
3101 Clifton Ave, Cincinnati, Ohio 45220 
513.487.3000 

AmericanJewishArchives.org 

 

 

 
MS-920: Sy Syms Papers, 1944-2012. 

Series C: Scrapbooks, 1938, 1970-2000, undated. 
 

 
 

 
Box Folder 

8 2 
 

 
General,1986, undated. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

For more information on this collection, please see the finding aid on the 
American Jewish Archives website. 

• AMERI CAN JEWISH 
ARCHIVES 
• • • • ••• 

~~'! ,Kl+,(; 
:i,'9· ' 

THE JACOB RADER MARCUS CENTER OF THE 

AMERICAN ] EWISH ARCHIVES 
A DIVISION OF HEBREW UNION COLLEGE - JEWISH INSTITUTE OF RELIGION 

https://www.americanjewisharchives.org/


~rc9 cfyms Jlferns 

anJ 

/jerr'/ J{ ...fatowilz 

announce !leir marria9e 

on .Jl,ursJa'f, tlu si:r//, of Jetruar'I 

_Ai;,;e/een /,u'RJreJ anJ eirl,''l-si:r. 

J'Vew :York Ci!'/ 

.Jl,e £a/>/>'/ couple wi// 6e resiJin'/ al 

Jive %ri.zon Jl.oaJ, 7/parlmenl 2809 

Jori J~e, ffew /Jerse'/ 07021, 



Ul 

MONDAY, FEBRUARY !0, 1986 

Copyright l 1be New York 

Sales Lag 
At Retailers 
_In Region 

New York Area 
Totals p ·oorest 
Of This Decade 

By ISADORE BARMASH 

New York's biggest retailers com­
pleted their poorest fiscal-year sale 
performance of the 1980's last month, 
a spot-check has found. Erratic con­
sumer buying, excessive price cut­
ting ·and only a small rise in tourism 
were cited by the retailers as key rea­
sons for the disappointing results. 

Seven of the city's largest retail 
companies had an average sales gain 
in their city stores of 1.2 percent for 
the 1985 fiscal year ended Feb. 1 com­
pared with the year before, according 
to the spot-check. 

In the metropolitan area as a 
whole, counting both city and sub r­
ban stores, the average sales rise for 
the seven retailers was a bit better, 
2.6 percent. 
Results of Earlier Years 

But it was still the most meager an­
nual sales gain of the decade, signifi 
cantly lagging the results of the f1vt 
prior years. These were: 1984, 6 per­
cent'in the city and 6. 7 percent in th 
area; 1983, 8.5 percent and 10.5 per­
cent, respectively; 1982, 3.2 percen 
and 5 percent; 1981, 7.7 percent and 
7 .6 percent, and 1980, 7.4 percent and 
6.8 percent. 

Some merchants concede that th y 
are baffled by an apparent conflict 
between economic signals and con­
sumer attitudes. 

The unemployment rate in New 
York State edged down in December 
to 5.9 percent and to 7.1 percent in the 
city, they note. But The Conference 
Board, a business-oriented researc 
group, is expected to report this week 
that its consumer attitude survey 
showed some sliooa~ inJa=r 
l'naay, the country s largest cham 
reported basically sluggish sales in 
January, with Sears, Roebuck & 
Company, the largest retailer, saying 
that its gain was only 1.1 percent over 
January 1985. 
Local Sales Disappointing 

Last month was also a big disap­
pointment in the New York area, with 
three of the major retailers reporting 
lower sales than in the previous Janu­
ary. The month's average gains were 
I percent in city stores and 3.6 per­
cent in the metropolitan area. For the 
year as a whole, there were four 
monthly declines and three puny 
monthly gains which, after adjusting 
for inflation, represented declines 
from the year before. 

Retailers participating in the spot­
check were Abraham & Straus; B. 

Continued on Page D3 
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Altman & Company; Blooming­
dale's; Gimbel New York stores; 
Lord & Taylor; Macy New York and 
Saks Fifth A venue. Sales percentage 
changes are obtained monthly on a 
non-attributable basis. 

"It's pitiful, but then retail business 
nationwide hasn't been good either," 
one retail executive said. "Our feel­
ing is that the main reasons for the 
lag are consumer uncertainty, partic­
ularly on taxes and possibly the Fed­
eral deficit, and just too much price 
cutting that makes people wait for 
even lower prices in1>tead of running 
in to buy." 

There is a sense among retailers, 
too, that the public has been tempo­
rarily satiated with certain catego­
ries of goods, such as home electron­
ics, linens and household textiles and 
footwear, sales of all of which have 
recently slumped. In electronics, de­
spite the popularity of the video cas­
sette recorder, the total merchandise 
category has not sustained its growth 

prior years even with reduced 
prices and considerable promotion. 

Merchants said that intensified 
competition in both the city and area 
appeared slowly to be siphoning off 
market share from some of the long­
entrenched retailers. 

Among the competitive changes 
,are a revitalized former Gertz chain 
now combined with the Stern's divi­
sion of Allied Stores; the growing en­
trenchment of such off-price apparel 
ret'lilers as Marshalls, Syms, Loeh--

mann's, Filene's Basement and 
others; the expansion into Long Is­
land of Caldor, a large discount-store 
division of the Associated Dry Gooqs 
Corporation,.and the growth of fl 
market centers in the metropolititn 
area. 

"There was something of a shift In 
market share among some of New 
York's big, conventional retailers," 
one retail executive said, speaking of 
the year as a whole. "It's partly due 
to the maturing of newer strategies 
that prompt customers to move from 
one store to buy in another and partly 
due to the fact that some customers 
are just fed up with all the pricing 
hoopla." 

It was noted by several industry ex., 
perts that some of the best results in 
both January and the year were rung 
up by so-called better stores or those 
that offer more fashion and service, 
and charge higher prices. 

Gulton Opposes Bid 
PRINCETON, N.J., Feb. 9 (Reu­

ters) - Gulton Industries said its 
board, with the advice of its financial 
adviser, Goldman, Sachs & Compa­
ny, had determined that Mark IV In­
dustries' $30-a-share offer for all Gui­
ton shares was inadequate. It rec­
eommended that shareholders reject 

• the bid, which is valued at a total of 
' a1?<>u~ $96 mil_lion. 

REMEMBER THE NEEDIEST! 



1 JAILY NEWS 

1..ov• POFIONS o, ..... SFARS . 
Wlto wants to slip one to whom? 

In order to insure that we all have • 
·a reasonable love life, I would 
divide my love potion among 
Khadafy and others in power who 
threaten our existence. 

PAUL ANKA 

Joan Rivers, so she'll play nice if 
I'm ever on ''The Tonight Show" 
with her. 

KENNY ROGERS 

In 1975, I slipped Marianne Gor­
don a love potion when I 
appeared in "Hee Haw" with the 
First Edition. It WO~ri­
anne and I were married two 
years later, and the potion hasn't 
wom off yet. 

DICK VAN PATTEN 

My whole family, to make sure 
they will always love me. 

OR. JOYCE BROTHERS 

A love potion might have done wonders for the way Freud (above 
right) viewed women. Most of his experiences were with neurotic 
women of his time; his concepts of them were therefore very 
chauvenlstic. Had he been more smitten, his attitudes might have 
changed, and his visions of them would have been less self-limiting. 

BILLY DEE 

WILLIAMS 

To an the policy makers and 
&Cientlsts of the world, in order to 
stop their curiosity for insanity. 

CHERYL LADD 

Anyone who would abuse a child. 
Having worked with Chlldhelp 
USA for a number of years, I 
have come to understand that 

MARCY SYMS 

Khadafy. There is not enough 
love and understanding in the 
world. As much as television has 
brought the world closer together, 
we still lack empathy toward 
other cultures. Maybe Khadafy 
would view our culture with more 
affection after a love potion. 

Sissy Spacek (inset above), be­
cause we both love the farm-­
especially the hay-stack. 

both the abuser and the abused To no one. If a woman doesn't 
LEONA HELMSLEY , child are In need of love, under- fall In love with me for any reason 

• standing and tenderness. So other than that I am I, then the 
No P".18· I ~lfltadY have one ~D· J, .many abusive PJlre,t'? ~ • '· love is of no value. Besides, I am 
hyP,flpll~Harry Helmsley. ~ ~~as children thems~lves. , , , taken. , 

• • t • II 

DINA MERRILL 

To David Koch so that he would • 
• give the New York City Mission 

Society a big grant to build low­
cost housing for needy people in 
Harlem and the Bronx. 

The Ku Klux Klan and people 
everywhere who believe that one 
man is better than another be­
cause of the color of his skin. 

DON RICKLES 

Edna Mae Oliver and Zasu Pitts 
(right). They're both gone now, 
but they were my Idea of great 
sex symbols. I'd love to have 
them back on earth so I could 
give them a love potion. 

GARY COLLINS 

I'd like to give a love potion to 
those people who have been in­
volved In kidnaping their own 
children. A dose of love might 
make them see the devastating 

• • ·effects of their act on the 
children. 1 • ' • }· 

No one. I would be too afraid o1 
having not thought it through. 

LYNN REDGRAVE 

Willie Nelson, because I just 
adore him. I've never met him. 
I've never even seen him live. 
But I've heard his songs, and his 
singing voice is so attractive, I 
expect his personality would live 
up to his voice. 

............... 
UA 8AY••' 

' ' • • <' ~ { I •I/IAJJ 



4 BETWEEN THE LINES 
HONORING ARONSON: "MAYOR ED KOCH " was at 
the head of the escalator to greet guests attending the dinner­
dance honoring ARNOLD ARO NSON Tuesday night at the 
New York Hilton's Grand Ballroom. However, the Fund For 
Higher Education, which was honoring the Batus Retail 
Group's chairman and CEO with the presentation of its Flame 
of Truth Award, either didn't invite the mayor-or he couldn't 
make it . Thus, a member of LE CLIQUE filled in very nicely­
saying, "How am I doin'?"-which the real Ed Koch might not 
be as apt to ask these days-considering the growing revel­
ations of corruption in New York City politics . "RONALD 
and NANCY REAGAN" were also there, plus clowns and 
mimes from Le Clique's roster of strolling players. But, of 
course, much more important was the large turnout of major 
manufacturers and retailers at the event, of which RONALD 
RUSKIN, president, Batus Retail Group, was dinner chair­
man . Giving their own special salute to Aronson were LARRY 
PHILLIPS, SY SYMS, AMBER BROOKMAN and MICHAEL 
CARDAMONE (MG Originals}, who wore headbands-with 
Aronson's name printed thereon-inspired by the headband 
worn by Chicago Bears Quarterback Jim McMahon during the 
recent NFL playoffs. "We play tennis with Arnold every 
day," said Phillips, explaining the special salute. And that's 
what it was. 

-M . P. 

PHOTOS BY NICK MACHALABA 

~, 
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DAILY NEWS 
Tuesday Sept. 9, 1986 

OH, THOSE TALKING ORANGUTANGS! 
They probab.ly neve~ acted 
before. So what are 
these people doing on TV? 
By BRIAN MOSS 
Daily News S1at1 Writer 

H NO," PEOPLE 
say to , Wayne 
Greenstein when 
he tells them he's 

in the juvenile furniture 
business. "Are you that 
guy?" 

He is, he admits. And 
you've probably seen him 
yourself. " It's had an 
interesting effect on my 
social life, " adds Greenstein 
wryly. 

Greenstein, 32, is better 
known as one of the corny 
Coronet brothers. who 52 
weeks a year, as often as 40 
times a week, and parti­
cularly late at night. inter­
rupt your TV time with a 
pitch for 1:he Coronet toy 
and furn iture store in West­
bury, L.1. 

These pitches, though, 
aren't tossed from Madison 
Avenue. In stead, they're 
put together by Greenstein 
and his family. The ads are 
filled with Greenstein 's 
brother and mother and fea­
ture strange situations (in­
cluding thP. well-known crib 
chatter about a talking 
orangutang). 

like loopy curveballS-have 
helped the store's sales 
surge in the nine years 
sfnce Greenstein has owned 
it to make it the bigges~ 
independent kid's furniture 
store in the country, Green­
stein says. 

The cheerful Greenstein 
Isn 't the only area business­
man to have become a TV 
celebrity. Lots of locals 
have taken to television to 
pitch their products, and 
lately the airwaves, parti­
cularly late at night, have 
been filled with unusual 

I PAY, I PLAY: Marc (above I.) and Wayne Greenstein (above r.•) and Bernadette Castro (far I.) make their own ads. 

commercials. 
What a crew. The 

Coronet brothers, Ber­
nadette Castro, Ed Lewis 
from Newmark & Lewis, 
your Anchor Bankers. Mar­
cy Syms-€verybody's 'l'e\­
tffifuito the act. Including 
Carmelo Giuffre. 

Giuffre owns the Bay 
Ridge Toyota, Lincoln-Mer­
cury, Mitsubishi, Subaru 
and Hyundai dealerships, 

arid may be on the air from 
50 to 100 times a week in his 
dense Italian accent talking 
about his origins in pizza 
parlors while Neapolitan 
music plays in the 
background. 

It may seem strange to 
the occasional viewer, but it 
hammers home Giuffre's 
dealerships' message: ,,,., We 
deliver." 

"They are unique," says 

Sid Patterson, whose Rego 
Park advertising agency, . 
Sid Patterson and Associ­
ates, produces the spots. 
"He's very recognizable. 
people come into his show­
room and say, 'Hey, we 
know you from 
television.' " 

Patterson says Giuffre's 
ads have increased his floor 
traffic and added to his 
credibility. The commer-

cials, Patterson adds, "are 
just another way to stand 
out from all the clutter." 

Depending on the station 
and the time period and the 
number of spots purchased, 
local TV time can cost any­
where from a bargain-base­
inent $50 for a 30-second 
spot to $10,000, Patterson 

downtown Manhattan and 
Flushing, has been offering 
$5 consultations in TV 
spots since last August 
"I'm Dr. Pecoraro," he says, 
introducing himself. 

He says he has heard 
both praise and criticism 
from colleagues. "A few, 
they don't think it's pro­
fessional. They think it's 
unethical. I think it's more 
unethical that people are 
suffering and- you can do 
something to help them and 
they don't know about it." 

About his unusually low 
first-time fee; Pecoraro 
says, "A lot of people don't 
know what a chiropractor 
does, but for S5 they can 
come and see what it's all 
about." 

He, too, has become 
something of a celebrity. "A 
lot of people on the street 
recognize me. I have three · 
brotherS-One's a chirop­
ractor, two are surgeons­
and they're always asked if 
they're related to me." 

Of all the celebrity pitch­
men, though, Greenstein as 
a Coronet brother has be­
come the best known, poss­
ibly rivaled only by Tom 
Carvel for cult followings. 
He says he has been recog­
nized even by non- New Yor­
kers because his commer­
cials appear on WOR. which 
cable companies around the 
country carry as a 
superstation. 

Greenstein's done his 
Coronet shtick at local 
clubs, his brother Marc has 
started to do standup com­
edy, and Wayne even did a 
dial-a-date with Howard 
Stern. (He never met the 
date.) " I still find it hard to 
believe," Greenstein says. 
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Portrait of a Pioneer 

TVVIEW 
WALTER GOODMAN 

~: Almost Anything Beats Pledge Week 
v.! 

I 
h: the same sense that torture is a persuasive argu­
Jllent, the fund-raising days and weeks - or is it 
months? - that have lately concluded on WNET / 
~ annel 13 are powerful arguments for permitting 
wiblic television to sell commercial time. For more 

than a year now, it has been permitting sponsors to cele­
br~~ themselves with enhanced logos and more elabo­
rate claims of their value to civilization without any no­
tic~~le deterioration in programming. Let's stop flirting 
anq; go all the way ; let the advertisers shuck off the 
camhuflage and advertise their products, if there is any 
ch~e that it will spare us some of the mind-softening 
soliciting, which now goes on for 16 days at a stretch. 

v;:t'hese displays are not edifying. Many of the pitch­
man's standard techniques are employed - the shame­
lesY.'andering to the audience's high opinions of itself, the 
ooze of self-righteousness. The incessant message is: "We 
are holding civilization's fort against the barbarians and 
your tax-free contribution will certify how enlightened," 
serrstt ive, cultured you are, how different from the na­
tion's unwashed, you happy band of the ·elect." 

-In giving telegenic people with nothing to say endless 
minutes to say it and apparently leaving them to their 
own.devices much of the time, public broadcasters assure 
commonplace, often ungrammatical spiels, witless ex­
changes and vacuous interviews. 

• • • X!fhe channels do what hucksters have always done_:,_ 
lay-bn their biggest crowd-pleasers, galas from Vienna 
and'l\vhatnot, and then interrupt them for excruciating 
noncommercial commercial messages. Even as they re- • 
joi~ over their achievements in money-grubbing 
(WJ,fET / Channel 13 brought' in more than $2 million and 
mor.e than 40,000 new pledges this month), the public sta­
tioI19 seem to forget that their role is supposed to be that of 
a superior alternative to commercial television, not a 
mote annoying one. They have become auction houses, 
with all the phqney elegance that goes with that line of 

. trade, and fan maga·zines devoted mainly to "Master-

piece Theater, " bringing us yet again the wisdom of the 
actress who played Rose on "Upstairs, Downstairs" and 
impresarios specializing in potboilers. The vapidity of the 
conversations at the intermissions to the galas equals 
anything you can find on the early-morning chatter • 
shows, and the earnest pleas for money are a lot less ex­
citing than beer commercials. 

• • • 
It is no secret that these endurance contests are unen-

durable to large numbers of viewers, and-a few public sta­
tions have attempted to lure contributions by promising to 
stop the begging for a certain period, say during the 
pledge month of low-viewing August, if enough people 
send in donations. That has paid off in contributions in • 
Boston and San Francisco, but not in new members. 

In a recent speech, John Jay Iselin, president of 
WNET / Channel 13, called, as he has before, for letting 
sponsors " buy into whatever we have to offer, on our 
terms." Those terms, which already apply to the chlµl­
nel 's experiments with 30-second spots, permit benefac­
tors to express their devotion to the environment and 
other worthy entities, but not to tout a particular product. • 
They may not buy time adjacent to an offering of their 
choice, and unlike the channel's own interruptions for 
funds, they may not break into a program. 

Mr. Iselin's call is well taken, but does not go far 
enough. The rules about no interruptions and no adjacen­
cies are sound. Interruptions are annoying and an insult to 
the program, and the power of corporations to choose 
where their advertisements run would increase the ever­
present temptation of stations to suit their programming 
to a sponsor's desires. 

But why not let the sponsors promote their products? 
Would it be any less dishonest for the oil companies to tell 
us how great their gas is than to gas about how great they 
are? If we public-television viewers are as sophisticated 
as those people on the tube keep telling us we are, we will 
be no more likely to believe that the Mobil brand of oil 
works better than the. Exxon brand than to believe that 

Mobil and Exxon are in business to do 
good works. 

Would commercials Wldermine 
public television? It's difficult to see 
how. The role that public television's 
major benefactors, notably t 1e. oil 
companies, play in programming is 
already very substantial, not to say 
dominant. Most public-television sta­
tions produce very little of what they 
show, and almost nothing of wide 
popularity. And even major produc­
ing stations, like WNET /Channel 13, 
might more accurately be called 
packagers, since they buy more 
shows than they make. Exxon's rep. 
resentatives shop the world for what 
they want oh " Great Performances," 
and Mobil keeps close watch over 
what goes into "Masterpiece Thea­
ter." Does anyone believe that they 
would entrust their millions and their 
celebrated series to some station 
functionary? 

As for the commercials them­
selves, they could not be in worse 
taste than the fund-raisers. So, give 
the sponsors a minute at the begin-

D. W. Griffith, often called the father of modem 
cinema, is this week's subject on "F ilm on Film," 
Saturday night at 10 on Channel 13. The hourlong 
documentary features an interview with Lillian Gish. 

ning and end of a show, probably in 
peak time, for them to say what they 
want about their products, within the current geperous 
bounds of hyperbole. That will not interfere with the pre­
tense that the stations are in full control of their own des­
tinies. 

The question then will be whether the relatively small 
public-television audience will be attractive enough to ad­
vertisers. Do they drink enough beer, wash enough 
clothes, perspire enough? They probably do more per 
capita showering than most Americans and assuredly eat 

more tofu. The sort of firms that are attracted to buying 
spots on Channel 13 are Chanel and Gucci. 

So, Mr. Iselin, let's make a deal : Let 's join in lobby­
ing Congress for permission for public-television stations 
to carry commercial advertising, on condition that you 
cease and desist from on-the-air soliciting. I pledge to 
double my contribution and buy only the brands of gaso­
line iw: rtised on WNET /Channel 13, and all my socks at 

■ 
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SYMS CLOTHING 
CAREER DAY 

We want to see you if you can merchandise stores, control inventories, motivate personnel 
and sell. Positions are available in our stores in Roslyn, L.I ., Manhattan, Westchester, 
Bergen, NJ, Woodbridge, NJ, Secaucus, NJ and Philadelphia, PA for: 
• STORE MANAGERS ' • ASSISTANT STORE MANAGERS 
• DEPARTMENT MANAGERS • ASSISTANT DEPARTMENT MANAGERS 
To learn more about Syms and the opportunities available either call for an appointment or 
if convenient apply in person on January 19th, 1988 at our open house with your resume 
between the hours of 9:00 a.m. and 5:00 p.m. If you are not available on this date please 
call or send resume to arrange for a mutually convenient interview date: . 

