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Retailing executive 
to receive award 

- · 
PRESS STAFF REPORT 

,~ 
. WEST LONG BRANCH: Retailing 
executive Marcy Syms will receive 

'.the 1997 Distinguished Business 
' ;Leaders' Award from Monmouth Uni­

'.versity at a dinner on Tuesday, April 
'.8, at Woodrow Wilson Hall. 
: 

; Syms is president and chief operat­
?ng officer of Syms Corp., Secaucus, 
;the off-price apparel chain. The com­
;pany operates 41 stores in 16 states. 

: Syms is a founding board member 
'.of the Sy Syms School of Business at 
;Yeshiva Univernity, which was estab­
~ished in 1985. She is a featured col­
~umnist for Family Business magazine 
rand is author of the book, "Mind Your 
~Own Business: And Keep It In the 
!Family." 
f 
t The Distinguished Business Lead­
iers' Award has been given annually 
;since 1984 by Monmouth to an indi­
~vidual who has achieved distinction 
1through a career in business and cor­
rporate leadership and who has ties to 
~ew Jersey. Last year's recipient was 
Uoseph A. Unanue, president and chief 
!executive officer of Goya Foods lnc. 
I 

MarcySyms 

Additional infonnation on the black­
tie dinner, which is $250 per person 
or $2,500 for a table of 10, may be ob­
tained from the university's Office of 
Special Events and Programs at 
571-3509. The 8 p.m. dinner will be 
preceded by cocktails at 6:30 p.m. 



IANDYOU~RE DADDY'S LITILE CECJ 
It isn'f that easy for daughters in biz 
(Second of Two Parts) 
By ClAIRE SERANT 
Daily News Staff Writer 

M arcy Syms never regretted 
leaving a job as a media 
plannei'. in 1978 for a con­

sultant spot with her father's 
growing clothing-store chain. 

"! asked to join 
the family busi­
nes!:," says Syms. 
"I was willing to 
do anything that 
needed to be 
done." Her enthu-

• siasm paid off. 
Marcy still works 
for her dad, Sy 
Syms, but today she holds the key 
to a multi-million-dollar enter­
prise as president gf the Syms 
Corp. 

For women, working for dad 
can be a rewarding experience, 
filled with built-in extras such as 
having an equal-opportunity are­
na, plus a supportive boss, expe­
rienced mentor and teacher all 
rolled into on~, experts say. 

But there is a downside to· all 
this. No matter how good the rela­
tionship is, says Peter Davis, di­
rector of the Division of Family 
Business at . the Wharton School 

S . .• - ·. • --. 

l

iofhow far secretaries have come 
e corporate world. 
chnology and business changes 
made current secretaries indis­
able in managing office informa­
so much that the Bureau ofLa­
itatistics reports a shortage of 
tfied people that will only wors.­
roughout the '90s. 
at"s why American Lawyer re­
;. "Ifs easier to find a la,,.,yer 
; days than a good secretary.·• 

- DianeM~y 

in Philade)phia, most women who 
work in a family-owned business 
are frequently underpaid for 
their long hours. And further­
more, all that attention from Dad 
can leave a woman struggling 
with her own ability -to initiate 
changes and make decisions. 

"Fathers can be so protective 
that it can slow a 
woman down," 
Davis says. 

But you 
shouldn't expect 
to run the compa­
ny overnight, says 
Marcy Syms, who 
was promoted to 
president in 1983. 

She says that women should be 
realistic about the· amount of time 
it takes to learn a business, and 
should enter the business with as 
many skills as possible. 

"It took me five years to learn 
my father's business and how to 
work with him," says Syms. "Any 
child who aims for the top right 
away is bound to get resistance 
from the father and people in the 
company. You have to feel you're 
needed to make a contribution 
and willing to prove yourself." 

But for daughters, proving their 
worth in a family enterprise is 
never easy, says Leon Danco, 
founder of the Center for the 
Family Business in Cleveland. 

It seems that even when women 
are admitted to the family busi­
ne~ they aren't al 
peers, smce Talliers o en ao e out 
the more important tasks to their 
sons. To remedy the situation. Da­
vis says, women should find a 
part of the b,usiness they can run 
themselves or get involved in sim­
ilar outside activities so their ef­
forts can shine. 

_./ For Melanie Jackson, a dentist, 
coming to terms with her role as 

. daughter/partner with her father, 
Dr. William Jackson, is much eas­
ier now than when she started a 
practice with him in White Plains 
18 months ago. 

Jackson says that in the begin­
ning there were situations that if 
left unresolved could have hurt 
the father-daughter partne_rship. 

'Let's say I was doing a tooth 
extraction. Rather than 
tell me what he wanted, he 

would do it," she recalls. "My fa­
ther would walk in the room and 
it would undermine my confi­
dence because I felt the patient 
saw me in the daughter role." 

Melanie says she voiced her 
concerns to her dad, then limited 
the number of patients she 
shared with him by bringing in 

FAMJLY PRACflCE: Dr. William Jackson and daughter Dr. Melanie JackSO' 
both dentists. DAN CRONIN DAILY 1 

opportunity to stand out on my 
own two feet. " 

Women m business say that 
learning to keep the lines 
of communication open in 

a family biz takes knowing when to 
talk shop and when to relax and en­
joy the relationship. And when it 
comes to criticism, daughters have 
to develop a thick skin and a grin­
and-bear-it attitude_ 

her father's firm, Aaron Broder 
and Associates in ~anhat:.an. re­
members lhe time \\hen her boss 
chewed her out about not_proper-

ly drafting a piece of litigati 
She said she was hurt by the c1 
cism. 

'"I take a deep breath and tr: 
realize that he doesn't mea1 
personally," she says. "He': 
great guy to work with, and • 
learned a lot." 

As Dr. Melanie Jackson see: 
her dad is her mentor and te~ 
er, but she says daug_hters hav, 
apprehend ano'f.tn!r -vecy inlJ 

t lesson. 5ou have to le 
od, too. and no 

let vour confidence decrease 
cau·.,e ifs very easy to slip i 
that role - where you becc 
secondacy .• , 
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., But look at the textbooks. It's 
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Author CAROL CASSELL, on how "we have to stop raising girls 
who wait to be saved and raise them to save themselve$." 

ANDYOU'RE DADDY'S LITILE CEt 
It isn't that easy for daughters in biz 
(Second of Two Parts) 
By ClAIRE SERANT 
Daily News Staff Writer 

M arcy Syms never regretted 
leaving a job as a media 
planner in 1978 for a con­

sultant spot with her father's 
growing clothing-store chain. 

in Philadelphia, most women who 
work in a family-owned business 
are frequently underpaid for 
their long hours. And further­
more, all that attention from Dad 
can leave a woman struggling 
with her own ability to initiate 
changes and make decisions. 

"Fathers can be so protective 
that it can slow a 
woman down," 
Davis says. 

"I asked to join 
the family busi­
ness," says Syms. 
"I was willing to 
do anything that 
needed to be 
done.'' Her enthu­
siasm paid off. 
Marcy still works 

But you ---........,~F=----,:-,.,.,.....T,_,...._H__,,,,,,,..E_ shouldn't expect 

:,911, t i}fiif::ii 
for her dad, Sy . 
Syms, but today she holds the key 
to a multi-million-dollar enter­
prisl;! as president of the Syms 
Corp. 

For women, working for dad 
can be a rewarding experience, 
filled with built-in extras such as 
having an equal-opportunity are­
na, plus a supportive boss, expe­
rienced mentor and teacher all 
rolled into one, experts say. 

But there is a downside to· all 
this. No matter how good the rela­
tionship is, says Peter Davis, di­
rector of the Division of Family 
Business at the Wharton School 

S . . . -· . . . 

fhow far secretaries have come 
e corporate world. 

. , was promoted to 
president in 1983. 

She says that women should be 
realistic about the amount of time 
it takes to learn a business, and 
should enter the business with as 
many skills as possible. 

"It took me five years to learn 
my father's business and how to 
work with him," says Syms. "Any 
child who aims for the top right 
away is bound to get resistance 
from the father and people in the 
company. You have to feel you're 
needed to make a contribution 
and willing to prove yourself." 

But for daughters, proving their 
worth in a family enterprise is 
never easy, says Leon Danco, 
founder of the Center for the 
Family Business in Cleveland. 

It seems that even when women 
are admitted to the family busi­
ne~ tb~ ~ 
peers, smce a · ers o en o e oul 
the more important tasks to their 
sons. To remedy the situation. Da­
vis says, women should find a 
part of the business they can run 
themselves or get involved in sim­
ilar outside activities so their ef­
forts can shine. 

chnology and business changes 
made current secretaries indis­

able in managing office informa­
so much that the Bureau ofLa­
!tatistics reports a shortage of 
fled people that will only wors.­
roughout the '90s. 

.J' For Melanie Jackson, a dentist, 
coming to terms with her role as 

at's why American Lawyer re­
;. "Ifs easier to find a lawyer 
~ days than a good sec~~ry .• , 

. daughter/partner with her father, 
Dr. William Jackson, is much eas­
ier now than when she started a 
practice with him in White Plains ,o--L • 

FAMILY PRACTICE: Dr. William Jackson and daughter Dr. Melanie Jae 
both dentists. DAN CR01M1 IWl 

opportunity to stand out on my 
own two feel·· 

W omen m business say that 
learning to keep the lines 
of communication open in 

a family biz takes knowing when to 
talk shop and when to relax and en­
joy the relationship. And when it 
comes to criticism, daughters have 
to develop a thick skin and a grin­
and-bear-it attitude. 

her father's firm, Aaron Broder 
and Associates in . la.nhatcan. re­
members the time \\hen her boss 
chewed her out about not proper-

ly drafting a piece of litiga 
She said she was hurt by the 
cism. 

''I take a deep breath and 
realize that he doesn·t mea1 
personally," she says. "He 
great guy to work with, and 
learned a lot" 

As Dr. Melanie Jacksons 
her dad is her mentor and te 
er, but she says dau~ters ha'\ 
apprehend anuttil:!t very im 
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let vour con 1dence decrease 
C'au:.e ifs very easy to slip 
that role - where you beco 
seconda.cy. •• 



(Second ofho Parts) 
By Cl.AIRE SERANT 
Daily News Staff Wrrter 

M arcy Syms never regretted 
leaving a job as a media 
planne1' in 1978 for a con­

sultant spot with her father's 
growing clothing-store chain. 

"! asked to join 

in Philadelphia, most women who 
work in a family-owned business 
are frequently underpaid for 
their long hours. And further­
more, all that attention from Dad 
can leave a woman struggling 
with her own ability to initiate 
changes and make decisions. 

"Fathers can be so protective 
that it can slow a the family busi- woman down," nes!:," says Syms. Davis says. "I was willing to O F But you do anything that ...:;;;,_._:_ __ ...,_;T;..__.:..H..:,...--=E= shouldn't expect 

needed to be I,-·•-·. • I to run the compa-done." Her enthu- • •• • ny overnight, says • siasm paid off. ·~·· ''' '": , . f ;ni --~ Marcy Syms, who Marcy still works - was promoted to for her dad, Sy president in 1983. Syms, but today she holds the key She says that women should be to a multi-million-dollar enter- realistic about the amount of time pris~ as president of the Syms it takes to learn a business, and Corp. should enter the business with as Fo,- women, working for dad many skills as possible. can be a rewarding experience, "It took me five years to learn filled with built-in extras suc.h as my father's business and how to having an equal-opportunity are- work with him," says Syms. "Any na, plus a supportive boss, expe- child who aims for the top right rienced mentor and teacher all away is bound to get resistance rolled into one, experts say. from the father and people in the But there is a downside to· all company. You have to feel you're this. No matter how good the rela- needed to make a contribution tionship is, says Peter Davis, di- and willing to prove yourself."' rector of the Division of Family But for daughters, proving their Business at the Wharton School worth in a family enterprise is 

fhow far secretaries ha,·e come 
a corporate world. 
chnology and business changes 
made current secretaries indis­
able in managing office informa-
o much that the Bureau ofLa­

tatistics reports a shortage of 
fled people that will only wors.­
roughout the '90s. 
afs why American Lawyer re­
. "Irs easier to find a lawyer i days than a good secretary.·· 

- DianeM~y 

never easy, says Leon Danco, 
founder of the Center for the 
Family Business in Cleveland. 

It seems that even when women 
are admitted to the family busi­
ness, they aren' 
peers, since a ers o en o e oul 
the more important tasks to their 
sons. To remedy the situat!on. Da-
vis says, women should find a 
part of the business they can run 
themselves or get involved in sim­
ilar outside activities so their ef­
forts can shine. 

_,,, For Melanie Jackson, a dentist, 
coming to terms with her role as 

. daughter/partner with her father, 
Dr. William Jackson, is much eas­
ier now than when she started a 
practice with him in White Plains 
18 months· ago. 

Jackson says that in the begin­
ning there were situations that if 
left unresolved could have hurt 
the father-daughter partn~rship. 

, L et's say I was doing a tooth 
extraction. Rather than 
tell me what he wanted, he 

would do it," she recalls. "My fa­
ther would walk in the room and 
it would undermine my confi­
dence because I felt the patient 
saw me in the daughter role." 

Melanie says she voiced her 
concerns to her dad, then lill)ited 
the number of patients she 
shared with him by bringing in 
new people who weren't neces­
sarily aware of their relationship.· 

Besides working full-time at 
her dad's practice, Melanie says 
she holds another job at a West­
chester County clinic. "When I'm 
there," she says, "it gives me th_e 

FAMJLY PRACflCE: Dr. William Jackson and daughter Dr. Melanie Jacks both dentists. DAN CRONIN DAILY 

opportunity to stand out on my 
own two feet" 

W omen m business say that 
learning to keep the lines 
of communication open in 

a family biz takes knowing when to 
talk shop and when to relax and en­
joy the relationship. And when it 
comes to criticism, daughters have 
to develop a thick skin and a grin­
and-bear-it attitude. 

her father's firm. Aaron Broder 
and Associates in .'.\fanbat n. re­
members the time \\ hen her boss 
chewed her out about not proper-

ly drafting a piece of litiga 
She said she was hurt by the 
cism. 

"I take a deep breath and 
realize that he doesn't mea 
personally," she says. "He 
great guy to work with, and 
learned a lot." 

As Dr. Melanie Jackson se , 
her dad is her mentor and te 
er, but she says daug_hters hav 
apprehend anmtter--very im 

t lesson. ~ have to I 
od. too; and no 

let vour con 1dence decrease 
c.:au~e ifs very easy to slip 
that role - where you beco 
secondary.·· 

LAW & DAUGHTER: Legal partners Aaron J. and daughter Debbie Broder. 
C.J. ZUMWI 
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PASSING ON THE 
FAMILY BUSINESS 
The three commandments for keeping the company alive even after you're not: Plan carefully 
and early. Groom a successor. Be pragmatic about estate taxes. ■ by Terence P. Pare 

A
BIG CHUNK of the trillions that 
the baby-boom generation will in­
herit is in family-owned businesses 
that will pass to the kids as soon as 

mom and dad march off in stately fashion to 
Valhalla-or Boca Raton. It is startling just 
how much wealth is tied up in such enter­
prises. Consider: Sole proprietorships and 
partnerships earn 17.9% of U.S. business in­
come-a hefty $580 billion. 

