them over 

there, - we will have t o show them with some of the figu r es 

which have now been released by Mr. Pincus and by Mr. Sharef , 

the Ministe r of Finance, when they spoke at the CJFWF meeting , 

and by Mr . Sapir , when he spoke at the UJA Cabinet mee t ing. 

Figures are beginning to emerge . 

I met with Mr. Sapir jus t two days ago and had a long 

talk with him as to what we could actually put down in black 

and white on a one page mimeograph fact sheet to send out to 

you . There a r e three or four key figures . The main figure is 

the money which they are spending on defense, which demonstrates 

more than all the oratory in the world the extent to which this 

war has got Israel by the throat. The anticipated income from 

the Israeli taxpayer in the fiscal year 1969 is anticipated to 

be somewhere between 3 . 3- billion Israeli pounds , possibly up 

to 3. 6 - billion pounds . The high figure is an optimistic one . 

r£ the economy grows and they c.an take a bigger bite of the 

taxes from an expanding economy , they'll have a few hundred 

million pounds more . 

The defense budget is ove r 3 billion pounds . It is thus 

perfectly fair to say that for the en tire population of two-and

a-half million Jews, th e Government of Israel has almost no 

money for everything that those people need - the pol i ce a nd 

- 5-
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the firemen and the garbage collectors and the schoolteachers 

and everything else that the government has to do to meet 

domestic - humanitarian needs . Here's a simpler and blunter 

way of saying this: There's barely ~ nickel for anything 

than defense . That's how high the defense costs have soared. 

So, you have a country which is throttled in 1969 as 

it was not in ' 68 , as it certainly was not In '67 , and you 

have zeTO dollars for anything else except to defend your 

life. And none of this, gentlemen, calculates the cost , the 

actual cost of an outbreak of large hostilities . There , the 

cost is measured in shells expended, in equipment and property 

destroyed . Not to mention lives. 

Now 1 have the detailed breakdown of these expenses: 

how much the electric fence costs - and how much the air bases 

in the Suez cost - and how much it costs the Navy to keep the 

lines open to Elath. And what the cost is of airplanes and 

tanks . I have all the costs . 

I also have the costs of the other things for which there 

is no money available - the human welfare costs - the social 

services costs - the health, education and welfare costs. The 

total of these runs to $365 Million . They simply haven't 

got it - and it's our responsibility anyhow , in the first place , 

because it always was , to assume the humanitarian burden for the 

one-and-a-quarter million refugees whom we brought to the country . 

I'd like you to know that today three per cent of Israel ' s 

population is in uniform . In American terms , do you know what 

- 6 -
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that would mean? Six million me n. The r e are 200 million people 

in America . We haven ' t got six million men in uniform and we ' re 

fighting a full-scale war in Vietnam, as well as maintaining 

commitments to NATO and elsewhere . lYe have only 3!j million men 

in uniform. Do you realize what it means to take three per cent 

of the total population out of the economy? 

Their military costs are chewing up 20 per cent of their 

gross national product . The gr oss national product is abou t 

lS-billion pounds . Th r ee billion pounds is twenty per cent of 

that . Do you know wha t it is in the United States? It's tcn 

per cent. Suppose we had to devote twice as much money to our 

Department of Defense as we do? The Department of Defense in 

the United States has a $70- billion budget . Suppose we were 

spending Sl40-billion? What would that do to the economy of 

this country? What would i t do to the fabric of the democ r acy 

of the country? The Israelis take al l this . 

Now I'm a very hard-sell person but I can' t sel l ha r de r 

than t he facts sell th emse l ves and these a r e the facts . There ' s 

a S365 - million bill for H. E. W . . We have that same bill in 1968 . 

This year , we paid fo r most of those things . We pa i d 80 per 

cent of the hea lth costs in the country . We paid 86 per cent 

of the higher education costs in the country . We paid 90 per 

cent of the housing costs in the country . We paid 60 per cent 

of the welfare costs. We paid 50 per cent of the aid to 

unemployed . This is ,· .. hat the Emergency Fund money is do i ng 

in 1968 . 

- 7 -
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But 60 per cent and SO per cent and 80 per cent will 

not be enough next year because the figures for 1969 require 

us to do 100 per cent of everything . That ' s the reason that 

'69 is so much greater in its demand than ' 68, or certainly 

than '67. I can ' t change these facts or figures. They speak 

for themselves. Your job is to make them speak 50 that the 

people understand these facts and figures. This is what 1 

keep saying over again is the communication gap . 

that gap by informing the people of these things . 

You close 

And then we 

have to depend on what their mood is, their sentimen t, their 

convictions , their ideology , their attitudes. But first they've 

got to know the figures. 

And let ' s not forget that the JDC needs more and the 

ORT needs more. We have to understand those details as well . 

You 've got the Czechoslovakian problem . You know h'hat that 

left in its wake? Do you know how the case load soared In 

Vienna, with its implications on the HIAS? 

ORT has al r eady asked the JDC for more money in 1969 , and 

legitimately so. There is a rising need for student l oans , and 

vocational training for teenagers is one of the most crucial 

needs in Israel because where are they going to get the mechanics 

to man the assembly lines five yea rs from now. And you know 

perfectly well what the whole UJA philosophy has been for 

thirty years: the people of Israel are Israelites and children 

of Israel, whether they live in Morocco , whether they live in 
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Czechoslovakia or whether they live in Poland; whether it's 

an uprising in Czechoslovakia or an uprising tomorrow in 

Morocco; whether you get some unexpected anti-Semitic twist, 

as you got in Poland this spring . So who knows in what 

country somebody else will say it? In November, the twist? 

Or in January, the twist? We're talking, therefore , about a 

campaign in 1969 that is bigger than anyone thought a few 

months ago, beaause a few months ago was before Poland and 

before Czechoslovakia and before the growth of Arab intranSigence . 

We're trying to close the communication gap with YOll, 

the professional community of America , first . In New York ten 

days ago we met with many . many executive directors who came 

to the CJFWF session. There's our own meeting this weekend . 

Tomorrow afternoon we're having in our office about 25 executive 

directors from the Northeastern communities. Thursday, I ' m 

meeting in Chicago with about 15 executive directors from the 

Midwest . Thursday , Irving Bernstein will he in Dallas with 

about 15 executive directors from the Southwest. Friday, he 

will be meeting with about 10 executive directors in Atlanta. 

The professional community of this country has to be oriented . 

The entire professional community of this county has 

to go on one or other of the weekly f l ights to Israel that we 

have arranged . The United Jewish Appeal will pay half the cost 

of every single professional going on one of these flights and 

his community will pay the other half. We have proposed that 

to the communities already. It will cost us $345 for everyone 
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of you. It'll cost YOUT community $345 for everyone of you . 

And everyone of you ought to be on one of those flights in 

December or January . Better if you go \\I i th a group of lay 

leaders from YOUT own town. 

If we can close that gap with our inside family on the 

national level, then you will c l ose it with your top i nside 

family on the local level . And you will be surprised at the 

comprehension and the understanding that men show . They ' re 

not talking about "crying wolf " any more . Khat they're saying 

is that t hey didn't understand. They didn't know . They didn't 

realize. And that's it . 

Just think of something : we're here in September , 1968. 

June of ' 67 wa s what? Sixteen months ago? What's happened in 

16 months? You had the fantastic Emergency Fund, number one . 

You're having this very successfu l Emergency Fund , number two 

better than a ny other count r y in the world is doing . And you've 

got an affirmative clima t e for Emergency Fund number t hree all 

wi th in 16 months. And the Regular Campaign of '67 went over 

that of ' 66 . And the Regular Campaign of '68 went over the one 

in 167. 

