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charles k. ribakoff

1§30 Bacan St. —Gotler, Mras) 02AYL

4.1.73

Dear Herb,

Much has been happening, and I apologize for not staying
in closer touch,

The Important News is that we will be in Israel in
four weeks (April 29), and will be there through Independence
Day, as part of the second QE2 cruise. A% you may know, the
cruises have not sold nearly as well as we'd hoped, partly as
a result of the Libyan thing, and partly as a result of some
bad publicity about the bpat (I'm alsoc not sure the whole thing
was marketed in the best possible way). But, what the hell, it®
a free trip, and now that I've apparently gotten too old to
schnorr them from UJA, I suppose I shouldn't be too fussy. We
have no concrete plans, outside of planning to spend a couple of
days unwinding at Vered Hagalil, and I hope we'll be able to
spend some time together,

Where we are on the Moving to Israel question is hard to
say -- some days it seems quite sasy, other days impossible,
I find myself getting more involved in future business plans
here, and yet:there are times when Jane and I fgel that we
could really chuck the whole thing. I think maybe the answer
is to figure out a2 way to expand one of our businesses into
Israel -- this would give us the excuse I need to spend more tim
there, while not making a Big Break, I almost had my Dad talked
into opening one of his companies a few years back, but Vin-
itsky talked him out of it. Anyway, this is something I'd
really like to talk over with you, as I find talking to you
forces me to organize my own thoughts,

Our business is good (this strikes me as a dgngersus
thing to admit to someone in your business), and I am planning
to open a second Winnebago dealership either just before we
leave, or right after we return from this trip. The economy
over here is screwy, but people seem to be spending money on
pretty much everything except philanthropy.

The Boston campaign eats it, although somethimes it seems
we are making small inroads. It's just that there are so many
years of indiffeeence and poor education to overcome, and so
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many people feel (with some justification) that the only time
they ever hear anything from Federation is when they're asking
for money.
do

We're getting to be in a position to something about it,
though, 1I've been asked to head up the Leadership Development
proaoram here next year, which, along with running Upgrade in
Boston and being Brookline Chairman means that if I have to
make this statement nezt year, I can only blame myself,,

Jane, meanwhile, is putting all us fauaus ex B.U, Chairnsn
to shame, She has airaady got more money raised this year than
1 did either year 1 did the campaign, and ahs should far surpass
‘what David was able to do last year. 20 S A

L & o,

Anyhow, plaaaa lat me know how we can get in touch with
you when we get to Tsrael. We're really looking forward to
seeing you and your family again.

Our best wishes and love for a joyous Pesach.

Shalom,
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NATICK FORD, 157 W. CENTRAL STREET, NATICK, MASSACHUSETTS 01760 PHONE: 653-2550 BOSTON: 235.8330

JANUARY 20, 1972

RABBI HERBERT A. FRIEDMAN
EXECUTIVE VICE CHAIRMAN
UNITED JEWISH APPEAL

P.0. BOX 92

JERUSALEM, ISRAEL

DEAR HERB,

THANK YOU FOR YOUR LETTER OF 13 JANUARY. I AM GLAD TO KNOW OF
YOUR INTEREST AND ENTHUSIASM FOR OUR QE2 PROJECT.

BY MID-FEBRUARY, WE SHOULD HAVE A FAIRLY CONCRETE IDEA OF WHAT
WE'RE GOING TO DO, AND I WILL BE HAPPY TO MEET WITH YOU EITHER HERE
OR IN NEW YORK (OR ANY PLACE ELSE THAT WOULD BE CONVENIENT). THEN,
AS ALWAYS, MY TIME IS YOUR TIME.

I HAD THE BOSTON STUDENT CAMPAIGN LEADERSHIP OVER FOR A COUPLE
OF HOURS LAST NIGHT, AND AM HAPPY TO SEE THAT THEY ARE MOVING IN THE
RIGHT DIRECTION. WE HAVE SET UP A GREATER BOSTON CAMPAIGN WORKSHOP
FOR NEXT MONTH, AND SHOULD BE ABLE TO KICK OFF ALL THE CAMPAIGNS SOON
AFTERWARDS. I AM SURE WE CAN LOOK FOR DRAMATIC INCREASES OVER LAST
YEAR, PARTICULARLY IN VIEW OF THE NEW EMERGENCY. I'LL KEEP YOU INFORMED
OF THE PROGRESS.

PLEASE CONTACT ME WHEN YOU KNOW YOUR SCHEDULE, AND WE'LL SET UP
A DATE.

OUR BEST TO FRANCINE AND THE KIDS.
BEST,

CHARLES K. RIBAKOFF

CKR/R



15 Ibn Gabirol
02/60487 Jerusalem
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1% January 1972

Mr, Charles K. Ribskoff
Natick Ford *
157 W. Central Street
Natick, Mass 01760

Dear Charles:

Sorry it has taken so long to answer your letter of 22 December,
but the situation here has been only slightly less than chaotic. Ve
have had so many large groups and small groups coming through that
we have all been sort of dizzy.

I am delighted to hear that you and Jane are happy. Stay that
way and you will help beat the statistics of broken marriages. Give
her my very best and remind her that she can glways complain to me
if you get difficult.

Your plans about the QE2 sound asbsolutely fascinating. I sure
hope you sell it out, and I hope you make 2z bundle. I am sure you
will =~ which is why I will be satisfied with .50%. Fift{ percent
of something large is better than 100% of something smal So, go
to it, Charles, ard sell the boat out.

I would really be interested in your idee of indoctrination of
a captive sudience. I would like fo sit down with you snd work out
the specific deteils of what you thirk would be feasible. After 211,
the time on the ship is supposed to be primarily recreational. Ve
could invade that time to a certain extent. It seeme to me we should
get very specific on whet kind of lectures, round table seminars,
speakers, films we would want to present -- snd then see ho. practical
it all is., It would seem to me that if we figure on tdw hours a day
for the five days between Southampton arnd Haifa, we should prepare a
ten hour curriculum and decide exactly what we would like to include
in it. In addition, if we had =n interesting Isreeli personalit
board, there could be informal bull sessions with him which co
be very attractive, and would represent additional hours of indoctrination.

Anyhow, in principle, the ides sounds great., I think we should
get down to the specifiecs. I will be in the States for a few days
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NATICK FORD, 157 W. CENTRAL STREET, NATICK. MASSACHUSETTS 01760 PHONE: 653-2550 BOSTON: 235-8330

DECEMBER 22, 1971

RABBI HERBERT A, FRIEDMAN
EXECUTIVE VICE CHAIRMAN
UNITED JEWISH APPEAL

THE JEWISH AGENCY
JERUSALEM, ISRAEL

DEAR HERB,

I THOUGHT I'D DROP YOU A LINE TO LET YOU KNOW SOME OF THE
THINGS WE'VE BEEN UP TO SINCE I LAST SAW YOU. I'VE FINALLY FIN-
ISHED GRAD SCHOOL, AND EVEN HAVE A PART TIME TEACHING JOB AT B.U.
NEXT SEMESTER, ON MARKETING NON-PROFIT ORGANIZATIONS. I AM WORK-
ING HERE FULL TIME, RUNNING ALL THE MARKETING OPERATIONS, AND GEN-
ERALLY LEARNING ABOUT THE AUTOMOBILE BUSINESS. IT'S ALL FUN BUT
(AND NEVER THOUGHT I'D ADMIT THIS) I REALLY MISS THE EXCITEMENT OF
DIRECT INVOLVEMENT WITH THE UJA.

JANE IS GREAT. SHE'S JUST FINISHED EXAMS, AND IS ON VACATION
FOR ABOUT A MONTH. WE'RE REALLY VERY HAPPY, AND IF WE HAVEN'T THANKED
YOU LATELY FOR MARRYING US, LET US DO SO AGAIN NOW.

I THINK YOU'LL BE INTERESTED IN A PROJECT I'M CURRENTLY INVOLVED
WITH, SOMETHING THAT SHOULD HELP ISRAEL, ME, AND MAYBE EVEN THE UJA.
A GROUP OF US HAVE CHARTERED THE QUEEN ELIZABETH 2 FOR A MONTH IN
THE SPRING OF 1973, WITH AN OPTION FOR A SIMILAR PERIOD IN 1974. WE
ARE PLANNING TO RUN TWO CRUISES IN 1973 TO ISRAEL FOR THE 25TH
AMNIVERSARY CELEBRATIONS. SINCE HOTEL SPACE FOR THAT PERIOD IS
ALREADY IMPOSSIBLE, WE WILL BE ABLE TO GET AN ADDITIONAL 3500 OR
SO PEOPLE INTO THE COUNTRY WHO WOULD OTHERWISE NOT BE ABLE TO COME.

THE FIRST CRUISE WILL LEAVE SOUTHAMPTON (FED BY CHARTER 747
FLIGHTS FROM BOSTON, NEW YORK, PHILADELPHIA, MIAMI, CLEVELAND,
L.A., AND OTHER MAJOR CITIES). IT WILL CRUISE TO ISRAEL, AND SPEND
A WEEK SPLIT BETWEEN HAIFA AND ASHDOD. THE QE2 WILL RETURN TO GREECE,
WHERE THE FIRST LOAD WILL BE FLOWN OUT, AND THE SECOND LOAD FLOWN IN.
THE SECOND GROUP WILL FOLLOW A SIMILAR ITINERARY, AND RETURN TO
SOUTHAMTON.
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IN THE EVENT WE CAN GET AROUND THE GOVERNMENT'S RESTRICTIONS ON
DIRECT CHARTERS INTO LOD, WE WILL BE ABLE TO CHANGE GROUPS IN ISRAEL,
AND SPEND AN EXTRA COUPLE OF DAYS THERE. THIS, HOWEVER, DOES NOT
SEEM LIKELY.

THE FIRST CRUISE WILL BE IN ISRAEL DURING EASTER, AND THE SECOND
GROUP WILL BE ON THE QE2 FOR PASSOVER. AND, YES, WE'RE EVEN PROVIDING
KOSHER FACILITIES.

RETAIL PRICES C(INCLUDING AIR FARE, BOAT, AND ALL MEALS RANGE
FROM $995 TO ABOUT $2000. THESE ARE GUARANTEED PRICES, AND WILL
NOT BE AFFECTED BY THE VALUE OF THE DOLLAR, OR ISRAELI INFLATION.

WE'RE STRESSING MARKETING TO TEMPLE GROUPS AND SIMILAR GROUPS
WHO OTHERWISE WOULD NOT GO TO ISRAEL, AND PROBABLY WOULD NOT BE ATTRACTED
TO A UJA MISSION.

YOU WILL (OR MAY) BE HAPPY TO KNOW THAT I PLAN TO CONTRIBUTE
50% OF WHATEVER 1 MAKE ON THIS OPERATION TO THE UJA. (DID I JUST HEAR
YOU SAY, "WHAT ABOUT THE OTHER HALF2')

AS THIS IS A UNIQUE TRIP, I WOULD REALLY LIKE TO INTEREST YOQOU
IN SOME UJA PARTICIPATION. THE SHIP'S CONFERENCE FACILITIES, AS
YOU KNOW, ARE EXCELLENT, AND THE CRUISE IS DESIGNED IN SUCH A WAY
THAT YOU HAVE A CAPTIVE AUDIENCE FOR TRAINING PEOPLE, AS WELL AS
LOTS OF UNEDUCATEDAND UNCOMMITTED PEOPLE RUNNING AROUND.