Fully 18% of the financial assets held by 
U.S. households-some $2.4 trillion-is in­
vested in privately held concerns, mostly 

-~ mily-run outfits. That is at least $300 bil-
11on more than the amount that households 

have directly invested in public corpora-
tions. No fewer than 31,000 family-held 
businesses have annual sales of more than 
$25 million. All in all, 14% of FORTUNE'S 
subscribers own or are partners in private 
businesses, and family ownership is signifi­
cant in about a third of the FORTUNE 500, 
including the second-largest company in the 
world, Ford Motor. 

But every transfer of ownership and 
power in family companies is an opportu­
nity for disaster, and fewer than one-third 
of them survive squabble-free into the sec­
ond generation. The list of famous busi­
nesses besmirched by family feuds goes on 
like Homer's catalogue of doomed heroes 
sailing off to Troy: the Dorrances of 
Campbell Soup, the Binghams of Louis­
ville's Courier-Journal, the Johnsons of 
Johnson & Johnson. 

There are three simple rules for avoiding 
the fate that an owner-manager finds worse 
than death- knowing your business will not 
continue after you are gone. Plan carefully 
and early. Groom a successor. Be pragmatic 
about estate taxes. The last commandment 

/ s especially important. Planning helps you 
reduce taxes sensibly and honestly, but the 
proper function of planning is not so much 
to avoid taxes but to pass on a viable busi­
REPoRTER AS SOCIA TE William E. Sheeline 

ness. Says economist Leon Danco, president 
of the Center for Family Business, a Cleve­
land consulting firm: "Taxes are a fact, but 
businesses collapse because of internal 
problems." 

Like most commandments, these three 
are easy to remember and hard to heed. A 
study of 178 family businesses by Baylor 

is tough. Says Peter Davis, who runs the 
family business program at the Wharton 
School: "The founder feels that anything he 
gives up to his children is another nail in his 
coffin." 

Certainly you couldn't blame Leonard S. 
Shoen, 74, for seeing it that way. Shoen, who 
started U-Haul International, the Phoenix-

Curt Carlson (right) pledged to look but not touch while his son-in-law Edwin Gage runs the Carlson Cos. 

University's Institute for Family Business 
found that 78% of owner-managers expect 
to pass the business on to the next genera­
tion but only 34% of them have written a 
succession plan. It's not difficult to figure 
out why. 

A man or woman who builds a business 
for a living does not think often about dying. 
It usually takes a near-fatal illness or the 
death of a close friend to shake the founder 
into admitting that to everything there is a 
season. Even so, getting down to particulars 

based car and truck rental business, began 
transferring stock to his children while they 
were still young. Trouble was, the Shoen 
kids kept coming, eight sons- one of them 
adopted-and five daughters, from three 
different mothers. Never expecting to father 
a rugby team, Shoen parceled out the shares 
as the kids arrived and ultimately gave away 
95% of the company. 

U-Haul grew into Amerco, with revenues 
of about $1 billion, and in 1986, two of 
Shoen's sons, Edward, 41, and Mark, 39, 

MAY 7, 1990 FORTUNE 81 

r-



THE SOCIETY 

seized control. The senior Shoen found him­
self voted out of the business, and soon af­
ter, his eldest son, Sam, 46, who had been 
running the company, quit. The family has 
since split into two camps. Edward and 
Mark are running the show, while Leonard 
and Sam are suing to regain control of the 
company. 

The battle has gotten violent, with stock­
holders' meetings degenerating into slug­
fests. In the most outlandish incident so far, 
Michael Shoen, 43, was reportedly beaten 
up by Edward and Mark. Michael's photo­
graph, complete with bruises, was splashed 
across the business section of the Arizona 
Republic newspaper. Says the aggrieved dad: 
"I created a monster." 

B 
Y CONTRAST, the case of the 
Newhouse family company, Ad­
vance Publications, is a paradigm 
of careful planning. Among other 

assets, Advance owns Random House pub­
lishers, 26 newspapers, and more than a doz­
en magazines (including Glamour, J:.0gue, 
the New Yorker, and Vanity Fair). Over the 
course of many years before he died in 1979, 
Samuel I. Newhouse gradually ceded major­
ity ownership of Advance Publications-but 
not operating control-to his brothers, Nor-

man and Ted, his wife, g 
Mitzi, and his two , 

i sons, S. I. Jr. and Don- .. 
aid. They received a to- ~ 

ta! of 3,500 shares of 
preferred stock, but 
Sam held on to 1,000 
shares of common. Op­
erating control was 
vested entirely in the 
common. 

By passing on own-· 
ership of most of the 
business well before 
his death, Newhouse 
reduced his estate tax 
to a paltry $49 million 
on a business then val­

Shoen gave stock to his kids and, he now says, "created a monster." 

ued at $1.5 billion. The IRS disputed the 
Newhouse calculations, claiming the estate 
owed the Treasury $610 million more, but 
after a ten-year wrangle, the U.S. Tax Court 
last winter ultimately sided with the New­
houses. Today, Advance is worth $10 billion, 
making Si Newhouse, 62, and Donald, 60, 
the second-richest Americans after the 
Mars clan. 

Sam Newhouse received constant re­
minders that he had to plan carefully for his 
succession. Virtually every newspaper that 

the Newhouses acquired was on the block 
because of family problems. Intent on avoid­
ing the same fate for his own business, Sam 
brought his sons in as young men and had 
them work their way from the ground up. By 
the time he became too ill to work, shortly 
before he died, both sons were ready to take 
over. They divided Sam's management re­
sponsibilities, with Si running the books and 
magazines and Donald the newspapers. 

When Marcy Syms proYed she was as tough as her old man, he named her his successor at Syms. 

Grooming a successor was relatively easy 
for Newhouse because he sired only two 
children. Other owner-managers, contend­
ing with a brood, have a tougher choice. The 
rule of primogeniture can work, as the 
smooth, long-planned transfer of power at 
Forbes magazine demonstrates. When Mal­
colm Forbes died in February, 51 % control 
of the family business passed to his eldest 
son, Malcolm Jr., who had been president 
and deputy editor-in-chief of Forbes. But all 
five Forbes children have an equal financial 
share of their father's estate. While no one 
knows as yet how inheritance taxes will af­
fect the Forbes family, the estate is said to 
be worth at least $500 million. 

Those left out of the lucky sperm club can 
justifiably complain, but one advantage of 
primogeniture is that all members of the fam­
ily know very early in their lives on whose 
shoulders the mantle will fall. As the kids 
grow up, the parents' choice becomes more a 
fait accompli and less a show of favoritism. 

M 
ERIT is a better criterion than 
birth order, says Danco. But 
merit has a price- the Smoth­
ers Brothers syndrome, as in 

"Mom always liked you best." Six years ago, 
Sy Syms, 63, founder of the eponymous 
$300-million-a-year New Jersey discount 
clothing chain, named his daughter, Marcy, 



\. 

president and chief operating officer of 
Syms. The acid test of )Ilerit had come 
when Sy asked Marcy what she would say 
to a group of Syms professional managers 
who demanded equity stakes in the busi­
ness. Her answer was an unequivocal but 
unprintable 'negative. Sy's response: 
"You're it." Since Marcy's appointment 
two of her three brothers left the compa­
ny. One has returned, however, as a mer­
chandise manager. Says Marcy about her 
brothers: "We've been through a lot." 

Curt Carlson, 75, founder of Carlson 
Cos., the $6.2-billion-a-year service con­
glomerate including Ask Mr. Foster Travel, 
Radisson Hotels, and T.G.I. Friday's restau­
rants, regards mapping out the transfer of 
the business as the founder's most important 

Newhouse was constantly 
reminded to plan for suc­
cession. Most of the 
newspapers he acquired 

.3.Nere on the block because 
of family problems. 

final job. His task was eased, however, by the 
fact that the younger of his two daughters 
married a businessman, Edwin Gage, who 
joined the company 22 years ago. When 
Carlson started thinking about a successor, 
Gage was a likelier candidate than the 
daughters, who had never been employees of 
the company. Last fall Gage, 49, took over as 
CEO, and Carlson had a complete estate 
plan in place, including a mandatory arbitra­
tion procedure should family feuds break 
out after he is gone. 

The changing of the guard was formal­
ized with an elaborate black-tie dinner for 
family and friends and an open house for 
5,000 Carlson employees and their fam­
ilies. That transfer ritual will make med­
dling by the old CEO more difficult. 
Carlson now serves as chairman of newly 
formed Carlson Holdings, which owns 
Carlson Cos. As chairman, he will have 
more time to devote to the holding compa­
ny's two other, smaller real estate and in­
vestment subsidiaries as well as to write a 

.,, long-planned book on entrepreneurship. 
At Carlson Cos. he will watch but not 
touch: "I'll have to stick to my new man­
agement formula-nose in, fingers out." D 
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WOMEN ·EXECUTIVES IN THE CORPORATE WORLD 

GOLDMAN SISTERS 

by Beth Bachara:h 

On Wednesday, March 21, SSSB was 
fonunate enough to get some advice about the 
business world from experienced women 
executives. The Goldman sisters, Arlene, Karen, 
and Dianne came to Stern to share some of their 
business experiences. The Goldman sisters gave 
us insight on what it talces for women to be 
successful in the corporate world. 

The sisters began the lecture by 
describing how they launched their careers, and 
worked their way up the corporate ladder. Despite 
a large family business, each one entered the 
business world on her :>wn. The Goldmans 
explained that the family business wasn't open to 
women, because "women were expected to get 
married and have children." 

The Goldman sisters emphasized the 
importance of being vibrant on an interview and 
when working on a job. The best way to get 
ahead, according to the Goldmans is to "always 
seek to learn and to absorb." 

One student asked if they felt that they 
had to make compromises regarding family life in 
order to achieve their success. The Goldman 
sisters, all single and without children, replied that 
"a woman may find it possible, but very difficult, 
to have the best of both worlds." The Goldmans 
explained that each individual must decide what 
they want in life and what they feel is important. 
The sisters have no regrets with their decisions . . 

Women today are capable of achieving 
any goal that they desire. However, it is 
important for them to be aware that they will 
often be forced to set their priorities in order and 
make some sacrifices in order to climb to the top. 
Thanks to the Goldman sisters those decisions 
should be a little easier to make. ♦ 

MARCY SYMS 

by Michelle Chrein 

As we go through life, we encounter 
different role models who become the necessary 
guiding forces in influencing our pursuits in life. 
Recently. the students of Stem College were 
privileged to meet with one such role model, 
Marcy Syms, Chief Executive Officer of Syms 
Inc. Marcy Syms addressed the students of the Sy 
Syms School of Business regarding the role of 
women occupying leadership positions in business 
organizations. 

When the Syms Corporation was a single 
store, Ms. Syms began working in advertising and 
eventually worked her way to the top. Syms Inc. 
is currently one of the better known retail 
establishments. 

Ms. Syms related her experiences as CEO 
of Syms and stressed that women have a harder 
time than men in attaining positions of top 
leadership. She attributes her success to dedication 
and hard work, and assured the students that they 
too can attain top positions. However, Ms. Syms 
added that often sacrifices had to be made 
pertaining to marriage and family. 

The lecture was a valuable experience that 
served to demonstrate the competence of women 
in the working world. Ms Syms' lecture was 
interesting and thought provoking, and she is sure 
to have had an impact on all who attended. ♦ 
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KINSHIP: In five years, Marcy Syms went from a job as her father Sy's secretary to president of his off-price retail clothing chain. ED MOL111AR1 0A1Lv NEWS 

How the family survives - and Prospers 
By RICKI FULMAN 
Daily News Business Writer 

FOR PETER LEWIS, it was hardly the time 
to make a commitment. 

Though he recently had graduated from 
the University of Denver, class of '73, he was in 
no hurry to begin a career. Instead, he indulged 
his passion for skiing, working at odd jobs to pay 
the rent. 

Meanwhile, his dad, Dick Lewis, co-chairman 
of electronics retailer Newmark & Lewis, was 
pleading with him to return to New York and 

join the rapidly expanding business. "I needed 
young, articulate salesmen who wanted to build 
careers with us - people who looked and 
sounded like Peter. So naturally, I wanted him 
to come home," recalls the senior Lewis. 

Peter Lewis did come back, but not until he 
was ready - two years later. He worked his way 
up from salesman to the position he currently 
holds, senior vice president. 

Like many other sons and daughters of 
successful business people, he weighed his 

See DADS Page 4 
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DADS & CHILDREN: How 

ENTERPRISING: Earl Graves Sr. (seated), publisher of Biack Enterprise Magazine, and 
Earl Jr., the vice president of adverstising and marketing. ,cARM1t1E 00NoFR10 oArLv NEWS 
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options carefully before deciding to 
team up with his father. As easy as it 
may seem to enter a business that's up 
and running - carrying.a birth certif­
icate as a job guarantee - there are 
obstacles to ov~rcome, ranging from 
the resentment of jealous employes to 
the antagonism that can surface when 
the younger generation wants to share 
in the decision making. 

"This was a good opportunity, and I 
didn't have to look for a job or start at 
the bottom," says Peter, now 38. His 
sales experience was gained "mostly 
through on-the-job training, working 
under the store manager at a store 
that wasn't as hectic as my father's." 

"It's great to be part of a growing 
business and to know you won't get 
fired. 

'With prejudiced eyes' 
"However, children of owners also 

feel a certain pressure to be better 
than people who aren't relatives. Oth­
er employes are going to look at you 
with prejudiced eyes, and you have to 
be prepared for that," he emphasizes. 

Marcy Syms, who since 1983 has 
been president of the off-price cloth­
ing retailer that bears her family 
name, says that when she joined the 
business five years before, it was an 
adjustment for the other employes. 

To· gain their respect, and to learn 
the business as thoroughly as possi­
ble, she started at the bottom, as her 
father Sy's secretary. 

She also took night busines·s 

courses. By the time she was promot­
ed, she felt she had earned her place.· 

"My dad wisely told me that if any­
one had a problem with my being his 
daughter, that was their problem, not 
mine," she says. . 

While some fathers raise the1~ kids 
with the notion that someday they'll 
run the business, others leave itppen. 

Sy Syms, the company's chairman, 
says he encouraged each of' his six 
children to get a good education and 
to make their own career decisions. 

As each went to work at Syms, he 
advised: "You have to prove to me 
that you're happy here." Four have 
stayed. But at one point, he says, there 
was a lot of rivalry between the sib­
lings. 

"We went through hairy times' with 
one brother, Richard, who was not a 
team player and has gone his1 own 
way," says Sy. "He resented his sister+ 
being second in command. She is old­
er, so it was logical." 