SYMSCORPORATION s;rMs ATTN: TIMOTHY A. PRANSCHKE 
SYMSWAY • 
SECAUCUS, N.J. 07094 • 

..,. _ __ 2_0_1_-_90_2-9600 An Educated Comumer Is Our Best CIISlomer 



NC 
CJ 

National Conference 
of Christians and Jews 

Greater New York Region 

Educating For 
Better HuII1an Relations 



NCC] is a notjor--profit human relations and civic organization.founded in 1928 by Charles 
Evans Hughes, Newton D. Baker, S. Parkes Cadman , R obert W. Strauss, Carlton]. Hayes and 
other distinguished Americans, to combat the bigotry of racism, anti-Semitism and anti-Catholi­
cism espoused by the millions of KKK members at that time. Today, there are over seventy regional 
offices throughout the country. 

The NCC] convenes groups of different backgrounds helping them to develop respect and 
understanding for each others' beliefs. 

Programs in human relations skills and techniques are conducted for clergy, educators, police, 
parents, students and community organizations throughout the year. 

The purpose of the NCC] in setting up such -programs is to educate in the belief that well­
infonned citizens, who have become sensitive to the needs and rights of their fellow citizens, 
constitute the foundation upon which our democratic society thrives. 

• NCC] advances Inter-Religious Dialogue 
A pioneer in inter-religious dialogue, the Conference provides opportunities for 
leaders of all religions to share problems of mutual concern, theological and 
secular, and to work together on community problems. 

• NCC] trains Youth 
NCCJ has pioneered in programs providing young people opportunities to 
discuss issues of deep concern in a complex society. The Conference works 
closely with students beginning at the elementary school level, and provides 
leadership trai.ning conferences for high school and college students. 

• NCC] assists in Education 
The training of teachers has aided these professionals to acquire new human 
relations skills enabling them to better understand students from different 
backgrounds. 

• NCC] works in Cooperation with the Police and the 
Community 
By conducting unique programs providing intergroup relations training for 
police, the Conference aids in promoting cooperation between law enforcement 
officers and community leaders. 

• NCC] works in the Community 
By convening groups in the community who have diffeting points of view on 
issues that affect the community, the Conference enables them to work together 
for the common good. 

• NCC] as a Resource 
Above all, the Conference has become a major resource for the community in 
fighting prejudice and discrimination . Many human relations concepts a·nd 
programs, widely used today, are largely the result of its early efforts. · 



NATIONAL CONFERENCE OF CHRISTIANS AND JEWS, INC. 

GREATER NEW YORK REGION ______________ _ 

Chairman 
MURRAY HARRIS 

Executive Director 
MARGARET GILLMORE 

Executive Board 
HON . HERBERT BIENSTOCK 

MELVIN BLAUVELT 

HON . BLANCA CEDENO 

DONALD E . CREAMER 
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71 Fifth Avenue, Suite 1150, New York, N.Y. 10003 (212) 807-8440 

NATIONAL OFFICERS __________________ _ 

National Chairman , Executive Board 
NICHOLAS V. PETROV 

President 
JACQUELINE G. WEXLER 

Treasurer 
JOHN LUONGO 

Vice Chairwoman, Secretary 
LYN REvsoN 

National Co-Chairmen 

HOWARD P. ALLEN 
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GORDON E. ALLEN joined Cluett , Peabody & Co ., as a sales trainee in The 
Arrow Company in 1950, the year of his graduation from Brown University. For 
the next 18 years , he served in posts of increasing responsibility at Arrow in 
sales and merchandising . In 1968 he became marketing vice president of 
Alatex , Inc ., a Cluett subsidiary, rising to its presidency in 1971 

In 1973 he was advanced to a group executive of Cluett , and in 1974 to cor­
porate vice president , becoming an executive vice president of the firm in 1975 
and a director in 1976. He was elected president of Cluett in 1979 and chief op­
erating officer in 1984. He retired from Cluett in March of 1986. 

Active in industry affairs , he is a past chairman of the American Apparel Man­
ufacturers Associat ion and is an industry advisor to government in trade ne­
gotiations on renewal of the Multifiber Arrangement. He is a director of CITYFED 

Financial Corp ., Palm Beach, Florida and a director of City Federal Savings Bank of New Jersey and a 
member of the Advisory Board of Manufacturers Hanover Trust Company in New York . 

He was an active member of the Westfield , New Jersey Presbyterian Church for 31 years . He served as 
a member of the Board of Trustees, was Treasurer of the Church , and Chairman "Every Member Corn­
mittment" , and was on the Long Range Planning Committee. 

Mr. Allen and his wife Sally have been married for 35 years . They have three daughters , Janet , working 
in Europe as a Management Consultant , Judith , a Wall Street Executive and Betsy, a Veterinarian . 

After having resided in Westfield, New Jersy for thirty two years , Gordon Allen and his wife Sally have 
recently moved to Cape Cod . 

SY SYMS, Chairman of the Board and Chief.Executive Officer of Syms Corpo­
ration , opened his first Syms store in 1960 in lower Manhattan and revolution­
ized the concept of "off-price" clothing stores . 

Sy Syms was born in Brooklyn . After service in the Army, he attended New 
York University, majoring in broadcasting . He spent two years as a Sportcaster 
in Maryland and West Virginia . Then , in 1951, Sy returned to New York to join his 
brother in the retail haberdashery business . 

In 1960, Sy went into business for himself , opening a clothing store at the cor­
ner of Cortlandt and Greenwich Streets . the same intersect ion where his 
father once had a store . Since then , successfully adhering to the phi losophy of 
"An Educated Consumer Is Our Best Customer" , the Syms clothing chain has 
grown to fifteen stores in seven markets ... New York , Buffalo, Boston , Florida, 

Washington D.C , Philadelphia and Chicago. 
Since 1974 Sy Syms has been the princ ipal voice of Syms on all TV and radio commercials broadcast 

by Syms in their seven market areas . Six years ago, daughter Marcy joined him on the commercials and 
son Robert recently became the third member of the Company to share th is duty. Copy and placement 
of all advertising is handled by Syms Advertising , a wholly-owned subsidiary. 

In 1980, Syms purchased the prestig ious 85 year old men 's haberdashery firm of A Sulka & Company 
with stores in New York , London , Paris , San Francisco , Philadelphia, Houston and Chicago . 

As a concerned citizen , Sy Syms is deeply involved in philanthropies ... among them , Boys Town of 
Jerusalem, PAL, Israel Bonds, Jewish Hospital at Denver, Catholic Charities , Inner City Scholastic Fund , 
Educational TV, Lincoln Center, Kennedy Center in Washington and several others . He is an Executive 
Board Member of the Better Business Bureau of New York City. He is still keenly interested in sports and 
follows them avidly, as well as playing compet itive tennis . And Sy is very proud of his six children and 
pleased that four of them are active in the firm . 

STANLEY BLACKER is a native New Yorker and attended George Washington 
High School and New York University, where he received his degree in business 
and finance. 

Prior to joining his father Morris M. Blacker in the clothing business , he served 
in the United States Army during World War II . 

After a ten year association with Blacker Brothers , and following the death of 
his father, he formed Stanley Blacker, Inc . in 1955. 

Under his leadersh ip, Stanley Blacker, Inc . has risen to a most prominent 
pos ition in the mens and ladies tailored sportswear industry. 

Mr. Blacker is the proud father of four children , Patricia, Gail , Lauren and 
David , and a grandson , Matthew. 

He resides in New York City, but spends weekends in Southampton with his 
wife Aimee . He is an avid tenn is player and is involved in many local activities . 

Stanley has been very involved in philanthropic work , and has been very active in a multitude of 
charitable causes such as United Jewish Appeal , Federation of Jewish Philanthropies, American Cancer 
Society, The Lighthouse, The Boy Scouts of America and many others . 

He has served as a trustee for the Metropolitan Synagogue for the last ten years . 
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RABBI JOEL S. GOOR 
Metropolitan Synagogue of New York 

MURRAY HARRIS 
Luncheon Chairman 
Murray Harris Associates, Inc. 

GORDON E. ALLEN 
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JAMES J. AMM EEN 

ROCK ANNESE 
York Shirt Corpora tion 

LARRY ASHINOFF 
Coronet Group of Companies 

ALBERT BAXT 
Cliftex Corp . 

MARVIN BLUMENFELD 
Eagle Clothes/April-Marcus, Inc. 

BG. COX 
The Joseph & Feiss Co. 

HERBERT DREXLER 
Drexler Apparel Textiles Ltd. 

ROGER EULAU 
Alexander Julian 

BERNARD FEINBERG 
Tiger Button Co., Inc. 

MURRAY H. FINLEY 
Amalgamated Clothing & 
Textile Worke rs Union 

DR. JAMES P. GALLAGHER 
Philadelphia College of 
Textiles & Science 

ALBERT GOODSTEIN 
Goodstein Brothers 

WILLIAM GOODSTEIN 
Goodstein Brothers 

E. 0 . HAND 
Hartmarx Corporation 

JACK HODNETT 
Jack Hodnett & Associates 

Chairman 
MURRAY HARRIS 

Murray Harris Associates, Inc. 

Committee 

ROBERT J. HOY 
Lord Jeff Knitting Company, Inc. 

JACK HYDE 
Fashion Institute of Technology 

ISIDORE S. IMMERMAN 
Associated Menswear 
Retailers of N. Y. 

ROBERT A. KAPLAN 
Clothing Manufacturers 
Association of the USA 

ELAINE KLEIN 
Playbill Magazine 

SYLVAN LANDAU 
Haggar Slacks 

LAURENCE C. LEEDS, JR. 
Manhattan Industries , Inc. 

RICHARD LEIBOWITZ 
Drexler Apparel Textiles Ltd. 

RICHARD S LEMBECK 
Rodik Textiles Ltd. 

BERNARD A LEVENTHAL 
Burlington Industries 

BERNARD J. MILLER 
Bernard J. Miller, Ltd. 

WILLIAM L. MOORE 
Burlington Industries 

ROBERT E. NAHAS 
The Wool Bureau Inc . 

PAUL OSTROVE 
Paul Stuart Inc . 

LARRY PHILLIPS 
Phillips-Van Heusen Corp . 

DAVID N. PINCUS 
PBM 

DAVID RAPPAPORT 
Damon Creations 

BRUCE ROBERTS 
Springs Industries , Inc. 

WILLIAM RUBEN 
Bonwit Teller 

BURTON B. RU BY 
Jaymar Ruby, Inc . 

ROBERT C. RUDOFKER 
After Six Inc . 

JACK SHEINKMAN 
Amalgamated Clothing and 
Textile Workers Union 

LARRY B. SHELTON 
The Greif Companies 

MALCOLM L SHERMAN 
Zayre 

MARCY SYMS 
Syms 

MARTIN UHLFELDER 
Stanley Blacker Inc . 

PAUL WATTENBERG 
Leon of Paris/Adolfo 

HARVEY WE INSTEIN 
West Mill Clothes Inc . 

IRA WEISER 
Syms 

NATIONAL CONFERENCE OF CHRISTIANS AND JEWS, INC. 

GREATER NEW YORK REGION _____ _ ____ ___ __ _ 

Chairman 
M URR AY H ARRIS 

Executive Director 
MARGARET GILLMORE 

Executive Board 
HON . H ERBERT BI ENSTOCK 

M ELVIN BLAUVELT 

HON . BLANCA C EDENO 

DONALD E CREAM ER 

PATRICIA C. FAY 

DONALD D . GABAY, ESQ . 

SH ELDON HARNICK 

R OBERT K . HARRIS 

SYLV IA K. HASSENFELD 

C ANDACE LEEDS 

JEROM E R. M c DOUGAL 

HON . FRANKLIN H. ORNSTEIN 

STEVEN P. PAPADATOS 

H ENRY PETERSON 

HON . LUCILLE R OSE 

ALVIN l. SCHRAGIS 

DR. WILLIAM G. SHARWELL 

THEODORE SPAR 

CONRAD D . STEPHENSON 

ELLY STONE 

L EONARD WASSERMAN 

NORMAN WAXMAN 

NATIONAL OFFICERS _________________ _ 

National Chairman, Executive Board 
NICHOLAS Y. PETROU 

President 
JACQUELINE G. WEXLER 

Treasurer 
JOHN L UONGO 

Vice Chairwoman, Secretary 
L YN R EVSON 

National Co-Chairmen 

HOWARD P. ALLEN 

1RA A. L IPMAN 

Y. J . SKUTT 
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LOWER VATS 

FROM THE AUVTENCE - VOUR EXTREME LEFT TO RIGHT 

BERNARV J. MILLER 

MARVIN BLUMENFELV 

LAWRENCE S. PHILLIPS 

LARRV B. SHELTON 

ALBERT BAXT 

STANLEY BLACKER 

HARVEY WEINSTEIN 

GORVON· E. ALLEN 

MURR.AV HARRIS 

MARTIN UHLFELVER 

SV SVMS 

E.O. HANV 

BURTON B. RUBV 

JOHN BELK 

LAWRENCE C. LEEVS 

MORTIMER APRIL 

HERBERT VREXLER 

RABBI JOEL S. GOOR 



UPPER. VAIS 

FR.OM THE AUVIENCE - vou~ EXTREME LEFT TO RIGHT 

TSIVOR.E S. IMMERMAN 

ROCCO ANMESE 

NOR.MAN KARR. 

BRUCE F. ROBER.TS 

BER.NAR.V A. LEVENTHAL 

B.G. COX 

MAR.CV SVMS 

ROBERT J. HOV 

PAUL OSTR.OVE 

ROBERT F. R.EILLV 

VAVIV RAPPAPORT 

OLEG CASSINI 

JAMES I. SPIEGEL 

JAMES J. AMMEEN 

MURR.AV WESTR.EICH 

PAUL WATTENBERG 

HERB BLUEWIESS 



Name. 

AC & R Adve.JttA.,o,l.ng InQ. 
Aa.Jton-tion, Ga.Jtu 
A6,te.Jz. S,l.X InQ~ 
Ale.xa.ndeJt' -6 I nQ. 
AUe.n, GoJtde.n E. 
AUe.n, JucLUh 
AUe.n, MM. GoJtdon E. 
Ama.lgama:te.d Cloth,i.ng & Te.xWe. 

Wo1tk.e.1r.,6 
Amalga.mated U..6e. In-6uJtanQe Company 
Ame.JuQan AppMe.l M~g. AJ.i-60Q, 
AmeJty, Doug 
Am,lQale. IndMtJuU InQ. 
Amme.e.n, Jamu J. 
Anne.-6 e., ROQQO 
Apw, MoJtt...i..me.Jt 
AJtQhe.1t, Ge.oJz.ge. & Guut 
AJtQheJt, Ba.IL/Lon & SommeM 
AJtnold Sh,i.Jttma.k.eM, Ltd. 
AILltow Woven Label InQ. 
AJ.i h,i.no 6 6, La.IL/Ly 
AugMtM Cloth,i.e.M 
AM tin, ]a.Qk. V. 

Ba.l6on IndMt!Ue.J.i 
Ba.Jtne.y' -6 
BaJtJton, Sta.nle.y 
Ba.M, Ge.01tge. 
Ba:tu, Kenne.th 
Ba.xt, Aibe.Jtt 
Ba.x:t, MM. Albe.Jtt 
Ba.yu., Ma.Jttin 
Ba.ye.Jt, Robe.Jtt I. & Guut 
Ma.Jttin Ba.ye.Jt A6J.i oc.io.tu 
Be.M Ste.Mn-ti & Company 
Beik., John 
BeJtg, Buyl 
Be.Jtgamo, Tony & Gu.ut 
Be.Jtma.n, Ke.n 
Ke.n Be.Jtma.n InQ, 
Be.Jtn-titein & Son-ti Sfu.Jr.t CoJr.p. 
Be.1tn-0tein, Paul 
Bide.Jtma.n IndMt!Ua.i-6 USA, Ine. 
Bija.Ju, Ke.nny 
BWe.x Inte.JtnctV..onal Textile. Ine. 
8,Ucmbau.m, 1U..eha.Jtd 
B-l6hop JJt., C.M. & Gu.ut 
Bla.ek.u., Ahnee. 
Bla.Qk.Vt, Gm 
Bia.ek.e.Jt, Sta.n.f..e.y 
Sta.nle.y Bia.eke.IL Ine. 

Tab.e.e. No. 

15 
5 
26 
16 
VAIS 
8 
8 

29 
41 
31 
26 
7 
VAIS 
VAIS 
VAIS 
36 
36 
21 
23 
19 
23 
17 

36 
11 
19 
7 
26 
VAIS 
7 
23 
24 
23 
20 
VAIS 
2 
36 
23 
23 
22 
22 
16 
27 
19 
19 
27 . 
2 
2 
VAIS 
1 

Na.me. 

Stanle.u Bl aQke.Jt Ine. 
Rfa.nk., . Ba.Jtba.Jta. 
Blank., Bud 
Bugh, Cha.du 
Blue.w.lU-6, Hub 
Bl.u.me.nne.Rd, Ma.Jtv,ln 
N. EJtla.nge.Jt Blu.mgaJt,t fi Co., InQ. 
Bobbilt, JoJ.ie.ph A. 
Bode.U, Ed 
Bonhomme. Sh,i.Jttma.ke.M 
Bo nwil T e.Ue.Jt 
BoJtnJ.itun, Ill.a 
BOJ.iwe.f.1., Ste.wa.Jtt 
B1tu.e.e.1t, Jona.,than 
BILA.d, BA.U & Gu.uu 
BJuQk.e.n, Ba.IL/Ly 
DJtodJ.i lllf, Joe. 
Pi1r.own, Sm 
~obe.Jtt BJw.Qe., Ine. 
Budde.y, Tom 
8u.Jtl,i.ngton Indu.J.itJue.-6 InQ, 
Bu.Jtma. B,lba.J.i, Ine. 
By1tne.J.i, Tom 

Cttl.e.ea., FJta.nk. & Gu.ut 
Ca.Jtdwo, Anthony 
Ca.J.iJ.i.lni, Oleg 
Ce.la.nu e. F .lbe.M Ope.JtctV..onJ.i 
C ham-l6 h, I ILW.ln 
Che.Jte.J.ifu.n, Alv.ln 
Cia.Jtk, Edwa.Jtd F. 
Clu.e.t:t, Pe.a.body & Co., Ine. 
Je.Jtemy Cobb Co., Ine. 
Co he.n, Ha.Jr.old 
Cohen, 1U..eha.Jtd 
Cole., Chu.ek 
Coleman, Thoma.J.i M. & Gu.uu 
Compton, W,lU,lam W. & Gu.uu 
Congu.l,U,, T any 
Con-ti.lgUo, Sal 
Conti, Jo-6e.ph 
CoMne.t GJr.ou.p 06 Compa.niu 
Cox, B.G. 
CJr.own Cloth,lng 
CJr.own Textile. Company 
Cu.Jtta..ln, Tom 
CUJ.itom Sfu.Jr.t Shop-6 

T a.b t e. f. o . 

2 
1 
1 
12 
VAIS 
VAIS 
17 
24 
18 
21 
17 
23 
31 
27 
38 
7 
2 
2 
31 
26 
12 
79 
23 

29 
7 
VAIS 
20 
19 
25 
14 
8 
30 
21 
36 
12 
16 
22 
11 
30 
18 
19 
VAIS 
23 
36 
2 
36 



Na.me 

Vwy New¢ Rec.oJr.d 
Va.man CJr.emoM 
Va.m¢ky, LeonaJr.d 
Van Ma.Jr. Mtg. Company Inc.. 
VehleJr., Jo¢eph A. 
Diamond, Pa.ui. & Gue¢.tJ.i 
Vic.k, Joe 
M. Vic.k & Company 
V~un, Jo¢eph 
Vilt.a., la.mu 
Vona.hue, Vinc.en:t X. 
VJr.ec.h.6 el, Andu 
VJr.exleJr., HeJr.be-tt 
Vnexlen AppaJr.el, TexW..e¢ Ltd. 
VJr.oegen, William 

18 In:tunwonal L:td. 
E~enbeJr.g Iritennwona.l GJr.oup 

• Ep¢:tun, Ja.ne 
Ep¢:tun, Sef,{moUk 
Ekla.nd6en, Roy 
Eval, Mike 

Fainc.hild PubUc.worui 
Finn, Lawr.enc.e & Guuv.i 
F~hbun, AJr.nold 
Fo1totma.nn 
Foy, Bill 
FJr.ubeng, MaJr.k 
Fkiedma.n, Ja.y 
FJr.yma.n, NoJr.ma.n & Guu:t 

Ga.lla.gheJr., Jame¢ 
GelleJr., Hen.Jr.CJ & Guu:t 
Genzog, Ma.-tty 
GUbek:t, Tom 
G-i.ruibUkg, AJr.nold L. & Guut 
Gla.nzJr.oc.k, Sa.ndy 
Goldblatt, Lionel & Guu:t 
Goldbl~ Bnoc., Inc.. 
Golden, Stu 

Ta.bte No. 

