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pssibly et another 12 trillion kater in
the 19808, Canada’'s National Energy
Baoard might link approval of the sales to
a U5, promise to pay back the g af
soame fubere time,

® Finally, in what hat got to be one of
the worst public relations goofs of the
vear, Marvland residential heating cus-
tomers of the Washington Gas Light Co.
learned they would be liable for a 830
per-month surcharge if they installed an
electric heat pump. Why? Because the
customer woubd use the hest pamp in
fall and spring. when it would be more
econdmical than burning gas. and cut the
company & sales.

Just how wrong the Carter experts
were about an impending disaster shows
up best in a chart published along with
the Mational Energy Program showing a
predicied sharp drop in U5, gas produc-
tioin if the plan were not passed. The
predicted production level for last year
has already proved to be too ke by more
than 1 trillion cubic feet. The Adminis-
tration cried swolf, Bat the wolf hain't
shown up,

Most al the new gas has been found
as the result of drilling in areas where
the likelihood of finding some gas, but
il big new reserves, wad high, Signif-

fcantly, most of the new gas was intend-
ed for the intrastate markets in which
prices are not controlled.  Drilles are
still wary abowt moving in a big way into
riskior, higher-cot aress—such as deop
onshore zones bebow 15,000 feet and
some parts of the ouler continemntal
shell—=becawie of the contineed uncer-
tainty over the future price of gas that
haz to crosz o sigle line o reach market.
Some are going ghead, however, as Tex-
aro's gas strike of the MNew Jersey coast
this month demonstrates. The pending
natural gas bill would settle the pricing
question—whatever  the bill's  other
merils of demerits. It probably matters
& lot bess precisely Ame itis settled than
that it ix setiled.

Present federal lows hold the price of
natural gas flewing from one state fo
another to $1.50 per thousand cubic feet.
This price is unrealistically low consider-
ing the cost of Anding and developing
much gas today, Unfortunately for the
nation, Senator James Abourezk (D=5,
Dak.} Is fanatically opposed to giving
even an inch o the gas industry. He has
threatened to flibuster the pending bill
becuise it alloas gas b rise.
Abmurezk, whose heated opposition to
the ol industry ofien seems irrational,

claims that he wants to bold down prices
for consumers—as if depriving the coun-
try of necded supplies could conceivably
keep down prices.

Further confusing the picture, the gas
industry's Independent Petroleam Asso-
clation of America is also fighting the
pending bill. The IPAA is afraid that
provisions discouraging industrial use of
nafural gas might so damage overall de-
mand as to make it impossible o sell gas
at the higher prices allowed. So even
though the bill would bet prices rise sub-
stamtially and would end price controls
:-an:l'_r h}' 1985, some parts ol the gas
industry are against it.

This political mess notwithstanding,

: the underlying situation is clear enough.

There is plenty of gas potentially in the
offing: Canadian gas; possibly Mexican
gas: synthetic natural gas; liguefied natu-
ral gas imports; Prudhee Bay gas. There
is even the possibility of tapping the
49,000 irillion cubic feet of gas dizsalved
in brine in a deep geopressurized zone
along the Gulf Coast. The problem isn’t
gas. With due respect to Carter and
Emergy Secretary James E-nlllrﬂiugcr, the

lzn't even the lack of & national
encrgy bill. The problem is regulation.
Too mwch of it, that 4, ®

Come Shop In My Loft

Inflation is driving the would-be well-dressed man to pipe-rack
discounters—where, amid genuine bargains, he shops at his own risk.

Iv THE S 4-BILLION-A-YEAR Mens re-
tail elothing business more and more
meen are buving their clothes at ware-
house-like manufacturers’ retail lofis,
low-overhead arban “off-price” retailers
and suburban Route 4 glassowalled fac-
tory putlets where motley leglons of size
A2 regular vide thie pipe vacks ad infini-
tum. These discountess may ol
have an estimated 10% of the market and
are gaining stesdily,

This new breed of fat bird feeds off the
recent years’ massacre of men's clothing
manufcturers (GGG, Kuppenheimer,
Michaelks-Stern) and name retailers (Rog-
ers Pect, Weber & Heilbroner., Bobert
Hallj broaght on by high costs, cheap
foreign imports, mercurial style shifts
and the on-agiin, of-again disenchant-
ment with nsiness suits dmong Ameri-
CEIN THET '

The new retailing big-shot names are
Symas, BFO (Buyers Factory Ouwtlets)
amd NBO [(National Brands Outleis),
among many in the East. In Houston and
Dallas, it's Kuppenheimer Outlet Store
amd Men's Wearhouse. In Los .ﬂ.nplﬂ
it's ClR Clothiers, Inc., there's Bamon's
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and National Dry Goods Co. in Detroit
and in Chicago there's The Suitery. Un-
less their radio and TV ads have driven
wiua fo distrmction or yioi live Gr from the
big wrbsn centers, you are probably
aware of their presence.

"Even the r:mﬂwﬁ;r miakes
§50, 000 & viear,” says one ing manu-
facturer, “by the time he has paid his
Rages |.l1|:|. sk s kids to .lc'|1|:lu|, b hiag
to shop in these places. In the old days
he'd go 1o a department store and ase his
credit card.”

I thess infationary times there are
fewer and fewer men who can alford to
pay the full retail price for the traditional
hand-tailored garb of the well-dressed
businessman (Fonses, June 26). Instead
they join their blue-collar (and their no-

. collar) Fellow citivens looking for bargains

in places like these:

1) Manubscturers retail outlets. Some
suit manufscturers such as 5t Laurie,
Lid. and Sussex Clothes, Ltd., for years
one of the best-known labels among bet-
ter men's suits, have turned furtle. In
arder to cope they have curtailed whole-
saling—selling to retailers—and instead

k&



are selling thelr fully labeled goods in
doswitown Manhattan lofts direct to the
congumer. Murray Kozinn, president of
the B3-vear-old 5t. Laurie firm, has been
selling this way for four vears. He says he
adds about $30 to his wholesabe price for
a hand-tailoted suit of forelgn-woven
worsted cloth that a retailer would “"key-
shone —mark up 100%—ard  sell for
about 3300, Kozinn's 5t Laurie price:
%185, All of his manufacturing is done in

a 30, 000-square-foot boft downstairs from

his selling floor.

2} “Od-price” retailers. Like old-fash-
foned “job lot” stores, they buy over.
stocked inventories from retail stores
turers. They may also buy up extra piece

Mumlmh Htl'thul::l:lt lmﬁ :tuj;e
will ¥ also be used as an outlet for
merchandise from_  other
spurces—much of it inferior to the retail-
er'’s own goods. Alibis one well-known
ligguidator, ~You can’t aford to run out of
size 15-M if you're running a sale.” In
the effort to keep a “Going Out of Busi-
mezs sabe well stocked, of course, it
could go on forever.,

That's one of the risks the consumer
Faces in many stores: Next to the genuine
$300 suit selling for $175 may be a genu-
ine $175 suit selling for $175. Obvicusly,
the salesman has motives for steering
you to the latter.

Ta be sure, the variations on the major .

themes are a5 different as the men who

Brand labels af half the normal refail price

An “aducated consumar with s good eye oan dress like an uptown shopper,

goods from manufacturers al prices as
low as 40°% off regular whaolesale, to be
cul especially for suils and sports clothes
for their clientele. Savs one meschant,
"They will ddean & manubscturer out &t
the emd of a season, regardless of fabric
or pattern.” . Of-price merchants may
also pay as much as B5% off for “seconds”
or “manuacturer’s mistakes,” (It isnt un-
usual for & manufaciurer to have a bad
run of 400 suits that can't be regularly
wholesaled.)

3] utlu'ldl.l:'hnl. Whiat mighl i calbied
the “endiess bummers” ==these are retail
stores  and I:l.nh'upl manufcturers
whose "Coing Cut OFf Business”™ sales
have a way of going on forever. It is one
of the o wrinkles In the clothing
trade, refined to & science by a hard core
of professional “liquidators” and flourish-
ing a5 mever belore. Tﬁiﬂﬂf, a well-
known bt financislly distressed retailer
will call in a liquidator who, for & per-
centage of the gross, puls up enough
money for the store to remain open and
organizes well-advertised “clesrance™

34

run the stores. Trained radio broadcaster
Sy Syms, for example, has a sevensstore
“off-price” chain on the East Coast that
began back in 1960 selling  irregular
shirts, socks and underwear at a single
downtown Manhattan location. He still
sells some irregulars in those items, but
he insists that the suits and sports jackets
he retails at prices from §78 to $158 are
all perfectly fine overproduced garments
or geods made specially for Syms from
overstocked piece goods. “We'll pay 25%
off the wholesale price for & garment that
would sell to a retailer for $137.50 and
sell it at our 5158 price p-l:liril:.- sayE
Syms. “But, to make it worthwhile,” says
F titor, “they will alse sell some-
thing |i1“¢r got much cheaper af the same

rice.” Says Syms, “Tll sell something I
Eoug.l:: fior $100 at §158, But an undesir-
ahle suit or jacket can't be sold for a
higher price.”

In Los Angeles, merchant Morton
Dorman prides himself on buying only
high-guality $200 to $500 suits for his two
“olff-price” Dorman-Winthrop  stores.

Like Sy Syms, Dorman sells only labeled
goods of makers with designer and brand
mares, And Hke other off-price selless,
Dorman-Winthrop and Syms remove
the r labels in the suits and jack-
els they sell before the garments leave
the store,

The bird that casts the biggest shadow
over the ruing in the men's clothing busi
ness is & New York-based “merchandise
consulting” firm called Aperil-Marcus,
Inec. It was April-Marcus who stepped in
recently when the well-known Sussex
firm got into fnancisl dificulty. Accords
ing to April-Marcus President Marvin A.
Blumenfeld, hkis frm underwrote the
debt-ridden  manufacturer’s liabilities,
goaranteed payment on their plecs |
goods and helped Sussex reorganize as o
manufacturer’s retail outlet retaining
only & handful of retail customers. In
return, April-Marcus gets a piece af the
Sussex action from here on in. “We take

"only a few percentage points,” insists
Blumenfeld.

In much the same fashion, ﬂprilaJ'"rhra
cus gets 8 percentage off the top from
130 E:-l:l'll‘l- -I:JI:tJﬂn: retail and mansfie-
turing operations in the U5 deing
about §L00-million worth af business an-
nually. Some of them are liquidations,
most are factory outlets, but they all
need April-Marcus’ buying power (it

credit rating to stay afloat. "Maost cloth-

§ ing retailers are always at least 60 days

late paying their bills,” seys Blumenfeld,
"We pay a week ahesd of tme.”

The April-Marcus touch helped turn
the once highly regarded Kuppenheimer
manufacturing name into a came-on for &
Texas factory-outlet chain. Six years ago
the Kpppenheimer name was sold by its
owner, Lowls Roth &Co., to the Reston
Shlacks Co. of Columbus, Ohio because,
according to Louis Roth President Mi-
chael Roth, “There was no  longer
enough demand for a $275 Kuppen-
hﬁmﬂ it to :uuFE-t its manufscture.
April-Marcas i
hrun Reston and a fmm“m.
D.C. retailer. What emerged were four
Texas factory outlets with the Kuppen-
heimer mame up over the door selling
870 polyester suits bearing the once-
revered  Kuppenheimer label “That's
still & well- name in Texas,”
LIVE O empl.uj“"% other 50% of the
merchandise is coats, jackets, suits and
shirts of lots of other colors, ecuts and
obscure origing from out of the labyrin-
thian April-Marcus distribution system,
As Marvin Blumenfeld save, “We pay
foreign manufscturers $30 a suit instead
of 850 because we've got the cash.”

Will it lase® Listen to Sy Syma: "Every
retailer in America will soon be operat-

this 'n'l}-'.-
llw:Eh.ul:, af eourse, the shopper buys at his
‘wom risk. Can beating inflation be this
important? =
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Retailing roller coaster

Sales of women’s apparel look strong, while other retailers struggle

Retail isdestry, From ]
overwhelmed b debl when sales
dropped off,

*“Thezre are many problems i
compames become oo apgressve in
tryving to grow — and grow through
debst financing, ™" said Small.

Ome area redail pecrater who asked
not o be named said that, compered bo
the rest of the retad mdustry, the
women's appanel sector s showmng
more siles and higher profits. But he
also sad sabes of womsen's clothing
were s0 abysmal fwo pears apoe die fo
the showcasng of wild and impractical
fashnons that the latest rebond
appears great inoomparnison.

*“Thhey 're sl not at the same
siyrockeng level of three or o
years ago,” he sad,

The same recruiter snd that overall,
retadlers of all tvpes “are hasically
hobdisg their owm. ... They're lean and
mean right now."”

In the b mariet, this means there
iz ““mot aneed fora lod of bodes, '™ bt
there are pockets of demand for skilled
and expencnced workers in a wade
range of management and sopervisory
possinons, from ooespany presadents
dowm 1o store marapers, he sad

“*"When you meed a bayer of tops or
men's aooessones, vou need someons
who has done that job before, "™ the
recTuiter sand.

Kozl szid women's clothing
relmlers ol 3 seag 2 few years back by
sellng boo many leather mini shins and
other trendy items wanen sSmply

| ] T B N, "I




FETLST L ST .
Somre retalers zay both they asd
their cestomers bave boen poing back
ito basies m recent years. People stil

book for style, ba they are also
inlerested in classic looks and bemg
able bo mix and mstch germests for
greater versatility.

(OMBcials from Takbols 2nd Syms,
two diverse retailers that have bewen
showmg strong sales figures, said they
have Been nesponding 1o marke
demands with cothes for oy "'-S-II'I'EE'.'E
dressing”” and are emphasizing
shopping cosvesience for I'ra;.l_.ﬂd
Hime-Conscions cusbomers.

Small said stores calering to people
with bigh inoomes — such as Tabots
— and dsosunt cuthels Bke Syms are
“recessaon prool’ " because there is
alwzys one segment of the popkation
with moeey and apgther seeking ot
bangains. He noted his national, smade-
to-cendier desagn bosizess for men and
women has mod been hard-het By
economc Betors:

Soll o he i achually capetahong

" on the shuggish economy to move his
busness 10 Newbary Street in Boston
where rents have dpped.

Talots, based m Hingham, had
sales totakng 5453 million in 1989, up
15 percent from $392 milln in 1988,
acconding o spokeswoman Momet

Sales associate Betsy Lockhart assists Carolyn Cirtack of Framinghaim at Talbaks in Wellesley. reoros s camos v s

LeMion. She said the netail chain
recently opened its first store in Japas
and plans to open 28 sew stores next
FEar,

U prodect i very well-suited to
pust abost any Arancal cmete, ™ s3d
LeMos. *‘We donot have 2 zendy
bk, 'I'l:-uranl:l.rj'abh.zerm'-:lwea:u
fior several vears.

LeMom said Talbots emphasioes
“*total wendrobizg™ and service. The
stores, for example, keep personclized
fies for customers with their size.
codor and style prelerences, Lellon
said. She said some busy working

women will call and a5k 2 salesperson
bo sed aside several outfits for them fo
try on for last-minute basiness
meetings or special events,

Syms, the New Jersey-tased off.
price: giamt, began sefling shoes,
scaves, accessories and luggage inils
stores zbout fve years ago to belp
miale 2nd lemale customers sve time,

*Dimer thing we allare these daysis
tame poor, sakd Syms Presadent
hfarcy Symes.

She also s Symes, which kas
stores in Norwood 2nd Pesbody, has

felt the shumg in the Massactusetts
eccoamy. Sales are down 340 T
percent bere since this time last year,
Syms sad

Dae particulariy Bealthy comperny is
the Limited Coep. , based in Cokanbezs,
Dhio, s26d Syms, Kozel 2ad others.
Syms said the companmy’s extreme
specialration and openmng of several
different slores simed al narmew sex,
age and inooene beackets, such 2
Limited Express and ¥acloria's Secret,
has atiracted custiomers.

“We will probedly see the growthof
this trend, ™ sa2id Sy=s,



ol

for $30 milion in Manhattan Supreme Coust. !

According to court documents, young Syms charges
 siblings. were cheated when the family-owned
: in 1983, Richard claims Sy de-

mwmmmm?MﬂMMnﬂmﬁ'

That, in effect, gave Sy a $185 million stake in the compa-
my. Although Richard made money when the retail chain went
ic, he claims he should have gotten $30 million, the
value of the stock then. Richard's lawsuit is in his name only
— none of his siblings is beefing about dad.

Sy, a familiar face on late-night TV, is not at all moved by
Richand's bleatings. “Suffice it to say we should all have such
a horrible father and should all be defrauded so badly,”
Sy's lawyers retort in his courl papers. “What he does have is
£2.4 mdlion that he did not have before."”

The case is " , bogus, without merit,” adds Sy's
lawyer, Richard Horowitz, He also told Sauce's Ingrid Dewita
they believe the case will be thrown out of court.
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Syms Corporation: Off-price and very proud of it

By KRIS HUNDLEY
Stall Writer

When you call the corporate offices
of Syms Corporation, aa off-price fam-
ily apparcl chain based
in Secapcus, M.J., the
operalor answers with a
shogan: "Syms, where
an edocated consumer is oar best cus-
homer.”

A 27-nill chain ithat opened its forst
siore m 1959, Syms has takem upom
stself w0 edocate the public about off-
price retailing. And sccoeding bo David
Bemand, director of advertising, the effort
is paying off.

"Our old commercials ased 10 ex-
plain what we ase,” says Bemand, wiho

heads comgany-owned 5yms Adwerts-
ing in New York City. “The sew ones,
which ron in markets where the old
ones bave mn for some time, cxplain
how we do it We want to be credible.
And people ask the geestion about bow
we offer such: bargaine. We feel it's cur
responsibiliity W0 answer.”

The new Syms commerciale, imtno-
duced in 15989, show vissals of a variety
of the chain's menchandis: while a woice-
over explains the basis of off-price
boying. Says oae ad: " A fenous mess-
Eactorer of men's chothing made 35,000
suries ] soldl 28,000 10 suil stores. What
did be: dio with dhe res(? Syms.”

I their company’s 1989 annoal re-
poit, Sy and Marcy Syms, the father-

SYMS

AN Boscatesd Coresumad 55 Oor Baed Cassiorer

danghier tcam that acts as the firm's
explain their bopes for e sew ad cam-
paign. “That's our business and we
believe that & customer wiho kmows Bow
we do it willl come 1o e for them-
selves,” they we in a letler o shane-
bodders. “So far the respoase kas been
excelb=nl”
Show but steady

Syms is a show but steady player in
that inchedes such natioeally kmown

MASSAPONAX OUTLET CENTER

Fredericksburg Virginia

mmes a5 Marshalls and T, Maxx.
Whille: thess bwo giasts crank ool Siones
across the country at the rate of aboot
50 wmits a year, Syms gschews “growth
for growih's sake.” The company bas
added mew stores or imcreased selling
space every year fior over adecade. Bul
growth averages oaly about two waits
annually and them caly i carcfully se-
lexted maskets.

"We're constantly booking for siles,
bt they take a bong Bme 60 COMS B0
froition,” says Bermand of his company’s
growth stclegy. “We have a very ough
st of puidedines.”

Syms draws all capital for pew stones
mally generated funds with a mizesvem
of cutside bormowing, the retailer says.
The chain also subjects mew stores in
pew markets — and additional selling
space in existing markets - b0 ¢aacting
demographic and psychographic gmde-
lines. The chain's custossers, acconding
t0 its anoeal report, are peedominastly
middle-income, Tashioa-minded and

Typically Syms units are sited near
a major highway or thoroughfare in
subarban areas of at least 1-million.
The chain Favors freestanding wnies, ofien
openimg close 0 Major power Strps.
Omly two Syms seoses are nof freestand-
ing — a new unit | Trimity Place im the
heart of New York Ciny's financial dis-
trict and a 58,000-square-foot unit is a
sexip cenber in Rockville, Md
Rewards for cautson

Soch camiion bas jis rewamis. [m
1989 S¥ins repormed that its 25 swores
Bad net sabes of just over 3300-millsom,
an average of $12-milllion per store.
With its unies ranging in size from 23,000
b0 55,000 square: fect and & wocal squane

Fandume kT 1 ouilliicne T S daieg




» S& K Famous Brands
» Springmaid Wamsutta
» Welcome Home

+ Wisconsin Toy

» Westport, Ltd.

» Cape Isle Knitters

» Van Heusen

« Oid Mill
» Oneida
-MRMH

For leasing contact:

JR. Ostrander
Marketing Director

Melinda Shrader
Outlet Manager

W.J. Vakos & Company
REAL ESTATE DEVELOPMENT
(703) 373-8853
WM Princess Anme Street
Fredericksburg, Vinginia 22401
FAX (7O} 3730676
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heaad meet sales of jost over S300-milloa,
& average of $12-millson per store.
With its enits ranging in size from 23,000
1o 68,000 sgeare feet and 4 ntal Sguare
footage of 1.13-milliom, Syms awerages
£265.50 per square fool i sales.

These results compare Gvworably 1o
those of Syms’ giant competitors. In
1988, sales af 300-unit Marshalls aver-
aged $250 per sguare foo. With intal
sales that year of $1.75-billion, Marshalls'
siones — which range from 25000 10
30,000 square feet - averaged net sales
of a hitde less tham S6-milkom per store.
Similarly T.J. Maxx, in its 1959 ssnual
repont, reporied sales in excess of $26(0
per square fool
New markets in 199

o March, Syms openad e mmits -
in Houston and Tamipa — bringing the
sotal number of stores o 27 in 17 mar-
kets. Using ambe of thomb that a popu-
lation of more than 2-million wanrants
two Syms saoees, the chain now has a
dual peesence in the grealer Bosion,
Washington, Miami, Chacago and Phala-
dedphia areas. The New York/MNew Jer-
sy maarke! boasts six Syms siones.

According o the company's anmual
report, clustering  stores and markets
brimgs double benefits by improving the
efficiency of merchandise delivery and
allowing whe company 10 st regiomal
media-buying opportusities. "Our ad-
vertising is vertually all broadeast, both
television and radio,” says Bermand.
Expansion plans

With its eye oo maximiring owver-
lapping markets, Syms scoars the map




With its units ranging in size from
23,000 to 68,000 square feet and a total
square footage of 1.13-million, Syms
averages $265.50 per square foot

in sales.

fior possshle: sites b0 buy orrenl. ™At this
point, we own abomt balf our sges,”
says Bemand.

Syms says its base rends mage be-
tween $2.25 and $7.25 per square foot,
iriple net. Syms acquired the sites of its
ithree mos2 recent snits, in New York
City, Housion and Tarmpa

Bernand savs the compesy’s primary
siling guidelinz pocs back 10 a promise
meade 25 years ago 10 its suppliers. "We
promisad never b open meder the nose:
ol onz of their regular cassomers,” Ber-
mand zays. “That's the kind of thing we
ithink is importand.®

But Bermard says this “madies of
sensitivity™ has pever been calculaed
imo specific mik=age. “H's more 2 mat-
ter of poople’s shopping habits,” be sys.

Corrently Syms signs can be foond
in major metropolitan markets as far
wi=st &5 Dallas, a5 far north a5 Chacago
and in the heariland in St Lowis.

Asked about the possibility of West
Coae svies, Bernard says: "1 wooukd
expect we'll move West over a period
of years. Bot what masers 10 oS is 8ol
o soddenly put skanzs in, sy, Montana,
[ makes moch more sense w0 po from
Dallas w» Hoeston.,”

Invenbory

Like #ts competition = Marshalls
and T.I. Maxx, Syms carries first qual-
ity, in-seacon designer snd branded
appare] for men, women and childeen.

Accordmg 4o the company, in 1989

[ o o T VR e R S I ——— R

sxaf of siv merchandise managers and
i, baryers in conjuncion with menchan-
dise executives and after consaltesion
with sine mansgers.

Mosf merchamdise passes thepugh
the company’s 237 000-square-foot dis-
tribution cenier in Secancus, where il s
inspected, tckesed and albocaled W
particuler siores.  Bespondimg 1o sales
information which is ransmitied daily
from stoee po headgmriers, Syms dis-
tribuiez merchaadice from two B0 foar
mes & week.

"We've bota in business for -
yeans,” says Bemand. * And we're proba-
biy called with merchandise opportuni-
s first, sacomd or maybe deindl. That
mizans we end op havimg a buge sclec-
tion of merchandise, all brand-same:,
and the consumer winds up buying 2
40, 50- o evem G0-percent bess than ait
& traditional store,”

Aptomatic markdown tags

Some of the price lags al Syms caTy
more (than just CompEaraive RS
Women's dresees also cary a pre-dated
amtomatic markdown g 10 move the
merchandics facter. The date of place-
menl on the floor is stemped om the
back of the tag. Om the fooml is what the
company belicves (o be the nationally
and three redeced prices. A price ne-
duction kicks in after cach ien selling
days.

In line: with its comSioes growith phi-

Floridas First
WestPoint

I’ep[%qu Mill




Like s compeiiion & Marshalls
and T.J. Maxx, Syms carmies first qual-
ity, in-segoom desipner amd branded
appared for men, women and chibdeen.

Acoondig o the company, in 1989
5% percent of botal sales were penerated
by men's cloghes and habendashery; 33
percent of its sales were in women’s

stores, though the company dozs Dol
masntzin amy boeg-emm or eaclesive com-
misments o punchase fom any parcy-
lar mcanufacinrer.

Buymg is done by the company's

adviriztad prs, e malils o YMS o
and three reduced prices. A price ne-
duction kicks in afier each tea sclling
days.

[ lime: writh iits: camtions growith phi-
losophy, Syms maistsing a conserva-
live cestomer service policy. Thoagh
the: company accepts checks and its owm
Syms creadin cand, no other crodit cands
are hosored, Mor does Syms offer pe-
funds for prechases, stead issuing store:
a reasonahle peariod of lime.

For more information contact David
Bermard, Direcior of Advweriizing, 6F
W, 550k Street, New York, New York
10009; (212) 2650044, (| |

PHILADELPHIA MAIN LINE

We are looking for a select group of
value-oriented retailers for
Philadelphia’s affluent Western Main Line

Westgate Plaza

*» Now under construction-available Fall 1990
* Strong discount drug anchor
« 23000 cars per day, traffic signal
» Average household income $48,000
Contact:
Bill Anderson

Windon Development Co., Inc.
215-667-3505

FTOH [Yi
Store.

b been brokes and comtrecnon. 5 well onderway =

Se. Mupetine (utler Cencer, st the gaoeway 00 the Sunshine Saare for
mill-:n'._d wursrs and seradends sy,

‘LIPI:-H'H Pepperel]l Mili Soore, satona®y known mancfcnarer of

Bl mrad bt accessories, hus obemen 5S¢ Augusrne Chocler Conner 2 che saee

for cheir ferir Floesd ssore. Oleher poes-

open manafacveser’s cudes oppor-
renity, aor coming on bosd every
| weede. These are o other H.Fn:ﬁ-u.i.l’:l:

Earvory conler cerwens wathun OO s

off chis macket” # 225554 square feex
D”mﬁkm:ll'f—i.ﬁlﬂﬁmc[l‘l‘[u:‘-nrgﬁx 1350 cars % weth 5,000
feer of frontage oa 1-95, the vre & highly wisible fom boch soeth and
sousthibound Rarees # 3.7, 000 cars pass sl on 1-95 % one of Flandas wop
10 coortit destiracions, with 19 millos vesiors cach poas

‘ devedioprreer of The Semibler Lom-
panx synonyroes wih shoppg oomser
saccess i Flonds for maoer thas & queaner
cenoary. Mosone knows Flockds — and shop-
ping corers — beoer WITH A FALL,
0 OPEMING DATE AND SPACE
RONBG FAST, ACT MNOA FOE LEAS-
ING INFORMATPON, CALL KEN
MORIN AT 1-B00-957-585%4.

June, MFONVALITE RETAIL NEWS/Page 27




126 ROCHESTER, N.Y.

New roads
in store for
Henrietta

Retail business boom-
adds to traffic burden

By Jim Orr .
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DﬂBE]]d in Decline: s the Morning Zoo an Endangered Species?

AUGUST 1990 $2.50

Back to Basics

Best of Philly

hoagies
hot dogs
apple pies
deli guys
birthday cakes
cheesesteaks As well as ties
butchers toys
bakers dolls
water ice makers plays
shakes wines
sundaes whiners
pizza clowns diners
popcorn high school bands brownies contract signers
politics wedding bands ballplayers VCRs
pretzels chicken wings ballbusters ice cream bars
ke charalate thinesg bookstores martinis
poRsEem 1 ajnglﬁuﬁﬁ (You remember bikinis
gy NO1S37093 8 iif; books, don't you?) cookies
uuuuu a3 THd gt | rookies
E0080 u; géﬁ“i::idﬁﬂ; and Rocky's statue

g el g (We finally
put it in
its place!)

i



Dear Best of Philly® Winner 1990:
Congratulations! You're the BEST!

After much tasting, testing and deliberation,
cur panel of judges for the seventeenth annual Best of Philly®
has decided that you're the best. Of all the people who do
what you do, we consider you the top.

I take pleasure in sending you this official award.
While you should take pride in this, please don't take
advantage of it. Because Best of Philly® is not a commercial
contest, we would appreciate it if you would check with our
promotion department before using your award for any
advertising purposes. For your convenience,

I'm enclosing a copy of the guidelines which protect
PHILADELPHIA MAGAZINE's registered trademark
and the integrity of this award.

Thank you. And keep up the good work!

Cordially,

e

Ron Javers
Editor

A Subsidiary of Metrooorp
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THE ULTIMATE GAME ROOM STORES!

HOME RECREATION PRODUCTS
The area’s two larpest showmooms of quality billinrd tables snd gamerooen equipenent

537 Easion Road 1510 Bvberry Fued
(FEL B11 ) Florsham, PA Bersnlem, P4
L1 -7 -=0E 2 5-2485-PO0,

| BEST OF PHILLY |

.

But host Ukee Washmgton always looks
more perrous than the ieds.

Déscount children's clothes: Syms, 1365
Eset Martton Pike in South Jersey, has ko
prices on Absorha, Lacoste and other dods
for the class of 2005.

Fashion-conscious kids* clothing: 1 you
really it oiatfit haby Achiey in black span-
dex, the best place 1o shop for fedgling
trendette wear i stll Kamikaze Kids, 520
South dth Street.

Laura Ashley (King of Prussa mall and
other locationsk. Then po mm through a
meadow somewhere, harefoot, with Sowers
in yoer haor.

OH-the-basten-treck showplace: You
peed pregty stroag hast o lure Philadelphens
mnbo the boondocks. 5o the Glassboro Cen-
ter for the Arts came up with another pow-
eeloiise sexson that incloded the New York
Ciy Opera Touring Company, the Alley
Theatre of Howston, Judth Jamison's dance
company and the Kronos Quartet,

Well-bred dolls: Doat look for Hashow
Brite or She-Ka, Princess of Power at Cor-
teeii’s Collectable Dolls, 123 Creek Foad
in Rancocas Woods, N.).; the selechon of
shepherdesses, brides ard other profession-
as, however, B unmatched amywhere
the area.

Dol howse rehab: |f PES decdes to make
8 series called This OUd Dol Howse, Crea-
tive Crafis Doll House Centre, 425 Had-
don Avenee in Haddonfeld, would be the
place to shoot. Tt has more fumiture tham
IKEA. only a lot smaller. They also do elec-
trical and stroctusal repars

Thes: M. L. Lawrence, 1604 Walut Sireet,
ofiers plenty of reasons to get rid of that
sharmy black beather the,

Mechanic whe won't kid you: Tony Tur-
chi's overflowing parking lot at 635 East
Germantown Fike in Lafyette Hill = 1e2t-
mosy fo his way with a wrench —domesiic
or foreign.

jubsbex: 16th Street Bar & Grill,
654 South 16th Street. Everything from the
Fime Young Cancebals 1o Loms Armstrong
Except 8 makes you want o dance, and
there's barely room to stand and wait for &
tabde on weekend mghts.

Bike shop: Bike Tech, 1XM Locust
Street, is still the place to @ wien Yo de-
cides bo talkee off your training wheels,

Magician: Prestigiois Philly prestidigitator
Mark DeSousa seems to make nationa
awards appear out af ke top kat. Doig Hep-
margg, loecl Ut

Comaback: Danny nml Anmette Noble,
the British fxshion design dun headquartered
on 13th Strect, are hack in the fshion spot-
hight wuth a hot mew L6 bme, avesable a1
Macy's amd Barmey's i New York City )

| Hair salon, Centier City: Moda, 117 South
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HUBERMAN NAMED DIRECTOR
OF SALES FOR AKEMI SONE

NEW YORK — Diane Huberman has been named director of
sales for Akemi Sone, a designer collection, which makes its debut in
the U.S. Monday.

She reports to Akemi Sone, president, who is based here. Sone,
who is also the designer, has been doing business in Japan for seven
years and will continue to do so. She is designing a different collec-
tion for the U.S. that includes designer-price sportswear, suits, dress-

‘es and eveningwear.

Huberman will direct the sales organization and work with the
designer to merchandise the collection for the U.S. The firm is
operating out of Sone’s design studio at 118 Madison Ave. here, and
will show its spring-summer collection from 500 Park Avenue Tower,
beginning Monday.

Huberman was most recently sales director for KL by Karl
Lagerfeld. Previously, she was an account executive for Escada and
director of marketing at Here and There, a fashion forecasting
service. 7

" moderate-price
| sportswear labels, including a

IGH-POWER FATTElﬂS

. by Lenorex. Black/white and black/color
‘ rayon, poly/rayon and poly/wool blends in a
vast array of patterns. Just when you need them
—NOW!
MORH INTERNATIONAL
TRADING GROUP, LTD.
Spring and Falt goods available

260 West 39th Street, New Yori, NY 10018 (212) 398-9670

LIQUIDATION
OF ITS ASSETS
IS UNDER WAY

AT FLORIAN

CHICAGO — Florian Fash-
ions, Inc., Cleveland, owner of
the Dalton better sportswear
business and various moderate-
price dress and sportswear
lines, is in the process of liqui-
dating its assets.

The company has been
winding down its Dalton busi-
ness since May, when it official-
ly closed its Cleveland factory
and stopped paying its workers,
according to former company
employees. The company also
shut down its other Ohio facto-
ries, in Canton and Willoughby,
it was said. Florian’s various
dress and

washable silk sportswear line
called- Jessica, ceased produc-
tion in December 1989, the for-
mer employees said.

Gregg Lurie, president,
confirmed the company is liqui-
dating its assets, and said he
does not intend to file Chapter 7
bankruptcy. But he declined fur-
ther comment.

‘““Call me back in two weeks
to 30 days. I will talk to you
then,” said Lurie, who runs the
business with his brothers, Keith
and Kenny Lurie.

The Dalton business, which
had its heyday in the Fifties and
Sixties as a leading cashmere
sweater line, was acquired by
Florian in November 1987. Most
recently, the Dalton label had
been generating between $14
million and $20 million in annual
volume, according to industry
sources, about half or more of
Florian’s overall volume.

— SANDRA JONES

SYMS NET DECLINES
4.6% IN 2ND QUARTER

SECAUCUS, N.J. (FNS) — Syms Corp. reported a 4.6
percent dip in earnings in the second quarter ended June 30,
and a 12.9 percent slide in the half. .

In the quarter, the off-price retailer posted earnings of
$3,991,000, or 23 cents a share; down from $4,234,000, or 24 cents,
a year earlier.

Sales in the quarter edged up 4.6 percent, to $80,974,000,
from $77,419,000. The company noted that sales would have
climbed 7.6 percent in the quarter if adjusted for sales from
Sulka, an upscale men’s wear store, which was sold in July
1989. Of that percentage, Syms said 5.5 percent came from
stores that opened in April and May 1989 and two stores that
opened in March 1990.

In the six months, earnings dropped to $5.77 million, or 33
cents, from $6,624,000, or 38 cents. Sales gained 6.1 percent, to
$146,304,000, from $137,886,000. Excluding the Sulka sales, Syms
said, sales would have gained 9.3 percent.

However, Syms said higher operating costs at the new
stores and increased costs of existing stores operating at an
almost flat rate of sales resulted in higher expenses.

As a result of the heavier operating costs, Syms said
income as a percentage of sales fell to 4.9 percent in the
quarter, compared with 5.6 percent in last year’s quarter. In the
half, it was down to 3.9 percent, against 5 percent in same
period last year.

Syms had 27 stores operating at the end of the quarter.

BlT.Y

DOUGLAS H. GRANT

NEW YORK — A memorial
service for Douglas H. Grant,
36, will be held today at 11 a.m.
at the Pilgrim Congregational
Church, Nashua, N.H. Grant
died July 30 at his home in
Nashua due to complications re-
sulting from AIDS.

Most recently, Grant had

been a sportswear designer at
Christian Dior Separates. He
was there for several months
last year and prior to that, he
designed sportswear at Ellen
Tracy for about five years.

Grant is survived by his
parents, a sister, a brother and
a grandmother.

Move Mountains...
move goods...
merchandise...

Advertise, call (212) 741-4010

move people with WWD
Classified. . .|T MOVES YOU




AL
J J R /
F'-':-'-'-'.'."-'-lr.-."'r..ul..- |'.l|.-'r.l.-.-.:.rn-'.-r.- h,:."— Ink_-:l--")I
Bargains~Wonderful Stuff TR l_,[‘

LABELS FOR
EVEN LESS g

bere are bargains chat seem 1o just happen—say, an over-
a0k of your favonite shampoo at Duane Reade—and then I
there are the ones you have o work for, Like those at
REMIN'S. Liocaced §|'.‘g||'rl"|.' northeast of the oty in Mew Ro-
chelle, Remin’s is a hike for discount designer dlothing, buat
the extra travel rime is more than worth it, The leperudary
deali at Loehmanm's, with all due respect, can't come dlose,
The Bill Blasses, Valentinos, l.'nf_arnrc., ksazc Mizrakhus
and other droppable names that (ill Remin's racks are
nearly half the price (or even less) of what you'd pay in
tovwn amed are enchusively from fhris season’s :nll:ﬂ;im-;,.iu‘ ‘ﬁ,-
the jreat rr.1-:|:|n!'-ﬁ Ef‘w and Marcy Syms, second genera-
won retailer Kohert Bemin disoreetly credits his deep
disenints solely to “relationships based on over forty vears
in the dessgner apparel business.”
The large, noetnills store is located on MNorth Avenee (mums
ber 8635), the type of street on which you'd expect to find
- 1 1

. ned ] SRR




Page 2 » THE JEWISH PRESS « Friday, September 7, 1990 *

- ZOA Group Protests Swedlsh Expulsion 0f 150 Jews

' A delegation from the Manhattan Hmn of the
Tionist Organization of America met Friday with the
Swedizsh Ambassader to the United Nations to protest
the expulsion of 150 Soviet Jews from that country and
to present Israel's record on human rights and its posi-
tion in the Middle East peace process.

Dr. Eenneth Eelner, President of the ED& Man-
hattan Region. led the delegation’ which IEEIHI:H

: ey Syms, CEQ of Sym Clothing. Barry Farber
ﬁ‘djm talk show Wost, snd Armltmr twuﬂ-vinmn;
fllmmal-;er Ray Fax. sk i "
” 'I'hedetei:-tmn presented & Iewer -Imh -pmtuled
“the explusion of 150 Jews because thv.r had publicly
}'¢1Fﬂeﬂ~hthﬂr dwl swith' the Swedith
FGgrmhi-nl. ‘o the subject of Soviet Anti-Semitism,
& The délegation orged that the Swedish government be

1 nwaré'df the validity of their cldimis that there isanli-
S Somizisny drslihe: Soviet Un P

= " b
u

FEL FLNE

.' '-‘-f"'-\..-'.-'-

'il'h

sappointment on the PLO's support of Irag's invasion of
1 Sweden's batic view that there must/be & negotiated

e ‘also agreed that Israel has 2 right to s ow
mnmﬁmmﬁi’the J'L;mei'nu:lﬂhg: puf:*u 5 Doy’ Eez[ Tlm, nﬂ

group would not be sent back to the USSR, but rather
be given the riunity to immigrate to Israel
i:Tl'li'E- -Edup Ambassador, the Honorable Jan Eli-
asson, expressed his appreciation for the concernof the
Z0A delegation. and acknowledged that there was
anti-Semitism in the Soviet Unioa. He 3aid none of the
- Boviet Jews had been deported 1o the Soviet Union.
+ The Ambassador stated that their cases would be
decided on an individual basis and that they were free
i to go anywhere they chose, He said no one would be
lexpelled from expressing their point of view.
The Ambassador expressed his governments dis-

- Kuerait [t butt maintained that’ this ' does" not change

4ntﬂ:mut1hﬂhm leracl and the Palestinians. He

'H._F‘l

] Corner On The Bargain Market

14k

Two of the great Lower  or wool skirt ($19.57) or Wormen's sporiswear and
Maonhatton bargain stores  better stilla 100% legther  formal weor, Century 21
are litthe known intha suede skirt in rich deep has a line of cosmetics,
north of Monhattan, Atei-  greens and browns perfumes ond discount
ther end of Trinity Place,  ($39.97). Wereturnto Syms  children’s clothes ond o
across from the Weorld for a dark grey flannel baserment crammed with
Trode Center, are Syms PBM “power sult” (3139),  kitchen and bedroom
and Century 21. They deal  with or without pin siripes  things plus china, glass,
only in new items, mastly  and, for evening wear, video topes and small ap-
with well known labels, “dinner sult" — acopyofa  plionces. Syms might well
sold at huge discounts, or  man's tuxedo with silk- furn up with anything...lin-
In somié cases ot a srmdall foced lapels and frousers  ens, luggage and more.
froction of the prices with silk stripes ($379). Best of all, if you choose
charged uptown. How they Et pour Monsleur?Well, wisely, nobody will ever
do it Is something of a mys- let'sseenow.Symshasa  know where you've been.
tery, but who cares as long  blended cashmere navy Come before 11:30am or
as they are outhenticand  blue blazer ($13%) ora m‘hrmm-rdmmﬂ-
the price is right. 100% tan silk tweed jocket  fen becouse new freasures

shuttle bock and forth (51190 Any of these will go  arrive every day and a lot
between S5ymsand Centu-  with all wool grey flonnel of the good merchaondise is
ry, only a few hundred slocks (342.99). Bock to one-of-g-kind and you
yards apart, gathering Cemfury for twowool turtle  con'tbe sure they'll have
wour freasures. neck sweaters (fhat'sright  what you wont in your size.

Try Syms for a 100% — two of them for $20.97)  Good hunting. B
silk blouse inanumberof  Inblack or soft vellow, Arfhur Proger, s o former
eolors ond lobels (524.99)  green or red. dipiemat and oudar of i
and Cenfury for asolid oo- In addition fo men'sand  books.

/0/90



in lower Manhattan,
DNR has learned,

Monroe Milstein, president
and chief executive officer of
the Burlington, N.J.-based
off-price retail chain, con-
firmed market reports and
said the 55,000-square-foot
store will open “within the
m.mlh.“

See BURLINGTON, Page 11

-

WEEK OF OCTORER 8, 1990

BURLINGTON COAT SETS

FIRST MANHATTAN UNIT

Continued from Page 3

The site was chosen, Mil-
stein said, because ““II was
there. It's & densely occupied
area and we want to bring
qmllty men's, women’s and
children's clathing to lower
Manhattan "

Burlington Coat has been in
the retail business for 18
years and decided to enter
MNew York's rough retail cli-
mate because ils business is
“doing well.”
ness 5 good We advertise
extensively in the New York
area, but haven't offered con-
sumers an opportunity to
visit one of our stores. We
believe the demand iz there.”
Milstein added that the land-
lord of the property sought
out Burlington Coal.

Milstein said the company

doesn’t give sales projec-

tions, but he expects “men’s I

wear (o aceount for 40 bo 50
percent of the business,. ™

Burlington Coat Factory,
which operates 134 stores in
37 states, had sales of $790
millien in fiscal 1990. Operat-
ing income was $43.3 million.

Syms closed itz store on
Park Place earlier this
spring aflter 25 years at that
location. The company re-
placed it with a 45,000-square.
foot unit on Trinity Place.

Al the time, Marcy Syms,
president, explained that the
changing character of the
Fark Place community
prompted the move. *“The
area is much more residen-
tial today,” she said, “and we
weren’t geiting the same
lunchtime crowd that we did
in the "60s and "Tos."

—LISA MARSH

e - J"@'}'Frx‘?ﬂ

SY SYMS MusT BE

COMING DOWNTOWN. J
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An Educating Restauratemf

Syms is a discount clothing retailer with 22

LRy . 'i'\-\.\_q t
o,

Mty Bk (Foed) stores around the country and its sales motto
FeThrimmrclic is, “An educated consumer is our best cus-
S R’ Lt it PRSY tomer.” 1 like to think 1 am one of Syms
o oy g Mhit-l -l:-dlm':.m::l customers. I love to go thr:..mgh the
Baib umiuﬂmlllium_p suits, looking for marques and fabric labels,
"“‘;:m ﬁ.-jzling. Lhclmamrial and trying on this andl
P iy that. Yesterday, 1 found a suit made in ltaly
e et i P from featherweight wool. Just right. Sold.
e e e Coincidentally, 1 had just been in Wash-
e e ington, D.C., for a CHRIE (Council of Hotel, Restaurant and
Y Institutional Educators), where Tony May and his Gruppo Ris-
Muchaet W, Sherer {Frobares) toratori Ttaliana hosted a buffer and announced some scholarships
Py ol ey - the GRI is inaugurating.
ummmm} During the evening, 1 had a -l:i‘.:ann: to alk to Tm_'-j,' about a
Whrrenells (Arsisiand Ausords Pirerior ) project he spent five years completing. It is a book, Italian Cuisine:
Lty Frkan {Austsimal e the Edisry : x 3 o - 5 ®
CHAPHIC SERVICES STAFF Basic Cooking Techniques. It is a labor of love for May, who wants

Vier Providemt | st Drpatstivenr Kuvrarres Inercier:
Arrtoeios Feesdatin

it distributed everywhere in hopes of giving future chefs, restaura-
teurs, anyone, a more sophisticated view of Italian food.

.h-r.l.ﬂﬂi;-ﬂ-r Burryme Feaiva

At ragioe: ess gy T - 315 -

otz May was the 1990 recipient of the IFMA Silver Plate in the

L il g Independent Restaurant category. He won not only because he
BLUSINESS SERVICES STAFY

i 2 successful restaurateur who has showeased Italian food in his
restaurants. such as Palio and San Domenico, but because he is a

Farencar i ing Gt Brkhon | yisionary with a mission: to make consumers and colleagues more
Girmp Circulatien < Wl Churing ; . i i . 1% ib-
B i e N know |{‘l‘lﬂ:E’db!L ahnml ltalian cuisine. I use the word cuisine de!1h

Freducnen M Dl Bimski Wil 8| erately. As with Mexican and Chinese food, the public perception
Froduction : Larry B. Krambwer has too long been limited to certain examples of the type, L

Armipin Prodwnsn = Trema, O Malky Teali: B 3 d oli. May d his Ttali
gy T S e talian means spaghetti and ravioll. May and s talan restaurant

Lir Armw {Aanisiend i il Pablicler)
Alans Vorahsl (A pmurn o the Pablohigg Drencrie)
TR AL F FOCRDSERYICE RESEALRCH

T Vaer Pravidvs | Darenter; MUR. Hobsmeon

group, now 300 strong, are bent on correcting such miscon-
ceptions by putting a huge variety of ltalian food on their menus.