Richard's disagreements with his 
father have yet to be resolved and. in 
fact, have boiled over into a public' fo­
rum. The younger Syms recently sued 
his dad, charging he was defrauded 
when Syms went public in 1983. • 

Some parents running large cdmpa­
nies are disappointed if their kids de-
cide not to participate. 1 

Domenick Celentano Sr.. CEb and 
president of Celentano, the Verona, 
N.J.-based frozen-food manufacturer, 
admits he tried to convince one son, 
Anthony, that he would make much 
more money working for Celentano 
rather than pursue a career in musi 



TO SUCCEED IN BUSIN 
Jori . 
'>'l "But he told me that man doesn't hve 
m:· by bread alone," says Do~enick Sr. 
,f

1
, On the other hand, Domenick Jr., 

•
011 

now a vice president, knew from the 
age of 12 - when he began helping 

,bi;l bjs dad after school - that his future 
·f' •f.~'•was with Celentano. 

rt')<J'Father knows best 
nsm·r. ~T· " th • h' b t d • h ria ~1 ,n1s ,a er 1s 1s es a v1ser, e 
;11c ~ays, and they meet regularly t? dis-

, , cuss every aspect of the busmess. 
• "Sometimes, I'm not sure which way 

to go, so we talk about it." 
Some businessmen, like Herbert 

1.1
:.J Grossman, whose Herbert Grossman 

di" Enterprises manufactures expensive 
¥ women's suits, encourage their chil­

,i nu dren to take a different course. "I 
. 10,i-vanted my son Andy to be a lawyer or 
;v~o doctor," says the senior Grossman. 
19 t,,, .Andy, 31, now executive vice presi­
blo dent and second in command at Jones 

New York Apparel Group, says he 
id drifted after college. "I asked my fa­
ti I ther for a job, but he said no." 
o'l ·,;rJ A year later, after Andy joined a 
,9u,,small Seventh Ave. firm, his dad ad­
i•>h, vised him to switch to one of the lead-

ing firms, where he could learn the 
business. After landing ever-better "f i;ales positions at major firms includ­

i<J > ing Ralph Lauren, he worked with his 
dad for two years. But he missed big 

•in ; business, and big volume, and moved 
J:ll < on to Jones, where, according to his 
1' •1 proud father, "he's earning 10 times 
1u~ what I could pay him." 
•
111 • When kids do go into the family 

>• 1.i ' business, invariably it's an adjust­
·i ment for parent as well as the child, 

•· 4J 
I.:ac .1 . 
· • •• p:~oil<t busf 
ll dV;t.se&( t'11,iJIY 

orwath. • ~-
" • . . .. · bepe.rson1\ broa . 

seyles other'thal\, theirpare~ts'," he says. 
\ ;i;'red Bajls, 61/ presldent 9f Strand ~Qok Store I . 

; u~'d-book stqt~, µa~ a simi~· phj_lospby, ... •••••• • •. 
)\, "t~ei:e's a J\<.)tntwh.ere chl19ren have learned e11 th~y 
~'ents~anJl then'they must leamon the outside," be says:+ >si 
£ Aftet:l1J~ da!l.$hterf~ancy, 29, now a vice<president at Stra • ) 
from a tvf6i,, ea1:Vstint con$ulting;tor E.ixon in Loui$iana; 's}le deve ope . ot$ 
?L fresh r .~ .. e YfaS ~~le to unple\lent' !!!~ny;'j,tJ:ich;nave 
1m. nroved ' •• @.'< i!f ·* •• ~ '& ¾'f-'."'' • ' w.'!r . :?'.:.:/ _ 1 J}v..:; .. _ ,❖··:- ·~w '1:":K 

'~Qstello nd , • ~d ·q.r a family busineslt~old~gulafJY sc~~-d-
' ul«l meet ther rel!Javes, t~ do.. some strategic pla!tping.;:;; • .,.,,. 
, ;;It's an . ty for e~.ryou,e • mvo~"Ve~ tEf express tb¢.tnsely~$ abJ>:µt 
swhfit~ tbe buswess ls going,'' ne says. "Rfring IUl outside dii;ector a go(id • 
idea too, He can belp separate the erootiQn~lissues from tbe busi •· arid 
provid~ some balance." • • 

The key, says Costello, is good communication. ''You have 'to talk about 
the problems as they come up. If a child or parent doesn't like what'$ ioin{f 
on, th · • • ild up and get worse." • , 1\•· 

says Earl Graves Sr., 55, founder and 
publisher of Black Enterprise Maga­
zine. Earl Jr., 28, is vice president of 
advertising and marketing. 

"When you're an entrepreneur and 
your son is suddenly in business with 
you - giving you some of his input -
you have to swallow hard and listen. 
That's tough, when you remember 
changing his diapers, and now he's 
controlling your company's millions. 
But you have to let go." 

' • - Ricki f~lman 

Earl Jr. says he and his dad are 
good friends, which is important for a 
family business to function smoothly, 

"When I wanted to automate the 
company," recalls Earl Jr., "and was 
ordering a $1 million computer sys­
tem, my dad questioned whether it 
would pay off. Now he even sends 
electronic messages, which is saying a 
lot." 

The senior Graves also resisted his 
son's suggestion that they shell out 

$7,000 for tickets to the New York 
Knicks basketball games, so they 
could entertain important clients. 
"He came around, though, and now 
asks me which dates are available," 
Earl Jr. says. 

What can be particularly frustrating 
for children reporting to their parents 
is that usually the first generation's 
decision prevails. Richard LeFrak, 
44, president of the Lefrak Organiza­
tion, and his dad, Sam LeFrak, 72, 
have devised their own system to deal 
with difficult disagreements. 

"If either of us has a vociferous ob­
jection, then we veto an idea," says 
Richard, who has been in charge of 
day-to-day operations for the last 10 
years. "We generally agr~e, though." 1 

His rather flamboyant father is still 
the front man, taking care of most of 
the marketing and promotion for the 
$3 billion development company. 

"He's an outspoken man, very high 
profile. But we don't compete," stress­
es Richard, who says he prefers the 
background. 

"The biggest problem you have 
when you run a family business is that 
you have to take off your hats as par­
ents and children and switch to a pro­
fessional relationship," he says. "If 
your father is screaming at you be­
cause you screwed up, you have to re­
alize it's because you screwed up, not 
because you were a bad son. 

"If you don't separate the profes­
sional and the personal, you won't 
have a successful business relation­
ship, and will get v•ery confused." 
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s·ociAt9CALENDAR 
By Jean Herschaft 

Yeshiva U. is more than a rrestigious high-ranking aca­
demic treasure. It is the only university that can be related 
to as a "family" operation, in the dedication it fosters 
among its students, faculty and auxiliary arms. Two very 
recent events illustrate this: The Sy Syms School of Busi­
ness Dinner at the Hilton and the Women's Division Lun­
cheon at the Plaza. 

When the Sy Syms School of Business and Accounting 
Societies decided to host a dinner it was by its students and 
they decided to salute the "daddy" of their "schools" - ' 
Sy Syms who founded the Y.U. Business School. The par- t 
ticipants included Syms students from both Stem and 
Yeshiva College, YU business school alumni and recruiters 
from many of the top business firms in the Metropolitan 
area. 

:::t 

-l,Marcy S:'c?'1daughter of Sy Syms, and president of 
the Sy Syms orporation - Some 300 clothing stores -
welcomed the guests. But more than that. .. more as a fami­
ly friend who wanted the student guests to really profit 
from the affair, and, perhaps, link-up with a future job op- d 
portunity, color coordinated name tags were distributed to ~ 
every business recruiter, according to his or her area of 1\, 

work, so that the students interested in specific fields I:'. 
would know whom to approach. Moreover, preference sheets I 
were distributed to the students before the dinner to enable 
them to choose the firm with which they desired to be 
seated. In total, there were representatives from over 30 
accounting firms, and over 20 businesses, including many \ 
from the "Big Eight." 

Dean Schiff; ·one of the chiefs at Syms School, brought \ 
in the Jewish dimension· in his talk to the guests, many his l 
charges. Addressing the rigor and intensity of the SSSB ! 
curriculum, at YU he noted: "The course work must be de­
manding, since Jews have certain restrictions due to reli-
gious beliefs, such as leaving ~1:e -Office- earlT ortrlci!lb'Jff7 
from work for Jewish holidays. Therefore if is essential 
that they be the best in their field. Our curriculum must be 
superior in order to prepare students to achieve that level ~ 
of excellence required of the religious Jew." He closed by 
assuring them that ''You can achieve and still be a mensch." 
Burton Resnick, a YU Board member, was keynote 
speaker. 

Said the president of the SSSB at Stern College, Dina 



--------...-r-.----rr;,;--..,.-----.....---... ;--,.--.-~:.----...,..,,, Friedman, "For sophomores and especially juniors the dinner served as a golden opportunity for them to find out about different firms that are out there and to meet the 
different recruiters in a very relaxed setting. Some under­graduates were offered summer internships after talks with the recruiters." 

Certainly, it was a "job shidach" all parents would ap­prove of! . 
About a week before, in that same month of May, YU Women's Organization, headed by its lovely blond dynamo Dinah Pinczower, National Chairman of the Board, presented a deluxe gala luncheon and fashion show at the Plaza Hotel. Honored were Rose Alfert and Sondra Ina Harris, plus a warm and moving tribute award to the Brooklyn Division for its dedication and commibnent 

through the years. The ladies honored were Jean Braun, t President, Boro Park-Bensonhurst; Sylvia Glick and Rose 
1 Hirsh, Crown Heights-Flatbush Chapters; Sylvia Tau, 1 Past President; Honey Roth.man, National Hon. V.P; i Frieda Tager, National Board and Goldie Rudoff, Past 1 President and honoree of the Lincoln Center Opera and Supper last November. ~ 
' Present too were YU's Future Builders leaders. They are the select group of young people that Dina Pinczower nurtured to join and augment the Women's Organization in entertaining programs that bring all together socially. 

I 
t 

"This assures matchmaking that comes naturally," Dinah told me, "while it gives the be~ing role to future leaders 

I 
I 
} 

of YU." Many of the Future Builders are children and 

' 

grandchildren of YU benefactors. 'We have the fifth gen­eration-of them signed up." One of this group is 11-week-old Suzanna Maxim Grobman, who was present with her mom at the Plaza affair. Morn is Michelle Rosenblatt Grobman, granddaughter of tl.c Hartz Mountain Food Sterns.(Mrs. Gitty Stern) 

( 

Other Future Builders executives present: Steven A. Eisenberg; Edythe Nussbaum; Jacqueline Varda 
Continued on page 16 
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Continued from page 12 
Wallach;- Terri Kirshner-Herestein; Ira Lifshutz - · and Simeon. Weber. 

)N 
Thus while th~ms Schoo] a{ Business makes the 'll "career shidachs," the YU Women's Organization makes for ,a "couple shidachs" that assures that the YU Family will P continue to thrive into the future, as Mindy Lamm, noted I.! at The Plaza, speaking ind~penden\ly of her husband, YU head Dr. Norman Lamm, who greeted the luncheon crowd. 
National Presidium: Judy Kirshenbaum, Inge Ren­nert and Alice Turobiner. Pamela Rechschaffen, Adele Kanarek, Frances s~hub, Ruth Shapiro and J Alice Usdan were luncheon ltosts. 
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chedule of upcoming fund-raising events 
OJA-Federation has set a number 

of fund-raising programs in the up­
coming weeks. 

The- men •s neckwear, tic fabrics 
and allied trades division will hold 
its annual luncheon on Tuesday, 
Dec. 4, at 11:45 a.m., at the Grand 
Hyatt Hotel in Manhattan. The event 
will launch the division's 1991 cam­
paign and its Operation Exodus 
drive to raise funds for resettling So­
viet emigres in Israel. 

Guests of honor will be Allan Ler­
ner. president of Ack-Ti-Lining; 
John Sadlier. senior vice president 
for men •sand young men's wear for 
Foderated Allied; and Chuck Mc­
Cormack. divisional merchandise 
manager for NBO. Barbara Blank of 
J.S. Blank&Co. and Nonnan Alex­
ander of Nonnan Alexander, Ltd, 
are division chairman and co-chair­
man. Daniel Schecter of Ack-TI­
Lining is event chainnan. 
--~vert is $80. For infonnation, 
~ean Silver a~212) 836-1307. 

Marcy Syms, chief operating offi­
cer of the Syms st()(CS, will speak on 
women's leadership in business and 
communal work, at a breakfast 
meeting sponsored by the business 
and professional women's cam­
paign on Wednesday, Dec. 5, at 7:45 
a.m., at the Regency Hotel in Man­
hattan. 

Hosts will be Irene Cohen of Irene 
Cohen Personnel Services, author 
Rona Jaffe and Marcella Rosen, ex­
ecutive vice-president ofN. W. Ayer 

advertising agency. Sylvia Dresner, 
president of the Dresner Group, is 
event chairman. Evelyn Kenvin, a 
vice president of Citicorp, is co­
chairman. 

Couvert is $36. For reservations 
and information, call Roberta 
Zuckerman at (212) 836-1117. 

The Wall Stree~divisi~ill hold 
its annual dinner on Wednesday, 
Dec. 5, at 5 p.m., at the New York 
Hilton Hotel Guest of honor will be 
Roy Zuckerberg of Goldman Sachs 
& Co., who recently completed a 
two-year term as division chairman. 

Zuckerberg headed the division 
for the 1989 and 1990 campaigns 
and remains a member of the Wall 
Street steering committee. He is a 
trustee and vice chairman of the 
board of the Long Island Jewish 
Medical Center and a director of the 
Greater Five Towns Y. 

the law firm of Weil, Gotshal and 
Manges, will receive the 31st Pro­
skauer Award, presented 1each year 
to the judge, lawyer or legal scholar 
"whose conduct and services exem­
plify the highest ideals of the law." 
Past recipients include Lawrence 
Buttenwieser, Louis Lefkowitz, Ja­
cob Javits, Charles Ballon and Si­
mon Rifkind. 

Arthur Liman of Paul, Weiss, 
Rifkind, Wharton and Garrison, and 
Martin Lipton of Wachtell, Lipton, 
Rosen and Katz, both former win­
ners of the Proskauer Award, are 
event chairmen. Couvert is $120. 
For reservations and infonnation, 
call Iris Wasserstein at (212) 836-
1419. 

• 
The leadership development divi-

sion's modern Orthodox young 
leadership group will sponsor a 

Gedale Horowitz of Salomon f 
Brothers is event chairman. Couvert I 
is$ 100. For reservations and infor­
mation, call Mindy Rubin at (212) 
836-1829. 

• 
The lawyers division will open 

the 1991 campaign with its annual 
Proskauer Award dinner, Wednes­
day, Dec. 12, at 5:30 p.m., at the 
Sheraton Centre in Manhattan. Mi­
chael Sovern, president of Colum­
bia University, will be guest 
speaker. 

Ira Millstein, a senior'partner in 

Roy Zuckerberg 

cruise on the Glatt Yacht for ages 20 
tQ 40 on Sunday, Dec. 16. Proceeds 
are earmarked for Operation Exo­
dus, the special drive to rescue So­
viet Jews and resettle them in Israel. 
Boarding will be at 11 :30 a.m. at 
Pier 62 on West 23rd Street 

The event will include a kosher 
buffet, dancing and a disc jockey. 

Event chairmen are David Berman, 
Bill Benjamin and Debbie Schiller. 

Couvert is $75 for those who 
make reservations before Dec. 3 and 
$85 afterward. A minimum gift of 
$180 is required. For reservations 
and information, call Julie Friedman 
at (212) 836-1611. 



Manhattan 
SPOTLIGHT ON 

MARCY 
SYMS 

by Celia Rothberg 

T he young woman who walks into the 
Syms advertising offices just off 
Fifth A venue is smartly dressed in a 

green and navy linen pantsuit, a coordinating 
navy straw hat perched atop neatly tied-back 
hair. She is the president and COO of one 
of the largest.discount retailing chains in the 
country, one that bears her well-known last 
name. Poised and straightforward, Marcy 
Syms smiles. 