38 
16 
11 
7 
14 
28 
36 
36 
18 
14 
14 
32 
VAIS 
1 1 
22 

23 
23 
25 
25 
26 
23 

25 
37 
39 
23 
40 
20 
5 
19 

17 
30 
21 
1 
25 
23 
30 
30 
39 

Na.me 

GoldeJr., Melvin A. 
Goldman, AJr.nold MJr.. & MJr./2. 
Goldman, S:ta.nle.u 
Goodman, Al & Guu:t 
Good6:tun Bko¢. & Co. 
Gooru:tun, Albe.-tt 
Good6:tun, William 
Goon, Rabb,£ Joel S. 
GJr.a.eben, Ca.Jr.e.y 
M~n GJr.een(ie.ld ClothieM, Ltd. 
GJr.eenM,eld, Ma.Jr.tin & Guu:t 
GJr.eenwa.ld, M-i.l:ton 
The GJr.uf Compa.n-i.u 

H.M.S. In:tennwonal Fa.bnic. CoJr.p. 
Ha.nd, E.O. 
Ha.ndleJr., R-i.c.haJr.d 
Ha.Jr.du Am-i.u 
H aJr.Ju1, , MMMy 
Ha.-tt Sc.ha.nnne.Jr. & MaJr.x 
Ha.-ttz & Company 
HUM.gen, Tommy 
Tommy HU~-i.gen, Inc.. 
H-i.Uo n, BJr.uc.e. 
Ht1toc.h, Ron 
Hoene, BeJr.khaJr.d 
Ho66ma.n, Ken & Guuu 
Hoy, Robe.Jr.:t J. 

I a.60 n, J enJr.y 
Ia.con, John 
Imme.Jr.man, Ic-i.doJr.e. S. 
Intenc.on:t-i.ne.n:ta.l 8Jr.a.nde.d Appa.Jr.e.l 
Ha.)f.)f.tj IIUA}.,(_n Inc.. 
Izod, Ltd. 

J a.tjmaJr. Ruby Inc.. 
Johncon, Choqc.e. 

Tabl e No. 

31 
1 
1 1 
21 
11 
11 
11 
VAIS 
22 
28 
28 
25 
79 

32 
VAIS 
36 
26 
VAIS 
18 
28 
11 
11 
20 
1 8 
1 
18 
VAIS 

17 
17 
VAIS 
18 
21 
79 

7 
20 



Na.me 

Kaminow, Ed 
Ka.plan, R.obell.t 
/<.all.Jr., NoJr.ma.n 
Chv.itvr. Kv.i.tiR.u., Inc.. 
Ke/2¢.f.eJt, Che¢teJr. 
K.f.at.W, Lv.itvr. 
Klun, E1-.1U.ne 
Kle..i.n, Melv..i.n 
Koz..i.nn, And1r.ew 
KJr.a.6neJr., L~y 
KJuegu., Chuc.k. 

Labowilz, J e-'!.-'!.ff 
LaV..i.al.e, R.ogu. 
R.ogvr. LaV..i.a.le Ltd. 
Lee.cu., Law1r.enc.e C. 
Lembec.k., R...i.c.ha.Jr..d S. 
Lev, Mel 

·Leven.tha.f., Bud 
Levine, A1r.no.f.d 
Lev..i.ne, Sheldon 
Levi.t<..nn, Edw..i.n H. 
London Fog / London Town Co1r.p. 
Lo1r.d Jeo n, Knil.u..ng Company 
Lo-'!...i.a., Lew~ J. 

R..H. Mac.y & Co., Inc.. 
Manna., AJuna.nd 
M-ll b UJr. Ma.Jr..c.LW I n c. . 
Ma.Jr.eh Sh-lid Compa.ntf 
Ma.Jr..k., Elliot 
Ma.Jtl> hill '.6 Inc.. 
Mc.Co1r.ma.c.k, John B. 
Mc.Gee, John 
Mc.Go«ttn, J,i_m 
Mc.G1tego1r. Co1r.p. 
Mc.Nea.f., Joan 
The CIT G1r.oup/Fa.c.:t0Jr.,<.ng 
M-<.c.h-l.e ]Jr.., Edw-i.n G. 
MilbUJr., C ha!r.lu 
Mill.air.., TU.c.ha.Jr..d & Guut 
M-<.Uvr., Al 
Mille.It, Be1r.na1r.d J. 
Mille1r., Ma.Jr..tin H. 
M-<.Ue1t, R. o g elf. 
M-lndy, Abe 

Tabl e No. 

5 
VAIS 
VAIS 
11 
11 
79 
25 
25 
22 
1 
23 

3,4 
26 
26 
VAIS 
7 
1 
VAIS 
21 
24 
7 
21 
11 
7 

40 
14 
21 
1 
32 
37 
14 
12 
40 
22 
31 
14 
31 
21 
30 
40 
VAIS 
32 
40 
40 

3 

Name 

M-i.n-tz, Ken 
Mon-t-'!.v.io1r., F1z.ank. 
:vfooneu'¢ W-i.ne & SpJ.Ju..u 
MoOJr.e, W-i.llia.m 
Mc¢e¢, Ma.Jr.tin 
Munzu, Pa.t.u.. 
M UJr.Jr.a lf , J ,i_m 

Na.ha.1,, R.obvr.t 
Ne,,<.man, Sandlf 
Neube1r.ge1r., Hen1r.y 
Ne.w Vo1tk Jo-i.n.t Boa.Jr..d 
n,e New Vo1r.k. T ,i_mu 
N~¢ma.n, Ken 

Obu, Vav..i.d W. 
0.f.in, Je1r.ome 
01r.e~-tun E.6q., S-ldney 
0.6:tJr.ove, Paul 
O~ow.6klf, Ba.Jr..ba.Jta. Be1tge1r. 

Palm Bea.c.h Inc.. 
Pa1r.ke1t, B-lU 
Pa.t:e.f., Homl 
Pavao, la.mu S. 
Pellon 
Pendleton Woolen Mill-6 
Penn Pad Co. 

Tabl e No . 

40 
2 
11 
12 
23 
20 
5 

26 
5 
36 
29 
25 
16 

27 
17 
41 
VAIS 
16 

5 
1 
18 
1 
28 
21 
31 
27 J.C. PennetJ Co., Inc.. 

PW. College 06 Tex.Wu 
PWUp-6, Law1tenc.e S. 

& ScJ..enc.e 17 

Ph-l.U-i.p.6 Va.n-Heu.6en, Co1r.po)f_(l_tion 
Phic.LUi, Va.v-i.d & Guuu 
P .lnc.LUi B1to:the.M - Ma.xweU Inc.. 
P.lnzeJt, Ma.Jr..v-ln 
P .lJt.le, Bob 
Playbill Ma.ga.z.lne 
P Wnic.k, La.My 
PoUk.tJ, Al~Jted J. 
Pome)f_(l_n.tz, I1r.v.lng 

VAIS 
6 
17 
17 
27 
27 
25 
79 
26 
2 



Name. 

Pomu.a.ntz, Melvin 
Po.6t, GMy 
PJr.u-6£,u, V-<.c.k. 
PJr.e.Mman, F1r.e.d 

()un:ti.ua.n-<., Ca!r.lo 

RPM FMhion.o 
Randa Co1r.p. 
R.appapo!r.-t, David 
'R.appapo!r.-t, Mic.ha.el 
R.appapo!r.-t, TU.c.haJr.d 
R.uc.h, Van-<.e.l 

·R.eW.y, Robe.Jr.-t F. 
Rizzo, Pe.tu 
R.obe.w, Btw.c.e. F. 
R.obe.w, Judge. Bu!r.-ton 
~obin.oon, Allan 
Roc.he..6te.1r. But-ton 
R.odik. Te.xtilu Ltd. 
R.omano66, Howa.Jr.d 
Rome.Jr., Ric.haJr.d 
Ro.6ato, Ange.lo MJr.. & MM. 
Ro.6e., Stephen & Guuu 
Ro.6e.nbU.6c.h, Mon1r.oe. 
Roth, Paul 
Ruben, William S. & Guut 
Rub-tn, Mil..:ton B. & Guuu 
Ruby, BUA.ton B. 
R.udik.066, TU.c.ha1r.d 
R.udoik.e.Jr., R.obe!r.-t C. & Guut 

Sac.c.e.Jr., LaJr.Jr.lf 
Saint Andlr.e Impow 
Saint LauJr.-<..e Umlted 
Samuel-6 , M-tc.hael F. 
Sc.hec.hteJr., Samuel & Guut 
Sc.hlomm, Bow 
Sc.hnude1r., MMe. 
Sc.h-6,ia, Von 
Sc.hwa.Jr.tz, Hyman & Guut 

Table. No. 

1 
39 
5 
11 

40 

32 
32 
VAIS 
16 
16 
7 
VAIS 
11 
VAIS 
22 
23 
32 
7 
72 
14 
2 
15 
7 
40 
17 
20 
VAIS 
7 
26 

5 
17 
22 
26 
29 
7 
40 
27 
27 

4 

Name 

Sc.hvJa!r.-tz, I1r.a & Guut-6 
Sc.hwaJtz, Hub 
Sc.ott, Ray 
Se.Uzu, LaJrAu 
Se.ndik., Hub -
S. ShamMh & Son.o Inc.. 
ShamMh, Jac.k. 
S hapi1to , H e.ttb e.Jr.-t 
Shaw, Jay 
Shunu-6, Paul & Guu:t 
She.ink.man, Jac.k. & Guuu 
Shelbu1tne ShW Co., Tnc.. 
She.t.:ton, LM!tlf B. 
She1tman, Malc.olm L. 
S.legal, He.nit(! 
Jae.ob Siegal Ove.ttc.oat Co. 
Sill-6 , He1r.b 
S i.mo n.o , V .lJr.g.ll 
S-tn.l-6.l, And.Ir.ea 
SitomeJr., Ken 
S.i..:tomeJr., Steve 
Slobo:tk..ln, Alan 
Sm.l:th, Chuc.k. & Guut 
So.i..ne, Will...iam 
Solomon E.6q., AaJr.on L. 
Solomon, M.lc.k.ey & Guut 
Solomon & R.o.6enbau.m, V1tec.h.6le1t & 

LeU 
Spugel, Jamu 
S:J-iegel, HeJr.beJr.-t 
S:t. And1tew!:J 
SteJr.n, Alv-<..n 
Stoc.k.weU, Ea!tl 
Sunc.ook. Woven Label Co. 
Supplee, C.B. & Guuu 
Sweet OM & Company, Inc.. 
S ym6 , MMC.If 
Sym!:J, Sy 
StJm-0 Clothing, Inc.. 

Ta.Jr.get Spowwea1t, Inc.. 
Ta.to.Jr.enko, Steve 
Tu -0 le.!t, Nell 
Texfile Impo!r.-t 
T,igeJr. But-ton Co., Inc.. 
F.W. Tippe.!t & Companlj 
Topal, Von 
T1tuge1tman, Ma.Jr.-ty 

Tabl e. No . 

41 
7 
22 
40 
39 
32 
32 
25 
5 
24 
29 
25 
VAIS 
10 
5 
2 7 
5 
20 
14 
16 
23 
72 
79 
14 
41 
32 

41 
VAIS 
32 
32 
2 
12 
27 
8 
25 
VAIS 
VAIS 
3,4 

24 
72 
39 
24 
27 
27 
72 
24 



Name 

Uhliddvr., Elaine 
Uhl ~elde~, Ma.Jl.;U,n 
Un.ion Unde.'1.We.a~ Co., Inc.. 

(•JaUvr. Woolen' -6 Companlf 
Wa~nac.o, T nc.. 
WaJUte.n o~ S:ta.66o~d 
M oltto n C•Ja..M e.~ Inc.. 
Wa.:ttenbe~g, GMy 
Wa.t.te.nbe~g, Lee. 
0/a.,t.,,te.nbe.~g, Paul 
Webb, Awon 
Wunvr., S.te.ve.n 
(;JuM.tun, HMve.u 
Ge.o~ge Wun.t~aub -& SoM 
Wunbta.ub, Ge.o~ge 
John Wu.tz Inc.. 
Wenzel, AJtthWt. 
• We..ot M~ C-lothe..o, Inc.. 
Wu~uc.h, M~y 
Whaling M6g. Company Tnc.. 
WJ..Mc.h, Ke.vJ..n 
The Wool BUJt.eau 
Woltman, MJ..c.hae.l A. 
Wulttzbu~ge.~, Ron 
Wynn, MJ..c.hae.l 

Za.y~e Co~p. 
ZJ..-6h., Moltton 

Table No. 

1 
VAIS 
30 

30 
9 
24 
24 
39 
39 
VAIS 
20 
18 
VAIS 
16 
16 
25 
31 
28 
VAIS 
1 
14 
26 
17 
39 
25 

10 
28 

Name. Table. No. 

5 
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THE FOLLOWING FIRMS ANV / OR INPIVIVLJALS HAVE MADE A CONTRIBUTION IN 
HONOR OF GORDON ALLEN, STANLEY BLACKER, SV SVMS 

AMICALE INDUSTRIES INC. 

AMSTER, ROTHSTEIN & E.B. ENSTEIN 

BARON, BERGSTEIN & ~EINBERG P.C. CPA'6 

BAUM BROTHERS IMPORTS, INC. 

CLINTON SWAN CLOTHING INC. 

E.T. VLJ PONT VE NEMOURS & COMPANY 

~ALTER KAVE ASSOCIATES, INC. 

THE LESLIE FAV COMPANIES, INC. 

LORV & TAYLOR 

POLO FASHIONS, INC. 

VAN BAALEN PACIFIC CORP. 





Cover Story / By Cathy A. Sabik 

MAl{CY SYMS: 
SUll~ED FOR T~IE 
RElAIL CLOTlilNG 
Bu INE·ss t' :, ., 
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Marcy Syms didn't come knocking at her father's 
office door in 1977 looking to become president 

of Syms Corp. Little did she know that five 
years later she would occupy the top spot of the 

$215 million off-price clothing store chain. 

M arcy Syms is a strong believer 
that people are greatly influ­
enced by their environment. 

Her father was pursuing a career in 
broadcasting but found there was lit­
tle steady money to be made, especial­
ly with a family on the way. So he 
ventured into the same line of work 
as his father - retailing. After all, he 
had grown up listening to all the tri­
als and tribulations of operating a 
small, men's clothing shop in New York City. 

After having graduated from col­
lege, Marcy Syms entered the world 
of broadcast management. But after 
a few shortlived stints in the busi­
ness, she found herself knocking at 
the retail industry's door, specifical­
ly at her father's office door. 

Today, the 35-year-old woman busi­
ness executive is president and chief 
operating officer of that company -
the Syms Corp., the off-price clothing 
store chain that last year earned 
$12.7 million on $215 million in 
revenues. 

"From my background, I felt I knew 
quite a bit about merchandising just 
from listening to my father;' Syms 
says. "He worked very long hours. I 
am the oldest of six children so I was 
the lucky one. I was allowed to stay 
up until he got home, and I used to 
have the opportunity of listening to 
him talk to my mother about the day, 
about the problems, the events . . . " 

It was during those years - when 

44 

she was in her early teens - that 
Syms decided she would prefer to en­
ter the professional world, rather 
than become a housewife like her 
mother. 

"I don't mean it to sound like I'm 
a staunch feminist, although many 
people think I am, that I had made 
a decision I would prefer to work even 
though it's something my mother 
never did after she got married. At 
the time, I didn't see how much was 
involved with work. It seemed a lot 
easier than the toil my mother had 
to do," she laughs. 

Marcy was 9 years old when her 
father, Sy, opened his first 
store on Cortlandt Street in 

downtown Manhattan. It was a small 
shop where the budding entrepreneur 
sold men's haberdashery. Syms bought 
most of the merchandise from several 
vendors who v.uuld sell him their over­
production and distressed merchandise . 

"He would sell Gant shirts for $2.99. 
He got quite a following in the Wall 
Street area;' says the younger Syms, 
who obviously is extremely proud of 
her father's rise to retail success. 
"Since the store was near the Hudson 
tubes, many customers were also 
suburban New Jerseyans. So I guess 
we were as well known to the New Jersey busines<:1man as we were to the 
Wall Street shopper." 

She believes her father's retail 
strategy has contributed to this suc­
cess. "With everything having a la-
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bel in it and nol being a year old, he 
kept on growing;' she recalls. 

Within a few years, Syms had 
opened four small stores in the down­
town Manhattan area. In 1971, he 
decided to venture across the Hudson. 
"It made sense for us to go to a New Jersey suburb because so many cus­
tomers were from New Jersey. He also 
thought we better have clothing for 
women because men are going to 
shop at night;• she says. "So this was 
a new experience." 

It was also the beginning of the 
Syms legacy. Today, the Lyndhur_st­
based company operates 15 ofT-pnce 
apparel stores located along the East Coast and in the Midwest - Norwood 
and Peabody, Mass., Manhattan, Buffalo, Long Island and Westchester, 
N.Y., Cherry Hill, Paramus and Wood­
bridge, N.J., King of Prussia , Pa ., 
Falls Church, Va., Rockville, Md., Ft. 

Lauderdale. and Addison and Niles. 
Ill. A Sulka & Co. Ltd., a wholly 
owned subsidiary, is a retailer of 
men's fine haberdashery with six out­
lets in the United States and others 
in London and Paris. 

Since Syms' first store opened_ in 
1959, its aggregate amount of selling 
space has increased from 2,000 
square feet to about 654,000 square 
feet. Since 1981, revenues have near­
ly doubled. jumping from $112 mil ­
lion to $215 million. 

The backfu·ing of a marketing 
strategy last year and the inability to 
find new locations contributed to a 
leveling off of net. income earned -
from $12 ,712,000 in 1984 to 
$12,71fi ,000 in 1985. 

Marcy Syms says she had eve1-y 
intention of becoming an ac­
tress - not a retailer - when 

she was a child and even a teenager. 

FOR MARCY SYMS, IT'S LIGHTS, 
CAMERA, ACTION FOUR DAYS A YEAR Marcy Syms isn't considered a television or radio personality, but she is the company's media spokesperson. 

Since she joined the company, she has appeared on TV and radio commercials, telling viewers and listeners about Syms. "As a lot of business owners have found, they can talk more passionately, more convincingly about their businesses than anyone else. It gives the company a sense of attribution;' she says. "I don't pretend my personality is convincing, but I'm sincere in what I'm saying." Syms' passion for acting did not quell the nervousness she felt for her first commercial. "I was very nervous about it. I wore glasses and put on makeup to make myself look a lot older. I put my hair up and wore a Peter Pan collar blouse with a little black tie and blazer. I wanted as much between me and the camera as possible." 
Since then she hae JP'OWn accustomed to appearinr before the camera . ''I hnve tr1ken ofT my glal!leel!I and now wear nature makeup," l!lhe eeye. Despite her TV appearances, Syms says she is not easily recognized in public except for in Syms stores. "I'm pleased about that; it (anonymity) is not something I'd like to give up." 
She spends about four days a year at the studio, and the company 's advertising budget does not exceed 2 percent of the previous year's gross. That's a standard policy. 
Syms lives in Fort Lee with her husband, Jerry Labowitz, a senior ana­lyst for Merrill Lynch. He was working for a company that took Syms public when they met. 
Involved with a number of community organizations, she is a board member of several groups, including the Men's Fashion Association, the Better Business Bureau and the Jewish Museum Broadcast Archives. Recently, she became the first woman elected to the New Jersey chapter of the international group, Young Presidents. There is a story behind how Marcy and her father acquired the name Syms. The family 's surname was Merns, but because the name of Sy's father 's clothing store was Merns, he decided to come up with another name. He took the first two letters of his name and the first and last letters of Mems and created the name Syms. Both he and Marcy have now officially taken on that name, which they feel gives them added credibility among their customers. 

"I think that because the name on the building is the same as my name, I always feel a sense of pride," Marcy Syms says. "I know that ultimately I'm accountable because it's my name on the building." 

Busines5 Journal of New Je rsey 
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Elise Marks, /ell, a.s,sisl.a nt to Mm·cy Syms, .111d Irwin Shevik, vice president o( operations, talk with their boss. ··- -- - -----··--------------------------------"As a child when everyone was 
asleep, I would go downstairs and 
watch TV - the late, late shows. I ac­
tually needed less sleep then than I 
do now," she jokes. 

But when she entered college -
Finch College in New Y01·k Cily, 
which has since been closed - she 
majored in English Literature and 
pursued acting outside of the 
classroom. 

"I then had a real audition for the 
rea l world and was hon-ified, intimi ­
dated. I was shaken and felt totally 
insecure," soys SymR whose Rtrnight­
forward demeanor is said to show 
through in both her personal and 
professional life. "Obviously I was not 
chosen for this part, and I thought 
this was no way to make a living. But 
I was still interested in the entertain­
ment world . I thought a good use for 
my love of th eater would be to enter 
broadcast management." 

After completing a graduate pro­
gram in the sul~ject at Boston Univer­
sity. she found a joh as assistant to 

"' the pres ident of WMCA radio - Pe­
.; ter Straus. But Straus got an assign­
~ ment in Washington , D.C., and Syms .; 

--o was out of a job. She then went to 
; work at WNEW-TV as an assistant g producer for a live midday show. 
~ "The stint I.here didn't last as long c3 as I thought, either, and I started 

working on a free -lance basis for a ,t· media buying service," she says. 
~ During thi s period, she also kept in 
.. 