Sewacr Rewesrch Mamager. Bebs Bran The message here is that a key part of success in the restaurant

Pregery Inreciar; Karon Cirsrnke ' a . . . i g . i
Starbiting Aisistand: Chein Carrnpiognd business, especially one changing so rapidly, is knowing how to
Aapstarad e et [iracker Sy Miver

Vi Pravdmd) Publuder: Reee Young Wallsor
Publishtag Darenis Barry W, Rorwr

educate consumers so they can appreciate what you are trying to
do for them. Whether it's posters explaining dishes, smart wait

Fdisarial : {Hradgmarirrs) Cabners Flasa, 1330 : , - : : mai ;
Iderial Offcrs: (isdpmarird Culers Flas, 1354 people who can illuminate the menu or direc-mail pieces that

S8 Fhese. (708) S-askek, (i Eeant) 15907 i | Offer restaurant insight, you'll find, as Syms has, that educated
mar, Faili Palasdes, (3l WRVIATIE. Fhoner 213} o

1440085 (New Hork) 249 W, 171k 5. N Yerk, %4, | Jiners make the best customers.
100015300, Pl (212 A5EA80
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THE NEW YooK Ti

An Edweated Consumer is Our Best Gustomer

me now until Mew Years, all Syms stores
will be aopen 7 days a week for your convenience

t Our store hours will be:
" are closed Christmas Day,
EE RS NEW TORK S s
. Westchester - Tarmviown Road, Elmsford (914)' 592-2447
- Long Island - Merrick Avenue, just North of Stewart Avenue,
.;’ Westhury (516) 683-0018
MONDAY-FRIDAY LOAM 10 9FM

SATURDAY 1OAM 10 6: 30PM
Sl NDAY 11:30AM 10 5:308M

Manhattan—a42 Trinity Place (212) 797-1199
MONDAY, TUESDAY, WEDNESDAY HAM 1o (e 30PM

- b i

THIURSDAY, FRIDSY HAM 1o BFM
SATL ROy 10AM 1o 6:30PM
SUNDWEY 11:304M 10 5:30PM

h NEW ERSEY E

i Woodbridge - Route 9 and King George's Road (201) 826-4400
Paramus - Koute 17. Closed Sundays (201) 791-7422
Cherry Hill-Route 70, East of Route 295 (609) 424-0884

MONDAY-FRIDSY 10AM 10 9FM
SATURDAY 10AM 1o 6: 50PN
SUNDAY (Eccept Paramus)  TH30AM 1o 5:30PM

ﬂﬂ:lncus- Off Route 3 at Meadowlands Pkwy. Go to American Way
then left on Enterprise Ave., right on Emerson Lane to

B

)

! Syms Way. (201) 902-0300

' MONDAY, TUESDAY, WEDNESDAY  10AM to 6:30PM
| THURSDAY, FRIDAY 10AM 10 9PM

i SATURDAY IDAM to 6:30PM
i SUNDAY 11:30AM 10 5:30PM
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The Dallag Morning News

Friday, November 23, 1990

.tHL‘H'DRAGE Former Gov.
Walter J. Hickel succeeded in win-
: back the governorship in a
“way lm but himself thought he

|-
Ll

decided to run only about
n weeks before the election
Jand filed less than an howr before
| deadline, In fact, it was a call
‘% White Howse Chief of Staff
Sunony urging him not to run
&d him into the race. And
he beat the two major-party nomi-
Degs by running as a third-party
unmdrle.
i Afer the election, Mr. Hickel, 71,
y Was élated. At o news conference al-
‘ter the Nov. 6 election, he re
' counted how one of the first calls of
¢ congratulations came from former
i Richard M. Nixon, who
ld..limd him as interfor secretary
, and how a later call came
r. Supunu's boss, President

E

BE
3

agig

. Hickel, running as an Inde-
pce Party candidate, won
o small plurality of 39 percent
1 percent for the Democratic
iate, Tony Knowles, and 7
reent EI:lr the Repoblican, Arliss
urgnle

Hr H.h:hzl remains a popular fig-

among an clder generstion of

lthm who built up the territory
after World War Il and led deulup-
\ mént throogh the early days of
mm im the 1960,
= _According to surveys of Volers
‘ Iewiug the palls, his support came
\ from people who thought that he

« would bring industry to the state
+ and create jobs, cut the size of the
b gtate bureaucracy, reduce govern-

ﬂl!llt reguiu:lun and stand nptuthe

T

E

t‘ﬂ

Lol b ol _h o e s S = N 2 O D R

federal government, which owns a
sizable majority of Alaska's land.

For his part, Mr. Hickel has of-
fered few specifics.

What seems most in question is
hiow hie will deal with environmen-
tal issmes, which have bécome mone
important to Alaskans since the ofl
spill from the Exxon WValdez in
March 1989. One expected battle-
ground will be the upcoming de-
bate i over opening the
Arctic Mational Wildlife Refuge o
ol ex and if the refuge is

, how much of the royalties
will go 1o the Alasks ireasury.

Mr. Hickel’s record on the envi
ronment provides conflicting clues.
In his first term a3 governot, which
began in 1965, he made a dramatic
gesture to get ofl exploration of Pri-
dhoe Bay started. He ordered a
highway crew to start their
bulldozers and plow from Fair-
banks fo the Arctic.

The road allowed industry to
bring in equipment, but when the
fce melted and it became a mud-
filled trench in the tondra, the
“Hickel Highway” came 1o symbol-
fre development at any cost.

Mr. Hickel left for Washington
when Mr. Nixon called in 199 and
offered him the job of interior sec-
retary. A short lime. later, an
offshore well blew out pear Santa
Barbaro, Calif. Though at first criti-
cized for inaction. Mr. Hickel bagan
taking on the ofl industry, ordering
new safety controls and prosscut-
ing violators with & vigor mot seen
before.

Hiz career in Washington ended
in 1970, after he sent Mr. Mixon a
letter urging him to listen to Amers

ica’s young people who were pro-
testing the Vietnam War.

On campaign stops this year, he
often spoke about trying to find
some way other than government
regulation 0 protect the environ-
ment, 8 method to make it more ex-

pensive for industry to pollute and
waste than to conserve.

“The environment iz God-
given,” Mr. Hickel said. "But if you
just have the environment without
any production, you're not doing
what God intended.™

Mr. Hickel made two attempts in
the 15703 to regain the governor

SYMS

A [Eddatitind Ciariaamt® T Bt O antamar

OPEN
EVERY
DAY
UNTIL
NEW YEARS

DALLAS
i Mockinghird Lane just Exst
of Love Fiebd
{214) 9029600
MONDAY -FRIDAY  10AM to 9FM
SATURDAY [2AM Bo 6 30PM
SNDAY 1:30AM o 5:30PM

“We are closed Christmas Day,
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Prices to suit fashlonaﬁb%m

winter. Men still need a
new suit and tie or two, and
they're noticing that prices for
these items, especially with de-
gigner labels, have risen stead-
ily. Still, with some luck and a
little ingenuity, it's possible for
men to dress well without pay-
ing top dollar,

E.I.r!n"i'."l'l:ll:lng.a.pnhhmt
for Marahall's stores, says con-
sximers there have indicated
that they want designer names
and are willing to pay a little
mare, thoagh not full price, for
these labels, B0 Marshall's has
comptied, with plenty of wedl-
known names on s MENs
guits, sport coats, neckties,
ghirts and outerwear, and & re-
cent visit to the Newton store
revealed some fine values, A
Hugo Boss light gray woal'ny-
loryviaeose blend suit, for ex-
amphe, was marked $200.9
from an original $550, Boss is &
hot name in menswear, and
many men are willing to pay a
higher price for that particular
brand. Marshall's also had a
John Weitz charcoal-colored
100 percent camel’s hair sport
poaf, for £129.99 (from $205); a
70 percent down, full-length
black trench cost for $99 (from

FASHIONPuge 82 Sieven Gainsboro models a 'sweater at Botelle.
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Prices to suit the fashlonable man

B FASHION

Continued from Page 55

$189%; and & buttery-soft leather
Jacket from Gant for $220 (from
£,

A Perry Elliz guit in 100 percent
wool gray check was $249.99 (from
E5T5), and dress shints included a
Iigh‘l: lurquui&e all-colton f:'q;mﬂ'rr:,'

* Boens for 319099 (from 335), and a

tuxedo shirt by Polo in Sea Island
eotton for 26090 (from $185). Neck-
tes at Marshall's included & silk tie
printed with various types of pasta,
by Micole Miller, for 32499 (from
$56) and a floral silk by Ted Lapidus
st $16.99 (from $37.50). The stoare
ha & full hine of men's shoea in addi-
tion to elothing.

Just up and scmss  Needham
Btreet, a few hundred yards from

an Ava Botelle for Men shop, the off-
shoot of its successful women's store
on the same road (Needham Strest
peemns o be the sttt in the Boston

- suburbe for diseount designer cloth-

ing right now): Sweaters are the spe-
cialty bere, and the best are the
colorful mixed texture collages of
Baston designer Marienbad, worn so
frequently by setor Bl Cosby that
they are now nicknamed “Coshby

. aweaters ™

Here, they .

(From $376). Botelle also carries the
very colorful eomputer-designed
pwembers by Coogl, an Australian
manufecturer, in 100 percent wool,
fur $200.00 or 324099 for the cardi-
gans, from an original $270 and $345,
respectively

Additional good finds at Botelle
for Men inclade a very soft poly/fwoal
blend blowson jseket in pea green by
Courreges Hommes for $169.99
(from $225), & Tony Lambert raw
silk multieclor sport ghirt for $59,50

£90), a Bill Robirson gray and
rayon and wool shirt for $89.59
$110), and Bill Blass thick eot-
hathrobes for $62.59 (from $80).
Ungare silk floral print ties -are
$3989 (from $50) here, and hand-
some black or brown beather pouch

bapabriefeases are 355 (from $1400.
Britizh Khaki 100 parcent wool
handknit multicolor sweatérs are
8139.90 (frorm $175), and an oles’
brown suede double jacket, made in
Spain, is $R29.99 (from $1,050). Bo-
telle’s own label wool sweaters with
tiny eolored stripings are 70,64
(from £110), and & Jhane Barmes
l'nuLl'r:l]mm‘Lytrn “stained-glass

dow" d_sweater is

158,89 {[rom -
ﬁuarﬁmmpﬂmaﬂm
for $14 to $45,

The best thing about Designers
Clothing Ltd. in Newton Highlands
(also on Nesdharm Street) & the line
of suits for men. The best of these
are the Alexander Julian 100 percent
wool beipe suit at F17T9.90 (from
#00), a Baron Anderson all-wool
gray suit for $99.90 (from 260}, and
& Givenchy Monsieur gray wool with
tiny sabtle red striping for 230,90
(froem $450).

A navy pinstripe all-wool double-
breasted Perry Elis Portfolio suit is
£230.90 at Designers Clothing Lad,
from an original $405; o navy blue
pinstripe with red and light blue
stoping by Givenchy Monsieur is

There re 22,000 peoplekilled each year by drunk drivers.

MADD!

Al this week, you helhE]udEE

GALOIE START PO L GPEERE

. Marshall's, Ava Botelle has opened  Joseph Tureo models sult at Desligners Clothing Ltd.

225 (from $450). Braces include pal- |
ka dot Pierre Cardin ones for $17.90
(from £22), rust and preen ones from
Colours for $18 (from $22), and black
with a purple and green stripe down
the center, for $19 (from £24.500. The
store also carries dark leaf-pat-
terned and graphic silk ties from Ita-
ly for $19 (from $4250.. .

Laok for vintir coats at Milton's,
1 trut. HIL The
Desst DUy Ih Mmen s ranccats 15 & ba-
gicatyle London Fog for $119.99
(from $170), and in topeoats, & Perry
Ellia pure wool in olive, camel, navy
and gray check is 232099 (from
#435). A beautiful pure cashmere
navy topeoat made in England is |
£490.99 (from $700), and a Pierre |
Cardin olive wool one is $269 (from |
$395). You can get a Giorgio Armani |
suit at Milton's for $499 (from $750), |
and 3 pure silk neaktie with a |
French Impressionist reproduction
painting on the front for §20.88
(from $55). Perry Ellis Portfolio
ghirts in all cotton are a big savings
at $16.99 (from 34850, and Valen-
tine silk tes are $£24.90 (from HEJ-
The store has & new Perry Ellis
Portfolio tuxedo for $329.99 (from
$475).

Sport coats might be the thing to

hu:rﬂE&unEnﬂe&hHm
: store &

sport eoat by Bill Blass for $159
{ﬁ'ﬂmﬂiﬂﬁ.amvrwm-uﬂaraj
din jacket for 148 (from $260) and a
bogitiful pora esmals balr  aperd




MADD!|

All this week, you be the judge
in cases 50 gripping you 'l
pledge to drive sober for life!
MOTHERS AGAINST DRUNK,
DRIVING WEEK

'JUDGE

A

weekDAYS EQX

Brought to vou by #‘ﬂ
Hmngt Haspital 1-800-825-HELP m

Thereare 22,000 people killed each year by drunk drivers.

Tal,

E]:-:-rt coats might be the thing to
vms, on Houte 1 in Noe-

# slore hAs & BEOWH ©
lr'L coat by Bill Blass for $189
L!‘mm £2400, & navy wool Pierre Car-
din jacket for £149 (from $260) and a
beantiful pure camel’s haly Eport
Jacket by Chaps Ralph Lauren for
$179 (from $300). A leather jacket by
Raffaelo is £199 (from %375),
Hathawny oxford eloth dress shirts
are 317.99 (from S32.50), and a blaek
trench coat by Anstin Reed iz £90

{from 2175

If you have an inclination towand
designer clothing and you have
transporiation, & trip to Narwood,
Chestnut Hill or Newton is worth it
this full. Designers Clothing,
and Mton's have their own tailors
on the premises for alterations at an
extra charge.
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Off-price stores
on the money

By STUART B. CHIRLS
Cooalfy Famt. (5 sSames Al
vershadowed by the conspica-
pus cocsumplioa of the 88k,
the off-price retaiber has again
betome a savior for hengin-hungry
shoppers.

Free-spending cossumers fueled
e po-go retail growihl thal came to an
sbrupi halt 25 the recessiom sei i
The struggles of some of the best-
kmown relzilers. such as Sears,
Maey's, ALS and Bloomingdale's,
have been @ boon bo offprice busi-
mEsE.

Jittery suppliers, afraid of being
sliffed, Bave diverted some of their
exoess inventory 1o owtbets for quick
chearance. Gaps in avallable styles
snd sires gl depariment siores have
been terned islo expanded sedection
ﬂgﬂmr saviegs &t off-price owal-

“There havwe been gaps in merchan-
dise at ike full-price netailers and we
decided to be aggressive over Cheist-
mas" szid Gene Bosack, president
and chiel executive officer of NBO, an
off-price menswear chain with 34
stores in the metropolitan area
“We've been owt in the market making
[amtastic deals™

NBO eaters primarily to a white-col-
lar customer, a group hit bard by cor-
porate layodfs Said Kosack, “In past
recessioms, weve done very well, but
this is a different situation Our cus-
tomers ane really fesling il Yoo Bewe
o seeed the right mescage and back il
up when the customer comes into the
store."

— Dme company kel ploneened the ne-
1afl outlet concept is New Jersey-
H&&Buﬂm:um Coat Factory, which

mo_ o RN b o R e

wyears, geperating £161 hillion in anns-
al sales |ast year ap from 5435 biklkon
im NOERN

“In this econombe environment, off-
price steres can do very well There™s
g wide variety of owilets at which 1o
buy decent merchandise at lower-
than- mﬂ:gae cost,” said Thomas Ka-

melcas, wice-president of Fitch Inves-

fors T

Driseounl chains, catabyg operabions,
warehouse clabs and designer outlets
give shoppers a dimying array of
chobers. Thess chains, surch as Toys K
LUz, leverage their iremendoos baging
choat to offer shoppers tremendoss
soleviions and rock bottom prices, ef-
fectively killing any competition.

“The discount indastry has becoms
a legitimate business.” said Stewen Ja-
cober, publisher of Discouml Mer-
chandiser, a trade joormal. “Manufae-
turers onoe fearad discounters, afraid
that they woubd kill the regalar full-
price sales of their prodacts. Today,
1he5‘acrcﬁiiasm{q:punun.ﬂ:.: b ex-
pand distribotion.™

Apparel retzilers have been 3 the
forefront of the off-price market foras

pompetition can shave margins razor-
thin, shoppers’ demands for savings

chothing chain operaies six slones im
e medropalitan &rea, has been tak-

img more frequent markdowns himsel® ;

in recesi wecks, in response o im-
creasing compefitbon in the area.
“Stores seem Lo be on sabe all the
time. Thers szem 10 massive promo-
tions every day.”

“People doe™ change their buyisg

THE DISCOUNT BOOM

Sales in bdm'tﬁd-ﬂ:ﬂ!ﬂ-

“-ﬂ




hehits thel muech in 8 pecession,” s&id
sa.-uﬁ.-]t‘ssﬂlla.me-:d‘mmhmi:t
demand, bat they =till wait for sales.”

Bat shoppers aren’t the only emes
coming to the off-price retailers.

“We're glso in business to back the
elothing masufacturers” Syms ox-
plained. “The manufaciurers would
be hard-pressed to replace us, bal
cossumers will always find another
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Krupke mmnrm :I':ldi'-j'tu:s It measures about down 1o his carlobes, which seems 1o indicate that certain

‘an ‘inch and a half wide :nd- it gliﬂms in a decent light. fashion statements can Cul 3Cr0ss part:.r lines. He was then

Lmﬂhm:numshnwhmhduu hr.l.']'ltl]uﬂ]t'ﬂ. Hum director of the ClA,

about both of thed ‘in a8 minaie. . ; . S Who makes these decisions aboul sideburns? Tm::.r re

{ “""nm;fw;!uuﬁln:gan:c and mt,ﬂrmt}nﬁﬁshhrb:r He doesn’t know what you

mphmm ion b eir 10 and gumplaon. = l|.l.ra-n|'r. He just follows lml.mcuuu_BuL:fpcrrmunilnnﬂ
Arc they aware thai '[n:laﬂnuu have passed them by? - cise his artistic freedom, chances are Woday he will say they
D 'they_care? /Are! - gﬁmm a‘reyivall . could be trimmed right off.

u'rhmjn ‘question: h:ldiqe mmnumq'&nusl. ask | Yel there appears 1o be no clear CONSENSUS On mchmm

~* I've been checking and a determined mingeity is still culti-

ourselves u*wc; :md;r lne Iml! ashion_ d.'lusl.uumu

B .-'
- H " "; r“ -ui:mBuﬂa]uan:nanBum:ydm'tmmhuhm

v}'m:;- re_more a reflection of personality. )
- ~Ties iﬁ
~MM a8 well as fabric and patiem. Will this be the
; mmuNmmmgmmﬂuyrmmwms
ruﬁﬁnﬂﬁmhnnmﬂuhmmﬂmm@uraﬂ
difmiensions aq:eﬁ'mﬁshmmdfmﬂmﬂmﬂan

q:"' I'HIT Haw.}'m been wmrmg “‘about ﬂtl:. a3 you get your
11'::‘ n, be Lm:-rd::m:l.phn ﬁ:rthnmﬁnum:hnd‘?ﬁ:nﬂj. iLnever

'l'n::']ly Mhm 1t was definitely semi-wide,

T =:n elf wh Jmﬁ?am
4 m:umalljr -lu.pwiaﬂ";rlr-n h%ugh ;,'.’-ml‘"*hem

| ~with Ibﬂn:d_ll'lt ' u' : Idn:ﬂhpc]s
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“res: Ehdilj‘hll'l foral print or striped bibs designed 10

Suit and bluc blazer dnd méve intd ing rinlgs 18 10 "Lﬁnlhﬁ'udshnlmgﬂu.smmhm

Colorful and .'ml‘*ﬁ. myy,:mﬁﬂn‘ﬁ' srﬁ'-'l.“ilr]:i:.*mlh no fashion stpporl Bat now

wearing a . skirts sm:l}a beé mroving up again, if fashion photos are 1o

raml be belicved. Cwﬁbudhmwmsﬂl:hmgﬂﬂtu'lu

'miummmrehwlnﬂtm:tmmﬂnummhnshm
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T maller, Hn:tww industry ﬂmmn': ;

‘fﬁmnﬁ.ﬁ were disposed B years ago. ¢
g Th:_y wn'c ml‘l’i’::"‘n 16 'fic"and "when ‘Completéd fthey

*uun;ﬂum “This is just as true in New York or Nashville as

- fon u-pnlm::ﬂ stalement the way they were in L lht-"ﬁﬂ! :

mnr.i'l bécurmed 10 me, and 1 just threw away my last wide tie.
‘that from a distance it could have
uvndni'mrﬂmurui“[mmﬂmh i
amdll.!umn-'
ﬂﬂl"“m_ﬁr e b -
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d) One hundred vears after the Civil War another
revolution swept our country. The 1960's was

L % @ a decade that changad the country and the way
we think about almost everything: fight and left,
young and old, black and white, mainsiream
and counterculiure,

@ Making Sense of the Sixtles is the fascinating

panorama of the people and events that
changed America forgver,

Premiering in January 1991, Making Sense of O

the Siciies is underwritien by PBS and the w

Corporation for Public Broadeasting with

additional funding by ().'
.SYMS o

Please pam gver this card for local listings
of dates and times.

SIXties



Making Sense of the Sixries is a six-pant series about
an cra whose legacy continues to affect and shape
American life today. Each hour-long episode focuses
on different aspects of the era including The Civil
Rights Movement, The Sexual Revolution, Environ-
mendal Concerns, Woman's Rights, Anti-Authority
and Anti-War Movements and the conservative
backlash., 'We are pleased 10 be a part of bringing
you this important program. Won't you join us.
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Television/John Leonard

TALKING
ABOUT A

PUILIC TELEVISION WILL. DEVDTE S1X HOURS
over three nights 1o Making Sense of the
Siuties (Monday, January 21, Tucsday.
January 22, and Wednesday, January 23,
g go 11 ra: Channel 130, Once mare,
then, with gun and camera, into the clam-
or of siyles and the confusion of politics
and art, technology and passion, parody
and sclf-righteousncss, anarchy and co-
optation, the fetishism of commaoditics
and the perfidy of the markctplace, ad hoc
clags analysis and goc-whiz Giitierdim-
merung. 11 was nasty but also cute: sex
and drugs, Panthers and Yipples, rock
and rall® Aller which--afier helicopters,
after Mixon--civilization was safc Bgain
for greed and Allan Bloom.

If this news inclines you to leave home
for a movic or & therapist=-0or 10 861 your
remode-control phaser on sTun—you'll be
making & mistake. Making Serse of the
Sixties b5 visually interesting (all that ico-
nography) end surprisingly Thoughtful
(i 1lking heads have brains as well as
hair). Even the nightly pairings of thema-
je materiaks cohere,

Monday, for instance, we spend an
hour in the fiftics. For all the baby boom
gnd suburban conformity, the Cubr Soouls
and Little Leagac, the TV Westerns and
the cult of the housewife, the anti-Com-
mrunism and the air-raid drills, there wero
also duckiailed delinguenis in black leath-
er jackets, and Little Richard, and the
beatniks. Afier these *Sceds of the Six-
ties,” somchody like John Kennedy may
have been inevitable, but who could have
predicied thai all ihat naseent Bdealism
would find s first expression on black
colicge CAMPASCS, in the sit-ing, Teoedom
rides. and voler-registration drives of the
second hour? Who know that afier the be-
trayal of the Mississippi Freedom Dremo-
cratic Party al the 1964 Atlantic City con-
yenlion, so many students would go back
i school fecling that ""'We Can Change
the Waorld"?

Tuceday, in “Breaking Boundarics,
Testing Limits,” we get the Dionysian
counterculiure of hippics and hair, pot
and contraception, 15D and the Summer
of Love, Woodstock and the Diggers, We
also gel specd freaks and hepalitis, LSD
and Aliamant. This is followed with “In a
Diark Time,"” an hour of the Apollonian
politics of the anii-war movemen, the
wars on poverty and Southcast Asia, the

B MPW YORKANUARY 21, 1981

REVOLUTION

““ . Making Sense of the Sixties is visually 1
nography) and surprisingly t

tcach-dns and Tet, the murders of Dr.
King and Bobby Kennedy, Chicago 1968,
(I'm all for forpetting Tom Hayden, but
can such a series allogether fall 1o men-
tion Gene McCarthy™)

Wednesday, In “Picking Up ithe
Picces,” we get the Panthers (though not
the Mation of lslam) and the Weathermen,
Kent Siale and the women's movemenl,
comenunes, freak-out, burnout, and Wa-
{ergate. This iz followed, in “Legacies of

)

A R B L

the Sixthes,” by Introspeciion and relro-
spection on the part of the talking heads
wiith whaen we've bocome familiar, in the
siyle of Reds, Zelig and Mark Kitchell's
Berkeley In the Sixties. They Include not
only many we'd expect, like Carl Oglesby,
Greil Mareus, Theodore Roszak, Claude
Brown, Graham Nash, Manning Marable,
Rick Hertzberg. and Sam Brown, bul also,
relreshingly, such articulate women as El-
canor Holmes Morlon, Heather Booth,
Margot Adler, Judith Karpova, and Annic
Galilich. pot 10 mention & token conser-
valive or two, plus teachers, union lead-
ers. Vielnam welcrans, & rock-music pro-
moter, a cartoonist, and a elassical
guitarist . .. and even their Tuminative
parcnls.,

In fact-

for all their 1alk of feminism

teresting (all that ico-
houghtful, an excellent

A E
primer. . .

and gay rights and the ecology movemen,
of Mative American and senjor-citizen ac-
tivisms—H §s the Introspective habil of
these talking heads (hal scems the abiding
legacy of their sixties sojourn. Everything,
forever more, will seem more complicated
and interesting, connected and probleny.
atle, than i1 was when we were children;
certainly marriage is, and maybe ewen
God. These refugees have shrewd things
1o say sboul machismo on the left; ihaoant

A = K
= /
- =

THE FIRE LAST TIME: Counterculiure on the march in h'.’.uiain; Sepse of the Sixtics.

the sell-destructivensss of a Joplin and a
Hendrix; about black-white relations
(Watts, says Roger Wilkins, is in worse
shape now than it was in 1963) and b
the war in Vietram destroyed the dream
of integration; about sociel justice and
shattered illugions. Put it's the sensc of
their own lives as surprising narratives, as
creative scts, that compels.

| wish mere attention had been paid 10
the degeneration of “participatory Gensoe-
racy™ imo Litike League Leninism and the
tantrums of the cadres. And more 10 what
ha 10 the nonviclence of Dr. King.
Allen Ginsberg, and Joan Racz. And maore,
as well, 10 the rest of the world, Afier all,
the natives were also resiless in Paris,
Rome, and Madrid, in Warsaw wnd
Prague. »* the London School of Econom-

Fronogregh by Fedd Brgpecise
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fce and as [ar away 83 Red Guard China,
Obwiously, there was somicthing Oedipal
aboul the muliiplicity of Insurreclions:
Kill the father: abolish the pust. Bt just
a5 ebviously, we weren't el revolling be-
eause of Victnam and marijuana, or be
caugEs owr parenls, with gne eye on Freud
and the other on Spock, pampered us too
permissively, or ol the instigation of the
KGR or the CIA or beceuse Chairman
Mao wanled 1o get his jollics,

If you have to guote lrom & medie brat |
like Timothy Leary, why not Marshall Mc- |
Luhan? Mewvertheless, Moking Sewse of
the Sixtics is an excellent primer, not least
becawse it reminds ws of why the cightics
were =0 contempithle,

s 11 e ARC), owerly Familiar material
is $0 warmly rubbed it glows. Tyne Daly
stars as the wife and mother whose doe.
por-hushand finds another woman even az
her children grow up into their own sexu-
al and carcer conflusions in distant eities,
and she's lefi slonc in the big house that
wis supposed 1o be her mcaning in life.
It's @ kind of Mrs. Bridge for 1clevision,
adapted with care by William Hanley
fromi Rund Richards Cooper's novel, dis
rected with Yove by John Erman, and foa- |
twring Terry O'Guinn, Tinn Ransom, An. |
nabeih Cish, Sarah Vrigger, Anvy Agquing, |

I

and David Spiciber
llﬂ}"i [y i)l -_t'- 1= &% &5 dCiréss,

Line of Fire: The Morris Dees Story
(Monday, January 21; 9 10 11 P WHC)
mxcans well, apd Corbin Berneen as the Al
ahama Ei'rﬂ-righls- ]E'-.-.'}-C‘r who ket on
the Ku Klux Klan in court docs his best 1o
make us forgel his Arnic Bocker on 1A
Lawe Jenny Lewis, 8 joy on Shawnon's
Dieal, is just as wondcrful as the deughicr
her [ather meglects for such a rightcous
caust. Bul in spile of an expensive Jook,
the trial soencs are preposterously siagod,
and the production throughowl s slackly
alThand, with little barsts of wialence 1o
jarz up plous doldrums. We're exhorted
ingteand of moved

In brich: The Days and Mights of Molly
Dodd relurns for iis final thirlcen epi-
sodex (Salurdays, starting January 19;
10:30 do §1 w.sb: Liffetienc), and | know
the: father of Molly's chitd, and you don't.
I will tefl wou that he proposcs w0 Molly,
and she accepls, and her dead father
socms happicr than her [rantic molher
aboul everything., bul this kn'l Tuik
Peakx, so don't miss the first five minuics
en the firgd of these Saturdays. . . . Selns
feld ["Jn.'l.'dlli:.sn:l:t_".s., :I:Hrl:inE lanua 1&;
Q:30 1w 10 paL: WNEC), in '.-'hi:'-i:u et
gprecable stand-up comedion Jerry Sein-
feld beaves the ginge periodically 1o find
hirms:ll in his oan silcoa, is back lor
what | hope will be a long run aller bast
sunImer's iryoul, -

in & Casl H‘I:Il'lh_‘? ol § 1
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A series as compelling
as the decade it dissects

Riraci ot

Television

:@i_g.ﬁun;uﬁhr"ﬁ[&,‘anm
katsous, six-hour documentary
that represents TV's first lengthy
lock at one of the most nemark-

10 wears in this ocobory, 1s
much like the docade @t secks bo
alternately exhilarabng, -
iar, otherworkdly, posgnamt and ing.
It should leave the viewer,
that persoa’s age, in some state of | -
fual exbaustion: a Hide woozy to bolally
whapped. It comes at es in demsely packed
ome-hour segments presented as two-Bowr
shows over theee mights (B pom. Tuesday,
Wednesday and Thursday on WTTW-Ch

;
i

g

this age of VCRs)
grill, all viewers will find themselves
and, 1o scme extent, eelightened
by what they see a=sd hear in this remark-
able show,




Tha six-hour documentary
traces the origins of the

Wednesday contains the most
ebullient hour (“Breaking Bounda-
rics, Testing Limits™), which is
part of the most camp:llrna

as il is “In a
rk Time,” which dives into
often violent socio J:u::lml::l
I:ngﬂand“mr:ttta ﬂrlgmﬁ
t, 18 i
pening” before the storm.

Together, the hours form an al-
liance of silliness and strife. The
Summer of Love is followed shor-
Iy by the Tet offensive; pot comes
a few minutes before poverty. Omne
I'HI:I-I'D-E‘II.[ WE are "A'itthl:l'll_

the next we are fe-

mﬂ‘;&mm of Bobby

Smiles and tears
Of the show's three nights, per-
Wednesday's is best at cap-
::*?ﬁg the chaos of the era. There
ane in your eyes almost be-
fore the smile has faded.

Thursday in "“Picki Up the
Pieces,” we meet 1 ¢ Irla,r:k
Panthers, travel to Kent State
the Wn:ﬂp.l.: wilch as such n'u
nority groups as American Indi-
ans, the and women
employ methods learned in the
anti-war and civil ri !'ntsr
movements o torn up the
for their causes. Finally, in "Leu-
cies of the "60s."

Vietnam wvalarans demonstrate againat war in a segment ol
“Making Sense of the '60s.°

“Making Sense of mu 608"

1960s pi such as Gene M-
Carthy the Black Mushmes.

Also, there is a problem with
p:f:p:n:m-'t. Weren't similar
upheavals occurring in other coun-
tries?

I remember Paris. And what of
those who never marched,

Part of the problem, certainly, is
that there is no consistenl vision
driving the six hours, as there was
with Bumns® “The Civil War."
Different writers and prodocers
crafted each hour, and though
they were surely chosen for some
expertise about, or passion for,
their ¢ slice of the '60s, the
mesh "t always work

But given the bulk and texmure
of the program (to mention every-
thing in it would take this entire
page), these failings are relatively
LI,

gritic Greil Marcus, musician
Graham Mash and American Indi-

an activist Dennis Banks, but also
S0ME  SUFpnses; ﬁll:nma.'kr.r
Stone and comic Robert Klein,
Vietnam wveterans, teachers,
parents and former freaks.

What was arguably the most
vocal and imfrospective
of the century confinues to be so,
offering insights, teling anecdotes
and mOVIng memones.

They can be funny or heart-

breaking.

“He said, ‘Students have been
killed at Kent State.” 1 thought,
My God, it's not enough to send
us halfeay around the world to

dhe, now they're kilbng us -n the

streets of our owm count mr.s
Vietnarm veteran and poet Villiam
Erhart. “1 sat down on the curh
and cned.”

Band leader needad

It might have been beneficial to
passioned baton reading ths s
passi it chor-
us—a Shelby Foote for the "60s—
but there's no arguing with the
potency of the vanous voices.

This will certainly not be the last
major TV documentary look at
the decade. But “Making Sense of
the "60s" is NG mMere primer.

If it is unable to make complete
sense of the decade, who could
have expected that? It reminds
us—and shows others (oo w:ﬁ
o know—not only what a
time it was, but what a wild one it
remains for those who would seck

its meaning.



| finithed figuring owt what distin-

| Mervous "90s, How about the

| a1 war in Chicago) anmated with the ex- |

The Decade That Mattered

MAKING SENSE OF THE SIXTIES; PHS: Jan, 21 22 23

BTSN S
his decnde manda 15 getting out
Oof hand, Pumdits had barely

guizhed the "80s from the 705 (now
what was that differcnce again?)
when they st about trying 1o char-
acterize the "Mk, a decade still in di-
apers: the “pet real" decade; the

Mame-Obsessed "Hs?

A, bt the "Gl now there was i
decade 1o réckon with. It had per-
sonality and definition; it made an
impact. It was the decade of the
Beatles and the Kennedys, Vit
nam and kent Sate, the Genera-
tion Gap and the Credibility Gap.
Megrocs became blacks, and back
became beautiful; the campuses ex-
ploded: draft cards weni up in
smoke; and sexual faboos disinie-
grated. When the ‘60% ended
(ermctime carly in the “Mks), the world—
and we—had changed,

The very momentousness of its suh-
ject, however, is the biggest hurdle facing
the six-hour Pes serics Making Sense of
the Somies._So-many picces of the siory
have been ol soofien, in documenta-
ries from Eyes on dhe Prize to Berkeley in
the G that a curain of boredom
threatens to fall even before the stage is
el Much of the material is distressingly
familiar; the cxpected film clips {Martin
Luther King, Woodstock, the Democrats

A docurmentary that Fftﬂ':"l:-”.l‘:":ﬂ-ﬂﬁ af femlirring

TETVRECES 752 5 B N

| pected clichés ("The age of heroes was

| over),
~Yet the series pierces the fog of Famil-
| tariy with a strong sense of direction. A
key decision was to focus not on the big
events but on the sociclogical shifis that
the decade engendered. The poople inter-
viewed are, for the most parl, nod well-
known personalities bat articulate ondi-
nary people: campus activists, Yietnam
vitefans, former hippics. union leaders,
| leachers, parents. Many of the clips have a
| grass-roots freshness (3 dropout cheerfully
concludes an impromptu becture on the

— ]

cvils of the work ethic by saving, ~S0 we
stmaggle, in our own humble way, o de-
stroy the United States™). And if there are
some curious hisiorical lapses (the. show
recounts the collapse of Lyndon Jobron's
presidency without omoe mention-
Fing Bugene McoCarthy), the serses
¢ makes o respectable stab an fullill-
£ ing the promisc of its title, The dec- |
9t mude docs make a litile more sepse. |
The youth rebellion of the "6,
the documentary points out, was g
brgical reaction against the con-
formist, prosperity-driven, oommus
nism-oheessed "5k, The revoll was
cspecially threatening to  Middlc
Amenca because it went bevond
politics and challenged the funda-
mental valiscs of society. A if it |
uliimately failed 1o achieve its moge |
grandeose goaks, it lefl its mark in |
myrigd ways, from college cthmics |
studies departments to a pew fole
for women. “Maybe the youth re- |
bellion didn’t get what it wanted,”
the narrator asserts. “Butl perhaps
this gencration—and América=—
got what it needed” In a program
that utilizes music cannily, the song
that accompanies the closing cred-
it is a symbolic summing up: Cat Mother's
me:lbow, rocking version of Side by Side
Miaking Sense of the Sinies has 015 oam
generational identity: it & the latest i oa
growing library of hstoncl documenta-
rics, mostly on PES, thai have mined the |
film, video and photographee archives 1o |
chromicle the American éxpenence. The
mail:n.'rpi-:u.- was last falls The Chl War,
Blut oiher programs have offered definitive
TV accounts of everything from the 1920

|- stock market crash to the life of Cole Por-
| ter. Nota bad legacy for the “Hs: the Gold- |
en Age of the Documentary. -

Eden, 56, genial co-star
; =T EC-TV siteoam [ Dream of
e And, more recently, of cps's Dal-
featuring Larry Hagman; and Jon
¢ 32, a real extate developer; she
the third time, he for the sccond: im
n Franciscn.

SUIT FILED. By Delta Burke, 34, who plays
the pouty, spoiled Suzanne Sugarbaker on
the CBs television series Desipming Wom-
en; against Mozark Produections and Co-
lumbia Pictures Television; on the ground
thiat she was written out of an episode of
the sitcom as punishment for her clashes
with the show's producers; in Los Ange-
les. The actress secks $55,000, unspecified
punitive damages and a court declaration
that the defendants’ actions have voided
ber contract.

i}

Milestones —

| HOSPITALITED. Morris (“Mo™) Udall, 8,
witly, liberal, I6-term Congressman; for a

concussaon, cracked nbs and a broken

scapula sustmined when he fell down a

flight of siairs in his home; in Bethesda,
Md. The vetcran Arizona Democral
| fighting Parkinson's discase,

I DIED. Steve [ “Steamin’ Steve'") Clark, 3, 2
| guitarist for the heavyv-meial rock group
Def Leppard; of undetermined causes: in
Loadon, Clark's girlfriend found him on

the living room floor of his home in the |

Chelsea district. Def Leppard's albums Py-

| develop man-made mubber and easy-care

rovridia and Hysiena combined hove sold |

| meore than 15 million copies,

1

| DIED. Alan Wiggins, 32, fleet-foot outficlder
and second baseman whose use of drugs
cut short a promising carcer; of tuberculo-

e

TIME, JANUARY I 199

sis and other illnesses his family anribured
1o hi substance-abuse problems: in Los
Angeles. In his seven scasens with the San
Dego Padres and Baltimore Crrioles, Wig
gins batted 259 and stole 242 bases. In
1984 his five stolen bases in a game tied the
modern Matdonal League record. Wiggins |
underaent drag rehabilitation three imes,
and was suspended indefinitely im 1987,

MED. Fred Fortess, 77, a pioneer in (he in-
vention of synthetic fabrics: in Philadel-
phia. During World War I, Fortess helped

and flame-retardant iextiles.

MED. Carl Anderson, 53, co-winner in 1934
of the Nobel Prize for Physics for his dis-
eovery of the positron, a positively charged
electron; in San Marino, Calif. |

R = e
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: By Julia Reed

b

Mantras for the nineties Tone down, tighten up, and stay home. It is bet-
ter to be heard than seen (out on the town). The New Retreat is bad news for trendy restan-

“rants and glitzy benefit committees, but it"s good news for publishers, especially of
cookbooks. The season’s hottest is the new edition of Fannic Farmer (Knopl), and even
James Beard Is back. There's a new biography, Epicurean Delight, The Life and Tines of
James Beard | Knopf) by Evan Jones, and Barbara Kafka has edited The James Beard Celebra-
ton Cookbook {William Morrow), to raise money for the James Beard Foundation. The
foundation—**dedicated to remembering the history and promoting the future of American
Tood "' —shouldn 't have moch trouble. Even Elaine"s—better than going home to Mama any
day—is offering Mama's food. New chel Peter Dullagan serves up roast chicken and the best
mashed potatoes. . . . Meanwhile, the best novels are touching tales of the domestic life we're
all going back to. One of the most powerful: The Ragged Way People Fall Ot of Love (North
Point Press) by Elizabeth Cox, due next month. The funnicst: Killer Diller {Algonguin Press)
by Clyde Edgerton. OUT are the blockbusters i la John Jakes that no longer justify their
phenomenal advances. MORE OUT are exercises in sell-indulgence from the Brat Pack.
Advance publicity on Bret Easton Ellis's American Piveho is literally terrifying: groesome,
sadistic murders are recounted as breezily as the hundreds of vuppie brand names, a send-
up, says the author, of our so-called materialism. Penguin editor Nan Graham simply sent it
back, refusing to option her house's paperback-reprint rights. . ..

Rﬂb]l“!h {Jf thﬁ' hlLlES We're in a downtum, if ned a recession. We have to pay more

taxes after all. Maybe that explains why everybody’s singing the blues again—even the Simpsons,

Their new album, The Simpsons Sing the Blues, features Homer jamming with Chuck Berry and Rod

Stewart. Late blues great Robert Johnson, who last recorded i 1937, has finally made Billboards

pop chart with a two-CD set, and John Liee Hooker received a sold-out tribute a1 Madison Square -
Garden last fall. Now Bo Diddley’s appearing in 4 Nike ad, and Willie Dixon (" Crossroads™ ") has

written his autobiography. [ Am the Blues: The Willie Dixon Steey{Da Capo). **Lain’t figured this ourt

vet,"" says Diddley of his surge in popularity. but Hooker says he’s got the answer: **The blues knows

no nationality. Black people have the blues, white people have the blues. God put man here and Ciod

put woman here and that gave us love and hate. And that's the Blues.™ . ..

Back to the past Fiest it was the Civil War. Now PBS returns to the same decade,
different century, o tell us about our **most tumuliuous period since.’” In Making Sense of the
Sixties, u six-part series beginning January 21, “*extraordinary ordinary people™ (737} attempt
to analyze the *‘confusion” of the era....Same era, different analysis, better music: The
Dwors, due in March from Tri-Star, starring Val Kilmer as Jim Morrison, Meg Ryan as his
girlfriend. . . . S0 eager are we to eliminate the cightics from oor collective imagination that any
other decade will do, even the seventies. Club kids sick of house music and bored with Madonna
are dancing to the disco beats of Gloria Gaynor and Donna Summer. Manhattan’s Roxy has
reintroduced roller skating. Can platform shoes and leisure suits be far behind?. . . Such is the
rage for all things seventies that & seven-tape series from V.LE. W, Video features memorahle
TV specials of the decade by the likes of Lou Rawls, Sonny & Cher, and Raquel Welch. *1f you
look historically at nostalgia,” says V.LE.W. president Bob Karcy, **it runs in a twenty-ycar
cyele. In the 1990s stull from the seventies seems nostalgic. Two years ago if just looked out-of-
date." . .. Yes, but how will David Frost look? He's talking again, an hour a month on PBS, The
show premieres January 2 with President and Mrs. Bush. ...

Got l'll(_‘ ["E'?l"i.-";:l.l In this age of lowered expectations. not only are our lifestyles becoming
more monastic, so are our houses. Ecclesiastical decor is all the rage. In London, designers on the trail
of the Neo-Gathic have made a store called Watts one of the hottest design outlets arownd—it is aciu-
ally a supplier of wallpaper and fabric to churches More tips on Gothic style can be found this
month when NBC resurrects Dark Shadows twenty years afler its death. Now on prime time, the new
version of the supemnatural soap opera promises all the usual stuflf about life, death, and the afterlife.
baut with, the producers say, ““a more elaborate look and feel.” @
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A BI-WEEKLY REPORT ON REGROWTH STRATEGIES IN RETAILING . . . BY LEBHAR-FRIEDMAN INC.

February 4, 1991 Volume XVI, No.9
INDUSTRY SEEKS WAY OUT OF TROUBLED WATERS

At Wal-Mart they don’t worry about the recession. As one of its executives said last fall,
“Our whole attitude toward the recession is that we do not intend to participate.” But
unfortunately this positive thinking was not pervasive at the recently concluded National
Hetail Federation's (NRF) annual meeting. Panel after panel dealt with the economie
dilernmas of the day, some with hopeful suggestions of how they might be resolved.

It's been a long time since anyone present could remember a session entitled, *"What
Happens After Bankruptey? Industry Impact.” The chore of handling this touchy subject
fell to John Pomerantz, ceo of Leslie Fay Co., who quipped that in 35 years in the business
he'd never been asked to speak before the group and when the big chance came, it was
“about a subject I know very little about, but one that I am learning very rapidly.”

But he put a positive spin on his remarks, when referring to the Campeau debacle, he
said, "Frankly, while they are probably buying less in the industry, we are trying to do more
business with each of the stores that is now Federated-Allied. We have actively discussed
not only how to do more business, but how to help them sell more of our merchandise. The
point here is that they need us and we need them and it is to our benefit to see them emerge
as a healthy, lean customer with their traditional spheres of influence in fact.” [ed. ital] He
expressed what is felt by many -- that retailing has changed and the buyer-seller relation-
ship along with it. There is little question that the seller has a vested interest in his cus-
tomer base and that wisdom dictates that he do everything he can do to sustain it.

But are the major retailers are deoing all they can to insure their continued existence? Are
they realistically dealing with the deep demographic and psychographic changes sweeping
through their customer bases, changes that are magnified by the economie turndown and
the Gulf crisis. Are they changing their internal structures fast enough to reduce their
high operational costs, or are they just cutting down on their one strength --customer
service -- by cutting back on their sales help?

Are they devising pricing strategies that have any customer believability, that can turn
merchandise and ba eapable of producing profits? After the deluge of price-cutting over the
past few monthe, one would have serious doubts.

Sy Syms of Syms clothing stores uses the slogan, “An edueated consumer is our best cus-
tumElr " And he built & business based on this theme, When it came to ladies fashions, his

" P gpg? lled out its mark-down policy in detail. Anyone who walked into his stores was
awa.re it and appreciated the consistency of the price/value formula it represented,

The same can be said of Wal-Mart, Target and others who use everyday pricing low-
pricing policies. It's the consistency of these stores’ price points that helps to impart a
feeling of confidence in the customer. This doesn't preclude sales events, but the point is
that customers recognize them as sales events and not just another level in a downward
movement of prices which they believe were too high to start with.

Perhaps, if there were realistic mark-ons to start with, the result might be a greater sell-
through and the production of needed gross profit dollars.

Rosalind Wells, chief economist for the NRF, forecast soft sales through the first half of
the year, with sales on the upswing for the second hall. But the main hope is that when
Pomerantz talks to the NRF the next time he's given a topic more to everyone's liking.

INSIDE RETAILING®, 425 PARK AVE., N.Y., NY 10022 15 FUBLISHED BIWEEKLY. CONTENTS MAY NOT BE DUFLI-

CATED, FHOTOCOPIED, SYSTEMATICALLY REPRODUCED OR DISTRIBUTED IN ANY FORM WITHOUT WRITTEN

CONSENT FROM THE FUBLISHER. Annual subseription (24 newsletters, pliss 13 in-depth reportsh ULS,, $137. Foreign, 175,
£ Copyright 1950 LEBHAR-FRIEDMAN INC.

Tel: 212557 1-9400 Editor: David ©), Mahler 2123710400, ext. 202, 250
Faoo 21243804057 Subscriptions: Bernioe Weisenbole 212/607.2165, 212497-5373
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‘[ expansively, calling attention to u rack
of men's ties at Symms in West. Peabodyr,
an off-price cothing store where he is

masager,

= Just lock ot these,” he said, plaeking from the
rack a silk tie with an exceptionally bright red and
arange pattern. “The wilder the bester this year,”
said Rozenboltz, bimsell wearing & broad Soral
print tie with & pewder blue background.

“Voo ean't even give sway small prisbs or
stripes.” he said.

For womes, it's the year of the dress. But for
mer, it's Lhe year of the tie. And while paisleys
and stripes willl mo doubt contimue 10 be the main-
ftay of conservative businessmen's wardrobes,
florals and willder peometrics ame working their

Light-weight weol spring suits accompanied
with subtle primes at the office daring the day wil
be bt up at dinmer and at weddings with the new
beoader patterns and brighter eolors, say local
Batberdazhers.