If anybody wants to toy around with the word " maturi t y 

of the American Jewish community" anymore , then he ' s playing 

semanti cs. It is mature . and don ' t treat it any othe r way . 

They unders t and when you can open their minds and give them 

t he t o t al picture . What's happened here in 16 months is 

-10-
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phenomenal. For we stand up here and talk about more than 

$300-million worth of human needs - and have the boldness to 

think that maybe we can meet them (our American share of them 

would be over $200-million because the Jews in the rest of 

the world will raise the balance) and still nobody f l inches. 

You go to them with the facts , and you go to them driving hard 

with emotion, and you go to them with the sense of the historic 

dimension of Israel and you'll find them responsive. You go 

to them cold, and you go to them in a pedestrian manner and 

you'll find them unresponsive. 

I'm telling yOll that our goal can be achieved because 

there's the capability here to achieve it . Basically what 

I'm telling you is that if we talk again about the historic 

reality of the situation -- if there ' s going to be a war, 

there's going to be a war whether we raise money or whether 

we don't - then they'll give with all they've got . And they 

understand a very simple thing - they understand that a war 

against Israel is not a war of conquest . It isn't that Egypt 

wants to conquer Israel . It's openly stated in Egypt's own 

words that it is a war of annihilation . Annihilation! Not 

even the Nazis alleged that . All they alleged was they wanted 

to annihilate Jews . But they didn ' t say they planned to 

annihilate France and Holland and Belgium and all the other 

countries they wanted to conquer . 

- 11-
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So the Israelis know what's at stake. And the Jews 

in the United States have to be made aware of what that stake 

is. With the right kind of comprehension and the right kind 

of dedication and the right kind of drive, we can make them 

aware of it . They'll respond . It ' s a fight for life. And it 

can be won. And the primary responsibility for winning it is 

yours -- the professional community. Yours. 

and mine. We are the front - line soldiers . 

right. 

# # # 

-1 2-

That means YOUTS 

We better do it 
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ISRAEL'S CONTINUING CRIS IS 

As Israel passes the year and a half mark following her 

heroic victory 1n the Six Day war, she sti ll finds herself locked 

in combat with her Arab tormentors. The main field of battle has 

supposedly shifted from the desert and r ocky wastes of the Middle 

East to the l ong mahogany tables of the United Nations. But whi l e 

Arab diplomats use delaying tactics, Arab terrorists press the 

conflict on all of Israel's borders and defense lines and occasionall y 

in the very heart of her urban centers . 

It 1s an insidious strategy designed to bleed the tiny nation 

to death. Talk , even diplomatic talk , is cheap, but the lives being 

destroyed or maimed ---on both sldes---is a terribly high price to be 

extracted for the refusal by the Arabs to make peace . 

While the talk---and the shooting - - -goes on, the Israelis 

must also make awesome financial sacrifices to maintain their defenses 

against what some observers tee I will be another inevitable Arab 

onslaught . Without the benefit of free arms shipments , such as Egypt 

and her Arab allies now receive from the Soviet Union , almost all of 

the Israeli people's taxes must go into defense. The Israelis already 

are the most heavi l y taxed people in the worl d, so where are they going 

to find the funds to meet their growing internal needs ? 

Immigration , the lifebl ood of this nation of immigrants , is 

on the upswi ng . Where are the funds to come from to pay for the housing , 

the rehabilitation and the training of the more than 30 , 000 Jewish 

refugees expected to seek a new lite in I srael next year? Where are 

the funds to come from to pay for continuing the social programs aimed 

at bringing more than 300 , 000 illiterate, i l l - t r ained newcomers , most 
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of them from underdeveloped Afro- Asian l ands, into the mainstream of 

modern, western- oriented Israel i life? 

During their continuing emergency . the I srae lis have no 

place to look but to the United Jewish Appeal for assistance in this 

vast humanitarian task. Most of these assistance programs were begun 

by the UJA. but as the years went on the Israelis were putting up $2 

for every $1 raised abroad to support the program. Now it is clear 

that the overburdened people of Israel no longer can afford to pay 

the lion's share. I t is incumbent upon the UJA , which bas given 

life - sustaining assistance to 3,000,000 Jews in its 30 years of 

existence and has brought almost 1,500,000 to I srael since the nation 

was born 20 years ago, to carry this hUmanitarian burden alone . 

That is why we feel certain that the good people of this 

community, regardless of faith , wil l respond with unprecedented 

generosity to the unprecedented needs of a brave and freedom-loving 

people in Israel . 



• 
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Editorial for the English- Jewish Press 

THE PRI CE OF SURVI VAL 

More than a year and a half after the Six Day War , Israel remains 

a nation at war . I t is a war being waged by neighbors who refuse to make 

peace, and who constantly viol ate the cease- fire agreement by infiltration , 

sabotage , shellings and other war - like acts . 

Whethe r it is a brief mortar attack on an isolated border kibbut z , 

a grenade thrown into the entrance of a p l ace of worship , a bomb planted 

in a crowded theater , bus terminal or public street , or even an all - out 

artillery barrage along one of Israel's l ines of defense -- the cost of 

this continuous fighting remains high in lives and money . 

The graves of the hundreds of men , women and children ki lled 

since the Six Day War -- and the hospitals busy rehabilitating the wounded 

attest to the cost in human suffering . 

The tiny bunks crammed into the gas-proof bombshelters where 

kibbutz children sleep every night; the lines of tension on faces too 

young to shave doing guard du ty along I srael's border s -- all attest to 

the cost in emotional strain . 

These are costs in human terms that the people of Israel are 

wi l ling and somehow able to pay . But there is another cost -- the 

spiraling monetary cost of defending the land . Virtually all of the i r 

taxes - - and they are the most heavi l y taxed people in the world 

must go into defense . So who 1s going to pay for the housing, the 

rehabilitation, the training of the tens of thousands 
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~ of destitute Jewish refugees who will seek a new li fe in Isra el 

next year? Who is going to pay for continuing the humanitarian 

programs now under way to bring more than 300 , 000 refugees of 

previous years, many of them illiterate, ill-trai ned , from back

wa r d Afro-Asian lands , into the mainstr eam of modern , we ste rn

oriented Israeli life? 

• 

• 

If the Jews of America refuse to be lured into the fals e 

complacency of thinking that the emergency in Israel ended when 

the Six Day War ended; if the Jews of America realize that IsraelIs 

struggle for survival is being waged in the minds and souls of 

her immigrants as well as along the minefields of her borders; 

if the Jews of America resolve that Israel must live, then there 

is no question of who will pay the costs for Israel's human needs . 

We must help meet that price by giving to the Emergency Fund 

of th e United Jewish Appeal . We must improve upon our community'S 

sp l endid response to the needs of the past by giving in proportion 

to the far vaster problems of the coming year . 

Israel must live. 