0

~ close touch with her fat.her. "All along 
I really wns very much aware of what s: 

was going on at Syms. Dad and I 
would have dinner and talk and I'd 
hear about all these things;' she says. 

In 1977 in a rather unpredictable 
way, Syms linked up with her father's 
firm. 

The 1·elail chain was looking for a 
location outside of the New York/New 
Jersey area, and based on demo­
graphics focused on the Washington, 
D.C., area - specifically in Fairfield 
and Montgomery counties, which are 
among those with the highest per 
capita income in the United States. 

"And here I wns doin,J free -lance 
media planning. So I said, listen, I 
wns doing this anyway, and besides 
which, Syms was really starting to in­
terest me because of its enormous 
potential. I suggested that I go down 
there and present a media plan to in­
troduce Syms into the market and 
that's what I did," she says. 

For three weeks, she watched lots 
of television and listened to lots of ra­
dio, trying to figure out what stations 
Syms potential customers would lis­
ten to. 

She developed that plan, but did not 
let the job end there. Syms delved 
head first into the opening of the 
Falls Church store. "I was involved in 
the setup of the store, taking mer­
chandise out of the boxes and putting 
it on the racks, shelves. We had a ball. 
You work 12, 14, 16 hours a day, but 
you absolutely have a great time. 
Everyone is high. It's like an opening 
of a Broadway show. 

It wns nfter the opening that she 

decided lo approach her fothe1·. nsk -
ing to join the company in a full -time 
capacity. 

"I thought I wouldn't be let go he­
cause of budget cuts, and I thought. 
this was really fun ," she says. " When 
I say something around here, al ­
though people might not agree wit.h 
me, they listen to what I'm saying. I 
said I think I'm going to stick 
'around." 

It is quite obvious that she ap­
proached her father in a more serious 
manne1·. "We had some conversation 
abo11t commit.ment , I really felt I hnd 
an opportunity to do other things nnrl 
I had worked for other bosses. I lwd 
a great deal of respect for what. my fa ­
ther is and what he has accom ­
plished, and I thought it could \\'ork 
out." 

Syms says she also realized it could 
not be a fl eeting commitment. " I 
couldn't just say let me takr I.he tem­
perature of how this is working in s ix 
months. I thought I'd have lo wait a 
good five years before taking an ns­
sessment of how I was doing because 
th ere were so many things to 
consider." 

A fle1· those five years pa ssrd, 
where did she find herself? J\ s 
president of a company t.lrnt 

hnd just gone public. 
When Synrn joined the cornpnny, 

however, she did not find herself posi ­
tioned nicely in a plush office \\'ith 
the luxu,·y of having her own secre­
tary. Her first. task was lo relocnle the 
company 's coq>o1·ate oflices from its ~------------- --------------------------- - -------~ 48 
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Park Place location. She found a 
/- "'-year-old building, which was 

1sformed into a store and oflices. 
" It was totally inadequate, but it 

was fun. You could hear everyone's 
business;' she says. 

Syms did station herself near her 
father - outside his oflice, serving as 
secretary and switchboard operator. 
"That is a great way to learn a busi­
ness from the point of view of know­
ing which vendors we deal with and 
overhearing how Sy handled situa­
tions as they came up;' she says. "You 
saw who went into and out of his of­
fice and knew when· something im­
portant was going on." 

Concurrently, she took on the 
responsibility of handling the compa­
ny's advertising. And gradually, since 
she was the person fielding phone 
calls, she took charge of customer in­
quiries. 

Aller a year, Syms hired an assis­
tant and started planning, buying 
and administering all media advertis­
ing, thereby forming Syms Advertis­
ing as a new division. She got the 
company's adve1-tising in place in four 
television markets. 

"I was able to visit the markets and 
made an effort to know each of the 
station managers in an attempt to 
- 1he best price for spots and the 

L _ placements," she says. 
In addition, she administered the 

company's philanthropic activities. 
And she was still answering the 
phones. 

Meanwhile, the company had con­
tinued to grow, and it became neces­
sary to consolidate all distribution 
and adminisfrative activities in one 
location. "The merchandise was be­
ing delivered at the separate stores, 
and we had little control when a ven-1 dur delivered an incorrect order;• she I i says. 

, So she became involved in that ef­
: fort too. "I have immense curiosity, 

and the process of building fascinat-
1 cd me - the materials, the architec­
' l ural plans, getting permits;' she 
, says. 

A new location was found in the 
swamps of the Meadowlands. A 
100,000-square-foot facility in Lynd­
hurst was completed in August 1981 
and remains the company's head­
quaiters. But Syms is growing out of 
that building, and plans to move into 
an existing 300,000-square-foot struc­
ture in Secaucus. 

As Syms b>Tew in terms of business 
c~1,u1•lonco nnd Syrna Cm·p. In Lerma 
11 ' enues, off-price retailing blos­
,;01 .. .c:d in terms of interest. It sparked 

t 1, tohcr 1986 

I 

i 

f 
i 

@-
Meinbtu Feoe,a1 De1,0U ln~untoce Coi pouhon UNDUt 

TOSHIBA'S ALL-NEW 
BD-8412 TURNS REPORTS 
INTO WORKS OF ART 
... AUTOMATICALLY! 

Two-color copies at tt,e touch of a 
button! Two-sided copies! Standard 
sized copies rrom dllferent size orlgl­
nalsl Multi-page document reeding! 

Automatic capabilities that can turn 
every copying job into a work or artl 

And at 40 copies per minute. the 
B0-8412 works fastl 

See Toshiba"s B0-8412 in action. 
today. 

The B0-8412. The Master Performer. 
Ifs the automatic answer to every 

business copying needl 

TOSHIBA 
Call lo, a FREE d~rnonn,atlon. 

~ 
COPY CORPORATION 
41A PLYMOUTH ST. 

FAIRFIELD, NJ 07006 

201-882-2929 
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THE OFf--PRICE MARKETING STRATEGY BEHIND THE SYMS CORP. 
buildings located on major thorough­fares. What becomes difficult, Syms says, is finding such . facilities in commercial zones, which are com­prised mainly of strip shopping 
centers and malls. 

"An Educated Consumer is Our Best Customer:' 
That's probably one of the most well -known long-standing advertis­ing slogans today, and it belongs to the Syms Corp. 
It was Sy Syms who came up with the catchy phrase 12 years ago. "In describing who his customer is, he came upon that line, a!"ld everyone in the company and family who heard it realized it was a real winner;• Marcy Syms says. "It positioned us - who we are and who we serve:' 
She explains that the company does not mean educated in the sense of having a diploma. "We mean educated in the sense of an aware customer who has comparison shopped and knows what a label represents and how much it would sell for at a regular price. "We consider our customer to be a fashionwise, valuewise individual who is concerned with labels and designer names." 
That is where Syms' retail mar­keting strategy comes into play. Since the beginning Syms buys leftover merchandise after depart­ment stores have made their pur­chases. And while department stores make these purchases usually six months before a particular clothing season, Syms is true to season, the company president explains. 

"We sell summer goods in the sum­mer, winter J(liode In the winter:' !!he says. "That's late for a manufacturer and department stores, so we can make the purchases after the depart­ment stores make theirs." 
These purchases are made at a bet­ter price because manufacturers are willing to sell this leftover merchan­dise at reduced prices, usually below wholesale. This translates into savings for customers. 
Because of this, Syms is able to of­fer merchandise at a 29 percent markup of the original purchase price, Syms says. The usual markup 

the company to undertake an initial public offering. 
"It seemed for some reason the new kid on the block on Wall Street was off.price retailing. So we all got to­gether, my father, brothers and sis­ters, and talked about the consequences of selling some stocks publicly on the New York Stock Ex­change. We thought there were rnore 

50 

in department stores is 60 percent and in discount stores 30 to 40 percent because most ~iscounters are paying wholesale pnces. 
"A Syms price tends to be 10 to _20 percent of the wholesal~ pnce because it is on a price that 1s lower than wholesale," she says. 
The retail chain also offers an automatic markdown on women's apparel, based on this merchandise's shelf or rack life. 
"We co-exist with the department stores but we're really in business to help the manufacturer because at the end of the season if that (merchan­dise) doesn't get turned into dollars, it's very hard to have the money for your next season;' she says. 
Syms sees the company's competi­tion as anyone who sells branded merchandise 
In recent years, the company has been affected by the increased popu­larity of off-price, discount retailers that have popped up throughout the country. 
"Up until 1982 if we used the word off.price it was the first time many people ever heard of it;' Syms says. "Due to the rapid expansion of such companies as Marshalls, TJ Maxx and others, it has taken some of the uniqueness away from us. Unequiv­ocally we're sharing the same dollar people are spending on clothes, so it's got to eat in on the market share." What sets Syms apart, she claims, h1 lt11 men'l!I eppat·el. """' l!!ell more men's suits than any retailer in the country." 

From 1984 to 1985 Syms did not see the kind of growth it would have liked. Revenues increased from $204 million to $215 million, and the company earned only an additional $3,000 in net income - $12,715,000 on that over the year. 
The stunted growth is due in part, Syms says, to the company's inabili­ty to find new locations. 
TI1e company requfres that all store locations be housed in free-standing 

pros to it than cons because we weren't selling the majority share of the offering," she says. 

U ntil then Syms wore a varie­
ty of hats, and officially was the secretary of the company. But with the IPO came the title of president. "I was involved in the road show (to promote the company) and I had to be presented as something," 

Recently, the company announced plans to build a 50,000-square-f00t facility in Grorgia's Grawnett CQu:: ty, outside Atlanta. It is e~":' :· be completed next May. _ It is also difficult, she explains. t 0 experierice a 20 percent ann11al growth rate in those Syms stores that have been in existence for 10 In 
20 years. 

To counter this, the company hri, brought in broader selections of m~·r 1 

chandise for its customer base>, m­cluding men's, women's, childl"C'n·~ apparel and accessories, she says. Syms talks of a marketing glraleK' that backfired last year and also cnn tributed to the minimal growth rah•. Between 6 and 7 p.m. Monday through Friday, the store ofTl'r~ dividends, or dollars off, on certain items. It gives customers a bargriin hunting opportunity in what i, usually a relatively quiet time oft lw day for shopping. 
Syms began offering a similar di, 

count opportunity from 9 to 10 a m. on Saturday, with prices reduced SO percent on certain itemc;. 
"We thought we'd really hit thl'm with this. And we did. Svtru' madt• 1 lot of friends and suppiied a ·_, :r : boutiques and nea markets wh.t, merchandise. We found we were ser­

vicing other retailers. It wasn't a good thing to continue;' she says. 
Although she could not estimate how much the company lost, it did affect the bottom line. 
After Syms stopped the Saturday discount hour, the company received complaints from customers upset about the decision. 
Th one grumbling customer, Syms responded, "I didn't want to be mean, but I said, 'Lady, we have to run a business.'" 

she says. "So everyone said why don't you be president. And I said why not? I don't mean to make it sound as light as that, but it really almost was. My father said don't let it go to your head ." 
Participating in the IPO process in explaining the company to prospec­tive shareholders is an "incredible ex­perience for a businessperson to go 
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th•- ·ijh;' she says. "I've never been ii~ ) hot seut and there's ulwuys 
1<011100110 In lho uudlom:u who'• wulnM 111 lht'uw you 0 wlngdlnger of 0 ques­tion . During those several months 1 think 1 grew more confident than in any other time of my business caree1· because I felt these were very smart people asking these questions, and by golly, I had the answers." 

The $50 million raised from the 198:l public offering was not placed directly into the business, Syms says. Instead, the money was "a way in which my father who had always in­vested everything in the company . .. would get something for his hard labor." 
As president and chief operating of­ficer - a title she assumed in 1983 - Syms says she's viewed at times as a "1,1lol'ilied nag." However, in all seri­ousness, her main responsibilities in­clude planning, coordinating, working with management, establishing the company's interim and final goals, 11ml Lolli!,! uwu1·0 of <lovulupmu11l11 In the industry. "I enjoy my job. I'm for­tunate because I don't have the oppor­tunity to be bored;' she says. 'Tm always learning and that's imp01tant lo me." 

She and her father, who is chaii-­
nH11r 'he board and chief executive oflic, , .:1re not the only family mem­bers active in company operations. lier three brothers hold the following positions: Stephen Merns, vice presi­dent. and secretary; Robert Merns, vice presid1mt: and Richu1·d Mel'lls, vice pres ident-real estate. 
While Syms says there have been no major difficulties in running a family -controlled business, she has lea rned something about working with a parent. "Things that might not have emotional ammunition do. A great deal of watchfulness is neces­sa ry in order not to let those things overlap. We both had to adjust to that. But it wasn't all that difficult. We had a good relationship before." 

Both have an agreement, she says, about the direction and future of Sy ms and what's important to main­tain during the company's growth. She says she never hesitates in ask­ng her father for advice. "If I'm stuck >n something, I feel I have one of the ·etail geniuses of my time in the next ,llice. I would be a jerk not to take ad­·,mt age of that." 
I low does she respond to comments hat the only reason why she's gotten :> far io 11,e retail industiy is because he's 8 'ms's daughter? 
") just smile." ■ 

.,her 1YB6 51 

WHY THE MOST DEMANDING TRAVEL MANAGERS ARE DEMANDING DAMIN. 

THE MOST EXPERIENCED. THE MOST FLEXIBLE. THE MOST RESPONSIVE. Wf>l'II yol/1 JJllllkll Y ( llll' ll , I , Il l' ,, Ifc Iy 
a11d d ep c 11dd l>1l11 y. co11, 1d<·1 U .11n111 Av,­
,111011 \ IC( ()ld M ow 111, 111 ) 'J.000 flrql1I ) , I 
Yl'cll. 10 ,Htd ft 0 III M ,.111IUlldli , tlUr>l' . f11c 
m os t expc 11c ,1 ced 1ec1 111 o f prlol s, c1c ­
c urnul c1 t111g 111 0 / C lll d ll 12. 000 flrqt,1 
t1 o u1 s a 1111u c1 1t y. Tt1c 11<111011 \ l ,11qc sI 
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ltl0 dt.'111 ell/( /,If I. c'l l ,d c1 tw . ,ys d 11, H k11p. A \l'h :rt ron of rnnd('IS In 111c ·c ·t Y""r 111 ·c ·d, d lld IJuclyc:1. M c l/cutuu, 11I,1I/II L' ll , lllC l'. 
p e rfo 1111cd I.Jy ow p eoplc. c1 1 our f.1 c rl11y 

111 sllo 11. D <i rni11 t·1,;is d c ptt, i,1 dll c1 Ie<i, . 
Wt11c l1 1r,111 slc1 1cs 10 un111a 1c l1ccl , dfl'I Y 
c111d d ep e11dcil>1 l11 y. 
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(NYJ 212-687-6650 
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Damin 
Aviation 

900 Lincoln H ilrlJOr 
Weel1awken. NJ 0 7087 

The Power To Excel. 

Could vou use a strong co,npetitive edge over 
your co,npetition? 
Are you ready for an aggressive marketing approach followed up by success-oriented advertising strategies? If your answer is yes, give us a call.GM ADVERTISING, INC., the high-performance agency. We are sure that your expectations will not only be met, but most likely, exceeded . 

Ask for Gail Mazer, President, at (201) 227-4680. 

GM 
ADVERTISING 
-l·N·C-

Fairfield, New Jersey 



BY DARREL ElUS- TIIE WASIUNGTOtl POSr Jo~~ Rivers sings "Happy Birthday" lo Robin Weir as he lights the candies. 

Hair! Hair! for lti?ir 
J9~11 Rivers Stuns the Stylist on His Birthday 

By Ann L. Trebbe 30th-birthday par t ies"-he won' t 
tell his age-this one given by his 
business partner Emory Tidd and 
hosted by Mary Jo Campbell , his 
publicist, at her Northwest Washing­
ton home. 

W;ishin)(ton Po~t s,~n Writer 

Robin Weir put his arm around 
Joan Rivers. 

"There's no stomach," said Weir 
t~ Rivers. "I got on a girdle," sa id 
Rivers. 

Weir, Washington's premier hair­
dresser-about-town, acted very sur­
pijsed. Not by the girdle, but by Riv­
ers. "Totally surprised," he sa id. 

13ut if Weir didn 't know anything 
about the party, 70 of his friends, 
plus the invited press, must have 
been pretty good at keeping a se­
cret. 

He had no idea, he said, that his 
"very good friend" Joan Rivers was 
going to thro,v him a b,,ckstage 
birthday bash after her show last 
night at Merriweather Post Pavi lion. 
He thought he was just going to a 
show after anofher of his "annual 

About 15 minutes after her show, 
Rivers came ou t of her dressing 
room fo llowing a big chocolate slwet 
cake to a tent set up on a back lot. 

But she didn't eat. 
"One bite will lead to a second," 

she sa id. "We were on Piedmont this 
Sec BIRTIIDA Y, IH, Col. I 

Robin Jreir 
BIRTHDAY, From DI 

tno~~ing and had such good food 

Many of the guests, including 
Rivers, were those whose hair he 
has teased, set or trimmed. Weir 
·said he's been filling in for Rivers' 
full-time hairdresser for the past 
ye~r and a half, and that he'll be 
s~nding New Year's Day with the 
comedian in Hawaii. CBS' Lesley 
Stahl, another Weir client, posed 
for a picture next to Rivers and her 
husband. "Look at those natural 
blonds!" a hairdresser in the crowd 
yelled out to Stahl and Rivers. "The 
money that's gone into these 
heads!" Rivers shot back. 

U.S. Treasurer Katherine Ortega 
was introduced to Rivers as the 

"woman who signs your money." 
Rivers responded with: "Can we 
talk?" 

Weir went down the line, intro­
ducing the guests. "Here's my at­
torney, my banker, my travel agent 
... " "Nice ring," commented Camp­
bell as she shook hands with Rivers. 
"It's a fake," Rivers replied. 

At Campbell's party hours earli­
er, the guests enjoyed cocktails and 
a poolside dinner before boarding a 
double-decker bus that took them to 
the show. 

There, most of the stories from 
the guests were like that of Marga­
ret Uberman, a three-year client 
and owner of .Martin's of George­
town. "My daughter sa id one day, 
'Mom, you look terrible.' Just so 
happened Robin was at loose ends, 
so he said, 'Y0u come right over.' 
And I did." His banker , Margaret 
Parke of First American 13ank, sa id 
she's known Weir since ~69. "lie 

was a brash young thing just \ 
beauty scho?,I," she said. "Robi\ 
dear person. ~ Marlene Stone, who's recent! 
opened a jewelry boutique at Saks­
Jamlel, sa id she met Weir 11 years 
ago. "He did my hair before he was 
famous," she said. "He's not just a 
wonderful hairdresser, he's a good 
friend." 

By t he time, the dinner-pizza 
and Caesa r sala~-was served, 
Weir had already accumulated a ta-.t,, 
bleful of gifts. "When people asked' 
me what I wanted," sa id Weir, "I 
SllJd them gift certificates t~r 

Weir was also given- s veral 
toasts, one by Campbell before the 
bus left. " I propose a toast to a won­
derful man-although we know this 
is really his annual ~5th birthday," 
sa id Campbell, breaking the crowd 
up. "You keep us beauti ful in our 
hearts and in the image we project." 
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-The Pike flits Its Peak 
Buyers, Seller~;, iclog the Road to Rockville 

Ry Eve_ 'ri.Abttt 
W,1shi11,l,(tq*:l !kr ~t iff Wri lt'r 

Rock-.,11.e ~il<e was born to 
sell, :'.ind eve y day 30,000 card­
a·.,1cl cash-carrying consumers 
• come looking to buy. 

The one-time barrel-rolling 
tobacco trace has emerged as 
the Cinderrlla of Montg mery 
County-a $600 million-a-year 
retai l bonanza. According to for­
J11er Rockville city designer Da­
vid Chikvashvilli, a 1983 study 
found "that per square foot, re­
tail sales on Rockville Pike are 
greater than on [Beverly Hills' I 
Rodeo Drive." 

Not only greater, but broader. 
Rockville Pike, or Rt~. :355 be­
tween Bethesda and Gaithers­
burg, offers an unparalleled 
range of services and supplies, 
from lumber to silk lingerie, furs 
to furniture, computers to im­
ported chocolate. There arc 
movies, cosmetic makeovers, 
video games, health spas, car 

lots and restaurants of almost 
every conceivable cu isine. Ac­
cording to figures fro1\1 the 
Greater Washington Board of 
Tracie, Rockville Pike outsells 
every shopping center in the 
metropolitan area except the 
District's downtown. 

"There's a major concentra­
tion of wealth" in the Washington 
area, as former county planner 
John Westbrook put it, "and 
Rockville Pike is the prime shop­
ping strip of the wealthy." 

T he Pike has a national audi­
ence as well. Nashv.ille lawyer 
Ellen Pollack mixes business • 
with regular forays to Syms. Up­
state New Yorker John Wrock­
lage and his wife spend Thanks­
giving with their daughter in the 
District to cash in on preholiday 
specials at White Flint Mall, 

See PIKE, AS, Col. ,t 
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SYMS 
A11 Educated Co11.mmer is Our Best Customer. 

Dear Consumer: 

Our Company is proud to announce the opening of our new store 

in Monroeville this Thursday November 20th, W:ith Get Acquainted 

prices. 