For somee, the new book will bevome part of the
evervday wardrobe. Even a consesvalive clotbier

floral-prist =ik ties in a range of colors’ thet -
chade {mockes of rust, red and svender,

A& wider cie dossny, mean “Steve Melarrett -
Hawraii Five u}de*mdﬂ'ﬂla:rnnlmmEz-
1in Eoes !.I:az.vm He shuddered st the thooght of

soch a5 Wallachs {Buviington Mall and Nork- |
shore Shopping Cesber) is offering a sedection of {

ichard Rosenholtz swept back bis arm f =

This year ties lead the way for men,
and the accept is definitely on fun

 What will the ties sccompany this spring? Men
ing o add to or epdate & speing wardrobe will
the endor olive coming on scrong in suils and
n:ﬂ-.rﬂaiusmu-ﬂuunu.-gmmahehr
Hsﬂthlhaizsufnﬂ'rhlﬂdai

Toaches of olive eme showing up = solid Eght

and silk fabrics as well as in pinstripes and
jds, hoth ia owee traditicnsfly cul sSngle-
saits as well 25 in the European-=tylad

A wider tie doesn't mean
‘Steve Mc(arreft -
| Hawaii Five-0 wide.'

SALESMAN KEVIN ROSS MORGAN

etbes” dooble-treasted, umented suits
‘hesom (Mapless)) pockets.
Beb Babratore, co-manager of Designer's
ing Limited in Burlington, calls the kutter
of European-style sait “the Arme Hecker™
after the vain but hip and well-dressed di-
krwyer om TV's “LA Law™
{ Yousger men 1énd bo favor the Europesn-
- gn imventory of aboul 1500 desigmer and
pame sunz for betwesn $E50 and 3259
more oorservative custemers feed more

|
[

st g L eaim o3t mons or | eamefprtable im single-breakbbd center-vended

—Men tend Lo love them or hate them, said Ho-"
sesholtz. “Some men think they're dust collee-
ters™ he said But many younger men Hie them
“We nsed to do 10 pereent of sur =dits i culfs
Mow we do 3 perceat,” be said

Al peak imvestory, Syms in West Peabody
shoeks ahout TR0 designer and brand-name snils
for hetween 599 snd §398 priced elsewhere from
2150 o $1.,000, said Rosenholtz. The chain selis
clothing in seasom imstead of a season abead,
ﬂuh:lhmmﬂnmh.u. later and at a subslan-
tiall savisgs, he said

Fashion risk-takers will find softer, lesz-stroe-
tured,, light-weight [tadiam wool siils in the spring
gt eoBection at Mestind Car st the Burlington
Blall, ssad Srephen Ventola, pert eomer of the Qam-
ily-oomed iness, which also has a store o
Newbury Strest in Boshon.

Spafpamna, olives, eeres and even “some bine
fones are coming back” said Ventols, whese $425
o S0 suils are r with “a piche™ of 25 0
B0-year-old men, he said

The staid, betiomed-doon besker “i= oot my
costomer.” zzid Venlota “1t's 2 goy wiho o=ns his
owm brasiness ar = very secure in i job, Someone
who's not afreid bo wear a newer eolor.” he aaid.

There's good news this season for body beild-
ere wi have found tradftonal off4ke-tack sibes
do not fit (keir bulked up physqoes. ;

Milon's al the Narthshore Shopping Center,
along with many retailers, is stocking an expend-
ed Tine of “athlstic £ suits this spring that have
besan B prealor demamd with the rise of the filness
craze, said Don Madore, a Millon's salesman

Ttﬂﬂh]i{i:f'uﬂibmnllﬂflﬁ'ﬁiﬂ]ﬂ
ks karger arm boles 10 soeommadate 2 bigger wgp-




THE BOSTON SUNDAY GLOBE » MAR

ks fiited for a shirt by

mmm;n'ﬂ.ﬁm

Prinee, left, wearing a munhult.nﬂlmmmnanmg

Gene Capozzl ai Syms In West

This year tie
and the acce

By Zharon A Erition
APECIAL TO THE GLOBE

ichard Resenkoltz awept back hiz arm
expansively, calling attention to a ek
of men's ties at Syms in West Peabody,
an off-price clothing store where be &

FrAnATer,

=Juast look st these,” he said, phecking from the
rack a aflk tie with an exceptionally bright red and
orange pattern. “The wilder the better this year,”
gaid Rozenholtz, himself wearing 2 broad floral
print tie with a powder blue background.

“You can't even give away small prints or
stripes,” he ssid.

Faor women, it's the year of the dress, But for
men, it's the year of the tie, And while paisleys
and stripes will no doubt continue to be the main-
stay of conservative businessmen's wandrobes
floraks and wilder geometrics are working their
way into many closets this spring.

Light-weight wool spring suits accompanied
with subtle prints at the office during the day will
be lit up st dinner and at weddings with the new
broader patterns and brighter colors, say bocal
haberdashera.

Far some, the mew look will become part of the
everyday wandrobe. Even a conservative clothier
such a8 Wallachs (Burlington Mall and North-
ghore Shopping Center) is offering & selection of
floral-print ailk thes in & range of eolord that in-
clude towches of rast, red and lavender.

A wider te doezn't mean “Steve MeGarretl -
Hawail Five-0 wide,” said Wallachs salesman Ke-
vin Rosa Morgan. He shuddered a2 the thought of
Al wnad ‘708 Les so wide they covered the front of
a man's shirt “like a scarf,” he said. Today,
“they're only about an eighth of an inch wider™
than they were tast season, he aaid,

When Karen Johanson helps a customer select
a te to go with a new suit, she always logks for
something he will feel zafe with in any business
sotting, she said, “But then 1 say, *Now, don't you
want a fun tieT " said Johanson, comanager of De-
signer's Clothing Limited in Burlington.

Belecting eomething a little more daring
“makes them feel pood,” she said.
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s lead the way for men,
nt is definitely on fun

What will the ties accompany this spring? Men
looking to add to or update a spring wardrobe will
find the color olive coming on strong in suits and
sport coats, retailers sav. Not army-green olive by
itself, , but subtie shades of olive blended
with tans, browns and taupes offering a verdan
undertong o the more familiar earth tones,

Touches of olive are showing up in solid light
wool and silk fabries as well a8 In pinstripes and
plaids, bath in more traditionally ot single
Hmﬂmuwmmmrmmmm

|
q

A wider tie doesn’t mean
‘Steve MeGarrett -
Hawaii Five) wide.

SALESMAN EEVIN ROSS MORGAN

pettes,” double-breasted, unvented suits
th besom (flaphess) pockets.
Bob Salvatore, co-manager of Designer’s
hing Limited in Burlington, calls the latier
pe of Furopean-style suit “the Arnie Becker”
it after the vain but kip and well-dressed di-
o Lwvier on TVs LA Law.™
'km.np:r men tend to favor the European-
Avbed suite, said Sahvatore, whose off-priced store
ofll ap inventory of about 1,500 designer and
T pe suits for between $159 and $250.

: wmﬁah&maﬂﬁg}ﬂmuﬂ
g, said Morgan, Amd pleated pants, which

steadily mere popular, may eclipse

look at some point, he said. He en-
mmwmmmm
y book better,” be sald. Cuffs
mmwifzm:udm

=—Men tend o love them or hate them, sadd Re--

senholtz, “Some men think they're dust collee-
tore,” he said. But many younger men ke them.
"We usad to do 10 percent of our =nits in ouffz,
Now we do 30 percent,” he said.

inventory, Syms in West Peabody
stocks about 7,000 designer and brand-name suils
for between $59 and £399 priced elsewhere from
$150 to $1,000, said Rosenholtz. The chain sells
chothing in season instead of a seasom abeasd,
which allows them to buy later and at a substan-
tind savings, he zakd.

Fashion rizk-takers will find zofter, leas-strae-
furad, light-weight Ttaliam wool suits in the spring
suit collection at Martini Carl at the Burlington
Mall, said Btephen Ventola, part owner of the fam-

ily-oomed bosiness, which also has a store on '

Newhury Streed in Boston,

Seafoams, offves, ccrus and even “some blue
fones are coming boack,” sabd Ventola, whose #25
to 2005 suits are popular with "a niche™ of 25 to
B0-vear-obd men, he said,

The staid; buttoned-down banker “is not my
custorer,” bl Vientola “Tt's a goy who owna his
owm businesa or bs very secure inhis job, Someone
whi's not afirald to wear 4 newer color,” he said.

There's good mews this season for body build-
ers who have found traditional off-the-rack sizes
g0 not. it their bakked up physiques.

Milton's ot the hnrﬂu]ﬂreﬂlupphgl;enw
along with many retailers, ks stocking an expand-
edd line of “athletie fit” suits this spring that have
been in greater demand with the rize of the fitness
craze, s Don Madore, a Milton's salesman.

The athletie it 3ol & brosder in the chest and
haes barper arm holes o seeommiodate & bigger up-
per body. The pants ran about 2 inches narmoewer
at the waist. Milton's has begun offering mare of
this cut in the last two years, as the demand has
grown, Madore said.
= Dieaplte changing trends in eolors and cuts,
pertain spring and summer classics such as the
glen plaid suit and Limmrkﬂ‘nun’immm
vear, Rozenholts sxid,

%gﬁmmhlwﬁrw
er] cmrur IusaH.L“ m:‘muhh'u
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This year ties lead the way for men,
and the a,ceept is definitely on fun
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ichard Rosenboliz swept back ks arm
expansively, calling attention to a rack
of men's ties gt Syres in West Peslody,
an off-price cething store where he is

marager,

“Just bock =8 these.” he ssid, placking firom the
rack a =2k b with an expepticaaly tright red and
arange patiern. “The wilder the bétter this year,”
said Rozenholtz, himself wearing & broad floral
print tie with a powder blue background.

“Vou cant even gve away emall pricks or
stripes,” be said

For women, s the year of the dress. But for |

men, i’s the year of the tie. Asd while paisheys
andy:wwﬂ]mdwhmuhel!em
stay of conservative businessmen’s wardrebes,
Emﬂhmﬁwﬂhmmmrhnglhm
way b mamny dosels this spring.

Light-weight wool spring suits astompanied
with subtle prints a1 the office during the day will
e lit wp at dinner and at weddings with the new
broader patterns and brighter colors, say bocal
haberdaskors.

For some, the pew look will barome part of the
pveryday wardrobe. Eves & comservative dothier
such 2z Wallacks (Burlingten Mall and North-
shore Shopping Center) is offering a selection of
fioral-print sk ties in & range of eolors that in
chude towches of rost, red and kavender.

A wider e dossnt mean “Steve MoGarrett -
Hawan Five-D wide,”™ said Wallachs. salesman He-
vin Ross !lh.rgirhi{e.:h.:idﬂadﬂl}ﬁwuf

i o g emi am s L ks b s e HL et Sl

" What will the ties secompany this spring? Men
ing to add W0 or mpdate a spring wardrobe will
':I' the elor olbive coming on stroang in suils and
ooaks. retailers say. Mot army-gmeen olive by
" certainly, bk subtle shades of ofive blendad
I:am,bmwm:.niulqlﬁ-:ﬁm:a'swthm
1 b0 the more Simikar carth tones
Toackes of olive are showing op in =olid Beht
and silk fabrics 2s well as in pisstripes and
both in mwome traditioeaBy cut single-
saits as well a5 in the Eeropesn-styled

A wider tie doesnt mean
‘Steve MeGarrett —
Hawaii Five-) wide.’

SALESMAN KEEVIN ROSS MOBEAN

eites™ double-bressted, unvented suils
besson {Bapiiess | pociets.

Enh Salvatore, co-manager of Desigmes’s
Lizmited in Burlingtos, calls the latter
of European-style suit “the Amie Becker™

N

afer the wain tut hip snd welldressed &-
lawyer on TVE “LA Law™

| Younger men tend by favor the Earopean-
waits, said Sabatore, whose off-priced store
an fvemtory of shoet §500 desigrer and
pame @ity for befween $158 and $258
. oM donservabivg ensomers fesl more
comnfarteble in sinple-bressisd, center-vented

—Men tend to love them or hate them, said Ho--
senholtz. “Some men think they're dust coliee-
ters” he said But many vounger men Hie them
“We used to do 10 percent of eur =eits i cuffe
Now we do 30 percest,” be said.

AL peak investory, Syms in West Peabody
ghpeks about 'TO00 designer aad brand -pame sils
for hetween 599 and 3298 priced elsewhere firom
2150 w0 $1,000, ssid Rosenholtz. The chain sell=
chothing in season instead of a season abead,
whick allows them 1o buy later and ot a sohstan-

Fashion risk-takers will find soffer, bess-strue-
Lred, light-weight [lalan wool saits & the spring
suil collection 2t Martini Carl & the Burlingion
Mall, said Stephen Vemok, part owner of the fam-
dy-owmed basness, which s has a siore on
Mewbury Street in Boston

Reafoems, olives, serus aoed even “somse bl
tomes are coming back,” ssid Ventola, whose 25
{0 $305 wts are popelar with “a niche™ of 25- o
Si)-year-old mee he said

The staid, boitoned-down . bankr " 0ol my
rusbemer,” saod Venbola, “1t's & gy who ownas his
owm business or is very secure i@ his job. Someone
whe's mol afiraid 1o wear & newer oolor,” be said

There's good news this season for body boid-

ers who have found traditionad off-ghe-rack sees
do not £t their bulked up plysigues.

B&EJHMEH}E}-]WMEFEM
alomg with many retaers, is stocking an expand-
ed Ene of “athletic fit™ suits this spring that have
bees in grester demand with the rise of the fitn2ss
eraze, aaid Don Madere, a $ikon's salesman.

The athletic fit sl is brosder in the chest and
has langer e holes 1o sooommadabe a tigger up-
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exparsiely. uﬁgmm: -:
of men’s e ot Syms in Wesl P
u{ﬂ'-{lﬂ:iﬂm:;shneih&h

il the ties accompasy this spring? Men
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port eoats, retailers sy, Not sxmy-green olive by

iy, bwt subitle shades of elive blended

, browns and taupes offering & verdast
¢ 80 the more familiar earth fozes.

L manager. "ohaches of olive ane showring op in sold Bkt
'y “Just Jook A these,” quﬂ.;hrhntt_ 1 ﬁﬁ}l‘iﬂ-ﬁﬂﬂijﬁﬁiﬂﬁﬂ
rac :n‘:&uﬂhmwm | s, both in more traditionslly ot single
orange pattern. “The wilder the bettor this year, asied suits as well as in the European-styied
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e Shopping Center) & offering a selection
fioral-prin ﬂknnm:rmufnhiﬁd;
tlade bouches of rust, red and lvender.
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g Five-0 wide.” sadd Wallachs salesman K
Emﬂmﬂemllulhﬂﬁl
O aead 706 Liez 5o wide they eovered the front of
F m‘aﬁiﬁ:ﬂ‘l‘.’hnﬂ. q
“they're omiy about an eighth of an inch
than they were lsst seasomn, be said i
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ent is definitely on fun

=~ Men tend to love thems or habe them, said Ro-*
sesholtz. “Some men think they're dust collec-
tors,” be said. But many younger men e them
“We used to do 10 percent of por siils & maffs
Neow we do 30 percent,” he said.

At peak imventory, Syms in West Peabody
stocks about 7000 designer and brand-rame st
far betwesn $99 and $399 priced elsewhers from
E150 to $1,000, said Roscmheitz. The chain sells
clothing i sesson insbead of a sessom ahead
which gows themn to by later and st 3 sobstan-
1l savings, he said.

Fashion risk-{akers will find softer, less-stroe.
tured, light-weight [tafian wool suits in the sprimg
suit coBection st Martind Card ai the Burlingien
Mall, said Sleplben Vertola, part ovoer of the fam-
ilv-ommed busimess, which alss has a store en
Newbury Street in Beston.

Beafoams, olves, oomas and evem “some bloe
Lones are conEng back.” said Ventola, whose 3425
Lo $86E: woits are popedar with “z miche™ of 25 to
Slkyear-old men, he said

The staid, bettoned-down banker “is et my
enstoeeeer” sz2id Venbola “Tts a pay who owns kis
oum bosines: or §s very secure in his job. Someone
wha's not afiraid 10 wear a newer eolor,”™ be said.

There's good news this season for body build-
ers who have found tradilional off-the-rack sives
ﬁmiﬁtﬁwm :

maamhmmm
along with many retailers, i stocking an expand-
ed line of “atkletic f1™ saits this spring that have
been in grester demand with the rise of the filness
craze, said Don Madore, 3 Miloz's salesman

- The athletic it =oit i broader in the chest and
has Barger arm heles to scoommodate 3 bigger up-
per bady. The pants mm ahom 2 inches parmoser
st the waist. Millon's bas begun offeriag more of
this ot in the last two yesrs, as the demand has
prowe, Madore sxid. -

'l.t!hglnth:nnmit.#ﬂﬂal —mmm-:ﬁlﬂlm
he will feed safe with in any b certain spring and summer classics sach as the
-ﬁq.ﬂeuummtq_ﬂmﬁ% #mﬂ#mmmm
want a fian te? ” said Jokansen, year, Rozenholiz said. i J
igner's Clothing Limited in Burlington. : "ﬂ:ﬂ't'!: li:l-l:!:l
on er] ew id. “An .':"" a-,;
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Mﬂﬂﬁgmmmﬂq
up e stairs of the Sheddon nam
mmﬂﬂmﬂm

Iabulowsdy intricale lace

mmmmmﬂ s
amazing whal French sinckings will

dor Ber black satia jacked flaned jest

absywe fhe hap 2ad Ber white =atin
skirl ended just above the imee. Her
ersemide was by Chefta B, and she

Soand it af
m.nﬁ%rﬁ was also i black

and white, bers a casual bat elegant

top bared good shoulders, aad the
pea-length biack skirt flaned from
gaitiers g1 the wals and wes cinched

by a wide black spede belt with bright
gold bocide,

Deana Yalleroy also ciose black
and whibe, her dress 2 torse-hogpieg
white on black domed swiss with
saguider and yoke of white silk
shanteag edged in lane. The dress,
Irom Fashion Gal, was youag and

s At A Party With A Frenc

r (ectuaily
Carrgll & & kawyer, bot she losks Hie
a dencer). The bodice fallowed a
diagonsl ling scross the forso (o the
battoem of the hip on oee side and o
abpiat mid bip on (ke other, From chis
dapom| live emerzed 2 flared skin
of sequies That moved piguantly &s
she walked

aen Carr Sheehan wes in simple
Enit, &5 were maay of the women
whioss ook was madersiated,

Dae young woeman, Kaiieea
Rilchie, ®one 4 maa's dinkar jackel
ard black tie with & shiny beather
mini skird, black stockings and
provocalive shoes of black leather
with digh, kigh heels and sewy ankle
straps. Her sttire was foond by dabe
Jobs Bratlowsii.

Joe 0"Connelll wes chic in beret,
Eantily szgled oo cae side of his



for its chemise top that eaded in a

bloeson poad atthe hip poscioaled

with & shart, short black sk skirt.
Linda Carroll had found & dramalic

dress at Loed and Taxlor's ia Chicago

of purple saquiss thal fremed her
good dancers body well (actzally
Carmll is & Eawyer, bt she looks like
a daacer). The bodice followed a
diggonal linge scross the larse o the
bottam of the hip oo one side and o
hout mid hip on e ofber, From this |
diagonal line emenged a Naned skirt
of sequins that moved piqoantly as
she walked

Apa Carr Sheehan was o simphe
kil g5 were many of the women




Eni‘[ EEIF"?E !illl ['i'"f Tt f ]iiiiiﬁili'ﬁlﬁi W
"lifii B Ehi Eﬁz EE: hﬁEili ii EEEE} "'l
!l]ilii !,Ei'ifgii !E; ;Ei ;;EEE' Hi!:f!;iili! lifiﬁﬁll Ii;:i
g Iiil':ii,ll i : P Ei!f
iL i EE! i!; l.h ;” i ; EEEE EE ! lgi !i IEI [
llﬂ " ,E‘Iﬂiizi i ;}‘ﬁzﬁé bt iﬁ;
il e 1
QEEIE gii hi !i ai " - ,! Iﬁlgzhi gii EEIE Eig
i }I lEia f Eﬁi i l- mli ii E?El 2 B
g
hghimqﬁm i qwuﬂﬁggaw
! j.m;mr“Ehhﬁwmm
H;iigrl i3 {"mw! lErl a!i;! I g ,!igl igl;gl* jy
L i il s

uﬁ EEE EI EEE Eﬁl EIIEREEI EE“: ii ,igilm ﬁl
Ei iﬂ iis;l;mi !iqgn‘i{ ,,; [ lsi,fiﬁl!iﬁﬁf}ﬁ!i I-

lil fLok EE: “ }u ii:E EEEE:E !l'h[illiii HEE ik
Wﬁhbhﬁ.ﬁ.hmmd&h

-

; 1661 & HON VN AVQINd SENIL MY0A MIN FHL



The Ultimate Insider’s Guide to

SALES AND BARGAINS

52,50« MAY &, 1991

4 HH O B

HYI ¥ INIANE

$60L0 N SNINYIIS
N .. sweadll 3505
i i 130

4 8 d

EEEEEE.E CEVHSHASNEHS
v Qi LIDIO0-S= NN EEEENY ULESS



NEW YORK IS JUST THE PLACE TO GET IT K11
for less—the tiny overalls, the eassl, and
the Big Apple Circus clown. All it takes is
a litthe effort and ingenuity

FARTIES
HE LEAST EXTRAVAGANT
o birthday parties arc often the

ones children enjoy the most,
Audra Herman, who works in
A the Early Childhood Center at
the Children’s Museum of Manhattan, re-
calls the most successful birthday party
shie ever gave for one of her own children:
she moved all the fumniture out of one
room, taped broven paper to the foor, and
passed out colored markers to the guests
The excellent Penny Whisile Parry Plan
ner (513.95; available o1 Penny Whistle
Toys and bookstores sround the cityl, by
Meredith Brokaw and Annie Gilbar, of.
fers many inspired ideas for celebrating
children’s binhdays. Very often, extra
help for the event can be found in your
immediate circde: An older brother or
friend might perform a few magic tricks
or sang e songs. I your child is sed on
having o T-shirt-decorating pariy amd
¥OU'TE mob SURE you can cope, comsider
pothing & matice ot the Parsons School of
Unim‘r (66 Fifth Ave., sixth Hoor: 741
E940; closed Sat. and Sun.) 1o find some-
ome who is good with children and hamedy
with fabric markers,

If you're losing sleep, though, worrying
that the children will scoff the home-
made turtle shells you intend to strap to
their backs, consider hiring a profession
al. Established children’s-party perform
ers range (rom £ 100 to several thousand
dollars an hour for an claborately slaged
event. You'll get che best value if vou hire
someons through a personal recommen-
dation, because agents typically tack an-
other 50 to 100 percent onto the price,
o Colligan, a former Montessori teach
cr from Ohio, discovered his true voca
tion when the four- and five-year-olds in
his class tslked bim inio telling them the
story of Orpheus and Eurydice seven

PHOTOGRAPHELD BY TED HARDEN

PHCE UFON A TIME, ON
THE UPPER EAST SI0E




| weer, call Laine Barton at 226-

| human-sme beddy who will

6331; closed Sun.} and J|

limcs in one afternoon. Mow be's brought
his storvielling talents 1o Manhattan,
1zaching his craft in alter-school programs
and telling tales for 100 a party. Colligan
likes 1o have a serious chat with the birth-
day child well before the party, to estab-
lish whether his or her passions lie with
the Twelve Labors of Hercules or Winmie-
thes Poash, He can be resched ag 580-16%0.

Or call in the downs. The 30 members
of the Big Apple Circus Clown Care Unii
make the mounds of children’s hospinal
wards during the week but are available |
for children’s parties and oth-
er cvents on weckends. Tlu-
had out aboi h'iring:. L8y, a
bubble magician or a puppe-

5077. The Big Apple Circus
rate for individual clowns m
parties in Manhattan is $19%
for one and a half hours.
Maurice the Bear 15 a droll,

breeze into a party of oS, pal
all the guesis on the back,
play peekaboo, and get every-
body smiling, all for $100. To
book Maurice, call David
Robinzon, the man inside
him, ai 582-4240.

If yourr cramped apartent
doesnt lend iselfl 1o the Ha-
wadlan luau your child has in
mind, perhaps anccher locale
and a somewhat less exodic
activity will do instead. Pool
partics at the West Side
YMCA (5 W, 63rd 5t.; T87-
A4, with an instrector and
a party room for cake afterward, cosi |
£140, plus a $35 membership fee.

There are two schools of thought on

party favors. The first says you spend all |

the money on a single splendid object—a |
kaleidoscope, maybe, or a little music
box. The second suggests you squander it
on a lot of tacky lost—rubber spiders,
“diamond” rings, that sort of thing. If
you're swayed by the first philosophy,
head to B. Shackman & Co. (85 Fifth
Ave., ot 16th 5t.; 989-5162: closed Sun. ),
The Last Wound-Up (889 Broadway, at
19th St.; 529-4197), or the gift shop a1
the Museum of the Ciry

Sac's Costume Jewelry (19 E. 171h 51.;
675-6440; closed Sun.).

CLOTHING AND MORE

WICE A YEAR, KATHIE MOGINTY, A
pholographer who lives in the
Wesil Village, takes a subway to
the Upper East Side with a

shoppang bag full of freshly
washed and ironed clothes thai her

R

| daughter has outgrown. She heads for

Omnce Upon
a51- '."Eulﬂ

a Time (171 E. 92nd 5t.;
closed Sun.b—a children's-

IR

STORYTELLER JOHM COLLIGAMN,

| clothing resale store—drops off the bag,
| buys new clothes for her six-year-cld, and,
| in due course, is reimbursed by mail for
the clothes she left on consignment. Many
| af the 5|'|u.rp¢_1.t reductions at resale siores
[ are om scarcely worm frocks and fancy
| dress coats. My own tastés run o white-
at-the-knee denim overalls, soft cotton
dresses, and little hiking boots. All of
these, as far as I'm concerned, are nicer
the second time around, and they're also
significantly cheaper than when new—
anywhere froen 30 to &0 percent ol recail.
At Second Agt Children's Wear (1046

af Mew York (Fifih Ave.
af 103rd 54.; 534-1672;
closed Mon. and Tues.).
If you're after a lot of
sparkle without much
substance, check out Ro-
binstein's and Son Mer-
chandise, Ime. (874 |
Broadway, st 18th St |
254-0062: closed Sun.) |
and other stores in the | §
SRS Ti-mg'hhnm:ud like ,! i
Fabulows Acwlmrl::-i.l
(25 E. 17th 5i; 633-%

Madisom Awe.. near 80th 5ti. second
fhoor; GEE-2440; closed Sun.), sizes go
higher than ar other pesale siores: ¥ou can
aven find clothing to At your average 16-
year-obd. Firsi & Second Cousin (142
Seventh Ave. 50.; 929-B048) i3 tiny and
packed with good buys on wsed clothes.

Pamels Sheard, owner of the four-
month-cld Play It Again (732 Carrell S1.,
Brooklyn: 718-499-8589; closed Sun.,
Mom., smd Tues. ), housed ina Park Slope
brownsione, keeps a notebook with the
rames and p|1::-'rb|: nusmbers of l:u.‘l:rpl-t on
the bookout for cribs, siroll-
ers, and other equipment.
When | was there recently,
someone came i to claim a
serviceable double siroller for
about 40 percent ol the retail
price. Secondhand clothes
and LoyE are clean amd well
organized.

Phenomenal bargains on
new children's clothing are
there for the taking for par
enis willing to put a lile «f-
fort into shopping: If you
check the store from tme o
time 1o w2 what the slock 12
like, wade through some un-
pppealing merchandige, and
buy off-season, you can find
extroordinary deals ar places
like Jack's Bargain Seore (2
W, ldth %1, 924.5322; and
142 W, F41h 50, 947-4135),
Conway (numerous branches

around the city), Syms (42
imity Place; 797-11949;

closed Mon. b, KidsTowmn (93
Massan 51, Tob-1848; and 24 E. 14th 5.,
245-1501), and Century 21 (22 Cortland:
S1: 2279092 closed Sun.). We're talk-
ing cheap: Beds-look-alike canvas sneak-
ers for $2.99 and leggings for $3.99 ai
EklsTown, Someone | know even got a
nice winter coat for her son a1 Jack’s Bar-
gain Store for 58.

For discounts on good-quality, often
imported, chhes—albeit a1 considerably
higher prices—scope out Daffy's (111
Fifth Ave_, at 18th 5t 329-4477; and 335
Madison Awve., st 44th 5i., 557-4422),
Also, keep an eve on the sale racks a1
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Due to open at Old Galveston Square any
fime; PRESTIGE FRAGRAMCE.

DEPARTMENT BTORES: A%
new seasons approach, un-
sold merchandise slides owver

1o designated stores within the chains. These
clearance centers offer remarkable discounts
though the good stufl is mixed in with things
you et a headache just looking at,

paLass moval's West 43nd and Pasadena
Plaza kecations have Finale Shops. Seen on a
gm:-lj day: Ialian wool men's swealers,
originally 120, for 3999, and Oscar de la Rentn
suils, ongmally 5365, for abowt SBO. Mostly
women's and childrens clothes,

DILLARS-S Clearance store (Gullpsie) alwayvs

flearance tables piled with goods. Women's
Wors scicamnce store is oo at Gulfgate, as 15
Ok Thexs,

Thee wilisams saamcus cleamnoe xh-c:p. Last
Call, is ot the Town & Country Mall. Tip: If you
need &N excuse o visit Austin, that cily has a
whale Last Call store.

MORTOMN BITTe's distribution center (4023
W, Hith, 683-9800) has a bMowoul sale omce a
VECAr 10 AugusL Call s conlfimm sale dares.

Live the sabe rack ot vas sas, with all thoss
56 conon shoms and crisp shars for 559,997 The
Morthline Mall location (§97-9772) is The Gap's
amodlicial kecal clearance store, Almost weekly a
tmack pulls up with bushels of their all-cotton
clothes and olher goodics, marked way down.
Seene - leather belts for 8780, rheir orest Toahing
fior 54-57 ard msch more

Foley's clearance store is a Hall of Famer (see
page 47).

SHOPMME TiIP: A regular Marchall Field's
shopper recommends having anything you buy
there gift-hoxed upsmirs. It's free, and, says our
Imemd, “they give vou good sturdy boxes you
can always use for gifts.”

.

Whether she'll admit it or not, every socicty =
honess i Houston [hps through the scasonal :
sales racks of designer clothes at Tootsies, ¥
Owwner Mickey Rosmarin recently opened a 2

permanent sule shive, TOOTSIES TAKES OFF
{different entrance, same address and phone
mumber: 4045 Westheimer, 629-9990). Here, a
witty Moschino cocktail dress, originally
51,495, goes for 5499; a Paloma Picasso
handbag drops from 5750 10 3379 and Donna
Foarnn pumps that were 5310 are now 569

DISCOUNT HOousEs: [0 any local bargain-
secker, vosmpaanMnrs (7455 Southwest Faow.)
& mdee than & discount Boase: 105 a Iug«uru.l It's
also surrounded by snarling traffic that makes i
a chore to get o on Saturdays

Here are a few other mask-down markels you
might not have thought of: sysas (10770
Westheimer between Wilcrest and West Beli
[.: 98267000, We wee the ads on TV, but H':'Iﬂ'-
is still west Housion's best-kept secret. It camies
mire name brands and more popular designers
than doesx Loehmann®s, and there®s a great
men's department: We saw an Adolfo navy
blazer, 5129: plus Perry Ellis, Christdan Dior,

Geoflrey Beene and Gant dress shins and tes
(shirts average 522, tics arc 57.99-317.94) —
and there's & big selection of “extra longs.”

In the wormen's department: Giznfranco Feme
dresses. 3170; Versace dnesses, 3150 Coummeges
suits, $259; Polo/Ralph Laoren linen skirs,
53999 Calvin Klein skirts, panls, shoris,
£19.99-520.99; Nippon Boutique dresses, 570
(silk) and 580 (linen). Large lingerie section
features Olga, Natord and Wacoal. Shoes: Pemry
Ellis, Stanley Blacker for Women, You'll also
fined purses, socks and raincoats (London Fog
fior 57099 — was 5150). Quecn-size and petibes
sections, hoo,

Texas women who love those sl pont dress-
g3 can buy a brght bouguer of them for a seng at
MEW YORK DRESS oUTLET, comer of 23ind
and Mechanic near the Strand in Galveston
(40O T62- 1916). Career dresses, beaded evening
EOWNS and g few twilored business sois ane
tantalizingly priced. Most impressive: Gillian
silk dresses, seen in department stores for 5225-
£323, are 3159-5174. Silks by Pai Argenti, with
soft styling similar to Gillian"s, were 570-583, as
were linen and silk-wool dresses. This shop
stocks a plentiful selection of sires through sage

24, which is unusual for discouniers.

HOSIERY CUTLETS OF AMERIcA, 1420
Bissonnet (52207458) and 9844 Harwin (266-
4535), offers Hames Silk Beflections and Llkra
Silk (54 495-56.50 in department $107es) for
3250, Round the Clock hosiery sells for 31,549
(lis1 price $4-%6). Christian Dior, Olga and
Wncoal lingene is half ihe regulir rétial poce, a5
well a8 Damskin and Manks exercise clothes for
half of retzdl. Some kids® and men's items, oo,

v.d. maxx |five Houdon becatens) sells in-
season designer and preferred-brand clothing.,
lingene and accessomnes (or uniors A WOIMEen.,
and clothing and accessonies for men and chal-
deen as well ag houtswarse Jumoss will find
Esprit, Generra amd Express; for women, Calvin
Klein basics, some Adolfo pieces and Liz
Claibome separates. Menswear inclides some
fine deals on designer dress thirs: lﬁculln.'].'
Beenc, Christian Dior, Perry Ellis and Ralph
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Chreap

Stoelly

TWIST AMND SHOUT. Alde
e Texas Cyclane roller coasiar
all day at AstroWorld. $19.55 ple
tax. Cheaper han sirfars o Parks
iar ol homr ol ey,

SAIL THE SURF. Renl a wiad
suriboanrd a1 Wisdsurling Sports
{333-9159) af Ba Hiltan Kazsau
Bay Marina In Ciear Lake; §15 for
two hoors, £25 lor Tour hiars. In
Galvesion, iry T Marina (£38/T44-
3033) on Difals Bayeu: $15hoor,
lessnng are 530 haur,

SHATE THE ToWHL. Al Maal
roge Skale Shop (S28-8102),
redler-siaie reatals oat S0 Jor 24
hears, plus 52 Tor inee and wris

pad. Thit B sl ihe plece b ol
cheap, Fay the twe betks for e
pads. Please. Skaling dawniown
sidewalis maai il iaaier districl
piter 10 p.=. can be magical,
expetially on (B9 glasyy smoolh
white sldemalk arootd iha Shell
Euilding. Other greal skates:
miles of paved paihz ai The
‘Woadlssds sad Bear Creek Pari

RoOFTOPF HOF. $tdona
weahday afl the Gpisgleiop
Restaurant a1 the Hyal Repeacy
Dosniows, Have § driak, thes
toead e lo The: Aosl, the 'Westis
Dak’s night cleb, where on week-
nights from 4:30 e & p.m. thene's
an bors d'osuved budlel lor 52 3
peeson, End the night at Coy's on
Maairade, whkich has » large
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BEHIND THE

THE DONNA STRIKES AGAIN |

n the midst of a week
that has been a ““whirl-
wind™ for Donna Karan,
the designer found time
between - appearances at
Barnevs New York and
working on her sgnng cal-
lections to stop by Tatow
Wednesday night to receive
the 1991 Lifetime Achieve-
ment Award from the B'nai
B'rith New York Apparel
Unit, Number 2460
Saying she was surprised
when she heard the organi-
zation would bestow the
honor on her, Karan ex-
claimed “Lifetime? I'm too
voung." Maybe not. The
“nice Jewish girl,” as she
called herself, already has
plenty of achievements
under her belt, like a $190
million women's business

But “The Donna™ (as she
should be called after such
an attention-filled week)
also had a highly successful
launch of her first men's Steve Ruzow cHers his jacket 1o Hal Welss
line this week and is the
first woman to be honored
by B'nai B'rith.

After acceplting her
award from past president
Seymour Reich, Karan
gaid, “This is cerfainly not
a lifetime of work but
maybe this marks the mo-
ment I should grow up — I
really feel like Peter Pan
For me it isn't work, this
industry is like a lifeline, a
bloodline, and I hope that ;rnnhn'n-ln Urils prasigent Mike
what it gives me T can, in "

some way, give back to YOU. 55 the new ‘status sym-

D e al b el et & sl rads



| @ 0 the midst of a week
that has been a “‘whirl-
“Wind™ for Donna Raran,
the designer found time
between - appearances at
Barneys New York and
working on her spring col-

¥ night to receive
the 1991 Lifetime Achieve-
ment Award from the B'nai
Brith New York Apparel
Unit, Number 2460,
saying she was surprised
when she heard the organi-
zation would bestow the
honor on her, Karan ex-
claimed “Lifetime? I'm too
young.” Maybe not. The
“nice Jewish girl," as she
called herself, already has
plenty of achievements
under her belt, like a §190
million wemen's business

But ““The Donna™ (as she
should be called after such
an attention-filled week)
also had a highly successful
launch of her first men's
line this week and is the
first woman to be honored
by B'nai B'rith.

After accepting her
award from past president
Seymour Reich, Karan
said, “This is certainly not
a lifetime of work but
maybe this marks the mo-
ment 1 should grow up — 1
really feel like Peter Pan.
For me it isn't work, this
industry is like a lifeline, a
bloodline, and I hope that
what it gives me I can, in
some way, give back to you.
50 that answers what a nice
Jewish girl is doing in a
place like this.”

Her most recent achieve-
ment, the men's collection
that is briskly selling at
Barneys, was on her mind.
When past president of
B'nai B'rith and “Armani
man” Hal Weiss asked if
the jackets were really as
comfortable as she said,
Karan had him try on the
jacket her president and
chief operating officer,
Steve Ruzow, was wearing.
Linda Beauchamp, presi-
dent of Donna Karan Men-
swear, spent part of the day
at Barnevs gauging cus-
tomer reaction. One of the
more surprising findings

Presies by JIM LORELLI

lections to stop by Tatou.

B'nai B'rith Unil president Mike
Traub

was the new ‘status sym-
bol" in Japan.

Beguchamp revealed that
a customer from Japan had
bought a $3.,500 cashmere
-anorak, along with a cash-
mere jogging suit and
jacket. He also ordered a
custom-made jogging jacket.
But when custom tailor
Martin Greenfield offered
to alter the anorak, the cus-
tomer refused, explaining
that having sleeves too long
proved that the clothes were
not bought in Japan, but in
New York or some other
Western fashion capital. He
wanted to be the first in
Japan with the hot new
American designer Donna
Karan, Beauchamp said.

—ELIZABETH BARR




THE BARGAIN SHOPPER

Steal of a
DEAL

There's ahways room in a paycheck for clothes at these prices.

The Look: “Melissa

by Kathy Flood
Photography by Matt Connclly

Meodiels: Taylor Lorine from: Top of the: Line Agency, Sees Magazine's Gina Kejawa

What a howey to be able to buy the fashions
you lowe a1 any price. Sometimes, though, you
just need something new and good-locking
and you'we got doser o 525 or 5100 10 spare.
Bargain hunting can reap terrific wardrobe
rewards, 2 we found when we hit Goodbuys
and Syms. In addition to what we pulled from
these big-savings stores, we also found
spperdeals on designer cocktail dresses,
shoes, weskend wear, career separates, atoes-
soriee, s just sbout everything for summer
[For eammpde, black linen pants piped in gold

o

Steadman Gets Out of
Hear Dariorcom and Heads
to the Park™: This isn't
quite weird encugh Tor :
Melssa, but it's got her spirit g8
— purnpkin jeans {$1%.5%9), brick
cowhoedk top ($12.99], and a navy
and gold window-pain plaid oversired
blazer ($59]. All Enomn Symess Thinee-piece
totak: $91.58.

Mieets 007" if Holly
Golightiy had ever ren-

The Look: "Audrey Hepbum

dervous'd with James Bond.



T N N Ep—

pcpdal’m.rsmﬁu'j.ad:els{ntundﬁiﬂlll [ '!'-.‘ 5 :-_ :
We chose transitSonal looks hare, but ohvious- -
ly summer savings ane at ther peal. Get there
before autumn completely Fills the stores.

The Lock: "Elyn Wamren Goes Shepping
'With Hope Steadman™: Perfect for a
Saturday of doties shopping and a long
kancheon, Ellyn would hawe chowsn some-
thing like this red and black check Bea
Harper Mesa Design rayon shirt ($34] and
sarcesg wrap skirt (S28) with a studded black
suede Imax shoulder bag ($25) featuring

The Loolk: “Katharine Hepbum Spends a
Weekend i the Country™: You know how Kate
lioes: her trousers. 'Well, thic wildly coenfortabls .
taupe jamper with long split skirt is as good for
lounging on a sofa as it is for a stroll across the
grounds or a2 game of October badminton —
and only $29 [eriginally $99). The navy
sweater by British Vogue i all cotton, a per-
fect match at $32. (Allleather Allure flat in

$100. All from GoodBwys.

O SEEN

At Koand

AUGUST 19291
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Automakers report
the showroom slump
rolled through Aug.

By PALL THARP

Avio saley worg worss I= lals
Aupurl than mosl ccsnomisie ax:
pecied, dampesing Bopes Ehal
congussery are rendy bo bay big-
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Volume discounters

Superstores converge on Glen Burnie to duke it out

favor North County

Wihen Buosase Co. plarmers built
the first endchossd shopping makl on
the East Coast, they plunioed it
doem 10 miles south of Baltimore,
in Cden Burnie.

Three decades afler Hanmmdale
Mall putt itke North County com-
mranity on shoppers” maps, the
demogiraphics. <eemn [0 keep poind-
irg back thal way.

Lately, Glem Basrmie’s oommer-
cial hush has beoome a hot spot for
refaliers jooking (o expand, re-
vamp and experimenil. [nia makicr
of monlhs, a pumber of higle,
new-siyle “megasiones” touling
“everyday low prioes” have mureed
in., while other refallers have
quiickly swiiched pgears o befier

“Yous cant say s just a codnei-
dienee any e you see et kind
of activity. The research has besen

done.” sabd Jerry Shiclds, spoles-
mean for Alanta-based EFl:lrn-r Dhe-

fasd-growing
launched a majer expansion oto
the Northeasi, opendng #is first
Baltimore area siore in June pear
Route 10 and Crdnance Road.
s o 7 why Home De-
ot and 3 handisl of oilers have
alll gravitabed foward Glen Burnde,
redtsilers say.
: The localion appealed to Leed-
mark — the European-style boy-
permarkd thee sise of three football
edeks writh food, and home
and office goods emder ome moofl —
becanse 1.5 milllon potential cus-

tomners live wikhin IS miles of the
adlvern wmbles =F emidas I el Maed

of a high proportion of the single-
Eamnily home oumeers the chain tar-

THeer waser emeald Cadal = =

ty: “Yow look af the growth and the
way Washingion and Baltimeore
ane closing Info each other. Wiat
we have bs almost an inbersection
off braffe from: Washington 1o Balts-
e

The K mart subsidiasy openead
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THE ANME SFLINDEL CIPUMTY SUN — GIECRIGE FMOLSEY
Leadmark, a Fryppenmarksl the sire of three foothall fislds, chosa o buld n (Glen Bumes betauss 1.5 milion potental cusinmers e 'within 15 milas.

higge asscrtment of name-brand
sporting goods and clolihing at ko
prices.

Last weelr, Syms, a 31 -year-old
gppeared chalnm that started on Wall
Streed, made [bs Baltimore-area de-
but In the 55, fioasl

e s aom s e e e o e F ol ik
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Superstores converge o

Volume discounters
favor North County
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Wihen Roose Co. planmers budll
the first enclossd shopping makl ¢
the East Coast. they plunkoed il
dicerm 10 mfles south of Bakimore,
im Glien Burmie.

Thinet deczadiss afler Hansndale
MEall putt tiee North Coumnly com-
munily on shoppers” maps, the
demographics weemn o keep poing-
gt back that way.

Lately, ‘Glem Busmie’s commer-
cial hash has beoome a hot spod for
relailers locking (o exgand, ne-
vamp and experiment. Ina matier
of monthe, a namber of huge,
new-siyle “megasiores” louling
“everpday low prices” have moreed
fn, whife olher retallers have
quuickly swilched gears o befier
oompete.

“¥oua can ' sy iUs just a codnei-
dence any time yow see that kind
of activity. The reseanch bas been
done,” said Jexry Shiclkds, spoloes-
man for Atlanta-tased Home De-
jpot. the kighly saccessful chain of
hame-improvement warchoases,
The fasi-growing company
luancted a major expansion Enilo
ke Moriheast. opeming s first
Ballimore area stone in June near
Route 10 and Oninance Road.

It"s: oo miystery wity Home De-
pot and a handfial of others have
all gravitaled towand Glen Bursie,
retallers say.

The location appealed to Leed-
mark — the Europsan-style hy-
pﬂﬂrﬂ.rh:tﬂ:tsiulilhrn:ﬁﬂ:lnﬂ
fiedds with fiood, and hoee
and office goods under one rool —
becaase 1.5 milion potential cus-
tomers lhve withdn 15 miles of the
shore, also &t Route 10 and Ord-
namce Road. Besldes, Glen Bamie
offers an “established, growing

Glen Burnie to duke it out
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and

of a high proportion of the single-
family home owners the chaln far-
geis.

Flas, says Amnold Sedel, a se-
niwr vice president for the Ford
Lauderdale-based Sports Authord-

£y: “Yiou look at the growth and the
way W and Baltimore
are chosing &nilo each other. What
we have is almost an Infersection
dinﬂfmwmmmlj

Th]{mrtﬂ.iﬁwm
a &b,
hﬂnﬂmmnﬂ:ﬂmﬂuﬁ-ktﬂub.
off Ordnance Road, stressing s

THE ANME AFLUMIIEL COUNTY SN — GEORGE HOLSEY
Leadmark, a hypermariost the sive of $ree footbal fiskds, chosa to buld in Gien Bumis becauss 1.5 millkon potential customens Fwe within 15 miles.

Euge assoriment of names-brand
sporting goods and clothing at low

Last week, Syms, a 31 -ypear-old
appare] chain tkat started oo Wall
Sxreet. made its Baltimeee-ares die-
Eeat in dke 55,000-sguene-foot
space near lbe Departmenil of Mo-
tor Vehicles on Ritchie Highemay
frmeriy oocupled by Ames.

Thee famiby-rum Business chose
Glen Burmde partly becase of casy
acress bo the Baltimore Beltway.
President Marcy Syms sakd she ex-

cussteners Wil drive aff least

mdmstes for the “off i
men's, wWomen s and s

designer apparel. The chaln buys 4
Piaasesaaﬁ-ﬂ,?:gﬂﬁ-i



Voluma stores fight it out
along Glen Burnie strip

S o P T

end-of-season, overproduced or
discomtinued clothing.
“Wethink It's a great market.”
sald Syms, who watched throngs
of shoppers line up outside o
awalt last week's grand opend
mmmﬂm&mm&m
Burnie magnet works on custom-
ers as well as on retailers.
Shields sald Home Depot has
done well — in spite of, or maybe

said. “To some extent it helpa to
have pther businesses around,”

*We're pleased with the re-

. sald Lecdmark spokes-

man Segal. noting the store has

reached Its atiracting be-

tween 1 and 150,000 cis-

The Glen Burnde store and one in
White Marsh are the first (o break
into the Baltimore market.

To Sedel. the chaln’s suctess
means that founder Jack Smith

waa right four years ago in pegging

the concept as the wave
o i fabire..
*Thai's what the customer

“T don't see how all
the discount stores
can continue, because
their discounts
on
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ting the volume, e not meak-
what they be making
on & prochact.”




board of Syms|
Clathing Stw-:s, R

while working for his father, Morris.