"No, I don't love clothes," she says. 
"What I do Jove is the challenge of 
managing people and running a business." 
The business she runs, founded by her 
father, Sy Syms, in 1960, is publicly 
traded on the New York Stock Exchange, 
employs 2,200 people, has twenty-seven 
outlets in fourteen states and revenues in 
excess of $300 million a year. 

Marcy Syms joined Syms Corp. in 1978, 
and, working in various departments, helped 
orchestrate its growth from five outlets and 
approximately $50 million in sales to its 
current position in the booming discount 
apparel industry. She became president in 
1983, the year the company went public. 
"Taking the company public was a wonder­
ful experience," she says. "For one thing, 
it put a value on the company. For another, 
going public is like telling everyone that 
you're on a diet-you really have to stick 
to your goals once you announce them." 

In addition to running Syms, Marcy Syms 
is an avid supporter of the arts ("backing 
new plays financially is my Las Vegas"), 
co-chairperson of the New York Commerce 
and Industry Division of Israel Bonds, a 
Woodrow Wilson Fellow and lecturer on 
liberal arts education, and a member of the 
Regional Planning Association, a nonprofit 
advisory board to the State on land use and 
transportation. 

Ms. Syms admits that she doesn't have the 
time to enjoy shopping, but she knows that 
people expect her to be a fashion plate and 
she doesn't disappoint. ''I usually go down 
to our Secaucus distribution center to pick 
out my clothes, because when I go into any 
of our stores the staff makes a big fuss over 
me, and I'd rather they be making a fuss 
over the customers. Everything I wear," she 
is quick to point out, sweeping her hand over 
her Harve Bernard trou·sers and Anne Klein 
II blazer, "is available at Syms." 

Speaking of her management style, 

Marcy Syms declares: "At Syms, we have 
always respected the intelligence of the 
consumer, and have always been extremely 
customer-oriented. This idea permeates the 
company, and clearly impacts the way we 
treat people in our organization. If a 
person dealing with the customer is dis­
gruntled or has a grudge against the 
company, it will affect his service to the 
client. That's why it's important that there 
be a feeling of participation and pride among 
our employees." 

The eldest of six children, four of whom 
wodc at Syms, Marcy Syms is fascinated by 
the dynamics of successful family businesses 
and quickly reels off statistics regarding their 
impact on the United States economy. 
"More than fifty percent of the gross 
national product in this country is produced 
by closely held companies. They, not big 
corporations, are the major source of 
employment growth and productivity,'• she 
exclaims. 

"When I joined Syms, I became aware 
of problems specific to running a family 
business, as opposed to a big corporation,' ' 
Ms. Syms continues. In 1988, a growing 
interest in family business dynamics , 
including the impact on non-family 
employees, led to her decision to write a 
book on her own experiences, as well as 
those of forty-three other families she inter­
viewed. To be published in the fall of 1991 
by Little, Brown & Co., Coming Home to 
the Family Business: How Two Generations 
Work Successfully Towards the Bottom Line 

is an anecdotal account of successful family 
businesses ranging in size from $5 million 
upwards. 

Ms. Syms defines her criterion of success. 
" These are people who lead gratifying lives, 
and don't feel they are compromising by 
working in a family business. AJso, the 
businesses themselves are thriving. 

''Successful family businesses have much 
in common, " she observes. "One of the 
most important elements of success, I 
found, is a well-developed system of com­
munication, and the effort that these people 
invest in keeping the lines of communication 
open. '' In family businesses, it is the inter­
family relationships, not just personalities, 
which set the tone for the culture, values and 
customer experiences at the firm, according 
to Ms. Syms. And, she adds, "Every 
family has childhood memories and child­
hood secrets that play themselves out in 
adulthood. The challenge is not to let them 
interfere." 

Ms. Syms believes her book will have 
broad appeal , for family and non-family 
members involved in closely held businesses, 
and for all those interested in learning the 
inside scoop on such clans and companies 
as the Hefners (Playboy, Inc.), the Redden­
bachers (Orville Reddenbacher Co.), the 
Kohlers (Kohler & Co.), and the Castros 
(Castro Convertibles). As this vocal propo­
nent of off-price shopping and chronicler of 
America's family-run businesses hopes to 
prove once again, an educated consumer is 
her best customer. D 
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a team of "A" students, a team of "B" students, and a 
team of "C" students - who demonstrate their knowl­
edge of economics, fine arts, language and literature, 
mathematics, science, and social science. These teams 
compete in 10 events, including delivery of a speech, 
the writing of an essay, comprehensive written exami­
nations, and the final Super Qwz, in which contestants 

have 20 seconds to respond to a wide range of topical 
questions - this year focusing on space exploration. 
Points are registered on a scoreboard as the quiz 
progresses. 

Dr. Burchell, who is co-chairing the decathlon 
with Bruce De Young, assistant superintendent of 
schools in Ramsey, is asking members of the faculty 
and staff to volunteer as proctors, judges, scorers, and 
aides in the competition. Call her at ext 7475. 

Marcy Syms Is Ramapo 
Visiting Fellow 

Marcy Syms, president and chief operating officer 
of the Syms Corporation of New York City, will be a 
New Jersey Visiting Fellow at the college during the 
week of February 24. 

Ms. Syms, who has been in her present position 
since 1984, also holds the presidencies of Syms Adver­
tising and A. Sulka & Co. Ltd., both subsidiaries of the 
Syms Corporation, which operates 27 off-price retails 
stores in 14 states. Sulka is a prestigious retailer of fine 
men's clothing, and Syms Advertising creates and 
places advertising for the parent company as well as 
other clients. 

The New Jersey Visiting Fellows program is a 
part of The Business/Humanities Project, launched by 
the New Jersey Department of Higher Education. It is 
administered by the Woodrow Wilson National Fellow­

ship Foundation and funded by the DHE to demonstrate 
the values of the humanities and the liberal arts as 
preparation for careers in business and other profes­
sions. 

During her week on campus, Ms. Syms will visit 
classes, meet with student groups and faculty, and 
participate in informal, one-to-one conversations on 
such issues as the impact of technology on the environ­
ment, corporate social responsibility, the ability of the 
American economic system to handle society's prob­
lems, the realities of global interdependence, and the 
importance of communication skills. 

The Woodrow Wilson National Fellowship 
Foundation has conducted a National Visiting Fellows 

program since 1973, arranging more than 1,000 visits 
to more than 180 colleges throughout the country to 
help students relate their education to the world of 
work. 

Finance professor James Essig is coordinating 
Ms. Syms' visit. 

Vanessa Sampson Wins 
Study Abroad Scholarship 

Vanessa Sampson, a sophomore majoring in 
political science with a minor in Spanish, has received 
a full scholarship from the International Studies Asso­
ciation in Fair Lawn to participate in the Summer 
Study Abroad Program at Madrid University in Spain. 
Vanessa, who earned a score of 710 points in a nation­
wide competition, will be one of the group leaders in 
the program, where her responsibilities will include 
leading 15 to 20 students in program activities. At 
Ramapo, she is currently vice president of the Organi­
zation for Latin Unity. 

Vanessa credits the preparation she received from 
Professor Galo Vaca-Acevedo, her Spanish instructor, 
for making her achievement possible. 

Ramapo Graduate Back In 
Pakistan 

Suneel Ahmed, who graduated from Ramapo in 
January, is back home in Karachi, Pakistan, where he 
delivered a long-awaited present to his parents - his 
Ramapo College diploma - to fulfill their wish that 
he get his education in America. 

While at the college, he divided his time between 
two uncles- one in Ramsey, one in Emerson - and 
earned a degree in business administration, maintain­
ing a 3.12 grade point average. Recently named 10 

"Who's Who Among Students in American Colleges 
and Universities," Suneel was the first Pakistani to be 
elected president of the International Students Organi­
zation, won a leadership award for ouL<;tanding 
achievement, became a math tutor, and worked in the 
college graphics depanment. An avid tennis player, he 
captured both the singles and doubles titles in 1988 
while playing for the township of Ramsey. 

Suneel who plans to return to the United States 
and work with his brother in Austin, Texas, says that 
since he achieved so many goals at Ramapo, he now 
knows that what he can sec he can set his mind to do. 



. Commerce and Industry 
Mobilizes $ 1.8 Million 
The Greater New York Commerce 
and Industry Division of State of 
Israel Bonds held a cocktail re­
ception recently at U.S. Trust in 
New York City which produced 
$1.8 million in Bond proceeds for 
the economic development of Is­
rael. Co-chairmen of the event 
were Jeffrey Maurer of U.S. 
Trust, Marcy Syms of the Syms 
Corporation· and Michael Stoler 
of the Princeton Commercial Cor­
poration. Sy Syms, chairman of 
the board of State of Israel . 
Bonds, and Ambassador Uriel 
Savir, consul general of Israel in 
New York, shown above with 
Marcy Syms, were the guest 
speakers. 

St~t.; of Israel Bonds, ·130: 
~ - - - - - . ' . 
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NEWSN IEWS 
MARCH 14, WASHINGTON BRIEFING 

TO HIGHLIGHT THE WAR, U.S. 
ECONOMY, AND GLOBAL CONTACTS; 

VISIT TO STATE DEPARTMENT AND 
HUNGARIAN EMBASSY 

••••••••••••••••••••••••••••••••••••••••••••• 
by Angela Segal, Kirkland & Ellis 

"Oppo1tunity or Illusion: A Realistic Perspective on the War, the U.S. Economy And 
Related Issues," is the theme for this year's Washington Briefing, to be held at The 
Watergate Hotel, in Washington D.C. on Thursday, March 14. (See page 6 for a 
schedule of the clay's events and the speakers.) 

The full clay of meetings with high-level government officials and business leaders will 
be co-sponsored by The International Alliance, of which the FWA is the largest 
member organization. 

Highlights of the clay include an all-star press panel, a discussion of Washington's 
response to the recession, women from Europe and the U.S. d iscussing business risks 
in changing markets, opportunities for making global contacts, and cultural and 

Continued on page 6 

HOW AND WHEN TO USE BLUFFING, PERSUASION, 
INFLUENCE TO IMPROVE NEGOTIATING SKILLS 

MARCH 21 

Issue Highlights 

HOW ARE WE DOIN' ? 
MINA KNOLL REPORTS 
SIX-MONTH FINANCIALS 

See page 2 

WHAT DO COMPANIES 
LOOK FOR IN CHOOSING 
BOARD MEMBERS? 

See page 4 

RULE 144a AND ITS IMPACT 
O N THE PRIVATE 
PLACEMENT MARKET -
A PERSPECTIVE FROM 
FO UR EXPERTS 

See page 5 



by Rick Anderson, G.S. Schwartz & Co., Inc. 

Professor Ma1yann G. Heclaa will demonstrate the impo1tance of negotiating skills 
as a tool for developing managerial leadership at the f"<WA/Columbia Business 
School Visiting Professor Series on Thursday, March 21. 

Professor Hedaa will focus on how effective managers build coalitions among 
their people by managing conflict through the skills of persuasion. Pa1ticipants 
will be able to test their own negotiating skills through an exercise in coalition 
building which will explore the dynamics of competition and cooperation, and at 
the same time the exercise of persuasion and influence. 

Continued on jJage 8 

PRESIDENT OF SYMS RETAIL CHAIN TO BE ONE 
OF THREE HONORED AT MARCH 26 

ENTREPRENEURS DINNER 
••••••••••••••••••••••••••••••••••••••••••• 

by Evelyn Ehlich, E.C. Communications 

Marcy Syms, President and Chief Operating Officer of the Syrns Corporation, will 
be one of three entrepreneurs who will speak on the challenges and satisfactions 
of building and running a business, on Tuesday, March 26. Well-known as a 
television spokesperson for her family's chain of 27 off-price apparel stores, 
Marcy Syms has been a key player in the chain's expansion and continued 
growth. t 

Joining Ms. Syms at the annual Entrepreneur's Committee dinner will be Dianne 
Sullivan-Morris, President of Bay Linens, a bed & bath manufacturing company 
and China Seas, Inc., a distributor of textiles and wallcoverings. The dinner's third 
honoree is Julie Connelly, a Senior Editor of Fortune magazine, who also will 
moderate the evening. 

The event is designed to be stimulating and thought-provoking, for both business 
owners and would-be entrepreneurs. It will be held in the Sculptl1re Court of the 

National Arts Club, 15 Gramercy Park South. Cocktails are at 5:45; dinner at 6:30. The 
cost is $50 for FW A members and $65 for non-members. To sign up, please use the 

1 
rese1vation form on page 8. ■ 

FWA INTERNATIONAL 
DELEGATES AND FRIENDS 
TO REUNITE AT GALA 

See page 6 

THE CONSULTANT/CLIENT 
RELATIONSHIP- FIND OUT 
WHAT MAKES IT WORK 

See page 4 

DO A BETTER JOB GETTING 
A BETTER JOB 

See page 5 

MARKETING FINANCIAL 
SERVICES IN TOUGHER 
ENVIRONMENT 

See page 4 

INVESTMENT FUNDS FOR 
EASTERN EUROPE: HOW 
ARE THEY FARING NOW 

See page 2 

CALENDAR OF EVENTS 

See page 7 
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LIVING WITH THE 

attmt5 
The Torah portion of Emor is always read during the seven 

weeks between Passover and Shavuot when we count each 
day leading up to the Giving of the Torah (Sefirat Haomer). 
This commandment of "counting the omer" appears in this 
week's Torah portion: "And you shall count unto 
yourselves ... seven complete weeks shall they be." The Torah 
continues, "You shall count fifty days." But, seven weeks 
total only 49 days; why then are we told to count 50? 

The first counting of the omer which ever took place, the 
one the Children of Israel counted upon their departure from 
Egypt, was done simply because of their anticipation and 
longing for the giving of the Torah. they therefore counted 
each day until Shavuot, waiting for this event. 

The Midrash relates a far greater significance in the count­
ing. The Jews' enslavement in Egypt caused them to be­
come involved with many of the practices and impurities of 
the Egyptian people. These were known as the" 49 gates of 
impurity." When the Jews left Egypt on Passover, they were 
spiritually unworthy ofreceiving the Torah immediately. They 
had to count 49 days, each day purifying one negative 
character trait (called a gate of impurity), slowly elevating 
themselves until attaining the 49 gates of holiness. Only then, 
after a period of seven weeks, after cleansing themselves of 
the 49 levels of impurity, could they receive the Torah. 

This cleansing process was not for that first year only; it is 
repeated by us every year at this time. The days between 
Passover and Shavuot are days in which we are to ascend 
the 49 steps up the ladder of holiness. The Hebrew word 
"sefira" comes from the same root as "evan sapir," a 
sapphire stone-implying light, brightness, and clarity. Each 
day of the sefira we purify and enlighten one of our character 
traits, as G-d opens up for us an additional gate of light and 
holiness through which we may enter. 

Each day that we count stands for a particular gate of ho­
liness. On the first day we have reached one gate, on the 
second day, two, on the third day, three gates. When we 
count the omer we are specifying how many gates of holi­
ness we have attained. 

However, there are certain limitations to the spiritual level 
man can reach by his own initiative. No matter how hard he 
tries, man can only attain the 49th gate, the 50th remaining 
beyond the reach of his intellect. G-d enables us to attain the 
50th gate of holiness as a gift from Above, after we have done 
the preliminary work of self-purification of the first 49 levels. 