I I H 
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SUGGESTED UJA CAMPA IGN PROCLAMATION BY ~{AYOR (Fill in and retype 
doub l e space) 

OFF I CE OF TIIE MAYOR (YOUR CI TY AND STATE) 

WHEREAS the United Jewish Appeal is a distinguished, nationwide endeavor , 

dedicated to the saving and the b u i l ding of human l ives, and 

WHEREAS this year of Nineteen Sixty- nine finds the United Jewish Appeal 

confronted wi th the awesome responSibility of providing life- saving aid and 

social services to 850,000 men, women and children presently living in 31 

countries throughout the world , and 

WHEREAS of these 850,000 needy men , women and children , some half - mi llion 

are destitute immigrants in I srael who require emergency assistance as a resu l t 

of cont i nuing tenSions in the area, and 

WHEREAS these SOO,OOO immigrants include the aged and sick , the young 

and he l pless, the underfed and ill- housed , the impoverished requiring we l fare 

aSSistance , and the unemployed who require training in modern skills if they 

a r e to gain employment , and 

WHEREAS the tax- paying citizens of I srael are carrying the burden of 

defending their land to the limit of their means and can no longer share in 

assistance to the immigrants as they have in previous years , and 

WHEREAS it devolves upon the United Jewish Appeal to carry this full 

burden of rehabilitative and social services on behalf of t he immigrants i n 

I srael, whi l e a l so aSSisting 350 , 000 needy fel l ow Jews in 30 other countries 

of the globe , and 

WHEREAS in the 31st year of its eXistence , the United Jewish Appea l 

continues to serve as an inspiration to free men allover the world by its 

magnificent achievements in providing di rect aid to more than three million 

pe r sons . . • resett l lng more than a mi llion and half of them in I srael , the 

United States and other free l ands, and 
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WHEREAS the United Jewish Appeal is , during this year o f 1969 , engaged 

in a great. nationwide Emergency FUnd campaign on behalf of the Israeli people 

as well as its regular campaign for needy Jews elsewhere in the world, 

WHEREAS the members of the Jewish community of (name of City) have pledged 

themselves to act i ve participation in this significant and meaningful undertaking , 

NOW, THEREFORE , I . (name of Mayor), Mayor of the city (name of city) do 

hereby pronounce and proclaim tbe (month , day or week) or (date) 1969 as 

UNITED JEWISH APPEAL (MONTH, WEEK OR DAY) 

AND DO HEREBY call upon all men and women of good will, representing every 

falth, who live in the city of (name of city), to give unto this 1969 campaign 

of the United J ewish Appeal their full understanding, their heartfelt cooperation , 

and -- above all -- their most prompt and generous contribution. 

(MUNICIPAL 
SEAL) 

(Signature of Mayor) 



• RELEASE, MAYOR' S PROCLAMATION 

• 
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MAYOR (~) LAUDS UNITI:D JIl.fISH APPEAL, PHOCLAIMS (DATE) 

AS UJA (MONTH , WEEK OR DAY) 

Paying tribute to the United Jewish Appeal for its "history of magnificent 

achievements in saving and rehabilitating millions of Jewish lives, and particu

larly for its heroic aid to the people of Israel during their continuing struggle 

for a just and lasting peace," Mayor (~) yesterday proclaimed (~) as 

United Jewish A ppeal (~onth , week or day) . He urged citizens of all faiths to 

suooort (name of city's ) ( name of loc~l campaign) in behalf of the nationwide 

United Jewi sh Appeal's Emergency Fund drive for humanitarisn assistance to the 

people of Israel and for destitute Je~s el sewher e in the world. 

In his official procl~~tiont Mayor (name) cited the UJA as the major American 

Jewish organization raising funds for the transportation of Jewish immigrants to 

Israel and their resettlement there, and for humanitarian aid to hundreds of 

thousands of refugees and distressed Jewish men , women and children in JO other 

countries . 

Mayor (name) pointed out that in 1969 the UJA must continue its K~rgency 

Fund campaign for as long as conditions remain cr itical in Israel. The UJA, he 

said, has assumed f ull responsibility for so~e half-a- million immigrants whose 

absorption into Israel's Bocial and economic structure will otherwise be unduly 

delayed by post-war factors. It must also make funds available for such vital 
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social services as the car e of the aged a~d Si ck; t he physical l y and mentally 

handicapped; the young people whose education faci lit ies need drastic assist 

ance , and the jobless who have not yet acquired mOdern worki ng skills and 

need training . 

The Israeli taxpayer , he said, cannot help defray the costs of these 

great humanitarian programs because the continuing tensions in the Midd l e 

East divert virtually all of the country ' s resources into costly defense and 

security measures . The UJ A has a l ways been responsible for meeting these 

acute needs, as wel l as the needs of its impoverished co- re l igionists in 30 

other countries a total of 850,000 destitute Jewish men , women and chi l dren 

for whom the (name of local campaign) must raise funds in 1969. 

UJA aid programs are carried out by its member agencies : The United 

I srael Appeal . Inc ., which transmits funds to the Jewish Agency for Israel 

in Jerusalem, to transfer , resettle and absorb immigrants coming to Israel; 

The Ameri can Jewish Joint Di stribution COmmittee, which aids Jews in 30 

countries , including Israel, where it conducts special welfar e programs for 

aged , chronically ill and handicapped immigrants , and the New York Association 

for New Americans, which assists Jewish refugees to the United States. The 

United Hi as SerVice , which helps Jewi sh refugees sett ling in countries other 

than Israel, and ORT, the Jewish global organization which provides vocational 

and technical training for immigrants in Israel and needy youths in other 

countries , also benefit from the UJA campaign . 
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RELEASE #1 -- ANNOUNCEMENT OF CAMPAI GN (Fill in and retype 
double space) 

FROM: (Local Campaign) 
(Address) 

FOR RELEASE (Date) 

(NAME OF LOCAL CAMPAIGN) J OINS UJA'S THIRD EMERGENCY 
FUND SINCE SIX DAY WAR 

The (name of local campaign) announced today that it will participate 

i n the United Jewish Appeal's third nationwide Emergency Fund drive since 

the Six Day War to help meet the spiraling humanitarian needs of the 

Israe li people and other Jews throughout the wor l d. 

"Our goal for 1969 1s to ratse even more than we raised for the 

first Emergency Fund in 1967 immediate l y after the Six Day War ," 

declared Mr. (name of local federation president) . President of the 

(name of feder ation) . He said a chairman, officers and committee members 

will be named soon to lead the local drive . 

"The Israeli taxpayer is being taxed as he has never been taxed before 

to pay the full cost of defending his l and against enemies who vow to 

annihilate him" Mr . (federation president) said. "'Iberefore , we must give 

as we have never given before to assume a greater share of the humanitarian 

programs established by the UJA in Israel, whi ch the Israelis can no longer 

he l p to support . " 

Mr . ( federation president) noted that uppermost among these programs 

was the rehabili tat i on and absorption of more than 30,000 immigrants 

who UJA funds helped bring to Israel's shores t his year, as well as at 

least 30 , 000 more expected in 1969 . "In addi tion to these newcomers, 

the r e are more than 300 ,000 immigrants who need special training and 

care because the illiteracy and l ack of skills they brought with them 

from underdeveloped l ands sti l l prevent them f r om being absor bed into 

I srael 's modern society. These unabsorbed immlgrants-- who have 

the biggest fami l ies, t he fewest wage ear ners and the largest 
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number of !lged, handicappe d and infirm--blpose 8. huge burden on the people 

of Isra.el ')'nd pose a direct threat to Israel's survival. Only fl fully 

inte grated people can successfully defend the land and at the same time 

build 0. str ong econom.y--thc two essentiah for survival and nationhood." 

~i r. (federation i>resideat) said UJA funds a.lso IIIU~ t be used to assist 

more tha t 300 , 000 destitute Jews throughout tbe world, many of tbem faeiag 

cond ition s of de privation aod persecution in Moslem l"nds an d nations behind 

the Iron Curtain. liThe relief, rehabilita tion and transporta tion of these 

needy J ews to Israel /lnd othe r fre e countries must continue to be a chief 

concern of the UJA especially in the wake of hostile reaction to Israel's 

victory itl tbe Six Da.y War," !Ir. (federation president) said. 