How Sy Syms Rerouted the Rag Tade

‘hitrerness that he recounts how his
brother his offer to buy inlo
the company, once he had raised the
agreed-upon amount of $6,000.
When his bid was declined, Mr.
Syms know it was time to m-lkemt
on his own, and with his pariner at
the time, Irving Pomerantz, opened
their first store on Cortland Street,
near his uncle’s original store. “The
trade working in | business was lucrative fram day
thesfamily busi- | one," says Mr M. Syrns. “] started outat
it while going to | $150 per week. I made 530-25,000 in

| school and 13!!1'
while pursui

“My father had a small haberdash-
ery store in lower Manhattan on
Greenwich Street,” he recalls. “He |
sald collars, shirts, pajamas, ¢ic. He
started it in 1931. First it was
Dave-Ro Inc., then
then
| i i
Syms I:n.:‘ntd the
ropes of the rag

SLS yms — . | career in ra 1.-_, cha
n;ed his lnt oL} | broad went on television, if Tsaid Sy Mems
— pvetsees | Mr. Syms re- | that would be

a m:rmntiln em- calls his radio days 7 he =“50 1 took
pire of 28 stoves in fondly: “T used to mﬁ:mm- and "5 from
18 relevision mar- | stay in my room Merns and that’s how I came up with
kets, with an annu- | four, six hours a | Sy Syms.”

| al gross volume of gl day and talk, ad Mr. Syms established his mark in

| 5315 million dol- 1||.‘| O thmg: i | the retall cdothing industry by sell-
lars. devised a system | ing wellknown designer labels such
ii.'u mrldw: ﬁdmmwhnﬂ'uﬁ%mhﬁﬁnl[}wﬁrﬂﬂm
ashion, Mr. Syms | af While at | Blass, at least 50 maor
Sl v yoompest, oY DY, A Discountiing. Mr. Syms | trademarks _i London Fog,
of eight children worked at radio | Hagar, Hathaway, and Gant
born to two turn-of-the-century station WINS. Several years later he | reduced prices. Predicated on 'hi.gh

ants who came from Kiev | was auditioning for a five-minute | volume and relatively low margins,

and . Mr, Syms’ first expo- | news spot on the popular late-night Syms business strategy is
sure to the clothing business came Sid show on WEVD when | to appeal to the consumer

he decided to break out of radio. “I
go to this audition and in the ante-
room were about 40 men, gays with
ﬁﬁr white hair.. I zay “what

Designed to evoke a “no-frills®
look, Syms stores have common fit-
ting rooms and take no national

bare-bones [

did T breka my | credit cards. The il is
back That could be me 20 vears | intended to send a clear message to
r:mnm:hy.” the customer: At Syms the emphasis

Thou yms speaks tenta- is on quality and price, Rot on ¢xped-
tively hl.:dmmﬂm: family | sive surroundings. “The
Plaase turn to Page 16

business, it is not without a trace of




Syms ngl—Suited Firm

cal effects to the consumer are more
i than the product you are
selling.” says Mr. Syms, smiling

“Eyerything is off-price, not dis-
count,” he says of his marketing
approach. “1 buy under wholesale.
Ohur guide is to sell ar retail within
10% of true wholesale.”

Trading in merchandise at terrifi-
cally low prices, Mr. Syms under-
stands he has (o encourage
top-of-the-line relationship with his
wmﬁmhmhﬂwﬁhtwlup
his manufacturers satisfied that Mr.
Syms made a phic jump in
1969 and opened a on West Fla-
llﬂ‘ﬁrmﬂiﬂlﬁﬂlﬁ.'[rﬂﬁtﬂl
store in Florida to ingratiate myself
with manufscturers to $ell summer
merchandise during the winler sea-
son,” he says. In short order, he con-
structed larger and larger facilities
in the Bronx, Buffale, Paramus,
Roslyn, and Westchester

When the FParamus store came
aboard, the company added a line of
women’s clothes, since there were
few male shoppers in the suburbs
during the day. Simultaneously, bir.
Syms introduced another marketing
innavarion _ the automaric-mark-
down system — whereby cach item
of clothing is marked down in price
every 10 days. He says that this con-

cept "hlew the competition out.™
As the enterprise grew into a
retailing gi: Syms brought
fiour of his six into the cor-
porate foldi “My father can ralk
about business all the time, It's his

passion,” savs his daughter, Marcy
Syms, who 1s president and chief
operating officer. “We share two
basic renets,” Ms. Syms after
working for her for 13 years.
“respect far the consuper and the

As international chairman of
Israel Bonds and treasurer of Yeshi-

business acumen and zeal to th
Jmmhmmmuuiqr'ﬂﬁrmﬂrnt
|:mwmﬂ¢mmmhﬂw
tion more to an Amiﬂnm
operation - rather than a ist
® eayg Mr, hi=

nf! coming
vechiva Universi
resources, | E

founded the Sy Syms School of
ness in 1983 as part of its under-

aever mix in politics: 'm a me
chant. I sell suits and dresses 1o
munists, anarchists, as
well as Democrats and Repu
cans. 1f I back any candidate, if 1
lend my name, his opponent and his

followers may be annoyed...” ays
Mr. Syms, “and they may Stay out of
my stores.”
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Sngs oo avalable n

Westchester — Mov, 1.2, 3

Morristown — Mov. 15, 16, 17
Bowlon Ceaober 18, 19, 20, 21

Looking or & special gitt?
Gift Cortificates are always avallable,

““The Only Eyeglass
Thinner, IsA
Contact Lens.”

The New
CN Lens o

Only Ar
The Eyeglass Profesrionals

If you're tired of wearing thick
lasses, then let Clairmomt-Nichols pro-
;h: by fit you with a stylish, light-
WELEN, SCrate pair of glasses that
will absorb 59.9% ubiravialet light, And
rndl.ngrgrur eyeglass thickness almost
0% . The ondy eyeglass thinmer it a con-

Esct bens, which we also carry.

CLAIRMONT-NICHOLS =x m:
1016 First Avemue at S6ch Sareet (21) 7581546

i NEW YORE'QOCTORER L, 1991

wn's kings and quecns. “Everyonc’s kill-
g off [the] designer [category],” savs
Kal Rutienstein, the Bloomingdale’s style
czar. 1 don't think that's the case af all,™

Like most retailers whose stores have a
big stake in the survival of labels they've
relenthessly promoted, Ruttenstein thinks
expensive clothes will return with a
healthy economy, Meanwhile, desigmers
are hedging ther bets with moderadely
priced hncs that keep them conmected,
however tenuously, to reality,

Donna Karan's DENY sel the new ione.
Like the Gap, Karan served up basics, bui
with a twist of high style, Her collection for
spring 1992, shown lost month, was insou-

shopping olfers something for everyone,
Calvin Klein's appeal, on the other
| hand, is a5 sim-
| ple as ihe denim
| bt pamits, mecsh
| T-shirts, and
| biker jackets he
| showed at Cal-
vin Elein Sport.
Klein has
smapped his
Sport line inio
focus by return-
mg 10 his forie.
Mo designer
does sex betier.
(H all the low-
priced lines

meered another nail into the coffin :;{-Enih | here im

ciant and appealing. DENY's one-shop |

IE'—]:E IL'.EIL"I'iHE (13} |'.|1.|.I]|.'r;. u-m:l po-
| liccomen, By 1911, the two had prospered

| emough to open & branch in Pards. Ower |
| the years, pairons have ranged from John |
| Jacob Astor 10 Al Caponc to Jobn F. |

Kennedy.
In 1975, Irving Miichell Feli bought

Sulka. In the carly eighiies, he sold 1o Sy |

Swymz, better known for his discount empo-
riums. Branches opencd and closed, and
Sulka Mloundered uniil 1989, when Luxco,
the lumury-products company that controls
Cartier and Piaget and owns stock in'Y ves
Sainl Laureni, bought it amd browght in
Neal Fox. Trained at Brooks Broghers, Fox
came of ape &5 an cxoculive al Moiman-
Maorcus and went on b0 run the Raleghs
and Garfnckel's departmenit-siore chadns.

Fox decided to tum Sulka indo & couture
house for men, providing everything “from
underwoar out, ©
The wdea s to do
“big. big busi-
meds,” just hke
Hermés or Lowis
Vuirton. “Sulka
weas mered ar Uhe
past,” Fox says.
1 wanted [0
make 1 timeless

again.”
Retaining
whal was tﬂ;,lﬂd

about the old
Sulka=—its cus-
tom manufac-

shown in recent turing, much
weeks, the most done by hand:
fun was Michael its shiris, ties
Kors's. The de- ] (**the best in the
5ig1ll:r himself i s 2= world,™ Fox
provided narra- Trside itee mevw Sulka stove, boasts), and fur-
tion. “[on’t ask — - nishings like Ca-

me prices. ... | don't kpow. | , resona
ble. . . . Every group can be wark clothes
or casual clothes, depending on how you
wear it . . . And if you're at the beach and
you wani—spur of the moment—io show

3 | ¥ou can do anything with terrycloth? The

| white terry wedding goem! Throw it in
[ the washing machine and wear it agwin
| the mexi day."

SPRUCED-UP SULKA

LIKE CHANEL, HI‘J-IM".'L AND WL BEFCERE
it, ‘h‘]ﬂl’"ﬂ.‘d’d Sulkn, smother once-molder-
ineg classic, has potten a fce-lfi. Last week,
the new Sulka, which previewed in Beverly
Hillz, was unverled mmoa merovabed SPaEsE on
Park Avenue and 55th Sirest. Loaded with
retocled merchandise, Biedermesier [umish-
inges, burded-elm-dook shopping bags. stabe-
of-the-art service, and a witty new sdvertis-
ing campaign, Sulka has its sights st on big
| pame—the city’s best-paid, best-dressed
| T
Az it happens, Amos Sulks, o Pennsylva-
ria clothing salesman, snd Loon Wormser,
a French shirt-cutter, began their business

pone’s favorite silk robes; and its interna-
tional image—ihe company i adding
tailored clothes, sporiswear, personal
shopping, on-site laundry service (87 per
shirt, returned in a package ke new), and
compauierized wardrobe comsuliing. Fox's
ileal customer “has been through Boss

| angl Armeani,” he says, “He's the well-

dressed guy sitting in first class, and you
can’l guess what nationality he is 1'mi try-
ing o give that guy a home."'

Fox offers wp one of hiz new ads, a
headless torso in luxouricus Sulka siyles,
paired with headlines like For THE Max
WIKD KNOWS THAT BULGAR] ISN'T NEXT TO
HURGARY nmd FOR THE MAN WHO KNOWS
THE RITE 15 NOT THE CRACKER.

huzzy alpaca bench warmer, $2.150 for a
cashmere jacket. The price tag on a but-

He's a man who'll pay $1,450 for a |

tery black napa-leather blouson jackei is |
well hidden. If vou need to find it to de- |
cide, don’t bother. If you have 1o ask |

[ about quality, you don’t understand. |

[ “You can't see our whistles and bells,”
| Fox says quictly. “Bul you'll know i's
| from here i you have i on” -

Fhoiogreph by Arshrw Cam
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Pruioa by TOHY PALMITRI

NOT WITHOUT
A CAUSE

ne would never know

that times were

tough by the turnout

al the National Con-
ference of Christians amnd
Jews - lancheon last week
An overflow crowd attended
the event to homor Alan
Dumain of Saks Fifth Ave-
oue, Jack Scheliz of the
National Retail Federation
and Herb Geoldsmith of
Members Jmnly.

Despite ihe stellar turn-
out, there was apprebension
at the cocktail party about
the opreoming Christmas
holiday. Aftendees com-
plained that since retail
busimess in general is incon-
sistent from week to week,
it 15 -neariy impossible to
predict how the seagon will
shake out. They all seemed
in agreement, however,

that is was essential to get
an early jump on s:=lling

Later, while accepling
their awards, the three hon-
orees falked about every-
thing but business. Dumain
thanked his mother and late
father for instilling in him
the insight to appreciate
“what I hawve and other peo-
ple don't have™

Schultz, who was forever
scarred by the death of his
son on the bombing of Pan
Am Flight 13, praised the
NCCJ for its work towand
creating harmooy among
different cultures.

Goldsmith, who has
spearheaded a successiul
corporate anti-drug cam-
paign, took the opporbanity
to continue his war against
drugs. “‘Drugs are a na-
tional emergency. And they
can cause us to lose our next
generation of leaders - amd
customers,'” he warned.

—JEAN E. PALMTERI
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Retailing’s Wistful Christmas Dream

Corgisged froem Pagagp
wershly of Michazan™s Consomer Sur-
wey Research Cember,

“I1"s possible that Chrsamas from
novr on. will Be Bke this, with lois and
kots of sales.™ sakd Mr. Jobnson ol
Shaping E Associales “And there's
ne reacson Tor e coresmer 1o thindc
thal's a bad thing — they spend less
miowsey and s2ill 2=t whan fhey grant ™

Bui semething more than mere
bargain hanling may be afom.

Alce Bird MeCord, senier vice
precident of the Mational Readl Fed
eralion, a Crade proup in New Fork,
sevs & Imkage besween Chrisimas
shopping charges and population
shilis, such things as e comstrainis
on the individuzal and the growih =
the number of working women. Bul
the mesi imporiast Facter, she said, is
changing coemsumer valoes.

Shoppers ame older and betier in-
formed, s McCord said, aed thev're
applyizg their knowiedpe end expery-
emce (0 punchasing ““They iend i be

| more praclical. They are bess easily

cminced by promclionall Jewices,
and they are more lilkely 10 buy fewer,
berier quality ibeme,™ she said ““The
Christmases when you saw an ilem
Eke & Pet Rock or something frivo-
s or cotrageonsly expensaee sell-

A monthly study of consumer st
e by Shapiro & Assocmics (oond
| Ehal 44 peroenl of those surveyed in
| September saad they planned te spend
| Bess on Christmas this year thas lasi.
By Bast month, the figure had mses o
47 percenl. Althosgh Shapiro & Asso-
ciztes won'l redease Sala from all
their seaiiment surveys, wkich mn
back o the early B's, they say the

Not a Whole Lot of Jingling Going On

Total retail sales at cepanment, vasbaty and miscallaneous gensral merchandiss sioees in the combined
Mowamiber and Elunmtafh:iﬂ?'_mmm bilions, and percent change in sales growth.

SELES ARE STALLING . . .

finaactal aspecis of the business and
negiecied o ocultivane jls theatrical
efemerds, whiach have Irsdwmionally
drivvn: retanl operations, particulariy
&l Christmas Instead of simving o
siock merchandise sobd by noone else
or generale clever promolions o
draw shoppers, stores began relfying
on markdoens o penerale cash Maow,

Bul, paradexically, thouzh ey
aren’l srrege lisg under massive Sebt,
discounters see plenly of dilfioulties
ahead Mo, like K Mam and Toys 'R
U=, are counting eeesl by on price and
wolume by save their Chrisimas sea-
som. Tows "R Us, forexample, isbring-
ing oun & caaloges: for the first lime
this vear, and il is filled with discoeni
cosmpons warth S173 T To obtain one, a
CUSLHTET must visil the store.)

K Mart is placieg ils: beis on cord-

. AS THE GRO'WTH RATE TUMEBLES

|".=3'—'|"-'_|Il 51 :] owth n I:JE'ET-F-
ared Decambsr rotad sakes,

Learning a Little Discipline

ETVENGDEES Lo SEve

T S Tk Tomes

ilsel oo caking dediveny.

RET-'I-I!LE RSarecosnlingon  &rs withoul aciually commatting
leam

them From the markdoan

makady thal has aiflicted recent
Enlifay selling seasons.

Federaied Depariment Siores
Inc., for example, plans o stage
roughly the samenumber of dis-
Crefionary promotions — sales
diesigred to beild traffic in siores
— @5 L Beas in dhwe fast chaee
Chrisimas seasons. Bot the com-
pany's presadent, fampes M. Tim-
merman, warmed that imees-
Bomes are so gkt thal slores are
Bk ey Do 2Tl ot of e rchandise

“Inventory pians throsghost
the industry &re so comservalive
that B salkes po betier than
planned, thew'll be sold out awhile
before Christmas, ™ said Deniel D
Berry, & recadl analyst a1 Kidder,
Peabody. “*[ think you’ll s ammn-
usally low beved of mariodosns.”

Receni hisiory, bowever, kas
demonstrabed thal ght inves-
lories do mod g rantes againgt
panic sakes. Inthe months befone
the 1358 hodiday season, stores
were 2l braee e e abeog? igyes-

=
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Chrisimas spending senlimenl trend
has generally been bleak since 1589,

Some anahysts think the American
public’s movement towznd geality
and valve and & tursing away from
ooftepdons fonsumpHion = related
b the growing awareness of envinon-
mental issues and other comoerms,
like: ureemployment, crporate &orwm-
sizing and an wcressiig focus oo
family rather thas ssif.

A il is in ewery busisess oycle,
you're (alting akboni an aversion be

place 200, & consulUing firm G Coral
Gabl=s, Fla,A said comsumers will
loasen thedr grip oo their pocketbooks
once Lhe ecomomy improes — bet nol
Loy the poinl they &d in the BMs

“This is a wery discriminating con-
sumer, 2nd thal isnot poing 1o chaage
when the business oycle picks wp
again ' M Terk said “They won’l
toderate bousy service, old stores, and
shoddy merchandics, o matner what
s price s

Fleasimg thic new corsumer a1
Chrstmastime has peoried many e
taiders; some even confess (o being
beredi of bright ideas.

“Yioo have 50 many peigle seiling
lhe same menchandise thal price &
almest the only thing thal drives
sales ™ said Frank Dorelf executive
vice president and penerall teercham-
dize marager of Eloomanpdale’s. 1
becosmes a malter of wBo bas the
whemper -
= The extent this has becoms 3 proks-
lem (or department stoees is evident
ina sarvey of § 00 people by Tactical
Reail Sokstions. The firm found that
75 percent of thase geestioned Teln
depamment siores pul high prices on
merchandise jusl so they coulid mark
them down and adverlise a sale. And
&8 percent sakd that albouph they

relakkr e amables 2n Ped s o rrme

coupons worth SEFE (T obdain ome &
cestomer misl visil the store.)

K Marl is placing s belts on cord-
bezs ralcels, dnlls and serewdriv-
ers; bone socurily devices, and i
lime rofberskaces [beiter known as
Rollerblades), bul 1he corepany will
be happy with Christmas sales only
“mooderslely beiter™ fhan kst year,
sai] Oipren F. Keaper, vice president
for mvesior relalions.

A Tew Brrave soals are experiment-
mg with new approachss

The Hartmarx Corposalion, whick
operales Wallach’s, Barme Pace and
Harl, Schaflner & Mars, amang olh-
s, mailed a video Christemas cala-
e o 150000 of ils bet? cuslamers.
The the vides will
siend out freen the mass of cals-
bogues in dhe madl and capiore weary
shoppers' altenlon

W think the real risk e our s
ness is staying stacic,” said Joho

Eyler, chasnman and oiied executive
of Hartesarx's specialy siores Jivi-
E= 8

Cher regadders have soughi be soft.
en their image of pricey exchosiity.
For the first 1hae since 5is founding in
1974, the Skarper Image, which spe-
cializes in glitry Righ-tech items, is
stecking riesrs costing kess than 550
“Whai 1 realized was that we had
uremendous. lost traffic in the stores
b most ems were 00 EXpPeRsIvE
lor the people coming in,” sabd Rick-
ard Thalheimer, founder and chair-
man of the company. “50 we el
leoking Tor iwvatiee, usususd, foy
fiewes poriced heatweem $0E and 249

merman, warned dsal irveen-
DariEsS are 5o Ught that siores are
likety Lo =2 ot of menchandize
b-ﬂl:{u-rtmmdu-wruart needed
Mar is als practicing faven-
oy discipdine, said Orren F.
Kmauer, vioe presideni for imvest-
or relations, holding spem oplions.
tabuy merchandise {rom sappli-

S e T - - Sy +

panic sak=x (n the months before
Lhe 145E holiday séason, stores
were 2k atamal irrees |
fory conirol. Bul by Dec. 3, with
few shoppers showing & willing-
ness Lo spend, many stores sian-
e slashing peices. **

there will be a Hide betier disci-
plice this year,’ Mr. Knawer said i

Meiman Marcus Began Dwo years
agn be devole some of its catalague
papes 1o gihs for less than 550 and
bess than SE0D. The stralegy is @
Alfrect oot -Consiins costomeers wha
eghil have thoughn Neimen's was oul
of thesr

TANEE.

Neiman's hasn't moved away from
big tickes items, but some of de
whimsical glamesr is absenl. The
premiber “his and her” fem in thesr
catalogoe s year is motl 2 Chinese
jusk or a pair of camels, as in the
pasl Instead, it is the civilian version
of the military's LTV Hummer, the
boxgy vehicle used in the Persian Gull
war o replace the Jeep, The price:
§50,000), Memman exEruTYeS are quick
o posst ot ihe gill"s uiErsrian na-
fure as a recreabiomal vehiche

“In the pass, the morme: ool rageous
the idea for & his-amd-hers gill was,
the betier,” saad Bermoe Fefwes, pres-
ident of Meissan Marcus's mail coder
division. “Unility wasn pan of the
equalion This year it wes"

Bt mest merchans seem wary of
making bold pew ellorts, prefierring
b rely om the tried and, ol recem by,
crse. Many will cry o oulds one an-
crher with lavish window decoratioms,
install a Santa Claus soewwhere on
the prousd floor surroundesd by [ake
enosw anad moura Christmas crees les-
inoned with ousands of gikded vma-
ments and gimeering hehis

1 think the whole ndusiry could
peotably e some innovatin and
creabtivity,” said Mr. Dorofd of Bleomn-
mpdale’s “The Christmas besiness
has become so promotional thal you
don't foous on umigue and different
alferings beczuse voo «an™ alford 1o

- s
: §

lake markdowns off that sert of mef-
chamdise."' 1

Many refailers and indusiry cos-
sniants admit v a ok of ideas about
Barw o pet e industry ool of fhe box
i has pushed ilsell ingo, Thaese thas dio

harve 3 prescriplion offer a sirsaghl-
forward approach:-guick B3 your pms

on price or else fingd a way 10 offiér
poods kal ne one has ard pre-
vide some other exclusivity, like
fectam or service ar high ary.
“Inssead of giving Lhe castamer |
he wamis al the righl price the impa
L2, they give the customer somd-
thing that may not be exaciby wha
wEns — i yhe 1's nol e raghil si
ar dhe might oolor because they donlt
kave @ in stock — but il's cheap!™
snﬂHath.MMbﬂg_prﬁ:ﬁ:
of Marvim J. Rotbenbery it a ]
consuling e based in New Jersey.
""They Tail po umdersiaed that these
valoeConsCices CUSLOMETS Ene M
just Ivakisg for low prices, Lhat theyll
pay Tull price as long as they have ﬂ'F
poods ihey wanl"™ |
Eat mzay of the large deparimest
sigres novw lack the financial
b gaseide om the exclusive menchag-
dise that might become e nexi Cal-
bage Pacch doll and rack up lu
profas — bul might equally well :
They alsy arme meloclang 05 risk
funds on deep imvenstories. |
this year many slores are carmyi
:imLhTrw-:-rks,hnpin;glurtdmerngE
need 1o take pre-Christmas ssark-
dowms il siock isnt moving fa






IS THE STREET

OVERLOOKING
CONAGRA'S BOUNTY?

o e major players ‘lLa-Tl
dumping & siock, ehould in-
vastore avold iU lke the

'|=|n,=|||r;:? Mol necessarily, At least mol
when the eampany 38 ConAgra, the na-
Uon's sceund-largest food RROT.
True, buyoul & lst Kohlherg Kra-
via Roberis nold & 10.9 million block, or
T of ConAgra's shares l'-lll:-'t'l.undinli::1
in Boplembuer, and Salomen Rrothers

= fallowesd by unloading ¥ million ahares

in Detaber. Bul with the alock naw ot
43, down from & high of 48 in August,
Bupne SAVYY [ran pre convinced Lhal Lhe
shares are a compelling buy.
“ConAgra ropresents excallent val
we,” sayn Doslon moncy manager
Larry Mrrks, managing parteor of
Hurbor Caplial Management Marks,
wha has bean buying, thinks the Stroet
has yel lo grasp ConAgra’s lremen
dous growth polenlial, moling that “it
hus niways been valued At a sigmificant
discount o the resd, of the feed group.”
Marks explaing Lhat acquisitiona
have tranaformed ConAgra [rom &
purely commodily-based company inte
f Tood processor wilh annusl sales of
nearly $20 billion. He noles thal for the
st w.-i'““' ConAgra has poated
compounded eamings growih excead
i 20% and a retorn on equity sverag-
Ing over 22% wnnually, 1=
ial management, disciplined financial
standurds, and & slralegy glving tho
eonsumar ‘betlor food' are behind the
company’s sscecsa,’” pays Marks,
WHAT'# coomNe, Ho thinks that Con-
Agra, which acquired major food-prod-

uels moker Deairice in August, 1990,

and Golden Valley Microwave Foods in
July, 1920, will eonlinué o expand
through acquisitions. Internally, Marks
expecia ConAgra's growlh over the
next three years Lo be driven by &ore-
eovery in meal-proceseing marging, fe-
eeleraled profils in its frozen and dry
grm:ﬂ:.l operntions apurred by Hoalthy
denden and Hunl/Wesson producis,
and reduction of debt. ConAgra's pre-
pared-foods divislon accounts for TR
of earnings, and ita Agri-Products unit,
whirh sells erop-prodection chembsals,
feriilizera, and animal feeds, conirib-
utem 12%, The trading and processing
unil, which Lrades sgricultural com-
modities and oparates the U, B.' larpest
flasur mill,"accounts for 10%.

&
ETT .‘.Hl |.ll LT
Aok e
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tain percentage. If the elothing, nm!.lar
overruns or closecuts by famous de
gigners, still hasn't scld in the [ollow-
ing five days, the price cut agnin,
Chairmsan and CEO By Syms and
daughter Marey, the -;_a:nrnm B presl
dent and chiel operating officer, own
80% of the atack. Rather than pull back
during this reccasion, Byms says he
has betn sesuting for mew lacations,

malaly In Chi Boston, and MNew
York, to “ex ugl‘:'hlhly i

With no drl:t, Byms has been able to
finance its a:pl.mmm from eanh flow.
"It's about the on M}; unleveriged bip
retailor in New Y mays one MNow
York money manager, who specolntos
that the family may take the company

rivate sinco ita atock in so chenp. By

yma says he isn't thinking of buylng
back stock—aor selling out—but “at §25
a share, we may be Leupled.”

mping o $2.50 in
the year ending , 1982, and to
200 in fiacal 1898 from $218 in flacal
1991, He thinks the stock will hit &) n
12 months.

Analyst Btephen Carnes of
Jaffray & an'lm:d is just ma bul h
on the stock sa Marks fa: "num}:l
ny i one of the best Iung-l‘.wm
bels around.” He thinks Eaﬂet
Unilon will ME m mﬂl:lmmﬂ of

with oversdis, -
EH beeome the major 1.8, luppm
of food” Carmes figures the stock
could kit 100 in the next three years.

SUCCESSFUL SURGERY
AT CYANAMID

W B atch the stock of Amoriean

[ 1
Cyanamid from here
on.” Thal's what one Now ||
York money manager says now thut {

word of Cyanambd'a conversion into &
medical-products company 8 slarling
“t& apread. Cyanamids ram o di-
veat moat of its chemical atinna la
well on its way. On Oct. 24, Btandard &

Poor's reclassified Cysnamid hy mov-
ing its stock, now ullms: 8l &, from
Thiversified Chemicalss to Divarsified
Health Care. -

What's nat yet generslly sppresiniad
s the extent of Cyanamid's mave into

off-price  apparel retaller,

But to some Street pros, the

peal deal is s atock, now at B—about
equal to the company's book value and

B:rpm-urlbnmd:ts.m- n

at & modest price-enrnings ratho of B
“With = n business, Byms could
be worth 18 to 18 times earnings,” says
Clajrvest George Clairmont,

who hos besn lrupplnr up shares.
Baxed on his earnings estimate of
$1.10 & share for next J'ﬂl.', l:!alnnmt
thinks the stock sould double in the
next 12 months, The mmm hurt
Byma's 1890 earnings, which fell—af-
ter riging for four comsecutive years—
to B4 from $1.09 in 1989, For 1804,
Clairimont 804 n shara.
Primarily ted In the Hortheast
end mid-Atlantic reglons, Syms a%;
mtex 27 stores in 17 mhrd markets
SOMpARY U8eE A presst mnhng EyE-
tam wharghy merch that dossn’t
pell In 10 dayw in marked down & car

UBE DU E WLEEMNOVEMBER 11, 199

equipment for MIR, or minimally inva-
give purgery. In MIS, surgoona monipa-
late instruments inserted into the body
through small ineislons. L has become ||
the procodures of choice for gall-bladder
and meveral other types of surgery. In
the next alx montha, the company’s De-
vin & Geek unit will introduce & line of
hand-held instryments for laparascople
NEaion. ampe, dimorkor, oo
retraction grisper, £
BCISROLE, ln% n&dm{dh!uhn}dlr

“As a streamlined company gettin
B0% to 60% of earnings from heal
care, Cyanemid deserves = higher p-e,"
argues pnalyst Harvoy Stober of Dean
Witter Reynolda. Some big Invostors
say Mis should push Cyanamid's po,
now 18, to the ur Jevel accorded
most stocks. In the next & to 12
months, Stober expects Cyamamid to
trade at & pe at least aqual to the
market's, which should push tho stock
up to the Bla. :

FEdARTE



T, MAXX
B Headquarrters: Framingham, Mass
B Menchandise: Mame brand clothes for men
women and children; most stores also have gil-
tware, housewares, Some slores Camy Woinen's:
shoes and gold and sterling sibver jawelry,
W 1990 pedomance: Earnings of T.J. Mz noi
avaiable. but paremt company TJX Co. sa
fiedl drom STS.T milion m 1989 1o $74.1 million in
1990; T.J. Maxx 1930 sales were $1.9 bibon, (1]
from 517 béleon in 1989
B Stores: 409 stores in 44 simes. Thirty ssoves in
Flarida, including locations. in Brandon, Clearwa-
ter. Ganesvile, Ocala. Sarasota, Semincle, Tal
Rhassas @) Tampa.
B Growth plan: 45 10 50 slores a year for the
next three years. induding more siles in West
Central Flonda

Tight economic times and wary consum

By DAVE SIYMANSKI
Tribune Stalf Writer

TAMPA

haron Rodd, a B-vear-old mother of ope
[rom & =sburty north of Tampa, used o
be a loyal deparimesd sore shopper in
malls

Bat today she maialy skops ofl-price sfores
n sorep shopping cenlers =2ar her home. Off
price steges sell name brands 23 perceat Lo 60
percent below retail

Rodd, a panidime secrelary, admits che has
lo spend meore time buniisg for Be right sizes,
Erands and colors at an ofT-price store, but she
dioese mind. Speading fime means saving
maney, she says.

“Wou can alweys find the Hese, ™ Rodd said.
“1 have fosad the prices 3 percent to 70 per-
ool bwer bere for dresses. See this $11 4-tod-
dier bays sweat shirt jacket? The same exact
jrckel was §40 at a department store. The
same jackel [ donT bother going lo the mall
e,

O course, not ail shoppers are Hke Rodd,
Some say ey prefer deparimsent siore mer-
chandice, service and almosphene.

Bul Rodd is clearly oot 2done. Thoosands of
other womes like ber — married, young. work-
g middle clzsg, with childeen — represent
the targel cesiomer for offprice retailers.
Those CUSlomErs are savicg they doa'l expect
b gl department slore service zad amblasce
when searchisg lhrough offpoice stores, so
they don't miss il

That's why, as (ke ecopomy conlinges to
stumile and personal income growth stagnales,
ofl-price. retailers are eajoyisg a revival. In
1550, off-price and outdet stores reprecenbed 9.4
percesd of the §110 billion apparel market s
£3 percent of @ $100 Bilicn markef [n 1957,

“We've had a sales imcrease sach monlh,”
523d Hen Haofield, manager of (he Spein Mart
Slore in Sppth Tampa. “Peopde are looking for
brand names for less money. Thats why we're
doing well.”

As a resill, olfpricers plan oa explolting
the more [rugal, more conservalive shopping
sttinsdes of the §9%0s.




Prices at d&oouniers like Wal-Mart, Kmart
or Targel are still lower, bt edl-pricers claim
COEsNmers can't compare dsoosat -slore -
chandise wilh their merchasdizs They even
bristle &l the suggestion hot lhey Be called
discopaters,

TJ. Maxx explains it this way: A flies
blowse al Kmart & made b sel] al 31259 Bul a
F20 blouse a8 TJ. Manx s actoally made {o sel
. al §35 in & depariment sligre becapse they
Come from e same suppliers,

OMf-price price tags refaforce ihis marked-
ing pechnigue. Offprice stores list g higher
“ompare at” price oa d@eir price lags o oon-
bras! with Che store's price.

For exampile, &o odl-price lag on a 35 per-
cenl polyester /S percest ravon Pierre Cardin

keep the selection fresher. Every 10 days, i
Ebe diress poes mosedd, the price = ma

| down
. ﬁﬁ?ﬁ' m—iﬁ?ﬁaﬂa o Eeep prices

kow by

M Buyicg in velume and lale i the season
b gl pood prices o2 leflover ar OVETTED E0cds
and in seme cases, cleardy labelad Erregulars.
Less than 5 percent of T0 Maxx's stock is ir-
regular.

B Carrying low overhesd inciuding & bare-
bones sales stlaff, small administration, Spartan
Slore devor and few services, Many siores do
nol offer Bores with merchandics

B Dodng their own distribution, avoiding
oty drop shipments 1o indevidual stores

lﬂefngtnmmurnzsrmrmmmp-
pliers, sech as an advertisiee charge (o gse the
supplier's brand mame in advertisiag or a fee
for refurning ursold merchandise. Odt-pricers
also limi advertising costs in penersl becasse
they clafm 5o have everyday low prices and

Il Dead o P Wep .
“We wind up selling witkin 10. percent
Tlﬁ-l.’- Bholeale nres ™ eaid sl M s - oont
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Tl MAXX

B Headquariers: Framingham, Mass

B Merchandise: Nama brand dathes far men,

woenen and chidren; most stores also have g

biessra, hOUSEWEIES, SOMeE SIDNES CAMmy women's

shoes and goid and stesling siver jewedry

B 1990 performance: Eamings of T.). Maxx no

available, bul parent company TJX Co. samings

fell from 5757 milon in 1989 1o £74. 1 milon in

1980 T.). Max 1990 sales were 51.9 Gilkon, up

from 51.7 bilicn in 1989,

B Slores: 4085 stores: in 44 stales. Thirly sores in

Flowida, inchading locabons: in Brandon, Clearwa-

ter, Gainesvibe, Ocala. Sargsota. Seminole, Tal-

ahassee and Tampa.

B Geowth planc 45 to 50 stores a year for the

nexf fwee years, mclading mone sl23 in Wesl

Casrviral Florida

MARSHALL'S
B Headguariers: Andover, Mass. A dwision of
Madwille . Coonp. of Bye, WY
B Merchandisec Clothing. gitteane, jewalry and
luggage
B 1990 Performance: Marshail's earnings not
pravided, b Mehrlle eamings fell from $398.1
milion in 1989 jo 5385 3 midlon in 1990 Mar-
{ shall's had sales of $222 billon in 1990, up from
| $1.9 bifion in 1589,
| B Seores: More than 400 in 39 states, including
41 im Flonga in Tampa, St Petersberg, Claanva-
ter, Braderdon, Brandon, Ssrascéa and Lake-
kand.
B Growth plam: 1520 stores a year. n West
Ceniral Florida, fooking 21 expanding imo - exiEt:
Mg and new markats.

i

Bul Rodd & clearly nod alone, Thoasands of
oflbsr women like her — married, young work-
ing middle ciass, with chibdren — represent
the farget customer for off-price retailers
These CEsLOMErs 2re sYINE DBey donT expec
b pef department store service and ambiance
wihen searching thmough off-price siores. so
ey clon 'l miss L

Thal's why, as the economy oontinees (o
Slumble aad persomal intome gnowlh stagmabes,
off-price. retailers are enjoying a revival. [n
1950, oilf-price and cullet slores represented 2.4
peroeat of the $110 hilliom apparel market vs
&.3 percenl of a 5100 billon marke! in 1987,

“We've had & sales increase each moath,”
said Ken Hathield, manager of (he Stein Mart
siore in Soulh Tampa. “People are looking for
brasd mamees for less money. Thal's why we're

As a resull, offpricers plan oo exploiting
ihe mare frogal. more conservaiive shopping
abtiludes of the 18N

0 the five leading off-price netailers oper-
abing in West Central Florida, all are planning
0 Eecrease their presence. In (he asxt five
yezrs, T Mexx, Marshails, Ross. Siein Man
and Syes plan 0o biedld af least 370 more Sores
chrogpioul e country, many of thoese on Flor-
da’s wes] coast

While ofi-price retailing has prows more
popular recenstly becagse of the recessioa, the
cencepl 5 nol pew.

The industry began in the recession of the
mid-19710s, when discrelionary Boome was Em-
ited. The concepl began in Massachuoselts with
T.J. Maxx 2ad Marshall's setling up Sparian-
lesking stores patside of Boston.

Since lhen, olher compasies, sach 25 Jack-
sonville-based Spein Mart, bave sprung sp. 09
pricers, while still specializing in appars], hewe
added jewedry, shoes and Tragrances o (heir
e

Recently, some have redessgniad their store
layouis in the famdliar circular “racetrack™
floor design, and mare clearly marked proops
of clodhing, such as mes, jumies's and infant's,
o meake shopping essier.

The copcepd kas ooalisued o grow and fo-
day lhere are more than 1,000 off-price stones
in the countiry, including 115 in Florkda.

Puol in the path 1o lznger exarked share are
Foar large, experienced and entrenched groups
of compefsiors: mall deparimend siores, such as
Buordises, Dillard's and 1.0 Penmey; junior de-
panment Sores BB ST cealers such 55 Bealls
and JHyrons; maH specialty stores, sach 5 The
Gap and Limiled; and (he hupge aod prowing

Lorraine Hasell of New FPort Richey drove to a Ross store in

di=soounl store chains, such as Walk-Mart, Kmari
and Tanged

Whes consumers make shopping decisioss,
they say [hey study price. value, comsistency
and Ejmeliness of merchaadice and the lime
needed [0 shop

Based on those areas, meradl indosiry ex-
perts offer mixed opisions on the foture sec-
oess of off-pricers in Florida

Some redadl expents say the Gime bas s
rived for offprice slores. While more welldo-
do skappers can afford to boy in upscale boo
gues and departmeenl Sores, many say they
also like whad fhey describe as “the thrill of
the hunt™ in finding lower prices. They oo e
SEVINE MaOey.

“1 can afford Do shop &2 deparimess slores,
bet | refose o buy aayibing sebess il's oo sale,”
sabd Foberia McCletchy, of Tampa. 1 really
think these department/store mErkups are
Lamge. Whea they can s2il things for 50 pencend
off =md st make Mooer, kel makes yoo

kil _«-'"II

¥

-k

anything unie
store markug
percent off ai

For by and m
cesshon makes: off-g
because pesple Bav

Some refired p
chenry pick & bost
gains, ads like ofiy

“Il & one of Lhe
day,” said David W
Arhur Andersen &
with cofsamer &l
Hee name brasds

=

7



T &
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n Harbor to go bargain hunting for a dress.

u shﬂﬂ- at department stores, but | refuse to buy
it's on sale. | really think these department

re large. When they can sell things for 50
still make money, that makes you think. ¢4

— RAoberta McClutchy
cansumaer

k. L3es Shoppers, the re-
<iores more atiractine
= disposable mcome,
E, Wilh mare Gme Lo
fores Tor the best bar-
| Sl0res.

| irends io relailing be-
| retail coasultant with
. Tampa. “1's i step
‘vward value. Peaple
!‘-:r-hul like paying

full price for Ehem ™
Sleve Westerfield, a Iongtime departmest

- store veleran with Mazs Brotkers and sow

president of WORKplace, 2 Tampa Bay area
office supplies chain, agrees.

“Peaple take more pride today in savieg
money [Ean they @0 on an epo-intensive pur-
chate where lhey ane more proud Do sy where
they bought ™ Westerfiedd said

That’s the advanlage of off-price shoppize,
o oll-pnicers chaim

s e e T il e

W Buying in volusme snd Bale in the season
10 get g pusces on leffover or overrun goods
aad B some caseg, clearly labeled irregulars.
Less than 3 perceat of TJ. Maxx's stock s ir-
megudar,

B Carryieg low overhead, including & bane-
bones sales slall, small administration, Spartan
store decos and few services. Many slores do
nod olifer boxes wilh menchandise,

W Doing their own distribetion, aveiding
coslly drep shipments o individeal stores,

W Refusing 1o pay numeross fees from sup-
pliers, such &= an adverticing charge o gse the
sepplier's brand mame in advertisisg or 2 fee
for returning unsold merchandise. ON-pricers
afso limit advertising costs in general, because
they claim 1o bave eversday low prices asd

_-Eg'l :-eaﬁ b3 promote wesliy sales
nd up se m.g wilhn ]'I' percenl
'ihl:ll'ﬁak‘! price,”’ a
ic2 presidenl| at Syms. “How can a
menl store 3o kal? Minefy perceat of the ti
or mere, they can’l do thai because of thedr
cost structure.”
T SO coasyian
ihe mrtelm,; claims of off-pricers kave (o be
examined carefully.

While somse of the brand eame and d
er merchandise such as Osh Kech, Gitano, M
and Fierre Cardin is lhe same® a5 depariment
sfores, some of il &5 nol

“It's: offen Bod the same™ said Meil Thall,
presideni of MNeil Thall Associates, an Allanla-
hased retail consulting firm. “And e prices
are nol slways bower. You Bave 1o logk very
carefully on whel yeu're comparing.”

Mi-pricers siroagly disagree. They clzim
all of lheir nase= braad ib>ms are lower tan
department slores. Some off-pricers argoe that
e issee i5 aot price. s valze.

“IU's the fesling fhat yow pet whed you pay
far,” zasd Jay Stein, president and chiel execy-
tive oflficer of Stein Mari. “The majority of re-
laifers Ceday thal are showing incresses [a
saies are ihoge (hat sell valpe ™

Selection s anolher isspe. One 3-ish fe-
male shopper al @ Tampa Ross siore recently
said she works in 2; office =sd poes o mall
departeent stores, nod odf-price stores, te buy
her fine suits.

“The selecfica and guality &l Burdines 2ad
the degarimen| shores & jost muckh betler,” she
said. “Bet 1 do buy bose Bere™

The merchandice 2t off-price stores 15 akso

See OFF-PRICE, Pags 14

SR . A R I PN e L
in the Tafega. Bay area and = e Palm
Beach|Sogth Florida area

B Merchandise: Men's m-nms.and chaldren’s

ichothing. :
W 1990 performance: Earmimgs of $13.4 milion,
doswn from $18.4 milion in 1989; sales of $314.4
mébon, up inom S3M0L1 mllion o 1989,
B Stoees: 238 slores in 15 states, including three
stores in Flonda in Tampa, Miasi and Fr. Lau-
denfale
lﬁm#tmmmwgsawm.ﬂ—
nenced throogh retained esmings. Locking af]
seversl west coasl Florda markets for expan
SN, but won reseal sies.

STEIN MART
B Headigearbers: Jacksonvila,
B Merchandise: Men's, moman's and chidren's
Chotheng
B 1980 Performamce: Earnings and salas nol
gradable, Priviately owned
W Storesc 45 slores im 21 states, incloding 11 in

Fiorifa i Tampa, Talahasses, facksomndle Dir-
lando and Permsacola

B Geowth plan: Six b0 eight ancually, Wil open

LB61 G2 Jndiubay ‘ATpuopy ‘aungir] wdwe] sy

another store in Tampa & 1992 Lookng =1 sfes
1 Ceanwzier and ather west 0oast cormunities. [

l.l'-
F
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pol glways comssten! becapse fhe
epporizaistic bayiag of off-pricers
provides shores only Wk whalener
=“deals” are gvallable from suppli-
Brs.

Io conirasl, a depariment Hore
af a dsorusl Sore tres Do Sock &
more consisien] selection of mer-
cheadise based 0 wEal (3 c=iom-
ers: Eke,

Some ofipricers say this & @
noa-itue, Masulecierers produce
sires and sfyles thsl are popefar, so
the chances of an ofhpricer nol be-
iigg 2bile by consistently buy e pop-
ular siyles and sizes wesk afler
weell = slim

Ome off-pricer, Ross experi-
mented with mane oonsistent mer-
chandise ordering. bal bl projec
teacifired, sesdinp came-shone saies
— those @l siores open &l least a
year — dosm J percenl Relomisg
to #ts original baying kabils this
year, same shone sabes are up 2 per-
cenk

There's = relabed =T
treshpess. Even off-price fans admit
that 2f of me merchandise & ool
| always insezcen
| "Tve poticed. hatewhen it's Bhe
sommer, fhere’s sme Winler mer-
| chesdise oul, and when il's e win-
fber, [here's SOomME SUMMET
| merchandise oul,” Rodd said

Off-pricers sirongly Sisagree
with this criticism. TJ. Maxx sines-
e fhat ils frocks sop al s Senes
every week Some olf-prcers, such
as Ross, even sponser Teskion
shows, mad Se pame of ke g2me in
fastion is what's bot now.

Tribune pholoseaph by CANDACE C MIFNDT
A circular “race track" floor dedign is used a1 the Marshail’s
store at 3661 W, Waters Ave. in Tampa.

Also complicafing fhe Bsof iS5
fimmee. As fhe surmher of two-noome
families incregses, tme becomes &
more precioes osmmodiry.

Deparimenl Sloms sy @ey ol
fer more ooesicient merchandics,
grouped by marefactorers and de-
signers, =0 it's easder for shoppers ba
find zad by,

Off-pricers reply thal their
sioress proap ibems by sipe and fhal
makes shopping even easier. Bul

some experis say thal doe=sn's offsel
e sslection al edfprice stores.
“Taose who wael b0 pef = and
ool quickly aad whe are nod as
price-sessifive are libely to be Mmus-
Erated,” Thall said. “They may nol
find the right save. [1'5 hill or mis"
Same reizil expers say fhe
“lime paverty”™ maay Socisiogsis
are Seing in Ameérica in e 195k
will ‘e well for catelog reteilers
more B any ober segment of the

indosiTy.

“People were cottoRing i fhe
[5E0e, banl in the 1950s fhey may be
‘bormowing’ of spending even mone
time zad atiention al Bome,™ sald
Beth Souther, spokesweman for
Kurt Salmos Associabes, a refaid
menagemend consliing firm & Al
Banla “The only way of-prsoers
doa't work is when people have less
apd bess lime. Less lime me2ans
more mail order.”

Finally, all ofl-pricess are far
Erom bemp s sSames

Siein Man sayve that becasse of
e gualily of i menchandios 2ad
sevite, il culs s owm nicke abowve
offpricers and below depariment
siones. As 2 resell, B prices are ak
so slighlly higher thas i odfprice
krethren Syme carries 2 Bnger se-
bection of men's formal wear (kan
Ross or Marshells. Bel _Syms
ot pocend saticonal credil Cards
2pd Ros ond Mardalls &>

The (ubure remszims peoeriain
for aff-price siores and Ehelr oom-
pefifons. Whille some eXperts S8 8
disclise in department store marie
share and feribher coasolidation
oibers see off-price abd deparimend
stores coenEting, serving differend

“Whals happeniag i Fhad
ikere’s 2 kol of dilferens farmats in
refailing mow ad each salisfes a
eead Tor 2 Coslomer,” salkd Barien
Weitr, dinector of de Cenber for Re-
tailing Educalion and Reséarch &l
ibe University of Florida “They
[off-pricers] will chip away frem de-
partmeni shores markel share, b
woa replace depariment stores
They'll Eod & niche for (hose oul B
brard Bor bargaies.”