Therefore, although we have counted only 49 days, it is 
considered as ifwe have counted 50, because we attain this 
level through the grace of G-d. This revelation of G-dliness 
was alluded to when we were enjoined to "count 50 days." 
Adapted from the works of the Lubavitcher Rebbe. 

OUR BEST CUSTOMER 
Syms, a clothing chain with stores 

from the East Coast to the Mid-west, 
has an interesting motto: "An 
educated consumer is our best 
customer." Newspaper and radio ads 
proudly proclaim the store's motto, 
as do the name tags of cashiers and 
salespeople--known as "educators." 

When you're shopping in Syms, or 
any store for that matter, if you're 
knowledgeable--you know brand 
names, what comprises good quality, 
what is a "good price"--you're more 
likely to be able to make an excellent 
choice than if you come in without 
any prior information. 

For some, shopping--whether it 
includes an obsession with finding 
"bargains" or just a delight in filling 
one's closets and home with 
beautiful possessions--is almost a 
full-time pursuit. For others, it is a 
hobby, while for still others it is pure 
drudgery--only to be done when 
absolutely necessary. 

And yet, no matter in which 
category you place yourself, an 
educated consumer is still the best 
customer. 

All of the above can be said about 
Judaism. Though, of course, we are 
not advocating here "shopping 
around," yet, in order to be a truly 
educated consumer of Judaism, one 
must be properly educated. 

When is the proper time to 
become a full-fledged "Educated 
Jewish Consumer?" In typical Jewish 
fashion, let's answer a question with 
a question. "When do you start 
shopping for a child?" Certainly not 
when the child is already five or ten; 
after all, what would the child wear 
for its first years? Most parems start 
preparing for the imminent arrival of 
thei r children even before the child 
is born--looking at cribs, considering 
strollers, moseying into the chi ldren's 

department--sometimes even as soon 
as they find out they'll be adding a 
bundle of joy to the family. 

And that's when a child's Jewish 
education should start. Even before 
it's born, with the parents concern­
ing themselves with the environment 
and atmosphere in which he or she 
will be raised, playmates the child 
will have, opportunities for Jewish 
education, Jewish experiences, 
Jewish celebrations. 

What about those of us who are 
children in matters of Jewish 
education? When and how do we 
start becoming an educated 

First, 
those 
preconceived no ions and narrow­
ness and throw out stuff that's 
"unfashionable" in the Jewish sense. 
Then, you're ready to shop around, 
first for an "educator"--a friend or 
mentor who will be open, honest and 
patient with you as you will be with 
him/her. Let the educator lead the 
way in your shopping spree, 
understanding full well that he/she 
has more expertise in these matters. 
Lastly, be willing to make just as 
much of an investment in your new 
Jewish wardrobe and decor as you 
did previously in other aspects of 
your life, 

Let your friends know when you 
come upon any great bargains. 
They'll appreciate it and so will you . ■ 
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RABBI OF THE PATRIOTS 

Chaplain Goldstein receiving a blessing from 
the Rebbe before leaving for the war 
by Rachel Ginsberg 

When the Lubavitcher Rebbe proclaimed a 
worldwide tefillin campaign after the Six Day 
War, Yaakov Goldstein, then a yeshiva student 
from Crown Heights, Brooklyn, spent much of 
his free time with friends visiting American 
military installations around the New York 
area donning tefillin with Jewish soldiers. One 
day a base chaplain--a priest--suggested that, 
"You guys join us, you'll be more effective, and 
you'll even get paid for it. All it means is 
swapping your civilian clothes for a green suit." 

Twenty-four years later, Chaplain Major 
Yaakov Goldstein found himself dressed in his 
U.S. Military green suit, serving as the chief 
chaplain of the U.S. Patriot Task Force sta­
tioned in Israel. 

Upon the crew's arrival during the Gulf War, 
Rabbi Goldstein became somewhat of a na­
tional celebrity in Israel. He is the only soldier 
in the U.S. Army who wears a beard (although 
a U.S. Army grooming regulation would have 
nipped his career in the bud had he not peti­
tioned Pentagon officials for a waiver). A Lubav­
itcher chasid and an ordained rabbi, he was 
responsible for the spiritual well-being of an 
ethnically-mixed, predominantly non-Jewish team 
sent to defend the Holy Land. 

Goldstein, a peace-time executive with the 
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New York State Housing Commission and a 
reserve officer for the last 16 years with the 
Army National Guard, never thought he would 
see overseas combat. 

"I was in Grenada in 1983," Rabbi Goldstein, 
44, says, "but that was like a weekend in New 
York City compared to this. Those Scuds were 
40 feet tall and weigh 14 tons. To see them 
coming right at you and to have to try to blow 
them out of the sJ...-y is a harrowing experience." 

But as the earth shook and the Scuds fell, the 
American soldiers were witness to a kind of 
surreal warfare that seemed to shield Israelis 
from certain death. 

"To stand there in the midst of the devasta­
tion and see that no one was killed is mind­
boggling. On one Shabbat when Israel was 
bombed three times in a matter of hours, even 
the most hardened non-Jewish officers re­
turned to our base totally overwhelmed. They 
said there was no other explanation except for 
a Divine Hand. This is a holy Land, they said, 
and therefore G-d watches over it and its in­
habitants. Some soldiers said it was worth while 
to come to Israel, just to witness the miracles 
G-d has performed here." 

In fact, Goldstein, who left a wife and five 
children behind in Brooklyn, feels privileged-­
and surprised--to have been in Israel through it 
all. He'd been scheduled to join the U.S. forces 
in Saudi Arabia, but four hours before flight 
rime a call came from the Pentagon. He was 
being re-routed to Israel. 

A combination of factors caused the military 

command to reconsider Goldstein's assigru11ent, 
including that it would be beneficial to have a 
chaplain who could communicate in Hebrew 
accompanying the Patriot Task Force in Israel. 

By day, Goldstein shuttled from one Patriot 
battery sight to another around the country, 
offering moral and spiritual support to soldiers 
who were frightened, or just homesick. 

By night, during the war alert, the chaplain 
would sit in his tent poring over a Talmud, as his 
tent-mates, some Black, some Hispanic, would 
wait for the next missile alert siren to go off. 
Then, out of the depths of the night, the sudden, 
half-expected, half-shocking siren's wail would 
wake up the entire country. 

"That siren was like a shofar blasting ro 
return, to repent," says Goldstein. "'Pray for us, 
Rabbi,' the soldiers would shout as they darted 
for their positions." 

Between the handful of American Jewish 
troops and the Israeli Army personnel on the 
grounds, Goldstein put together a minyan. He 
also says that everyone, Jew and Gentile, thirsted 
for spiritual guidance after witnessing the open 
miracles of the war. 

His most recent assignment was different in 
one other way, says Goldstein. "It was a great 
privilege to be involved in the defence of Jews 
and of Israel, even within the U.S. Army. It's 
irrelevant whether the soldiers are Jews or nor-­
they were involved in a great mitzva and they'll 
rake a lot of points with them." 
Reprinted with permission from Good Fo11w1e 
Magazine. ■ 

WHAT'S 1'-1 E: VV ~ 
JEWISH WOMEN LEAD 
THE WAY 

The Lubavirch Women's Organization will 
be holding their 36th international convention 
in C~own Heights from TI1ursday, May 9 through 
Monday, May 13. The convention's theme, 
"Jewish Women Lead the Way" will be inter­
woven into the presentations by speakers from 
Israel, Russia, England, Buffalo, New Orleans 
and St. Paul. For more information or reserva­
tions call (718) 493-1773 or (718) 604-9406. 

NEW CENTER IN TULSA 

Parading through the streets of Tulsa 
with a Torah to the new Chabad House 

Right in the heart of Tulsa, Chabad has 
purchased a building on 3/4 acres of land for 
their numerous activities. The new Chabad 

House contains offices, classrooms, guest facili­
ties, a library and is currently expanding its 
kitchen facilities. "It was really a grass roots 
movement that helped make this happen," says 
Rabbi Yehuda Wegwho, together with his wife, 
Ere!, direct the activities of Chabad of Okla­
homa. 

CHABAD CENTER IN 
CORDOBA 

Rabbi Yosef and Chana Eta Turk were re­
cently welcomed by the Jewish community of 
Cordoba, Argentina. In the short time since 
their arrival, the Turks have already established 
a weekly minyan, daily classes for both adults 
and children, a kindergarten or 20 children, 
holiday programs and many other activites. 

,,,~~, L'ZICHRON 
iJ'"M CHAYA 

" I 
~r,r:ic MUSHKA 
The name of our publication has special meaning. II 

stands for the name of Rebbetzin Chaya Mushka 
Schneerson (obm), wife of the Rebbe, shlita. 



INSIGlffS 
THE BOND OF RASHBI 
by Rabbi Berel Bell 
Among the reasons for the great joy of Lag 

B'Omer celebrated this past week is that it 
marks the passing of the great sage Rabbi 
Shimon bar Yochai (known as the Rashbi). 
Most yartzeits are not associated with such 
joy--this is but one of many unique aspects 
of the Rash bi. 

The Rashbi is described as having been 
"tied in a single bond to G-d all of his days" -­
his entire life was permeated with a pro­
found feeling of unity with G-d. 

All the lessons of the Torah are meant to 
guide us in our lives, not merely to provide 
insights into great personalities. Since we 
cannot match the Rashbi's spiritual great­
ness, why do we need to know that he was 
"tied in a single bond to G-d?" 

Obviously, we must be able to approxi­
mate this type of attitude in some way. 

Me and Them 

People are created without a natural urge 
for Torah and mitzvot. This is part of the 
G-dly plan--that this desire should come 
about through an educational process, and 
should be the product of free choice rather 
than instinct. 

For this reason, even when a person does 
choose to learn Torah and do a mitzva, he is 
often not fully "united" with them. He does 
not feel that the holy things he is involved in 
are part of him. Rather, there is Torah and 
mitzvot and, there is he--and they are two 
separate things. 

~ i:...the. 8ast:ibi, Torah and tnitzvot w8fe 
part of his very existence. Furtnermore, he 
made it possible for subsequent genera­
t ions to reach su_ch a unity. 

The G-dly Force 

It is easiest to attain this feeling through 
Tor1h study. When learning Torah--espe­
cially Rashbi's Torah, the mystical dimen­
sion of T orah--one can almost feel the holi­
ness. One senses G-d's wisdom and pres­
ence permeating the text. 

When studied in this way, the Torah is not 
an alien text and G-d is not just the One who 

revealed it at some distant point in the past. 
The Torah is experienced as a living vehicle 
for constant G-dly revelation. 

This sensitizes the person to the G-dly 
power that keeps him in existence and the 
presence of his soul which is renewed on a 
daily basis. In this way, one becomes united 
with the Torah, and united with G-d. 

A similar feeling can be attained through 
the observance ofmitzvot. The mitzva is not 
just an action to be performed--it is a way of 
uniting oneself with the One who gave the 
mitzva-with G-d. And here too, the person 
feels that the mitzva is part of him, since 
both he and the mitzva share a G-dly source. 

At this point, we see how this unity can be 
attainedthroug11 Torah and mitzvot:Bor it is 
possible to attain this unity throughout the 
day--even when one is not directly engaged 
in explicitly holy activities. 

The Holy Mundane 

Even when a person is involved in every­
day activities such as working and eating, a 
mitzva is indirectly involved. This mitzva is 
the Torah's command to do everything for 
a holy purpose. 

For example, a person's work could make 
it possible to pay for his children's Torah 
education. He or she may eat with the inten­
tion of being healthy and thus better serving 
G-d. 

But, however laudatory such intentions 
might be, they do not reach the level of unity 
described above. The person is still sepa­
rate from Torah and mitzvot, because he is 
doing something independent: working or 
eating. His action will later lead to Torah and 
mitzvot, but that later effect is secondary, a 
mere outcome of his action. The person is 
not yet fully united with G-d. 
This high level of unity is attainable through 

detecting G-d's presence even in mundane 
actions. When eating, for example, one can 
reflect upon the teaching of the Ari za/--that 
one's sustenance comes not from the food 
itself, but from the spark of G-dliness which 
is in the food. In this way, eating becomes 
an activity almost as holy as Torah and 
mitzvot. 

One becomes "tied in a single bond to 
G-d," similar to that way the Rashbi was. 
And when one realizes that G-dliness is also 
part of one's own existence, one's actions 
throughout the day are not just " added on" 
to his existence, but a unified expression of 
one's being. 

I OOAV" IS ... 

16 
IYAR 

Once when Reb Elych Abel er met with Reb Shmuel of Lubavitch, Reb Shmuel said: 
"Elyeh, I envy you. You travel to var ious fairs, you meet manypeople. Sometimes, in the 
middle of a business transaction, you get into a warm discussion about a Jewish saying, 
andyouarousetheotherfellow'sinterest instudyingT orah.ThiscausesjoyOnHigh,and 
theAlm-ghtyrewardssuch 'trade' with blessings of children, health and sustenance."■ 

According to the Torah, when should 
one punish one's child? 
If a parent sees his child doing 

something wrong for which he deserves 
to be punished, he should not threaten 
the child with future punishment. 
Rather, he should give the appropriate 
punishment immediately and afterward 
show the child affection. 

Tt1e month in which we find ourselves, 

Iya,; is unique amongst all the months of the 
yea,: For each and eve,y single day in Iyar 
b1ings with it the oppo11unity. to pe1fonn a 
mitzva--the commandment to count the omet'. 

We begin couming 1he omer 011 the second 
day of Passover and continue until the eve of 
Shavuot. The counting is a preparation for 
Receiving the Torah on the holiday of 
Shavuot. A nd, indeed, it impans to us a 
remarkable lesson--one which is connected 110 
only with the Jewish people's receiving the 
Torah as a united nation, but with each and 
eve,y single day in the life of eve1y Jew as well. 

Counting the omer teaches us that eve,y day 
counts. It reminds us that each hour, each 
minute should be Jilled with words, thoughts 
and deeds of which we can be proud. And too, 
that we are held "accoun1able" for eve,y 
precious second of life with which our Creator 
has blessed us. 

"But, hold on a minute!" one might silently 
shout. "I'm just finding out about this now. 
I've already missed out 011 making the past 20 
days (or 20 years) count. What can I do to 
rectify the situation?" 

The answer to this /zea,tfelt c,y lies in the 
uniqueness of the month of Iyar and the 
mitzva with which it is intemvined. Each day 
holds a separate mitzva, a unique oppo,tunity, 
a pmticular mission. T,ue, you might have 
passed up p,ior chances, but today's and 
tomOl7'0w's minutes and hours are still 
available for you to fill with meaningful 
moments. And by making ow· days count from 
now 011, we can, in truth, rectify that which we 
were m issing in the past. 



ItH~ 
ONCE 

Reb Leib Sara.h's was born with the blessing of the Baal Shem Tov 
(Besht). Early on, he became famous as a miracle-worker, and he was 
sent on many missions by the Besht to aid Jews. 

One day, as he stood in the marketplace of Berdichev, a Jew ap­
proached him and exclaimed, "Thank G-d, I've found you!" The Jew, 
named Reb Binyomin, was the head of the community of Kobrin, and he 
had a serious problem. 