OBVIOUSLY, I AM SOMEWHAT LESS THAN A NEUTRAL OBSERVER HERE.
BUT IT SEEMS TO ME THAT YOU HAVE AN OPPORTUNITY TO ATTRACT AND TRAIN
AN AWFUL LOT OF PEOPLE YOU MIGHT OTHERWISE HAVE NO CHANCE TO CONTACT.
WE PLAN TO PUBLICLY ANNOUNCE THE TRIP AROUND THE END OF JANUARY,
AND SHOULD HAVE DEFINITE ITINERARIES SET UP BY THEN. REPRESENTATIVES
OF THE TRAVEL COMPANY THROUGH WHICH ALL OF THIS IS BEING DONE WILL BE
IN ISRAEL ABOUT THEN, SHOULD YOU NEED ANY FURTHER INFORMATION.

I'M IN ANY EVENT VERY INTERESTED IN YOUR COMMENTS ON OUR PLANS,
AND WOULD BE HAPPY TO GIVE YOU ANY OTHER DETAILS YOU MIGHT WANT.

JANE SENDS HER LOVE, AND WE BOTH WISH ALL OF YOU THE BEST FOR

THE NEW YEAR.
BEST é{
CH 3 BAKOFF

DIRECTOR OF MARKETING

CKR/R



Chagles K. Ribakoff 11
) 15 Commonwealth Court - Apt. 14 Brighton, Massachusetts 02135 K

March 23 1471

Rabbi Herhert A, Friedman
Executive Chairmen

United Jewish Appeal

1290 Avenue of the Americas
New York, New York 10019

Dear Herb,

Russell tells me that he showed you his
film treatment., 1've gone over the treatment
and am very excited about it --I think it can be
a great film for use on campus, and would fFill
a very definite need in our campaiagns,

Jane and 1 look forward to sesing you some-
time when your schedule is a little less traumatic
(does that ever happen?). 1I'd alse like a chance
sometime to talk about the future of student programs,
perhaps with Russsll.

Please give my best to Francine.

Sincerely,

/%Wé,

S~ L17-S6e- D3
H . [17- (X =2/ FL
(Q - L 2F —S76 3



3 March 1971

15 COmmqnunalth Court
Bpt. T4
Boston, H?ns 02135

Dear cﬂarlabs D _ A

I hawn read thzuugh your aur?uy.of‘a;tignnes and
knowledge in the liddle East. It was really fascinating.
You certainly have a 3ophist1cated knowledge of how to
doc one of these titings.

I intend br;ngzng this to the attention of the adult
leaders of the UJA.

It certainly proves what we hayé felt all along --
namely, that there is a very strxong pro-lsrael feeling
amonggstudents. Cur job is to provide facts which will
take this wvague feeling and translate it dnto much harder
and specific attitudes.

Thanks again-for ycur initiative.

Sincqrely,

Herbert A. FPriedman



Charles K. Ribakoff 11
12 Meadowbeook Road
Worcester, Massachusetls 01609

way 30, 1370

Rabbi Herbert Friedman
Executive Chairman

United Jewish Appeal

1290 Avenue of the Americas
New York, New York

Dear Rabbi Friedman,

I thought you might be interested in seeing
a copy of the report I've compiled and written on
the organization and running of the campus camp-
aign at Bnston University this year,

As far as I know, this is the first in depth
study of the problemes and thought processes invol-
ved in putting together a campus drive. Wlhile the
raport does tend to belabor the ohvious, I think
it may be helpful fo others who are considearing do-
iny a campus drive and are not quite sure what to
do. I hopes UJA will make the report abajlable as
I think it Fills a very serious gap in the literature
currently available on campus campzians,

I persunally feel that if campus campaiagns are
ever qoing to get above their current wretched lavel,
a concerted effort will have to be made, incorporating
raports like this, to show potential leaders not only
what the facts are, hut some tested ways to get thenm
across to others,

Un another matter, as you may remember, UJA has
seriously botched up my summer because there are no
programs available For students who have gone pn the
university mission and want to et more deeply invol-
ved, [ hope as a result of ny bad experience that UJA
will consider setting up a second lavel program for
past mission participants who want top remain active
and don't want to wait for Young Leadership to be able
to do more things.

I would be most interested in your comments on
tha Bpston University Report,

Charl ﬂzéibakuf‘f‘

cc: Rabbi Charles Davidson



THE BOSTON UNIVERSITY JEWISH APPEAL:
BLUEPRINT FOR A CAMPUS CAMPAIGN

prepared by
charles k ribakoff
chairman
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OVERVIEW AND HISTORY OF PAST CAMPRIGNS

Boston University is a large, decentralized, coed-
ucational university with somne 16,000 students, Of these,
some 5,500 are Jewish.

’ﬂt BU, as at many other universities, there has bheen
an annual UJR-affilisted fund raising campaingn for several
years, 1In the past, the BU canpaiqn has been run as a
- direct extansion of the reqular Boston campaign, with
local professionals providing somne assistance; all funds
were turned svar to Soston's Combined Jewish Philanthropies,
excepting a small donation to fhe Hillel Scholarship Fund.

The campaion structure was similar to that used in
many campus drives. Students at the Hillel Foundation ran
the campaign, which consisted of a dinner or two for workers,
limited personal solicitation, and a mass mailing to Jewish
students., In addition, @ table was set up in the student
union, and random passers by were asked for spare change
daonations. Few records of any sort were kept, so thé per-

sennel and specific structura were discontinuous.
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The philosophy beshind a campaign like this is that
no matter how little is raised, it is better than nothing
and, therefore, is acceptable; the only goal of a campaign
like this is to raise money. It assumes that everyone is
somewhat familiar with the goals and ideals of the drive,
and does not seek to really teach anyone what is guoing on.

The Boston University campaign has met with only lim-
ited success, like most campus drives., During the Israel
emergancy in 1967, they raised sone $1500, their all-time
high; in 1969, they raised under 31000, The 1969 total was
slightly less than the organization spend for two fund
raising dinners, mailings, and other axpanses; Average
gift size for all campaiagns of which there are any records
was about $J.00.

In 1970, a2 group of students nut‘cunnected with Hillel
decided tu take over the drive when, about 5 weeks before
the end of school, no one had done a2nything at Hillel to
set up a campaign. Due to severe time limitations, and
because no one in Lhe new management group had evear done
anything remotely like this, it was decided to run the 1970
camgpign on a limited basis, aimed primarily at building
an organization for the future. As a result, we experimented
with many different techniques, theories, and approaches to
find which worked best, We feel that meny of the thought
processes developped, and many of the mistakes made by the

BU organization should be valusble to others who are interested
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in setting up and running a campus campaign., Thase are
managenent techniques that must be combined with detailed"™
knowledge of what Isra=l is and why it must exist, and the
ability to communicate that knowledge to others, before

thay can be affectivs,
GOALS OF THE BOSTON UNIVERSITY JEWISH APPEAL

The first thing we did was to evaluate exactly ehat
we wanted to acconplish with the Boston University Jewish
Bppeal,

We decided that money, although important, has only
a sacondary rols in a campus campaign, although it is very
important. The primary gozl of a campus drive has to be
education on several levéls.

We found it a mistake to assume that many people have
any real grasp of the current situation in Israzl and Sur-
ope; on most cawpuses, the levsl of information about
these things is phenominally low. Most students just
don't know anything about Israsl, and don't think very
much about it, The anti-Isrsel bias that is prevalent
at many universities is due in part to this monstrous fact
vacuun, The most important function of the campaign, we
decided, was to educate 2s many students as possible as

intensively as we could, a2nd get peouple at least thinking

about the middle east, and why it is important to everyone.
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A substantial part of this education, and ptobably
the most difficult to get across, is teaching exactly
what philanthropy is all about., Yeare of ten cent gifts
to keren ami, Trees for Isrzel, and similar things build
up a sort of small change mentality aﬂoﬁé most students
when it comes to any sort of charity; most students simply
and honestly don't realize that for most a ,50¢ or #1,00
gift to anything is trivial. One of the toughest parts of
a campaign is conguoringy this widespread dime-quarter syndrome,
A pocket change donation simply has no relation to charity;
it is simply conscience money. The goal of a campaign is
to make people think, not make them feel better. It is
espacially important to get this across because studers who
learn how to give now will be much easier to reach for all
charitable purposes in the future,

We were Firmly convinced that if we were getting the
education across, the money would follow. Therefore, we
put our emphasis on education, rather than fund raising as
a sole purpose in itself.,

Funds raised are a rough yardstick of how effective
the education is; the amount a student gives provided a
rough estimate of what he understands. Nearly all college
students can, if they want to, come up with §15 or 320 for
something they believe in; most can qive more. (If this
sounds like a lot of money, think what most students spend

for records, clothes, or drugs in the course of a2 semester,)
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If soneone offers 2 dollar, he has no idea what you're
talking about,

We therefore used average gift size as a measure of
effectiveness. The best run campus drives average up to
around §4, a gift; we decided to shoot for £$10 a2 gift, an
arbitrary number picked more for its roundness than its
practicdlity, An objective like this is useful so that if
suomeone asks what sized gifts you're talking about, you
can name a specific number.

Our goals, then, were to educate as many students as
we could, and to get substantial intellectual and monstary

conmittments from as many students as we could reach.
UNIVERSITY STRUCTURE AND THE CANPAIGN

After deciding exactly what we wanted to do, we made
a survey of the situation at school to fFind out what char-
acteristics of the university would effect the campaign,
and what other assets and liabilities we had goinf for us,

Our primary probhlem was time, and this was critical,
To run an effective campaign aven on a limited basis, we
discovered, tédkes a2 minimum of a week of preplanning (more
if there are past records to analyse), two weeks or more of
intensive worker recruiting and training, and three to
four weeks to run the actual campaian, We had to do an
awful lot of things very quickly, and as a result made a

lot of easily avoidable errors.
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It is important to start a drive early enough in a
semester so that thers is plenty of time to finish it
without time being a key variable., Another problem with
running a campaign at the end of a ssmester is that many
potential workers are prenccupied with exans and are un-
able to help, Still another problem is that a lot of stu-
dents are paid on a semester basisj; running tha campaign
at the end of the year caught many student at at time
when they were very short of money.

The best time tuv run a campaign, we decided, is early
in the second semester when students are settled, not yet
burried with exams and pzpers, and many have iust gotten
checks for the semester.

There were several other problems relating to the
structure of the university and its traditional charact-
eristics.

There is a rule at school banning solicitation of
any sort in the dorws. We solved this problem by ignoring
it, and telling anyone who asked (only a few did) that it
was "all righi" This satisfied the curiosity of the few
who asked,

8U students are traditionally extremely blase”about
practically everything, and are especially so when money
is involved., There had never been a major drive of any
sort that met with any deqree of success at-BU. An attempt

to raise money for Biafra in 1268, enthusiastically backed
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by the campus press and just about everyone else, netted
under $500., A 1970 drive to raise money for a 3lack artists'
center, which also had popular support, raised well under
$100, There was no tradition of giving on any level for

any reason, however good, This made the BUJA job no easier;
the first time sumesone is asked for a substantial gift is
generally the most difficult by far,.