PORTABLE POWER
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FPL Group is picked
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is expected to resume in 1992, “MHI Group operates
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PERSONAL FINANCE

Analysts say Syms a buy for aggressive investors

By ROBERTA WELLS
FRETS BUSINESS BSTTER

led corsomers searching for
vaioe coodd make Syms stock @
pood bay for agpressme wves-

LOrS, S0me SXperts sy

Secancnsbasad Syms Coep, a bead-
mg off-price retailer of desipoés and
mame-brand clothing, had 1990 sales
of 83164 molfon and estimabes sales
of $327 malbon this year.

The company operates 25 stores
with 2 1ot of more thas 1.2 millen
sqmare feet of sles space i the
Northeas!, md-Athnmtic and Midwest
regons and Florkda. Tt was foonded 2
L9538 by Sy Syme.

AREA STOCKS

“In oor opwoon, Wal Street has
carelesdy overioobed S becasse of
e bod year and the trassiory prok-
fem of the 1991 recession.” avonEng
to a report by Allas 5. Roness, 2 retad
aralpst with Fabnestock & Co., New
Yok "Syms = 2 pobestally ‘Dot
stock with a0 attrctive record aad
poserful earmmgs.”

Retsl amalyst Edward F. Jobnsom,
Bay Head, & lem optimistic shoot
Syms’ patential

That's  fough one,” Johoson sad.
“The stock was so depressed last

wezr, We are looking for carmgs of 42
-:ed.-s.:sharemﬁ&l’mﬂw 1]
cents for the pear, and $1 earnmgs
per shore i 1992

Jobason does mol rale the stock 2
bury, mting the absence of 2 dividend.
“We thnk i's a hold for the long
fero”

Fad E. Debias of Vakee Line abo
expects the retider (o Emprove eare-
izgs this year becaese of bghler mves-
by controls. He sees further =
poovement I 1992 “We contmee to
ander oontrel,”™ Deblsas said.

Comrred by depressed retal sales,
resolting in more crarkdowss asd
lower profit margia in 1990, Syms'

stock sbd from 12% per chare fo &0
per share, Fabnesiock said,

On Fnday, Syms (NTSE-SYMD
closed al 94,

“The company has consistestly re-
corded prabis for the pest 13 years,
despite the corrent deqeressed retailing
marbel.  Moweover, Syms ks in
creased eamings o 4 componndsd av-
erage ol e of 155 percest,
even ff we take b0 acooust (he con
pany’s 25 percent earsings per skare
deckne @ 1990, acoonfing o the
Fahme=stock report.

Analyes see pleses in Syms' plans
b eapand b 34 stores in the pext two
vears, and i its strong operating csh

“We bebeve Syms’ e:q:umuum
egy coakd peserate substantl earning |
inreses B 1992 and 19937 sas
Fahoestock. “We forecast 2 reters o
dosble-Agt sales prowth by 1992, To-
tal sabes woald reach the 400 milwn
evel by 1993 Consdenng e Eheli-
bood of fariler operating -
priovemesl, samings per share should
reach £1.30 i oo vears”

O of thase mmprovemests, Fabe
re= ock befieves, shogdd be achonge i
"Syms” bw"” — the refsal o boner
amything bet casht, 2 stoge cand or 2
persoml check. “We beleve a change
m Syms” corporate poficy towcard me-
jor credit cand avepiance ooakd sab-
stantialy bocet the company™s totall as-
maal sales ™
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Syms CrepiT CArD OnLy
CHARGE BAsH

We cordially invite you to a closed-door Bash
at 5yms on Monday, January 27th only,
from Noon bo Spm.

Every price will be affected.

your ticket of admission is simply your Syms
Credit Card. Please remember to bring it
with you as the store will be closed to

everyone except Syms Credit Card customers.

You are invited to charge your purchases
on your Syms Credit Card. Our registers
will not be set up to accept cash.

e o
s

For this Charge Bash, our Charlotte,
Atlanta, Dallas, Houston and Tampa
stores will not be apen,

BLACKER LICENSES
TMG FOR CLOTHING

dﬁm;ﬂﬂl{ TMG, a divi-
an Ta

hubmllamdmﬂ Wmam—
facture and market Stanley
Blacker-label tailored cloth-
tﬂg.amdhgloﬂlusm

will continue to
npu*!'l! at 1200 Ave-
nue of the Americas. Blacker
continues to own the firm's
Philadelphia buildi
housed its manufac fa-

cilities. The manufacturing
e clothing

e
com . Allegheny Mf
Cao., new tenant, :

In connection with the arrangement,
Stanley Blacker is no longer in the

manufacturing business.
structed as well as soft mm cur-
coats will retail from $125 to I'ﬂﬂj' ﬁﬂhﬂ’ht'l.lﬁ.
E“mudwmhr Wi, L"m‘p- rain-
stores. wear, Industries;
Stanley Blacker, Inc santer Corp. 'muému:
Ml_uhmam’tﬂmﬁ ard; Mﬁcmﬁun
specialist since 1955, will no Emnuhﬁmu 3
clothing, according to -uﬂdmiﬂﬁﬁi
Stanley Blacker, president. mm
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PHOTOS OF AWARD NIGHT HONORING DONNA KARAN

DONNA KARAM HOMORED BY
M.Y. APPAREL UNIT

Dionna Karan was honored by the M. Y. Ap-
parel Unit No. 2460 with the unit’s 1991 Lifetime
Arhievements Award

The award was p:t—,.-.-rltl:d to Donna Karan by
past B'nai B'rith International President Scymour
Reich at o Gala Cocktail Reception at Tatouw on
September 25, 1991, Among the many otk
guests in attendence were Marvin and Lee Traub,
Bloomingdales Chairman, Zack Solomon, Presi-
dent af Associated Merchandising Corp., Steve
Goldberger, President of Alexanders and Cy and
Adricnne Symd,

But “The Doana™ (as she should be called aftes
spch an attention-filled wesk) is the first woman
to be honored by B'nai B'rith Apparel Unit
B, 2460

L to R: Stanley Kreinik, V.P. F'nai Bnth and
Steve Goldberger, Pres. Alexanders.

Lt B: Vicki Hoffman, AMC; Phil Karas, Vice-

President; Robin Kaplan, AMC

Page 4

L to B: Hal Weiss, B'nai B'rith; Doona Karan;
Seymour Reich, Past International Pres. of Brnai
B rith.

L to R: Stephan Weiss, DE.'s Husband; Marvin
Trb, Bloomingdalss, Pres., and CEO.

L to B: Andrea Hirsch, Syms; Nooman Sibeer,
B'nai Brth: Adnene 5}1.‘15-. 5}|:‘|£-.

L!-l'.rllnt:lmz Coat |.".=:.'!-:-r3.'
Sharon Zellman and Bosanne Brown
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" *TH play quarterback,” offered Mark

" Schieneth. (Schiereth, of course, was

i1 merely following in the vamted Hog

"lmlﬂim{d'ﬂma‘IEEh'Grhmvm
*was an exalted backop quarterback before
hﬁak”ﬂmnﬂl

armor-plate The Bandwagon,”

said Er: Wilames, “We'H oot it i lile Clist
Eastwood’s bus in “The Gamtlet,” and
nobady will stop us.”

Actaally, [ was going to ask Coach “Joe”
Gabhs to step ia and drive—until | saw him,
forore, at the side of his car after the
game, [t seems his keys were locked inside,

- amd he was waiting for somebody writh a
'hﬂlﬂgﬂ[ﬁﬂrﬁ:ﬂrmﬁﬂﬂuﬂﬁ]m
ﬂahlhedmr{peu.'rhe}uhhn

o “Becase we don't have doors.”

... How "bout beating them Giants twice m

| -mrw‘huwgkaturumbut.hr
_ Phil, what youn bleach-blond

“ hosehead® (Memo to dweeb Giants fan Alaa
- Miller, who wirote a letter praising “Mr.
hlhﬂﬂmtﬁa‘hﬁﬂ and
p’ﬂd::tn;gmapuu!rmxﬁiﬂnmr
Ff!crnihﬂlermﬂ'ma

"

Bet by balftime, ke weas more Bke Sy Syms.
* Ee fumbled gece, was Etercepted twice,
+ sacked twice, and completed three moce

-mhemtamsmmrzhedmtmhﬂ
taschdown mun, got revesge with the
recovery and one inferception. "1 wanted o
prove oy worth,” Copeland saad. *1 didn't
wanl 1o st go aloag for the rde,” In
sincere appreciation of the metaphor, The
Bandwagon warmly weloomes Copeland.
Asd, Bandwagon historiass please mote;
“Touchdown™ Terry (vt gave crodit whers
credit was doe, admitting tha has first
thoughts upoe diving for, and catching, that
predty Z2yard TD, were, “[s it ponna get
me on The Bandwagon, or what™ For
Dy and Terrs, our weekly review:

Most poists soored. bs Kefy doomed 1o
be a day Eate and a dellas short?

Fewesa points allowed. Look who's
maved inlo seooed: [ha Bears® Mike “That
Toddbn" Towsm™ Wilkon spetted on M Street
wearing Ditks warsa-be letter sweater.

Muost shotoats.

Largest peint differeatial, 263. Only one
team i chose: Indiznzpolss, with 239,
Unfoctumately, it's 2 minos-239. Ventun
Update: Cnushed by Buffalo, 35-7, ealy
Tampa Bay Bocs stand between Rick
“Please, Mr. Custer, | Don't Wast To Go™
Ventori and 2-44-1. Sonday night, on
- ESPN's Pig-Ohut_ Joe Thetmmamn sand, “Rick
Venturi has done a terrific job.” Joey, Joey,
Joey, at whan?

ol ol ch el o e g e e

ool

FF‘_‘"_I“'"'r"-"r-r-.r.-.-

Ercuse mee, Tony, [ s driving i
woowkered, and § hardly saw any cars with

Immrhm'indﬂﬂw_ﬁ.upur
wlere we ofer cask —mo! canket —U Pl
wha Srosally display B bumper sicker. Eack
shicker comes equipbod witk am ineinble
refrgred semeilvee samber, Bendwggon
Bumper Sticker Scammer Cars craioe the ciiy
24 Bowrs o day, malteg thesr nambers for e
g cash giedanay. That s wity sur modds i
O The Bumper, Or In The Dawmper.

Awr won drllimg doe bruth?

Wonid [ le b ww?

Before we comene this week's meeting
of the Coach “joe”™ Gibbe Yea, Though |
Fear Walking Into The Shadow Of The Vet
Orchestra featuring Asdre 'Waters And His
“Swing Labe, Sweed Chariot™ Danoers, here
are the results of 2t week’s Bandwagon
Podl: By a 3-1 margin, Wagonesrs
emphatically said that the Redskias ought to
play hard against the Giants and lggles, and
i take a spoose. This dovetailed with
Mlonte Coleman's position. “If we Eay down,
il"s a disprace,” be said. “We don"t have to
win (he last two games, bud we have to play
huard and play to win.” Coleman expressed
the same seafimeen in 2 (eam meeling Last
week. In the kocher room Mark Adbcloes
recalled Coleman’s words. “He sad if we
can win the kst two games, and baild
rnentuss, people will come mio RFK
Lhitking we @re the best {ezms. But if we

Just Remember: The Bandwagon Doesn’t Have Cruise Control

iake it easy amd lose, they H oo I
thinking they can beat us. [ sounded so
smart, | wish ['d thought of i."

(Hcay, wou know where we're going noss.
Radimg me=rridy along, The Bandwagon
teopyTight Aathony L Kombeiser, US

Dffice 2PW4T10055) & prood o
wekcome Andy Horne, Jobn Love, Chad
Lewitt, Karin Whitt, whose boyfrend seat a
mmﬂﬂhmmm&
Raw, Bioh amd Linda Casey, Joba Herr, who
senl rock saft for the Mmnesaia expeditos,
Linda Shevitz, Stephen |. Bajao, who
prowsises shock 1ips, Les Matus, Eve
Beodkderff, T.L. Souza, Andrew Mortos,
working man Matt Krasser, wio vwws o
shved 2ll the smow from the Metrodome
Elien Cofangdene, fbrazians foan Griko aad
Wal Avancera and Briam T. Cooke. Raise your
hands and nepeat aiter me, 1 {state your
name and express your heartfelt dismay the
puzk doofus won't play on Susday) believe
even thoogh bome Deld & 2 lock, there are oo
mﬁmm&aﬂmﬁdyﬂ
meamingless Bandwagon colomins,

In closing, courtesy of the Minnesota
Défice of Tourism, let me offer this Bsting of
predenred we fishing spots in the Twin
Cilies ares, where vou c2n rent sieepHn o2
homses with “prednlbed holes™ for fishing:
Kow's Live Bait, Excelsior, Mina ; In Towne
Marma, Waconia; Wayzata Eartaanal:i.le.
Wayzata. You potta go with the floe.
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OPEN BEFORE
THE HOLIDAYS

Save your sanity with our complete
GIFT GUIDE for bargain-hunters,
creative shoppers and status-seekers
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GiFrs
Conrinmed from page 65

:|:|tinglmenl'hu.ukm'uciﬂ.frm man-
ufacturer pversiocks and some HI‘EFI.IEH.
Two identical items on the ek could e
marked at s different price depending on
where and when they were purchased by
the store. The prices are marked in blue
ink on lags of sometimes inside the right
shouibiler of the gamment, (in some dems, it
may b difficult 1o remove this price [or
pit-gving.
Arcain (Men"sh: Hand-knat Pierre
cardin (39.09) at Svms, 5775
Jimany Carter Blvd., Noseross, 368-0200.
Symas sells @ widle selection of swealers
that range from simple cotton Lo cash-
mere, all sl &5 nip;nil'ir;nl dizcount. For
example, the Pierre Cardin retails for £75.
Watch for special “dividend™ sales in
which you gel dollars ofl cerlain items,
Keturns are allowed only for sbore enedil.
Zyms is closed on Mondays, . . . Holane
Factory Dutlet also sells Alexander Julinn
swialers for less than hall off retail —
EA.05 for a sweater that retails an $98,
EATIVE (MEN anp WomEN):
Ploking a sweaber b a vietual po-beain-
ef ... V-merks or crow pecks | L solids or
prinis . . . dressy of athletic . . . colion or
angora . o . Do thee end, though, the gilt i
arly & aweater, hardly the hallmark of
infovation, 5o leres a way o wibil @ ere-
ative touch: First, select o seasomal design
that is somewhat bulky and has a leose
weave. Then s a strand of white or malis-
colored baters-operated Christmas lights,
Inziructionsz: {1} :i-irupl:. feed the bulbs
through the sweater from the nside. (2§
Slither ingo the garment. (3] Tuck laiten
pack into waist band. (4) Tum on lighis. (51
Amaze [Hends amd family. (These batiery-
powered |ig:|1l'.-|- can he found at area craft
shores such as Lee Wanls crall baznsr or
Michael's arts and crafis.)
S'ntms IWoMEN"S): Sometimes
nothing's guaranieed 1o impress like
a limited edition in a status box, and she
can drape hersell in statement with an ard
sweater (about 2300) by Semplice, from
Meiman Marcus 61 Lenox ﬁ-qum e, P
XN, hased on the work of Ailanis Flglurl-
tive arfist Linda Ridingz-Rubine. Each
“canvas  or sweater is black woal or cot-
ton. The sweaters are “signed™ by the
artist in g black beaded signature on the
lower rig,!n-hnn-rl r-r]!;r and come with o
band tag that 1ells the story of the artist
amd the edition numbser, Other artisis feas
tured in the series are Sergio Lopez, a
Brazilian who works in Paris, menﬁl.lﬁp
artist Winnie Borg of SoHo, sl abstract
painter Jo Scraba of Brooklyn. Available
al Neiman Marcus (260-8200).

S'r.u'ul IMEN"S): Give his winler
wardrobe a hot Euro-blast with a
sweater from the beapiilal Giunco line
(E285 1o 8465) only at Sebasiian’s Closet,
3222 Peachires Hoad NE (365-0033).
Giunca eommands sach prices because (a)
it's imported from Ttaly, (b} iC's crafied
{rom select colton and wools and (o) its
trmbemark decortive details — appliqueés
and needlework — are the product of
human hands.

Home Entertainment

ARGAIN: Canon E4, a lightweight,

Bom camcorder ($619.99) an Sam’s
Club, with four locations, came oul & win-
ner. lis retail p:ril:-! elaewhers was
2650, The 8362090 price ai Pace Mem-
bership Warchouse, with five locations,
also was o bargain, (Note: A few weeks
aller price comparisons, however, the
Canon E4 wenl on zale at Cincuak E':lj' fiar
2619, =0 i is possible (or the savvy shop-
per to gei @ great buy there. In a brief
elecironics war, Roberds and Cirewin City
later affered the model for 2599, which
was the kowest price found. )

Several electronics stores that adver-
tised “guaranteed lowest price™ were nol
the lowest, And the price a1 Sam’s came
with & caveal: Only members can shop at
Sam's and Pace, and it costs 325 1o gol a
maemberhip card. Sam's memberships ane
limited to government workers or enaploy-
ees of schools, utilities, financial institu-
tions, airlines, railrads or hospitals, Or
any business can apply 1o join Sam's and
receive cands for employes use, Menher-
ship rules at Pace are similar, though it is
easy 1o qualily as an emploves of a busi-
BEss,
c“nlu: Here's a fun, unexpected

gilt: an exotic, talking parrol. The
b=t binds comse from South America and
Africa and can be taught 10 repeat mast
any -:ll'mp]e phn-q' or senbence (be coreful
what ke hears). One of the best talkers is
the African Gray parrol, which can cost
less than 21,000, but bird expers say
they're worth ik Available from ped siores
1|1I'|:H.IHI‘|1|:H.II the meelno area. rrj' The Aviar-
inm (Markel Square at North Dekalb
Mall, 634-3930) and For Birds Cnly
(4502 Koswell Foad, 851- 1500,
S'I'l.'l'l.ll: Transform your family into

I:hr. newest Iurknnn Five with the
commercial mode] Plonser Karsoke Laser
Mhise Mlayer (21600 10 23, 100, lﬂ't‘[lli'l'lllillll;
on whether the family must buy an ampli-
fier and microphones aml assuming a
caompatible steres amd TY equipsment s in
place). The kamoke sysiem i a "9 play-
thing that will enable family members 1o

ATLAKTA MACAZINE

1z8

sing along with prerecorded music and
backup socals while a music videa play=
simmltancously on the sersen. From Laser
Karaoke Live, 2800 New Spring Hoad,
A35-34040,

Telephones

ARGAIM: Panasonic cordless phoae,
maode]l KTXAT20, ($HLET) at Serviee
Merchamdize, 12 locations,

Service Merchandise has cordless
phones with a range of features, inclding
11 with the 10=channel option. The chan-
nels allow the wser to switch o ancher
frequency when static builds on the line
— which comes in handy in this city of
the ever-present condless phane,

EATIVE: Vintage and antique
phones, in working order, are rare but
special gifts, Antiques Etc. (1003 Virginia
Ave, NE. 874-T0M2) has a decades-span-
ning collection of telephones that have
ben restored: heavy, polished steel suann
phones from the 1940 for 3175 classic
camdlestick phones for 205 the popular
“Retie Davis Phone,” a delicate momlel
fram the *20s that the actress invariably
used in her heyday films. All phones are
compatibde with modem home sutlets,
TATUS: Just say “Mumsy" wr "Bl
and the VoicePrint vosee-dialing tele-
phone aviomatically rings them up
(815999 a1 Macy's, several locations).
The Madel 30 dials 20 numbers upon
vocal commands aml has an LCD that dis-
plays the tinse, date, day and length of all
conversalions. Thenss also a secuniy sys-
tem that blocks all bul emergency calls if
the owner wishes,

Ties For HoLipay BARGAIN
SHOPPERS:

# Buy children's stocking siuffers ai
Evervthing's A Dollar, where small toys,
puzzles, books amd irinkets are, in fact,
just £1.

e Look for last-minute deals on food has-
ks ai :nu.jnr dqurllm-il! sloares -I:rr!-[:lﬂ'ial-
v shepe the day before Christmas,

* Cheek for sales at Rich's or Macy's
warechouse clearance eenters, Watch ou
for floor samples, refurbished or scratch-
u.rl.-ll-rlrnl: merchandise. Betler lHIj-'F- are
the items that have been discontineed,

* Capsider a one- or two=hour trip o a
true manufacturer's outlel mall in Boaz,
Aln., where there are 140 siores; (Chat-
uﬂu-u!;.l, T1'|1||., where W il'lt'hljl.hh' Hl.!'ll-
has 30 stores; or Commerce, Ga., where
the Tanger Fectory Chatlet Center has 30
BRENES, m
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BARGAINS

Clothing bargains for men, women,
and children

ompliment a friend on her beautiful new

cutfit these days, and she's apt to tell you

what a fabulous deal she got on it at her fa-

vorite designer outler. Not only are more

p:upl: taking advantage of discount and
off-price clothing outlets these days, but they're also
talking about their finds. Savoring the bargain is half
the fun.

Consignment shops, too, have grown in popularity.
with two well-heeled prep schools—Gilman and St
Paul's—running secondhand shops that are open to
the public as well as to their students. The following isa
selective guide to discount and off-price stores for new
clothing and consignment shops for secondhand ap-

parel,

56 Boaltivossy My gsisg

ANNIE SET (9618 Relsterstown Road,
356-6800). Accessorics, especially
handbags and gloves, are more of a sure
bet here than basic clothing, but Annie
Sez carries suits by Christian Dior,
Jones New York, and Saville and
sportswear by Liz Claiborne, Carale
Litle, Evan Picone, and Diane Gilman
at 20 to 40 percent off. Shoes by Nick-
els, Liz Claiborne, and Aerosole are 20
to 30 percent off, as is Hanes hosiery,

BODY AND SOLE KIDS (Valley Vil-
lage Shopping Center, Owings Mills,
365-3011). Funky, urban Tashion for
children Is the main attraction at this
boutique. Body and Sole Kids features
clothes by Radical Bags, Hollywood
Babes, Farlow, CEW, and Tickle Me, la-
bels that show up in better depariment
stores and boutiques. It carries sizes for
newborns up though girls” preteen and
boys’ size 16, Bodyand Sole Kids has re-
cently added children's aerobic-wear
o s stock.

C-MART (1503 Rocksprings Road, Bel
Air, 879-T858). Well-known for its
hand-scrawled newspaper ads, C-Mart
is a favorite of many bargain shoppers,
A fair amount of the merchandise is
purchased from stores that have suf-
fered fire or flood, which means that
¥ou can turn up some of the most spec-
tacular finds from upscale departmem
stores and haute designers. The stock
varies widely from one visit 1o the
next—from the ridiculous to the sub-
lime—but it usually carries fashion for
all sexes and ages, Discounts are a hefty
500 70 percent off list. The best idea is
to check the ad in Thursday's Sun and
head straight for the store if the offer-
ings interest you. And, rare among dis-
counters, C-Mart affers a cash refund
for shoes and clothing returned within
seven days (except for women's clothes,
which the store says often come back
damaged or worn).

THE CUTTING EDGE {The Shops at
Renilworth Park, Towson, 339-7579).
This discount ski shop is now located
inside the Edge Set ski store. In the
Edge Set portion of the shop, skiers
who want the latest in ski fashions will
pay full price. But those who are con-
tent with last season's ski clothing, skis,
boots, and other paraphernalia will
find discounts of 30 to 60 percent offin
the Cutting Edge section. The store
ells Rossignol, Salomon, Nordica,
Bogner, White Stag, and Dynastar,
among other brands, Owner Mike Hol-
ofcener has made it easy o find bar-
gains by marking discounted

PHOTOGE vea ey MRS TINE LB
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GIRES' FASHION FOR £58:
Rothechald wooal ot and falehing hai
from Mom and Me “Again. "

merchandise with tags color-coded by
the degree of markd own.

DESIGNER DISCOUNTS (505 York
Road, 494-0352; 1430 Reisterstown
Road, 486-8867). Besides 1 heir special-
occasion dresses and evening gowns,
Designer Discounts now features a
bridal department, They offer dis-
counts of up to 20 percent on this sea-
son's famous maker wedding gowns
and bridesmaid dresses, with an em-
phasis on sophisticated ensembles for
older brides. Current season fashion by
designers such as Carole Little, Adels
Simpson, and Albert Nipon is reduced
by 2510 50 percent. The store also hasa
seamstress on hand and will place spe-
cial orders and will deliver a ZOW Toa
Customer ina pinch,

DRESS BARM (six area locations). The
best bet here is women's sportswear,
which includes Liz Claiborne, Chans,
Cherokee, and Melrose, discounted 15
b0 30 percent. Dress Barn is also a good
ource for casual T-shirts and has re.
cently expanded its selection of cotion
ind wool swearers, marked 25 1o 50
percent off list price,

FURRY FAKES (1606 Kelly Avenue,
Bfi=-4481). Women who prefer fake fuar
i the real thing will be impressed with
the selection of look-alike lyvnx, Persian

lamb, scal, beaver, mink, and spotted
cats. But owner Shirley York also sells
real suede and leather jackers, coats,
and skirts, She also carries ski jackets,
and wool coats in various lengths.
Prices are discounted 20 percent, and
all-weather wool coats and rainceats
on the store's new “discount floar” are
5 percent off,

THE GAP OUTLET (6645 Ritchie
Highway, 760-9250), You can find
men’s and women's Gap clothes at 20 1o
30 percent below their original price at
the Gap Outlet in Glen Burnie (mot far
from Syms, Leedmark, Price Club, and
the Home Deped). Most are end-of-sea-
son clothes from Gap stores, with a
small fraction from Banana Republic
and Baby Gap stores (owned by Gap),
Some of the clothes are irmegulars with
minimal flaws (a shade off the intended
dye lot, for example).

GRAR A BAG (Festival at Woad holme,
1809 Reisterstown Road, 484-T060),
The store is full of gorgeous bags by
Perry Ellis, Toledano, Marianelli, Liz

Claiborne, Brio, and Stone Mountain.
Italso carries all those things thar help
FOU organiZe your purie; cosmetic
bags, wallets, coin purses, eyeglass cas-
es, lipstick cases, key rings, Grab a Bag
also stocks scarves, belts, small Sport-
Sac bags, luggage, and briefcases, all at
least 20 percent off,

HIT OR MISS (six area locations), This
store has spiffed up its stock a bit in the
last year, adding Outlander sweater
dresses and such fashion items as
opaque tights, Chanel knock-off bags,
and button covers. Other good bets are
wardrobe staples such as leather gloves
and silk tank tops. You'll find some Liz
Claiborne and Adolfo, and many more
unfamiliar brands. All the clothing is
inexpensive, and generally 15 to 40
percent off list price.

HOSIERY WORLD (211 W, Saratoga
Street, B37-5555) This is szill the home
of the $1.66 pair of pantyhose, by
Round the Clock, and the store also
carries other mia jor manufacturers un-
der private label, available in seven siz-

BIACK TIEFOR 2170
After Six hovedo and shirt,
cumemeriumd, iie, and
pockef square from

Fam Glogs and Song,



NIGHTTIME CHIC FOR §75:
Silk Studio silk jacquard-and-velvet
dress, suede prumps, and sequined
handbag from Time ond Agam.

es and thirty colors. Hostery World also
sells the opague stockings and tights
popular this season for $3 1o $4 and
scarves and gloves by Aris. Leotards
and tights by Baryshnikov and Marika
are 50 o 70 percent off,

THE IN-OUTLET (5730 Falls Road,
323-6911). This ninetecn-year-old
store still features some very chic. ele-
gant footwear. Although current own-
er Jo Bielski cant mention the
destgners she carries, she says those
who shop on New York's Fifth Aenue
will recognize them. She buys from
New York vendors after the major
stores have placed orders, gets better
ices, and can sell her shoes for about
40 percent less, Prices go even lower
during her two major annual sales.

JOS. A. BANK WEEKEND OUTLET

STORE (500 Hanover Pike, Hamp-
stead, 239-2700; open Saturday and
Sunday, 9 a.m. to 5 p.m., and Fridays
before holiday weekends, same hours).
At the end of each fashion season, clas-
sic clothier Jos. A. Bank sends apparel
from its forty stores vo this outler. Men’s
clothing includes suits, sport coats,
trousers, shirts, ties, and underwear, of -
fered at beast 50 percent off the original
price. Women's clothes, which are sim-
ilarly discounted, include suits, blous-
e, jackets, dresses, and skins

EAREN'S OF COURSE (10194 Balui-
mare National Pike, 461-6624) Warth
a drive to Ellicott City for women who
love to wear knits. You'll find some
beautiful knits, from casual to career,
with some dressy sweaters for the holi-
days. The clothes come in natural fab-
ric blends and are discounted 20 to 4
percent. Among the labels Karen's car-
fies are 1B, Diffusion, Richard and
Company, Wild Rose, Studio Image,
and Joy and Fun.

LEEDMARK (intersection of Routes 10
and 710, Glen Burnie, 787-0008), It's
debatable whether Leedmark is wortha
trip just for the clothing, unless you
have kids and can appreciate discount-
priced play clothes by makers such as
Lee, Health-Tex, and Jordache. But the
251 (-square-foot discount empori-
um’s real strengeh is its diversity, offer-
ing competitively priced elecironics,
housewares, food, hardware, records,
carpeting, beating, and automotive
supplies, and pharmaceuticals under
ane roof, So after you have filled your
cart with home accessories, compact
discs, and food, check out the Mmen's,
women's, and children's clothing. The
clathes here are conservatively styled
and there are no Lop designer labels,
tiut there are somée gesivd values. You'll
find brands such as Catalina, Chero-
kee. 5K and Company for women, and

men's dress shirts by John Henry and
Fierre Cardin.

LOEHMANN'S (120 W. Ridgely Road.
Timonium, 252-7177). One of the
area’s oldest off-price stores remains
ane of the best, Lochmann's features
women's clothes—{rom sporiswear 1o
formal wear—at 40 to 55 percent off. It
stocks some good designer labels, in-
cluding Anne Klein, Anne Klein 11,
Christian Dior, Bill Blass, and Nipon.
and carries bags by Judith Leiber. The
store recently added some MEN s ACCES-
sories, including socks, umbrellas, ties,
and searves. And it has eased its long-
standing no-returns policy a livle, of-
fering store credit for items returned
within seven days of purchase.

MARSHALL'S (eight area locations).
Because reiail stores are buying more
conservatively from manufacturers
these days, Marshall's is carrying more
designer labels than ever before.
Among the labels we've spotted there
are Hugo Boss, Ralph Lauren, Calvin
Klein, 9 West, and Nickels, at prices 20
to G0 percent below thase you'd pay in
a department store. Marshall's has spe-
cial sections for petites, matermity
wear, and women's sizes 18to 24W, and
for bigand tall men.

NEW YOREK CITY SHOES (5t, Thomas
Shopping Center, 9946 Reisterstown
Road, 363-8450) A self-service shoe
sore with a good selection of women's
shoes, including Nickels, Glacee, Jas-
min, Caparros, Via Spiga—and recent-
ly added—Stuart Weitzman and
Dennis Comeau. Those shoes that are
discounted are always 20 to 50 percent
off. And the number of half-price shoes
is suhstantial: Owner Gail Kandel says
she always has at least two thousand
pairs of this season’s shoes at 50 per-
cent off. There's also a good selection
of hard-to-find sizes 9% through 12

ROS5 DRESS FOR LESS (four area lo-
cations). Brand names vary from store
o store, but we found good quantities
of gloves and scarves, as well as socks
and hosiery by Calvin Klein, Christian
Dior, Burlington, and Alexander Ju-
lian, discounted 20 to 60 percent. Ross
also carries a nice selection of women's
lingerie, inclading Lily of France, Olga.
Victoria's Secret, Christian Dior, and
Gilligan ' Malley at 20 to 60 percent
off retail. In the past year, Ross has
strengthened its offerings in men’s ca-
reer wear, featuring dress shirts by
John Henry, Hathaway, and Van Heu-
sem, discounted 20 1o 60 percent; and

Combinusd o frage 54
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Comtinud from page 78

ties by Gant, John Henry, and Christian
Dior, reduced 20 10 80 percent.

SAM GLASS AND SONS (301 N, Gay
Street, 727-1398). This longtime dis-
counter is a favorite with many Balti-
more men for caswal, career, and
formal wear. Sam Glass offers very
good bargains on current designer
merchandise from Plerre Cardin, Nino
Cerutti, Adolfo, ¥ves St. Laurent, and
Chaps by Ralph Lauren, among others.
The store stocks suits available in sizes
36 to 58, and also carries topcoats,
shirts, neckwear, and raincoans. Prices
are 3310 50 percent off.

SHOE FAIR (220 W. Favette Sireet,
T52-4211), Since 1950 Shoe Fair has ea-
tered o the downtown sult-and-tie
trade, This well-stacked store has
men's shoes by Cole Haan, Johnston
and Murphy, Clarks of England, Tim-
bertand,. Giorgio Brutini, Nunn Bush,
and Dexter. Prices on shoes—and on
belts and hosiery—are 20 to 60 percent
off list. Shoe Fair also offers a level of
service not often found in discount
stores, placing special orders for shoes
in colors, sizes, or even styles not found
imthe stare.

SHOELOFT (44 W, Ridgely Road, 252-
4758). This self-service boutique is a
good place wo shop for current season
career shoos and funky flats by makers
guch as Vanell, Mickels, Caressa, Chris-
tiane Perez, and Jazz for 1010 25 (usual-
ly 20) percent off. They'll call their
Rockville store to check for your size
(that lecation earries Joan and David
Too, Via Spiga. Allure, Studio Paclo,
and Martinez Valero). The handbags
are worth a look, too. Many carry pri-
vate labels, and some are identical to
bags sold in depanment stores at twice
the price. Twice-a-year clearance sales
begin in June and December, when
prices goas low as 60 percent offlist.

SHOE TOWN (211 Reisterstown Boad,
486-3697). All the shoes, handbags, and
hosiery an this little self-service store
are 50 percent off list price. For wom-
en, that includes pumps from Bandoli-
no, Yia Spiga. Pappagallo, Caperio,
and Nickels, and all-weather boots
from Gola. Taller women will a

ciate the selection of shoes in sizes 910
11. Far men, there are casual and dress
shoes from Bostonian, Dexter, Nunn
Bush, and Marc Alpert. The shoes are s

A4 Pas TRSORE Mvcasane

mix of this season’s and last season’s
stvles.

SIMON HARRIS SPORTING COODS
(220 N. Gay Street, 685-1815%; 5304 Park
Heights Avenue, 542-1765L A Balti-
more institution since 1887, Simon
Harris stocks plenty of Russell Athletic
sweal-wear and has an extensive selec-
tion of sporting equipment—baseball,
lacrosse, basketball, and football, They
service all the gyms where local boxers
train and have even sold a pairof gloves
1o Sugar Ray Leonard. They also sell
uniforms for basketball, basetall, foot-
ball, and volleyball, which the store can
embroider or screen print with team
namesand numbers.

SNEAEEE FEET (Towson Marken
Place, §25-3922). A division of Kinney
Shoes, SneaKee Feet sells discounted,
name brand athletic footwear and ap-
parel for both sexes and all ages.
There's a mix of current and past sea-
son shoes by Adidas, Reebok, Nike, AS-
ICS, and L.A. Gear, The store also sells
the popular Russell swear-wear. Some
items are competitively priced, bur
maost are i oo 30 percent off,

SYMS (6651 Rirchie Highway, Glen
Burnie, 761-1145). Now Balumoreans
fan experience the store that New
Yorkers have raved abouwt for
years—5yms. The New York-based
chain is an off-price store, selling man-
ufacturer's overstock at 40 to 50 per-
cent off list price. Merchandise
includes men's and women’s sports-
WEAT, CATEEr Wear, eEVening wear, coats,
shoes, accessories, and children's
clothes. You'll find some particularly
good values for men here, including
sport coats and suits by Pierre Cardin,
Bill Blass, and Polo, and a EENETOuS se-
lection of half-price tuxedos. Women
will find such labels as [ones New York,
Liz Claiborme, and Evan Picone, and, in
the evening-wear section, some Gianni
Versaces and Gianfranco Ferres, Wom-
en's dresses (except for evening wear)
are tagged with prices that drop on spe-
cific dates: For example, one brocaded
evening gown cost 349 through Octo-
ber 19, $39 through October 31, and
$30 through November 11. S0 you can
decide to buy now or wait it our.

T.]. MAXX (fivearea locations). There
are some gems o be found amid the
racks and racks of ordimary clothes:
Evan Ficone jackets, Ann Taylor shirs,
Rafaella skirts for women; John Henry,
Hathaway, and Geoffry Beene dress
shirts and Christian Dior and Chaps
overcoats for men;and Health-Texand

Carter outfits for the kids, The rack of
women's scarves and gloves is worth a
lock. Several bargain mavens we know
swear by the Westview Mall store,

THAT HANDBAG PLACE (1500 Reis-
terstown Road, 486-2233). Selma Pus-
tin opened this store twenty-four vears
ago to provide brands not commonly
found in Baltimore, She specializes in
elegant mid-range and better bags
from Judith Leiber, Donna Karan, De.
Vecchi, Carlos Falchi, Jay Herbert, and
others, most 10 vo 25 percent off. She
can place some special orders (if you
like a particular handbag but want it in
a color she doesn't have) and some cus-
tom orders, at the same discount. Much
of the jewelry, scarves, belts, and hosi-
ery (by Donna Karan and Round the
Clock)are abo similarly discounted,

VALUE CITY (Eastpoint, Harundale,
and Wesrview mally). Dedicated bar-
gin shoppers tell stories of finding de-
signer clothes for amazingly low prices
at Value City. This chain buys at large
discounts from manufacturers (and
sometimes from bankrupt busineases),
$0 it can offer prices 30 to 70 percent
lower than those of depaniment stores.
Selection varies among siores (the
Westview store, for example, carries
more upscale brands than some other
locations), You'll find Health-Tex for
infants, Bugle Boy for children, Adolfo
for men, and Liz Claiborne and Perry
Ellis for women here. Shoes carry such
lakels as Bally, Florsheim, Nike, Ban-
dolino, and 9 West.»
Ersrarched and wrinen
azine stafl wrier Julie
Sars Lowen

former BalTouorE

CONSIGNMENT
SHOPS

THE CARRY ON SHOP (1830 E. Mon.
ument Street, 355-8719 Operated by
the Women's Board of the Johns Hop.
kins Hospital. and in business for sixty-
five years (it claims 1o be the oldest con-
tinuous thrift shop operating in the
eity], this store offers men's, women's,
and children's clothing and accesso-
ries. Hopkins students find thisshopan
excellent source for tuxedos, evening
wear, blazers, even English-made suits,
Collectibles, small housewares, china.
and silver are among the finds, All pro-
ceeds go to patient care at Johns Hop.
kins Hospital.

CHILDREN'S EMPORIUM (5006
Lawndale Avenue, 433-B086). This Ro-
land Park shop carries “gently worn™



JThe Honston Post FOR THE HAU

HAUT
NOTE

»* Turning on
the light Is fun
wihen you flip
the switch
through these
decorated
platas, $10 at
Peconic, Rice

Village.

Bargain

—

Resale, discount
stores dress up
man-size deals

s . o, Wil gy | s YT = 1 L S,

By DEpORAH Many LAKE
POST MENSWEAR EDITOR

HERE'S CARPETION the floor
I and size groupings on te racks
e ms are arranged artfully on
wipoden tables, Evervihing is neat and
sbdly., lLMNiWW' S
store. 4 el _—

But what's this? An Armani jacket?
Less than 51007 What gives?

The answer: a new movemnent in
menswear, From resale shops to discount
slores, designer and Italian menswear
can be had at a bangain — something
women shopping at local spots such as
Lothmann's have taken for granted for
WIS, .

From the looks of them. most of these
new breed of menswear stores would not
leap cut as something ouf of the norm
There is no scent of Salvation Army here.
Rather, in these limes of great economic
stress, they are a breath of fresh akr 1o
those who cannod allord the likes of Ar-
mani or Perry Ellis a1 full-blown retail,

At consignment (gently used mer-
chandise) stores Gentleman’s Closet In
Rire Villsas and & Wdaets Balsla nm bla
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v IH e AP VAN § MESAN O e
marial Drive, a man can find designer
clothes at slmost-Goodwill prices.

Mot qulhaﬁﬂhﬂm bt |“‘F than Hudl .

o W l'".'.LrJL |:II||-|I
Fior best buvs, the most important
thing you must take inio these stores is
krlﬂ'l.'&']l?llihl' Iz & pood idea to browss
i and aoquaint

debving inta the
diesigner wiar,
signment slore doesn't
witial you necd, theyll
I ~all ¥ou 1."'h.1*:|1|

YOul Can I:'\.FHF'i.'[

O Gentleman’s €
signment store act
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Rargains...

. From H-1

ago bul recent media altention, in-
cluding a story in the New York
Times, has cataputed it from the
not-so-acceptable to a "00s rendy
shopping spot.

Cramer Toni Cobeman said cus-
tormers range from the voung pro-
tessional who “wants 1o look the
part bull can'l afford 1o look the
part,” to a Corpus Christi doctor
wh 51,000 during each of
his tw year visils. Among
those with ilems on consignment
[the slore agrees (o carry a seller's
merchandise for a fimited time,
paying an agreed percentage) are a
man who changes ouf his wardsobe
every season and a Corpus Christi
judge.

The store is extremely picky
about what is acceptable {consign-
ments done by appointment only),
which means you will find such
iems as Brooks Brothers amnd Ar-
mani sports coals in good shape al
& greal price — less than 5104,
Codeman aleo buyvs new merchan-
dize from buy-ouls when local
high-fashion menswear stores
chose out lines — after final, final
markdown — for the season,

Clothes are amanged neatly by
by and size. Among our recent
finds, a pair of Ferragamo suede
lace-up shoes, $149; an Alexander
Julian sporis coat (new and 12
al 3595 for $159%; and a London
Fog raincoat, $79.

Ties — new and used — from
dﬁi%ﬂfm such as Perry Ellis, Zvlos
and Jhane Bames, sell for under
520, A new Claude Montana tie (it
wis g sampde), which has been
;r-m in & Galleria store for 125, is

S0,

“We sell the same thing as Sal-
vation Army,"” Colernan said. “But
we take all the work oul for the
customer. We've done the picking
through and the sizing."

A Man's Resale, h]fBaIH}'Ie; 3

A Man's Resale is on consignment
— generally 90 davs — although
some of it may never have been
WO,

A man who has been around the
world will find wonderful discover-
ies here, such as a navy shawl col-
lar tuxedo with a Bob's Custom
Tailors, Hong Kong, label for $125.
. There's also a astom tuxedo by
a well-known local Laslor that has
beeen marked down to 549 because
of the unusual size, 2 38 Long. And
a gray pinstripe suit in a 40 Regular
with a Sakowitz label goes for un-
cher 5100,

CHher finds: a pair of size 9%
Lucchese boots for $140; Gueci
boaders for $98: dreds shins from
Calvin Klein, Ralph Lauren and
PerrElle for $16-522: and an as-
sortment of blue and white oxiord
cloth dress shirts with Continental
Statesrman kabels brought in by
laid-off Continemal Airlines em-
plovees. The shirts sell for $16.

The bigges! sellers, said owner
Palricia Le, are suits in sizes 46 to
3 — so don’t think that because
it’s resale, it"s not in your size
range,

r_l:l.!'wm' == This discount store is

not as as the others men-
tiomed here, but if you can get past
the almost-warehouse-like appear- |
ance, vou'll find many a bargain
treasure. This is the clotest 3 man
will come to Loehmann’s, although
Sa'm:sl;:lnesn‘t_ m';‘lhe labels cut.

ell-organized, everything is ar-
ranged by color-coded tags for
sizes — which include longs and
shorts in suits, pants up lo size 54,
and dress shirts up to size 19 neck,
34 sleeve,

All the merchandise is new —
purchased by sharp buvers who
snap up someone else’s overbuys
or & manufacturer’s leftovers,

Armong e finds: Perry Ellis toes
far 318; colorful, lightweight
Mondo di Marco sweaters for $60

(regular S100); an assoriment ol

and Beads, in nfiway resembles  ©  “tasual shirs vom Rober Stock.

what you would o recog
nize as a resabe store. The only dif-1
ference comes in the prices. U'nlike
Gentlemans Closet. everylhing al

- & “Ganl. Giorgio Armani, Perry Ellis,

e, Missoni Spart and Palo
ountry at up to hall-price (518 to
5!1}}: and active sporswear such

-

Colorful designer sweaters sell for up to 50 percenl o

as shirt and shorl sets from Head,
limmy Connors, adidas. and Sergio
Tacchini for $20-525.

Also, 3 colton aviator jacket from
Strictly For Men by Emporio Ar-
mani 5 $99 {down from $200),
Diher sportswear labels inclided
Members Only and Colowrs by Al-
exander Julian.

After Six tuxedos were $1T9
{from $300%; and a double-breast-
ed, medium gray suit by Ellis
Porttolio was $199 (from $350).

Other labels in sports coals, suits

aned dress slacks were Girenchy

Mensieur, Polo University Clib,
Adodlo. Pierre Cardin, Bill Blass,
Hanbey Blacker, Lanvin and Exam-

by Missoni.

_ Diress shirt labets included Chris-
tian Dior, Hathaway, Pierre Cardin,
John Henry, YSL andPerry Ellis
Portlolio. Prices ranged from $15-
525, While some styles were basic.
ones with fashionable stripes and

French cuffs were sprinkbed
throughoul.

Shoe labels were nod guit
well-known, although pairs
Johnston & Murphy illlaaﬂﬂ
spotted for almost half price
also were available in wikles

OM. Allen — Onwnier Me
garten savs his store is like |
Marcus, bul at discount pric
carries mostly ltalian merch
but the lines are not as well
2 a Zegoa, lor example, A ;
his tailored wear comes unc
label Principe i Marzoiio, ¥
actonding to the hanglags
for as high as 1,100 (althc
there's nothing to compare
refails toin Houston). Wedr
says he can sell his suifs for
cause he has less overhead
high volume, so that 51, 10(

o5l you approccimately
“There's no marble, no wat



5 i
s L EeLTy B
il

k.%
.

e,
b
1“\

k1 & B LK

,.'-' L i B

wriul designer sweaters sell for up to 50 percent off regular retail price at M.Allen.

i and short sels from Head,
iy Connors, adidas, and Sergio
1ini for $20-535,

<0, a cotton aviator jackel from
lv For Men by Emporio Ar-

is $99 {down from 200,

r époriswear labels included
bers Only and Colours by Al-
der Julian

er 5% luxedos were 5179

1 53007 and a dowble-breast-
pedivm gray suit by Perry Ellis
afio was 5199 (from $350.
ner labels mosports coats, suits
iress slacks were Givenchy
ieur, Pobo Liniversity Club,

o, Pierre Cardin, Bill Blass,
=y Blacker, Lanvin and Exam-
y Mlissoni
rss shir labels inchuded Chris-
Yiow, Hathaway, Pierre Cardin,
Henry, Y51 andPerry Ellis
i, Prices ranged from 515-
While some styles were hasic.
with fashionable stripes and

Erench culls were sprinkled
thircughout,

Shoe labels weare mol quibe a8
well-known, although pairs [rom
Johnston & Murnphy and Bally were
spotted for almost half price. Shoes
also were available in wides.

M. Allen — Owner Mel Wein-
E.HHF'L says his store is fike deiman
Marcus, but at discount prices, He
carries mostly lalian merchandise,
bt the limes are not as well known
&< a Zegna, for example; A staple of
his tailored wear comes under the
label Principe di Marzotto, which
according 1o the hangtags can refail
for as high as 1,100 (although
there s ndollung 1o Cormpane those
ritails Lo in Houston ). Weingarten
says he can sell his suits for less be-
cause he has less overhead and
high volume, so that $1, 100 st
will cost vou approximately $380
“There's no marble, no walerfalls

and no Counvodsier.” he said

In general, suits are descounted
up to G0 percent, sweaters 30 per-
cent, shirts up to 40 peroent and
ties upto 50 percent. Shoes can be
special ordered rom Bally, Cole-
Haan, Bruno Magh and Maur far
25 percent off.