"Jr . (federation president) s a.id Israel's enorulOUS defense burden h:l.S 

forced her to freeze socia..l services at the 1968 level. " 'fhis includes 

all hos pital con~ t r u ction, psychia.tric s ervices, pr en a ta l and infant ca.re 

clinics and welfare grants," he said. "f'urther~ore, nothing can be done in 

1969 to ease a situation in ~hich 123 , 000 Israeli famili es, or one out of 

five, are liYing in substandard housing . 'rhe freeze on welfare payments 

at the present level will be a hardship to the 116,000 families in Israel, 

or one out of si~, living below the poverty line, which is defined as less 

than $1l5 per family per month!," 

The United Jewish Appeal is the major American agency aidi~g immigrants 

to Israel, and refugees and distressed Jews throughout the world. Funds 

raised by the UJA'e annual nationwide campaigns provide humanitarian and 

rehabi litative services through its member agencies, !he Uni ted Israel 

Ap~eal, Inco, which transmits funds to the Jewisb Agency for Israel in 

Jerusa.lem; the Joint Distribution Committee, which aids Jews in 30 countries, 

and the ~ew York Association for New Americans, wbich ai.ist. Jewish refugees 

to the United States. 



• RELEASE 82 -- NAMING OF CHAIRMAN 

FROM : (Local Campaign) 
(Address) 

(Fill in and retype 
double space) 

FOR RELEASE (Date) 

(NAME) NAMED CHAIRMAN OF (NAME OF LOCAL CAMPAIGN) 
TO HEAD (NAME OF COMMUNITY) DRIVE FOR UJA EMERGENCY FUND 

(Name of Chairman), (business or civic affi l iation) , last night 

was named Chairman of the (name of local campaign) to mobilize 

community support for the United Jewish Appeal's third nationwide 

Emergency Fund drive on behalf of the pressing social needs of the 

Israeli people and distressed Jews elsewhere in the world. 

"With peace still eluding the people of Israel more than a year 

~ and a half after the Six Day War , the enormous costs of defending 

their land against enemies bent on revenge make it impossible for 

• 

them to continue paying the major share of UJA- sponsored humanitarian 

programs," Mr . (Chairman) said after being selected by leaders of the 

(local campaign). "Our goal for 1969 must be greater than i t was in 

1967 immediately after the Six Day War to help bring the Israeli 

people the social r elief they need to meet the continuing crisis." 

Mr. (Cha irman) said the Israeli people can no longe r afford to 

bear the brunt of rehabilitating and integrating the more than 30 , 000 

immigrants brought to Israel by the UJA this year and the 30,000 

more expected next year. He noted that Israel also has more than 

300 ,000 immigrants, mostly from non-western lands, who remain 

unabsorbed because of illiteracy and lack of skills . "The absorption 

(more ) 



• 

• 

-2 -

of these immigrants, who are among the non-westerners making up more 

than half of Israel's population , is essential to the successful 

defense of the land and the building of a viable economy and a unified 

people , " Mr . (Chairman) said . "Only through increased giving to the 

UJA's Emergency Fund can the Jews and non-Jews of (name of communi t y) 

contribute to the success of the immigrant absorption program and to 

the su r viva l of the Israeli people ." 

r.1r . (Chairman) also noted that UJA funds were needed to con 

tinue aid programs for more than 300 , 000 desti tut e Jews elsewhere in 

the wor l d . " For many of these Jews, especially those living in Moslem 

countries and behind the Iron Cur t ai n, l ife since Israel's victory in 

the Six Day War has been filled with terror," Mr . (Chairman) said . 

"Somehow, we must continue to help them carryon and to escape to 

Israel and other lands of freedom at the first opportunity . " 

The chairmanship of the (name of local campaign) is another in 

a l ong list of civic duties fo r Mr. (Chairman) . He a l so has served 

as (list of community affiliations) . "I accept this new role with a 

deep sense of honor and responsibility because I realize that this 

year's Emergency Fund drive may be the most important yet for the 

survival of t he Israeli people and the Jews of the world ," he said . 

The Uni t ed Jewish Appeal is the majo r American agency aiding 

immigrants to Israel, and r efugees and distressed Jews throughout 

the wor ld. Funds r aised by th e UJA's annual nationwide campaigns 

provide humanitarian and rehabilitative services through its membe r 

agenc ie s , The United Israel Appeal , Inc . , which transmits funds to 

~ the Jewish Agency for Israel in Jerusale m ~ the Joint Distribut ion 

Committee , which aids Jews in 30 countries, and the New York Assoc -

iation for New Americans, which assists Jewish refugees to the Unit ed 

States . N N N 
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RELEASE #3 -- NAMING OF CAMPAIGN LEADERS (Fill in and retype 
double space) 

FROM: (Local Campaign) 
(Address) FOR RELEASE (DATE) 

PROMINENT JEWISH LEADERS NAMED TO KEY POSTS 
IN (NAME OF COMMUNITY) DRIVE FOR UJA EMERGENCY FUND 

Several prominent leaders of the (name of community) Jewish 

community were named last night to key posts in the (name of local 

campaign) to spearhead local support of the United Jewish Appeal ' s 

third nationwide Emergency Fund drive on behalf of pressing social 

needs of the Israeli people and destitute Jews of the world. 

(Name of local chairman), chairman of the (name of local 

campaign) announced the following appointments: (list names, campaign 

titles and major businesses, welfare or civic affiliations in this 

paragraph) . 

"We are fortunate to have men and women of such high calibre accept 

the important roles in what could be the UJA Emergency Fund most vital 

to the survival of the people of Israel and the Jews of the world," 

Mr . (Chairman) said. 

"Not since the Six Day War have the Israelis faced such a c l amor 

by their enemies for their annihilation , " Mr. (Chairman) dec l ared. 

"Spiraling defense costs have made it impossible for the Israeli's 

to bear the brunt of caring for the immigrants who are the lifeblood 

of the nation . The UJA must shoulder the full burden of these 

humanitarian costs, and that is why our goal must be to raise more for 

the 1969 Emergency Fund than we raised for the 1967 emergency fund right 

(more) 
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after the Six Day War." 

Mr. (Chai rman) said that it has been the traditional respon 

sibility of the UJA to bring the immigrants to Israel, including the 

30 , 000 who are arriving this year and the 30,000 who are expected 

in 1969. " Now we must also take ful l responsibility for the rehabili

tation and absorption of these immigrants, as well as the training 

and care of 300,000 immigrants who remain unabsorbed because of the 

illiteracy and lack of skills they brought with them from non- western , 

under-developed countries , ll he said. 

~1r. (Chairman) also noted that UJA funds were vitally needed to 

care for more than 300,000 destitute Jews elsewhere in the world , 

many of whom have faced deprivation and persecution in Mos l em and 

Iron Curtain countries following the Six Day War . "The UJA makes it 

possible for thousands of these Jews to flee to Israel and other 

countries where it is no crime to be a Jew ," Mr . (Chairman) said. 

" But for many , emigration is not yet possible, and we must continue 

to provide them with the medical and social assistance that at least 

makes physical survival possible ." 

The United Jewish Appeal is the major American agency aiding 

immigrants to Israel, and refugees and distressed Jews throughout 

the world. Funds raised by the UJ A's annual nationwide campaigns 

provide humanitarian and rehabilitative services through its member 

agencies , The United Israel Appeal, Inc. , which transmits funds to 

the Jewish Agency for Israel in Jerusa l em ; the Joint Distribution 

Commi ttee, which aids Jews in 30 countries , and the New York 

Association for New Americans, which assists Jewish refugees to the 

~ Uni t ed States . 

# # # 
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RELEASE #4 -- REPORT OF WOMEN ' S DIVISION CHAIRMAN 

In response to the spiraling humanitarian needs toucbed off by 

Israe l's continuing batt l e for survival, the women of (name of 

community) will be ca lled upon to play a key rol e in the United J ewish 

Appeal' s third nationwide I srael Emergency Fund drive since the Six 

Day War, ~~s . (name of chairman), Women ' s Division Chairman of (name 

of Campaign), declared today . 