The decentralization of the University was another
ma jor obstacle; tu reach students you lwe to be able to
find h them, and BU students are spread out all over the
city. Lectures tend to be poorly attended; since most
students live off campus, it is also difficult to reach
them throujh their residence units,

A less serious problem was student relations with
Boston's Combinazd Jewish Philanthropiss, As a prime est-
ablishment syambol, some otherwise interested students
wanted little to dec with the drive on principle (included
in this were mainly membersof the Radical Jewish Union).

A more widespread complaint concerned some of CJP's regular
drive allocations; over 30% of their reqular drive is spent
locally. Some of this was spent on things we had no int-
erest in supporting; in any event, our primary committment
was to Israel and furope, not 3pston., We therefore decided
to do independent allozations to get more money into Europe
and Israel; we chanalled’ these allocations through .the

Israel Energency Fund and United Jewish Appeal directly.
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To keep the radical students interested, we organized
as an auvtonomous student-run campaign. In spite of this,
CJP was more than willing to help us in any way they could,
and provided much valuable assistance in several areas,

In retrospect, we Found it to be largely a wasts of
time going through added effort to keep the radical students
happy. The Radical Jewish Union turned out to have about
20% as many members 48 they claimed, and these few proved
generally unwilling to get involved with the campaign on any
level, It is perhaps ironic that the ogroup who claim te be
the most concerned among Jewish youth provided among the
least stistance to the campaign. This is unfortunate since
they should. provids a nuclevs of woerkers. We plan to make
a definite effort to get them more dnvolved in future wark.

The independerdt aspect of BUJA was appealing to many
students, however, and we feal that this did help us.

Hillel presented a more serious proHsn, For a camp-
aign to work it must be as brvad-based as possible. Hillel,
where all previous campz2igns had heen based, is simply a
dead issue on many campuses, and certainly is on ours.
Although Hillel claimed a membership of over 600, the majority
of these seemed to be freshmen whose parents had sent in
their dues; as far as we could tell, no more than 15
people used the facilities. More serious, Hillel's image
is sv bad that among nonmembers, who are the overwhelming

ma jority of the student Jewish community, that many won't
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even open mail which has a Hillel return address and few
would consider being connected with Hillel on any basis,
We wers afraid that a Hillel-connected campaign, no nmat-
ter how well run, would by definition turn off many pot-
ential workers and givers.

dn the other hand, wa felt that Hillel could provide
{Is with a core of committed students from which we could
build the campaign (which turned out to be generally false).
In addition, Hillel had wmany valuable facilities, such as
a mimeograph machine, that we needed. Further, there are
several political problems involved in simply ignoring
the Hillel orqanization. Therefore, 2lthough we maintained
a clearly unrelated structurs, we were careful to maintain
a qouod working relationship with the Hillal peopls.

Another major problem was mongy to Fimance the camp-
aign, of which we had none. We wanted to keep our total
expenses under 3% of gross revenus, and set about doina
things as cheaply as possible, This wad our most serious
mistake.

We eliminated the Fund raising dinners both because
of their expense (even an inexpensive meal for a group
can run $3.00 a plate), and because we would have had to
have the dinners at Hillel, where we didn't think anyone
would come even for a free =meal., While this was a sound
decision financially, it prevented workers from different

segments of the campaign fron meeting each other arnfexch-
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anging idesas. Therefore, the campzaign leadership turned
out to be the only link betwsen various worker groups,
which stifled any intra-worker creativity, Ffor ths fut-
ure we plzn a series of informazl cocktail parties and
smokersiat both University facilities and individual apart-
ments so that volunteers can get together.

UJA made much literature available, although we were
not happy with most of it because of its slickness and
shortage of hard facts, As a result, we used the Hillel
mimeograph to make a series of fact sheets of our own
which stressed the major them=s of our campaign. Also,
we purchased a booklet published by the American Jewishk
Congress called "Herd Russtiovns¢andApswers on the Middle
East, " which we found to be én excellent svurce of inform-
ation. Thus, we were able to produce a series of campaign
information that we felt was effective fur a mininum a=ount,

A related problen was publicity. No one knew what we
were doing, and we felt that students should be familiar
with the campaign before anyone talked to theam. Here again
our time constraint was a2 critical factor, as we had tp do
it quickly as well as cheaply.

As both campus newspapers were anti-Israel in their
editorial policy, we could not count on them for much free
publicity; our preoccupation with holding down expanses kept

us from running a series of advertisements, e did qget the
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nespapers to publish interviews with the Ehairman, and to
publish a discussion nef dehate hetween the Chairmzn and
an Arab militant, .

We felt that these had more credibility than advert-
ising, but they were not read by enounh people to hecomne »
valid substitute.

In . addition, we put wp posters in some ‘dorms, which
seemed to have little effect, and let the local .Jzwish
press do a stury on us, which made 211 our parents proud,
but accomplished little else, These measures as a2 total
program were not effective, They did not reach enough stu-
dents For an appreciable percentabe to have any idea what
BUJA was before being approached.

We finished the campaiqn convinced that to run a large
general canpaign there must be an innovative and intensive
precampaign program, and that additional money must be
spent in several areas,

For next year's drive, we plan to design and publish a
series of soft-sell advertisements that stress simply "you're
a student-- make it your business to learn what Israel really
is, Be ready to ask questions, to listen, and to learn when
BUJA contacts you." These would be set up in a format with
interesting qrpphics, matched with 15 second spot tessers on
campus radio. This cempaign would be noninformetive, but
would make students familiar with BUJA, We plan to budget

up to 6% of recipts for expenses next year.
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CAMPAIGN STRUCTURE

To make the campaign as efficiently managed as
possible, we decided to break down the managenent str-
ucture into a system of several small responsibility
centers, each with specific task to accomplish, That
way if something were not being done, it could be sasily
traced.

We divided the campaign into three seperate sub-
campaigns to cover dormatories, off campus students, and
orqganizations (such as Hillel, fraternties, and so on).
We then put a group chzirman in charge of each division,
The group chairmen had a good deal of individual res-
ponsibility and autonomy in deciding how to run their
subcampaigns; it presented an excellent opportunity to
study conparative techniguas.

We found it helpful to appoint large numbers of
chairmen with different areas of responsibility for another
reason: giving somneone a title will make him feel more
directly involved with the campaign, and may well res-
ult in his doing a better job.

The dorm campaign was by far the easisest to organize
and run.. Although only 31% of the students lived on
cempus, the dorm division raised well over 60% of our
total funds,

For each dorm we appointed one or two overall
chairmen, whose job it was to find one or two people

on each floor who were willingy to wgfirk. Each dorm gas
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placed through the sducation and training proaram a2s a
unit. The dorm chairmen had individual }agpunsihility
for seeing that workers were recruited, and floors

were donr on time., They also were responsible for mak-
ing sure workers were doing a2 good job, that Funds
raised were being turned in promtly, and that there
were no signifigant complaints from any of the dorm
residents. Chairmen also helped out on difficult sol-
icitations and arranaed acetings with tpp leadership.
They were directly responsible to their group chairman,

For the Organizations Division, we decided to try
a saries of bigger meetings as it was difficult to get
workers to handle the division on a direct Sulicitétion
basis, These meetings_mere run and solicited by top
campaign leadership.

The Off Campus Division was by far the biggest
problem. Although the great majority of student live
of f campus, they are difficult to reach. To compound
this problem, we appointed an extraordibarilly bad group
chairman for this division, Most of the solicitation for

this divigon waes done by mail,
RECRUITING AND TRAINING

To run an effective limited campaign at BU, we felt

we needed about 150 good workers, We figured this on the
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basis that we were trying to reach 3000 people directly,
and that a worker should have to contact 20 people or
less (ideally, that figure should be fewer than 10)/

We had to find and trein these workere in 2 10 day
period; in our case this was exceptionally difficult
since the top three campaign leaders were all in their
first ysar at BU and did not know many people.

A result of this is that we did not do very much
screaning of workers; we automatically accepted just
about everyone who said they wanted to work, This
was a big mistake; all workers should be carefully
chosen, A bad worker will not only do a poor job, but
may also zlienate some of those he attempts to solicit,

lIdeally wes wanted to be ahle te solicit on the
reference group level, where religious~-oriented people
would be solicited by religious people, business ma jors
by business majors, freaks hy freaks, and so on. Whilese
this is in theory ideal, we found it to be totally un-
workable from a logistics standpoint.

In practice, the workers best able to reach a large
vareity of psople were nonreligicus, popular students
who were recognized leaders in other fields, We noticed
that religious people had 2 darket inability’to ¢solicit
nonreligious people ( a difficulty that was not rec-
iprocated ) and that unattractive girls, although eager

volunteers, were often singularly ineffective,
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We tried especially hard to recruit freshmen and
sophanores for all jobs, as we were interested in build-
ing a viable organization for future years,

Training and education is the major task of camp-
aign leadership. The success or failure of worker
training sessions will literally make or break the
entire campaign.

Remember that most volunteers will know far less
about Israel and FEurope than will leadership; the group
chairman cannot assume that voluntesrs, sven those who
have been to Israel, know enough to do an effective job.
If someone asks a worker.a question he is unzble to ans-
wer, it will kill the entire solicitation and - '~ "5n
make the campaign itself seewn pretty shoddy, In addition,
the worker will oet discuuraged, and his effectiveness
will be impaired,

We éid not insist that al) wotkers attend training
sessions. We found that spot checks of returns showsed
thdt workers who had attended training sessions raised
more money and got higher average gifts by about 18%
than those who did not attend training sessions. While
these sessioas were not all that great, they dié provide-
everyone with at least a besic lewgp of information, and
some knowledge of what we expected of all volunteers. We

plab to insist that all volunteers get to a2t least one
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meeting for future campaiaons.

This can, howsver, be ovverdone, If you start m8king
excess dewands on workers' time, they will lose interest
in the entire proucess, We feel, hpwever, that all workers
can spare at least a couple of hours to come to one mest-
ing; if they cannot, they probably don't have snought time
to do an effective joh as a worker,

We found that the best way to train workers was to
have the top campaign leadership meet with small groups
of volunteers. These meetings eventually evolved into
fairly structured high intensity sessions which made as
much use as possible of modern educational theory, including
structured discussion, group dynanics, and role playinag.

At these meetings, the Chairman would speak for twenty
to thirty minutes, briafly explainng the function and goals
of 3UJA, and intensively describing the situstion in Israel
and Furope, We packed as many facts as possihle into these
sessions, and handed out mimeoqraphed fact sheets which
sunmed up the talk, The Chairman especially dressed anti-
semitism in Fastern Furope and the Moslem countries, the
refugee flow system in Israel, and the crucial fact that
without active participation and support from the}warld
community there would be an almost total curtailment of
all humantarian services in Israel, e also stressed that

no funds raised were used for the Defense effort, and spoke
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at some length about the Arah refugee problemn; misunderstand-
ing of these situationgs are a major source of anti-Israel
feeling on campus and are used as excusgsd by those who do
not want to give.