Among items we spolied: sweat-
er labels including Example by
Micgoni, Jhane Barnes and Lawra
Pearsan. Weingarien sakd he will
be receiving spring Glanfranco
Ferre within two weeks.

One customer visiting for the
first time was confused by the M
Allen layout — the store merchian-
dise is organized by color instead of
gipes. Alsa, he couldn’t figure out
the pricing system becawse the ac-
tual discount prices géncrally are
not raarked onthe items = just the
“suggesied redal.”

O Crilver digcount &nd [actory

Cralg Hurﬂd!fThd Houslon Pdd!

oillet sigres can be found in fwo
books by Sue Goldstein: From the
Underground Shopper (Tavlor
Pubdishing, $9.95) and The Fac.
tfary Oder Gurde {dba Publishing,
£8.95),

The list includes such well-
known discounters as Eagle Mens-
wear amndd The Men's Wearhouse, as
well as a spol downlowners have
atways known about, Merchants
Wholesale, which now has an addi-
tiomal store on Bellaire Boulevard.

The factory cuthel centers closest
to Houston are Lone Star Stale Fac-
tory Stores off the Gull Freeway in
La Marque and the VF Factory Out-
let in Hempstead. Loné Siar in-
cludes Bass Shoe, Bughe Boy, Van
Heusen and Windsor Shirt, st to
maime 4 lew. Vi incluckes Janteen
and Wan Heusen,

Remember to know thy mer-
fhanrthse and happy bargain shop-
ping;
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Syms Corporation: Off-price and very proud of it

By KRIS HUNDLEY
SitalT Wiriter

When you call the corporate offices
of Syms Corporation, an off-price fam-
ily appase] chain based —
in Secapcus, NI, the [Eldi
operalor answers with a F-[][US
slogan: "Syms, whene
an edocated consumer is gor best cos-
Mmer.”

A X7-mnit chain that opened its farst
saore in 1959, Syms has isken opos
itself 1o edocase the public about off-
price retailing. Amd according 8o Danid
Bemard, @rector of advertising, the effon
is paying off.

"Owar old commercials msed 1o ex-
plain what we are,” says Bernard, who

heads company-gwaed Syms Advertis-
ing in New York City. "The new ones,
whach ron in markets where the old
onzs have run for some time, explain
how we do i 'We want 1o be credible.
And people ask the question aboul how
we affer such bergaine. 'We feel if's car
responsibility o answer.”

‘The new Syms commercials, mino-
duced im 1989, show visuals of avarniety
of the: chain's merchandise while 2 woice-
over explains the basis of off-price
buying. Says one ad: A famous mane-
Eacturer of men's chothing made 35,000
suits and sodd 28,000 w suit stores. What
did he do with the rest? Syms.”

In their company’s 1989 aanoal re-
pont, Sy and Marcy Syms, the: fagher-

SYMS

An Bducaded Cormeomans b5 Cear Beetd Coshorsmr

danghier team that acts as the firm's
explain their bopes for the pew ad cam-
paign. “That's our business and we
believe that & customer wh knows Bow
we do it =il come o see for ithem-
selves,” they wrote in a betier 10 shave-
holders. S0 far the response has been
excelient”
Show bud steady

Syms is a slow but steady player in
that inclodes soch natiomally knoewn

MASSAPONAX OUTLET CENTER

Fredericksburg
{]pemng Fall 199(}

Virginia

pames as Marshalls and T.J. Maxx
While these two giants crank oot s00nes
across the coantry &l the rate of abool
50 enits 2 year, Syms eschews “prowth
for growth's sake.” The company bas
added new stores o imcreased selling
space every year for over a decade. But

"We're constantly booking for sites,
bat they take a long Gme 0 cOmE 0
froition,” says Bermand of his company's
growih soategy. “We have a very tough
set of guidelines.”

Syms deaws all cagetal foe new stones
nally peneraied funds with & minimom
of outside borrowing, the: retailer says.
The cham also subjects new siores. in
mm—m:ﬁmlsﬂung
mmmmﬂ—-mm
demographic and psychographic guide-
lines. The chain's costomers, acoonissg
1o its annual report, are predominantly
middle-income, fashion-minded and

Typacally Syms unils are sited near
a major highway or thorooghiase i
spborban areas of at beast 1-million.
The: chain Favors Ereestanding umits, ofien
opening ckose 40 major power strips.
Only rwo Syms stores are not freestand-
ing — a new unit im Trimity Place in the
heart of New York Ciry's financial dis-
trict and & 5%,000-square-fool unil i= a
strip cember in Rockville, Md.
Rewards for caution

Sach caston has ils rewards. [n



+ S&K Famous Brands
« Springmaid Wamsutta
» Welcome Home

» Wisconsin Toy

» Westport, Ltd.
ICEII’.' Isle Knitters
« Van Hepsen

For leasing contact:

JR. Ostrander
Marketing Director

Melinda Shrader
Outbet Manager

W.J. Vakos & Company
REAL ESTATE DEVELOPMENT
(703) 373-8853
004 Princess Anme Street
Fredericksbang, Virginga 22401
FAX (703) 3T3HMTE
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had net sahes of just ower 3300-million,
an average of 512-million per sore.
With s units ranging in size from 23,000
o 68 000 square fozt and a ioteld squar:
footage of 1.13-million, Syms averages
525550 per square fool in sales.

These results compare favorably 10
those of Syms™ giant competitors.  In
1958, sabes st W0-omit Marshalls awer-
aged 5250 per square foor. 'With intal
sabes thatl vear of $1.75-billion, Marshalls'
siores — whach range from 23,000 1
30,000 square fect - averaged net sales
of a Lite less tham $6-millioa per Siore.
Similarty T.J. Maxx, in its 1959 axmual
neport, repored sales in excess of 5260
per square fool
Mew markets in 190

In March, Syms openad two omls —
in Hoestoa and Tampa — beinging the
ital number of stores b0 27 im 17 mar-
kets. Using a nade of thumb that a pope-
Latiom of meore then 2-millien warmanis
two Syms stores, the chain now bas a
dual presence in the greaber Bostoa,
Washingson, Miami, Chicago and Phila-
delphia arcas, The New YordNew Jer-
sty market boasts six Syms siores.

Acoording i the company's annnal
repodt, clustering  stores and maskets
brings double bemefivs by improving the
efficiency of menchandise defivery and
ﬂhﬂugmtmmnmmgmﬂ
medis-baying opportunities. "Owr ad-
vertising is wirtually afl brosdcast, both

With = £ye 00 MAXUNIZINE oncr-
lapping markess, Syms soours the map




With its units ranging in size from
23,000 to 68,000 square feet and a total
square footage of 1.13-million, Syms
averages $265.50 per square foot

in sales.

fior possible sitzs 0 boy ornent. ™Al this
point, we own about half cor sees,”
says Bernard.

Syms says its base rents range be-
rween $2.25 and $725 per square foot,
mripte pel. Syms acgemred the sites of its
dwes most pecent units, i Mew Yook
Cliry, Hoeston and Tampa.

Bernard says the company’s primary
siling guideline pocs back 10 a promise
made 25 years ago o its suppliers. "We
promised never o open mnder e nose
of one of their regular costomers,” Ber-
mard says. “That's the kind of thing we
think is imporeant.”

But Bemmard says this “radius of
seasativity” has mever been calculaled
into specific mileage. "I's mon: & mat-
ter of people’s shopping habits,” be says.

Currently Syms signs can be foand
in major metropolitan markets as far
west as Dallas, &s far north & Clocago
and in the heartland in S0 Lowis.

Asked about the possibility of Wi
Coast sites, Bemand sayss "1 would
capect we'll move West over a period
of years. Bul what maners o us 1s nol
o suddenly pet sioces in, say, Monlasa
It makes moch more sense 10 go from
Diallas o Howston, "

Tavenbory

staff of gx merchandise managers and
six buyers in conjunction with meschan-
dise executives and afier comsuliation
with SO MARAPETT,

Most merchandise passes through
ithe compasy’s 737 - squase-fool dis-
tribegion cemier in Secancus, wiene it is
inspecied, tickesed and allocated o
particular siores. Responding 1o sales
inficrmation which is transmined daily
from store 0 headguaniers, Syms dis-
tributes menchandise from two 80 Four
e & week

"We'we been in busimess for 3)-
years,” says Bermand, ~And we're proba-
ties first, second or maybe ghird. That
means we end up havimg a bage sclec-
Gion of menchandise, all brand-mame,
and the consomer winds ep buying &
40, 50 or even G0-percend less than al
a raditsosal store.”

Automatic markdown tags

Someof the poce tags ai Syms camy
more than just comparative prces.
Women's dresses also cammy a pre~dated
aminmatic markdown 12 10 move the
merchandise faster. The date of place-
ment on the floor is stamped on the:
back of the tag. On the: front is wial tee
compasy BElEves by be the mationally

+ We're Under Construction +

At .
Outlet Center:

stine

Florida’s First
_ WestPoint

PR RE*RD



Like #ts competition 20 Marshalls
and T.J. Maxx, Symes camies first qual-
ity, im-scasom designer amd branded
apparel for men, women and children,

Accoeding v the company, in 1989
59 percent of notzl sales were peneraled
by men’s clothes and kaberdashery; 33
percent of its sales wene in women's
apparel and acoessories. The balance
of sales was divided among childeen’s:
wear, loggage, Somestics and fagrances,

Appoonamalely 500 beand-name:
manufacturers are repeesenied af its
saores, though the company does nol
Excaintain amy kong-gem o encheave oom-
mitments o purchase from any partico-
lar mannfacturer.

Buying is done by the company’s

advertised price, the imitial Syms price
and three redoced prices. A price re-
duction kicks in afier cach ven selling
darys.

In line: with its cantioos grorth ph-
losophy, Syms maintsing a OORSSVa-
tive customer service policy. Thoogh
i company aocepts checks and its own
Syms credit card, no other credit cands
arz booored. Mor does. Syms offer re-
credits for merchandise returned within
a reasonable period of mme,

For more information conract David
Bernard, Director of Advertiring, 65
W. 55tk Streer, New York, New York
J0019; (2012) 265-0044.

e

PHILADELPHIA MAIN LINE

We are looking for a select group of
value-oriented retailers for
Philadelphia’s affluent Western Main Line

Wesigate Plaza

* Now under construction-available Fall 1990

* Strong discount drug anchor

* 23 000 cars per day, traffic signal

» Average household income $48, 000

Contact:
Bill Anderson
Windon Development Co., Ine.

215-667-3505

Pepperein Ml
Store.

l}l‘l.l.n-l‘ﬁ bern Beolosa amd corstrucnon s wed] enderwary oo
&.mnmhw:d‘ﬂmm&hmmmh
millsoes of masms arsd esavarbends sreracaily

l“n—nﬁ:ei Peppend] Mill Seore, ranonally known manufaccencr of
Bl andl bach socessonies. bas chosm S0 Augpuscine Ot Cenoer s the swe

—’lm?!'—: fior their firse Flonds stone. Other pres-
sl ‘

E_al_"_'_‘:__;"‘* = LTt ||:n.|.|:|h-. ﬂ.-l'Jf:.uu"g a wade
. opes marafarorers ouchet oppoe-

.-:-::_':‘FF tupsty, arc comeag o0 boandl ewery

) || werke. There ame a0 other sigmificant

b\j [ Excoory ootler cencers witha W0 males

| of this. pearder” # 375,654 sqpeare et

of lessable space (154, 500 Phase ) # parkieg for 1,250 can: # with 5,000
fer of fromage on 195, the s is highly viible fSom bod north and
soasthiboasnd lanes # 3.3 000 cars pass: dhuly on 12575 & onc of Flonidas: sop

10 oot destinarons, sith L9 milleon vesssors cach prac

;ll developrers of The Sembler Coemn-
pirE, Symonpmont with Shoppang cenmes
snress i Flonds for moee thas & quuiser
ponoany. Po-ore: kroes Floeid — and shop-
pirg ceorers — berser WITH A FALL,
1990 OPENING DATE AND SPACE
GUHMNG FASE, ACT NOW. FOR LEAS-
ING IMPORMATION, CALL KEN
MORIN AT 1-800-937-5858
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Dear Best of Philly® Winner 1990:
Congratulations! You're the BEST!

After much tasting, testing and deliberation,
our panel of judges for the seventeenth annual Best of Philly?®
has decided that you're the best. Of all the people who do
what you do, we consider you the top.

I take pleasure in sending you this official award.
While you should take pride in this, please don't take
advantage of it. Because Best of Philly?® is not a commercial
contest, we would appreciate it if you would check with our
promotion department before using your award for any
advertising purposes. For your convenience,

I'm enclosing a copy of the guidelines which protect
PHILADELPHIA MAGRZINE's registered trademark
and the integrity of this award.

Thank you. And keep up the good work!

Cordially,

"l e

Ron Javers
Editor

A Subsidsary of Metrocorp



l]eBel]a in Decline: Is the Morning Zoo an Endangered Species”

AUGUST 1990 $2.50
Backto Basics

Best of Philly

FEATURING:

hoagies
hot dogs
apple pies
dell guys
birthday cakes
cheesesteaks As well as ties
butchers toys
bakers dolls
water ice makers plays
shakes wines
sundaes whiners
pizza clowns diners
popcorn high school bands brownies contract signers
politics wedding bands ballplayers VCRs
pretzels chicken wings ballbusters ice cream bars
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But host Ukee Washmgton always. looks
mofe pervous than the nds,

Discount children"s clothes: Syms, 1865
Exst Marlton Pike in South Jereey, has ko
prices on Absocha, Lacoste and other dods
for the class of 005,

Fashion-conscious kids' chothing: If vou
really s oatfit haby Ashiey in black span-
dex, the best place 1o shop for fedghng
trendette wear 5 stll Kamikaze Kids, 520
South dth Streef.

Matching mommy outfits: Shaop
Laura Ashley (King of Prussa mall and
other locations). Then go mon through a
meadow scenewhere, harcfoot, with Bowers
in your haor.

Off-the-beaten-track  showplace: You
necd pretty Strog Bl tivlure Philadelphians
it the boemidocks. So the Glassbong Cen-
ter for the Arts came up with another pow-
srbolse season that inchoded the New York
City Opera Toumng Compasy, the Alley
Theatre of Howston, Judith Jamison's dance
comgamy and the Kronmos Quartet.

‘Well-bred dolbs: Dont book for Rashow
Brite ar She-Ba, Princess of Power at Cor-
bett’s Collectable Daolls, 123 Creek Foad
im Rancocas Woods, ML), the selecton of
shepherdesses, brides and other professaon-
als, however, B snmatched anywhere m
the area.

Dol howse rehab: If PTS decides to make
3 serics called This Obd Dol Howse, Crea-
tive Crafts Doll House Centre, 425 Had-
don Avenise in Haddonheld, would B the
place to shoot 1t kas mere fisniture than
IEEA, only & lot smaller. They also do ekec-
trical and stroctural repaers.

Ties: M. L. Lawrence, 1604 Walnut Street,
ofiers glenty of reasons to get rd of that
skinemy hlack leather e,

Mechanic whe won't kid you: Tony Tur-
chi's overflowing parking lot &t 635 East
Germantown Fioe in Lafayette Hl = testhi-
moey o his way with a wWrenih —domesic
ar foreign.

Juksbenr 16th Street Bar & Grill,
264 South 16th Sireet. Everything from the
Fine Young Canmbals fo Lows Armetrong.
Except 8 makes you want to dance, and
there's harely room to stand and wait for a
table on weskend mphts.

Bike shop: Bike Tech, 123 Looes
Simect, s still the place bo o when vow de-
e to ake off vour training wheels.

Magician: Prestgous Phaly prestidigitator
Mark DeSousa seems to make ratiool
swards appear out of ks top hat. Doug Hene
ning, look out’

Camaback: Danny and Annette Noble,
the British fashicn design deo headguartered
an 13th Sireet, are back m the (shion spot-
bght with a hot pew fall hee, avilsbie al
Macy's asd Barmev's in Mew York City

| Hair salon, Center City: Moda, 117 5o
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3y Syms insists he Bt per
forming a balancing act mun-
ning Syms, the 350 million
Mew York-based discount chain
and Sulka, Park Avenue's huxe
T porium

It actually satisfies a secrel
passion the Sb-vear-odd mer-
chant had to become a whole-
saler—and a retaller—selling
the best of evenything “Why
canl 4 man own a Jaguar
sency and a Chevrolet agency
at the same tome?™

And for Syms, operating
ak the top and, ofien, the bat-
iom of ‘the price chans, this
dichatery has Hs moments
“ITs easy being at the top of
the market You just use the
world's finest fabdcs and the
world's finest workmanship
Then the price is imelevant. ™

Speaking in the deep, res.
onanl wolice that makes him
one of the memorable n;ln;:-',hmg
pitchmen on BMew York radis
and televsion when he sdwer-
tises Syms, he reporis that
the deal to moguite Sulks was
chosed on Aug 1, 1980 ]
started negofiations with lnsing
Felt [chairman of Madison
Square Garden) on June 10, [t
was probabhy ane of the fastest
man's wear deals on recosd.”

Describing the Sulka
wholesale operation as a
“sleeping glant with an un-
tamished image and name,”
Syms swms thal the property
hadn’t been handled properhy
i reach i potential He e
ports that he first leamed about
the drawing powser of the Sulka

IZHOUR

THE DOUBLE LIFE OF SY SYMS

with Sulka’s former oumers.
The wholesale operation gen-
erated about 5 percent of the
wcHumie

Syms also has the rights to
Sulka's mademarks and hopes
to license the nams throughout
Eurl:upn-_ the Far East and paRs
of South Amerca. Licensing
ammangements arg cumenthy In
the hopper for Japan

Listening to Sy Syms talk
about his business day gyrating
from Sulka's robes at 32500
o the no-nomsense pricing at

2yms, i sounds like he's shul-
fing a deck of merchandising
cards

“"Each operation has its
cam distinet image.  Running
both s very natural for me
Thete's certasndy no enerlap,”

That also means thait
Syms would never camry a
Sulka-labeled closeout in his
discount chain. “We'd sell o
other off-price merchants—Fil-
eng 5. for example.™

Sy, incidenialhe doesn't
refer to himself as a discounter

Mame wo wears oo when he
picked up about 1,500 ties and
retailed them ar 3699

“They Bew—the best sell
ing Be v ever had ™

At the time of the iake-
e, the Sulka empire’s wol-
urig was about 1.5 million. [
induded o Mea York units,
one in San Francisco, one in |
London, and a Pars store
vaned by Revillon Freres
There's alio & store in Japan
under a franchise agreernent L

NOW, YOU CAN
GET THERE
FROM HERE
The Designer's Collective will
offer private bus sendce be-

twen the Mew York Collseumn
and the Berhshite Place Haotel

| during their spring/summer &x-

hibition slated for Ot 25-28
The “D.C. Express”, sched:

ued o begin Monday mom-

Ing. Ot 26 will make hourhy

ning betwesn the two trade
shous

“We realize that retailers
want o visii bath shows and
we are ting fo make this as
ey as possible for them, "™ said
Allsn Ellinger, peesident of the
Dresignier’s Collective,

The shuftle servdice it de-
signedd to makee gefting arcund
in Manhattan traffic easber,
therely making the Designer's
Colective more accessible,

Hy MENE WEAR

“We buy for less and sell for
ks because we fake a wery
short markup. I€s a shame that
the men's wear markel never
let an operation like Loeh-
mann's (the huge women's dis-
count chain) develop. They
would have leamed a ot He
intimated that retailers like this
could have digested overmuns
and saved mamy 8 companmy o
the beink of Chapter XL

Syms insists that he's
hardly a stranger o the kind of
howrny merchandise Sulka &5
knowm for. “Afer all we man
the finest quality generics, such
a5 cashmene sweaters.” His fo-
ous 1= on similar top of the Ene
ftemms at Sullka wholesale which
has had some notable tahkers
for fall "81: Wallachs, Has-
ting's. Baskin's. Jordan-Marsh,
and Sakowitz, among others

Putting his energies be-
hind the wholesale past of the
new baby, he made sume that
ncd one fabrc would be duph
cated in the retadl par of the
oneraton He alsa trimened the
wholesale ne o include sin-
gle-needle dress shirts, elegant
silk tes, silk as wwll a3 colon
Pajamas, sl spor shirs, s
underasar and English hosleny

He énjons telling the stony
about Michael Caine shopping
the siore for the 52 500 prind
ed cashmere robe he wears in
the upcoming mowie, “Death
Trap.” This e s hepical of
the huxuny fom Sulka

He comtinues, “We'ne us-
ing the finest cottons and silks
and doing things like making
our own pajamas with hand
piped culfs and legs.™

Peter Zucker, formetly with
upscale stores such a8 Bon-
wit Teller, Garfinckel's, L Mag:
rin and Meiman-Marcus, was
named Sulka’s director last
March. But he has an old retail
pro looking owver his shoulder
when Sy Sils in on a Ene
presentabion in the spanking
i wholesale offices under-
neath sulka's Park Avenue
store. —S.EG
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and money.

Linda and Jay Ross- Pat FHl‘hIl;:'r. Arnaud de Borchegrave

bach and Norma Dana

IN DOUBLES TIME: The elite gatherad for the fifth
anmivarsary dinnar-dance in Doublas — one of Mew
York's most exclusive clubs — raised some specu-
lation as to whetker SOCIEtY IS seeng a raturn o
snobbism. .

Although most present doubted it was ever
declasse, Tiffany's president Harry Platt said, "
don't think snobbism
dowan-to-sarth tham e OUF Current Boo-
namic situation requires a realistic approach. Resgan
150t put to hurt the poor and in the end wa'll I beng-
fit, by getting a bigger shice of the pie.”” As for wheth-
ar any consumer belt-tightening would  affect
Titfany"s, Platt pointed owt, “It"s inngte for the D
ple of the warld to be attracted 1o pretty things, and
that s what we specialize in.""

Ed Russall defined snobbism
1o do outrageous things in acceptable £, while
duthor Arnaud de Borchegrave [("The Spike™|

% “the abalety

WD phctos by JOHN DRIGHT

M e
Mona Hamilton and Harry Platt

B5S wrenoss less conspicuous at Doubles
thamn &

1 Saire thdsne e 1SS : and shakers
hera tonght sedo wer
rears,” he eaid, “Ame
in the world. Thers Fmore 5
and o greatar e p of it exists anywhare than in
the Soviet Union, wheene SOCty IS very tin_.'_|:h1_ and
members of the Palitburo ar ted foe life.”

Another plus the U.5. seams to affer aver Eu-
rope is discount outhets, according to visiting Pan
signs Ywves Vidal and Cappy Badrutt Hand, wha
related owver dinner how they recently had taken a
Rolts-Royee 1o Syms in lower MNew York for some
cheapie purchases. While Vidal stocked up on
French designer shirts *for %8 or #8.°" he =aid, Hand
bought gloves and sweaters “for 950 that would
hawve bean a lot more anywhera else_ "

— SALLY RINARD

* in their ca-
a 15 the most dynamic nation
Em it Britaim,



RUSKIN ROULETTE: The fost
[ime o mocjor MNew York J
Iretoiber wos honored with oFEH i
testimoniol, the hororee, §iS
Bruce Burnhaom, marked the
ioccasion by switching jobs.
Ancther alliteratively naomed
retailer, Ronald Ruskin,
chairman of Gimbels MNew
I'Yark. wos o bil meore grocioos |
llast week when he received |
ithe lsroel Prime Minister's
imedol af an lsroel Bond
Tribute Dinner ob thels
Waldoed-Asiorio. -
His manners naoth-
withssonding, Ruskin mearly
hod the evening stolen from
{himn when Purifon’s Carl
{Rosen ond his company's ex-
president, Warren Hirsh of
‘Hirsh-Ewans, huddled
|together publicly in the VIF
Rzom pricer  ho dinner,
|teuching off o minar i
avent in the process. Hirsh
|downployed the hele-o-tele,
{but did acknowledge thai he
will be in Hong Kong menct
[month, possibly 1o sirike a
{deal with Jozse beons.
| And, for those lsokirg
| non-apporel gossip, Rusky
friemd and possjble
presidenticl  hopeful. Jf Sen.
{Gary Hort, wos on bind fo
|show that politiciogl need
|-|1|:-1 be styleless. bnghddition
| to these ather attnagiho . the
| Russkin tribute roisg
mrallicn.

WALL STREET WiORDS: While
perusing the Woll Street
Journal BTL spotted these hwo
ems thot were particularly
imherasting:

“Desigrer hospitol gowns
do oway with one ol the
patients’ pet peeves, the
wonty trodifienal sick garb’
thot exposes the wearer's
backside in the breeze. Slon
Hermaon, award-winming
foshicn designer, developed
the “maodesty panel”, a plect
of extro material that keeps
the patient from blushing.
Humora  Inc,, proprietany
hospihal operofor, uses the
gowns in @ new hospital ond
negofiotes. for moss
production,

Sour jokes emerge from o
burecwcrocy  wnheppy with
Reogan. One mack
‘releose annownce a
progrom colled RAFE, Por
Retire Aged Personnel Eorly.
Another reports choice of o
rokbit as EPA chief: ‘Although
the mominee is incapobla of
speech or rational thought,
the odminisiralion  moin-
tained this would not be o

Jemn, given current plans
Bor EPAIT
—P.5A
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buyers who comb the market for
closeouts amd special purchases,
uwsually available three to four
weeks after manufacturers have
mede injtial shipments. (ecasion-
ally Loehmann's picks up poads
Eromn other retailers.

Depending on the time of

purchase, Lochmann's pays from
& to T percent less than regular
wholesale prices. and then takes
about a 30 percent markup, accord-
ing to sources, giving the cusfomer
an imitial ticket price at beast 2 to
5 percent less than most other dis-
coimlers.
“We price with the idea of
getting the fastest possiblbe furn ™
said Greenberg. The stores turm
merchandise as rapidly as 11 io 13
times a year. Growth in the subur-
ban umits last year topped indlation,
and Greensberg expects substan-
iial increases this vear.

Carving a niche for itself is
Odf Center, an off-price mall on the
edge of downtown which did $6 mdl-
lion in 1980, The ligure was about 15
o 20 percent below projections for
the 1%-yearodd mall, but Jobkm
Cole, president, said brizk
Christmas and post-Christmas
sales were encouraging.

« « « unlike most, howewver, Fth-mum-rﬂm

Initial problems were lack of
traffic, which mall retailers
blamed on inadequate promotion of
u'n-e-:mer..indthepmirnpms:im
created by low-guality merchan-
dize and short imventories in some
stores. But many of the weak ben-
amls have been replaced by strong-
er operations, and Cole anticipates
gades of $10 million this year.

The bulk of the 40,000 square
feet of selling space (13,000 square
teet will be added this spring) is de-
voted to women's ready-to-wear
and accessory shops, geared to a
wide range of markels from career
to bridal o matermdty.

The larger nalional chainsg
have aggressive expamsiom plans
for this market. Zayre Corp.'s Hit
or Miss now has 36 stores in the
Chicago area with an estimated
vobame of $18 million, or about $175
a square foof, with three mew units
plarmed this year.

in, president,

is projecting a 5 to 10 percent store-
lor-store imcrease this year but, as
40 seme other odf-price redadlers,
he recogmizes growing competition
withim the category.

Rutstein, who bas acknowl-
edged the merchandise mix slipped

blouson jacket, ST
less 20 percent dis-
couwrnt], B0 sold out of
B0 in 2% monthes; Les-
tar Hayatt cotton twill
shorts, 36 (less 20 per-
cent discount|, B9 sobd
out of 124 in six weeks:

lo lower-end or inexpensive mer-
chandise under a different admin-
istration a few vears ago, said the
company is relurning 1o its eriginal
premise of selling medium to bet-
ter-price goods. The chain commits
and prices run from 2 to 50 percent
be=ss than retail.

Also owned by Zayre is T.J.
Maxx, which expecis to douhle its
six existing stores here by the end
of this year. A family discounter
which sells domestics a well as
Eifts, Maxx's volume, estimated at
$30 milllion, is projected to rise 10 to
lzpﬁmt:hls].'ear__mtinduijng
sales from: new umits:

Marshalls, a major diseount-
er for men, women and children,
owmed by Melville Corp._, has seven
stores: in the Chicago area. Prices
are 20 fo 40 percent off regalar
price and merchandise consists of

age 5200 a square foot in roughly
30,000-square-foot unils for an esti-
mated volume of $40 million.

Off the Rax, a moderste-
price jundor chain owned by The
Stop & Shop Cus., claims at least 30
percent discounts off regular re-

WWD photos by RRUC

At Independent, Bonnie
Cashin’s rewversible poplin
jacket, ¥145, sold out 12 in
orse day

Lail. 1t expects to increase s 16
Chicago-area stores fo 3t least M
and possibly 24 this vear.

Dulerwear has evalved info a
specially for some discounbers,
such as Burlimgion Coat, a chain
with beadquarters in New Jersoy
and zn affiliale of Amherst Fash-
bons and Hobin Fashions., A man-
ufacturer, which also purchases
coalts from other resoirces, Bur-
lingtom opened 2 &), 000-square-fool

it in Chicago early this vear and

a ), 00-square-foo! uni? in subur-
ban Libertyville Lale in 1980, Witk
dispounts said bo range from 25 to
) percent, the locations are pro-
jected to generate $30 milliony in
sabes his vear.

Amother oulerwear store is
The Coad Rack, in its third year of
operalion with two subarban units
Erossing slightly more than 52 mil-
lion.

And the off-price fever con-
tinues to infect others. Bottega Gla-
seia, a promiment designer
boutique, just begam cutting 20 per-
cend ol prices of its stocks while
redxinimg the same merchandise

— MARLA PAUL




DISCOUNTING IS
THEIR BUSINESS!

WCE MORE and more shoppers “wont
bu'- anything unless &S on sale)" depar-
merit gores such a8 Scan, K- M.lu andd
h‘llﬁlf omery Ward hive Fespsd wnded "1.".
nITnlng mare “gabe days™ than ewer be
fore. Besides vhese three price-conscious
stores, here are other bargain soarces you

should knowr abour
T. L MAXX: There are 51 T.J. Maxx

stofes in 14 midweseern and eastern
STanes l-l:“iﬂg, brand-name men's,
womnen's, and childeen's chrhlng &S W rII
a3 domestic items for bed and bath
Shoppers save 20% o 0% off depart-
ment-store regular prices. Unlike some
discounters, -:|I:'-i§ﬁﬂ' labels are not cur
out. Because new merchandise is shipped
to each soode ae least owo ro three pimes o
sufe to warch our for “mark

ich F-r-n-'de v with even

rrurmf 5 .l:h- as the store antici-
pated. T Maxx offers 3 "hassle-fiee™ e
turn policy thar guarancess cash refands
and sccepes major credit cards.
MARSHALLS: Quality goods ar re.
duced prices are the mademark of the
more than 80 Marshalls stores in 14
itates. This chain sells brand-rame fam-
ily fashions and household goods ar
krwer prices by purchasing merchandise
ar less chan the wholesale cost and pass-
ing rhe SVINGs on [0 if3 customers
Credic cards are ac cepied
LuEH“..“'E: With 42 gfcd am 23
sares, Lochmanns pricing policy prom-
i3 women's fine fashions at 0% e
than reeail price and 23% less than any
ocher discount stace, Cloghing by biyp-
name designers usaally has labels cut eut
as part of the storc's agrecment with the
veradoe Shop are advised 1o inspece
their merchandise carefully, since refunds
and exchanges are moe permitted. leems
must be porchased with cash or check
HIT OR MISS: Laocared 1n M cascern

smes, the 24 Hir or Mis stores =l

51’“5. .‘|.|"aJ ]-:n'l.l of the casr comst
ondy, the ejght Syms stores sell top-qual
uy men's, women's and children’s closh-
ing ar off-price. The longer the
merchandise remains in the srore, the
kwer che markdown on the price ng.
Syms acoeprs checks and cash only. les re-
iturn policy; soore credis grven on godds
returned with sales receipe.  Tio page 137

THE DISCOUNTERS

Foonis Mpo LT
rrEm Papr 52

Save at Surplus Stores: Todsy's sue.
plus stanc cumics much mans than excess
Army-Mavy supplies. Many hove Biranched
caxt o sell camping oqaipmens, sponEng
gy, houscwares ard hardware, Howe
ewer, most surplus sooecs spocialize in mil
ieary-look merchandise, sizch as kha
jeans, shires and ear, that is Enex
pesaive bur stur find a susplus sose
im o anca k the Yellow Pages
under “Sarpha™ or "Arery-Paas
Don't Forget Fuhnr Durkbets: Many
closrhes Facra Frem have shaw
thar sed] * mierchand e
szl and irregul at buge

i ne factory outlers ri'1|u

e o] ||||,'r|r|| can

I a pocd ides o

the Bacezfi it Operaces | some a2
Sanardsy mosndng]. At s m
By mﬂ-*- Woma can't oey ) :
i gk I‘;. r--rr
o aindl try on the
and ot

hbrary if ic Bus 3 guid
cutlct
Good Bu ¥s at Goodwill: There a0e
mow 2bouy 1000 Goodwill '-F.n-rl
thp the comncry, and F
i, Groodwill sh

odd mine For B B |

your pach op 3 dera
L iwers bor $1% or an ani
wop desk for 34307 All irems s
Goodwill ibons are in Eood oo

¥ l'I.I ook in che r-l-.ir-
g1
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Serving Mount Vernon and The Bronx
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Is It Curtains for the Private Dressmg Room*

By [lene E']E]'St]:ma.u::

W
ould vou walc maked doun

Main SEreet for a bargain™ If so
voes are enactly the kind of “edu
cated  consumer’” one ocad dis
ooum Sore is cosabag

Syms, on Tramsiy Hos -.: in Am-
b=, » plher *
TS, operates oa the ,n.'-*-.rr::-t 1hai
peOplE are pEr L
a=perrse with all g
order 1o save & ooupde of |
as the ads ==y, buy a1 *
These siores offer azywhene Erom
2 peroent 13 T percent ol the
wesal regas preoe by selling ir-
PEQEEArs, Smpees, CHosP-0ots and
end-ol sezson merchandse

There 15 & price 10 be paid for
such valoes, however. Lo
st do withoo] 1he

ErE gotusiomes |

granied, soch as person
and prnivale dressing nooms
[ ek e
the dressigs moam are the
trenches. T

|" ssafg

ry Dor granted. Spartan, bullpes
fressing rooms ane becomicg in

crexsingly Comesom a5 cven old

line* Storess mowe b compede in the
mareeipdace. Narbert Doadall, s
iy director bor AM & A's, says
Wasamaker's in Philadelphsa. o
51008 B MAany Wavs comparabie i
i already INE S
ommiuna -1V dressing reoms
'1I e pracizoe hes spread W
fark City. Baltimone axe Lo
S among olhers

The amphe I_.r!n-:I!-' -l.'l_'!d-..r-_:
rocess may be an endanpened e
s Becaese 1 has e dramatie
deadvantages bar the pelailer. Tt
préesents sETioes secursly prob
lems, and is expensive, both in
Moor spaee and masposer

Dosedatl says & private dressing
rocEn  pives the amateur and
professional shoplifter an oppos
;n.l'.- 10 rw--n;{-a! ciodes mercRan

A & A's

i ' _|__. s
i .|:.=J 1 Think you J-_'..:.'*'. AW
with something, (fher cuslormTs

Lol | i, Dossiall L= 3

an | aford 8o ignore this

¢ orisk. Losses due b skl

surveillence of dressing rooees by
securty personnel (hroogh hickdien
cameras, Two-way and convex
mirmors. avered doors and even
petp-hides

Siroh claams these lechniqoes
are nol used in Badlalo retaibing
any loaper due 10 possible law
siils Everyome recognipes the ox
eeri! b shich 1his s an Invasion of
prvacy. e 5a¥s. and Ballalo
stare= are ool willling 0o take wacl
[ B g ol g g ]

Dowdlal] concors. 'l would be

enhappy il 1 thought somecne

coulkd see my wile or daughier pel:
cieg mmdressed, " e Says

B;:-m ihe secaniy problesm

e traditional dressing room sl
up requires the allocation of feor
spact wWhich sme shore managecs
Pzl coedd beriier be wsad o SE=play
merchandice. The moad for adds-
tional salespeople b monibor pr-
vl dressing aneas alss et
the kigh oost of meedes y

A coerproeise, typically used in
soeree of the smmaller bacal slores, =
the O-Inch SWIRPIing " modesty’
dosiir. This proviakes conerape roms
approgEmabely (ke mack o
call, emabling the clerks to kerp

LSET

e 'Wells Fargo Bandk in San Fran-
sisty, Michelle explaiss she is in
bewm visiting ber [amily ard =e
eizg her mew baby niece. She alse
hapes D phok B[ SHME BEW CI598T
clothes ] baathing =uwils al Spms

L

I aan 1 o 10 sShop, 50 01'S moe
e ooime @ and find a i,™ M-
chelle says

Mh |'|-."-I's-."=I:- = redneshn BT B
diseoust Siore cuslomers, wha of
en predend disfain for the cheap
merchandise, claimisg (usuzlly
with a s=5gh) they mever have any
luck in sach stores — while their
clospts are actmally bulgizg witk
targains

Mickedie is mot Foer usual oes-
tomer, in andsther way. A “Cali-
formia podden girl ™ she is 3 fewd, 4
-r-:-"-e-:. tall and wears a size 7. Too

£ 1o be bothesned with cellalite

rf‘.'-‘l.‘-l-Fb variase veins o strelch
marks, ber dressing-moom sivle =
sminhobited. The olher ladies ogle
as she models oo o tiing suil af1-
er anofher, with no iwinge of em-
barrassmen] — ool eves onder B
watehlul eves of 1otal strasgers

“This s nof a shy lilting roeom,™
sades cferd Sarak Haer elffers. I
Five my ooinion freely. s £

couldn’l Back . =1 gel tso mixed
up when [ go there.™ she saye
“Besides, T'm foo beavwy 1o get on
dressed there. | would po il Bhey
pot in these mirrors thar ks
vioul ke a nide thirser

For thosr whe are willing &6
bogh it oul. there ame a cosple of
urraTiden rules by Be aware of
when sBopping here. For instancd
1B =2 Bodding Bar rerhi culside
the erfrance 1o the « “'ﬁhug AT
o you wanl fo iry o0 more than
the bour-gem limil,. hang |h—:~ #xira
itemes there. Most of the repefars
kncw 1he garments bang on this
bar Eawve already been ssdecied
rmal are nof op for grabs. Take
something off this rack and vou'ne
lteely to start a dressise-poom
LE Ly

Ancther rule. Ondy 2 curtain
overs Ihe enlrance o e dres
sitgy pooim. Sben are ol weeloorse
pvrerhere im 1he immediate vicini-
¥, mod i 1hey valoe Their fives
When someons walks i@ or out of
the dressing room, it = possible 1o
s imside. Recenlly, whes soese-
body's hushand holbered im
"Hopey, are »ou readv?™ a ball
dizen women in vares stages of
sndress were boosehi bs the Brink




li you lack natural assets amd the

thought of publicly undréessing  de-
presses yiou, ity o shop at off times

like weekday mornings, when theee
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are fewer customers around. The Bu-
Slexl times ant Saturday afternoons.

¥ laking
Elale

[l
L}

ores bacome so

home, where they can

tor a cee hill. Using a charpe

account simplifies this pProcess

same customers climinate the en-

tire dressing-room hassle b

their sedoctions

try clothes an in p vacy, They can
then return what they don't blke for

R.I'mf"l'l'-l.'l'l?!'. though, 1ha

bealth laws prohibit vou from return.

sometimes he g
hammed then that costomers are

forced to stand in lime, wailing o

dressing-room space
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Wear something loose fliting and

Pasy 1o put on and take off the day

you plan to shop, It will save you

time, effort

¥ou want to take advantage of oo
buys on those items bub cant see
yoursell sieipping, wear & leotard in
should you nevd 1o make 10 trip= 1o

the racks

prefy pood idea of how you will laok

ing bathing suits or underpants. If
the dressing room. It will give vou a

WhAl ¥ou waint
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Syms says key to running off-price chain :
yrice Sulka is to create Images

¥ Syms sees n-:ﬂhjnf! in-
comsistent in his si

'S ar‘.-... {'11|I-:|r1.n
apparel chain, and a3
fdent of Sulka & Co., .
jce men’s wear rFlau.-—.

ks dawshter Mar-
is assistant =l L-:nth
compandes, he explains: “My
_..[:-:-:‘I.lz-: is n-..]"E';!lln.;, and mar-

worldwide r"n:Lrlul:J- turi

142 NO. 40

and better-

whaolesaling and |_{'F'!'t.l.ﬂﬂ ol
all the prodecis sold in the
Suka stores. Licensing plans
inclode women's as well as
meen's wear.”'

The Sulka retail compa-
oy comprises four unils — in
Mew Yerk, at Fifth Avenoe
amd 55th Street and in the Wal-
dorf-Astoria lobby; im San
Francisto, on Post Streel, and
in London: on EH"-I'.I:' bt &

owned by Revillon A Suika
shop in Tokyo is owmed by a
Japanese chain, which ob-
Lained a framciis under a pre-
vious Sulka ownership,

Sy aaght Sulka las
seplember from Irving Mitch-
ell Felt and Felt's wife, Sene-
na. Fell purchased the [irm,
founcdéed by Amos Salka im
1895, from the Wormser fami-
Iy seven wesrs . Felt is
chairman of Madison Sguare

T dn:l .1 number of

.5; that, while
and London

Syms nobes,

sbores will be mainfaimed as
showcases, he plans to sell the
San Francisoo store. He h'-q:-;—..
bo !Ea'!l?.‘i:ll:- |r_-:-n:;|_4, C

rees, -‘l:l:l;'-ﬂ-l: nr |.I-I"'_

2ol ol Eh

or ]:II.I""I- coion: p-.1_|.1—
an §35 Lo $225;

1o 70 |:_'||:' roemi

iod thes are bowghl by women as
gifts.

Expansion of the Sulka

g ooneenirated

2le end. The

'1.|I|'-F r-,

cbilamed."”
COHTIpaARy is work
mng manudacture

lioeTs H:I
the Far
th Amer-
widl Salka

r"hr= l
want ll_l
walk ™

creep




Product
licensing
Is on tap

in merchamdise mow De-
| img manudactured to Sulka's
patterns, differenl [shrics are
used for the company’s SS00es
and for wholesale selling, *'to
remove (hem [rom oompeis-
ticm with each other.” Fall,
191 orders have been placed
by Sakowitz, Jondan Marsh in
| Florida amd the Wallachs,
| Baskin and Hastings subsidia-
ries of Hart Schalfner & Marx

Peter Zucker, 47, has
been Sulka's dinector since
March. During a S-year Ca-
reer, he also has been with the
Murjani Infermational men’s
wear division, Bonwil Teller,
Garfinckel’s, 1. Magnin and
Meiman-Marcus

Syms was borm Im
Brookiyn 55 wears ago and was
graduaied [rom New York
University’s Washington
Square College where he ma-
jored in radio produoction and
broadcasting. He wanbed Lo b
a play-by-play sportscaster
While incollege, be worked for
Mew York radio slation WINS
froem 5.3 a.m. o83 am. as
a *“'go-fer.”" After obtaining his
degree, he was employved as a
sportscaster o Cumbeeriand,
hid., and Charlestion, W.Va.

Retuming fo New York
im 5951, Sy was persuadéd to
go with Merns, a men's hab-
erdashery by his [a-
ther, Morris Mems {thal™s the
[amily's legal name) im down
town Mamhattan inm 1931, S¥'s
older brolther (George previ-
pusiy had joimed their Lather
After a few years, Sy Was run
nimg the store. In lale L5548, Sy

started his own store oo near-
by Cortlandt Street. He
adopbed tive Syms name Lo dis-
tinguish his store from ke
Memrmns operaiaom.

Im the 22 years since, the
Syms company has growm bo
eight units — five im the New
York metropolilan area, one
each in Bulfale, Falls Church,
Va., and Fort Lauwderdale,
Fla. Some Irade esiimabes
place Eotal volume ab ¢oore
thanm $50 million

Merms is a three-unif
compazy headed by Sy's meph-
ew Michael Mems. There is m
financial connection between
it twre fiTTNS.

Marcy Syms, 30, = a
graduate of Finch College and
has a masber's degree in Com-
miunbsstions from Boston Lini-
wversity. She went (o work lor
Mew TYork radio station
WhECA, where she was assis-
tanf io R_ Peter Siraus, presi
e

Marcy is the oldest of
six children — thres daagh-
ters and thres sons. Stephen,

I can assura
wholesale custom-
{ ers the name Sul-
ka will never ap-
pear off price at
Syms. If Sulka has
distress merchan-
dise, it will sell this
| only to other off-
price companies.”
— Sy Syms

A Now, the bead of Syms-
Sulka says: “1 cam assure
wholesale customers the
name Sulikca will never appear
off price af Syms. I Sulka has
distress merchandise, it will
sl this only fo.otber off-price
oompankes.'

Aclped o the Five fam-
ily members get along in the
Syms usiness, Sy replies: I

=3 is Syms” bayer of dress
ghirts, meckties, shoes and
besiber produects; Robert, 26,
s buyer of oubersear, rain-
coats and slacks and an exien-
sive traveler in the Orieat for
imports., and Richard, 24, is
manager of the store in Wesl-
chester Coanty. Marcy is the
only child o be invelved in

both Syms ard Sulka. ; = ; ; :
Laura, % is in college. mﬁ' H‘]j"ra'::"iﬁrrlﬂtﬂ Irt,-‘ﬂ'l’f.
Adrienne, 18, works for = am working

with my children. 1 always
know ithey are both family and
employees. Tt s much more
difficul for them than for me.
But all of v are gregarious
and, when we have difficual-
lies, we're able (o talk hen
ot 1once fired one of my sons
on a Friday — I forget why —
bt e came back on Monday
and was rehimed. 1 try to 82ach
my children pot o wormy
aboul someone else in the or-
ganization being envious of
them. Those persoms, nol s,
have bo live with the envy. My
daughiler and sors would mod
e in their particular jobs an-
less they were good at them, 1
strongly feel they will grow
even bedler as 1ime goes on.™

McCall's magazing a5 an as-
sistan 1othe [ashion editor.

Marcy has placed Sal-
ka's adertizing in the Harvard
Business Review (believed by
Marcy bo be the first article of
clolhing adwvertised in that
magarine ), Architecteral Di-
gest, Town & Country amd
such city magazines as MNew
Yook, Chicago, Texas and The
Washingtonian. A gift bro-
chure will be disiributed in
September.

Since 1974, Sy Syms has
been the principal “woice™ of
Syms in commeercial spols
over taree Wew York TV cham-
nels and 13 radio stations. For
the past two years, he kas splif
this responsibility with Mar-
cy. Recently, FRobert became
the third member of the fami-
Iy b share ihis duty. All the
copy is wrillen by Sy; Syms
has am in-bouse agency.

Syms opemed a 100,000-
square-focd  execigtive office
amd distribation cenber in
Meadowbrook Corporate
Park, Lymdhurst, N.J., on
Aug. 10, Sy also maintains an
office in downbown Mamhat-
Lan.