"Even though more than a year a nd a half has passed since the 

Six Oay War, the people of Israe l are still surrounded by enemies 

sworn to push them into the sea," Mrs . (last name) said . "As a r esult , 

nearly every cent now r aised by taxes in Israel must go t oward defense , 

making the Is r ae l is unab l e to continue contributing the lion's share 

toward immigrant aid and other humanitarian programs . That is why the 

1969 Emergency Fund must r aise even mor e than was raised in the first 

emergency fund right after the Six Day War in 1967 . " 

Mrs . (last name) said the role of the Women ' s Division will be to 

"he lp spr ead the story of I s rae l' s enormous needs" as well as to solic it 

gifts for the emer gency fund . "It is not easy for some to unders t and how 

an emergency can st ill exist so l ong after t he Six Day War, "Mrs. (last 

name) said . "But we plan to c l ose that communications gap with facts 

and figures showi ng how dollars from abroad are desperately needed to help 

evert en internal social c r isis that Is as much a part of the Israeli 

people's battle for survival as meeting the crisis outside their borders . " 
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Mrs. (last name) noted that uppermost among the costs now beyond the 

means of the Israelis are the housing, training and rehabilitation of more 

than 30,000 immigrants expected to arrive next year . She said Israe l a l so 

no longer can afford to continue paying everything toward the cost of 

these programs for more than 300,000 newcomers, most of them from back

ward Afro-Asian lands, who still cannot support themselves because of 

illiteracy and lack of modern skills. 

Mrs . (last name) also reported that UJA funds were needed to help 

care for more than 300,000 destitute Jews e l sewhere in the world, many 

suffering persecution in Moslem and Iron Curtain countries since the 

Six Day War . "Until these people are permitted to leave , so that the UJA 

can transport them to Israel and other free countries, we must make sure 

that they receive enough aid for physical survival, " she said . 

~~s. (last name) issued a call for vo l unteers to take part in the 

Women ' s Division drive for the UJA Emergency Fund . "It will be hard 

work, but rich with the satisfaction of helping a brave people in their 

struggle for survival, " she said. 

The United Jewish Appeal is the major American agency aiding immigrants 

to Israel, and refugees and distressed Jews throughout the wor l d . Funds 

raised by the UJA ' s annual nationwide campaigns provide humanitarian 

and rehabi l itative services through its member agencies: the United 

Israel Appeal, Inc., which transmits funds to the Jewish Agency for I s r ael 

in Jerusalem; the Joint Distribution Committee, which aids J ews in 30 

countries, and the New York Association for New Americans, which assists 

Jewish refugees to the United St ates . 
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The United J ewish Appeal is the major American agency aiding 

immigrants to I srael, and refugee and distressed Jews throughout the 

worl d . Funds raised by the UJA's annual n ationwide campaign s provide 

humanitarian and rehabilitative services through its member agencies: 

the United Israel Appeal, Inc ., whi ch transmits funds to the Jewish 

Agency for I srael in Jerusalem; the J oint Di stributi on Committee , 

whi ch aids Jews in 30 countries, and the New York Associ a tion for New 

Americans, which assists Jewish refugees t o the United states . 
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RELEASE #5 -- NEWS FEATURE 

Unti l the Israeli people can win the peace , they will be 

so overburdened maintaining their defenses against anothe r war that 

they wi ll be unable to help meet the spiral ing social needs within their 

borders, ~rr . (campa i gn chairman), chairman of the (name of loca l 

campaign) warned today . 

"Not since the Six Day War have the I sraelis been faced with such 

bold treats to their survival , have they been pushed so c l ose to the 

brink of war by neighbors sti ll crying for thei r total annihilation," 

Air . (campaign chatman) said. "In the face of this continuing crisis, 

the Israelis have no choice but to pay the terribly high costs of defense . 

Vi r tual ly a ll of their taxes must go into defense , and they are already 

the most heavily taxed people in the world . They no l onger have the 

resources to he l p contribute t oward the trans portation, absorption, 

housing, rehabilitation and training of the more than 300,000 illiterate, 

ill- t r ained newcomers sti ll on the social rolls from past yea r s ." 

Mr . (chairman) called for "a record outporuing of support" 

for the cur rent drive of the (name of the l ocal campaign) so that a 

recor d a llocation can be made to tbe 1969 Emergency Fund of the United 

Jewish Appeal, the UJA ' s third nationwide emergency campaign since the 

Six Day War . He also noted that the (name of l oca l campaign) would 

contribute to the UJA ' s regu l ar campaign on behalf of destitute J ews 

throughout the worl d . 



• 

• 

• 

-2 -

"Israel's greatest social problem invo l ves her unabsorbed immigrants, 

mostly from backward Afro - Asian countries, who need special attention and 

training to be brought into the mainstream of westernized Israeli life, n 

Mr. (chairman) said. "These are the people hardest hit by the cutback in 

social programs, although the whole nation really suffers because it can 

be only as strong as its weakest social link." 

Mr. (chairman) noted that most of the immigrant - assistance programs 

were begun by the UJA, but that the Israelis over the years had partici 

pated even with a majority contribution of $2 for every $1 raised abroad 

to support these programs. RNow it is the UJA alone that must assume 

this entire enormous humanitarian burden, ft he said. 

To illustrate the depths of I srael's crisis, Mr. (chairman) said that 

general social services have bee n frozen at the 1968 level, including hos

pital construction, psychiatric services, prenatal- and infant - care clinics 

and welfare grants. -The situation becomes all the more critica l when you 

consider that one out of five families is living in substandard housing, 

while one out of six earns less than S115 per month, the poverty line in 

Israel , ft he said. 

The United Jewish Appeal is the major American agency aiding immi 

grants to Israel, and refugee and distressed Jews throughout the world . 

Funds raised by the UJA's annual nationwide campaigns provide humanitarian 

and rehabilitative services through its member agencies: the United I srael 

Appeal, I nc., which transmits funds to the Jewish Agency for I srael in 

J erusalem; the Joint Distribution Committee, whi ch aids Jews in 30 countries, 

and the New York Association for New Americans , which assists Jewish refugees 

to the United States. 
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LETTER #1 -- FROM NEWLY APPOINTED CHAIRMAN 

Dear Friend : 

I am writing this letter to ask for your help -- yours, and that of 

every other Jewish resident of our community. 

I have accepted the post of Chairman of our 1969 United Jewish Appeal 

Campaign with a feeling of great responsibility. Not since the darkest 

days of the Holocaust have Jews throughout the world been confronted with 

the critical problems which now challenge them. 

In Israel, 2! million Jews are still threatened with annihilation; 

their homes and lives are shattered by terrorist bombs; their nation's 

resources must be invested sol ely in defense of the land, without a penny 

left over for the social services that make life upon that land more than 

mere existence . 

In other countries , like Czechoslovakia, Poland and the Moslem countries, 

al l sense of security has vanished. Jews do not know from one moment to 

the next what new pogrom, what new outrage and persecution awaits them. 

In other free countries tens of thousands of needy Jews, helpl ess 

Jews,cry out for our help. 

In our own community the costs of maintaining our socia l services, of 

building a viab l e, creative Jewish life are spiralling ever higher. 

This year , in addition to our regular campaign which will help 

850,000 needy Jewish men , women and children in 31 countries -- we wi ll 

undertake a special Israe l Emergency Fund, shoulder to shoulder with 

other Jewish communities throughout America and with the brave people 

of that be l eaguered land. 

OUr task is to bring the true facts home to our neighbors and 

friends . If they understand the facts - and if they are proud to ca ll 

themselves Jews them they wi ll give as never before without our even 

asking . That's how critical the situation really is . 
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I want your help in this life-ar-death effort . 