Tha function of these talks wzs to inform and hopefully
to make volunteers feel as proud of Israel and its accomp-
lishments as we did. We did not downplay the many social
prublems which Israel is faced with, but made sure that workers
understood that solutions were being sought. We tried to
make the worlars feel in some 'ways responsible, to feel that
without their active help there would simply be that many
fewer humanitarian services in Iesrael., We stressed that this
responsibility was less a function of one's duty ad a Jew
but their rssponsibility 2s a huaan beings'c o

Followiny this talk; we would answer questions for
ten or fifteen minutes.

Then we organized the meeting into a crude T-gqroup
situation, At the start, campaign leadership would ask
quaestions that we though workers would be asked in soliciation
(how to answer things like "my parents give enough" and 'what
about the way Israel treats its Arab citizens," and other
things frequently asked). We then encourajed workers to
criticize each others' answers, and to ask questions of their
own, The point of this is to get all guestions or uncestsinties
he might have worked out, without embarassing himself., Peaple

tend to be much freer in a group situation than in 2 lecturs
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structure,

From there, maintaining the t-qgroup structurs, we
moved into solicitation. We placed a lot of ewphasis on
this phase; we felt that if we set a high level of giving
amony the workers, it would raise the givinag level of the
whole canpaian, More tangibly, if we couldn't get ocur
ideas about philanthropy aeross to BUJA volunteers, they
certainly couldn't get them across to anyone else,

A post-campaign computer profile analysis of a random
50 workers revealed an almost linear relationship betwsen
amount given and average gift solicited, with a statistically
signifigant correlation of .B45 (don't let the statistics
scare you; that simply means that the trend is too strong
to be accounted for by mere chance),

With this in mind, we established a minimum Qift for
workers of $5, While this caused considerable screaming
from some volunteers, it was chiefly from those who planned
to give less. ‘Since we feel that almost everyone can
afford a minimur gift of that amount, we plan to ksep
this rule, and enforce it more strictly in the future (some
workers who did come to training sessions did give as little
as §1.,00),

r

We pushed this concept during the t-gbup solicitations,
It is very important that this phase of the ca=mpaign be
handled properly. Remember that for many workers this

will be the first time they have asked anyone for a substantial
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amount of money., Nearly everyone is embarassed to ask
for money-- to many there is something vaguely unclean
about mixing idealism and money. 8y making people qo
through a couple of solicitations in a group format and
criticize what they see they begin te understand that
others share their hesitancy. It seems to help many
get over it; in addition, the idea interchange seems to
provide many ideas for workers to think about.

After this phasse, we handed vut worker kits to every-
one. These were manila envelopes filled with fact sheet
sunmaries of the Chairman's opening ramarks, a worker
instruction sheat with some basic hints about soliciting,
reiteration of the gocls of ths campaian, and other fTacts,
and a copy of the "Hard Questions" booklet, In addition,
the kits sach had 25 or so pledge cards. We asked workers
to keep pledge cards for all qifts; this is the only way
a worker's effectiveness can be measured, it provides
information about who is interestsd, and is an efficient
method of internal control. These kits are time cons-
uming to put together, but we found them very useful,

We closed tﬁase saessions by having workers sign
their own pledge cards; we tried not to lef workers sol-
icit who had not first turned in their own gift, as it

is difficult to ask someone else to contribute to something

he himself hasn't.
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We did not ask workers to announce their gifts, as
is often done at adult meetings beczause the idea seemed
to antagonize practically everyone, We felt that having
students announce their gifts might scare a $50 givar from
announcing rather than pull up a $5 giver who could give
more; it is not a guod idea, we found ocut, to try to
embarass someone publiely into giving more,

The training phase of the campaign requires an
incredible amount of time and energy from the campaign
leadership. The BUJA leadership spent every week night
for two weeks going through these sessions, covering one
or two dorms a night. We feel that it is impossible to
do everything that must be covered in a meeting like this
in much less than two hours per ssssion; some take longer.
But there is no substitute for this that we can think of;
if the training is done well, the campaiogn will succeed.
Running a campus campaign takes enough time anyway that

we felt we might as well take a little more and do it right,
SOLICITATION: THE DORMW CAMPAIGN

In the dormatories we tried several different types
of solicitation to see which were the most effective, The
best form we found was to use co-ed teams made up of some-
one from the floor being covered and a2 menebr of the opposite
sex, The psychology behind this is that the familiar face

will get the team into the room, and the stranger, due to
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boy-girl chemistry, will prevent the team from being
summarily thrown out,

There are unfortunately many logistical problems
involved in doing this.. Making up teams that work well
together,and can qou around at the same time, and getting
people together for follow-up visits is a cumplicated
proceedure, e are currently trying to set up a computer
program using a standard card sorter (see Uses of Data
Processing, below) that will match and schedule teams,
Otherwise, this is very difficult to set up.

We also tried solicitation by a stranger of the sol-
icitees sex (dorm visitation rules wevented us from try-
iny with a2 stranger of the oppusite sex)., Some people
seemed to respons betiler Lo someone they didn't know, and
some workers preferred this approach but on the whole it
seémed to work less well than the teams,

Finally, we tried solicitationn by a single floor res-
ident. This is certainly the simplest to schedule and is
probably the most efficient way to make sure large numbers
of people get contacted, Results per gift, however, did
not seem to be as good,

The approach we suggested our volunteers use was to
open with something like "we'd like to spend a few minutes
talking with you about Israel," gradually working around to
fund raising. In this way you can first appeal to a student's

intellectual curiosity; if you ask him for money right away,
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you risk turning him right off. Workers distributed
fact sheets from the worker kits to everyone they talked
to, no matter how hostle or well-informed they might be,

Since it is difficult to find out who in 2 dorm (or
anywhere else) is Jewish, we approached everyone in the
dorms; as we were amphasizing the humanitarian rather than
the religious phases of the situation, it was sasy to do
this without offending anyone (remember that most of the
people who gave money to Biafra were certainly not Black).
This approach makes a lot more sense than knocking on doors,
being confronted with some 6 foot 8 inch black football player,
and beainning by saying "excuse me, are you Jewish?" or
skipping people you aren't sure about. We received seperal
govd gifts, and few complaints, from nonJeus,

The dorms are by far the easfest structure to work
in, They must be covered well, as they are the most obv=-
ious source of funds, This again underlines the need for
careful scraening of workers and potential dorm chairmen
(without which you will not get good workers), and careful
supervision and encouragement from top leadership.

We asked workers to turn in their results every few
days sv we could see which ones were doing the best jobs,
and which we would have to try to retrain,

Since a solicitation of this sort takes at least 15

minutes per room, it is importent to minimize the number
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of rooms assigned to each team, When workers have too
much to do, they will start knocking on doors and per-
functorally asking for "a small gift for Israel;" when

the happens, it defeats the point of the entire campzion.
LARGE MEETIKGS: THE ORCANIZATIONS CAMPAIGN

e set up a separate OGrganizations Division to break
down the solicitation groups a bit smaller, even though
in size it was much smaller than the other two divisions,

For Hillel, fraternities, and sororities, we trisd a
series of larger (20-50 people) meetinas. At these, the
one of the campaign leaders would speak for 20 minutes or
sv, answer. questibns, and hand out pledge cards,

These were not successful for a number of reasons,
First, it was difficult to get psople to attend meetings
at which they knew they would be asked for money (Hillel
members were by far the worst offenders here); from most
people you must have sume primary committment before you
can get them to a meeting, and on campus this committment
often does not exist,

In addition, it is difficult to control the pledges
received-- there is an anonyminity about larger meetings
that makes it easy for people to not give. More seriously,
although we tried to get cash whenever possible, we often
wound up taking unpaid pledges at these meetings. Although

unpaid receivables totalled only 27 of total pledges, more
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than half this total came from the large meetings,

While we averangsd over $10 a gift at the small training
sessions, and §4 a gift from dorm solicitations, we averaged
under §2 a gift at the big meetings. Unless big meetings
are hanfiled better than we were able to handle ours, they

are not very much good.

MAILINGS: THE OFF CAmMPUS CAMPAIGHN

Due to an especially incompetent off campus group
chairman, we wound up using mail to cover some 3500 off
campus Jewish students.

Mail is by far the worst way to reach people, although
it is also probably the easiest. It is very easy to ignore
mail, you can'l say wsry mugh im ity 2nd it is very exp-
ensive, Our expenses were about 1.57% of receipts For all
other phases of the campaign (covering about B80% of funds
raised); for the mail campaion, expesses were about 55%
of receipts (this expense was underwritten by CJP).

For the letter we used in the mass mailing (see;ﬁES
pendix) we tried to.state what we were #oing, why, and
what we needed. We named an artificially high average
gift size, as we wanted to give people a high idea of what
was expected per gift.

The mailing was sent out with a pledge card and un-
dtamped return envelope, We received a return of about
4,2%, aberaging slightly over 38 per gift. There were sev-

eral gifts for the bamed average gift size of 318,
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These resultis may seem excellent. 8yt we feel that
if someons will give $18 in response to a letter, we
think he will give far more, and understand better what
he's giving for, if approached personally.

In addition, over 95% of the peols who gqot the letter
ignored it., Personal solicitors were turned down outright
only 24% of the time, Thus, although mail can be an ef-
fective way to reach people reachable in no other way, it
is certainly not an acceptable substitute,

Combined Jewish Philanthropies financed, printed,
and distributed the mailing for us, which made our task

much easier,
MAILINGS: OTHER DBSERVATIONS

We did some other mailings early in the campaign
to try out different techniques. First we did a mailing
to the 600 people on Hillel's mailing list asking for
volunteers, The Chairman personally signed half of these;
the rest were signed by mimeograph.

We got a return of a little over 6% on the personzally
signed letters, and about 3.5% on the unsigned ones. The
Chairman was not sure if the added return was worth the
near terminal write&r's cramp he subseguently suffered, but
it was in any event an interesting result,.

The higher return on personally signed letters was

later confirmed by an independent experiment at the Soston
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University Graduate School of Business, The B, siness
School experiesnts also showsd higher returns on letters
with enclosed self-addressed envelopes, higher still ret-
urns when the envelopes were stamped, and, suprisingly,
signifigantly highest returns when the envelopes had too
much postage on them.

Address lists for mailings are generally available;
a little ingenuity can sometimes get them without charge,
Mmost universities ask for religious preference in registration,
and this information is kept on file, usually in the
university's computer,,.It is generally available to the
Hillei rabbi at the university's cost for computer print out
time (which €an tun to 840 or s6). Howsver, anyone familiar
with the computer installation can probably get the inf-
otmation directly from the compyter. We used this program

to gét the eddress lists for our mass mailings.
USES OF DATA PROCESSING

Nearly all universities have some sort of computer
installation, and most make these facilities available to
qualified students without charge, Data processing can
greatly facilitate record keeping, and makes pussible a
series of analyses that otherwise would be impossible to-
obtain,

It is important not to be intimidated by the word
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'computer.' A computer is simple to use, and can make
the job of managing a campaign much easier,

We used BU's IBM 360/60 system for several things,
any of which can be donz by someone who has a basic know-
ledge of programming,

We used the memory to get the master mailing list,
and used a series of simple programs to test some of our
theories. A computer can tell you instantly if a trend
is signifigant or not. .