At our stores you'll never see the word sale. SYMS represents, at off 

price, over 200 world 

famous designer and 

brand names in men's, 

women's and children's 

clothing. We protect the 

manufacturers we repre­

sent by never using their 
) ( 

< 

856·6650 

""" 
MONROIVIW ILVD. 

names in advertising. Their label is on the garment when you make 

your purchase. 

In our Ladies' Department, we have a unique pre-dated automatic 

markdown price tag on all dresses and outfits that shows you when 

and how much each markdown will be. 

Get Acquainted prices start this Thursday November 20th at SYMS 

on Monroeville Boulevard at Ivanhoe Road. 

Sincerely, 

ilfo11da_v through Friday /OAM-9PM-Saturday /OAlll-6:J0P,II-Sunday //:J0AM-5:J0P!tf. 
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' l SYMS 
An Educaled Consumer is our /Jest Cus/0111':'r. 
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Dear Consumer: 
. . . 

Our Company is proud to announce. the openi~g of our new store 
. . 

in Mo~eville this Thursday November 20th, with Get Acquainted 

prices. 

• At our stores you'll never see the word sale. SYMS represents, at off 

price, ayer 200 world :.· 

famou.s: designer and . 

brand. names in men's; 

women's and children's 

clothing. We protect the 

·manufacturers we repre-

sent by never using their 
) ( 

856-6650 

nm 
MONROEVUE BLVD. 

. names in advertising. Their label is on the garment when you make 

your purchase. 
! 

In our Ladies' Department, we have a unique pre~dated automatic 

• markdown price tag on ail dresses and outfits that shows you when 

and how much each markdown will be. 

Get Acquainted prices start this Thursday November 20th at SYMS 

on Monroeville Boulevard at Ivanhoe Road. 

Sincerely, 

Monday lbrouzb Frld4y I0AM-9PM-Saturday I0AM-6:J0PM-Silnday 11:J0AM· 5:30PM; 
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MEMOIR 

CORY REMEMBERS OSTON 
The Philippine president talks to an old friend 

about death, grief, and shopping at Syms. • 
By Arnold Zeitlin 

.. i 

H
OW IS BOSTON?" CORAZON AQUINO 

asked the moment I entered h'er 
office on the grounds of Manila's 
Malacanang Palace. 

She was radiant in an ivory bro­
cade suit, a person startlingly different from 
the background presence I remembered 
from the Aquino house on Commonwealth 
Avenue in Newton's Chestnut Hill. 

In Newton she had been diminutive and 
quiet, graciously conceding the center stage 
to her husband, Benigno S. Aquino, Jr., 
known as Ninoy, the exiled Philippine poli­
tician who hungered to become president. 

Now it was she who sat at the presiden­
tial desk, the poised and purposeful ruler of 
56 million people, the presidential flag be­
hind her; now it was she who talked and 
talked and talked, surprising me with the 
flow and force of her words. Back in New­
ton Cory Aquino had almost never spoken 
when I dropped by to see her husband; but 
on this day she so surprised me with her 
conversation that when my recorder 
clicked, signaling that it was time to change 
tapes, I was startled to realize that 45 min­
utes had gone by. 

Now she was scheduled to visit Ronald 
Reagan in the White House on September 
17, just before a visit to Boston on Septem­
ber 20. (Her husband had been wary of 
Reagan. "When you have a hard-nosed con­
servative," Benigno Aquino once said of 
him, "who believes it 's better to be dead than 
red and that the only way to talk to a red is 
with more guns, you're really in bad shape.") 

I had been with Cory soon after her hus­
band was shot dead at the Manila airport as 
he returned to his native land to resume his 
political opposition to Ferdinand E. Mar­
cos. "Oh, Arnold," she had said that sad 
day in her Chestnut Hill home, "I never 
thought it would come to this ." 

Now, almost 21 turbulent months later, 
she was in her stately office and I was the 
first friendly face from her happy days in 
Boston to visit her there. 

She spoke warmly of Boston. Her "sec­
ond home," she called it, where she and 
Ninoy had lived their "second honeymoon," 
almost the only time in their married life 
they had lived together with their four 
daughters and son as a family. "It's there I 
really miss him," she said. 

worked hard to keep her feelings private. 
She recalled how she had consulted a Phil­
ippine-born Belmont psychiatrist, Steve 
Agular, to learn if she could cope emotion­
ally with her husband's decision after two 
years at Harvard and one at MIT to return 
to the Philippines to face certain imprison­
ment, perhaps death. She admitted that she 
still hesitated to return to Boston for fear 
that the memories of that sweet time with 
her family would overwhelm her. 

I had known her since 197 3. I'd observed 
her composure through her husband's ini­
tial solitary confinement and during his 
nearly eight years in jail after Marcos im­
posed martial law in September 1972. She 
had carried on as normal a life with her 
children as a wife without a husband could 
manage. 

During those years she underwent the 

weekly humiliation of body searches by a 
woman soldier when she visited her jailed 
husband. There was the further humiliation 
of having to ask favors from Marcos's de­
fense minister, Juan Ponce Enrile, her hus­
band's official jailer. And she endured con­
jugal visits in a cell that she knew was 
bugged with recorders and cameras. (Her 
husband told her not to wor,f. '"We are 
married,' he said, 'and there is nothing to be · 
embarrassed about.'") 

During Aquino's 40-da'y hunger strike in 
1975, she made the decision to permit the 
government to force-feed him when she 
was told that he would otherwise die. She 
stood by him in 1977 when a military court 
sentenced him to death on a trumped-up 
charge of murder. She accompanied him in 
May 1980 when Marcos permitted him to 
leave prison and undergo heart surgery in 

She spoke almost compulsively, remark­
able for a politician's wife who had always Corazon Aquino with vice president Salvador Laurel: Toppling a Philippine Rushmore. 

PHOTOGRAPH COURTESY OF BENIGNO S. AQUINO ,MEMORIAL FOUNDATION Boston Magazine 133 
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Stores offer 
designer clothes 
at reduced prices 
Sunday. Dressing room is commu­
nal. Credit cards and ,checks OK. 
Sale merchandise not returnable. 
Other merchandise returnable only 
for store credit within seven days 
of sale. 

Loehmann's 
Loehmann's in Davie is at 3530 S. 

University Drive. There also are 
stores in North Miami Beach, Pom­
pano Beach, Palm Beach Gardens 
and Kendall. Loehmann's stocks 
500 manufacturers' high-fashion 
designer merchandise - women's 
clothes and accessories. 

The chain calls itself the Rolls­
Royce of the discounters. Freida 
Loehmann started it all more than 
60 years ago, buying designer over­
stocks and overruns at a fraction of 
wholesale and selling them at a 
fraction of retail. She bought only 
first quality, and she cut labels to 
protect her suppliers. And that is 
still how the stores are run today. 

Loehmann's reminds you of the 
old speak-easies - the best stuff is 
in the "back room," a stockroom 
and dressing room in one. Only you 
don't have to say, "Joe sent me" to 
get in. But don't be surprised if fel­
low customers comment on your 
choices. "That's not for you, dear. 
You're swimming in it ." Or 
"That's your color." ' 

According to Cliff Fostoff Loeb-
' ' mann s area manager, prices are at 

least 20 percent less than other dis­
count stores and one-third less than 
any full-price store. Davie hours 
are 10 a.m. to 5:30 p.m. Monday 
Tuesday, Friday and Saturday; 10 
a.m. to 9 p.m. Wednesday and 
Thursday; and noon to 5 p.m. Sun­
day. Cash or checks only - no 
credit cards, refunds, returns or ex­
changes. 

Lord & Taylor Outlet 
The outlet is tucked in the back 

of the Plantation Shopping Center 
at 7067 W. Broward Blvd. It stocks 
primarily women's, men's and chil­
dren's clothes and accessories all 
straight from Lord & Taylor 
counters and racks. Great finds for 
the careful shopper because Lord & 
Taylor carries first-rate merchan­
dise - clothes by such names as 
Christian Dior, Adrienne Vittadini 
Ellen Tracy and Calvin Klein'. 

• Prices drop by half when the goods 
hit the door. Some are soon cut 
m_ore. There are frequent sales 
with further reductions of 35 per­
cent to 50 percent off markdown 

prices. A $90 linen skirt might be 
marked as low as $9.99. 

Open 10 a.m. to 9 p.m. Monday 
through Friday; 10 a.m. to 6 p.m. 
Saturday; and noon to 5 p.m. Sun­
day. Communal dressing room. 
Checks are fine but no plastic. All 
sales final. No refunds unless there 
is,an unusual reason. 

HUSSH 
HUSSH, a shopper's bonanza, is 

at 307 S. County Road in Palm 
Beach (832-8188). It 's packed with 
evening gowns, cocktail and day­
wear by top Seventh Avenue and 
European designers - Bob 
Mackie, Judy Hornby, Oscar de la 
Renta and other greats - at dis­
count prices. F'our buyers constant­
ly track d_own bargains - samples, 
cancellations and the like. "We car­
ry the same labels as Worth Ave­
nue," manager Judy Lawrence 
says. "And what's unusual for a dis­
count store is that HUSSH offers 
the amenities of more expensive 
stores - individual dr essing 
rooms, one customer per salesper­
son, and four alterations ladies." 

HUSHH sales are incredible. 
Find new beaded dresses for only 
$149, Ultrasuede suits for $250 and . 
designer gowns for $249. Prices are 
often 60 percent to 80 percent off 
list. Super-bargain gowns may go 
for a mere $59. 

Open 9 a.m. to 6 p.m. Monday ' 
through Saturday. Closed Sunday. 
Sizes range from 1 petite to 26 ½. 
Checks or plastic. Five-day return 
policy for exchange, but no refunds. 

Syms 
Syms is a big barn of a place 

(48,000 square feet) at 5300 NW 
Ninth Ave., Fort Lauderdale. The 
store sells brand-name and design­
er merchandise - men's, women's 
and children's clothes and accesso­
ries, plus bedding, linens, etc. 
Prices st~rt at 40 percent to 60 per­
cent off list. Most goods are priced 
by Syms' automatic markdown sys­
tem, which makes three further re­
ductions 10 days apart. A $140 de­
signer outfit enters the racks at 
$79. If not sold in 10 days it drops to 
$67, then to $54 and finally $40. I 
These prices and dates are written / 
on the tag. (Keep in mind that if you 
wait for the price to drop, the gar­
ment may be sold. It's a game of 
chance.) ~: 

Syms has 16 stores in the East 
and Midwest and about 250 suppli­
ers. Open 10 a.m. to 6:30 p.m. Mon­
day, Tuesday, Wednesday and Sat­
urday; 10 a.m. to 8:3 0 p.m. 
Thursday and Friday; 11 a.m. to 
5:30 _p.m. Sunday. Comm unity 
dressmg rooms. No refund policy, 
but you can return for store credit 
"within season. " 



SHOPPING FOR 
CHEAP CHIC 

Bargains in well-made designer clothes abound 
as long as you know where to shop. 

By MARTHA GROSS 
Staff Writer 

T 
hump! Another old maxim just bit the dust. 
You know the one: "You get what you pay 
for." Well, when it comes to women's 
wear, that's not necessarily so. The new 
maxim? You get more if you know where 

to shop. 
Whether you're into trendy garb - be it from Car­

naby Street or the pages of Vogue - or imbued with 
uncompromising champagne tastes, you still can find 
buys in well-made designer clothes. How? By shop­
ping where everything is discounted and wearing 
blinders everywhere else. 

Here are six _stores where chic is cheap. You'll do 
more poking through racks at these stores, and you 
may have to sew buttons on that bargain blouse. But 
.the shekels you'll save will be worth it. 

Sheila's 
Find Sheila's at 122 NE First Ave. in Hallandale 

(454-5577) in a strip known as Scbmatta Row. That's 
an inside joke. In Yiddish, schmatta means rag, but 
these stores sell anything but. They stock lovely eve­
ning gowns, high-fashion daywear, sportswear, acces­
sories and cosmetics at discount prices. Owner Sheila 
Kleeman peddles women's designer clothes - beaded 
evening wear, jeweled jumpsuits, coordinates and the 
rest - in a wide range of sizes. These are clothes with 
detailed finishing in the latest looks. "No mother-in­
law styles," Kleeman· says. 

Judy 
Lawrence, 
manager of 
HUSSH in 
Palm Beach, 

--~ looks over a 
hand-beaded 
cocktaii dress 
designed by 
Sweelo. Listed 
at $800, it 
sells for $149 
at HUSSH. 
Staff photo/ 
ANNE RYAN 

A beaded dress will cost about $300. A few racks 
bold super-duper bargains for $9.90 or $19.90. Gor­
geous $300 buckskin separates went for $69.90 last 
month. If you've never been to Sheila's or Schmatta 
Row, figure on spending the day. And figure on won­
dering, "How long bas this been going on?" 

Staff photo / DEBORAH J. MEEKS 

Nice S!uff's Margulies stands by to help as customer tries on earrings at the jewelry counter. 

Open 10 a.m. to 5 p.m. Mo,~day through Saturday. 
Closed Sunday. Reductions of 20 percent to 80 percent. 
Private dressing rooms. (Tiny, but private.) Checks or 
credit cards OK. All sales final. 

Nice stuff 
Nice Stuff is an Easter basket full of goodies. Make 

that two baskets - one at 680 W. Hallandale Beach 
Blvd. in Hallandale (458-1755) and one at 7814 NW 
44th St. in Sunrise (742-8800). They stock the au cou­
rant looks by hot new designers (Outlander, I.D., Jessi­
ca McClintock) as well as styles by hallowed names 
(Albert Nipon and Anne Klein). 

Irregulars are always marked and often look per­
fect. An invisible pulled thread can send the price of a 
$90 blouse to $30. Prices start about half or less of re-

tail, and sale racks are lower. Designer sweaters or 
jumpsuits may go for $15. Nice Stuff also stocks mag­
nificent costume jewelry - to-die-for, custom-de­
signed delights from France, Italy and New York - at 
very good prices. 

Open 10 a.m. to 5 p.m. Monday to Saturday. Closed 

SEE CHEAP / 30 
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Syms to Purchase 
N. J. Warehouse 

NEW YORK - Syms Corp . said 
it has agreed to purchase the for­
mer Emerson Electronics fa­
cility in Secaucus, N. J ., from 
Archlane Corp . , N. V., for $11 . 8 
million . 

Syms intends to use the 300,000-
square-foot building for its ex­
ecutive headquarters and ware­
house and distribution center . 

Closing is expected after cer­
tain conditions are met, including 
compliance with the New Jersey 
Environmental Clean-Up Re­
sponsibility Act, Syms said. 





OUR NEWEST BABY!!!!!!!!!! 
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(Adtertisemcnt) 

An 
Educated 
Consumer 

Since the care you give your 
clothing often determines how 
long it will last and look well, it is 
important that you have as much 
information .as possible. Most 
garments have care labels as re­
quired by the government and 
they should be your guide. In ear­
lier articles we talked about a 
booklet published by the Federal 
Trade Commission titled "What's 
New About Care Labels." Today 
we 'II examine another section of 
the booklet. 

Ironing and Pressing­
Understanding The Terms 

You will find on manufacturers 
care labels some of the following 
terms. Here's what they mean: 
IRON: Ironing is needed. If no 
temperature is given, set iron at 
the highest temperature setting. 
WARM IRON: Set iron at medium 
temperature setting. 
COOL IRON: Set iron at the low­
est temperature setting. 
DO NOT IRON: Items are not to 
be smoothed or finished with an 
iron. 
IRON WRONG SIDE ONLY: Arti­
cles must be turned inside out for 
ironing or pressing. 
NO STEAM OR DO NOT STEAM: 
Steam in any form is rtot to be 
used. 
STEAM ONLY: Use steam but do 
not allow iron or presser to come 
in contact with fabric. 
STEAM PRESS OR STEAM 
IRON: Use your iron at the steam 
setting. , 
IRON DAMP: Articles to be 
ironed should be moist. 
USE PRESS CLOTH: Use a dry 
or damp cloth between iron and 
fabric. 

Where To Find Out More 

adeC 
. C. 20580 th will 

to nd you a copy. If you 
er, stop in at one of our stores 

where we have copies we will be 
delighted to give you at no charge. 

SYMS 
An EducaJed Consumer is Our Best Cu.,·tomer. 

NORWOOD 
(617) 769-8200 

WEST PEABODY 
(617) 535-6102 

Open weekdays 'ti/ 9 PM 
Saturdays 'til 6:30 PM 

Sunday from Noon to 5:30 PM 
Closed Mondays 
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I An I 

Educated I 
Consumer i 

In an earlier article we talked 
about the booklet p:iblished by 
the Federal Trade Commission 
entitled "What's New About Care 
Labels ." We quoted some laun­
de ring tips you should know 
about. So many of you responded 
that the information was helpful 
that we are pleased to follow up 
with tips from the ·booklet about 
Dry Cleaning. 

Clothing Looks Better 
and Lasts Longer 

Getting the most from the 
clothing you buy has become 
much easier s ince the fede ral 
gove rnm ent began re quiring 
manu fact ure rs to attach care 
labels in most of the textile gar­
ments you buy. You will need a 
clear understanding of the terms 
used. Here are a few examples: 

Dry Cleaning 
If a garment says "handwash" 

is it safe to dry clean? The answer 
is no. Whe n a labe l specifies 
washing and you dry clean it, you 
do so at your own risk. To be safe 
you s houl d fo ll ow th e labe l 
instructions. 

Whe n the labe l says "Dry­
clean" you can use any normal 
dr ycleaning procedure safely, 
including using a coin-operated 
machine. 

On the other hand, .when the 
care label says "Professionally 
dryclean, short cycle, Tumble 
warm " it should not be cleaned in 
a co in ope rate d machin e. It 
should be taken to drycleane r 
whose machine can be adjusted to 
follow the process on the label. 

If t he ga rm e nt ca nn o t be 
cleaned safely, the label must say 
something like "Do not wash­
Do not dryclean" or "Cannot be 
successfully cleaned." 

If the label on leather or suede 
products says "Leather Clean" it 
should be deaned only by profes­
sional cleaner who uses special 
leather or suede care methods . 

Where To Find Out More 
This and other information can 

be found in a booklet "What 's New 
About Care Labels" published by 
the Federal Trade Commission. If 
you write to t hem in Washington, 
D. C. 20580, they will be happy to 
send you a copy. If you prefer, stop 
in at one of our stores where we 
have copies we will be delighted 
to give you at no charge. 

SYMS 
An EtlucaJed Consumer is Our·Hest Customer. 

NORWOOD 
(617) 769-8200 

WEST PEABODY 
(617) 535-6102 

0/Jm weeildays 'til 9 PM 
Saturday 'til 6:30 PM 

Sunday from Noon lo 5:30 PM 
Closed Mondays 



CHICAGO SUN-TIMES 

SUNDAY 

clothing for entire family 
- . 1 If you haven't shopped at 

Syms, you're missing some of the 
best buys in the Chicagoland 

area. 
Syms carries clothes for the en­

tire family, luggage, accessories, 
shoes for men and women and gift 
items-all at savings from 40 to 

60 percent . 
Every item in a Syms store has 

a label. This label is put in at the 
point of manufacturing by the 

.designer. 
"Labels give the consumer a 

way in which to judge value," said 
Marcy Syms, president. 

"We are recognized as an off 
price retailer who carries more 
men's suits than any other com­
pany-off price or not off price­
in the country," added Syms. 

All the suits here will be from 
well known manufacturers. In 
fact, Syms carries 22 labels of 

men's suits. 
Syms carries sizes up to 56. 

And at Syms, the same suit which 
is a 40 regular, costs the same 
price as a 52 extra large. You 
don't pay that extra price for the 
larger size. 

Syms has a limited tailoring 
department which will shorten 
sleeves, shorten hems, or take out 

waists. 
In addition to men's suits, there 

is a wide selection of men's outer 
wear, sport jackets, shirts, ties 
and other items. 

Traditionally, Tuesday through 
Friday, from 6 to 7 p.m., the store 
manager will announce dividends, 
where the consumer can take dol­
lars off the Syms price on certain 
items in the store. 

Shop at Syms, Tuesday-Sun­
day, at their Niles and Addison 

stores. 
Marcy Syms 



SYMS 
An Educated Co11su111er is Our /Jest Cus/0111er 

ADDISON 
280 WestNorth Avenue 

312-620-6445 

NILES 
9840 N. Milwaukee Avenue 

312-699-8484 

Open 1I,eStlt,y through Sunday. 
~-----,---------- QosedMondays. Open labor Day. _____________ __. 
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SYMS 
A11 Educated Co11s11111er is Our /Jes/ C11s/0111e1: 

I 

Dear Consumer: 

Our Company is proud to announce the opening of our newest 

store in the metropolitan area at Syms Way in Secaucus, New Jersey 

this Thursday October 9th with Thank You Prices . 

We are particularly proud of this 

store because it is on the site of our 

new Warehouse and Distribution 

Center scheduled to open next year. 

0. 
2 
<( 

mm 201-902-0300 

SYMSWAY 
«--

g,l ENTERPRISE AVE. NO. 

. Here, as in all our 'stores, you 

will find over 250 world famous 

designer and brand names in men's, 

women's and children's clothing. At 

>­:::, 
0 
°' 

1st Light 

MEADOWLAND PKWY 

(5 Lights) 

Syms, we protect the manufacturers we represent by never using their 

names in our advertising. Their label is on the garment when you 

make your purchase. In our Ladies Department we have a unique pre 

dated markdown pricetag that shows you the date and amount of each 

markdown. 