Syms’ (initial oonlacl
with Sulka was when i boughl
“large quantities™ of Sulka
ties thres years ago. Sy ne
calls, “We =sold a 515 tie for
8593 — it was the [aslest-sell-
imeg Eie e ever had.'”
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Sy Syms insists he lsm'l per-
forming a balancing aci run-
fing Syms. the 350 million
Mew York-based discount chain
and Sulka, Park Avenupe's buxe
émporium

it actually satsfies & secnit
passion the S5-year-old mer-
chant had to bacome a whole-
ssler—and a retailer—selling
the best of evenything “Wiy
can'l a man own a Jaguar
agency and a Charolet agency
Bl the same Hme?™

And for Syms, operating
at the top and. often, the bot-
tom of the price charts, this
dichotomy has its moments
“It's easy being at the lop of
the mareet You st uie the
world's fimest fabrcs and the
world's finest workmanship
Then the price @& weknsant,

Speaking in the deep, nes-
onant voice that makes him
one of the memorakle {k}'.hing
piichmen on New York radio
and tebrvision when he aduer-
ses Syms. he reports that
the deal to acquire Sulks was
dosed on Mg 1. 1980
started negotiations with Inving
Falt (chairman of Madison
Squane Garden] on June 100 1t
was probably one of the fastest
men s wear deals on recod

Describing the Sulka
wholesale operation as a
“sleeping glani with an un
tarnished image and name,'
Symns smys that the propery
hadn't been handled properly
o reach its pofential He re-
ports that he first leamed about
the drmding power of the Sulka
name tao pears ago when he
picked up about 1,500 ties and
retailed them at $6.95

“They flew—ithe best sell-
neg thet e ever had,

Al the tme of the ke
cvet, the Sulkn empire's wol-
ume weas about £1.5 milkon. It
inchuded o Mew York units
ong in San Francieoo, one in

CRAIG HOROWITZ

THE DOUBLE LIFE OF SY SYMS

with Sulka's former owners
The '-h"f'mfﬁ-ale opeTabhon gen-
evaled about 5 percent of the
vl e

Syrms abso has the mghts to
Sulln's tradernarks and hopes
bo license the name throughout
Europe. the Far Esst and pans
of South America Licensing
AMArgEmEnE are -:.l.;.111.'r'|li|'5.' i ]
the bopper for Japan

Listening o Sy Syms talk
about his business day qurating
from Sulka’s robes at 32,500
o the no-nonsende pricing At

Syma, it sounds ke he's shul-
flirg & deck of merchandising
CAn

Each operation has s
oam distinet image. Running
both i wery natural for me
These's certainly no overlap.

That also means that
Syms would never carry a
Sullca-labeled closeout in his
discount chain. “We'd sell to
other off-price merchanis— Fil-
eni's, for exampls.

Syms, incidendally. doesn't
refer 1o himsell as a discounber

W bay for bess and sell for
hss because we fake a very
shiort markup. If's & shame thal
the men's wear market never
let an operation lke Loeh-
manm s [the huge women & dis-
count! chain) dewdop. They
would heve beamed a lot” He
intfimated that retallers like this
coild hawe digested overruns
and sved many & COMpPany on
the brink of Chaper X1

Syms insists that he's
hardly a stranger io the kind of
luxury merchandise Sulka &
known for “Aler all, we run
the finedsl qUASH) QENETICS, ik
a8 cashmere sweaters.” His fo-
cus b5 on similar op ol the lire
iberns at Sulkas wholesale which
has had some mofabde akers
for fall '81; Wallacks, Has-
fing's, Baskin's. Jordan-Marsh,
and Sakowdiz, among others

Putting his enérgies be-
hind the wholesale part of the
new baby, he made sure that
mot one fabric would be dupli-
cabed in the retail part of the
operaticn He akso trimmed the
whalesale ling 1o include tin.
ghe-nemdle dress shints, segant

@ik Bes, slk as well bs cotton
pajamas silk sport shirts, Swiss
underwear and English hosleny

He enjoys telling the stony
about Michael Caine shopping
the store for the 32,500 prind
ed cxshmere robe hé weart in
the upcoming mowvie. “[eath

Teap.™ This iem s typical of
the oy from Sulka

He contmees, “We're us-
ing the finest coftons and silks
and doing things ke making

NOW, YOU CAN
GET THERE
FROM HERE

The Designer's Collective will
offer private bus sendce be-
taen the Mew York Colseum
and the Berkshire Place Hobel
during their spring'summer ex
hibiton dlated for Oct 25-28

funs between the teo trade
shimas
“We realize that retaillers
wani 13 vsit both shows and
we are ying to make this as
casy as possible for thern,™ sald
Allan EBnger. pressdent of the
Dresigneer's Collective
The shuitle service b de-
sgned o make getting anound

| our own pajamas with hand

piped cufis and begs.
Peter Dwcher, ormerly with
| upscale stores such a5 Bon-
| wit Tefler. Garfinchkel's, | Mag-
nin and Meiman-Marows, was
named Sulka's director last
| March. But he has an old retail
| pro looking ower his shoulder
when Syms sits in on a line
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We're not discounters, says Sy Syms
of Syms, one of New York's best
known discount stores. So begins o
fresh perspective on what mokes an

off-price store.




price
mmm'l'heyh buy off-price and
g mply buy off-p

If this is how you define a discounter,
u@n:hnhsmﬂmmmumm

:'Im: mguhrwhnhuhmlr“
did :hut,nnd then turned arodnd and
sold at & discount, then we would be dis-
mtmmlul: we don't, and we're mot.

You said that you don't discount as a
rule. Are there any areas where you do
discount?

Mot yet, maybe, But in the fotore, this
is & possibility. Remember, 25 years ago,
-hmmlwmmtuﬂ.mm'
s supermarket, she was basically un-
aware of what was going on, of cost com-
parisons and so forth, Today, however,
you see that average customer looking at
proe, ol contemis and al wvalue She
I'il:? for instance, thaijil‘sh:tnlbntr
L Heinz at 35 than she i see-
mgmwum]:rmﬂh:mrm
know exactly what it should cost ber bt
she knows what she won't pay. She i
sware of market value Actually, saper-
markets are one of the most advanced
forms of consumerism in our society.

Based on what criteria, do you make
that statement?

supcrmarkets deal mainly
mhmmﬁﬁmﬁ
ucts us an option.

spply to your own business?

Weil. T nften o that oe Adaa't care

we don't carry it. Mo, let me put that an-
other way. Il a salt dosn’t have a name
the cuslomer rocognies, we don'l carry
it at Syms.

But don't the off-price operations hurt
the regular price business?

Mot if the products have an inherent
quality. Centain products can lve with
all sorts-of things going on around them.
Let’s assume [marufacturer A] makes a
500 suit for fall. And this is a legitimate
$400 suit in every way: the tailoring, the
fabric, everything. For the 5400 cusiom-
er, the suit is defindicly worth the price
Let’s also assume that the wholesale tag
is $200. Mow wouldn't it be nice if [man-
ufacturer A] could sell a million of these
Suitg—at 5200 & suit?
mﬂutmmmmmsﬂhﬂy
ting to protect price, they lose sight
of business. They worry that some sharp-
ie will try to el this $200-at=cost suit for
$259. Whaz if this happens? If the man-

el Ty

dmﬂn-hutﬁshwhtr wet, it
will stand up 1o $400 Em

I certainly belieye 5uchaumm:1wnn't
hurt the manofsciarer.

But what happens when the customer
sees this suit for $400 uptown and
$259 downtown?

If that suit can’t be sold at $400, then
the manufacturer has done a poor job of
extablishing his image. Remember alen
that not everyone can carry all sizes. and
all colors.

E‘mmmmmwﬁ
could be very good for the clothing
industry?

Well, I will say thar operations such as
Syms have been tremendous assets o

rremme Fasi me e

the domestic clothing industry?

There s more dimensaon 1o thal guestion
than a “yes" or “no™ fo the expediency
of having Byms and Lochmunn's-type
operations in-men’s That's not the an-
swer by a long shot. I would say that all
the Syms-iype oOperaiions around the
country, if put together, will not make
e industey or beak il Whal does make
or break the clothing indusiry are the in-
dividual managements. It all comes
down 1o a very basic Uhoughil: business
in America, any business in America, is
only as pood as ils mansgement. You
can't blame an entire industry for those
managements which failed to do the cor-
rect things to protect their businesses.
Th:h.uuﬂdn;n’tnlh:muﬁmuu

And anyone who
thmh his bw.im:u is affected by the
siock market or by a war in Cuba is
wrong. Unbess we're talking about & pub-
Mmﬂmr.mhnﬂlﬁﬂuﬂhﬁr-ur
I:hm.a..mn your business is being run

Sure, we can blame imports if we
wanted to take a stand oo something, or
the fact that the government has done

ing bo protect our textile industry.
But plenty of manufacturers are surviv-
ing in spite of imports and some of these
are relatively new, 1 would say that there
are & number of s conglomer-
u:i.ufmh as Haris, but there ane also a
lot of independents who are doing well
today, Don’t forget, 100, there were a lot
of manufacturers who wen: bankrupt 20
years agn, before the onslaught of im-
ports in this country.

But look what happened to the brands.
Many didn't survive. What about that?

You know, today, we mo longer have
brand names a5 we used to know brand
names in men's clothing. But today, we
have something new: desi These
are the successive generation,
and something consumers evidently
identify with, These labels have bocome
indicative of certain typet of products,

Wasn't it these designer labels replac-
ing the branded ethic, plus the break-
down of dual distributions, which
birthed a lot of discount and off-price

chothing operations?

How old are you? Obviously, vou don'y
have :Hpm m:nlls:ltr.i.nn“rn-sl!"::he men's
wear off- Operations years ago.
You don't have any idea of the numbers.
There were far more discounters, if thats
what ¥ou want to call them, or

oatlets of vhm-tr 30 3-=m BED Th.m

thare s Bedmas Thos sk

i




was selling MeGregor: another, Interwo-
ven and s0 on. Everyplace you went,
there was & discounter.

" What happaned to all thess operations?

Many things have changed. The auto-
mm‘..{r' changed a lot of things shaut life.
Also many operations sdated. Oth-

€8 Just grew and grew.

¥Yas, bul most people tend to think of
off-price men’s wear as a growing phe-
nomendn, not & shrinking one or sven
ong which is staying the same,

ask him how many calls be wsed to ges
in gne week from discounters m_u‘tggq.r
goods. Then ask him how many he gets
na-.ﬂ‘hr'ihmmnilhml‘llhtm
those calls are down to one-tenth of what
they were.

hmﬁnn'tﬂiﬂhﬂilnnﬂrltﬂlln;
i% O an up curve?

Mo way.

ot I1's another in hard
There;, the market m has muamﬁ:m
I'll answer that question with an ex-
ample. Let's take Korvettes. It is o true
discounter in hard goods, and was from
the inception—and a very important dis-
counter, tox Them, it went inio sofl
goods. Well, the man who ran it, the waY
he was & discounier in hard was
that he'd get hold of two-ton trucks full
afl Zenith i5i oF w , and
he'd get terrific deals, But, if he wanied
to get hold of Hickey-Freeman suits, fig-
uratively, be couldn't get such a terrific
deal om @ two-ton truck, ss it were. And
be later learned this. The same man who
was such & success at hard goods dis-
counting tried to get into designer
clothes at off-price and lost a lot of mon-

ey in the attempt.

What happened? What made the differ-
Ence?

In hard goods, there is some protection
of the name. Clothing manufacturers are
not 50 lucky. See RCA and Zenith didn't
care whi discounted their goods, not as
long as they were paid their wholesales.
Afterwards, a retailer could go hit his
head against 8 wall making a dollar hill

sct. The RCAs and Zeniths didn’t care.

They got their full profit on the trans.
sction. They got their wholsale price.

Do you think this sort of thing will ever
be possible in apparel? After all, Lewi
lived through price wars.

An advent of this in apparel’ As soon as
& gigantic, powerful name leads off. And
it may be a very profitable thing.

Why do you think this didn't happen
mare frequently after the ric struck
down fair trade?

Well. this legislation couldn’t lead to oo
much of breakdown in soft goods. In the
case of branded apparel, you huve 1o talk
depariment stores, and large department
stores are basically congelomerates
They have to have their percentage
s rkups. won't deviate from tha,

and they feel they can't.

& & Supermarkets
are one of the

most advanced I
forms of

consumerism in
our society., yy

Do you think that Frc watchdogging has
been beneficial to consumers?

Absclutely. The example of Levi's price
footballing is a case in point. Retailers
may pay 57 or whatever for a jesn and
then want to sell it for $8.99. Now they
have the right to do that and the right
to advertise it as such. Fine. This is a pro-
tection for the consumer: the establishing
of fair market price.

But you don't advertise brands.

We are an off-price operation, not a dis-
counter.

Do you think that fair market price
should be the standard for all types of
products?

As a consumer myself, and not from a

mrind Al wnam ol bedisston: bmmndadas ki

Somebody puls & mixture in o bodile, a
few chemicals or something, and they get
$10 for two oz

But [ think these companies should be
required (o sell to anyone who can pay
their bills; to any retailer who wants o
scll the product regardless of price. |
don’t think that will hunt the strong
names. As we know, discounting dadn'y
hurt RCA and Zenith back in the late
405 Let the retailer and customer eval-
uate whether or not the two oz. in the
bottle pre wonth the $10. Let 1t become
more of & consumer evaluation. ['m not
Agains! customers paying $125 an oz for
Jean Pawou’s “Joy.™ I's the going
muarkel price, and if they feel it's warh
it, then i"s their decisson. Bul | don't feed
that menufscturers should have the right
to pick their scoounts. Products should
be on the open market.

But isn't this discrimination of another
sort?

Maybe 10 & degree, but sometimes you
have 10 put a sense of values up fronL
I'm thinking in terms of the consumer.

But wouldn't this sort of
price, which would certainly result, un-
dermine the credibility of a product?

I don’t think it would hurt anyone. First
of all, it might be o small hardship 1o the
manufaciurer, but [ believe that the con-
sumer has o win outl overall. Even o,
I dom't think it would hurt manufactr-
ers all that much. Take that perfume
agamn a5 an example. [ don’l think there
are many retailers who would want 1o in-
vest 360 in one oz of perfume only 1o
turn around and sell it for $70. And ob-
viouily, no one i going 1o sell it on &
steady basis for under 360 In the end,
this manufaciurer would probably sell
Many more uniis.

Or conversely, as & way Lo escape vac-
ilating retails, wouldn't stores turn
back to private labels for protection if
this scenario occurred?

Very few can accomplish that. Anyway,
ithai on management and on
how tive they are. | can think of
only one operation that is an exemplar:
Brooks Brothers. Brooks Brothers didn't
bring in designers, didn't go the way of
most other siores in the 70s. Yet, today,
Brooks Brothers is a retailer who is 1o
be highly respected. It is, in Fact, & brand
mame. And they did i themselves,
Brooks management must have spent
five or six years of horror sticking 1o
their guns. It wasn't easy. They probably
J?II ll'l'lJ'hHJ:Tu.‘:pl.: a few years back, but




Others haven't been, though.

There are ways of promoting and show-
casing; I'm not downplaying that. It all
depends on the individual product, the
mmage of that product. But [ do think
that demand can be created.

The more advertising directly to a con-
sumar, the more it reflects back on off-
price branded operations. Right?

First, a product has to be at a fair mar-
ketable price. But the type of outlet
counts. Everybody dosn’t putomatically
tuke & free nde.

Let's go back to the televisions. When
RCA and Zenith advertise, the discount-
ummﬂhm
of regular price outlets. lsn't that so in
the cate of elevitions?

The product benefits. But let's look at
regular price stores. Take a Blooming-
dale’s type of department store. They
have other mssets. A customer isn't Jost
when he pays regular price for & televi-
won sel because Bloomingdale's, or simi-
lar, will back up that sale with service
Look at Sears. They created their own
brands, did not discount, and look at the
success Lhey've made on reliability and
service. Sure, you can buy a set from a
guy down the street who has big signs
n the window and cheap prices inside,
but if something goes wrong with that
lelevision, you're on vour own. The cus-
tomer has to be aware of this. Some are,
and that's why discounters haven'i
e siores oul of hard
goods, sell service as much as t
sel] televisions. -

.Maybe in appliances, but look at Bloom-
ingdale’s. They're basically a soft goods
aperation. yet they are very big in this
market with home furnishings.

Still, they lost appliance business. Can't

the same result happen if apparel
prices footbal?

Theoretically, yes. But it hasn't in wom-
cn's wear,

What you're saying is that stores still
have to kit certaln
markup does or should an off-price op-
eration hit?

1 don’t think that there can be too much
fluctuation in this type of cperation «i-
ther. Il good merchant is operating the
business, be has to get id of poods. But,

muww:{hhmmn y?[u.hhlv: in & reg-
ular 1y operation, ere, you buy
tl.ic'lJ}'P:hll you want right from ihe
start. There aren’t o0 many sarprises.

I would say that a range of typical
markups in off-price stores would hawve
to be from 3096 to 385,

When you say inventory problems, what
are you talking aboul?

We always get surpnses: just today, for
instance, we bought several thousand
jeans from one of the 1op jeans names,
fashion jeans. We were onginally 1old
that the reason we're getting them i be-
cause the ones which are marked size 30
are really 32, and <6 6n. And, rather than
reticket and repack the whale lor, the
manufscturer would rather dump them
and get them out of the line. S0 we took
them. And what happened? The reverse
was true. Yes, they were mismarked, but
nstead of up, down. The size s were
really 2%s. 8o, where we thought that the
largest was size 33, which would actually

&41 often say, we
don’t carry men’s

suits; we carry

have been & 35 or 36, what we really
wound up with was a top size of 3]
That's a problem. We had 10 mensure
them all today, have them tried on and
everything. That's the kind of problem

w‘ﬂ do all aur an addvertiine from in

outsiders—no freelance writers, no fre
lance anything.

Mo sdvertising agency?

I worked in my store fior 17 vears befo
I started to advertise. [ knew my co
sumer because | wailted on him for |
years. Well, if | had 17-years experien
and | hired an agency who would the
send a guy in 10 do & litthe researc)
should 1 then say. “Hey, you're the pri
Fessional; what do you think™ This gu
may be sensational, but | would feel, an
did fech, more comfortable doing it my
ekl

Are the effects of this advertising me
surable?

Owver the years, yes.
What dictates which markets yai.

choose for sxpansion?

Our overhead is pretty standard. Wha
dictates? Our suppliers, we check witl
them about certain markets, that’s num
ber one. Number two, we arc a privas
company, and opening s1ores is easy. 1Y
running them that's difficult.

Actually, we haven't opcaed thai
many storcs. We have five in metropol.
itan New York. serving those | 8-million
people [ told you about. Mos: of them
can, in fact, reach one of cur stores in
30-min. time. We have a store in BufTalo,
aboul nine years old.

Then we have a store in Florida. This
one is going on 11 years. We have il so0
that we can sell short-sleeve shirts fior 172
months a year. It's the oaly place you
can do that. 50 if one of our suppliers
has a lot of short-sleeve shirts for August
Ib::h'my,tfr:mlpmlmnmuh
them.

Finally,. we have a store in Washing-
ton, DLC. Here is & store where we care-
fully chose the site. There was a lot 1o
::I;H decision. 'w:ni;hutudm:ﬂh Ur Sup-

ers. Wi ully read ihe demogra
i;mﬂ-unl}u::;; ths, :;: .di:iun-:m -.p:
things. Number one, Iﬂ'ltl-l
il income county in the rﬁlnrﬁ
is Montgomery, Md. Number 1wo, the
number Iwo, per capila income county
in the United States 45 Fairfax, Vo The
mon is that they are suburbs of Wash-
ington, DNC, So we said, “that's far ug ™

Has there ever been an instance of a
manufacturer offering an incentive for
you to open a store in a particular area,
or trying to discourage you? ]

MNo. ‘Well, just the fear that | might bose
Iﬁmﬂldmtmnﬂmh::ﬂt_lig

lmmmbinam T skoa .
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TIME IS $858: Ten years ago. the
Smithtown Town Boeard condemned
five acres in Hauppauge &t & cost of
{ $100.000 1o build balifields. Owner
prolesied, went o court and recantly
wion judgement setting value of land at
$1.8 million. Town will appeal verdict
but Supervisor Pat Vecchio said. if up-
held. decision will add $10 to esach
i

| 3100 of assessed valuation to tax rate,
| or 1/8 of antire town budget, to pay the
balance. Guess what. no ballfislds Wre

@ _Bver built on land... 11} P
.MW Clothing man Sy

Sims shocked several hundred
members of the L.I. Advertising Club by
saying he’ll never use “print"” advertising
for his stores, Club membership made
up mostly of print ad salesmen and
agencies. Sy further compounded situa-
tion by saying he has his own ad agen-
cy. headed by his daughter, Marcy, so
he can save ad commissions of 15 per
cent. Sy then asked for honorary
m@mbership in club I

DS & —DATA: Jeanne Straub, the
Public Relations Chairman of the
First Smithtown Heritage Festival
weekend, embarrassed at Heritage Ball
when her ticket was pulled as raffle

winner. Jesnre won raplica of famoos -

Smithtown bull... 111 Patience Hen-
dricks, wife of Huntington Rotarian
Chick Hendricks, among group that
braakfasted with Pres. Carter on Friday
Mrs. Hendricks was reprasenting
eastern region of SCORE (Service Corps
of Retired Executivas) to push for law
making going into & small business
easier.. . |11 Dick Metz, golfing
bartender at Harbor Inn in Halesite.
looking for several foursomes to com-
plete fiald for Harbor Inn Fall Classic to
be hald Oct. 19 at Pine Hill C.C. Call the
amiable one at 423-9642.. 11! Irane
Frankle of Digest’s mailing dept. prowd
grandmother of first granddaughter,
Michelle, who arrived last week at Hun-
ungton Hospital. Irene and hubby,
Richard. hava ainke LN

mrandoane

course completion will lower his p
sonal auto insurance. .. ! 1! New Ia
in Oregon and Minnesota enable f
circulebern-newspapoTE ke (ke Sunr
Ligest, to carry legal advertising. Li
change failed in NY State this year t
Sen. James Lack expected to carry

fight-if he is re-elected :
Novernber.. . 11| Shirley Periman

Roslyn new editor of Long Island
(husband is Ken Butterfield's dentist.
the way)... 11| South Se!
restaurateur Kenny is proud boostar
Sunday Digest Keeps his three-si
Digest review right up front whe
Customers can see it. Kenny's Ployn
sian decor makes for mighty co

v diming. .. | 11 Supervisor Pat Vecch

will ba holding first Supervisor's Pray
Breakfast at Watermill Restaurant ¢
Oct. B and he isn't even running th
year.. . 111 While Assemblywom:
Toni Rettaliata held $80 per persc
cockiail party on Sept. 17 at Huntingte
Crescent Club. her opponent Je
Wenig announced plans to hold a fun
raising "Dinner at McDonald's” at $1
par parson on Sept. 23._. 111 Congra
o young Mike Kornfeld who ups
former town councilman Tom Casay

Bem__orimary. run for stete con
mitieeman from Huntington Dige,
printed letter from Komfeld stating wit
he was in the race weekend befo
pamary... 1 1| Friends of San. Owe
Johnson holding dinner-dance
“Galaxia” in Plainview on Qct. 2., 1)
Stan Smilan, Democratic candidate ;
7th A.D. turned down offer of Fou
Towns Civic Association to debate hi
rival Assemblyman John Flanagan. "B
offering me only & debating date wit
Flanagan, Rettaliata and Wenig, | ca
only conclude the Four Town Civi
Association is supporting Jim Lack an
rejecting my candidacy,” an angr
Smilan wrote in answer to invite, . | |
Scratich name of Gaspar Capone o
Smithtown as one who made trip te

LF T [PRR RS e —
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LAF FIUIE wex: Morb, the tax
;u:u:nnt muses, ““Wonder
et o tetele Hemry woield hivir
sabd, aboel feday's i 1

NOW TTH Lewis amd Lowis
Corp., a5 son Allan becnames a
fuly e b willy &l Norman =
H Liberty Bask Building Laow
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of success

By Michele Ingrassin
Laois Getto had never given mnch thought to
hats. That is, until 10 years ago, when she was per-

suaded Lo chop off her shoulder-length hair. Miser.
able, she ghrouded the results beneath a hat—and
found that it revolutionized her im

“"When I first wore & hat, T mﬁﬁtmmuu—
Ing &0 excitement, &n peknowledgemeont ™ gaid
Getto, who is in her mid-40s. "T said, "This is work-
ing to my benefit'™

Shé now owns 29 hats—from classic fadoras to a
purple straw “"Minnig Pear]” hat, and she wears one
constantly on her job me an account executive for
Domino Promotions [4d., a Huntington firm that
handles specialty wivertiging promotions for miny
of Long lsland's largest corporate and financial fr.
stitutions, incloding Grumman, Citibank and the
New York Telephone Co. "People notice the hats ™
she added. "I | walk in someplace today in an outfit
and no hat, no cne knows me”

Hats have become so much & part of Gette's im-
sge that ehe no longer uses & traditional business
card, Instoad, she leaves behind a hat—a miniature
sailor's cap that sits on the head of & fuzy little
cresture and trails & ribbon bearing her name and
business phone number. "Hats are my logo, my
trademark,” she said”

Although the calling card is clearly & gimmick,
there is nothing gimmicky about the way Gatto
dresses. A tireless woman—aside from her job, she
i invelved _z'nl a_.hEET.an}' Lf'bunnm kt::iptbﬂdmbx

ops—her clothif ure designed to wi
ﬁ?’ schedule, which can range from a ﬁkfn!.
meeting with clients anywhere on Long Island or
Iiin. Manhattan or Westchester, to a fund-raising

inner.

Faying close attention to color—"It creates ox.
ﬁtement"—undtﬂd&tnﬂ—&ﬂhimnflhmand
many one-of-a-kind jtems, besides the hats—Getta
aims to appesr polished, creative, sophisticated and
professicnal. It is the same image she wants her
work to evoke,

“lbaufmlmkummnm]mlmbmuw
people trust success,” suid Getto, who is a8 un.
abashed as ghe is energetic. *If I dress like a
schicpper, T won't get the attention | deserve . .
IJHnI don't have flair, my clients’ Programs won't

ve fair.”

B variety of tions in the
past 13 years, when, anshe put it, she ided that #
shedidn't go back to work, her bragn would atrephy,
Her first foray out of the rels of hisewife wis pell.
ing Warld Book Encyclopedias door-to-dpor, a job
that ghe thought was beneath her until she earned
£1,300 in one week. She also has worked for the
Long Island Business Review dnd the Long Island
Association, whose awards commities Tirw
heads. And she is a directar of the 110 Center fisr
Business and Professional Woman and is chairwo-
man of the March of Dimes drive on the corporate
level. But her aetjvities, she said, have forcod her to
forge other things, like painting (her works line the
walls of her slegant Floral Park home) and servin
as & foster parent (ghe had thres foster children in
addition to her own son and daughter,)

In the yoars since she returned to work, Getig
burs amassed what she describes as o “humongous”
wardrobe, which overflows & walk-in eloset. But her
cardinal rule has been to aveid trendy itemsin faver
of total looks. "I always buy things like & suit, &
dress with a jacket, a skirt with a cape—aclothes that
don't give s date, so I always look up-to-date,” she
said. "] also don't raise and Jower hems; they're tra-
ditionally 1% to 2 inches below my knee.”

Yot, despite the size of her wirdrobe-—ghe psti-
mates that she owna'at least 30 outfits for each se.
son—sahe says she hates to shop and buys only a few
things each spring and fall. *T think I spend less

than the aversge womarn on clothes,” she said. "] buy
only three or four cutfits a season, at Syms or Looh-
mann'’s. And en occasion, I pick up something in a
boutique . . . whers I get ope-of-a-kind things. It's
the one-of-a-kind things that make people think ev-
erything else I have is so Expensive.”

Underscoring her devotion to discount stores,
Getto pulls ottt her fall purchases from Syms—a red
plaid cape-and-skirt-ensemble that cost 880; a Ca-
charel dress that she got for $40 and a pale purple
sweater-and-skirt et that cost S50,

The one thing shewill ot skimp on, however,
is hats: Whenever and wherever the right nnamzr-
pears, she buys it. Although she does not buy v
designer hats, Getto has several by Adolfo and
Frank Olive; but she is as enthusiastie about her
unlabeled red straw cowboy hat as she is about
her Adolic fedors. "I don't care what they cost”
ghe said. ® v how muoch can a hat cost? At
most, 850 or 560, But it completes an cutfit for me
the way I want it to look.” /m
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Al itz meeting on Monday
eveming the Towrmship Council
introduced an ordinance
creating a new P-B2 zone, and
outlining ils location in the
nartheast quadrant of the Roabe
10 iraffic circle, The same
activities allowed in the P-B
professional office district will
be permitted in the new P-B2
I00E,

The ordinance notes thatl the
new zone is Entended for “af-
fices for execalives apd ad-
mindstrative parposes, offices
for . professional - uses, and
nursing eor convelescent

The ardimance introdoced on
Mlenday night noles speciiicaliy
that in the new F-B2 o0 “no
ressdentlal ue and o retail or
T T TR T U bt
wses of any kind ane par-
mitied."

The new P-B2 rone inchades
the Land recent]y
the Syms clothieg, sl
[or a relail store. Linder Lhe néw
poning such a stooe would not be
permitted, but the applicalion
bis alresdy besn heard by the
township }*I+r' ing Board,
demted, appealed Lo the Town
ship Council, amd rejecied
again. Syms has now filed sual
agatnst the Board, the Counsil
amd  againsl  bolh  lownship
manager Robert H. Harp &nd
plasning direcior Heary J
Nyer as individuals

- ¥ .
PRIFENaseE Oy
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‘Change Syms’ Zoning:

Propose New P-b2 Zone
Northeast of Circle

West Essex

une

Livingstion, New Jersey, December 24, 1981

The rew 2one will permil con-
siraction on bots of al b=ast six
acres in size. Bulldings will
have to be sel back at least 100
feet [rom the sireet, with no
parking allowed in the front sel-
back anea.

The ..dinance also requires
ihe property owner to set aside
at Jeast 36 per cent of his parcel
o be retained as open space.
This land may be desded to the
township, in which case ihe
original owser would no longer
be resporsibbe for maintemance,
or can be beld and maintained
bry Lhe property (PATHET.

Under the lerms of the new
eiriipamos, baildings in the P-B2
1oms o be gp bo 40 foel in
height, not including the exira
height of air copditioners, ele-
yalor penlinees; e ST
Bcressory structures,

The ordinance alse SclE
requicements for bulfer strips
parking area and
coltarEehcial Lrcer
mearby homes, and nequines oo
parking stall for each IH
siuare feet of building area
This lgure is Lhe same as Lhe
requirement [or Lbe B-1 and B-2
bixasness pomes, bul will provide
less parking than the present P
B zone

i nge “Transitben'

Ihe ordinarce infrodiseed this
week also inclodes a seclion
revising  the stamdards for
Lrarsilion Toning

4 e 1t}
B condeal Che

skpuct e

Transition lots, which have
been permilled for many years
in Livingslon, allow the use of
residential land adjacent to
commercial property for. pro-
fessional offices. These olfices
must be residential in appear-
ance, so ihat they form a
transition between the commer-
clal uee and the adjoining resi
dential property. The intend is
to avold the situalon where &
home is directly adjacent 1o &
large commencial building.

The revisions in lbe law
proposed this week limit such a
lransitional strectare (o 43X
feet, anl specify that parking is
only allowed "“as sn acoessOry
b & 5-:_'\-_-urir:--'\-!i:.' :\-‘\-rrﬁi".u!
olfice ose. ™

Soch olfice uses are allowed
for-ITCT NG, ATCRILACIS,
chiropodisis, chiropraciors,
dentisls, engineers, op-
iometrists, ssteopaths, psychol-
opists, physicians and survey-
0rs

tbeariag Janaary 4
The ardinapce crealing Lbe B
B2 rone was writien al the re-
quesi of the Planmng Hoard,
which recommended such a law
on Oclober 2. The necomme
datlca came after a Englhy
sludy made by Lhe Board and its
planping consullant, Roberl
Catlin Asseciaies. The Catlin
firm 15 the same ergannaslion
which has worked ofn Livieg-
(oL sed o Page BV
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The map above, prepared by planning direcior Heary J. Nyez, shows the area where the

ok

B2 sone Is proposed, The hesvy Black Tiney mark the presenl zone boundaries, Mosl of the P-BE rone
wlll be ¢reated from land thal is now zened for residential use, The strip along West Mt. Pleasant
Avenue is now 1oned for business, bat retail basiness would not be permitted in the P-B2 mose.

New P-B2 Zone

i Combimued from Page 1)

ston’s earlier master plan and
revisions, and in an unrelated

grant the site plam which was
ariginally sought, or an alierna-
tive which was prepared later
by Syms but mever considered
by the Planning Beard.

The secomd count secks
damages [rom the Planning
Board, claiming that the Syms
dpplication was dended & part
of an overall scheme Lo ré-zons
that section of Wesi ML
Pleasant Avenise and creale a
new P-B2 zone, That action, the
suil charges, denies Syms'
property rights without due
process of law.

The third count is essentially
the same as the second, but is
akmed as the Township Council
for its role in upholding the
Board. Thal count also seeks
compensatory damages, puni-
tive damages, allorney's fees
and suil costs,

The fourth count accuses
Harp and Nycz of engaging “in
uslawiul actions caleulated lo
establish spuricss reasons o
deny plaintill's application.” 1§
claims that thelr sctions “have
been in conscious and knowing
disregard of the inleresis of
plaintiff,” and demands
damages against the two as
individuals, as well as in their
ellicial capacities.

In the fifth count, the Syms
guil charges that MNyer and
Harp “unlawfully tainted the
action of defendant Planning
Board,"” and*asks the coart to
reverse the decisbon and gran
the site plan :

In the sixth count, Syms asks
the court Lo reverse decision e

- the ‘ground that the clothing

chain has no power to change
bralfic paiferns oo Howle 10.

wallic hatned hag been
cited as a fsctor in the Board's
denial,

The seventh count of the suit,
recalling thal planning directior

aclion the Council veled this on the crdinance during Ihe  Nyes set up a mesting at which

week (o engage Cailin for ibe Council's first regular meeting  consuliani

EExt TEI-B.!I!EEFIIB.I'I!I"E'I'iE'H’.
A pablic hearing will be beld

of next year, bo be held on Mon-
day evening, January 4.

Syms Files Suit Against Council,
Planning Board, Harp and Nycz

Legal papers were sérved al
the township hall oo Tuesday
maraing notifying the Township
Coiancil, the Planning Board,
lewnship manager Fobert H.
Harp and planning director
Henry J. Nycz of a suit filed by
Syms Menswear, Inc, The len-
ocounl suil seeks 15 have the
town's dendal of Syms’ applica-
tioa for a clothing stoare on Wesi
Mt Pleasant Avenoe over-
turmed, and also seeks compen-
Batory and pusitive damapes.

day aftersoon that be could not
argue with the right of Syms'
atlorney, Frank Rubin, to ask
the courts o reverse the opinion
ol the Planning Board and the
Township Council, bat be said
that b was shocked that he and
planning director Henry J.
Nycz would be singled out as
individuals In several of (he
counts,

The suil, filed in Superior
Court of Mew Jersey, recites the
e, [EECT U LR T

mission to baild a clothing store
at 290 West Mt Pleasanl
Avenge and was rejecied by the
Planning Board. That denial
was appealed 1o the Township
Coinetl, which wupheld tha
Board's decision.

In the first count. ihe guil
charges that the decition of the
Plamning Board and the sup-
porting sction of the Township
Council were “‘arbilrary,
eapriciogs and unreasonabls.”

- ke o . _ B o e asaead

Hobert Catlin
proposed & oompromise plan
which would allow the store if
cerfain conditions were mel
The Planning Board and the
Council, the suil stabes, “wn-
lawfully retaliated againsl
plaintifl for nod accepling the
recommendations of defendant
Nyer and Catlin”™ It seeks
damages from the Coumcil,
Flanning Board, and f(rom
Nyez. }

Eighth, thesuil questions the
validity of some of the
testimony in the ecnse, and
therefore seeks reversal of the
decision

Nigth, e sull charges that
“the actions of the defendants
Planning Board and Townskip
Council were nol an accurale
reflection of the voling mem-
harg ' and saake Faimeea] of e




inally, the sl Erges O

the decksion of the Board and
the Cognel]l were lawiul, then
ke town's land use ordinance
must be defective. It secks to
have the land wse erdinance
Toand void, &5 well has have (b
dendal peverasd,

Planning Board atlorney
Peter B. Cooper said that the
legal premise Uhal damages can
b memprhl Treoen Bm indecabost
under the Civil Rights Acl 15 a
mew one. Thas acl is the basis for
rany of the counts in the Syms
suit, In a few stales, Cooper
said, the Civll Righis Acl has
bein applied Lo land use cases,
but ihere is mo lerge body of
cabk v b0 i 2% a e

Cooper ad2ed Lhal Lhere i3 no
way o eslimale how ::-ng it
might be before the case is
aclually heard in the oourl-
FOMML

In the meantime, (here is the
possibility that Syms may file a
new application, based on Lhe
compromise plan thal was
recommended by Callin, &nd
the added complicalion of Lhe
change o meing which is miw
being considered by the Town-
ship Council




‘Scuba diver drowns

in Lower Niagara River
By PAUL WESTMOORE . :
News Niggara Coundy Burean

NIAGARA FALLS, Ont. — A iﬁﬁamkl man
drowned at about 2 pm. Friday while he was scuba
for fishing lures in the Lower Niagara River at
the Niagara Glen. Niagara Park Police Staff Sgr. Fred
The body of the former Niagara Falls resident was
found at about 5:15 pm. under water beneath a rock
after several area police agencies, Niagara Falls
rifment m wu:;rk-m. Mew York citat:
and a helj ¢ Irom the Miagars nty
Sheriff's ent searched the arca for about
hours, Hollidge said.

Hollidge said police were withholding the man's
identity until ﬂuymummhis.n?-ﬁ;rmmu
in Germany. Fe said the deceased ako has been liv-

in Germany and was visiting Niagara Falls when
he apparently drowned.

Hollidge said the man, a qualified diver, went 1o
the Miagara Glen shoreline with a friend and then
00k to the water alone 1o dive for fishing tures with-
DUL 2 rope OF some other wocunmg device attached o
his equipment while b companion watched From the
shore, Hollidge said

The friend called police when the diver came to
the surface with 3 handful of lures, began to swim 10
shore and suddenlr disappeared below the water's
surface, Hollidge said,

“It appears he caught in an eddy which sucked
mm%nsﬁtﬁmmmﬂﬂl up, the strong
current pulled him under a rock ledge where he was
found by rescue divers,” Hollidge sad.

Mo foul play was suspected, he said.
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Off—Pnce Stores Look:mg for Fashion Sportswear in Vegas

Emmmhﬂqhﬁm
to improve the company’s better
sportswear and =nif out hit-
sedbimgr nowelty T-Shirts.
Acoording bo Ball Weleert, men'’s
wear merchandise . the
company hopes ems liuuud at

MAGIC will aad in: helping reposi-
tion the men's area. “We go oot

there to gefl confinmation of drec-
t5on and malos adj oy our
mix, " he sand “Raght now weneeda
lot of mewness m our basiness,
We've been wery conservative for
abost two to three years and the
oomservative approach is just nod
“getting it for our business,”
Weiloert saad that in the past Hills
b mod pend &5 mvach attention to
hhmﬁg&m:::;ﬂ
business. Bopes this ]
MAGEC will offer new opportuns-
ties. “We're going to work at
buibfing the top half of cur better
ezl business, 'We'll probebly add
mare anded-collar shirts and Sne-
gage knits,” be explisned.
“MMAGHC we're going totry 10
find cat where the better casual
busmess has pone 5o/t and which
mew Ebrics we need te maneaver
into,” Weikert noted. “Since
b:eﬂeﬂkt_hrﬂa_aﬂngmhe&mm
| | 15 D, W
[ e o e

metrd bo pot it "

Aocording to Sy Syms, chesrman
of the 37-unit retailer, his buyers
will be at MAGIC looking to get
nabionally known label added to
Symus’ brand-heavy mix. “A new
trademmark can be am asset o our
busimess,” he said. “When we
become i to-z certain kbed,
ithey dom't e bo open thesr own
Bolony outlet stores.”

'rlTI:?: executive also said Syms
concentraimg on growing its
sportswear business, which, E-r
moted, has beoome i
mporiant. Carrenily, tailored
iz acoranits for shout 35 per-
ol of Syeres” men's wear min, with
sportswear and ﬁn‘:ﬂn:gsr:ekn‘g
up the remainder. “Men’s
sporiswesr will be one of the areas

wheze wil be ing,”
;l’ihlj'ﬂl".:" focusing,

Syms used short-sheeved paqued
shirts as an example of what his
buryers will be looking for: “It’s a
bersic and snce we don’t Bave pri-
vate lahel, we have to gobo MAGIC,
where we G mcenve the ivem inall
oolors: and sizes withoot manuksc-
buring it ourselves.”

Jay Plotkin, a partner in the
two-umet weekend-

organization will be heading to
MAGIC looking to smoke out
oncomang tresds and beef up on

Sporiswear,
"ilu'-eu‘g.-:usla]rastep-ihﬂi

Plotkn explained. “We had a pice
reaction tocasual clothing kst &,
and we've fogmd that the average
guy is looking for more fashioa.”
Although d:-ewm-u:utrem}e:r:s

ey
“We go to MACGIC bosee trends

R R T T
Avandale Bids to Buy Graniteville

H:ﬂﬂm-:.asamﬂrhlu'

rrargies doe o the mpect of lower
menufxturing costs, Gross

issEnCe dﬂﬁinﬁmm -:fn:erl with Galey & Lond, and that  salesaon

or 34.5 percent, of G&L's out-

fell Ehronsh.

EAIvins 25 a percentaee of sales

and eyeball what"s being shown and
e 'ﬁtﬂhﬂdwhﬁ'ﬁ
are oot there, " Plothin ssid. “The
show 15 Bee Pandora’s boee, you may
et out there I:u:img for oo thing
and find another."

Winger buxsness for St bos
beem wery pood,”™ he sad. *We hada
nice December, and for the year
ended this month we're up doutle

dgts.

Piotkin addad that during the hol-
vy season, beadimg wp to
Christmas, the retziler beoke with
its traditional weekend-warrior
format and stayed open all week

tting back to plans for the
MAGIC Show, Bradlees” Sparks
said the chain will be sending thres
men’s bayers, one boys’ wear

buyer and two appare] dhvisionats bo
Las Yegas. “We're also bringing in
atwo-person product developmen
team from the Onent.”™ be added.
Going forward, the executive con-
tinued to praise a Bshioo-onented
approach to business: “You've got
1y harve Bsidon. Merchandese has
2ot to ke wery Bshion-forward and
quicke.” Spsarks said in recent times
he's watched Gshaon peces seling
betier than basics. “Anything
ribbexd or teadhared bas been sellng.
Price & not poing (o do 1t amymore.
So fior "96 we"re lookdng for Bshion-
forwaand goods with great qualty,™
He said right now Bradlees is
teving indifferentiate itsel fromi the:

fashicer-forward company. If mp-
jpers are in, we have tobave them
o the foor, and if retro i hot, we
have to own it and reflect that m
our sfone presentation.”

Hills' Weskert nobed his com-
pary bere foond stroeg sales in s
Big Man areas and willl use the
show 1o help grow the business:
by adding Exshionable items to i,
"We’'re booking bo maximize our
Big Man opportunities, whach has
shemm o be a good growth anea of
our business. We've also seen
growth i boys' husky sizes,” be
said. “So far we've tended to be
very basic in oar approach to
those areas, s0 we're looking to
maybe get a little more styling
intothat end of the bosiness.™

Another strong category for
“jm'l “"‘i‘i.t“‘ said, has been its
novelty T-shirts, Accoeding to
e focusang thewr open-to-buy dol-
lars mto that area.

“Im a store hke oursebwes, we
have a larpe novelty baseess. 5o
at MAGIC we'T also be looking Lo
add more newness to that area ™
The executive noted popular
designs such as the Red Dog
Beer, Budweiser frogs and the
Coke bear have been strong
sellers a4 Hills this year. “But
sz thisey mwore has Do be down
the road. We really have to get
our novelty busiess freshened
up.

S:.-ru.s feels that sportswear
will be Enportant bo
his business over the course of
the mext year becrase suits sales
are ennlributing less aad loss tn



profit of $4.5 milion, or 40 cents a
share, a year ago.

Exchuding the change, net imoome:
&= the Batest quaster would have
b= SE2R000, or Foents,

Gramiterville, whose 1994 sales
totaled $536.9 million, manufac-
dyes and finishes 100 percent syzr
iestic and cotioeypolyester blended
apparel Bhrics,

Under the agree-
ment, (&L, maker of 100 percent
solbd-dyed symthety: Bhocs, was set
bo assume S174 million of
Grzniteville’s dedbt. The proposed
E‘hﬂtﬁﬁmmj

wornld also bave created a %1
ThilBoe: hextile frm.

18, which posted sakes of $502.2
milion = 1995, is the only vertacal
producerof cordarmy mthe US,

Avondale, based in Monnoe, Ga.,
18 a mapor producer of sales yams,
denim fabrics and gray Sbncs for
apparel, home furnishings and

Jav Meftzer, managing drector of
kﬂmmlﬂ:d’hmt.suﬂlh:m
companies make a good At

Stephen Felker, chairman and
EEDd'!l.m&ah.sidh:ﬂ:—
ment, “"The acquisition of
Gransteville has been a bong-term

planis.
Ina statement from Galey &
Lord, the comgeny ﬂ;[Tl'ﬂn:md
Gl mrratuslly agreed not to

part of the proceeds from the
Avondale deal will be used by Triarc

torepay Granflenlle's egstimg debt.
C.H. Patrick Inc., Graniteville's

speciity chemical subsickary, which
i ot being sold, will bawe a long-
Rerma conviract bo supply chemicals
e dhyess o e comibmed Avondale-
Graciteville bisimess,
Consenrmation of the transac-
ihon, which s expected to be com-
pleted in April syd:p:l_h:-a thefin-

siumgped to 7.6 peroent of sales from
12 percenit.

Thza] o sades0f 576 Trelon.

Order backiog at Dec. 30 was
$30.7 million, down significantly
from $139.9 million in 1994

although, onder
the year-ago period, it 1 up 18 per-
e from Seplember.

“Whe bebewe that this &5 -2n indics-
tion that the mventory pipeline is
improving and orders are beginning
to requrn to moce pormal levels,™
Wiener said. From Sept. 30, the:
appere] fabrics onder backlog was up
313 percent whale home fabrics
backlog was down 24 percent.

(8L noted that it plans to ey
back up to 1.2 malion, or 10.2 per-

&:inﬂa;ﬁm
SwWEps the efect of fdng
the rate on :Hi!:':a:im bank debt
at 6.5 percent fora period
ﬂhmmﬂ%
rﬁmmmaﬁw

privabe-

works. “Hf we can’t get what we
want out of a bramd, then we're just

PO bo makon it oursetves.”
Bradlers, which has been oper-
ating under Chapber 11 protaction
since last June, is currently wnder-
goinga repositioning, “We're irying
o separate ourselves from the
mass market right now,” Sparks
snd “We'ne trying to be more of @
step upfrom that, and in onder to-do
that we: have to be much more of a

overall business, due to the fact
that consunvers ane wearing the
same kinds of suits the entire
year rather than changing their
wardrobes

segsomally.
Ar SoitMart, Plotkin feels
spun mm, slacks and other

Lo be impor-
tant pms -:-1 e retailer's
slﬂtegj'asid-i—nnblum

He nﬂejﬂ:t the vast per-
tenlape company s sales
=il pome from tailored clothing.
is still onhy 25 per-
centof our business, but we see it
as 2 growth category,” he saad.

R R R I A
January Dates No Roadblock

Combinued ffroom Page 18

started a new knit skt dEvision,
and we'Tl be-able to chase that busi-
ness because of the early MAGIC
100,” he said

ﬁ%ﬂabﬁmﬁr

dent, zalbes, at T-H:}.' Lambsert
“gthough we do have a

Dem
ﬂmt-.l aﬂ%

added, “Even it’s ﬂ'EI.'
we will still be showng the full &1
06 liree 25 usual.”™
Echwing the others, Dubin szid
the biy drawback of the earfer

ﬂiﬂtﬂgﬂrnm
R-:grdmglhem%ﬂ:um
develop pew product, 525's Bock
expbned that the earber schedule
said, “in the sweater business,

| you'ne actually creating your owm

fabeic, so it's a Ete bit of 2 longer
period from the stant to the end

He added, “In that Bght, 'm just
a little dizsappadnied that they
pl.nl'la:lﬂ:m. I'hink that

meght miss out on Some
mhmmmm
mone time bo

Lambert"s Dubin added that
while at MAGIC, his compasry will
take advantage of the current
upswing in busmess with hopes of
costinuing strong sweaber sales
inby nexdt year,

“Sice men take mone tme to
adjast to newness, and they are
finally 50 well o whot
is besmg ofiened, | the nead few sea-
sons will be strong, So, at MAGIC,

u‘emh:gﬂrmr Bie henleys
amed| twends, are what we are nur-
turing for et Bl ™

—— e o

L LT



A.R. Gurney’s Overtime

AR, Gumey's new comedy,
Overtime, will receive its East Coast
premiere next on Manhattan Theatre
Club’s Stage II.