We tried storing individual worker results to compare
which workers were doing poor jobs. We plan to make further
use of this in the future,.

We alse made recordings of all 5 and up givers; by
using the sorting facilities, we can get lists of our
better givers sorted by class, living a2rea, person who
solicited them, or any other wseful permutatinn,

Future uses of the computer on the campaign are almost
limitless, We plaa to write programs to schedule solic-
itation teams, rate worker  effectiveness, identify which
meetings were most successful- (by tracing the progress of
the people who attended them), and for other uses. These
may all sound complicated; they are actually quite simple,
For running a large campaign, it will be difficult to avoid
being burried with bookkeeping without using data processing

on sume level,
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RECORDS AND FUTURE PLANS

We tried to avoid being overwhelmed with data, and
threw out most information as soon as we were done using
it. We did keep pledge cards for all gifts (which have
name, address, s@lass, and solicitor recorded). 1In addition,
we had epzch dorm captain rate the effectiveness of their
workers, and we are keeping these evaluabtions on file.

Next year we will take all pledoe cards and update
the addresses, There will be a fourth group chairman in
charge of advance gifts, and we will try to oet increases
from as many as possible before the actual campaign starts,
In addition, all our 'big' givers (35 and wver) will receive

lotters asking them to work on the campaign,
ALLOCATICNS

As we -had decided to do independent allocations,
the Chairman appointed an Allocations Committee about
three weeks after the campaign started, The Committee
was given full power to spend funfis, and membership was
presented as an award for wur-k done. 1t was 2 ¥ member
committee, made up of the Chairman, two group chairmen,
three dormatory chairmen, and a representative of the
Radical Jewish Union,

We decided that since we had si . we been primarily

emphasising Israel and Europe, that would have to be our
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ma jor committment, On a very secondary level, how-
ever, we wanted to fund some organizetions that are
not normally funded by Federation such as student
peace oroanizations,

e had two meetings of the Allocations Committee.
At the first, groups who wanted to receive funds made
a presentation, At the second meeting the Committee
voted final allocations., 5.4%7Z of total funds were al-
logated to two student organizations, the Student Str-
vagle for Soviet Jewiy and the Jewish Peace fellowship.
The remaininy funds we appropriated on a 100% basis, 70%
to the Israel Emergency Fund and 30% to the United Jewish
Appeal regular campaign.

The Allocations Committee is a useful vehicle for
getting more people involved in the leadership of the
campaign, and the independent structure gives the drive
a lot of flexibility, and enables it to get more funds

into things with which the drive is directly concerned.
CONCLUSIONS

BUJA proved that it is 5ussible to raise large amounts
of money on campus on short notice while getting a lot of
peuﬁle thinking about the Middle tast. Once people are think-
ing, it is pasy to deuelop a committment that is easy to
maintain,

In spite of the hastily formed nature of the BU drive,
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BUJA was one of the most successful campus drives nationally
in 1969; our average gift size was over §6 which, alhough
short of our goal, is thoughito be the highest of any
campus campiaan. Most encousaging is that there were
18 gifts of §25 or more from nonleadership students,

The point is that once a basic orpganizational structure
is established, the campaign is easy tu manage.

To run a successful campaign requires an informed
leadership willing to put in a great amount of time dur-
ing the course of the campaign.

Suilding an organization is a2 multi-year process;
one of the things that we learned is that it cannot bhe
instantaneously establishaed. But with a limited amount
of hard work, a core of Five or six dedicaged people,
and enough time it is possible to run a2 very informative

and financially successful canpus campaiagn.



This letter was sent to 3500 off campus Jewish students.

Welhearyeoulsrack:

Dear Fellow Student:

You may not spend much time thinking about the current situation in Israel.
It is much easier not to. For the next few minutes, please think about it.

Israel is today a country in critical trouble. Approaching its 22nd birth-
day, Israel faces its 22nd year of unending war; a war for survival against
nations that have sworn not merely to defeat Israel, but genocide for all
Israelis. Israel's survival demands a massive commitment to defense.

As a result, Israel's social services are in a state of crisis. 20% of the
population lives in substandard housing. Without massive assistance from
world Jewry, there will be no money for even the mcat basic of human needs.,
Without the support of the world community, there can be no Israel,

For the first time, students at B. U. have organized an intensive education-
al and fund raising campaign to serve the incredible needs in Israel,

Eastern Europe, and student peace organizations in America. The Boston
University Jewish Appeal is an autonomous organization independent of any
other campus organization. BUJA helps finance many vital programs, including:

*The Joint Distribution Committee, which provides relief and
rehabilitation to needy Jews throughout Europe. In Rumania,
other Eastern bloc countries,; and the Moslem states, JDC is
the only thing between several thousand people and starvation.

*The Jewish Agency, which is in charge of all immigration in
Israel; over 70,000 immigrants will arrive this year alone;
most will have to be completely supported by the State.

*The Israel Emergency Fund, which finances humanitarian ser-
vices in Israel.

*No funds whatsoever are spent on Israel's defense effort;
all funds are used for strictly humanitarian purposes.

We need your help for this year's campaign. BUJA is trying to raise at
least $7000, and we are already well on our way. Our average gift has been
close to $18.00. The needs are greater than they have ever been before.

It is not enough to say "my parents give.," Everyone's parents give. Feed-
ing hungry children is our responsibility too.

If you believe that Israel must live, you must believe it cannot survive
without your help. Please send us your check today. Thank you.

. Sincerely,

Lo € (Rlatypt

Charles K. Ribakoff, CBG '71
Chairman
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Student Coordinating Committee for the Israel Emergency Fund

29th Floor, 1290 Avenue of the Americas, New York, N.Y. 10019 » Plaza 7-1500

February 17

Dear Herb,

I think you will be interested in this report, a paper
based on an extensive survey of attitudes and knowledoe on
the Middle Fast that I took at Bosten University last fall.

The point of the survey was to give us some specific
ideas on what areas tou concentrate campaign strategy on,
and to give a fairly accurate sense of what attitudes on
campus really are about the Middle East,

While I would caution against taking the results too
seriously =-I'm not a confirmed believer in surveys, and
there were a few problems involved with this one-- I feel
that it does have strong validity in pointing out specific
trends, and bhasic attitudes. . The report is based on over
450,000 seperate hits of information, and several hundred
pages of random print out, and was done as scientifically
as possible, I am attateching some of the print out we used
if you are interested in examining it further, although I
think I've condensed the important points pretty well in the
paper,

If you have any questions, I will of course be happy
to answer them at any time.

Best,

%Méo



BOSTON UNIVERSITY
1970 MIDDLE EAST ATTITUDE TEST:
EXPLANATION, DATA, AND INTERPRETATION

preparad by
charles k rihakoff
fFehruary 1971



As this paper can be interpreted in‘seueral ways,
I1'd better say a few things about what it is and what it
is not before you go much further,

These are the results of a small survey I took at
Boston University in November, 1970, to try to get an
approximate idea of what American student attitudes toward
Israel are, e felt this was necessary to know befure going
much further in designing materials for use on campus and
campus campaign format,

While I am not totally convinéed that any survey can
reveal attitudes very precisely, the guestionnaire was prepared
and administered in accordance with geeerally accepted survey
proceedures, under the direct supervision of professors in
the Boston University Graduate School of Management. Over
450,000 seperate bits of information were individually
analysed several ways before this report was written.

I am not presenting this, however, as a perfect reflection
of national student attitudes, or even of those at BU, There
are too many imponderables to make that clainm.

I do feel strongly, however, that the results of this
survey as presented below give an accurate approximation of
student attitudes, and that there &re several good reasons for
accepting these results as a hasis for much campus progran

design.



I. NEED FOR SURVEY

When the Student Coordinating Committee started
designing materials for use on campus in September,
1970, we decided to create prougrams to fit specific
needs based on our perceotions of the student market,
While our conceptions were fairly nonspecific, we ang-
reed that the basic Jewish student was stereotypically
anti-Judaism, negaive on Israsl, influenced by the
powerful and well financed Fatah propasganda campaians,
and pitifully mis (or un)informed.

The Committee formed these opinions through campus
observation. Fatah films (by such directors 2s Godard)
were well distributed and heavily attended, pro-fFatah
literature was distributed in huge quantities, nearly
all rallies included some demands for the Israeli imper-
ialists to release the deprived Palestinians, and most
radical grdups, both black and white, which were gen-
erally thought of as ovpinion leaders, were anti-Israel.
On the other hand, Jewish functions at Hillel were a@out
as well attended as Stand Up For America festivities in
Cuba, UJA campaigns were generally unsuccessful, and there
seamed to he Few, if any, outward sians of Jewish or Israeli

activism at any level,
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Still, some SCC members felt that Fatah influence
was overstated dus to its high visihility and, at least
at some campuses, there was a sort of 'silent majority’
‘situatiun with 2 lot of uninformed Jews unactive because
there were no tolerahle systemss for them to channel
their eneray.

Thus, there was a serious divergence of opinion
on whether most SCC programs should aggresively combat
anti-Israel propaganda or, iﬁ a more positive way, ed-
ucate and involve students who cared little for either
side,

We decided that it was simply good sense to have
more knowledge before designing any marketing system.

The obvious solution was to attempt a survey to chaeck
out student attitudes and knowledqgs,

If this survey were to give a2n accurate mflection
of attitudes, it would not only show the hasic direction
SCC programs should take, but would also show in what
specific areas more material was needed,

While we were not entirely convinced that any survey
could accurataly reflect student views, we felt that it
was the best means available, anﬁ, if nothing else, would
give us some ideas. With this additional information, we

felt it would be easier to design rslevent cagpus programs,
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I11. CHOICE OF BOSTON UNIVERSITY

We decided to do ths survey on a limited basis at
one campus. [ chose 3pston University primarily for
reasons of convenience-~ I am a student there, and
through the Graduate School of Management would have much
faculty advice on survey design and access to free computer
time.

BU was both a2 good and a had choice. About one-
fourth of all American Jewish students are in the Boston
area, and 8U probahly typifies many, Still, 0U attitudes
are probably not an accurate reflection of attitudes in
the mid-West, or at more intellectually demanding schools
such as Harvard, Ffurther, 3U has an atypical demographic
structure: it is heavily (nealy 40%) Jewish, and most
studants live in the fast.

I felt, however, that attitudes at BU would reflect
attitudes of as many students as possible at one test point,
Further, since 3U has a major UJA Campaign, the information

would be directly apnlicable to that campaign..
ITII. SURVEY DESIGN AND CONCEPRPT

I wanted the 5U survey to show two basic thinas. First,
I wanted an accurate portrayal of what attitudes about Israel
and the middle east were, This,l felt, would be relatively
easy to find out. Second, and more difficult, I wanted to
find out what facts and emotional factors went into waking

up those attitudes,
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Our hypothesis here, simply stated, was that attitudes
are no more than the sum of facts plus an unknown em-

otional factor., IF we could figure this out, it would
be possible to design programs that would he effective
in changing psople's minds,

I designed the survey under the supsrvision of 8U
Professors Larry Wortzel and George Labovitz, whose fields
are respectively marketing 8nd motivational research; they
both have had extensioe experience with surveys, I also
used the advise of several teachers in the School of
fducation, wheres much research on test giving has been done.