Thank You Prices start this Thursday October 9th at the newest 

Syms on Syms Way in Secaucus . 

Yours truly, 

a?U~1~<? 

(/ Marcy Syms 

Open Ti1esda_g lflednesda)!, Saturday IOAA1- 7PM- Tbursday, Friday IOAM-9PM-Su "00. 
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Dear Consumer: 

SYMS' 
1111 [ducalcd ()mrnmcr is Our lies / l'11s/0111t•i: 

\ 
' 

Our Company is proud to announce t~e opening of our newest 
store in the metropolitan area at Syms Way in Secaucus, New Jersey 
this Thursday October 9th with Thank You Prices . 

We a.re pa.rtioula.rly proud of this 

store because it is on the site of our 

new Warehouse and Distribution 
' 

mm 201-902-0300 

SYMSWAY 
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1 i Center scheduled to open next year. 
w '-------~ 

ENTERPRISE AVE. NO 

~ 
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Here, as in all our ·stores, you 

will find over 250 world famous 

designer and brand names in men's, 

_ womeri's and children's clothing. At 

.__ ___________ ___, ~ 
MEADOWLAND PKWY <C 

1st Light (5 Lights) 

Syms, we protect the manufacturers we represent by never using their 
names in our advertising. Their label is on the garment when you 
make your purchase. In our Ladies Department we have a unique pre 
dated markdown pricetag that shows you the date and amount of each 
markdown. 

Thank You Prices start this Thursday October 9th at the newest 
Syms on Syms Way in Secaucus. 

Yours truly, • 

~tU~~~ 
{,/ Marcy Syms 

Open 7l1esda1: lf'ednesda_J : Sa/11rda1• IOA,j l -i'/ 1,l,1- 71mrsda_g Frida11 I//AAl - 91'll1- S11 , r, 00. 
r 

5th Light 



OUR NEW BABY! 

SECAUCUS!!!!!! 

3804 0003 0001 002 

J2Q5 MENS TIES MDS 1N 2,99 
TOTAL 2,99 

CASH TENDER 3,00 
C. ANGE ,01 

NO REFUNDS - CREDIT SLIPS ONLY 

10/09/86 10:09 

OCT. 9, 1986 
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The IMF-World Bank Embassy Limousine manager Steve Murphy, whose stretch 
limos go for $44 an hour with a 10-hour minimum. "You 
have to scramble a lot. It's a combination of playing chess 
and poker at the same time." 

The World Bank and IMF seem to attract those people. l 

Rothberg has been selling lots of rare wines and imported ~ 1 
rare vintage ports. , 

The business has not-been simply a matter of convention _ 1 

high living. Rothberg _says "the bulk of their purchases will _ 

BANKERS, From Dl 

to Loehmann's, dollars or their equivalent are flowing. 

The Shoreham Hotel estimates that the 96 parties being 
held there alone will bring in $1 million. Florists say business 
is up more than 100 percent this week. A major liquor dis­
tributor says champagne sales have been "like New Year's." 

.,. Ther~ are gatherings all over the city, and they're being 
iliown m style. 

.,.., ''It's the most lavish party I've seen," said Neill Heath, Na­
tional Gallery of Art infonnation officer, when he checked on 
preparations yesterday afternoon for the Republic Bank-Ban­
co Safra party last night in the gallery's East Building. Some 
3,000 guests were expected, including, he said, a number of 
Supreme Court justices, senators, Kennedy sons, and diplo­
mats present and past. 

"Huge urns are standing on the grand staircase holding 
autumn flowers, asters and roses, four feet high and six feet 
wide," he said. 

The event, though surely one of the fanciest, is just one of 
the several hundred parties being given this week, chiefly by 
well-to-do banks and investment companies. 

The World Bank, which provides loans to help stimulate 
economic growth and jobs in poor countries, holds its annual 
meeting in Washington two out of three years. The IMF and 
World Bank foot the expenses for the "governor" and "alter­
nate governor" of the fmancial organizations from each of the 
150 member countries to attend; the rest are on their own 
countries' tabs. 

At midday inside the Sheraton Washington, which has 
served as the headquarters for the conference since the 
1940s, the assembled masses clogged every comer yester­
day, occupied each seat, lined up for everything. Just to get 
into an elevator meant waiting in turn behind at least 10 oth­
ers. 

About 550 guest rooms have been converted into offices 
for the duration, 11 miles of special phone lines installed, a 
24-hour print shop opened and, of course, the 54,000 watts 
of floodlights added. Mary Noel Walker, director of public re­
lations for the hotel, said she has no idea what they're for. 

"It's their house during this time." she said. In fact, when 
the Sheraton was planning its new section in the late '70s, 
the IMF and World Bank were consulted for suggestions and 
phone installations were designed to their specifications. 

Through the hotel halls, signs pop up at every turn, in­
forming the confused that "YOU ARE HERE" and offering 
directions to "mail for visitors," "mail for special guests," 
"complimentary periodica ls" and the like. 

Those drawn to freebies congregated in the basement, 
where participants could stuff International Herald Tribune 
plastic bags with a variety of free publications, from Asia­
banking to African Business, Middle East Money to Euromo­
ney, and, of course, Turkey in the 2000s. 

Other hotels, unofficial though they be, are packed from 
the single rooms to suites costing up to $2,600 a night. 

"Our suites are double and triple booked," said Paul J. Sac­
cor, general manager at the Shoreham. "One group will hold 
one for two nights, and then they' ll move out and someone 
else will move in. 

''We normally have a staff of 700, but we've had to bring 
in waiters and waitresses and bartenders," he said. 

The newly opened Willard Hotel on Pennsylvania Avenue 
was booked to its m;insard roof, with groups from four Japa­
nese banks alone. All :lO suites at the Four Seasons are 
booked at $295 to $1,150 per night. ''We've had to begin 
breakfast a half hour earlier, at 6 a.m.," a spokeswoman said. 
"We've delivered foreign and financial publications to the ap­
propriate rooms, along with truffles, a bottle of cognac in a 
wooden cask, and for those with spouses, Elizabeth Arden 
Survival Kits." 

At the Vista lnternatimwl Hotel, there were several small 
luncheons-including a group of four that reserved a dining 
room sized for 25. 

At lunch yesterday, 10 long black limousines with cards 
lettered in Japanese were double-parked outside the Madi­
son Hotel, where the Bank of America was giving a party for 
Japanese insurance companies. Limousine companies rank 
the IMF-WB conference with presidential inaugurations­
hectic but big moneymakers. 

"Incredibly long hours, seven days a week working," said 

Some limo operators have found the game a little too 
rough to be worth playing. 

"A lot of people wind up getting burned on runs like this," 
said Peter McGhee, owner of Diplomat Limousines. "The 
regular customers can't get limos because everyone else 
gets greedy. We're taking care of our regular customers." 

Some of the limos have been spotted at Loehmann's in 
Rockville. One concierge at the Sheraton said that while she 
had been directing guests to Mazza Gallerie and George­
town, many were asking for directions to Syms and Loeh-
mann' s. ......., 

At the Sheraton, spouses were directed to the hospitality 
table in the lobby where, an official publication explained, 
''wives of staff members will be pleased to assist you with 
registering for" a lunch at the new French chancery, a semi­
nar on "women in government" and a trip to the Virginia 
hunt country ("comfortable shoes are recommended for the 
trip to Oatlands"). 

Monday's official hospitality consisted of a "Welcoming 
Luncheon and Fashion Show" at the Chevy Chase Country 
Club. Garfinckel's provided the clothes. 

"I chose the clothes with them in mind," said fashion direc­
tor Aniko Gaal. "Bankers' wives and finance ministers' 
wives-good cut, nice proportions, marvelous fabric. They 
really loved the Chanel section." 

Clothes aren't the only goods of interest. 
The Calvert Gallery at the Shoreham Hotel staged a spe­

cial preview of English paintings and furniture to entice the 
bankers. Several director generals of foreign banks have 
shown great interest in a Gilbert Stuart portrait of George 
Washington that was taken to China in 1800 to show a curi­
ous Chinese emperor what Washington looked like. It is 
worth "over a million dollars," according to gallery Director 
Peter Colasante, who described the potential buyers as "sev­
eral Europeans and Asians ... The Japanese are very inter­
ested in American history." 

Herb Rothberg, general manager at Central Liquor, esti­
mated that the convention has brought his -fi rm between 
$10,000 and $15,000. 

"The IMF has been coming in here, doing a lot of enter­
ta ining, and they've been going for the international cham­
pagnes," he sa id. "The name of the game now is catering to 
people who go for the high-quality imported wines." 

be taken back home with them." The sales have been "about, ;~ 
say, 65 percent take-back and about 35 percent local enter- ;! 
taining." 

"They want something they can't get back home." Like a ,u 

good deal. '! 

"I think this is about the lowest price market in the world 
. . . They are very surprised that our prices are cheaper u 

here than they are back home. Their own prices are very .. 
high because of fair trade and heavy surtaxes." •• 

And what would a convention be without flowers? ~ 

Ken Sciaretta, owner- of the Flower Designer, has been " 
doing between $15,000 and $20,000 in business the last ~ 
week. In a typical week, Sciaretta says, sales run around 

· $7,500. 
From last Saturday up to and including today, he has done ~ 

about two functions a day, plus complimentary arrange- \ 
ments. Irving Trust, for example, gave him a list of about 60 !! 
names. They settled on 60 arrangements at $40 each. 

But nothing too adventurous. "We try to tailor our designs 
to the customer's needs and the caliber of the people at the!'· 
function," Sciaretta said. For the bankers his rule has 
been_:_"Nothing real flamboyant, none of the ultra-bright 
colors. Keep it real soft, with the pinks and the yellows, lav-11 

enders and blues ... soft. None of the real harsh colors. We 
don't use many reds for their flower arrangements and very .. 
few of the oranges." • 

''We do high-level work..:...custom white-glove work-and:; 
that's what they have been buying," said David Ladd, owner"' 
of David Ladd and Co., custom florists. "Most everything we 
have done for' them has been English country garden ar-.. 

rangements-a monochromatic style, more conservative for~ 
this group." • ~ 

"We do not use any of the common flowers. We don't use1 
carnations, the mun1s, we· u~ very few gladiolas ... " ,.. 

Ladd's trendy. hot pink gerberas (hybrid daisies to the 
nonfloral), for example, have not been IMF-World Bank fa-.1 

vori~es'. he said, despite the accompanying glitter sticks andj 
confett1. • _ 

~ 

- - ---- ----------------,~ 

Washington Post staff members Victoria Dawson and 
Martha Sherrill Dailey contributed to this report. ,, , 

.. 
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BY HARRY NAL[CHAYAN- fHE WASHINGTON POST 

Burton Siegel, left, Nestor Riga and Leo Goldschmidt at the Air & Space Museum party last night. 

UY JAMES M. rHRESHER- THE WASHING [ON POS r 

Lisa Schmidt of Vanderbrook Florists adjusts an 
arrangement at the East Building. 

IMF-World Bank 
Conferees Assemble 
And Share the Wealth 

By Sarah Booth Conroy 
and Elizabeth Kastor 

Washington Post Staff Writers 

As noon approached, a long line of 
black limousines stretched round the 
driveway, down Woodley Road and 
onto Connecticut Avenue like some 
immobile metallic insect. A torrent 
of gray and blue suits rushed from 
the doors of the Sheraton Washing­
ton. But they were going nowhere 
fast: No cabs. No movement on the 
streets. No room to breathe. 

On the first day of the annual 
meeting of the International Mone­
tary Fund and the World Bank, agen­
cies charged with nurturing econo­
mies of Third World countries, wise 
Washingtonians knew to avoid cer­
tain corners of the city. Streets were 
clogged, limousines so plentiful they 
seemed to be cloning at every stop­
light. 

Whatever comes out of the con­
ference-whatever the effect on ex­
change rates and international debt, 
whatever deals are made and prom­
ises given, whatever is decided 
about the really big sums-the esti­
mated 8,000 to 10,000 finance 
ministers, other governmental dele­
gates, bankers and hangers-on here 
for the conference are leaving be­
hind them a wake of money. Small 
potatoes, perhaps, when compared 
with the billions they talk about dur­
ing their meetings, but not without 
effect on this city. From Garfinckel 's 

See BANKERS, D12, Col. 1 



OPEN 
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DAY 
UNTIL 

CHRISTMAS 
CHERRY HILL , 

Route 70. East of Route 295 
(609) ➔2-i-088➔ 

KING OF PRt;SSIA 
Route 202 at Swedesford Road 

(215) 6➔+2000 

\tO:-.;DAY - FRIDAY 
SATl"RDAY 
Sl'\DA\' 

IOA\1 to 9P\1 
IOA\1 to 6JOP\1 
I I 50 A\! to 550P~1 

)STON GLOBE TUESDAY, DECEMBER 9, 1986.- 7 
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(Advertisement) 

An 
Educated 
Consumer 

A leather or suede garment is • 
usually a major investment and it 
is important to choose it carefully 
and care for it wisely. The Inter­
national Fabricare Institute has 
published a booklet entitled 
"Consumer Care Qf Leather and 
Suede" and we have selected 
some care tips from the booklet 
that you may find useful. 

Leather and Suede­
Two Sides Of The Same 

Hide 
Suede is the underside of the 

leather, buffed to a uniform nap 
and used as the outside of the gar­
ment. Frequent brushing with a 
soft brush helps remove surface 
soils. In a smooth leather, the out-

' side of the skin is the outside of 
the garment. Wipe with a damp 
cloth to remove surface soils. 

Proper Care 
Begins At Home 

These care tips apply to both 
suede and smooth leathers: 
• Wear a scarf, protect collar area 
from perspiration and body oils. 
• If the garment gets wet, air-dry 
away from heat. 
• Store garments in a cool, venti­
lated area. Leather may dry out if 
exposed to dry heat, and mildew if 
stored in a hot, humid place . 

. 1 • Do not store in plastic bags. 
• If staining occurs, take the gar­
ment tb a professional suede and 
leather cleaner as soon as possi­
ble. Don't try to remove spots at 
home. 

What You Can Expect 
After Cleaning 

Leather garments are made up 
of skins from various portions of 
the animal and usually from sev­
eral animals. The manufacturer 
matches the skins so that your 
garment is uniform, but there will 
be variances in texture, weight 
and color which may be accentu­
ated after cleaning. 

Color 
Be prepared for a slight vari­

ance in the depth of color after 
cleaning. The Tanner immersed 
the skins in a dye bath for uni­
formity, but various parts of the 
animal may vary in colorfastness. 
The cleaner can correct some 
color variance but must rely on 
spray dyeing instead of the origi­
nal immersion process. 

Suppleness 
During tanning, leathers are 

impregnated with oils for supple­
ness . Some oils are lost in clean­
ing, and although the professional 
leather cleaner has special addi­
tives to restore suppleness, there 
could be some change in the feel 

,of the garment. 

Where To Find Out More 
This and other information may 

be found in a booklet "Consumer 
Care of Leather and Suede" pub­
lished by the International Fabri­
care Institute of Silver Spring, 
Md. They don't have facilities for 
large individual mailings, but if 
you stop in at one of our stores, 
we will be delighted to give you a . 
c9py free of charge. 

SYMS 
An ttl11ctded Consumer is Our Best C11s/0111er 

NORWOOD 
(617) 769-8200 

WEST PEABODY 
(617) 535-6102 

Open weekdays 'tit 9 PM 
Saturdays 'tit 6:30PM 

Sunday from Noon to 5:30 PM 
Open ~days 'til Christma,l 
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3 An 
Educated 
Consumer 

Everywhere we look today we 
see advertising that seems to an­
nounce a sale at 50% off. But the 
real question is .. . 50% off what? 
Unles you know the true regular 
price, how do you know you're 
getting a true 50% off? 

Brand Names Help 
I t's one reason why brand 

names are so important. As an 
example. if someone offered you a 
brand new Cad illac for only 
.~11 ,000 you'd know you were get­
ting_ it at 50'l7o off because you 
knew the -name and thereby the 
approximate regular price. The 
same i true in the supermarket 
or anywhere else that well known 
brand names are sold. 

How Do You Judge 
Value in Apparel? 

The ame guidel ines you use in 
buying cars or groceries should 
apply to buying apparel. To deter­
mine \Yhether the 50% offer is 
,,·orthwhile mu must be able to 
compare the reduced price with 
the regular price. When you are 
buying a man's suit or a lady's 
dress and have ne\·er heard of the 
brand name or don't know the 
tr11e rPgu!ar pri,P., 50% means 
nothing. You may be paying ,•,~ 
full price even though you are told 
it is 50% off. 

A Guide To Better 
Apparel Buying 

\'our best defense is simply a 
knO\rledge of brand names and 
prices. That's what consumer 
education is all about. If you know 
the brands that have been satis­
factory for you over the years, and 
approximately what they nor­
mally sell for. you are an educated 
consumer who cannot be fooled 
by false price reductions . 

If you don't have this knowledge 
simpl>· hop your favorite stores. 
\ou should quickly get a feel for 
\\·hat vou I ike and some idea of the 
regul;r price. NO\\. you can read 
sale wisely. If there is no brand 
name or one you don't recognize. 
it may not be a ·' good deal" just 
because it's marked 50o/o off. And 
when you recogni ze a "good 
deal" you are indeed an educated 
consumer. 

SYMS 
An Educated Consumer is Our &st Customer 

NORWOOD 
(617) 769-8200 

WEST PEABODY 
(617) 535-6102 

Open ll'Cckdays 'ti/ 9 P.\I 
alurdar 'Iii 6:30 P.\l 

Sundar (ro11i .\'0011 lo 5:30 P.\J 
-Closed .\lo11days 
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*~ An 
Educated 
Consumer 

Educated con:umers know not 
onl~· how to buy well but also how 
to get th most ,·alue from the 
clo thing they buy. One of the 
most imµortant steps you can 
take is to l)e sure you treat your 
clothes as they were meant to be 
tr~akcl. They'll last longer and 
k,ok better. 

The GO\'crnment Can Help 
O,·er the year the federal goY­

ernment has been the consum­
er"s best friend in making sure 
that you are properly advised 
about taking care of your clothing. 
There are strict and well enforced 
rules that require an appa rel man­
ufact urer to sew washing or 
cleaning instructions into most 
textile garments. The fTC. for 
example. has publi heel a hand­
book defining the terms com­
monly used and what they mean 
in our everyday Jiyes . Here are a 
few examples : 

Washing 
Care labels must tell you what . 

temper;itures to use unless all 
temperatur 'S (cold. warm, or 
hot) are sa fe. 

Ti1c i i:,leu ( JJ1}.Jt;tciLUlc ranges 
for the three categories are: 
HOT: up to 150° 
\v.<\R:\l : 90" tn ll0° F. or hand 
comfortable: 
COLO: 85° F. or initial water 
irom cold tap. 

Bleach is sa fe to use unless the 
l<1bel warns aga;nst it. Be sure to 
fo llow the ins t ructions on the 
bleach container. 

If a care label has no instruc­
tions about ironing it means that 
ironing is not needed. Ironing in­
struction are required only when 
1ro111ng 1s neces ary. 

If the label says ''No Spin" or 
"Do Not Spin'', remove material 
at start of final pin cycle. 

When th , label savs " Wash In­
side Out'', turn products inside 
out to protect face of the fabric. 

Where To Find Out More 
This and other information can 

be found in a booklet '· \i"hat 's 
~ ew :'\bout Care Labels'· pub­
lished by the Federal Trade Com­
mission. If you write to them in 
Washington , D. . . 20580, they 
will be happy to s ncl you a copy. If 
you prefer. stop in at one of our 
stores wher we have copies we 
will be delighted to gi,·e you at no 
charge. 

-SYMS 
An £1/uca/ed o,,1.,·11mer 1 Our Best Customer. 

10RWOOD 
(617) 769-8200 

WEST PEABODY 
(617) 535-6102 

Open 1cceildays 'ti/ 9 PM 
Sundays from Noon to 6 P/'v! 

,. Closed Mondays 
---
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Inner-City Scholarship Fund was initiated in 1971 for the specific purpose of providing financial aid to non-public schools in 

the disadvantaged neighborhoods of the South Bronx, Harlem, the Lower East Side and parts of the West Side of Manhattan. 

The 79 non-public schools supported by the Fund provide quality education to 33,000 students from all ethnic backgrounds 

and creeds. Over 90% of these children are from minority groups; 92% of their families have been described by the Federal 

Government as economically deprived. 

The effectiveness of these schools is demonstrated each year. Standardized tests indicate that these children are achieving 

on a generally higher grade level than students in comparable schools. A greater percentage of them are finishing high school 

and over 85% of the high school graduates go on to college. 

All contributions are restricted solely to Inner-City Scholarship Fund and are overseen by a Board of Trustees who have 

demonstrated their leadership and concern for the future of New York City. 

Inner-City Scholarship Fund gratefully acknowledges the participation of the following organizations and individuals in underwriting the cost 

of the Tenth Annual Inner-City Award Dinner or providing extraordinary leadership gifts. As a result of their generosity, total proceeds from the 

Award Dinner will directly benefit the children of the Inner-City schools supported by the Fund. 