(A) I am asking you to volunteer your time and to serve as a campaign 

worker . We will soon have a meeting of others who have taken this respon

sibility upon themselves at (time, place, date) , I hope that I can count 

on your being there. (sent with business reply card) 

(B) I shall soon invite you to attend a most important community affair 

to further this great cause. I feel sure that when it takes place, you wil l 

contribute greatly to its success by attending. 

(C) I shall soon have the pleasure of calling upon you to explain the 

facts in detail and to ask for your contribution . I know that you will 

understand and that your gift will be an inspiration to others in our community . 

Thanking you for your support and cooperation I remain, 

Sincerely yours, 

Chairman. 
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LETTER 1 2- -CHAIRMAN ' S INVITATION TO A FUNCTION 

Dear ..... ... .. . 

Jews throughout the world are today confronted with an 

emergency of unprecedented dimensions . It is now a year and 

a half since Israel won her life-or-death victory in the 

Six Day War and still there is no peace. The cease-fire 

agreement is broken every day , on all of her borders, and in 

the streets of her cities ",'here vicious terrorists bomb 

innocent women and children. Quite f ran kly , Israel is still 

at war and a war economy does not permit the people of Israel 

to care for the sick and hungry, the downtrodden and the 

destitute. 

In other countries, a continuing result of the Six Day 

\var has been the persecution of the Jewish population who 

cry for assistance in immigrating to freedom in Israel . And 

in thirty countries throughout the world hundreds of thousands 

of helpless Jews still turn to us for help. 

I am writing to ask that you join other leaders of our 

Jewish community at a critical dinner meeting to discuss the 

dimensions of this emergency and our responsibilities in meet

ing it through the United Jewish Appeal Emergency Fund . 

The dinner will be held at 

on J at Please return the 

enclosed card to tell me if we can count on YOUT being t he r e . 
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LETl'ER #3 -- SAMPLE SOLICITATION LETTER 

Dear Friend: .' 
I want to speak vtth you in this letter as frankly as if we were sitting 

together in your living room, 50 let me begin by coming right to the point: 
I am asking you to give more money to the United Jewish Appeal this year than 
you have ever given before. 

Believe me, I would not ask this of you unless there vas good reason. 
There 1s: hundreds of thousands of our fellow Jews desperately need it. 

In Israel there 1s war. It is a var in which vicious terrorists cross 
her borders and blow up innocent women and children. It is a war in which 
daily artillery attacks shatter homes and farms -- and lives. 

Because Israel 1s at war, the people of Israel must spend their entire 
revenue on defense. Our fellow Jews i n Israel tax themselves in order to defend 
themselves from annihilation. Almost every single dollar the Israeli taxpayer 
gives to his government must go for arms. The people of Israel expend both 
their money and their blood to preserve themselves and their children 1n a 
Jewish homeland. There 1s simply no money left for social services. 

What are social services? Things like hospitals, schools, housing, the 
absorption of immigrants, job training. Things that we in the United States 
take for granted. We pay our money and we receive government services. In 
Israel there 15 no money for anything but one service -- the preservation of 
the state against the threat of armed aggression. 

In 1969 all hospital buUding i s frozen. In 1969 all welfare grants, 
all infant welfare clinics are to remain at 1968 levels. This despite the 
fact that nearly 40,000 new immigrants are expected. Immigrants who must be 
absorbed if Israel is to live as a viable state. 

One out of five families live in substandard housing. They will continue 
to live in substandard housing in 1969. They viII continue to do so because 
defense costs in Israel are three times !! heavy !! those costs ~ only ~ 
years ago. 

We must meet our obligation to our fellow Jews. 
the philanthropic burden that is ours by right and by 

We must assume 
privilege. 

fully 

The people of Israel sacrifice their strength and substance every day 
of the year in their 365 Day War. We must do our part. American Jewry must 
raise $200,000,000 this year if we are to do what is required to support our 
brothers in need. The emergency continues. It is greater than ever. 

I am confident we will do what we must do. Last November during the 
UJA study mission ltbshe Dayan vas asked by one of the mission members what 
was expected of us. His reply is ~ reply. r know it is your reply. "r 
would expect of you to feel Jewish. And r would say that if you feel Jewish, 
you will do what one Jew does for another when he is in trouble." 

There are Jews 1n troUble. Help them. 

Sincerely yours, 

Campaign Chairman 
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LE'l'rER fI4 -- SAMPLE SOLICITATION LE'l'l'ER 

Dear Friend: 

A lot of young men and women in Israel have given their lives 
in wars to preserve the safety of their countrye And a lot more 
have given their lives in 80 called peace to preserve the same 
safety. 

For in a real sense, Israel has never known peace. 

In this kind of peace, saboteurs cross her borders and kill 
civilians. 

In this kind of peace, snipers fire across her borders . 

In this kind of peace, she 1s subjected to artiller y attack. 

And 60 all of her resources and efforts 1IDJ.st go into constant 
vigilance against hostile neighbors who have sworn to see every last 
man, \loman and child pushed into the sea. 

Meanwhile 300,000 immigrants await education, homes and ab
sorption into the social and economic life of the country. 

The old and 111 must be cared for. 

30,000 or more immigrants who will arrive 1n 1969 IlD.lst be taught 
the language, a trade, given urgent medical attention, counseling, 
food and clothing. 

They must be taught to make a stony soil bear fruit. 

But the people of Israel must devote their time and resources 
defending themselves. More than ever before we must help the immi
grants, the Sick, the old and the young . And by helping we can bring 
these people a little closer to peace. 

Israel must live. 

Sincerely yours, 

Campaign Chairman 
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LE'I'rER f!5 - - SAMPLE SOLICITATION LE'I'rER -- FOLLOI/-UP 

Dear Friend: 

I am vrltlng to you today to ask that you give more 
the United Jewish Appeal than you have ever given before . 
before it's too late. 

JDOney to 
Today, 

Looking at the troubled history of Israel, it's har d to believe 
that it could ever be too late for the people of this courageous and 
determined nation . Time and again they have conquered awesome odds 
and survived the threat of annihilation. 

But this time it can be too late . Not for the physical survival 
of Israel 85 a nation. But for the survival of social stability so 
crucial t o the well-being of a people. 

It can be too late for lIOre than 300,000 lllDl11grants who need 
medical attention, food, clothing and places to live. For those 
who must learn a new language and customs and who must be trained so 
they can find useful employment. For those who must be absorbed into 
an uneasy society of people vbose lives have been disrupted and vhose 
futures have been clouded by var after var and the prospect of var 
again. 

It can be too late, unless ve help . Unless ve support the 
humanitarian vork of the United Jevish Appeal. 

As you read this, Israel, more than ever before, is using all 
her resources and energies to defend against unlavfUl border attacks, 
sabotage and the ever-menacing possibility that full var vill suddenly 
strike. He r people are simply unable to contend vith the human prob
lems within her borders, too. And so this , more than ever before, 
must be our job. Before it's too late . 

Won't you make a generous contribution and send it to me today? 

Believe me, it vill be appreciated. 

Since r ely yours, 

Campaign Chairman 
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UNITIID J!lWISH APr<>AL 

TELSVISION SPots 

# 1 - RefugceArrivnl, 60 seconds 

II 2 .. You Gotta ne Kidding, Peter Sellers, 60 seconds 

fI 3 - \~t the lo.'-orld Needs Now Is Love, 60 seconds 

II 4 .. Another Einstein, 30 seconds 

It 5 .. \'io:ncn Nourning, 30 seconds 

1# 6 - Children "ai ting. 20 seconds 
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UNITED JEWISH APPE'AL 
69-60-1 
60 seconds 

TITLE: REFUGEE ARRIVAL 

VIDI'D 

Refugee arrivals 

Freeze frame on refugee 
and mat UJA logo 

Rev. 10/ 4/68 

AUDIO 

EAR'IIlA KITT 

Eartha Kitt sings Haveynu shalom 

Aleichem. 