We made up questions in three different areas:
straight factual knowledgse, such as guestions ahout pop-
ulation or dates; opinion guestions, such as what do %ou
think of the Fatah; and demoqgraphic questions for cross-
tabulation,such as age, class, major, and religion.

I mads up about 100 questions in each catagory,
and through extensive pretesting eliminated those that
basically duplicated information asked in others. The
final version of the questionnaire has 42 questions, and
is about as concise as possible,

4 serious problem with the survey was pro-Israel
bias in some of the guestions; while no one has ever been
able to quantify the effect of survey bias, most research
concludes it should be eliminated wherever possible, The

3U survey never satisfactorilly eliminated all hias, al-
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though my supervisors agreed that this in no way inval-
idated the results,

The test was designed to be coded onto standard
I8M cards, and we desianed a special variation of the
/SP55 statistical evaluation computer package to grade,
sort, and crosstabulags results, Free time was available
from 3U's I3M 360/50; when that supply was exhausted, ad-
ditional free time was 'barrowed' from other computers

in the Soston area,
iv. METHOOOLOGY

In accordance with standard survey proceedure, we
felt that a survey of about 5% of the total Jewish pop-
ulation would far exceed minimums (about 2%, generally)
for predicting the populztion as a whole. Thus, we dec-
ided to survey a2bout 2%0 Jewish students; to do this, we felt
we would have to suyvey about 500 students,

To achieve as random 2 sampling as possible, surveys
were distributed in three different ways: three large
courses in different topics a2qreed to let me qive the test
during class time; random dormatpry floors were done, and
a desk was set up in the 3Student Union where passers by
were asked to fFill one out,

Students who had guestions about the survey, oo who
wanted further information, were encouraged to leave their
names, and were followed up for possible work in the campaian.

The test was given in the third week of November, 1970,
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At that time, there was no particular news or event in pro-
gress that, in my opinion, woulB have abnormally influenced
survey results,

About 750 surveys were distributed in order to get
500 usable completed forms, a waste number on the high
side of the normal range,

All completed forms I personally coded for computer
profile; actual punching was'dune by ssveral students,

with my spot checking for accuracy.

V. EXPECTATIONS

When tabulating results, we had certain specific
expectations based on prior informal observations. e
wxpected most students to be either neutral or somswhat
negative in their attitudss about Israel, and correspond-
ingly neutral or positive ahout the Fatah., We expected
a very low level of general knowledge, with 2 specific positive
correlation between knowledge and attitudes, We felt that
Jews would prooably know signifigantly more than nonlews,
and that their attitudes would be more positive, although

we did not know how much,

VI, The results were far different from what we expected,
They are summarized below, and the raw data is included in
a seperate appondix.
dasically, they show attitudes far more positive than
we had ever thought (question 26), and also far less negative,

with a larger neutral catagory. The level of information
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was much lower than expected, with some students knowing
almost nothing. On two questions, fewer than 47 of those

surveyed knew the correct answer; on the best question, only

75% knew.
(insert sample guestionnaire and condensed results below)

Following is a sample of the questionnaire used in the survey.
All factual questions were taken from the front page of the

New York Times in October, 1970,

Data is presented following the questionnaire. It is
broken down into a2 presentation of the raw data, with
crosstabulations to show trends among Jewish students, and
those favorable, neutral, or unfavorable to Israel. Comments
and critiques follow each questian. The correct answer is

underlined,
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This test is about the Middle East, a highly
controversial area about which many sets of conflicting
facts are available, The purpose of this test is to
measure student awareness about this area, and to find
which sets of facts make up that awareness. For many
questions, there is no one correct answer. Please
answer all questions as accurately and as honestly as
you can.

Personal information is, of course, anonymous

and strictly confidential.



9.

Have you ever travelled in Israel?
a/ yes b/ no

Have you ever travelled in any Arab country?
a/ yes b/ no

Approximately what is the present (1970) population
of Israel (excluding all territories occupied in the

1967 W ?
9 ar) million

In 1947, when Israel became a state, approximately
what percentage of the total population was Arab
(either Christian or Moslem)?

per cent

It is impossible for a Jew to become a citizen, or
to have the rights of citizenship, in Egypt, Jordan,
Syria, Iraq, or Saudi Arabia.

a/ true b/ false

It is impossible for an Arab resident of Israel to
become an Israeli citizen, or to have the rights
of citizenship.

a/ true b/ false

When Jerusalem was under Jordanian rule (1947-1967),
important religious shrines (such as the Wailing Wall)

were open to Jews on at least some occasions,
a/ true b/ false

Palestinian Arab refugees are

a/ the original settlers of the area now called
Israel.

b/ former residents of Israel who left during
Israel's War of Independence.

¢/ wandering Beduoin tribes.

d/ former residents of Jordan or Egypt who
left those countries in 1947.

e/ don't know

The Palestinian Arab refugee situation originated in
what year?

a/ 1933

b/ 1948

c/ 1956

d/ 1967

e/ don't know

(6

(7

(8-10

(11-13__

(14

(15

(16

(17

(18



10.

11,

12,

13.

14,

15,

16.

1?.

Fie 2=

Prior to 1967, Palestinian Arab refugees living in
the Gaza Strip area of Egypt were considered by
Egypt to be citizens of that country.

a/ true b/ false

Priorto 1967, Arabs living in the currently occupied
areas on the West Bank of the Jordan River and in
the Gaza Strip made an estimated . 90¢ for a day's
work. Now, most earn about a day.

Arabs living in the occupies areas of the West Bank
and Gaza are allowed to travel throughout Israel,
a/ true b/ false

Prior to the 1967 War, Arabs living in the West Bank
and Gaza regions were allowed to travel throughout
Jordan and Egypt.

a/ true b/ false

Arabs living in the Israeli occupied West Bank
region are allowed free passage back and forth
to Jordan.

a/ true b/ false

Since 1967, Arab agricultural output in the Israeli
occupied area on the West Bank of the Jordan River
has increased about J

a/ 10%

b/ 50%

c/ 100%

d/ 150%

e/ 300%

In general, to whom would you assign primary responsi-
bility for the creation of the Palestinian Arab refugee
problem ?

a/ established Arab countries

b/ Israel

c/ both Israel and the Arab countries

d/ the United States and the Soviet Union

e/ don't know

Immediately following the recent civil war in Jordan,
Israel sent large quantities of to aid Jordan.
a/ arms
b/ military advisors
c/ cholera vaccine
d/ food and medical supplies
e/ nothing was sent

(19 )

(20:08 |

(23

(24

(25

(26

(27

(28



18.

19.

20.

21,

22,

23.

24.

25.

B

A kibbutz is a ’
a/ state-owned cooperative settlement
b/ member-owned cooperative settlement
c/ military settlement
d/ factory
e/ privately owned farm

Israel is governed by .
a/ a dictatorship
b/ a military government
c/ a popularly elected single party government
d/ a popularly elected coalition government
e/ a military-civilian junta

There are Arab members of Knesset (Israel's Parliament)
a/ true b/ false

Absorbing and training immigrants, particularly from
areas in Eastern Europe and Arab countries, is a major
operation in Israel. Last year, there were
new immigrants.

a/ 10, 000

b/ 25,000

c/ 40,000

d/ 75,000

e/ 90, 000

The current poverty level in Israel is defined as a
family of six living on less than $100 a month.
Approximately what percentage of Israeli Jews live
below this level? %

Approximately 53% of the US tax dollar is spent for
defense or defense-related purpose. What percentage
of the Israeli tax dollar is currently spent for defense?

%

What percentage of the cost of Israel's humanitarian
needs (such as social services, University and
hospital construction, etc.)is currently financed
through philanthropic contributions (through such
organizations as the United Jewish Appeal)?

To

Israel receives some free arms from the United States.
a/ true b/ false

(29 )
(30 )
5
(32 _)
(33-34-35
i
(36-37
&
(38-40

o R
(41 _ )
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27-

28.

29.

30.

31,
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In general, do you consider your attitude towards
Israel to be

a/ highly favorable

b/ slightly favorable

c/ neutral

d/ slightly unfavorable

e/ highly unfavorable

In general, do you consider Israel's treatment of
the Palestinian Arab refugees to be .
a/ very fair
b/ fair
c/ unfair
d/ no opinion

Do you feel Israel should return of the
territory occupied in the 1967 war before any dis-
cussions towards a formal peace take place?

a/ all

b/ some

¢/ none

d/ no opinion

Do you think that the situation in the Middle East
affects you personally?

a/ yes

b/ no

¢/ no opinion

Do you think that the alleged persecution of Jews
in the Soviet Union and other countries is an
problem ?

a/ very important
b/ important

¢/ unimportant
d/ irrelevant

e/ no opinion

What do you think is that main reason Israel is
holding occupied territories?

a/ they are a bargaining tool in peace negotiations

b/ Israel is an imperialist country
¢/ they have strategic military value
d/ none of the above

e/ no opinion

(42

(43

(44

(45

(46

(47
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33.

34.

35.

36.
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Do you feel that Israel has a moral right to exist
as a Jewish state?

a/ yes

b/ no

¢/ no opinion

In general, how would you rate your feelings about
Zionism?

a/ strongly positive

b/ fairly positive

c/ neutral

d/ fairly negative

e/ strongly negative

In general, how would you rate your feelings on
Palestinian Arabs?

a/ strongly sympathetic

b/ fairly sympathetic

c/ neutral

d/ fairly negative

e/ very negative

In general, how do you feel about the tactics of Fatah
and similar guerrilla movements?

a/ strongly positive

b/ fairly positive

c/ neutral

d/ fairly negative

e/ strongly negative

What bearing do you think the Nazi's attempt to kill
all Jews during World War II has on the existence
of a Jewish State today?

a/ great importance

b/ some importance

c/ little importance

d/ no importance

e/ no opinion

(48 )
(49 _ )
(50 )
(i )
(52 __)
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37. What is your year in school?

a/ freshman
b/ sophomore
¢/ junior

d/ senior

e/ grad student

(53 )
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38. What is your scholastic area of concentration? (54

39. Approximately what is your grade point average? (55
a/ under 2.0
b/ 2.0 - 2.69
¢f 2.7 - 3.3
d/ 3.31 - 3.69
e. 3.7-4.0

40. What is your sex? (56
a/l M b/ F

41. Have you ever given more than $10 to any
philanthropic organization? (57
a/ yes b/ no

42. As best you can, how would you classify yourself
pelitically? (58
a/ conservative
b/ moderate

c/ liberal
d/ radical
e/ apolitical
43, How would you classify your family's religious
preference? (59
a/ Catholic

b/ Protestant
c/ Jewish

d/ Moslem

e/ other

44, In general, how would you classify your religious
beliefs? (60
a/ very strong
b/ fairly strong
¢/ have little effect on you
d/ have no effect on you



QUESTION BY QUESTION SURVEY RESULTS, CRITIQUES, AND
EVALUATION

This breakdown agives each question, total raw
responses, the correct answer, and crosstabs by Jewish,
highly favorable, neutral, and highly unfavorable at-
titudes., Comments on what a particular question showed,
or what it was trying to prove, are added, For full

questions and responses, refer to _Sﬁlﬂﬂt?)mdﬂﬂﬂ‘lc.