TENTH ANNUAL INNER-CITY SCHOLARSHIP FUND AWARD DINNER 

LEADERSHIP SUPPORT 

Alexander & Alexander 
Allied Corporation Foundation 
Allied Stores Foundation 
Allied-Signal Inc. 
American Telephone & Telegraph 
David Berdon & Co. 
The H.H. Brown Shoe Company, Inc. 
Cantor, Fitzgerald Securities Corp. 
Capital Cities Foundation • 
Champion International Corporation 
Chase Manhattan Corporation 
Bernard Chaus, Inc. 
Stanley L. Cohen 
Colin Construction Co. , Inc. 
Consolidated Edison Co. of New York, Inc. 
Crane Fund 
Emigrant Savings Bank 
Richard Fay 
Allen Fine 
Fisher Brothers Foundation, Inc. 
Florasynth, Inc. 

Theodore J. Forstmann 
J. Gregory Gavin 
The Grace Foundation 
Hausman Belding Foundation 
William Randolph Hearst Foundation 
Jay Higgins 
Integrated Resources, Inc. 
lnterlangue Ltd . 
The William and Ester Kaufman Foundation 
John W. Kluge 
Michael Kugler 
LaSalle Industries, Inc. 
Estee Lauder Inc. 
Leber Katz Partners 
Lewis E. Lehrman 
Martin Leibowitz 
Loews Foundation 
Manufacturers Hanover Trust Company 
Melville Corporation 
The NL Industries Foundation, Inc. 
National Starch and Chemical Corp. 
Leeda and John O'Grady 

Peat, Marwick, Mitchell & Co. 
The Penn Central Corporation 
Philip Morris Incorporated 
Joseph Picone 
AJA Nabisco 
The Reader's Digest Association , Inc. 
Francis C. Rooney, Jr. 
Salomon Brothers Inc 
Richard Schmeelk 
Marvin H. Schur 
Selecterm, Inc. 
Student Loan Marketing Association 

~Syms 
OUCI le ~USS & Co. 

Mr. and Mrs. William J. Voute 
William K. Warren Foundation 
Westvaco 
Ruth and Paul Woolard 
Xerox Foundation 
Yonkers Racing Corporation 



SYMS 
An Educated Consumer is Our Best Customer. 

From now until Christmas, all Syms stores 
will be open 7 days a week for your convenience 

Our store hours will be: 

NEWYORK 
\lestchester- Tarrytown Road, Elmsford (914) 592-2447 

:Long Island- Exit 37 Long Islai1d Expressway, Roslyn (516) 621-3030 
MONDAY-FRIDAY 10AM to 9PM 
SATURDAY 10AM to 6:30PM 
SUNDAY 11:39AM to 5:30PM 

Manhattan -45 Park Place (212) 791-1194 
MONDAY, TUESDAY, WEDNESDAY 
THURSDAY, FRIDAY 
SATURDAY 
SUNDAY 

Mff !I Jlii ::m Ii. . & NEW JERSEY 

8AM to 6:30PM 
• 8AM to 8PM 
10AM to 6: 30PM 

'I I :30AM to 5:30PM 

\\oodbridge - Route 9 and King George's Road (201) 826-4400 
Paramus - Route 17. Closed Sundays (201) 791-7422 

MONDAY-FRIDAY I 0AM to 9PM 
SATURDAY 10AM to 6:30PM 
SUNDAY (Except Paramus) I I :30AM to 5:30PM 

Secaucus- Exit Meadowlands Pkwy. at American Way-then left at 
Enterprise Ave. No:"'. right on Emerson Lane to Syms Way (201) 902-0300 

MONDAY, TUESDAY, WEDNESDAY 10AM to 6:30PM 
THURSDAY, FRrDAY I 0AM to 9PM 
SATqRDAY • l 0AM to 6: 30PM 
SUNDAY 11 :30AM to 5:30PM 
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Dallas. And she stayed with him when he 
chose to remain in the United States rather 
than return to his Camp Bonifacio cell in 
.Manila. Finally, she faced a shocked, in­
quisitive world after he was assassinated. 

I have never seen her cry. • 
But in her office that day her eyes red­

dened as she spoke of Boston. She was clos­
er to tears than I had ever seen her. She re­
called her visits to Boston in November 
1983 and in May 1984, after her husband's 
shooting. She spoke of small memories: the 
house, the first time she shoveled snow off 
the walk, the first Thanksgiving turkey she 
ever roasted and how she had filled it with 
the spicy stuffing used in the Philippine dish 
chicken relleiio, and her visit in May 
1984 to her husband's favorite men 's store, 
Syms. ' •1 

"The two times I've gone back to the 
United States," she said, "it's really been 
emotionally very difficult for me to go back 
to Boston. It reminds me of the time I was 
happy. I did not realize it would be so hard. 

"I went to Syms. Syms was one of Nin­
oy's favorite stores. And I knew each time 
he would go there, it would take him so 
long. Then it dawned on me-oh, ifs so 
different now, it's so sad. 

"I told my daughter, 'I think we'd better 
go.' It's things like that. As far as our house 
is concerned, I really can 't stay there." 

Boston was where she heard for the first 
time a suggestion that she run for president. 
She told me the suggestion came at a dinner 
in her honor at the downtown Harvard 
Club in May 1984. Ben Brown, the retired 
director of the fellows program under 
which her husband had worked at Harvard 
University's Center for International Af­
fairs , had the idea. 

'"Me?' I asked him. 'What do I know 
about being president?' 

"He said, 'Nobody kpows. There's no 
school for presidents.' 

"I just thought it was something un­
thinkable." 

P
SYCHIATRIST STEVE AGULAR. A SOME­

time mah jongg partner of Benig­
no's and adviser to his wife, and 
now president of the Benigno S. 
Aquino Memorial Foundation, says 

he believes that our conversation 
that day in her office was cathartic for 
Cory. 

It was early in 1983 that Cory consulted 
Agular after her husband decided he must 
return to the Philippines, whatever the con­
sequences. She wanted advice on how to 
survive another round of prison. She asked 
Agular about tranquilizers to get her 
through the anguish. He never prescribed 
them. • 

"The only thing I kept telling Ninoy was," 
she said, "'Do you think you are ready for 
another long term of incarceration?' 

"And he said, 'This time it won't be so 
long. I have my heart problem, and we can 
always use that as an excuse.' 

134 September 1986 

MEMOIR 
"I said, 'Well, I hope you are right. But 

anyway, Ninoy, just think it over very care­
fully because the children and I can manage 
since we will be living outside of prison.' 

"The whole thing I really viewed with 
some amount of apprehension. In fact, I 
asked Steve, 'Isn't it more difficult the sec­
ond time around?' 

"Of course, he said, 'Oh, no, Cory. It will 
be easier because you already know what to 
expect.' 

"So I accepted it, not realizing that cop­
ing with Ninoy being in jail would have 

• been the least of my worries." 
Despite a cabled warning from Enrile 

that he should delay his return a month be­
cause the Philippine government claimed to 
have uncovered an assassination plot 
against him, Aquino set his arrival date. 

"The date of his return became August 
21," she said. "That's my father 's death an­
niversary. I told him, 'Ninoy, i guess it will 
be lucky for you. ' I just thought to myself, 
Maybe it will be a good thing." 

Her father, Don Pepe Cojuangco, had 
died in 1976. His daughter had been among 
the last to reach his bedside. She had been 
visiting Ninoy in his cell. 

"The night before Ninoy left , both of us 
couldn't sleep. I felt rather chilly, which 
was unusual since it was August and sup­
posed to be summer, and though the night 
was cool, it wasn't cold enough to make one 
feel chilly. 

"I decided to get up and put on socks. 
And I said to Ninoy, 'You know, this is ex­
actly how I felt after you were arrested, the 
day of martial law.' 

"He said, 'Oh, let's not talk about it. I 
told you long ago this is what we have to 
do.' 

"I said , 'Yeah, I just wanted to let you 
know how I felt .' So that was that. " 

On the way to Logan Airport the next 
day, she recalled, "As we passed the places 
he had frequented , he said good-bye to 
them. 'Good-bye, MIT. Good-bye, Boston.' 

"He asked Kris [their youngest daughter) 
to buy a poster of Boston. And Kris said, 
'Dad, I already have posters of Boston.' 

"He said, 'No, this one is for me, to put in 
my cell in Camp Bonifacio."' 

She and the children planned to follow 
him to Manila. 

Cory recalled that he had said, "Look, we 
can ask our friends in the State Department 
for you and the children to stay behind." 

"I said, 'The only reason I stay in Boston 
is for all of us to be together. So there is no 
reason for me to stay anymore. ' At that time 
I was grateful enough just having those 
three years. 

"From the time Ninoy left Boston, I kept 
reading the Bible every day. Many times I 
would open to the part of Jonah. And I said, 
'What does this have to do with Jonah?' 

"Later on , when all this was over, I real­
ized there was need to awaken the people, 
and certainly this is what Ninoy had done. 

"When the call came that he had been 

shot, I was hoping it was not fatal. But 
when I was told that blood was spurting out 
of his head, I told my children, ' I gues~ it 1 

was better that Daddy was dead. Otherwise · 
he would be a vegetable, and that was 
something that Dad always said he would 
never want happening to him. ' i• 

"They were crying. I said, 'We'd better 
just pray because there's nothing we can 
do.' After that it was just so many things , 
happening at once. We had just finished 
praying, and there was the doorbell ringing, . 
and there was Consul General lguchi 
[Takeo lguchi, the senior Japanese diplomat , 

1 
in Boston and a family friend) coming over j 
to make sure we were okay and to tell us 

1 
that he had informed the Newton police to i 
sort of look after us.'' ·'1 

A
LMOST PRECISEL y THREE YEARS BE- i I 
fore that terrible day of August 21, 1 

1983, I had accompanied Cory and 
Ninoy as they hunted houses in 
Newton and Brookline on their sec­

ond full day in Boston. Ninoy was ebullient. 
He was free after more than seven years in 
military jails. During lunch that day at Le­
gal Sea Foods in Chestnut Hill, I wondered 
how the customers in that crowded dining 
room would react to knowing that in their 
midst was this rare jailbird. Cory was so 
quiet, I have difficulty remembering that 
she even was with us that day. She already 
had efficiently entered Kris, then 10, in the 
Mount Alvemia school right around the 
comer from what was soon to be their 
Commonwealth Avenue home. 

"We chose that house because of its ideal 
location," she said. "It was just across from 
Boston College, the biggest Catholic univer­
sity of the United States, run by Jesuits, 
where my third daughter was studying and 
very near my youngest daughter's school. 
Both of them just walked to school. So that 
was the prime consideration. 

"And Ninoy could drive to Harvard. After 1 

Camp Bonifacio, where he spent most of his 
imprisonment , it was such a beautiful 
change for him. We were living like a regu­
lar family again. All of us were there. It was 
the first time in a long time that we were all 
together." 

"You were so quiet in Boston,", I said in 
her Malacanang office. 

She smiled. 
"I know, Arnold," she said. "You knew 

Ninoy. And you knew that nobody else 
could put a word in if he was around. How 
else could I have kept marital peace and 
bliss? 

"At night, then he would ask me, 'What 's 
the latest from your side?' Then I'd tell him. 
I would always tell him the minuses. He 
would say, 'Why do you have to tell me 
these things? ' 

"I said , 'Well , Ninoy, I am so afraid be­
cause each time I see these people around 
you, they tell you only the good things.' 

"And so he was saying, 'Let others tell me 
the bad things. Why does it have to be you?' 



' , When planning a pool, avoid confusion & concern by choosing the builder that builders choose. 

. From Channel Z's "This Old House" to the most prestigious condominiums & hotels, Andrews is 
the name to depend on. Yet Andrews costs no more. For a complete design plan at no cost or ob­
ligation, go to the source for the l~test state of the art from circulation to decking. You11 be 
amazed at what is available. 

6 Republic Rd. 
N. Billerica, MA 01862 

NH Residents 
(603) 889-5052 

Living Room 

1-800-2 72-SWIM 

at in school building that roof deck, and much, much 
is un rgoing a beautiful~-lllii.::more. Priced from $305,000 
renovation; Lincoln House • • • and with o.ter 1,800 square 
offersafewdramatictwo- • ••• feet. these exceptional 
bedroom triplexes, each ••• units also offer on-site 
with high ceilings, two parking and a very con-
baths, den. dining room, •••••• venientlocation.Call742-
loft, solarium greenhouse. ~--~ 8649 for an appointment. 
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Just west of Fbrter Square on Mass. Ave.: go south on Walden 
Street and take your first right onto Mead Street. 

MEMOIR 
"'Look, Ninoy,' I said, 'they are all so 

afraid to lose favor with you. It will have to 
beme.' 

"My daughters would also give it to him. 
'Look, Dad,' they said, 'you're not sup- .; 
posed to be doing these things.'" ! 

Ninoy had remarked to Cory that Mar­
cos's successor wouldn't last six months be­
cause of the problems the old politician 
would leave behind. Once he put it this way 
about the Marcos succession: "Ifhe goes to­
morrow, the Philippines are going to have a 
hell of a time until someone else emerges 
from the scramble. If you make me presi­
dt;nt of the Philippines tomorrow, in six 
months I would be smelling like horseshit." 

"Ninoy never dreamed it was his wife 
who would take over," she said, "but he 
also never envisioned that there would be 
more Filipinos who would awaken and 
would no longer be apathetic but would 
help themselves and their country." 

Now a portrait of Benigno S. Aquino, Jr., 
hangs across from the desk of the president 
of the Philippines.' His wife need only look 
up for an instant from her work to see him. 

Aquino had wanted his wife to remain a 
simple woman. Their first night in Boston, 
Ninoy and Cory dined in the Andover home 
of Dr. Mariano Ezpeleta and his wife, Mary 
Rose, whose grandfather was the physician 
who delivered Cory. Mary Rose, · whose 
family fled the Philippines after martial law 
because Marcos seized their property, lec­
tured Cory on life in Boston, suggesting 
among many other things that she learn to 
drive. 

"Leave my wife alone," Mary Rose recalls 
Ninoy telling her quietly after dinner. "I like 
her the way she is." 

When Cory later showed up wearing a 
hat in the fashion of the elegant Mary Rose, 
Ninoy mockingly called her Mary Rose. She 
never again wore a hat. And she never 
learned to drive. Ernie Maceda, a Philippine 
attorney who also fled the Philippines for 
political reasons and who is now a member 
of Cory's cabinet, fondly recalls Ninoy 
buying dresses for Cory in a New Jersey dis­
count barn. 

Steve Agular recalls the pride in Aquino's 
voice as he pointed out his composed wife 
at the last of many Boston farewell parties 
before his departure. 

"Look at her," he told Agular. "If she 
were any other woman, she would be 
broken down, sobbing now." 

"I guess I'm like that," she said at Mala­
canang. "I know that in time of crisis I can­
not afford to break down. I just have to see 
all this through. And always, in the back of 
my mind, is the thought that when things 
quiet down, I can really cry my heart away. 

"But somehow things have never quieten 
down. Many widows have told me, 'Cory, IL 

is going to be very hard once the people go 
and you're all alone.' 

"And you know, I keep on saying I wish I 
could be alone sometimes. That time has 
really never come." 0 



An 
Educated 
Consumer 

Everywhere we look today we 1 
see advertising that seems to an- ' 
nounce a sale at 50% off. But the 
real question is ... 50% off what? 
Unless you know the true regular 
price, how do you know you're 
gettinii a truP 50% ofP 

Brand Names Help 
It's one reason why brand 

names are so important. l\s an 
example, if someone offered you a 
brand new Cadillac for only 
$11\000 you'd know you were get­
ting it at 50% off because you 
knew the name and thereby the 
approximate regular price. The 
same is true in the supermarket 
br anywhere else that well known 
brand names are sold. 

How Do You Judge 
Value in Apparel? 

The same guidelines you use in 
-buying cars or groceries should . 
apply to buying apparel. To deter­
mine whether the 50% offer is 
worthwhile you must be able to 
compare the reduced price with 
the regular price. When you are 
buying a man's suit or. a lady's 
dress and have never heard of the 
brand name or don't know the 
true regular price, 50% means 
nothing. You may be paying the 
full price even though you are told 
it is 50% off. 

A Guide To Better 
Apparel Buying 

Your best aefense is simply a 
knowledge of brand names and 
prices . That's what consumer 
edtication is all about. If you know 
the brands that have been satis­
factory for you over the years, and 
approximately what they nor­
mally sell for, you are an educated 
consumer who cannot be fooled 
by false price reductions. 

It you don't have this knowledge 
simply shop your favorite stores. 
You should quickly get a feel for 
what you like and some idea of the 
regular price. Now you can read 
sale wisely. If there is no brand 
name or one you don't recognize, 
it may not be a "good deal" just 
because it's marked 50% off. And 
when you recognize a "good 
deal" you are indeed,an educated 
consumer. 

SYMS 
A11 Eductat'd Cons11nu_,, is Our Bnt Custonwr. 

ADDISON 
(312) 620-6445 

NILES 
(312) 699-8484 

, Open weekda)~ 'Iii 9 PM . 
Saturday 'ti/ 6:30 PM 

Sundays from 11:30/JJ 5:30 
Closed Mondays 

CHICAGO 
TRIBUNE 

11/4/86 



An 
'Educated 
Consumer 

In an earlier article we talked 
about the booklet pnblished by 
the Federal Trade Commission 
entitled "What's New About Care 
Labels." We quoted some laun­
dering tips you should kno~ 
about. So many of you responded 
that the information was helpful 
that we are pleased to follow up 
with tips from the booklet about 
Dry Cleaning. 

Clothing Looks Better 
and Lasts Longer , 

Getting the mos t from tbe 
clothing you buy has become 
much easier since the federal 
government bega n requiring 
manufacturers fo attach ca re 
labels in most of the textile gar­
ments you ,buy. You will rieed a 
clear understanding of the terms 
used. Here are a few examples: 

Dry Cleaning 
If a garment says "handw~sh" 

is it safe to dry clean? The answer 
is no, When a label specifies 
washing and you dry clean it, you 
do so at your own risk. To be safe 
you should follow the label 
instructions. 

When the label says "Dry­
clean" you can use any normal 
drycleaning procedure safely, 
including using a coin-operated 
machine. 

On the other hand, when the 
care label says "Professionally 
dryclean , short cycle, Tumble 
warm" it should not be cleaned in 
a coin operated machine . It 
should be taken to drycleaner 
whose machine can be adjusted to 
follow the process on the label. 

If the garment cannot be 
cleaned safely, the label must say • 
something like "Do not wash­
Do not dryclean" or "Cannot be 
successfully cleaned," 

If the label on leather or suede 
products says "Leather Clean" it 
should be cleaned only by profes­
sional cleaner who uses special 
leather or suede care methods . 
Where To Find Out More 
This and other information can ' 

be found in a booklet "What's New 
About Care Labels" published by . 
the Federal Trade Commission. If 
you write to them in Washington, 
D.C. 20580, they will be happy to 
send you a copy, If you prefer, stop 
in at one of our stores where we 
have copies we will be delighted 
to give you at no charge. 

SYMS 
An Educuted UmJu11Wr i.f Our &>JI Cu.domf'r 

NORWOOII 
(617) 769-8200 

WEST l'EAROIIY 
(617) s:is-6102 

( )pett weekday., ·1;1 .9 PM 
Saturday 'ti/ 6:30 PM 

Swulfly from NrHm In 5:30J'M 
. Closed MoMays , 

BOSTON GLOBE 

10/29/86 



An 
Educated 
Consumer) 

Educated consumers know not 
only how to buy well but also how 
to get the most value from the 
clothing they buy. One of the 
most important steps you can 

• take is to be sure you treat your 
clothes as they were meant to be -
treated . They'll last longer and 
look better. , 

.The Government Cnn Help 
Over the years .the federal gov­

ernment has been the consum­
er 's best friend in making sure 
that you are properly advised 
about taking care of your clothing. 
There are strict and well enforced 
rules that require an apparel man­
ufacture r to sew washing or 
cleaning instructions into most 
textile garments . The FTC, for 

, example, has pub[ished a hand­
·' book defining the terms com­

monly used and what they mean 
in our everyday lives. Here are a 
few examples: 

Washing 
Care labels must tell you what 

temperatures to use unless all 
te mpen1t ures (cold°, warm, or 
hot) ar~ safe. . . 

The listed temperature ranges 
for the three categories are: 
HOT: up to 150° 
WARM: 90° to 110°F, or hand 

• comfortable: 
COLD: 85°F, or initial water 
from cold tap. • 

Bleach is safe to use unless the 
label warns against it. n e sure to 
follow the instructions on the 
bleach container. 

If a care label has no instruc­
tions about ironing it means that 
ironing is not needed. Ironing in­
structions are required only when 
ironing is necessary. . 

If the label says "No Spin" or 
"Do Not Spin", remove material 
at start of final spin cycle. 

• When the label says "Wash In­
side Out", turn products inside 

, out to protect face of the fabric . 

Where To Find Out More .' 
This and other information can 

: be found in a bookle t "What 's 
l New About Care Labels '' pub- ,, 
- lished by the I:e_deral Trade C:0111: . 

mission. If you write to them in 
Washington, D.C., 20580, they , 

~ will be happy to send you a copy. If 
you prefer, stop in at one of our 

i • stores where we have copies we 
' will be delighted to give you at no 

charge. 