The small town of Kobrin belonged to the Count Upinsky. While the 
old count had been friendly to the Jews, inviting them to settle on his 
lands rent-free, his son and successor was a bitter anti-Semite. The young 
count was now threatening to expel the Jews and seize all their property 
unless they paid him both rent and interest for all the years they had lived 
on his estate. 

Reb Leib listened attentively to this terrible story, and then promised 
to try to intercede with the count. The very next day Leib Sarah's travelled 
to Kobrin and stood before the nobleman, ready to plead the Jew's case. 
The count was momentarily startled by the sudden, unexpected appear­
ance of the stately old Jew, but he recovered quickly and demanded 
immediate payment of the "debt." 

Reb Leib replied in measured tones: "Sir, your father never expected 
or demanded rent from the Jews, and I ask you in all fairness to cancel 
their debt, for payment had never been intended. In return they will pray 
for your success and well-being all the days of your life." 

"I do not need their prayers, but their money I cannot do \vithout!" was 
his angry reply. 

Leib Sarah's shot the count a burning, penetrating look that had the 
effect of calming his anger. The count soon regained his composure and 
continued: "Listen, I am going to make you an offer in the strictest 
confidence; take care no Jew betrays me. Our Polish people are tired of 
the Russian czar's oppression. We are organizing a rebellion and we want 
Jews to join our side. If you agree, the debt will be cancelled." 

"No, sir, this we cannot do. Our religion commands us to support the 
government under which we live. We may not join you." 

His reply enraged the count. "Get out," he screamed. "You will pay 
dearly for this!" 

Reb Leib returned to Binyomin with news of his failed mission. "Now, 
I will send you to someone who can indeed help. But you must keep this 
strictly secret." 

Deep in the forest was a small hut where a poor broo1p-maker lived 
with his wife. It was here Binyomin was to go with all his provisions for 
Shabbat. Arriving at the hut, Binyomin saw an old woman sitting i_n a 
poorly furnished room. Just then her husband arrived, his face showing 
no surprise at the unexpected guest. 

Binyomin prayed under the fragrant fir trees, and then entered the hut 
to find the old man reading the Grace After Meals slowly like a small 
child.After quickly eating, Binyomin lay down on a bench outside and fell 
asleep. 

In the middle of the night he was awakened by the sound of a voice 
singing Shabbat melodies. The voice came from the hut, but a heavenly 
voice seemed to echo back. The hut shone with a burning light; Binyomin 
quickly shut his eyes, and when he opened them again, it was morning. 

NY Metro Area 
Torah portion: 
Ethics of the Fat 
Shabbat ends 8 

The night's vision convinced Binyomin that the broom-maker was no 
ordinary man. He could hardly wait for the end of the Shabbat to reveal 
his mission. 

But before he could relay his request, the broom-maker came to him 
and said: "The Guardian of Israel has heard the prayers of the Holy 
congregation of Kobrin. The count's decree is null and void. Go in peace, 
but never tell anyone about this Shabbat." 
The next morning Binyomin returned home to hear what had occurred. 

On Shabbat morning a regiment of Russian cossacks stormed the count 's 
castle, arresting him for treason. The governor, it seems, had suspected 
Upinsky of traitorous activities. One day a letter was intercepted which 
said that the count had been unsuccessful in enlisting the support of the 
Jews for the rebellion. With this evidence the castle was seized and the 
rebellion quashed. 

In appreciation of their loyalty, the czar awarded the Kobrin Jews the 
land of the Upinskys as a perpetual free hold, rent and tax-free. 
Adapted from Talks and Tales ■ 

THOUGHTS THATCOUNT 
And you shall count from the day after the day of rest. (Lev. 23:15) 

Each day, after we count the omer, we say, "May the Merciful One 
restoreourworship to its place in the Holy Temple, speedily in our days." 
The commandment to count the omer only applied when the Temple 
existed, when the omer offering was actually brought to Jerusalem. In our 
tin1es, the commandment to count the days between Passover and 
Shavuot is only a decree of our rabbis, in commemoration of the Temple. 
Therefore we pray that the Holy Temple be restored, so that once again 
the commandment can be properly fulfilled. (Yalkllt Yitzchak) 

And you shall not profane ... (Lev. 22:32) 
The Hebrew word for profane, "techallll," comes from the root "cha/­

la!," meaning void and empty. The Torah says: "You shall not profane"-­
you shall not cause there to be a void or division between yourselves and 
your Father in Heaven, by committing sins and transgressions." 

Another explanation: You shall not cause there to be a place empty of 
G-d's Holy Presence because of your haughtiness, as excessive pride 
causes the Divine Presence to depart. (Likutei Torah) 

Leavened shall they be baked (Lev. 23:17) 
On Passover, leaven is absolutely forbidden. However, on Shavuot, two 

loaves of leavened bread arc brought as an offering. What is the 
difference between leavened and unleavened? Leavening causes flour to 
swell and grow, symbolic of pride--swelling with one's own importance. 
But after all the self-purification during the weeks between Passover and 
Shavuot, there is no chance of haughtiness and an inflated sense of self 
worth. That is why on Shavuot the offering is specifically leavened bread. 

On Passover, when the 49-day purification process has just begun, one 
must accept the yoke of Heaven and bow the head in submission, 
symbolized by eating the unleavened matza. On Shavuot we cat leavened 
bread with joy, secure in the knowledge that our bad charactertraits have 
been nullified, and we are worthy of receiving the Torah. (Lubavitcher 
Rebbe shlita) ■ 

... 
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LUNCH 
Q/~.-~cl?'r4 

Friday, May· 17, 1991 

Noon-2:00 pm 

Women 
From page Cl 

She said the economic muscle 
women have gained over the years is 
staggering because just 40 years ago, 
most women did not work outside of 
the home. In 1960, less than 20 per­
cent of all women worked outside of 
the home. Now, 60 percent of women 

work outside of the home, she said. 
But even when they went out to 

earn money, Ms. Syms said, women 
often were treated with less respect 
than men and had to put up with sex­
ual innuendos in the workplace. 

"Women were often treated as dust 
rags and the boardrooms were run 
more like penthouses," said Ms. Syms. 

"The inner circle is still comprised 
of men," said Ms. Syms."Women are 
still paid only 85 cents for every male 
dollar." 

Lunch 
May 17,1991 

Noon-2:00 pm 
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Achieving 
daughters 
laad dads 

By EILEEN MOON 
. . 

When Stephanie DeSesa began her 
career in the import/export division 
of a major pharmaceutical firm, she 
discovered that she had an advantage 
over many of her female co-workers 

in the male-dominated field: she had 
been raised by a father who encour­
aged her to express her opinions and 
who took her opinions seriously. 

Not every woman is as fortunate. 
"I noticed the difference between 

my friends and me;' said DeSesa, 
who is now manager of her com­
pany's import/export division. "They 
don't value their opinions so they 
have trouble expressing them. They 
weren't encouraged to express them:' 

Such hesitancy can be a handicap 
in a field that involves frequent inter-

A DIFFERENT 
BOUTIQUE 

PAGE 6 

A MONTHLY NEWSPAPER FOR WOMEN 

KIDS' 
TV DINNERS 

PAGE 9 

. FREE 

June, 1991 

What MDs 
don,tknow 
hurting as 

By DORIS KULMAN 

What doctors don't know about 
women's health could kill you. 

With the incidence decreasing among 
men and increasing among women, 

heart disease "is becoming a woman's 

problem;' says Nancy Redeker, a pro­

fessor at Rutgers University's College of 
Nursing, Newark. 

Yet, although they suffer almost as 

many fatal heart attacks as men, women 

have been excluded from all major 
research studies and clinical trials on 
heart disease. Which may be why they 

are less likely than men to get early 
treatment, less likely to get bypass 

surgery or to be far sicker than men 
when they do, and twice as likely to die 

in the first few weeks after a heart 
attack. 

AIDS is the leading cause of death for - .. _ . 



. 
She was fortunate to have a father 

who never gave her the feeling that 
there was anything she couldn't do. 

'The best gift that a father can give 
a daughter is time and encourage­

(continued on page 2) 

PHOIO Bl' DON l.OROf 

FAMILY TIES - Laura Di Tommaso and her father, Leo La Banca, share the 

cainera' s eye. 

Atteriding to business profits women 
Women know how to tend to busi­

ness. 
Consider: 
• 3.7 million of the 13 million sole pro­

prietorships jn this country today are 
owned by women, double the number 
just 10 years ago. 

• 4.1 million women-owned busi­
nesses nationwide employ more than 3 
million people, have a total payroll of 
$11.2 billion, and ring up $280 billion in 
sales and receipfs. 

• During the past 10 years, women 
started businesses at 5 times the rate of 
men - and the profits of women-own­
ed businesses are growing 5 times faster 
than the profits from businesses own­
ed by men. 

Clearly, women business owners 
"may be evolving, but we're not 
monkeying around," Marcy Syrris said. 

Syms, president and chief operating 
officer of Syms Corp., cited those fed­
erally-gathered statistics when she key­
noted the recent conference of the New 
Jersey Association of Women Business 
Owners (NJAWBO). 

Her Secaucus-based chain operates 'ZJ 
off-price apparel stores in 14 states and 
employs 2,000 people. 

Women entrepreneurs have become a 
strong economic force at a time when 
a changing economy needs women1s_ 
management style, Syms told the 225 
women business owners attending the 
three-day conference. . 

"Finally, the gender difference is pois­
ed to work for us;' she declared. 

Women "are less susceptible to the 
trap of managing by stereotype" than 
men, less rigid and more flexible in 
adapting to change, and more likely 
than men to absorb all the ~etails and 
to seek different points of view before 
making a decision, she said. 

Women also "tend to work well with 
others, to encourage them;' and "are 
more apt to hire women, minorities and 

✓ ✓women bruised their 
heads once too often 

against the glass 
ceiling ... '' 

the young;' she said. 
Those are distinct advantages at a time 

when management by consensus is the 
trend and the labor pool of white men 
is shrinking, she said. 

While women entrepreneurs have en­
tered all sectors of the economy, they are 
more likely to be involved in service­
related businesses, and that's where the 
greatest growth is predicted in the '90s, 
Syms said. 

Women's presence in industries such 
as manufacturing and transportation is 
bound to swell as government set-asides 
tai:get more contracts for businesses 
owned by women and minorities, she 

declared. 
The sexism of the male-dominated 

business world is a major factor in the 
surge of women's entrepreneurship, 
Syms asserted. 

"Women bruised their heads once too 
often against 'the glass ceiling; heard 
once too often, 'We'll promote you next 
year, dear: " 

That ceiling is real, but it isn't glass; 
"It's a thick, in)penetrable layer of men;' 
she said, noting that of 12,000 director­
ships, only 5 percent are held by wom­
en, and that women are paid "only 85 
cents for every male dollar:' 

Men perceive ~e situation different­
ly than women, she said. She cited a 
study in which 74 percent of the men, 
but only 31 percent of the women, 
surveyed believed the future holds 
eqqal opportunities for women. Some 
56 percent of the men, but only 23 per­
cent of the women, believed a woman 
could become a CEO. And 50 percent 
of the male managers, but only one­
third of the women, believed men ac­
cept women as peers. 

Asked whether she presides over the 
family busµ1ess "as president or as a 
woman president; ' Syms replied, "As I 
see it, my first responsibility is to our 
employees and to assure quality pro­
ducts for our customers, but I see it 
through the eyes of a woman. You can't 
separate that:' 

Before "coming home to the family 
business" in 1978, the oldest of Sy Syms 

(continued on page 8) 
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Every Tuesday 
SO's Plus Singles, dance, buffet, Elles Oub, 

Washington Street and Oifton Avenue, Toms 
River. Admission, $6. For information, call 
(908) 449-6110. 

Singles Again, dance, 8:30 p.m., Ouistie's 
Route 35, Wanamassa. For information, see 
Every Sunday. 
Every Wednesday 

Quest for Singles, non-profit organization, 
7:45 p.m., First Unitarian Church, 1475 West 
Front St., Lincroft. Group discussions, danc­
ing, special programs, refreshments, door 
prizes. Fee, $5. For information, call (908) 
747-(JlfJ7. • 

Intermix for Singles, 8 p.m., Unitarian 
Church, 176 Tices Lane, East Brunswick. Dis­
cussions, music, munchies. Donation, $4. 
For information, call (908) 360-9253. 

Parents Without Partners, Ocean County 
Chapter 25, Leisure Lounge, Route 70, 

ADOPTION 01scuss10N 
WORKSHOPS 
Choose One· 

Sat., June 22 · • 
S • • • • • 9-11 am at., Ji.me 26 • • 

• • • • .. 7-9 p.m. 
N.J. ~-:----~.::J 
,d 

R 

Sponsored by: 

Raymond W. Godwin 
Attorney at Law 

• 1 9 9 I 

Lakewood. Orientation, 8- p.m.; dance, 9 
p.m. Members, $3. For information, see 
Every Sunday. 

Every. Friday 
Focus for Singles, 7:30 p.m., Presbyterian• 

Church, 352 Sycamore Ave., Shrewsbury. DJ, 
dance lessons, discussion, refreshments. 
Fee, $6. June 21 last meeting until September. 
For information, call (908) 747-3557. 

Shore Singles, hikes on Spring Lake and 
Sea Girt boardwalks, 7:30 p.m. Meet at nor­
thern bathing pavilion, Spring Lake. Fee, 
$2. For information, call (908) 291-2763. 

Every Saturday 
Shore Singles, hikes, Mount Mohonk, 

New York; June 15, Greewood Lake; June 22, 
Poconos weekend; June 29, tubing on 
Wading River. Members, $3; non-members, 
$4. For information, see Every Friday. 

Thursday, June 6, 20 
Central Jersey Jewish Singles, coffee and 

conversation;- 8 p.m., Jewish Community 
Center, Grant Avenue, Deal. For informa­
tion, call Phil, (908) 363-8118. 

SOROPTIMIST INTERNATIONAL 
of the GREATER RED BANK AREA 
World-wide organization of profession­
al and business women. Celebrating 30 
years of service. Meets monthly, Han­
nah's, Route 35, Eatontown. 

229-6953 

GAIL MARIE 
POVERM~-KAVE, M.S.W. 

Marriage and Family Therapy 

Specializing in 
Child and Adolescent Counseling 

and Play Therapy 

28 Union Ave. 
Manasquan, NJ 08736 

Telephone: 
(908) 223-9898 

BUSINESS 

MARCY SYMS 

(continued from page 1) 

six children earned an undergraduate 
degree at Finch College and a master's 
degree in public relations from Boston 
University, and worked in varioµs 
fields, including a stint as assistant to 
the president of Straus Broadcasting. It's 
a path she recommends. 

"Work someplace else for three to five 
years;' she advised those contemplating 
taking the reins of a family business. '1t 
is absolutely essentiaho know what a 
boss is before your father or mother 
becomes one:' 

Her father, she said, "did not auto­
matically assume the first born son" 
would be his heir apparent. She said he 
had·grown up with six older sisters "and 
was used to listening to the wisdom of 
women:' 

Syms, who is writing a book on fami­
ly businesses, said their fathers' respect 
for women and women's abilities was 
the common thread she found in the 
stories of the five women she interview­
ed for it. 
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Marcy Syms advised 
B&P women to network 

BY JO ANN AB.RAHAM 

Marcy Syms came to dinner 
at Claire Boren• s home on 
June 4. While there, she spoke 
to the Business and Profes­
sional Women's Division of 
the Jewish Federation of 
Greater Monmouth County 
about the special assets a 
woman brings to the working 
world. 