1. Travel in/Israel. Total: Yes 9.1%, No 90,9%., Jewish:
Yes 16%, No B47%, High Fav: Yes 17%, No 83%. Neutral:
Yes 1.9%, No 98%, Unfav: Yes 0%, No 100%.

It is hard to figure if going to Israel is a cabse or
a result of liking it. One of the points this seems
to bring up is that pesople who care enough to no come
away liking it. The percentage of Jews in the survey
who had been to Israel seems very high.

2. Travel in Arab Country
Yes: Total 5%; Jewish 5.3%; Fav 7.1%; Neu 5.87 Unfav 07
No : Total 95%; o 94,7%; " 082.9%; " 94,2% " 100%

It is interesting to note that Jews who have visited
Arab countries ars in numbers above- the total norm.
Alspo of importance is that people with unfavorahbhle
attitudes have besen to neither Israsl nor any of the
Arab countries; apparently their attitudes are fiormed
in other uways,

3. Population of Israel (answers in millions)
0-2 Tot 11%; Jew 16%; Fav 22%; Neu 15%; Unfav., 50%
n

2=4 " 31:}:;_ 1 a1f;é_i " 44 '-‘_; 20»{,_;_ _:'_ 12%
4=8 *® By ® - ggy W Gge ¥ ghke z 10%
6-8 " 7%; " 6"13 1" 5:,5; " 10%; " g:;
G40« 0%y * Wby ¥ Al; * ~9fy 9%
Over " 24—{; " 20%; 1 17.;; " 45%; 1" 10“:

This question was desiogned to find out if people had
any knowled3e of the scope of the problem; only 317
knew the population within 2 30" envelopz, It is int-
eresting to note that those hostile tended to under-
estimate the population, while Jews and those favorable
overestimated it.
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4.

le
sh
or

Arab Population percentane/1947

Total lewish Favorable Neutral Unfavor.
0-20 227% 21% 20% 27% 20%
20-40 34 3R 36 28 10
40-50 30 30 31 30 30
60-80 1 10 10 12 40
80-100 2 1 2 1 0

This question was designed to test historical know-
dge, The distribution of answers in all cataqories
ows there is little specific knowledge, Again, unfav-
abls answers tend to oversstimate the Arab population,

Jewish citizens of Arab countries

true 487 527 557 447 537
false 52 48 45 56 47

Suprisingly, most people did not know the answer
to this question. Anoain, this indicates the poor
quality and quantity of Israel public relations.

Arab citizens of Israel

true 25% 18% 16% 437 387
false 75 - R4 57 A2

The number of incorrect answers on this guestion
was suprising., The unfavorable response shows the
deqree of misinformation concerning Arab affairs
that we expected to find,

Religious Shrines open

true 537 467 447 59% 38%
false 47 54 56 41 62
Palestinian Refunees are:
Original

settlers19” 1B% 167 16% - 38%
Former ;

residents357 4 0% 47 L R L
tribes 3 3 3 3 725
Jordanians 10 15 13 g 15
don't know 32 24 19 46 15

There are two important things here, First is the
huge don't know facter; if Palestinians are in fact a
ma jor issue, a lot of peonle don't know much about
what they are, Second is the number of unfavorable
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attitudes who answered 'A'; this could be a result of

the influence of Arab propacanda., Answer 'D' is a

sort of trick-- if you knew what the Palestinians are

but didn't read the questicn carefully, you might have
picked that answer, It probably should have been reworded.

9. Date of Origin of Refugee problem

Total Jewish Favorable Neutrali Unfavor
1933 3% 2% 3% 3% 8%
1948 49 56 o 59 39 P 38
1956 3] 6 9 3 8
1967 7 6 8 9 15
don't know 34 28 22 50 30

Again, the twn important thinqs are the numnber of don't
know answers, indicatingy 2 limited historical perspective,
and the number of incorrect answers from those nesutral and
hostile,

10. Refugee Citizenship

true 52 54 51 57 38
false 4R 46 49 43 62

11. Arab Wages

Under 31. 40 35 35 33 50
31-2, 43 46 46 50 41
$2-5, 11 13 17 11 -
Over 35. 3 2 2 4 9

This was prohably the hardest question on the survey; giving
the 1967 wage served as a guideline, but also may have inf-
luenced many answers, T1he important hing a2bout this question
is that nearly 40% of the total survey thought that Arabs
were making less money now rather than more, implying they
are worse off,

12. Arab travel in Israel

true 44, 51 - 51 25 .
false 56 49 49 75 93

Another example of misinformation among neutral and negative
groups.

13. Arab travel in Egypt and Jordan before 1967
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total Jewish favorable newvtral unfavorable

true 687% 707 687 667 63%
false 32 30 32 34 37

14, Israeli Arab passage to Jordan

true 47 45 45 43 46
false 58 55 55 57 54

The poor response on this question is yet another example
of bad Israeli public relations,

15. West Bank agricultural increase since 1967

10% 30 30 27 35 33
50% 4?2 40 42 44 25
100% R L 16 18 10 17
150% 10 10 B8 6 25
300% 3 4 4 4 0

This question had the lowest number of corrsct answers of
any, Besides misinformation, one reason for this is that
students answering multiple choice quegions tend to chose
middle values when not sure af the answar, This question
would have been much better if it had aiven an ansuer
spread of less than)ahout the same/areater than. It is
probably the worst question on the survey, although it
does force a taker to realize that output has increased,
This does add to the survey's educational value,

16. Responsibility for Arab refugees

Arabs 15 20 28 8 1]
Israel 8 4 5 11 54
Both 51 52 50 50 15
US & USSR 3 4 3 4 0
don't know 21 19 14 27 38

The importanmt thina about this guestion is that it shouws
that far more peoole blame the Arabs than the Israelis
alone for the refugee problen, while mnst peonle see 2
shared responsibility, hile the hostile reaction is
predictably anti-Israel, few others seem to hold Israel
alone responsible, Again, the don't know factpr is much
larger than anticipated. We expected the ansuwers to be
far more accusatory of Israel thanm the survey turned out,.
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17. 1Israeli aid to Jordan afler the Civil War

tistotal Jewish favorable nedrql unfav,

arms 10% 5% 5% 22% B£
advisors 6 7 8 3 15
vaccine 6 7 8 5 0
food &

med,sup, 39 42 39 34 30 -
nothing 33 41 40 36 47

I felt that Israel's humanitarian aid v Jordan was one
of her most worthwhile and important gestures. That
few people know about it is unfortunate, another pub-
lic relations failure.

18, A kibbutz is a

state

coop 35 s 33 36 54
member

€000 S8 51 62 55 31
military 7 1 1 2 0
factory 1 2 (8 3 0
private

farm 3 0 4 2 16

I thought this would be the most correctly answered guestion
as kibbutziim are well known outside Esrzel, and serve as
models for communes., Perhaps choice 'A' is misleading here.

19. 1Israel's government

dictator 3 2 1 9 0
military 5 2 3 1 0
one party 30 32 29 29 31
coalition S§2 61 63 33 54
military/

civilian B 3 5 17 16

Most people seemed tu have some idea what was going on here,
which was something of a suprise. People seemed to have 2
better idea about Israel's internal government and affirs
than anything else,

20, Immeqgrants absorbed in 1970

10000 19 16 14 24 25
25000 32 34 37 28 25
40000 28 29 30 32 33
75000 12 1 12 1, G

90000 8 9 1 S 8
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21. Arahs in Knesset

total Jewish favor. neuvtral unfavor.
true 39 41 46 27 23
false 61 59 R4 73 77

There are in Facta Arab members of Knesset, The large
number of incorrect responses from unfavorable people is
predictable, but the overall level is lower than expected.
This was one of a series of questions about the position
of ths Arab in Israeli society. Correct answers were very
scarce,

22, Current poverty levei in Israel

-l -

0-20% 58 64 67 _ B3 60
20-40% 20 20 17 26 10
40-60x% 12 Q 8 24 20
60-80% 8 4 3 10 10
80-100 2 2 2 6 0

My SPSS package program drouped into too few catagories
in this case, as there were a series of trends between

0 and 207, This question was designed to see how wide-
spread was the image of Israel as a wealthy nation. The
actual answer is 19%,

23, Israeli tax dollar for defense

0-20% 6 5 3 10 16
20-407% 12 10 10 20 8
40-60% 21 23 20 18 8
60-807% 45 47 51 15 54
80-100 g B 16 16 8 16

Giving the US tax percentange may have had an effect on
answers here, but I wanted to give some idea of randes

by comparison. "ost students understood that the actual
amount was high, althounh, perhaps as a result of the
tendency to pick central values when unsurs, few students
got the actual answer. This question was not entimly nec-
essary.

24, Percentage of humanitarian needs through philanthropy

0-20% 22 18 14 22 36
20-407 24 24 25 19 27
40-607% 23 25 27 21 27
60-80" 19 21 22 21 0
80-100 11 12 11 11 9

The bad public relations in this case can be blamed on
the United Jewish Appeal, 1t is important that students
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understand that UJR and related organizations do contribute
100% of Israel's social services; obviously, at the present
time, there ace few who do.

25, Free Arms from US
total Jewish favor, neutral unfavor.

true 45 41 37 56 61
false 55 59 63 54 39

26, Attitudes about Israel

V. pos,. 43 66
pos. 25 22
neutral 23 7
neq, 6 2
v. neq. 3 2

This was the most unexpecfed result of the entire survey,
Attitudes were far more positive than we had ever imnag-
ined, and Jewish attitudes were overwhelmingly so. This

led to 2 complete re-evaluation of the survey., It is pos-
sible that the pro-Israsl bias of the survey influenced some
of the answers, There is also a considerable difference
between sayiny you're pro-Isra=sl and doing something about
it. Also, the lack of hostili#y in the total population

was suprisingly small, While these results are not con=-
clusive, they are afe far different than we had expected,

27. Treatment of refugees

very fair 12 18 25 2 0
fair 40 50 54 21 0
unfair 18 10 6 - 18 85
no opinion 30 22 14 59 15

The reaction of unfavprahles to this qusstion was predictable;
the rest was not, Again, this led us to believe that, unlike
what we had expected, the Palestinians were not a very major
issue,

28, Return of territory before negotiations

all 8 4 1 10 53
some 31 27 25 32 B
none 49 61 50 28 24
no opinion 12 7 6 29 15

This is another question where we thouaht most respondents
would favor a return of territory before nenotiations,
While this is the case with the negatives, the rest of the
population ssems wunaffected,
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29, Personal effect of Middle East

total Jewish favor, neutral unfavor,

yes 57 68 73 31 46
no 31 23 18 46 53
no opinion 12 8 7 26 0

The important thing about this result is that the number
of people who think that the Middle fast affects tham
personally is actually somewhat smaller than thz number
of people who are pro-Israel, This means that althounh
many peopls were pro-Israsl, some see no connaction bet-
ween it and them, This sort of passive committment is
of little use., As would be expacted, neutrals see the
least connection,

30. Importance of Soviet Jewry

very 43 S8 60 23 38

important 42 39 ' 47 15
not imp 4 .4 2 8 B
irrelevant 4 2 2 3 38
no opinion 6 1 2 18 0

Soviet Jews oot the most positive response of anything on
the survey. Part of thismy bes in the questionaire; from
the wordingy, it is hard to come out in favor of persec-
ution, The question is pot well worded, although the res-
ults are worth careful consideration.