SYMS 
An l::drmtltd Cmullftlt'r I$ 0Hr IINI CH.<lomt•r. 

Al)DISON 
(312) 620-6445 
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. (312) 699-8484 

Ope11 weekdays 'Iii .9 PM 
su,,days from JI: 30 lo 5:30 

Closed Mo11daJ~ 
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REVENGE 

of the Boy 
Wonder 
Barry Baker takes 
on Channel 11 

BY JOE BARGMANN 

SPRING 

Fashion 
Walk softly, but 
wear wild shades 

IF ONLY 

Automatic 
Tellers 

Could Talk 
An unauthorized eek 
at local bank acco~nts 
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On March 18 TH' This Man 
Will Make A Trumpet Talk. 

Wynton Marsalis brings his trumpet and seven-piece jazz 
ensemble to Kean College's Wilkins Theatre on March 18th 
at 8:00 pm in a scholarship benefit concert. Ticket prices are 
$20, $30, and $100 (this price includes a reception to meet 
Marsalis). Tickets are available at the theatre box office or by 
calling 527-2337 after 10 am. For details on the reception, 
call the Kean College Foundation at 527-2720. 

KEAN 
COTJEGE 

Union, NJ 07083 



t's lunchtime. You have $5. Spend it and have 
a good time. That's the assignment we gave 
to some of our favorite cti 

value-conscious shoppers. Below, the results. 

T ake your fot $1 and buy 
two apples. Take your next 

$3 to the post office. Ask for twen­
ty stamped postcards. Keep in mind 
that stealing chained down ball 
points is a federal offense worthy of 
hard time (why do you think they 
call it the pen?). Take your last $ I 
and buy a fun writing utensil. Now 
sit down, crunch loudly, and look 
studious as you write goofy mes­
sages to long-lost friends. Disguising 
your writing, send the last one to 
yourself from someone mysterious. 

M y stomach is wanting*, 
needing, yearning for 

food. Now. Different Wild $5 lunch. 
Driving, driving, driving for food. 
Tachibana's Tekamaki. Seaweed. Yes. 
Rice. Yes. White horse radish, more. 
Driving, driving, driving for dessert. 
Wanting. Needing. Sherman's Deli. 
Yes. Fudge brownie. Yes. Walnuts. 
Yes. Creamy. Yes. Thick. Yes. Justify 
my lunch. 

•with apologies to Madonna and justify Hy 

love. Don't read backwards. Tachibana's, 12967 

Olive St Rd, tekamaki, $2.75; lhennan's D~( 

129J7 Olive St Rd., brownie, $1.25. 

B egin with a banana (less 
than a quarter) from the 

Kirkwood Farmer's Market (E. 
Argonne at Taylor). Stroll over to 
the Great Harvest Bakery (110 E. 
Jefferson) for a scrumptious home­
made blackberry muffin (79 cents) 
and some cookie and bread sam­
ples. Stop at Ribbons and Rhyme 
(121 N. Kirkwood Rd.) and buy a 
card ($1.25). Trek down a few 
doors to Cornucopia (107 N. Kirk­
wood Rd .) for a bag of jelly bellies 

($2.50 for a half pound) and a free 
cup of gourmet coffee. Goodies in 
hand, head to the little courtyard a 
few doors 
north and 
compose the 
message for 

where I'd buy a copy of The 
Atlantic ($2.64). I'd skip lunch 
because I'll be chowing down for 

your card 
while you 
devour your 
lunch. Use the 
rest of the 
money to buy 
a stamp (now 
a whopping 29 
cents) at the 
Kirkwood post 
office (222 S. 
Taylor). 

,herbe 
fi'GY e 
fJOSUCH 
THING 

free in a few 
hours. Where? 
I'm glad you 

asked. At 5:30 
I'd mosey on 
over to Aj' s 
and sample 
cheese, meat­
balls, shrimp 
etc. from the 
gratis happy 
hour buffet. 

~~ 
..freeh 
LUf\C 

Then I'd settle 
onto a bar 
stool, ask for 
water and pull 
out my Atlan­
tic. I'm well­
dressed, intel­
lectual, clean 
and sober, 
I've got a red 
rose sticking 
out of my 
chest and 
two bits burn­
ing a hole in 
my pocket. 

G o to 

Elsah sur$5 
will get 

you 
Landing (Plaza 
Frontenac) for 
a large crock 
of homemade 
soup ($2.95). 
For another 
$1.25, you can 
get a small 
loaf of home­

PRETlY. 
DAMN 
CLOSE. 

made bread. Cap it off with a St. 
Louis tradition: a dark chocolate­
covered molasses lollipop (60 cents) 
from Karl Bissinger's (Plaza Fron­
tenac). Take the remaining 20 cents 
and go bargain hunting. Your task 
is equal to that of Diogenes looking 
for an honest man. 

F or $2 plus tax, I'd buy a 
single rose at Mary's Florist 

(506 N. Sixth), then walk over to 
World News at (314 N. Broadway), 

What more could a woman want? 

A Five Dollar 

Lunch Haiku 

Lunch on five dollars 
Raiding the vending machine 

Spare change winter noon 

I would tuck a U.S. Mint-sanc­
tioned portrait of Honest Abe 

into my Nikes and take off power 
walking. Destination: 9807 Clayton 

Rd., a.k.a. Carolyn's. There, I would 
order a_ "veggie"-sprouts, toma­
toes, Swiss cheese on whole wheat, 
$3.75, a glass of water, gratis, and 
a chewy chocolate dessert bar three 
inches thick for only $.69. I could 
eat seated at their wrought iron 
tables indoors or out. Total cost: 
$4.65, tax included . Roundtrip 
mileage: 4.8- enough to wash 
away the chocolate dream bar, I 
hope. 

W ith baseball in full swing, 
no pun intended, slide 

into Woofies ( 1919 Woodson Rd.). 
For only $2, you can get one of St. 
Louis' best hot dogs covered with 
mustard, ketchup, pickles, hot pep­
pers, onion, relish, and tomato. Add 
either a root beer or an order of 
freshly cooked fries (73 cents and 
90 cents respectively). Go around 
the corner and pick up a children's 
video ($1.59) at Blockbuster (9166 
Overland Plaza). Use the extra 
change for some breath mints. 
You'll be a hero for bringing the 
kids a video and with the breath 
mints, your family will never know 
you went to Woofies without them. 

D oes $5 and a filling lunch 
in the Central West sound 

like a contradiction? Try Dressel's 
(419 N. Euclid) stock pot special 
served with a piece of French bread 
for $4.25. Then go around the cor­
ner to Karl Bissinger's (Euclid and 
Maryland) for a dark chocolate-cov­
ered molasses lollipop (60 cents). 
Make sure to put 15 cents into the 
meter to avoid adding a $5 ticket 
to your $5 lunch. 



AN 
&°MPER0~5 
CLOTHES 

Rule number one: Never pay full price. 
Rule number two: Make sure you hit the 

department stores on weekends; there will 
be a sale practically every Saturday. 

Rule number three: Never pay full price. 

M AX IM UM SAVINGS : T.J. Maxx (six St. Louis 
locations) is unremarkable at first glance, but it holds 
hidden surprises. Wade 
your way through the 
muck , and you'll find 
sweaters by LB. Diffusion 
for $39.99 and $49 .99 
( compare at $120 - $150); 
a blue jean skirt by Essen­
tials Sport for $5 ; and 
Champion workout shorts 
for $4 .99 . Also spotted 
was a trendy crochet 
sweater (where everything 
shows through) for $39, 
compare at $68. T.J. Maxx 
is a good place to buy 
flash-in-the-pan fashion 
items; you can have fun 
without feeling guilty 
about it. Also check out 
the giftware section for 
some bargains (a soap dish 
and toothpaste holder were 
about $1.50 each.) 

Marshalls (seven loca­
tions). One day 's finds : an 
Izod cardigan sweater for 
$19.99 (department store 
price is $42), reduced an 
additional 25 percent; 
Wedgwood stemware at 
$9.99 per stem (compare 
to $40 a stem at fine 
department stores); Water­
ford crystal clocks at $65 ($86 at the 
Waterford/Wedgwood store in Plaza Frontenac); a 
Mikasa picture frame (retail $30 for $14.99); place­
mats for $1.49. The drawback is that there 's not much 
chance of finding anyone to help you. Also the dress­
ing rooms are cramped (but not communal, more on 
that next). 

SYMS (8750 Manchester Blvd. in Brentwood). The 
dreariest, most depressing place-with the most 
incredible bargains! Selection changes daily , so go 
often. We saw a men's Ralph Lauren Polo shirt for 
$39.99; several great outfits by J.G. Hook at 30 per­
cent off list; and a pretty good selection of infants ' 
and toddlers ' clothes. Shoe selection was interesting, 

too. But about that communal dressing room. You 
enter a large room filled with mirrors and a place to 
hang things, and you try on ... with fifty other women. 
It's embarrassing, especially when you can ' t get stuff 
zipped and the size four next to you sniffs with dis­
dain. 

The Goodbuy's Shop (10460 S. German Blvd. , in 
Frontenac. 993-8765). Women 's clothing at nearly 50 
percent off retail. The Goodbuy ' s Shop is an outlet 
store for the St. Louis-based company Knights Ltd. 
Catalogue. One day's find: $99 boots that retail for 
more than $300. Named "The Hunt," these are riding 
boots which feature-guess-a hunting scene. (If 
your pocketbook couldn ' t stand even $99, they also 
had Sporto duck boots on sale for $19.) There were 

velvet skirts for $24 and 
Lanz nightgowns for $24 
(what they cost retail ten 
years ago). Twice a year, 
the shop has midnight 
madness sales. 

BUSINESS SPECIAL: 

New Yo rk Suit Ex­
change (two locations, 
downtown and Clayton). 
All suits, $100; all shoes, 
$50 ; all ties , one for 
$12.99, two for $20 or 
three for $25. The ties are 
all silk, shoe makes 
include Bostonian, Oleg 
Casini and Botany 500, 
md suits are by Hardy 
Aimes, Oscar de la Renta, 
J.G. Hook and Ungaro , 
just to name a few. The 
day we went, there were 
1,700 suits in the down­
town store and the man­
ager told us they " turn 
hundreds of suits a day." 

BEST SALE RACK IN 

TowN: Near the back of 
any THE GAP store, you ' ll 
find a rack of one-of-a­
kind leftovers from the 

prior season. Khaki pants, originally $38, for $12.99; 
a lined denim jacket for $19.99; I-shirts for $6.99. 
Why is this rack the best in town? Because the clothes 
will never go out of style. Occasionally the colors are 
weird, but mostly you' ll find plenty of plain old bar­
gains. 

UPSCALE: They wouldn't put it so crassly, but some 
of the best deals are at Neiman Marcus and Saks 
Fifth Avenue (both in Plaza Frontenac). Small dis­
creet sale tables on the first floor of Neiman hold crys­
tal frames, leather pen-holders , bath towels, sable 
makeup brushes, and the latest retail whims, often for 
half the original price. And if you have the strength to 

ILLUSTRATIONS BY CATHY LA -;} 
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For Buyers, Sellers, 
Pike Offers Plenty 

specifically to appeal to the new Pike p_eople-:-"definitely 
upper middle class, with a lot of d1scret1onary mcome ... 
and status conscious," according to Phil Smith, vice pres­
ident of Federal Realty Investment Trust. "We also own 
[the more traditional!_ Congressional_ Plaza, and ';,econ­
sciously wanted to avoid competmg with ourselves. 

-- he Syms contract was considered so central _to the 
oncept that Federal Realty began negotiatmg with the 

_____ _.:P:...::IK:=E::..:• F--'--'ro'-"'m--'--'A_l ______ <.!.. a~~r:e~;~
0
::gt~e~~:'~~e:::1~~~cs ;i!i,eiitf~i~:lt I~~~:~ a;~~ ' 

which alone accounts for 1.3 percent of the retail sales in ultra-trendy Holiday ESPRE Centre, a combmation body ' 
the state. shop and singles bar. 

fr~;::~~~sfJ:\~:s c~~~n~:/1:l~~:~~~r t~ ~~~~~;in#i~!~~e pie~~- ~iJ.i~~•~a:a ~;:~;1~ll;:~~!~~~={~it~~~n~h;I;~~~.! 
Director Dan Lucas. "Montgomery County always lagged Smith continued. "Particularly during the day, we have a lot 
behind the state average in per-capita sales tax collec- of women who are essentially not working, who go to the 
tions. People eat and make purchases in the District, and ' health club in t~e morning, meet for lunch and then shop in 
especially in the summer, we lose people to the shore. the afternoon. ~o it was very important to have an estab-

"But about the time White Flint became operational," lished, up-scale restaurant like Oscar Taylor's." 

;;~c~~. ~~~~~: ~~~•.r:w; P:~~~~~lrh::~~~ded 
th

e 
st

ate av- A Passage to Sophistication 
While the Pike's 75,000 daily commuters can see its Ten years ago, 

110 
Potomac couple with any claim to 

retail rewards, very few realize that it is also a developers' sophistication 'ate out in Rockville. "Where? There was 
El Dorado: Existing commercial and industrial property only a Hot Sht;ippes," one county official recalled with a 
between the White Flint and Rockville malls is worth $580 laugh. And pub crawling on Rockville Pike, known to beer 
million. White Flint alone generates nearly $900,000 a drinkers as "the Northwest Passage," was strictly a blue-

~~::et P:~:~:.~lt~~~P~~~\a~~~- to mention 
th

e i
nd

ividual co~;t Pt~:~;ed ays Oscar Taylor's, with its Diamond Jim " 
Rockville Pike may once have been referred to as the Brady decor and 80 brands of beer, is just one of a bevy of 11

M _,.. ;.,,. St_.,,.,__ct. o f Montgo mc t·y Count:v," but as Rockville swank restaurlmts and bars cashmg m on the a\\-day traf-

~~:~~'.~~! ~~;:~~:;~:e~:·i~~~is concedes, it has almost ~~rk~~~ a:~t~! i~~i!~~:f :e;~c~~ii~so w~a;:~gc~;~~e 1[~~: 
"'Main Street' can have a 'villagey,' small-scale, quaint there are plenty of happy hours to go around. _ 

connotation," Davis said. "Maybe 'Broadway' would be bet- "We get gGwernment workers, computer designers, 

ter;~tually, Rockville Pike is just acting out its historical ~::~;:::i~~r~~o~a~o~~~i?~~c~;d~~!a ioui~~:/~ta;~
0
e;.~ 

role as a commercial conveyance. It was blazed in 1750 to bartender Terry Gribben. 
join the fur and tobacco market at Frederick with the new "You might Utink that there's only a certain number of 
port at Georgetown. Paved in 1829, it became a major customers out t here, and all the bars are just spreading 
stage route, and through most of the 19th century it was a them around," &·.aid manager Frank Surowiec, who esti-
toll road paying dividends to local investors. mates that his e ·tablishment will do $4 million in sa les a 

But after Wodd War I, with the development of residen- year. "But there ·eems to be a constant supply. The week-
1 ~~\1

1
;~!~~~~~oiii~ ~tr:~ ~ie~~~:t~~~ast~~Je.'veS

t 
of Veirs end New York, jew York ope~e.?• we were even busier ": 

In 1954, farmland in Montgomery County sold for $300 
th

~r:::~·. a;~;og,;ea! ~~u~o~if;er Spring and spent his 
an acre; by 1964, land was selling for more than $1,300 an social adolescence in Georgetown, is one of thousands of : 
acre. The progrowth "County Above Party" County Coun- young Rockville Pike converts. 
cil rezoned thousands of acres for higher-density develop- "I bought a h_ouse around here two years ago/' Gribben : 
ment before being turned out of office in 1966, and Rock- said. "Now I might go downtown for the Redskms or the , 
ville Pike is the result. Cherry Blossom parade, or if I have friends visiting who 

There are two distinct regions of the Pike between White want to see the monurnents. Otherwise, there's every- • 
Flint and the Rockville Metro Center. One is the redevelop- thing you need right here." .. 
ing area from Edmonston Avenue north; the other a boom- What's left of the "old" Rockville Pike revolves around .. 
town strip from Congressional Plaza to Nicholson Lane. A Woodmont Country Club: car dealerships, thrift bakeries, • 
shrinking, underdeveloped buffer lies between. fast foods, funera l homes and furniture wholesalers with 
■ The north encl of Rockville Pike, dominated by the slab- alphabet-block signs. But these may be endangered spe-
sided county offices and renovated Commons, takes its cies in a time when developers are- snatching up whatever 
tone from the high-tech 1-270 corridor. The Jefferson Pia- parcels they can find. 
za building there, designed for high-end corporate clients, Luxury office space is being creaJed faster than it can 
offers a 1980s blend of esthetic;s (matched black African be leased. Approximately 3 million ssquare feet of office 

: granite) and athletics (a health spa in the basement). space, not counting the attendant ret..;,il, restaurant and 
The newly renovated Edmonston Crossing has signed support buildings, is under construction m,· in development 

up a handful of smart-shopper stops, including a vast Eye between Rockville Mall and White Flint. 
Lab, the quick-service oculist; Italian shoes, gourmet pop- The leasing lag for new offices can be as long,,:;; a yeilr and • 
corn, Mexican broiled chicken and designer telephones. a half, "and that takes deep pockets," said We'.;tbrook, the 
And Wintergreen Plaza is geared to lunch-hour conve- forme r county planner who is now with Placemakers 111\c;,, a 
nience: Mexican, Chinese, Indian and Japanese restau- design/development firm in Kensington. "Only the big guys• 
rants, plus bagels, pizza and deli food. It offers discount can afford to wait. I have to make it or break it in five years, 
linens, walk-in medica l care and computer stores. and I'm not going to make it or break it in that corridor." 
■ Along the southern Pike, retailers continue to look to That would probably suit some Rockvrlle residents just 
the upwardly mobile Bethesda-Chevy Chase market for fine. Many have vociferously protested what they see as 
inspiration. White Flint Mall in particular has spawned a the wholesale high-rising of the Pike and its effect on the · 
generation of conspicuous consumers-the mallflowers. already heavy traffic-estimated at more than 55,000 
"The big thing in Potomac is to get your parents to get you cars every day. 
a 131oomie's card with your name on it," according to a 17- A traffic engineering consul tant has estimated that the 
year-old girl. "You always use it to cash your checks." Pike can absorb only another 3.5 million square feet of , 

In mid-December, one Southern-drawling man handed retail ·and office space-just a little more than is already 
over his American Express card to his 11-year-old son. approved . The Rockville Pike Corridor Advisory Commis-
"He said, 'It's your birthday, get what you want,' " mar- sion has spent nearly two years wrestling with the issues 
veled Bloomingdale's clerk William Britton. "The kid spent of congestion versus convenience. 
more than $600; and what killed me was, that wasn't even "Rockville's always being promoted as the All-American 
his Christmas present!" city," said Charlotte Joseph, president of the Montrose 

Status Locations Expand 
But White Flint is no longer the only status-seekers' 

stop on the strip. The Randolph Road Giant, transformed 
into the Rockville Gourmet, makes nearly $40 million a 
year as butcher/baker/pasta maker to the affluent. Across 
the Pike, behind a fern-bar wood plank facade, the Lewis 
of London baby boutique pushes $325 prams. 

And in the triangular island that once ho1,sed Korvette's 
discount department store, Mid-Pike Plaza deals in upper 
crust discount-cheap chic. Under one chrome-tech can-

i~ct:~sGd~~~:e~t ~:~~:~~s t~o: t~:~ iff-~~f{:i~h~:~~ad~='. 
count jewelry; discount toys and Syms cut-rate couture, 
the crowning glory. 

"I go to Syms anytime I don't have anything better to 
do,'' Angela Chappert, who works in the Distnct and hves 
in Silver Spring, said recently. "Like yesterday-it was a 
lousy day, raining, and I said, Tm getting out of here!' I 
can get a better buy there than I can find anywhere else. 
Yesterday 1 found a Dior nightgown for $25 instead of 
$60, and a dress ... . My husband said, 'You don't need 
another dress!' And I said, 'Oh, yes I do.' " 

Mid-Pike Plaza, in fact, was conceived and redeveloped 

Civic Association and an advocate of development curbs. • 
"The perception of people moving here is of a small town. 
But how do you reconcile those 'small town' values when 
you can see Manhattan coming down the Pike?" 

"Don't call it 'Manhattanization,' " said developer Low­
ell Baier, president of the Rockville Businessman's Asso­
ciation. "Just call it 'urbanization.'" 

"We'd prefer to call it the 'maturization' of the county," 
said Edward Rovner, special assistant to County Executive 
Charles W. Gilchrist. "After all, this is a large part of what 
makes for quality of life-not just where your kids go to 
school, bµ t choices of where you eat and go to the movies 
and buy clothes." 

Now that Rockville Pike has financia l success squarely 
in its sites, it must fight to keep the human dimension in 
the high-rises. Planners have been concerned that an over- ~ 
built Pike might become a commercial Berlin Wall be­
tween the eastern and western suburbs. 

But commerce, like nature, abhors a vacuum. While land­
rush development and and Red Line construction have 
squeezed out many of the homelier service industries, a new 
community of ethnic and specialty stores is beginning to pro­
vide crucial color between the big bland offices. 

NEX7'.· The new international Rockville 
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