"I know we have been told 
that the boys learn how to 
compete on the football field," 
she said. "But what I learned, 
as their sister. was how to rec­
oncile differences of opinion. 
These days ifs called conflict 
resolution." 

In her calm and deliberate 
address, Marcy spoke about 
running a family business, and 
how networking and intuition 
have make a difference in her 
career. She also spoke about 
how much she and her family 
have gotten from the charitable 
dollars they have given. 

Flori Roberts introduced her 
good friend to the forty five 
women assembled. Flori and 
Marcy participate in the Na­
tional UJA Women of Distinc­
tion functions. at which nation­
ally recognized Jewish busi-

nesswomen work together for 
the benefit of Israel and • the 
Jewish people. Flori also ex­
plained her personal commit­
ment to Operation Exodus, the 
fund raising campaign to help 
Israel ,pay for the wondrous 
resettlement of Soviet and 
Ethiopian Jewry. Flori said 
what she has learned through 
her involvement has had a 
great impact on her own life. 
Marcy was called away just 
after dinner by an unexpected 
emergency. but the rest of the 
women then viewed a tape of 
the remarkable airlift of Ethio­
pian Jewry to Israel, which had 
happened only a few days ear­
lier. 

Many in the room reacted 
emotionally to scenes of reun­
ions among families that had 
been separated when some 
members had been able to es­
cape to Israel in 1985. 

Business and Professional 
Women's Division Chair Vicki 
Feldman encouraged all present 
to donate to UJA's Operation 
Exodus. 

For information about upcom­
ing B and P meetings. or to 
make a donation. call the Fed­
eration at 531-6200 or 780-
1440. 

From left: Flori Roberts, Special Guest Marcy Syms, B & P 
Chair Vicki Feldman, Claire Boren, Federation Associate Di­
rector Gerrie Bamira. 
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TONY IOINHEISER 

---• With Geraldo, 
It's a Cad, Cad, 
Cad, Cad World 

0 b. au. ~lpe95ifra goiogtotalk 
about:GewloRilaa. wemayasWl!I 
start OIi a bd fiell. Since the thru!II. • 

it were, of Gcraldo"sdaees., 1-lkiaa 
alalogaiagof die women helm~ I · 
&eiebf mofess I baesleptwilh tlllefcdlowiag 
fanouswomen: 

l.eGna Hdmsley. 
Princess Amte. 
Mm:iSyms. 
The Tiokerbell in the tutu who does punoa 

fir Nick at Nile. 
Oler, though irs pmiible she doesn't 

iemeaiber. because she was sedated at dJe 
time. 

MIS, GeraJdo .Ri¥CR. 
Oprali Wmfre(sao pair. 
And, ofaimse.FJeanar-Raoeemt. 

• You. think dlat'ssleaq--aamq-...nm 
Jllll'ft: slept witbl 

You. think it's w? 
F.xactlr haw km Lower than Dre Turner'~ 

,uic:e llll "'P.roudMar,r l...o1"S' thanaaaake a 
Deadt V&jl Lower-than wllalepoopatthe 
bottom of the sea? Lower than Sall.1 /,sq 
Raj,l,Ml? 

Lames and geol)emen. Ip you Geraldo 
.Rmra. 

"We went out for a romantic dinner in FL 
Laudemale. It was dear to each of as that the 
aa wouid on1, be the appetizer." (Page 448. 
ChrisE~ 

"We were in the bathrow11 preparing for the 
iotemew. and at 90lllC paint I put my .luinds on 
her breasts. She loved it and we rel iato a 
passionate enmare.. ... Bette had an 
eearmoos sexual appetite io dxlse days.." (Page 
218, Bette Muilec) 

"We rented a boat, and I rowed m to a 
See'l'ONI JlOHNBEISEB. n. CA 1 

1------- - -·- - -----

TONY KORNHEISER 

Captain of the High Sleaze 
'fflNY K.Omall.1Slll,.._n 

remote aimer« tbereseatuit. . ... It wsiliesheW 
neverbeenmadeloletolJem:.•(Jla&e333,Marpd. 
TnldeaJ) 

"Marian and [ lflOlled dO ba 1nir:roml bathroom. ... 
h was one fl. the JII05l tlrililcaemiilexperiem:a l'le 
ewe!" had.~ (PaJDe 178. Mm.,Jaailtjavits) 

lldJOUllllb:el.-l"E'pltyGenWoms it inlbe 
bedu:aooiWhatdoeshetcl -..n,he's rmaetoJe-litl 

Oby. we al want 1o know who's bommwwlma. 
That's~ of the fintmagniblde. But dlil ia 
loiath:!ouc. This is the ml of bum that oupl lD ame 
with aozmsol C311 of LJBO). The tidt ii "E1')I05ilg 
M,self."Nr:nr, bonesl!y, what kild c#. Deell does tlul 
speak to? ~.Hennan was anafftlfi,r..,.__ 
Gerakloisebng inlDt- . 

Granted, famous people•en write theirmmllirs. 
: :· Amsome~;1 pu:tialacnJUnmgciwhom daer~ 
• : • lfleDixie Doo-1>.ib with. (SbeDey WmD required two 

• •• = aanes.,)But:naarecbnetabwlrevealog.111111a. 
Andif tbey m,.asa tbecasealMiclrey RDooey 

- namt-ati:ffl maggjng abom:hisCXJUpletlb,, thq'Je 
•.: usaallysooidkdoesn'tmatter. Rooney's akoost80. 
• :Mostaf1be11'!JO)e!Sihewmg-w;qedaredead.aodthe 

olbersprubably can't ranember. ltt Genddo is Dtting 
Dlt }"Ollllgwomeo. mcms. .lllOIJIS-b>lie Ho.-.,.he do 
that? Whal cid they do to 4e:terve to be deGnied by thia 
self.infal1lilt gasbag? 

Mr smart frieml Marlba tuld Jneshe remembered a 
mapzine snrvey that.asked: What wmd you most ike 
tom lhe work! «?The threat ci nuclear warfim&bed 
mt. Genldo was seooad. This bodt Ollght toJJUt him 
overtheklp. 

"What true value does he have to society? Most d this 
1'fy'S ..-k is on stuff Ike °'Scravm:, Men With Bad 
Teeth Who I.me Big, Fat Womm.." and "Nazis Married 
to Amtvadm." Now he ma new show. "Now 11 Cao Be 
Told." niris going to make Bil Moyers ner."OllSl 

Theolber day Geraldo was the guest on 
"'Dooaiue~-bow•s lhilt foc m ~ pairing?---md. 
a woman from the audicore ashed about Otris Evert. 
Geralibsaid. "Sie's in btr thinl trimeslel" now. The last 
tlmgl want tom is talk abolt:Oirissie." 

Whata guy! Li:etbis gets him nm?~n 

-..-·dimJrainlbirnmameat lal;.cai9e)IUhal. 
Plailwasreadiagabrl&tm the boot.a-part ,ulne 

or &:~Gerakkt wascllr.adngm liislllW 
wife with the ... w1iowomld lakr-lleoome hilfuada 
WR. Upon hear-, tile pasage, Genlllosiglml 
mitldr. llatlaftl.hise,mls a lcw times, and~ the 
m.-essitw, be was abcu:toay. Jt'IQ&everybilu 
siaceR as Mill Vanil's libldiD wodL , 

T11e aslaell-,.el. 'Whydi1 I wrib: it, ml wh.,didl 
1llik it dis wajf • GaaldDsaid at one paid. '1'-.e hem 
~111at decision in a warJDU mdlldt 
~-rm sanyl I latDJ of tbo&e 1IIJllleO. ll llllt 
their~-
N. I b onelm-givehin. JfowCXlllldlle poe;iJly 

have aulicipab:,d that wming ahout..bluac the 
60-year-ddwife d. a United Stat.cs senator on the Ira • 
d. her mirrored. balbiocm, aiglt adualy SMnlmbm 

What.'• biseB:1Rfortis? Doeshe din( k's peat 
lkrabae? TIie book mllainswrii:ag illetlis: "JD 1979. 
Lebanon wuone al 1he moal dangerous. llllllable)llam 
m eadh. It w:aa only natural that I tp tbere: Yaam.d a 
wt•e,-e • dial, :,oa expect to tum tbepageaad aee • 
ckawingol$i¥JOJl1at the l}'pewriter. Ger.aldoisod: 
Oaddog bis book becall!le he'sam eJ(IIIWliac. HelDlllaes 
Jo)m Smuoa look lio! Gali. 

These 1KIIIICll Geraldo claims to have becldm-his -
kil CXIIJltisli&bel' than Cliit Eastwood's• "Hallg'em 
High"-wel, Dooahae mall have rentr.d a 747 andJlgn 
lhem allinnlmel them how be was in chem. Sort Ii 
ike "1.a,cCaoa1iuo.• Uoforumtdr, that asmnes 
Ger.ido01n beembarm&ed, and 3lljoae whowakhed 
1hal nualicshow wbcreheqlCfled ru~·s secret 

> -vad-.sC.mklo is way beyond einbarnamnc1lt. 
The best line m '1>ooahue" came whm fhil brought 

out Gerald.u'scuriem wfeO write tlmon a 1hlm!ay, 
SOevenlsJD/lf ow:Jtakeme). After acbitti1g 
~ 16.528 epsoc1esm d:ieatng, Genkki 
bragged about ha.mg been 1mly hlhfuJ for the last 
/i,Nr,-,:dTbis drew a huge rrund ol awlaase, likebe'd 
written the Magm Carta 

Then Geraldo 1'0Wed. '1 will die bcJore I cheat OB rey 
wife." 

Wow. 
llese's.$20 fiJr the pod. ru take ~ 26, 6:22 p.m. 

In llmlfiJody"s belbiOOiu. 





HE SAFARI COLLECTION by ~1NJ16lJRENr 
t • I I 

The Salar!J;oonent Bog hos 
Inside pockets galore to 
cony all your accessories 

Is there really a difference belwEjen YSl 
Safari and other types of lug~a~? 
The difference belween the Yves Soiqt Laurent 
SAFARI COiiection and ordinary luggdge is the dlf­
fereACe between inspiration and mediocrity. We 
believe many people appreciate distinctive 
design -whether it be for on auiomcj,t>lle, clothing 
or luggage. Ordinary luggage Is designed to be 
primarily functional, offering little in design 
originality. In this elegant Yves Saini Lburenl 
luggage, function is enhanced by onginoi design. . ~ 

The Caprice Bog keeps you organized In 
a pelfect blend of fashion and functtonl 
Elegance ct design Is carried through the selection 
of materials and labficolion of eoch piece. lhe 
resulting high-fashion practicality OSSlf8S you ol a 
superbly classical possession you'll value for many 
years lo come. 

The bollsllc nylon shell offers the tensile 
~ngth and tear-resistance otherwise tound only 
in heavyweight, ctum~ luggage naw f1bcarded 
by travel-smart bUye!S. Tlghtty woven outer shell 
and separate nylon lining offer superior water 
resistance and protection. 

The "Yves Saint Laurenr' name, pattern­
printed on the lining, and the VSI. monogram • 
embossed on the tront panel ore your pssurance 
of authentic Saint Laurent endolsemenl. 

The only rTlOlling parts on your luggage are 
the zippe!S. so we made them ol strong, self­
mending nylon that won't snag. They're color- . 
coordinated to blend unobtrusively into the lines of 
the luggage. 

Designed elegance , . , I 
at special SYMS prices! 
And vr.. ,'rA lrnMAl""I ;n .avr"\Of'u:w"lt"'.o thAl"f'\ L♦h l,v 1 c;. I 



Rich, Rugged and Romantic ... 
Here Is exqui~~ ty beautiful, uncommonly procttcol luggoge thot's-now-olso 
incredibly offa,dOblel Through o special ooongement with Yves Saint Lo~ent & 
Totes. Syms is proud to offer this distinctive set al luggage till customers whO roo.v 

, not yet be foi llor with our nome. 

Each al these many-pocketed bogs is ovollable In your choice al three high- • 
fashion color~blnatlons: shown here is Navy with Burgundy trim . .. you roo.v 
also choose 81SC01ch Tan with Brown accents or Black with Camel trim. All 
are destined remain classic colorations for seaspns to come. But then, whOt 
else would1expect from versatile luggage that bears the Yves Saint 
Lourentno • 

THE CAPRICE . . . ' 
this little wo Is ready to go ony place. any time. Measures a compact 
14x11x4 lnchEjs so Ifs perfect os a cariy-on, tucks under any ai~ine seat. It has a 
lorge front ~et, roomy organizer pockets and an odjustabie shoulder strap. 
Nallonoly AdyBlfls8d for $60.00 ... SYMS P11c8 $29.95 

THE SAFARI BAG . . . • 
perfectly orgqnlzed space, this bag Inspired the name al the entire Collectton. 
It m80SU'8S 22x12 inches-neatty holds all you- travel needs for a IIOriety al short 
trips. Three zippered pockets for acc8S10ries, too. RemcNol:lle shoulder strap. 
Notlonoly ~ tor $80.00 . . . SYMS Price $39.95 
JHE WEEKENDER ... 
Is the mainst?Y of the Coliectlon-this spacious 24-inch bog holds the largest 
partotyour~ts and occessortes. lfseaslly manaQ90blewlththreeoutslde 
zippered pocikets for quick organization al all your Httte extras. 
Notionally A<Mlllsed tor $100.00 . .. SVMS Pllce $39.95 

THE GARMENT BAG . .. 
this easy to oony bag unfolds to 41 inches to keep suits and dr8SS8S hanging 
wrinkle-free. '\'NO large zippe!8d pockets on the outside hold last-minute occes­
sooes ... lots more pockets Inside cariy 8V91Ythlng from shirts to shoes. Fold-ond­
snap grip hat,dles. detachable shoulder strap-you'll use this bag on every trip. 
Nallonoly Adwlltlsed for $120.00 ... SYMS P110e $,t9.95 

THE COM 4-PIECE SET ... 
This UghlweiEt but rugged designer luggage Is a wise fashion investment any 
time. But It's n e\/8n better buy when you buy the set from Syms. ~ purchased 
Individually Syms. the f~ pieces would =I $159.80. 
The~ 4-plece YSl Safari set, na11ona11V 0'Mllllaed al $360.00 ••• 
SVMS Price $, 29. 95 

Hello, Atlontol 
I'm Marcy Syms and I'd like to introduce you to a · 
wondem.JI collectlon of Yves Solnt Laurent luggage 
and Invite you to shore In the Syms woyot shopping. 
At Syms we never use the world "sale" because Syms 
rep,esents-at off-price-OY8r 200 WOJld-famous 
brond names. We're off-price every day all year, so 
there's never a reason for a sale. The designer lobels 
on all merchandise ore your guorontee of quality. At 
Syms. on educated consumer Is our best customer. 