31. Reason Israsl holding territories

bargaining
tool 31 38 38 22 31
imperialism 3 ‘2 1 3 23
military 32 29 30 33 31
value
none of
these 20 28 27 18 15
no opinion 9 5 4 24 0

This guestion was desiaoned to find out how many peode
thought of Israel as an imperialist country. In terms

of total numbers, very few did., The rest of the responses
were fillers, and probably could he better worded., This
question further underlies the whole Palestinian question
as a nonissue,
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32. Israel's right to exist as Jewish state

total Jewish favor. neutral unfavor,

yes B1% 90% 937% 52% 16%
no 10 7 5 17 63
no opinion 9 2 2 31 21

These results, again, were far more 'yes' than we had
anticipated,

33, Feelings about Zionism

V. pOs 16 28 36 1 0
pos 25 36 33 (7 0
neutral 45 26 28 4] 38
neg 10 6 2 15 15
V. neg 4 3 2 @ 45

This was one of the few questions that came out about as
we expected it in terms of opinion distribution, Many
students wrote on their forms "what is Zionism," Its
running behind qeneral attitudes shows the rejection of
many traditional schals of thought while maintaining

the end goal., e expected some correlation between anti-
Zionism feeling and those who thought Israel was imper-
ialistic, but apparently few knew or cared very much about
either.

34, Feelings on Palestinian Arabs

v sympath 6 4 4 3 46
sympath 26 i 27 20 31
neutral 45 38 36 65 8
neq 16 23 23 1 8
Vv neg . g 11 1 8

This response disarmed Palestinians as a2 major factoe in
our program. It should be pointed out, however, that
this was taken soon enouagh after last summer's hijackings
so that backlash could be a major factor. As expected,
those negative towards Israel were most positive towards
the Palestinians. The 16% who were opposed to both we
were tempted to write off sinply as anti-semetic bias,

A problem in interpretation here is what affect survey
bias might have had on response, However, the results
are well in trend with guestions 2,9, and 10, which
showsd very little overall knowledge as to what the whole
movement was about, I would be suprosed if these figures
held up at a2 school like Harvard or Wisconsin,



35, Feelings about Fatah

total Jewish favor. neutral unfavor,

V. pos S% 4% 2% 5% 467
pos 6 4 3 6 23
neutral 26 18 16 49 - 8
neg 23 18 17 23 23
V. neq 40 56 61 17 0

Hostility to the Fatah was astoundinaly hioh, esoecially

in view of their high priced propancanda efforts., Two
factors that may figqure in this showing are the backlash
against razdicals in general followino Kent State, and the
specific 3U backlash as a result of bomb scares durina

the fall, A loss of confidence may also be shown here,

as it has recently become obvious that the Fatah have killed
many times more Jordanians than they ever have Israelis.

36, Importance of Nazis on Israel

great 62 7 7 47 62
some 23 18 18 28 8
little 6 7 5 9 15
none 4 2 2 T 8
no opinion 5 2 3 9 B

This is the only question where there was not 2 major no
opinion group. The quickest way I know to get monsy from
Jewish adults is to mention Hitler; 1 wanted tosee if the
same held true with students, Many seem to think that

the whole wWorld War I1 experience has great bearing on the
need for a Jewish state,

37. Year in school

freshman 19 20 21 14 30
sophamore 36 a1 33 34 23
junior 26 28 31 35 23
senior 8 B 8 Q 2]
grad 7 7 4 10 12

The sample was not as svenly distributed as it should

have been; there was difficulty getting seniors and grad-
vate students to take the survey, Ffreshman seem the

most opinionated on this survey, and the most highly
positive, 4%9. o6 freshment surveyed were prolsrael,

Graduate students were least favorable; 3% rated themselves
highly favorable. Soohamores had the least total factual
knowlsdge, while juniors and graduate business students were
by far the most often neutral. Figures given in the last 3
columns are percentage of total response attributable to that
gQroup.
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38. What is your Major

total Jewish favor. neutral unfavaor.

Business 30 40 43 28 12
humanities 15 24 42 18 4
soc, éénce 13 27 50 11 5
phys. sci 8 g 48 10 3
other 32

Figures in the last three columns show what pergent-
age of majors was in that catagory. Survey is too hesvily
business oriented, 2s a result of one laraoe sample taken in
a2 junior marketing class. Interestingly, students in the
social sciences are the most positive.

39, Grade pouint average

under 2,0 2 2 2 2 10
2.0-2,69 27 26 29 26 10
2.7-3.2 51 54 49 54 50
3.31-3.,59 18 17 19 15 30
3-?-4-0 1 1 1 2 U

They always said qaades looked like a perfect bell curve,
but I never helieved it until I saw the print out on this.
Grades seem to run pretty steady, with no major attitude
trends,

40, Sex
mals 64 56 59 63 T2
female 36 44 41 47 28

The sample came out heavily male, although random sampling
was used, This is in part attributable to the large CBA
junior sample, \llomen are disproportisnately favorable,

41. Have you given more than 310 to chatity

yes 38 43 49 26 42
no 62 58 51 74 58

These figures do not imply an optimistic future for any
ma jor charity, as students do not seem into giving money
away, Years of Warch of Dimes giving has brought about
a dime-quarter mentality among students when it comes to
philanthropy.

42, Political classification

conserv, 9 5 6 16 8
moderate 23 24 23 18 a8
liberal 45 53 56 36 25
radical 10 10 7 10 33

apolitical 12 B8 7 20 25
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43, Religious preference
total Jewish Favor. neutral unfavor,

Catholic 18% 7 35 18
Protest. 17 7 34 8
Jewish 55 82 17 33
Other g 3 13 33

One of the most encouragino sions of the survey is that
nearly 667% of all Jews surveyed raited themselves highly
favorable, This is a2 good basic market to recruit all
kinds of leadership and workers from, Again, its hard
to eliminate the results of any bias, but the results
are su positive it cannot be entirely because of the
wording of the survey,

44, Effect of religion

v strong B 8 11 6 16
strong 36 40 44 32 33
little

effect 38 41 36 36 B
no effect 17 10 8 26 42

This shows, as expected, the declining influence of
religion among students,
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VII., INTERPRETATION

If the results of the AU survey are at least a somewhat
accurate reflection of the attitudes of the population as a
whole, we obviously had made some errors in our attitude
estimations,

Results were read in ten different breakdowns: raw
results, Jewish, nonJewish, favorable towards [srael,
neutral towards Israsl, unfavorable towards Israel, strength
of religious beliefs, major, grade point averaije, and by
each testing group. In addition, permutations of the above
(such as Jewish english majors, or Jews unfavorable to Israel)
we also computed; in all, ahout 450,000 seperate hits of
information were analysed. The point of doing this in such
detail is to see if signifigant trends develop, such as
which group breakdowns knew more, if any majors were more
or less favorable than other groups, the effect of religion
on knowledae and attitudes, and so on, Five of these breakdowns
are given in the procedding data statemeﬁfs; the rest did not
reveal anythina especially interesting, Of soecizl interest
were the following:

I. At the 10% confidence interval, Jews did not know sig-
nifigantly more than nonldews on over 60« of the factual guestions,
On the 23 factual questions, the average Jewish score was

14.5 correct; the average nonJewish score was 12,1 correct,

II. At the 10% confidence level, psople highly favorahle to
Israel knew signifigantly more than those nsutral or unfavorable
on only 557 of the factual questions.

I1I. People highly Fauu}ahlm had an average score of 15.4;

those neutral had an averzge score of 10.2; those unfavorazble
had an average score of 13,8,
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IV. Attitudes ab5out the Fatazh were in all catzqories
gxcept unfavorable towards Israel far more nenative or
neutral than we had expected; there were few favorable
reponses, even from those designating themselves 'radicals'

V. Factual knowledge about the Fatah and the Palestinians
was uniformly low, even a2mong those who thoujht of themselves
as pro-fFatab. While there were not enough questions on
specific areas to make a break down meaningful, many seemed
to know even less about the Palestinians than they do about
Israel.

Vi. While nearly all of those surveyed thought that Soviet

Jewry was 2 major issue, there is little connection bet-

ween seeing that need and doing something about it, iWhile

85% of the total population (and 96.7% of the Jewish populatinn)
thought Soviet psrsecution an important issue, only 387 of

the total population said they had ever agiven more than 310

to any philanthropy. The Jewish fiqure was a maraginally

more respectable 43 %, perhaps due in part to the presance of

a somewhat effective UJA campaiogn last year,

VII. wWomen were far more favorable to Israel thanlmen;
although only 36% of those surveyed were women, 41% of those
favorable to Israel were girls, and only 287 of those unfav-
orable were women,

VIII, Although thoss surveysd were very favorahle to Ierael
as a group, a lesser number sa2w any pesrsonal relationship
between themselves and the situation in the 7iddle fast.
VIIII. There was little difference in attitudes attribhuted
to class, major, grade point averzie, or situation in which
one took the survey,

These seemed to be the major points of interest.
Bssuming that the survey is valid, one can draw several
conclusions ffom the above,

The major conclusivon that I draw is that, while anti-
Israel propaganda is very visible on campus, it has not hadc
much effect outside thuse circles that were anti-Israel to
begin with, Instead, there seems tobe a lot of a sort of

non-directed prolsrasl feelinag, not backed up with any deqgree

of specific knowledgm or action, and not encouraased with any
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active curiosity.

The }ack of intersst in the political aspects of
the Middle Fast is, in retrodpect, not suprising, given
the apolitical mood on campus this year,

There has been a maséive fFailure by Jewish propagandists
to even begin a&he kind of educational task that must be done
to inspire some action out of the qut-reaction positive
instincts we encountered. The lack of specific knowledge

is astounding.
VIII. CONCLUSIONS

The conclusions I draw from this limibed survey are
somewhat encouraging,
1. Although there is little Isrsel-oriented activity on
most campuses, this may be due in part to a lack of acceptable
programmina, not because of lack of interest. At Harvard,
for example, although only about 3% of the student body
belongs to the major Jewish organization on campus, 2000
did show up on 3 days notice to see Abba Eban, and informal
discussions have regularly attracted &x3 40-50 people. Thus,
the basic mood would seem to be more of very passive acceptance
rather than the somewhat active hostility we expected.
II., Tha task of campus campainns may therefore be slightly
less complex than we had thought; rather than concentrate on
complets opinion shifts, the campaigns must only learn to
mobilize existing sympathetic feeling through education,

III. It is necessary to immediately beqgin 2 massive educational
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campaign on major campuses across the country, utilizxing
top Israeli and American speakers, written material, and
interesting student-oriented films. This eduegational
process is necessary to create the climate required for

successful fund raising on campus.