GIVE TO 'IIlE UN I TED JEWISH APPE'AL . 
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UNITEIJ JEWISH APPEAL 
SPOT 69-60-2 
60 Seconds conti nued 

TITLE : "YOU GOTTA BE KIDDING! " 

SELLERS 

YOU GOTTA BE KIDDING ! 

DIRECTOR (voice over) 

NO. WE'RE NOT KIDDING . YOUR ONE 

GIFT TO THE UNITED JEWISH APPEAL HELPS 

THOUSANDS OF PEOPLE - - YOUNG AND OLD --

HERE IN AMERICA. IN ISRAEL A.~D ROUND THE 

WORLD. 





• 

• 

• 

SPOT 69 -30-4 
30 seconds 

TITLE: "AN01liER EINSTEI N" 

VIOEXl 

EYebal l shot and 
zoom out to face of Albert 
Einstein 

Sti l ls of montage of 
re fu gees being rescued. 

Zoom in to chi ld. 

Freeze frame and super UJA 
l ogo over chi ld's face . 

Oct. 4 , 1968 

AUDIO 

ANNCR. ( VO ) 

1liIS MAN CHA~GED 1liE ENTIRE aJURSE OF 

HUMAN HISTORY . ALBERT EINSTEIN 

A REFUGEE ~HO FLED filS HOME. 

1liE UNITED JEWISH APPEAL HAS RESCUED 

OVER A MILLION AND A HALF REFUGEES. 

BUT MANY THOUSANDS ARE STILL WAITI NG. 

AND "HO KNOWS , MAYBE 1liERE' S AN01liER 

EINSTEIN IN 1liIS GROUP WAITING ... WAITING 

TO HEAR FROM YOU. 

GIVE TO 1liE UNITED JEWISH APPEAL . 
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UNITED JEWISH APPEAL 
69-30-5 
30 seconds 

TI1LE: \\OMEN MOURNING 

Rev. 10/ 4/ 68 

VIDEO AUDIO 

Israeli women crying at graves 

Freeze frame on weeping 
women and mat United Jewish 
Appeal logo 

ANNCR. (VO ) 

THESE ISRAELI WOMEN WILL NEVER FORGET 

THEIR HUSBANDS ~HO GAVE EVERYTHING SO THAT 

ISRAEL MIGHT SURVIVE. 

WE ' RE ASKING ONLY THAT YOU GIVE SOMETHING 

TO THE UNITED JEWISl APPEAL. 
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UNITED JEWI9i APPEAL 
69-20-6 
20 seconds 

TITLE: CHILDREN WAITING 

Rev. 10/ 4/ 68 

VIDEO AUDIO 

Refugee child 

MAT IN UJA LOGO OVER 
FREEZE FRAME OF aULD. 

ANNCR. (V. O.) 

ONE OUT OF EVERY TWO REFUGEES R8SaJED BY 

11iE UNITED JEWI9i APPEAL IS A CHILD. IT 

COSTS J UST 5200 TO RESCUE 11iIS CHILD. 

AND THOUSANDS OF CHILDREN LIKE HER ARE 

WAITING ... WAITING TO HEAR FROM YOU . 

GIVE TO 11iE UNITED JEWI9i APPEAL. 
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UNITED Jm'lISli APPEAL 
"GIVE Sa-lETHING" 
# 1 
20 Seconds 

Thi s i s 

During the Six- Day War the people of I srael were 

prepared to give everything , even their lives , so that 

I srae l would survive . 

We rre only aSking you to give something to the 

Uni ted Je'.'.'ish Appeal. 

Please give now so there will be a l ater . 
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UN I TEO J E\~ I SH APPEAL 
CH I LOREN '/A IT I NG 
# 1 
30 SECS . 

Hello , th i 5 is ________________ _ 

S i nce World ~/ar II the United Jewish Appea l has rescued more than a million and 

a half refugees from persecution and death and brought them to new countries 

t o rebui Id their lives . 

Israel alone continues to take in tens of thousands of refugees each year . One 

out of every two refugees is a chi Id . And thousands of children in desperate 

need of your help are waiting . . . .. waiting to hear from you . Give to the United 

Jew i sh Appea I . 
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UNITED JE~I I SH APPEAL 
"'-V.T THE I'I0RLo NEEDS NOli I S LOV E 
#2 
60 SECS. 

MUSIC: " Wha t the ~lOrl d needs nO'"l'l' I s l ove sweet love ; It's t he only t hing that there's 

Just t oo littl e of " •••••• (fade muslcl 

ANNOLtoiCER 

• 
love - the act of giving 

In Israel Or. Micha Glazer l oves almost twelve to fourteen 

hours a day - giving of herself by caring for the medica l 

needs of some of the tens of thousands of re fugees rescued each 

year by the Un ited Jewish Appeal and brought to Israel. 

And David Gerber loves, gives of himself at UJA 

supported rehabi litation centers where newly arrived 

Immigrants are helped to become self supporting citizens. 

(Music up In background) 

And you ••••• are you going to love this year? 

Give to the United Jewish Appeal. 

(Music up to full) 

"Love sweet love; no not just for some but for everyone." 



UNITED JEh'ISH APPEAL 
"GIVE so.'.fE1.'HING" 
# 3 

_ 30 seconds 

This i s ____________________________________________ __ 

During the Six Day War the people of Israe l were prepared to 

give everything , even their lives , so that Israel would survive . 

This was nothing new to the Israelis. Because each day, 365 days 

a year, the people of Israel stand ready to give everything. 

We ' re only a s king ~ to give something to the United Jewish 

Appeal • 

• Please give now so there will be a l ater • 

• 
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UJA SPOT 
REFUGEE RESCUE 
14 
60 Seconds 

(Eartha Kitt singing in background) 

Imagine f or a moment that you a r e a refug ee fo r ced to lea ve your count ry 

because of persecution and fear. You have no home, no money. 

But you kn ow that soon, t hr ough t he United Jewish Appeal, t he re will be 

, a plane for you and your family ~ that you will be fed, and given the ca r e 

to he lp you rebuild you r life in I s rae l. 

Imagine a new apa r tment for your f amily, with d ishes. pots and p8ns -

a bath. 

There's a Job , too. and schoo l s tor your c hi Idr en. 

But most impor tan t - I s r ael - a p lace where you are we l comed and can live 

in freedom and dignity. 

Mu sic up 

Give to the United Jewish Appeal . 
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UJA 1969 CAMPAIGN TOOLS 

Section I -- Key campaign Pieces 

1. General Fol der - Tentative tit l e: "ALL WE ASK ••• II I llustrated text 
recent l y taken on location , highlight the emergency campaign story . 
adapted to include community needs . 

and pictures, 
Can be 

2 . Genera l Fo l der for # 10 envel ope based on the above . 

3 . Community Form Bul letins - black and white br oadsides deve l oping the 1969 
themes " Is r ael Must Live" and "Our Community Must Live". Usefu l as center 
spread for house organs . 

4. "What Your UJA Dol lars Will Buy" -
ki nd for various money sums . Fits 

I llust r ated l eaflet l isting va l ues i n 
into # 10 envel ope . 

Section II -- Specialized A~terial and Tool Pieces 

1 . Workers Kit - An origina l wal let enc l osing cards that tel l the campaign 
story and il l ust r ate fund-raising techniques . Accompanied by a mimi -s l ide 
projector and viewer to i llust r ate over seas needs , 

2 . Public Relat ions Manual and 1969 Publicity Materials - A loose leaf fo l der deSigned to 
structure pa approcher and including sample of materials suites to local adaptation . 

3 . Campaign Letterheads - two versions of the 1969 UJA campaign theme i llustrated 
in black and white so as to key to the starkness of the 1969 emergency theme . 
Avai l ab l e for community use and imprint . 