Gumey is one of America'’s most
acclaimed and widely produced play-
wrights. His plays include The Dining
Room, The Cockiail Hour, Love Letters,
Later Life, and most recently, Sylvia.

Sylvia received its world premiere
last season on MTC’s Stage 1. That pro-
duction was both a critical and popular
sueeess, and it has since moved to the
John Houseman Theater on 42nd Street.
Overtime will be Gurney’s fourth play to
be done at MTC.

Gumey describes Cuertime as “a
modemn sequel to The Merchant of
Venice.” The play has many of the same
characters as Shakespeare’s, and its
story “picks up where Shakespeare's left
off.”

“1 wanted to write something about
the nature of prejudice and stereotyping
and ethnicity,” the author explains.
“Since The Merchant of Vemwice tradi-

w———

tionally raises those issues, 1 thought it
would be interesting to play off it.”

Gumey has reworked several classi-
cal stories into contemporary plays.
He's written modem versions of
Antigone, David and Goliath, The
Homecoming of Odysseus, and Medea.
But he had never worked with one of
Shakespeare’s plays until Overtime.

“The title Cwertime refers to three
things,” Gurney says. First, “It's as if
Shakespeare’s game goes into overtime,
In many sports, overtime is a period
where the rules may change a litthe, and
the clock is ticking a little faster.”

Second, “Things change drastically
over time,” the playwright explains.
“What was true in Shakespeare’s time is
very different in ours.”

And third, “It's anachronistic. The
play takes place simultaneously in
Venice and the United States, in the 16th
and the 20th centuries. So the time in
the play is a kind of overtime.”

Overtime is something of a depar-
ture for Gurmey. It has a larger and

more diverse cast of characters than the
author has worked with before, anid it's
not as tightly constructed as some of his
other plays. Says Gumey: “I wanted to
give it a kind of Shakespearean sprawl.”

Gumey will be working with director
Nicholas Martin on MTC’s production of
Cvertime. Martin will also be returming
to MTC for the production, having
directed Full Gallop on Stage 11 earlier
this season. Martin also directed
Jonathan Mare Sherman's Sophistry at
Maywrights Horizons, and most recently
Ron Nyswaner's OWivion Postponed at
the Second Stage Theater.

Playwright and director collaborated
on the world premiere of Cvertime last
summer at San Diego's (dd Globe
Theatre, “We did a lot of work on the
play during that production,” Gumey
says. “and I've continued to work on it

SIRCE,

MTC's audiences can enjoy Gumey
and Martin's work on Stage Il starting
February 135th.

—Paige Evans




AR, Gurney’s Overtine, “Gumey has been brave tradition and says “it is fun to spoof that while still

enough to step ont of his usual concerns and con- preserving the integrity of the characters.” Martin continues,
fromt today’s notions of racial and sexual stereotyping. This "It is also fun to see a Shylock who is like a Shaw character
is the first time that a playwright has been willing to take on  and who actually solves the problems in the play.”
this subject matter in a way that is generous and probing.”

Nichu.]as Martin is enthusiastic about directing Martin sees the play as continuing in Shakespearean

The Cast of Overtime

Joan McMurtrey




Manhattan Theatre Club
Thanks SYMS

Manhattan Theatre Club is delighted to announce the
support of SYMS. SYMS President Marcy Syms joined the
Manhattan Theatre Club Board of Directors in June, 1995 after
several years of attending MTC Productions. In addition to
supporting MTC with a cash contribution, SYMS has provided
select costumes for MTC productions.

Marcy Syms said, “SYMS is interested in supporting organiza-
tions of quality over the long term. Manhattan Theatre Club is a
highly acclaimed theatre company 1 have long respected. By
providing MTC with costumes for Blue Window and other
productions, SYMS is both able to support MTC and have
visibilty with the MTC audience. We hope that by supporting
MTC in this way that loyal MTC audience members will be
interested in patronizing SYMS.”

Tuesday, January 30th—Bluwe Window by Craig Lucas

OR
Wednesday, February 14th—Blue Window by Craig Lucas
Pre-performance dinmer at the RIHGA Royal Hotel, 151 West S4th
Street (between fith and Tth Avenues), will begin at 6:00 PM.

Thursday, April 11th—Seven Guitars by August Wilson
Walter Kerr Theater, 219 West 48th (between Broadway and

HALCYON DAYS ARE HERE AGAIN!

Casually elegant dining in the award-winning

HALCYON RESTAURANT-
located in the RIHGA Roval Hotel,
right across the sireet from MTC!

Pre-Theatre Dinner  “Marketplace in the Sky"

* 5:30-Tpm Sunday Brunch-53rd Floor
* Complimemary in the mew Gershwin Penmthouse
4-hour parking + | 1:30am-3pm
* Complimentary
4-hour parking

Also featuring post-theatre supper, dessert and
piano entertaimment mighiy.

AND, THE RIHGA ROYAL HAS A
| SUITE DEAL FOR MTC SUBSCRIBERS!

Just ask for The Manhattan Theatre Cliel Weekend Pockage
to get $10 off our regular rale, and a food and beverage credii.

iR

RIHGA ROYAL HOTEL
NEW YORK
151 W, 54ch Se., NY, NY 10019
Toll Free: 800-937-5454

CHieyon

E 151 W. 54th St NY, NY 10019

212-468-3888
SYMS has generously
provided select
costumes for
l EI'IE.IIIIEIJI.HHTJJEEII'E AN EDMECATER IIIIE-I;I.E"_EH
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25 Snappy
Comebacksto

“Why Arent You
Married Yet?” |

By Linda Sunshine
and Kob Potter

1. **You haven't asked yet."

Z, “*Mel Gibson is taken."

3. “Whai? And spoil my
great sex lafe™

4. **| look swial in white.*

5. “"Because | Jove hearing
this question, **

. 8 "lust bucky, | guess.””

Tl gives my mother
something o live for."

B. "My fiancé is awaiting
hag parale.""

. ““1I"'m s2ill hoping fora shot
ot Miss America. "

10. *' Do you know how hard it
15 bo get nwo tickets to The
Phantom of the Opera? **

11 "I'm waiting until 1 per
i e your age.”™

12. "It didn't secem worth a
blood test.**

13. "'l already have enough
laundry bo do, thenk-yoao. "

14, “'Because | think it would
take all the sponLaneiry ot
ﬂ“i‘w.‘l

15, "My co-op board doesn’y
allow husbands,"

18, “'1'd hawve oo forfein my bil-
lioa-dollar trust fund, ™
17. " They just opened 2 great

singles bar on my block. ™"

18, | woaldn't wand my par-
enis o drop dead from
sheer happiness. ™

18 1 puoess k just poes to
prove that you can’t tnast
these voodoo-doll rineals, ™

20, “"What? And lose all the
money ['ve invested in
rumning personal ads?""

2. “We really want o, bist
my boyfriend's wife just
won't go for g™

22. '] don't wani 1o have 1o
suppor anoiher person on
my paycheck. "

23. "“Why aren’t youo thin?""

24. "I'm mamied 0 my ca-

meer, although mecently,

we have been considening

a trial separation. ™

28, Bonus reply for simgle

mothers: "Becasse hav-
ing & hushand and a child
would be redundant.” O

WOMAN+MARCH 1980

I
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Slverstein of Sliwersiein Properties, Inc., wheo oalled the roll of honor.

Norman Kurlan named N.Y. Soviet Alivah chairman

Morman J. Hurlan, prominent
Mew 'Work civic and comranal
keadler, wih wos hormerly sescciabed
with Bear Stearres £ Co. and & now
peesichent of his. o irvaesiment firm,
o accepbord the: postion of Greater
Mo rock Sovtel Aubiedy Chadrman of
Snate of hrasl Bonds

In his newr position of leadership,
!Iﬁ'!'hr'm'.-il'ﬂadllus.pmd{un-

Subloll Counbies 10 assist krael in s

historic program of albsorbing Sowbat

Jewish immigrants.
P-'h:lu.rl-mhaihaen-amemdtlﬁ-

membership in the New 'rock ama
from 50 {0 mmone: than 300 in thad
same perind. The Sabra Society 5 an
homor sochey of yoang professionals
and exeodtives who purchase
£1,000 or more in Bonds anmualy,
In addition: B0 his activilies on be-
hali of lerzel Bonds, Mr Hurlan is.ac-
i nEIheSr

s chadrram of its Wew Leadership
Socety and an sctre memsher of it
boasd. He also sits om e boasd of
the Coaliticn ha Free Soviet Jous.

Morman J. Kurdan
Furlan has been a Uniled Stades-
based dedegale on missons for LS.
and world Jewish caneses: and has
travelied 1o the Somfel Union, Ger-

iy, ared Switsestred.

In 1987, he was chainman of the
Samon Wiesenthal Center’s Mew
Leadership Mistion For Remerr
brance and Renewal 1o Wassaw,
Cracow, Prague and Budapest.

His activites prompiod the New
York City Coondl to prodaim MNor-
man J. Hurfan Doy on Jume 215,
155 in recogrition of hit extssond-

member of the national board
and ke executive commities of

= & o'Bm ®
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Her& iz a guaranteed all-
'n-'::-u-u _.|u id-carg= I:u-lr

June, When wa last
checked [non De Niro, ha
had gained 40 pounds in or-
dar to play mobster Al Ca-
Pone. He was alzo listening
1o tapes of Capone (o pick
up his infl ns. But to try-
ly getinto a character one
has o walk a mile in his
m-::u:.:a.:in.t—u: stap into his
shorts, 5o De Miro weni to
Capone's underwear rmak-
| &rs, A_Sulka & Ca. in
Mew York, for silk shorts
Just Bke theé ones Al used ta
wear, According 1o vice-
prasident Michel Kramer,
the boxer shorts were of
the following cut and de-
gign: “They are the French-
| back type. The yoke is but-
ton-front and there s an
adjustable band in back.™
Kramer would nat reveal

bt oL

CRANIE WA

| Robert De Miro gots de-
brisfed on unmentionables.
the size, but he did affer a
hint. “Remember. " sai
Kramer of Capon
called him Big
Bob also got 1]

| and Eome s a5 well as
& Maraon silk-brocade
robe, monogrammed—ijust
lika Al"s. ©




| KORNHEISER

Summit Is Here Today, but Is Irwindale Next?

sense it's going badly. Can yoa feel it,

too? It"s shipping away from us, isn't it?

We've lost so many things here: the
Senators twice, So0cer 80 many times, the
ABA, the USFL. We even lost the Cracker
Jack game.

Now we get a chance of a lifetime, 2
really big time event ke The Sammit. And
we're going to lose it, too, aren't we?

They'll move it You'll see,

They'll take it somewhere else,
with and all we'll end up with is an
Old Timer's Summit. Gromyko and Nizon,
{It's always Gromyko, He's the Chris
Schenke] of Soviet politics. Russia doesa’t
have many Old Timers. The others are
either dead or slamming rocks in a gulag.

=

There's a bad pension plan in The Politbure.
Rather literal on severance. Ask Boris *Bad
Duade” Yeltsin,)

Gorbachey prnhb]r dida’t want to come
here i the first place. Would you, if you
had to stay in the Soviet Embassy? Such a
forbidding place. If the next Summat is in
Phoenix, Gorbachey can stay at Embassy
Saites and have free hreakfast.

You think Gorbachev’s having a good
time 80 far? That treaty signing dida't kook
like a bot of laughs. (Was Eric Dickerson
thers? He kasn't signed anything this
week.) And the formal greeting? Borrrring.
Continentaks? Howitzers? That's
entertainment? That's no numbers at all.
Channel 5's “Bewitched” blew it out of the

tub, David Wolper's out in Beverly Hills
having breakfast at MNate ' Als, totally
hysterical, doubled over in the sturgeon.
-850 what's on the agenda now that it’s
party time? Haisa going shopping with Sallie
Melendez? (As bong as we're making fashion
statements, Gorbachev's moch befter styled
than the average Soviel pol wiho looks e he
gets his clothes at a tractor swap. But
somehody ought 1o take him up the Pike to
1;:1': sensing Washington can't give him
what he wants in 3 Summit. New York has
The Russian Tea Room. Vodka, blini,
caviar. What do we have? There's an awiul

See KORNHEISER, D4, Col 4
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The Summit Is Washington’s to Lose

KORNHEISER, From D1

lot of pressure on Mel and Duke to whip up some
‘serions borscht.

Say Garbachey wants two tickets to the Redskins
game? No can do, Mik, it's Dallas weel. Jerry Buss in
L.A. would probably give him The Forum rent free
for a night, like he does with Kareem. Will Abe Pollin
cut ham the same deal at Capital Centre? Does
Gorbachev have enough time to drive all the way cut
there? Does that stretch Zil have a big encugh gas
tank? Does he have encogh money for parking?

| worry about these things.

| worry that in the next Summit Gorbachev will
demand a piece of the action on T-shirts, parking
and concestions. What if he wants a domed
Summit? Who does he think he is, Jack Kent Cooke?

[ warry that the netwarke will mén it for a5,
Gorbachev will go on “The NFL Today,” and The
Greek will make an overfunder on refusendles, Or
Brent, with his typical loaming enthusiasm, will set
the scene for “that big shootout in Afghanistan.”
wr_ﬁrﬂirk ;ﬂuc}mﬂﬁawﬂt try to get Gorbachey
on a cap advertising Walker's

wearing p ising

I worry about Don King. He coald steal The
Sumenit from us. Tempt Gorbachey with a
thronization, a bepeweled sceptre, a crown and
other fabulous doo-dads.” Bring the whole deal out
to Las Vegas, hold it in the parking lot at Caesars
Palace, have ring girls bold up the number of
missiles both sides have agreed to reduce.

I worry about Cincinnati. It has the Reds,

[ wosey about Al Davis. Why couldn't they habd
The Summit in Irwindale? How many gravel pits

are going to be inconvenienced? Let me know if you
hear Gorbacheyv say, * Tolks sigral, devockka ™

That"s Russian for “Just win, baby.”
I worry about Dallas. What i[%'qfhwc.hev wants to
y.im the NFL? He'd be the youngest man on the
owboys defenave line. Bum Bright might make
him player-coach, and tell Tom Landry to take his
flex defense to Gorky.

I worry about Orlando. He can go there confident
he'won't be confroated by any buman rights
demonstrations, When was the kst time you saw
Goofy carry a sign?

There are cities [ doa’t worey about: Like LA,
Youthink Gorbachey wants to spend a week being
told, “Yeu're beautiful, Gorby baby, don't ever
change. Have your peaple call my people. We'll do
lunch. I'll send you to my aerobics consultant. She'll
tighted your quads, and validate your parking.™

Atlanta. Encugh already with Ted Turner.

Mizmi. The wrong Cubans.

Chicago. He wants cold, let him go to Siberia.

Fhiladelphia, They'l boo, Worse, if you cross the
union lipe, they'll pop vou in the mouth.

New Orleans, Sure it's got a dome, but how do
you negotiate with people who say, “Who dat sey
dey gon beat our Saints*

Sin Francisco. Yeah, sure, Hemmm Baby,

Mew York. He can’t get across town. He'll have to
fake the subway. [t's one thing to say you're a man of
the peaple, but to actually ride with them? If be asks
the wrong guy for a quarter, he can get shot. '

But I sense we're fighting a losing battle here.

The Summit's going to keave, becanse everything
beaves. It's the nature of the city. You're only one
election away from the highway.

[ Have 'one request: Anywhere but Jacksonville,




AVENUE

\)‘ N OVEMBER
%“' A W An lalian Fantasy is tonight's
annual dinner dance benelit for the

\ ‘ ‘ Elder Craftsmen at Iperbaole
\J restaurant. Mrs. Silvano Soldaini is

chairing the event, which begins
5 \ with cockuails at 7 pom. Elder
Crafismen works to educate,
\f' '\’ encourage, and advise older people
F in the making and selling of
* handcrafis. Tickets are $150; juniors
(30 and under) are invited afier
230 p.m. for dancing and &
champagne dessert, with tickets at
550, 137 Ease 55th Swreet, near

Lexington Avenue. For information,
eall B61-5260.

B Mew York Medical College hosts
i3 fourth annual Trustee
Celebration dinner dance at the
| [ Waldorf-Astoria Hotel, George K.
' Cooney, CEQ of EUEScreen Gems
Lid.. is chairman of the black-tie
| gvent, which begins with a 630 pom.
) Ffeocktail reception. The evening's
& honorees are Dr. Alvin Goodman,
chief of nephrology at the |:-|'El||1.'ge'!.
Depariment of Medicine: Mr. Ray
Heffernan, chairman of H.H. Brown
| Shoe Company, Inc; and Mr, Martn
! Shea, senior vice-president of
| :'l.in:_:-r?n {_'-u.lnnl'..' Trust {'f-u-mpa.n}'.
Tickeis are $350. Park Avenue at
th Street. For information, call
40034 550,

B The Children’s Blood Foundation
of New York Hl:l-;p'tt;l.'l holds it 25th
" d L, anniversary dinner dance tonight in
M8 CORFURART LU the Suarlight Roof Room of the

1S WA Waldorf-Astoria Hotel. Sy Svms,
ALCUS , M b chairman of the Syms Corporation,
is this year's special honoree, The
black-tie event begins with a cocktail
reception at 7 pm. Tickets are S25
Park Avenue at Mith Street. For
information, call 935-1840.

NOVEMBER 1987



KennedyCenter

The Jokn F. Kennedy Eﬂ“’n Jor the Performing Aris/ Cherobee 19857

The Kennedy Center Corporate Fund wishes to thank
their1987-88 contributors:

1587 CORPORATE FUND
LEADERSHIP

CHAIERLAN
'II'I-I:-I:III:I-:III"H F. Broginy

wirf it OPfer

‘Wlilam A. Schreyer




Walkers rﬁ_isé

By SHANKON MULLEN
Pross Stafl Wriber

THANKS TO 170 people who
walked about 12% miles in the rain
Sunday, the Juvemle Diabetes Foan-
dation is one step closer 1o finding a
cure 10 3 disease that affects millions
of Americans.

The walkers mused more than
£18.000 a1 “On the Road 1o a Cure,”
the third annual Mekilometer fand-
raiser sponsorsd by the foundaton’s
Central Jersey chapter, based in Red
Bank, and Syms clothing store, Wood-
bridge Township,

This year’s walk — from Asbury
Park to Spring Lake and back —in-
volved more poople and raised mone
money than each of the previous two
vears, sd chapter President Marion
Bontz.

“We improve with age,” said Mr.
Bantz, Tinton Falls.

Last year, she said, 115 walkers
raed $23.000. The first walk mised
aboui $15.000 and involvad 168 walk-
era.

“We wene surprised 0 many poo-

———————

ple turned out with the weather, bt
they came oul in droves,” she saxidl.
“We had a lot of tired, weary walkers
struggle in at the end, but everybody
was so excited about the amouni
{raised)”

Among the walkers wWwere many
men. women and children with diabe-
tes. as well gs an wmidentified man
wha walked) the entire roult on
erutches, Mrs. Bontz said,

Another of the walkers was
Thomas Yaegsr, a Jackson Township
man who this summer visited all 135
chapters of the Juvenile Daabetes
Foundation in the United Stabes and
Canasda in his wife's sporis car to raise
money Tor and awareness of the dis
e,

Yaeger's wife, Rence, died of dia-
beies complxcations in January.

The money mised Sanday wall
suppon research efforts o find a cure
for jovenile diabetes. “Juvenile”
means that the sufferer’s life depends
on two or three daily injections of
insulin — which enables the body 10
wtilize sugars and other carbohydrales,
Mrs. Bontz sasd,

Juvenile disbetics anre of all ages,

e

$38,000 for diabetes

bat the discase usually begins abrupily
before the age of 25 The abilny 10
pxidize carbohydrates is lost, © 2
great degree. Insulin 1 nof a care, and
countless complications — often fatal
— can resolt from the inpecaons

Zince the foundation was founded
by a growp of concerncd parents 16
years ago, it has raised about 340
million, Mrs. Bontz said. The founda-
tion has 153 chapters worldwide, she
added. -

These who rased §500 or more
through pledges Sunday are chgible
for the grand prize: a onc-weck cruise
dovwn the Mississippi River on the
Delta Oueen riverboal. Those who
raised 5150 or more can win other
prizes, including tickets to a Broadway
show and two foothalls sutographed
by the Mew York (uants — “the real
ones,” Mrs. Bontz smd.

Walkers have until Thanksgiving
10 turn in their pledges. The drawings
are schedubed for Nov. 21

“We're just so thrilled with this
People are really staming to know who
we zre which 1% important bocause
this is a devastating dissase” Mre
Bontz said.
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{J'ccupaﬂﬂn

Hestaurateur-
gentrepreneur

July 6, 1935

Hometown
Mew York City

Marital Status
Drivarced

Self-Portrait
Motto
Latest Feat

Walter Mitty

Herb White

Herbs Restourant on Bhode Island. Ave. INW

( Vodka on the rocks with a twist; white plonk

A work in progress
They can who think they can
Grandfatherhood, courtesy of 10-month-oid
Whitney Quinn SchneiderWhite

Enough time to fulfill all my fantasics
Parents with social conscience, a sense of

history, appreciation for the arts, time to do
for and falk to evervone

Eating too much, o0 often
Self-righteous ignorance

Having a party at my home catered by
Franklin Chow

Charles Kuralt's “Sunday Moming™ /

Bringing people together to stir the
commumty pot

A powder-blue, white-leather *75 Eldorado
comvertible; a 49 Packard limousine

-

Sym’s for intelligent shopping

“Hot Flashes” by Barbara Raskin;

“Dark Victory: Ronald Reagan, MCA and
the Mob™ by Dan Moldea

Can I get another ticket for the
merry-go-round”




If yoos want Lo make money in 1he comirast, Standard & Pooe's 500-stock E“P'J-ml'?mm

- . ~ {parti : .
stock marked, the way to play is nli::mgsl.lpuhuﬂ-mmr. d w Ty wﬂnmﬂ |
In other words, swing into what's &rgues Lhey're cheap, based on 1983 Travelers Corp.) and banks |
Eﬁhh%ﬂhﬂﬂm WlﬁilmHEﬁEﬁnmﬂ-ﬂ}'“ﬂh First. of Chicago and Morwest Corp), |
T v e - - -
areeage probably will be o Geadbest for divided Er:.rpu-dure!urmﬁil ings) of just 11 the Do wrapnie market, Wakie iyts
the balance of EAr. to 12 we. almost. 16 for the SE&P lﬂllﬁui'.ﬁﬂhlru-—llﬁ:hhlh#
That's the strategy of investment pro SOME RETAILERS have run where it is now.
Rick Walton, who's ditching the hee sharply on takeover i nz
hightech ard itive s Dayton-Hodson and bed
(such & paper and chemicals} Stores. But Wadon still
moving into the consumes arera m%ﬂﬂﬂﬂ!ﬂm‘t ;.-’n:':lll
“The bemeficiaries of & better Armes Stores,
econceny, including high-tech, have bad What's more, Wallon rates Best and
JLHI:I:LF Moegan Grenfall od been mwl.:lﬂ“
45, nms: repeatedly meniioned i
Management, tbe $500 millian Fd:m'i'l-ﬂ:mntrmarm]lm
B inrmmntmd!{mmﬂuuﬁ!ﬂ . Picking the next hot stock p s a
Asset Managemend Inc., a London.based Tormidable task. Walton
money giend that handles that three — adl om his “wwich
:Iﬁihﬂlin ﬂ!tﬁ“:'ﬂlﬁt. Thhj::ﬂ:hhﬂl]&?;:— Et"—%j_pfﬂurﬁw
FORMER partmer amother piand  persion funds & few weal They are kersge firms (nota
firm, Forstmann Leff Inc., and & investors — is up about 33 percent. [n Salomon Bres. Inc. and First Boston
e -—_—‘-"'"_‘__ PR . iy |
.-“f HULJ!TE'.'.—-?IIEF fimes CArtiovg (o] =7 .-’3?’
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(Consumer

oIn an earher arbcle we galked
aboui coodation stams TesEtmg
L rom food or l'h".'..'".gﬁ 5|:lI]|5. In
L thisartcle, we will edamine other
=1 ‘tvpes of stzins and what vou can
= do'to helg ir dry cleaner best
I hedp you.
% | Recognizing Problem
| =iains
| Cpdfes and tea contamy tamn,
which may seem (o disappear af-
‘ ter the area is sponged, but remo-
!
|}

"az

Al B vsuaally incomplete and the
st#in may appear 3 a lafer date.
Food colors in soft drinks and
siural dves in Wines can cause
arple, redor black stains.

= toed contain a natoral
= snbstance, which is 'A"r'.‘_.'
- i sauce cxnees problems.

tains turmeric which
tihhorn.

Non-Food Stains
Ink. paint, nadl polish and cos-
meetae stains are Coamon and can
geially be removed. It depends
af the fabeie type and the codor-
Eigness of the dye. Special chem-
wcald are needed, and some dyes
and {abrics may not withstand
{ - thewr use,
| Perspiration
‘ Perspiration canses a different

setof problems. Perspication heft
in;a silk garment can @ctuatly
ause deterioration of theigilk fi-
bérs. In other fabries, pepeated
e o pers Ao dnd body
ails can develop IR0 2 permanent
:.'u_-i',-' w drecoloration and AT OpE-
tionable odor. In addition, persp-
ration can react with the dve ar
sizing in the fabric, making it
mare d iificilt fo pemove stains.,
Home Cleaning Remedies

Before yvou attempt 1o remove a
s pot voiarsel, zv wish toask
your dry cleaner for advice. Some
home remedies can be harmiul.
For example, alochol, soch as that
found in hair spravs could cause
permanent codor boss. Always
test a unixposed area before 53-
ing A spod removal agent.

Your Diry Cleaner Is An

Expert

He or che has the aquapment,
the chemicals and the tramng to
know which technigues work
best. Although mot every stain
can be removed, your dry cheaner
Can restons most Farments to




Dade notables’ chie clothes
hotter than they realized

By LISA GETTER
And JOAN FLEISCHMAN
Herald Sigff Wb

Some of Dade County's most
prominent and nattily dressed
politicians and lawyers have been
wearing-stolén clothes,

The list includes County Manag-
er ' Sergio Pertira, who considers
clothes his *“wice,” and statewide
prosécutor John Hogan, whoss
twh “hot"™ s0ils are now evidence
in & Miami Police Department case
against a clothier.

1 hid oo knowledge whatsoev-
¢r that the merchan could have
been stolen. I don't think anyone
who went there could have imag-
ined it =aid Pereira, who has
bought suits from the clothier for

WEATs.
“l.don't remember all the detalls

31

but 1 bought two suits for 3125
apicce,” Hogan said. “Obviously, |
turned them in when [ found out
there was a em."”

They = and dozens of others,
including Miami City Commission-
er Keanedy — boaght the
clothes from  Emeterio  Marino
Pijeira at a white duplex, where
racks of suits, dresses, ties, belts
and shoes  filled every room,

incloging the  kitchen. Marino
didn’t  accepl credit cards and
charged no sales fax.

“We discovered suits that said
Bloomingdale’s, Lord & Taylor,
Burdines,” detective Rafael Marti-
ner sald in’a deposition. “These
suits still had their price tags on it.
It kind of arose our suspicions.™

Miami police raided Maring's

Sergio Pereira: 15 of county

s v



-LO’ HING [ from [A

Hex at 3218 SW 23rd Ter. on
Pel. 3 afier businessman Ramiro
@rango recognized a handrade
St stolen from  his shop. He
Mght the $830 suit a1 the duplex
£ 2150, Police seized §72 suits,
ga5cs and a customer list that
d like a local Who's Who.
ing, 57. has been charged
ith racketeering, 22 counts of
B theft, 23 counts of dealing
mlen property and failure fo
taxes, Police have also
d Pedro German Nunez, 52,
glesman at the duplex, with
prand theft. Police sxy the clothes
were stolen from stores through-

nu{tﬁgaun: .
not Maring’s {irst arrest,
Maring pleaded guilty to dealing in

Soeniproperty in connection with
an mics store burglarv in
1! s senlenced to proba-

" of Marino's prominent
C say they first learned
that the clothes were stolen when
they read of Marino's arrest in The
Hera of, when investigators
catled 1o question them,

Dade State Attorney Janet Reno
has asked Gov. Bob Martinezr to

| @ special prosecutor Lo

the ‘case, which she de-

as'a “large-scale fencing
operation.™ | -

She said in a letter that she
wanted to “avold an{ appearance
of conflict” because Hogan is her
former chiel assistant prosecutor

oDy division.

clothing
I within

wal E"ﬁ. court-
house, He reached for
comement. ! - puoblic

defender refused to discuss the
Ca%e,

“This man for vears has been
dressing the city of Miami; every-
one knows it,” Arango said. “He
used to say he was dressing many
politicians and even members of
the state attorney’s office.”

Commissioner Kennedy shopped
at Maring's duplex twice,

“I heard about it from friends of
my kids. Kids are always looking
for bargain prices,” she said.

“There are s0 many of these
discount places 1 didn't think
twice,"™

She boupht (wo suits for her son
at $150 each and a jacket for her
father. She brought one suit with
her when state attorney’s investis
gators questioned her.

Samit Roy, director of the city
of Miami's computer department,
learned of the duplex from Per-
eira. Bov referred questions to his
attorney, Richard Sharpstein.

Roy purchased a “number of
suits,” Sharpstein said. He pald by
check. “It was an unknowing and
dnwilting involvement. He's thor-
oughly embarrassed by any impli-
cation of criminal wrongdoing.”

Criminal defense lawyer Mitch-
ell Bloomberg, who represents
accused Hialeah corruptor Alberto
5an Pedro, recommended Maring's
duil:r to Hogan during the pretri-
il hearings in the San Pedro case.
Bloomberg would ent.
Pereira’ —' who Hiletred “a
bumch'™ " of ‘people th' the duplex,
incheding his exesstiviecassistant,
Charles Scurr — said he used to
shop at Marino's 3ownibwn men’s
siore. About a vear ago, Marino
todd—-him = e had" “moved - s
businessto the duplex,

'“Ihephuwnum{uuar'

h—__.;___ =

people,” Pereira said. The county
MAnager — whose mother was the
buyer for a Christian Dior salon in
Cuba — said he never questioned
Maring's bargain prices
clothes have such a high

Pereira said he paid
5135 and $200 a suit, but
estimale how many bé had
gince his closet is 5o full of ¢
Folice have now impounded |
his suits

Hogan said he didn't even
bargain. “I later found out®
same suit | bought was selling for
less at Syms." AR

Pereira said he never saw
clothes with dtp:l.rlm-EI:ltﬂﬂ-l'l_llEI
on them. iy o

"This it not like a guy
wenl to who says, "go
the back door,” ' Percira sal

Besides, Pervira said, evly
officers shopped there, H
recommended the duplex fodM
Beach City Manager Rob P
but-Parkins never went .

County Commissioner - B
Schreiber said he mﬁ_m alils
Marino's downtown | ﬂn? Sapd’
visited the duplex for 10
Lhinuu:s. “I 'was at the duplex but I

on't ever recall buying w
there,” he said. LT K .ng

Said Sharpstein: “IU's not the
crime of the century. Wasn't it
Woody Allen who said that in his
family it was a crime to buy
retail?” <8

Miami Police Lt Bob Sullivan
doesn’t find it amusing: SThere's 8
difference in retail, w and

stolen. Economics is the' baromg-
ter. If you know thay has

-mﬂhmlf. for m and "yol can
buy il- for nething's
wrdng.” g



& Educated
“ Consumer

In an earlier artiche-we talked
zbout the booklet published by
ile Federal Trade Commission
entitled “Whats NewpAbout Care
Labels.” We quotediSome- laun-
dering [ips W sHofild know
aboul. S0 many o yEErEsponded
that the informatson. Was helpful
that s are pleased (0 folkow up
with tips from the bookiet al:u:m
Dy Lh-ur'u.g ]

Clathing Looks B

and Lasts Ld:mm!!- -

Gerting the most {rom the
clothing you buy has become
much easierssince the federal
government bégan reqairing
manufacturers: to; attach cire
labels in most of the fextle gar

{© ments you buy.iY¥ou will need a
j clear understanding of the terms
“ used. Here are 2 fow examples:

Dry Cleaning
If a garment sas “handwash'
is it saft to dry clean? The answer
5 no. When a label specihies
washing and vou dry clean it, you
do 50 at vour own risk. To be safe
vou should follow the label

INSArBCtions

When the label says “Dry-
chean” vou can use any normal
drycleaning procedurs safely,
nchading using a cofn-operated
machane,

On the othér hand, when the
care label says *Professionally
dryciean, short cycle, Tumble
warm' it should not be -\..|l.-3"|l.-\... 1l
3 coin operated machine, It
should "u:' taken to drycleaner
whose machine can be adjested to
fedlow the process on the abel,

If the garment cannot be
cleaned safely, the label must sy
something like “Dao not wash—
Dko ot drvclean™ or “"Cannot be
successiully cheaned.”

If the label on leather or suede
products says ~Leather Chean™ it
shoukd be cleaned ondy by probes-
gional cleanér who Uses special
leather or suede cane methods.

The Philadelphia Inguirer

=
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Syms, an offprice men's asd
women's apparel chain, moved indo ils
mew headquarters i Secaucus, ML in
March, The 300,000-square-foot
building comtzing Syms' exscutive
headguariers, a warehouse, distribution
cenler and netail siore.  Mampemend
saps the new distridation center will
provide warchoess and  distribetion
support. for @ least 40 siwes. The
chain operaies 19 wnits, incloding 2
44,000-square-foot  store  dhat  was
scheduled 10 open i April in North
Randall, Ohio, which will serve the
Cleveland market A £4,000-square-
food siore is schedeled to open in
Sowthficld, Mich. in May and a
55,000-square-foot seoee is planned in
Adlanta, cpening in Sepiember, Pre-
viously the company bad two distribu-
Lion centers, in Lyndhurst and Cherry
Hill, M., with a ol of 1500000
soyean: fized.

Ross Stores, Ing, says it has raised
$16.5-mallion for a private placement
of about 2.7-million common shares
and also aranged a new $50-million
revolving Kine of credit with its baniks.
Foss says proceeds from the siock sale
will be wsed for general corporale per-
poses. The moves come in the wake of
a management shake-up and the com-
pany's announcement that it woeldd
close 25 of its stores, mainly in the en-
ergy-depressed Sowbwest. Ross esi-
mabed earlier that i would have a non-
mecuring pretan charpe of aboet S40-
million a5 a result of the closings and
an after-tax loss of about $42-millios

with its more-spscale value-orienied
division, Seville, Lid, - has moee than
20 ssoees in 13 states. The Aslingoon
store i the company's foursh unit in
Texas,

Jamesway Corp. has scheduled
cpenings in May for stores i Mewber-
rylown, Pa., and Eldersharg, Md.
The discount department siore chain,
with more than 102 weits, plans o
open 20 stores in the Southeast and
MNortheast this year, Jameswray stores,
which average 51,500 square feet, are
typically localed in comventiomal strip
icenlers and malls,

Stop & Shop Companies says it
will elimaate 450 jobs ower the mext
few moaths a part of a cost-cutting
plan zimed at saving abost $14-million
annually. As reported i List month's
Valwe Retail News, the company is
closing s Almys Deparimend Store
chain in May 1o foces on its cone busi-
ness, Bradiees Discoumt Departmeend
Stores Co. and Stop & Shop Super-
market Co. The two Latier chains ame
found in many valee-oriented strip
cemfers. OF e 450 jobs, about 170
willl be: perminated; the remaisder will
be eliminated through attrition. Cuts
primagily will affect middle manage-
menl positions at Stop & Shop's three
centrall offices and some regicnal of-

fices. ‘The cost-redection srategy will
abso inclede movisg Swp &
corporale  office in  Momh
Mass. b0 the headquarers ofi

Bradlees Department Sore division in
Braintree, Mass. by the end of the
semmer.  The centrad office off Sipph

Shop Supermarkets diwisics willl ‘-
main in Noeth Quincy, b

g

Fullerion, Calif -based HomeClub
Inc, a chain of value-oriznied home
improvement centess, i April opened
its third Colorado siore. The wnit, in
Englewood, a suberb of Denver, it
52,000 square Teet plus a 5,000-5quare-

(See More Retail Briels, page 7)
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An
Educated
Consumer

In an earlier article we talked
about the booklet published by
the Federal Trade Commission
entitled “Whats New About Care
Labels.” We quoted some Laun-
dering tips you should know
about. So many of you responded
that the information was helpful
that we are pleased o follow up
with tips from the booklet about
Dy Cleaning.

Clothing Looks Better

and Lasts Longer

Getting the most from the
clothing you buv has become
muach easier since the federal
government began requiring
manufacturers to attach care
labels in most of the textde gar-
ments vou buy, You will need a
clear understanding of the terms
used. Here are a few examples:

Diry Cleaning

If a garment says “handwash”
i% it safe to drv clean? The answer
is no. When a label specifies
washing and you dry clean it, you
do £0 at vour own rigk, To be safe
you should follow the label
fnstructions.

When the label says “Dry-
clean”™ you can use any normal
dr_'rt]:amng procedure safely,
inchding using a coin-operated
machine.

On the other hand, when the
care label says “Professionally
dryclean, short cycle, Tumble
waarm” it should not be cleaned in
3 coin operated machine. It
should be taken to drycleaner
whose machine can be adjusted 1o
fillew the process on the label.

[f the garment cannot be
cleaned safaly, the label must say
something like “Do not wazsh—
Do not dryclean”™ or “Cannot be
supcessiully ceaned.”

If the label on leather or suede
products savs “Leather Clean” it
should be cleaned oaly by profes-
gsional cleaner who uses spectal
leather or suede care methods.

Where To Find Out More
This and other information can
be found in a booldet “What's New
Care Labels" published by




Getting the most from the
clothing vou buy has become
much easier since the faderal
government began requiring
EI:IHI:IIJI'IEH.II!'EI'E. o E.‘tl..'!.cll Cafe

If a garment says “handwash”
15 it safe to dry clean? The answer
is no. When a label specifies
washing and vou dry clean it, you
der 50 at your own risk. To be safe
vou should follow the label

When the label says “Dry-
clean” you can use any normal
drycleaning procedure safely, |
mc]udn:g using 2 coin-operated

{}n t:he other hand, when the
care label says “Professionally
dryclean, short cycle, Tumble
warm” it should not be deaned in
a coin operated machine. It
should be taken to drycleaner
whose machine can be adjusted to
folkow the process on the label.

If the garment cannot be
cleansd safely, the label must say
something l&ke “Do not wash—
Do not dryclean™ or “Cannot be

; cleaned.”

If the label on leather or suede
products savs “Leather Clean™ it
should be cleaned only by profes-
gional cleaner who uses special
leather or suede care methods.

Where To Find Out More
hth:ﬂhlhﬂd'ﬂ:'t"“'bqﬁﬂcw

Aot Care: Labels” published t%-_‘
the Federal Trade Commussion,

you write to them in Washington,
[LC. 20580, they will be happy to
send you acopy. Ivou peeler, stop

in 2t one of our stores 'I-‘|'.H.‘J'= we
have copies we will be delighted |
to give you at no charge. |

SYMS
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Srains on clothing are @ prob-
| lem, but dry cleaners can help.
| They have the equipment and
training to remove Many Stams
easily. With these care hints you
| can help the dry ceaner do a bet-

ter job for you. ;

Invisible Stains

. Often when 2 beverage 1%
swapilled. the mosture is blotted up
" and after drying there ks no visible

stain. But later on, with exposurs

1 heat or with the passage of |

fime. a vellow or brownish stam |

appears. This is caused by the ox- |
| idation of sugar found 10 most bev- |
i erages from lemonade to gnger
| e to champagne. It's the same
| process that tusms the core of an

, apple brown when exposed lpar |
The dry cleaner can do a better
job. 4 you point cut such spilkage.
| Sugare are not removed By
| “eleaning sobvents alone, st
be removed at the spotting
first. Otherwise the heat ol aera-
tion or pressing may bring out the
hidden stain, making it much
{ Erore difficult to remove.

. Oily Substances

Another Type of oxidation stain
occuss when an oily substance is |
Jexposed to heat or ages @ gar-

mient. The ofl usually follows the
| fabric fibers to create an rregular |
 ‘cross. It can be sucoessfully dry
| cleaped unless left to oosdize,
! Onice it becomes vellow or brown, |
it is mrore difficolt to remove.

How Can You Help? Y

& Never put 3 garment away |
with spills or stains on it. The
warmith of a closet and exposure
to light can set a stain.

» Pringinastained garment as 1
soon 38 possible to prevent the
ghain from setting. |

» Don't try home spot removal | |
with efther water or cleaning (luid
without testing for colorfastness. |
Wel an unexposed area and blot ||
dry o make sure color is fast

® Never rub a stain, especally
on silk. Blot the stain to remove it |
without spreading the stain and
damaging the fabric.

# [nform your drycleaner of |
any specific stains and proce- |
dures you have used even i s1ains
are imvisible.

» Never apply heat. All stains
l should be completely removed |

et 1

Y o - T
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$4.5 Million

NEW YORK (FNS) — Stanky
Blacker, Inc., a large manafac-
turer of men's and women’s ap-
parel, said Thursday it had ab-
tained 54, 5 million in new finane-
mg.

The company said the new pri-
vate fimancing, a six-yeir term
loan, was personally arranged by
its chairmam, Sianlsy Blacker.
The financing is suboardinated o
the company's factor, CIT
fMeinhard Commercial and 1o
trade creditors

The company said the new
n'll:-m::r would be used to provide
J:Idi:i-:mal working capital and 1o

ork S

CONSOLIDATED TRADING

Stanley Blacker Receives

in Financing
facilitate “expansion of several of
Blacker"s extablished divisions
A spokesman for Blacker said
the new arrangement was in place
of a J}-I'F'-'H}u.‘.l}' reporied agree-
ment with Schotienstein  Stores
Corp. That deal called ffor Schot-
tenstein 1o provide abour %5
million in loans in exchange for
stock in the company .

Blacker did mor disclose the
source of the new financing.
However, according to market re-
ports, the kender is 2 major ap-
parel retailer baded in the metro-
politan arca
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Syms ott:

I hada't reatived until I pulled fsba the parking lod, that SYMS — the
new designer label discouster — had taken over the oid Valley Forge
Sporis Garden Tacility.

‘What & trarsdormation,

Upscale clothes now hang on e baloony level wihere the clay bennis
courts wead fo be. And the sweet smell of success has complelely
haniched Lhe yeasty edors of musly socks, worm sseakers and damp
grit that I'd known in the past.

Limda"s letier promplod my wisit (here kst wesd.

She wrote: My busband and | are sick of the conservative col-
begiabe ook We've oatgrown preppy. We're both young prolessionals
who peed Lo do semething drastic with oar wandnebes, ™

The Rydal reader asked, *‘How about featuring ancther store like
the Jomes of New York Fashion Outhel you wrote aboul a couple of
j_H.'.E-En?ll

S pdmitied having “champagne tastes on & chablis budget'" and
said she was primarily inlerested &= finding designer dnesses and
men's suiks. that normally relail for 5158 - §300 — bl al discount."" The
M}pﬁew,ﬂtmﬁaﬂ.m‘wammmw

A
'S

s deals on desiéj

Linda and Syms ane lailor-made for each olher.

She's a lady who appears Lo lmow what she wants, is familar with
and recognices manufacturer’s labels — and bas cravings that execed
ber spending power. Syms is a store which routinely deals off-price
beeake in Sesigrer name merchandise, |

The place is tantalizingly visible oo a hill tp the lefl when traveling
south on Houte 202 beyued King of Prussia. L is nenetheless a liltle
tricky 1o actually gel there. My ovwn was Lo beave Boule 2
and approach the ootlet on Roste 358 South and thes barn right at the
Eght on Swedesford Road — the store's Valley Forge address. Your
mam.wmw&gm 3
‘Women's and children's wear, shoes, gloves and fuzzy hats are as-
rarged on racks and display tables all across the first floor — amarea
Lhat used Lo accoenmmedate a rither Large ing rink.

Men's apparel can be found up a shert flight of s1zirs ca Lhe former
decor, [ tried to reerient myself bo surrousdirgs which used fo be gaite
Eiferen]. Based on what [ recalled, nven’s shifts and shoes are arrang-
e near the old hasemenl Enes, sportsooats slacks | e meis —
and suits asd raimeear are (maybe) spread the major playing
surisces and service bomes.

Mamme brands on That floor, most

by about 3-90 percent,

2] 7557




included such heavy hitters as Yves 51. Laurant, Pola, Pierre Cardin,
mmmmnm.mnm.mw
and Hardy Amies,
ﬁe:.rl}'aliﬂmrmm:hlhrmmmmrhﬂ
mmmuﬁmmm manafaciurer’s lisl price,
mmnmmﬂummmwmm

It was particularly easy io track the progress of reductions in one
section of women's wear downstairs — where, according bo the 1ags,
prices secmmed Lo be Jowered on @ regular 10-day cycle. Some of the
brand rames represented were Albert Nipan | Boutigque), Elra Soolt
silks, Henny Classies and Laura Beagiobli suils.

Fhere was an entire rack of quees-sized dresses, a modes! collection
of ladies” shoes: (alse cober coded by size) and a bemch of wirter hats,
scarves and gloves offered at end of the season prices.

wmmmmmmm-iu do very
sicely at Syms. Educated ponsumers will be im a position b evaluate
ithe palestial savings. ]

'sing the reader’s own comparison, it will be possitle ta lake advan-
tage of chablss bargaiss im champagse merchandise there. These on

E;mimmﬂﬁuwﬂ-hxsmlltipn_ﬁ.nrﬁpﬁli:m
pum., Sundays [mem LE=30 until 5:30 and is closed Mondays.
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=izne Melting away the winter blues
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Motivating clients to lose weight

FROM PAGE C-12

He Torbids
“diet” “We eal right,” he sabd
doa't stick 1o m:u]

The senfenon usually is exercise
“When they tell me this is ridic-
ulous, 1 tell them so is their eating
crime,” he said. “1 hate when pec-
ple feel guilty about food.™
Sinee he trademarbed Lhe Heir-
enomics name and started adver-
tising three years ago, 150 men
and women in New York and New
Jersey, Encluding Marcy Sems.

of the Syms clothing
chain, have become cliesks, he
said. Heir also works with people
who have eating disorders, includ-
ing amorexia and bulimia. Clienls
belp constroct the meal and exer-
cise plans. Fees per session Tange
froen §35 fo §150.
Heir wocks out with Syms twa
mornings a week &t ber Fort Lee
apartment. “It's amaring thak he

:::_J:bemmﬂul at T am. " Syms

said

Other clients also remariked on,
among other things, his
a5 i Lo,

“He can make you Borget your
aches amd paliins,' said Marie
Foley, one of a group of fve pri-
wabe school izstruciors in Ridge-
Bsld whe exercise with Heir dur-
ing their lunch bour. Said ancther
irrtroctor, “We think he's ador-
.I-:hh'."

Heir said i probably doesnt
hart besiness that he Jooks good in
a pair of shorts. There are dozens
of filness plars asd exercise in-
giructors who make bouse calls,
and success aften depends oo word
of mouath.

Heir said he plass io move his
ofice from Bkis Neocth Berges
kome bo a larger place in Fort Lae

crowded with the weights and olk-
er workoot equipment some of his
clients mse

The Heir-enomics founder grew
up in Palisades Park, where be
said be was a chubby kid who at-
teeded Weighl Waichers meelings
with his mother.

“] can empathivs with these
]:-an;rﬂ-e.“Esa.id.“BuIihuhﬂ
insight. [ kmow when they say ihey
ate ooe Yodel, they mean they ate

1972, Doog, an sltorpey and ne-
nowned wheebchair athlede, was
pictured on a Wheathes box

Heir eventually befi his falher's
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