4 . Mat and Photo Sheets - photographs taken on l ocation in Israel during the 
summer of 1968 . Availabl e from the nationa l UJA Publicity Department . 

5 . Campaign Pledge cards - 5 types : 

•• Card for combined Regu l ar campaign, on Green bristol stock , 
b . Card for I ndependend UJA l ocal dr ive, on Yellow bristol stock. 
c . Card fo r Emergency Fund on l y, on Red 
d . card for Regular Campaign and Emergency Fund, combined, on Gray stock . (men) 
e. card for Regular Campaign and Emergency Fund , combined, on Pink stock . (women) 

6 . Display Materials -- campaign posters prepared for community use -- i . e . , 
" Israel Must Live - Our Community Must Live" -- 20"x30" - - two color s -
on paper and cardboard . 

7. 1969 Stuffers and Bill Forms -- 3f'x5f' - to be issued at the time of 
the Nationa l Conference . Four of the stuffers are re l ated to overseas 
needs; two of them are gear ed to the UJA story in conjunction with loca l 
community funct i ons . Al l avai l able with standard bill statement on back page . 



8. Fact Sheet -- a concise mimeographed statement of the needs behind the 1969 
I srael Emergency Fund . 

~ Section III - Adve r tisements 

• 

• 

Six national advertisements focus on the Emergency campaign . 
Three community ads are available in which l ocal and overseas needs a r e 
combined. These ads leave room for local pictures and texts to be added. 

Section IV -- Audio-Visual Program Materia l s 

1. 20 s l ides - a package of visual materia l s relating to Israeli study 
missions and weekly flights -- for use by lay leadership at community meetings. 

2 . Video Tape recordings - - messages from leading Israeli figures and recordings 
made on location in Israel by members of the study mission and participants 
in the weekly flights. These recordings maybe played within each community 
at special meetings for the purpose of stimulating interest in the campaign 
and the distribution of first-hand information and impressions of the Israeli 
scene by members of the leadership community. 

3 . A campaign film produced in Israel during the fa ll of 1968. The film is 
black and white, 16 mm sound, 20 minutes in length. 
Suggested use: fund -raising meetings, congregational and religious school 
gatherings. 

4. Six Television Spots and Seven Radio Spots -- the television spots are to 
be identified both with UJA and local federation titles. The Los Angeles 
Communicaticns Commission will tailor each spot so as to include community 
logos where desired. 

Section V -- Women t s Division Materials 

1. "Campaign Primer - The How, When and Why of Campaigning" - A Handbook for 
Women Division campaign workers with answers to questions most often asked 
by prospects . Sf' x 8i". 16 pages plus cover. Bl ank pages for notes in 
back of book . Inside back cover with pocket for pledge cards . Cover 100 lb . 
coated stock . InSide pages 70 lb. stock . Two-co l ors - olive green and black . 

2. "THIS IS WHAT YOUR CONTRIBUTION WOULD 00 FOR YOU IF ... .. - Prospects piece. 
4 - page folder with center spread outlining local, overseas and Israel costs. 
6 3/ 4" x 9 3 / 4" . Cover 80 lb, coated stock. Two-colors - black and ochre. 

3. "CHAIRMAN'S WORKBOOK AND GUIDE TO RUNNING A SUCCESSFUL CAMPAIGN" - A hand
book for chairmen outlining the steps for organizing a successful Women ' s 

~.. " Division campaign. 5~ x 9. 16 pages plus cover and plastic comb binding. 
Cover 100 lb . coated stock. Text 70 l b. offset. TWo-colors throughout -
magenta and cocoa brow~. 

4. "1969 CHAIRMAN'S INFORMATION KIT - Israel Must Live!" envelope - An 
assortment of special materials for Chairmen, including a "Chairman's 
Speech," human interest stories, excerpts from Conference speeches, etc. 
9f' x 12f' . Two-tone blue • 



_ Section VI -- Youth Program Materials 
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1. Flyers and posters are available for distribution to youth groups in your 
community discribing the Nationwide Essay contest for teenagers to be 
sponsored by the UJA . 

2. On the religions school l evel. a study program has been planned, materials 
include 

a) a poster- size map to be hung on the classroom wall fol l owing one immigrant 
family to and through Israel and illustrating organizational work financed 
by UJA 

b) A teachers guide to using- ~t . and lesson plans for each 4 steps 

1969 CAMPAIGN THEMES 

] SRAEL MUST LI VE 
OUR COMMUNITY MUST LIVE 
HELP US HELP 
SUPPORT SURVI VAL 
GIVE NOW SO THERE'LL BE A lATER 
TALK IS CHEAP - HUMAN LIVES AREN ' T 

You wil l be advised of the development of furthe r materials during the course of 
the 1969 campaign • 
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WEEKLY FLIGHTS TO ISRAEL 

Tn an effort to help yOll obtain the maximum benefit 

for your campaign from the special weekly flights to Israel , 

we have developed a number of services, of which you may take 

advantage at no cost. 

A member of the National UJA Public Relations Depart

ment will be in Israel for each of the special flights and 

he is prepared to work closely with the members of your 

delegation in utilizing these ser vices . 

A. Advance Publicity . You will soon receive a 

draft of a suggested press release about YOUT 

community's participation in the weekly flight 

program. If you wish to do so, it may be used 

in your local newspapers . 

B. Publicity in Israel . OUT representative will 

handle publicity for each flight in the Israeli 

press, radio and television, as well as in the 

American press . We are prepared to try to 

arrange interviews for your community's leaders 

in Israeli media, the value of which is obvious_ 

If there is anyone from your community participa

ting in one of the weekly flights for whom you 

would like us to arrange an interview in Israel, 

please send us a brief biographical sketch and 

glossy photograph . 
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C. Letters Home. We wil l prepare drafts of 

letters home which can be sent from Israel 

to potential contributors in your community. 

These letters will be reproduced in Israe l 

and signed there by your community's leading 

participant. However, he must bring with him 

air mail envelopes already addressed according 

to your mailing list. The envelopes should 

have no printing on them. On each envelope 

we will stamp an Israeli return address, and 

will place an Israeli postage stamp . However, 

it must be stressed that due to the brevity 

of each flight, it will be impossible to send 

letters home unless pre-addressed envelopes 

aTe provided. 

D. Video Tape Interviews . We are prepared to do 

' on-location' video tapes for communities who 

have the VTR equipment. Our staff member will 

interview a commun ity leader and elicit from 

him his reactions to what he has seen, his 

analysis of the needs and a fund raising pitch. 

It's like an audio-visual letter home and has 

proven effective in cities which have already 

taken advantage of its potential. You must let 

us know in advance which member of your com

munity's delegation should be interviewed and 
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any specific requests for material you would 

li ke on the tape. 

E. Post-Flight Tools . We are preparing a kit of 

materials for use upon return to the community. 

It will contain a sample speech , 20 slides to 

illustrate the speech and several feature 

stories which may be placed in local news media 

under the byline of the participant from your 

community . You must let us know , in advance , 

which of the participating members from your 

community should receive the packet . 

We will also attempt to sit down with people from 

your community and explore with them ways and means of com

municating what they have seen and felt to others in the 

community . As you know, this is part of our overall effort 

to tie UJA ' s national public relations program still closer 

to your own efforts and to your own specific needs and 

requirements. If you have any questions about these ser

vices, please contact either Paul Leventhal, who will be in 

Israel during the month of December, Howard Stone, who will 

be there in January, or Don Kellerman . 



• 

• 

• 

ISRAEl 
MUST 
LIVE 

• 

Isr~e'. 
Beforl! it's 
too late, 

Peace is 
hell.~ 
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