MarcySyms 

' P.S. I ~ge you to take advantage of this Yves Saint 
Laurent luggage voll.Jel 

SYMS localed In New Yolk, New .Jet1ey, Aortda, and 
Washington, D.C. look lor us In Allonta sooril 

. -·- ,-- ·- "............ ...... ....... .................... .. ....... ,., .......... ...... , . .., 
days free! Send for your Solari luggage to examine 
without obllgallon ... If you're dissatisfied for any 
reason. just return the set ond we'll credit your 
account, Sotlstaction guaranteed or your money 
bock. ' • 

· SYMS 
An Educated Consumer Is Ou, Best Cust01Tl81 

-;;;DTO~ -We~ Saint~~,;;;; Sota1 l~-;;t 
SYMS 
P.O. Box 48238, NIies, II, 60648 

f 
Indicate desired quantity ond color ch61ce: 

a The 4-Plece Set al Satori - only $129.95 • 

a Caprice Bag $29.95·· a Solari Bag 9.95°' 

~ WeekenderS39.95 .. a Garment 

a Navy Blue with Burgundy trim 

a Butterscotch with Brown trim 
a Black with Camel trim 

Charge lo: 

$49.95 .. 

□ Diners Club a Master Card a Vaso 
a Corte Blanche □ American Expr ss 

Account# - --------f.- --­
Explrotion date - - - ------1--- -
Name __________ r~---

Address _________ -;,----

City _____ State __ Zip 

Signature ---------11---­

"plus $7.95 shipping and handll~ 
.. plus S2 95 shipping and hondllng 
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Rich, Rugged and Romantic . . . 
Here is exquisitely beautiful. uncommonly practical luggage !hors- now- also 
incredibly affordable! Through a special arrangement with Yves Saint Laurent & 
Totes, Syms is proud to offer this distinctive set of luggage to customers who moy 
not yet be familiar with our name. ' 

Each of these many-pocketed bogs is available in your choice of three high• 
fashion color combinations: shown here is Novy with Burgundy trim ... you may 
also choose Butterscotch Ton with Brown accents or Block with Comel trim~ All 
ore destined to remain classic colora tions for seasons to come. But then. what 
else would you expect from versotile luggage that bears the Yves Saint 
Laurent name! 

THE CAPRICE BAG . 
this little wonder Is ready to go any place. any time. Measures a compact 
14x11x4 inches so it's perfect aso carry-on, tucks under any o irtine seat. tt hos a 
large front pocket, roomy organizer pockets and an adjustable shoulder stro p. 
Notionally Adllef1ised for $60.00 . .. SYMS Price $29.95 

THE SAFARI BAG .. . 
perfectiy organized space, this bog inspired the name of the entire Collection. 
It measures 22x12 inches- neatty holds all your travel needs for a variety of shor1 
trips Three zippered pockets for accessories. too. Removable shoulder strop. 
Notionally Advertised for $80.00 .. . SYMS Price $39.95 

THE WEEKENDER ... 
is the mainstay of the Collection- this spacious 24-inch bog holds the largest 
partofyourgormentsond"<lccessories.lrseasilymonageablewlththreeoutslde 
zippered pockets for quick organization of all your little extras. 
Notionally Advertised tor $100.00 .. . SYMS Price $39.95 

THE GARMENT BAG .. . 
this easy to carry bog unfolds to 41 inches to keep suits and dresses hanging 
wrinkle-free. Two large zippered pockets on the outside hold lost-minute acces­
sories . .. lats more pockets inside carry everything from shirts to shoes. Fald-ond­
snap grip handles. detachable shoulder strop- you'll use this bag on every trip. 
Notionally Advertised for $120.00 . : . SYMS Price $49.95 

THE COMP\.ETE 4-PIECE SET , .. 
This lightweight but rugged designer luggage is a wise fashion investment any 
time. Bui irs on even better buy when you buy the set from Syms. ~ purchqsed 
individually from Syms, the four pieces would cost 5159.80. 
The complete 4-piece YSL Sofort set, notionally advertised at $360.00 ••• 
SYMS Price $129.95 

~ 1 I 
The SafarfGarment Bag has 
Inside pockets galore to 
cony oil your accessories 

Hello. Attonto! 
I'm Marcy Syms and I'd like to introduce you to a 
wonderful collection of Yves Saini Laurent Luggage 
and invite you to shore intheSymswayaf shopping. 
At Syms we never use the world "sole" because Syms 
represents- at off-price- over 200 world-famous 
brand names. We're off-price every doy all year, so 
there's never a reason fOf a sale. The designer labels 
on all merchandise ore your guarantee of quality. At 
Syms. on educated consumer is our best c ustomer. 

Morcy Syms 

P.S. I urge you to toke advantage of this Yves Saint 
Laurent luggage value! 

SYMS located in New York, New Jersey, Florida, and 
Washingto n, D.C. Look for us in Atta nta soon! 

Is there really a difference between 
Safari and other types of luggage? 
The difference between the Yves Saint Le 
SAFARI collection and ord inary luggage ~ 
ference between inspiration and medioc 
believe mony people appreciate distlnc 
design - whether it be for an automabil< 
or luggage. Ordinary luggage is designe 
primarily functional. offering little in desig 
originality. In this elegant Yves-Saint Laur< 
luggage, function is enhanced by origin< 

The Caprice Bag keeps you organi; 
a perfect blend of fashion and rune 
Begance of design Is carried through the 
of materials ard fa brication of each piec 
resulting high-fashion practicality ossures 
superbly classical possession you'll value 
years to come. 

The ballistic nylo n shell offers the le 
strength and tear-resistance otherwise fo, 
in heavyweight, clumsy luggage now d is 
by travel-smart buyers. Tightly woven outi 
and separate nylon lining offer superior "' 
resistance and protection. 

The "Yves Saint Lourenf' name, pa 
printed on the lining, and the YSL monog 
embossed on the front panel ore your as, 
of authentic Saint Laurent endorsement. • 

The only moving parts on your lugr'" 
the zippers, so we mode them of strong, , 
mending nylon that won't snag. They're c 
coordinated to blend unobtruslvely into t 
the luggage. 

Designed elegance . . . 
at special SYMS prices! 
And you're invited to experience them b< 
days free! send for your Safa ri luggage le 
without obligation ... ~ you're dissotisfied 
reason. just return the set and we'll credit 
account. Satisfaction guaranteed or you 
back. 

SYMS 
An Educated Consumer is Our Best c, 

SEND TO: Yves Saint Laurent Safari 
SYMS 
P.O. Box 48238, Niles, IL 

Indicate desired quantity and color c ho 

o The 4-Piece Set of Safari - only S129.9 

□ Caprice Bog S29.9500 □ Scrtori Bog S: 

□ Weekender $39.95.. □ Garment Bog 

□ Novy Blue with Burgundy trim 
□ Bullerscolch with Brown trim 

o Block with Camel trim 

Charge to: 

□ Diners Oub □ Moster Cord □ v 
□ Corte Blanche □ American Express 

Account# _________ _ _ 

Expiration dole _________ _ 

Nome 

Address _ _________ _ 

City _____ State _ _ Zip _ 

!,gnature __________ _ 

' plus 57.95 shipping and handling 
00plus S2.95 shipping and handling 
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Rich, Rugged and Romantic ... 
Here is exquisitely beautiful, uncommonly practical luggage thafs-now-also 
incredibly offOfdoble! Through a special arrangement with Yves SOint Laurent & 
Totes. Syms is proud to offer this distinctive set of luggage to customers who may 
not vet be familiar with our name. 

Each of these many-pocketed bags is available in your choice of three hlgh­
toshion color combinations: shown here is Novy with Burgundy trim. . you may 
also choose Butterscotch Ton with Brown accents°' Block with Comel trirfl. All 
ore destined lo remain classic colorations fOf seasons lo come. But then. what 
else would you expect from versatile luggage that bears the Yves Saini 
Laurent name! 

THE CAPRICE BAG . 
this little wonder is ready to go any place. any lime. Measures a compact 
14x11x4 Inches so it's perfect as a carry-on. tucks under any oiriine seat. tt hos a 
large front pocket, roomy 0<ganizer pockets and on adjustable shoulder strop. 
Notionolly Advertised for $60.00 ... SYMS Price $29.95 
THE Sl>.FARI BAG ... 
perfectty 0<gonized space. this bag Inspired the name of the entire Collection. 
It measures 22x12 inches- neatly holds all your travel needs fOf a variety of short 
trips. Three zippered pockets for accessories. too. Removable shoulder strop. 
Notionally Advertised for $80.00 ... SYMS Price $39.95 
THE WEEKENDER ... 
is the mainstay of the Collection- this spacious 24-inch bog holds the largest 
part of your garments and occeSSOfies. It's easily manageable with three outside 
zippered pockets !Of quick Ofgonizotion of all your little extras. 
Notionally Advertised for $100.00 ... SYMS Price $39.95 

THE GARMENT BAG ... 
this easy to carry bag unfolds lo 41 inches to keep suits and dresses hanging 
wrinkle-free. Two large zippered pockets on the outside hold last-minute acces­
sories ... lots mOfe pockets inside carry everything from shirts to shoes. Fold-0nd­
snap grip handles. detachable shoulder strap- you'll use this bag on every trip. 
Notionally Advertised IC< $120.00 . .. SYMS Price $49.95 

E COMPLETE 4-PIECE SET .. . 
is lightweight but rugged designer luggage is a wise fashion investment any 

·me. But ifs on even better buy when you buy the set from Syms. ij purchased 
ividually from Syms, the four pieces would·cost S159.80, 

e complete 4-piece YSl Solari set, notionally advertised at $360.00 .. . 
SYMS Pnce $129 95 

rJe SofoJ GJ rment Bqg hos _._.~"'..,""~~..,~~~ 

inside pockets galore to 
cony all your accessories 

Hello. Attonto! 
I'm Morey Syms and I'd like to introduce you to a 
wonderful collection or Yves SOlnt Laurent Luggage 
and Invite you to shore in the Syms woyof shopping. 
At Syms we never use the world "sole" because Syms 
repcesents-at off-price- over 200 wortd-famous 
brand names. We're off-price every day all year. so 
there·s never a reason for a sale. The designer labets 
on all merchandise ore your guarantee of quality. At _ 
Syms. on educated consumer is our best customer. 

MorcySyms 

P.S. I urge you to toke advantage of this Yves SOint 
Laurent luggage value! 

SYMS located in New York, New Jersey, Florido, and 
Washington. D.C. Look tor us in Attonto soon! 

Is there really a difference between YSL 
Safari and other types of luggage? 
The difference between the Yves SOint LaUfent 
SAFARI collection and Ofdinary luggage is the dij­
ference between inspiration and mediocrtty. We 
believe many people opp,eciate distinctive 
design - whether it be fOf an automobile. clothing 
°' luggage. Ordinary luggage Is designed to be 
primarily functional. offering little in design • 
originality. In this elegant Yves Saint Laurent 
luggage. function is enhanced by or1glnol design. 

Elegance or design Is carried through the selection 
or materials and fabrication of eoch piece. The 
resulting high-fashion practicality assures you of a 
superbly classical possession you'll value !0< many 
years to come. 

The bolllstlc nyton shell offers the tensile 
strength and tear-<esistonce athe<wise found only 
in heavyweight, clumsy luggage now d iscorded 
by travel-smart buyer~ Tightly woven outer shell 
and separate nyton llnlng offer superiOf water 
resistance and protection. 

The "Yves SOint Laurenf' name. pattern­
printed on the lining. and the YSL monogram 
embossed on the front panel are your assurance 
of authentic Saint Laurent endorsement. 

The only moving parts on your luggage ore 
the zippers. so we mode them of sllong. ,eij­
mendlng nylon that won't snag. They're col0<­
coordinated to blend unobtrusively into the_ lines of 
the luggage. 

Designed elegance ... 
at special SYMS plices! 
And you're invited to experience them both !0< 15 
days free! Send fOf your SOiari luggage to examine 
without obllgotton . . . ~ you're d issatisfied fOf any 
reason. just return the set and we'll credit your 
account. Satisfaction guaranteed °' your money 
back. 

SYMS 
An Educated Consumer Is OUf Best Customer 

SEND TO: Yves Saint Laurent Sofa Ii LuggogE 
SYMS 
P.O. Box 4B238, Niles, IL 60648 

Indicate desired quantity and color choice: 

□ The 4-Piece Set or SOiari - only S129.95' 

□ Co price Bog S29. 95 - • .o Satori Bog $39. 95 .. 

□ Weekender ~39.95.. □ Garment Bog S49_95--

□ Novy Blue with Burgundy trim 

□ ButlerS<;_Qtch with Brown trim 

□ Block with Camel trim 

Charge to: 

D Diners Club D Master Card □ Viso 
□ Corte Blanche □ American El(press 

Account# ___ _________ _ 

Expiration dote ___________ _ 

Nome _ _____________ _ 

Address ______________ _ 

Oty _____ _ State _ _ Zip 

Signature _____________ _ 

. 'plus S7.95 shipping and handling 
.. plus S2.95 shipping and handling 



THE SAFARI COLLECTION by ~ .IM16URENT 
• r~it.r,:::l!!!!Jil • 

T~ Safokorment Bog hos 
inside pockets galore to 
carry all your accessories 

Is there really a dlffereFlce between VSL 
Safari and other types of luggage? 
The difference between the Yves Saint Laurent 
SAFARI collection and ordinary luggage is the dif­
ference be1ween Inspiration and mediocrity. We 
believe many people appreciate distinctive 
design -whether It be for on automobile, c lothing 

• or luggage. Ordinary luggage is deslgned to be 
primarily functional, offering little in design 
originality. In this elegant Yves Saint Laurent 
luggage, function Is enhanced by or1glnol design. 

The Caprice Bog keeps you organized in 
a perfect blend of fashion and function! 
Elegance of design Is carried through the selection 
of materials and fabrication of each piece. The 
resulting high-fashion proct1colity assures you of a 
superbly classical possession you'll value for many 
years to come. 

The ballistic nylon shell offers the tensile 
strength and tear-resistance otherwise found only 
In heavyweight, clu~ luggage rv::N1 discorded 
by fr0\/81-smort buyers. Tlghtty woven outer shell 
o~~~~-~~ offer superior water ___ ......, 



Rich, Rugged and Romantic ... 
Here lsexqulsltely beautiful. uncommonly proctk:ol luggoge that's-now-also 
Incredibly affordable I Through a special C11Tangement with Yves Saint Laurent & 
Totes. Syms Is proud to offer this distinctive set of luggage to customers who may 

. not yet be familiar with our name. 

Each of these many-pocketed bags Is OIIOIIOble In your choice of three high- • 
fashion color combinations: shown here Is Navy with Burgundy trim ... voo may 
also choose Butterscotch Tan with 8--own accents or Block with Camel trim. All 
are destined to remain cia5Sic colorations for seasons to come. But then, what 
else would you expect from venatlle luggage that- been the' Yves Saint 
Laurent nomel 

THE CAPRICE BAG ... 
this little wonder Is ready to go any ploce. any time. Measures a compact 
14x11x4 Inches so Ifs peifect as a COfTY-<>n, tucks under any al~lne ~t. II has a 

large front pocket roomy organizer pockets and an adjustable shoulder strop. 
NollonCJIIV AcNelttaed for $60.00 ... SYMS Pllce $29.95 

THE SAFARI MG ... 
perfectty organized space, this bog Inspired the name of the entire Coilectlon. 
II measures 22x12 lnches-neotly holds all 'l'OUf travel needs for a vonety of short 
trips. Three zippered pockets for occeaorles. too. Removable shoulder strop. 
Natlonotly AdYelttted 1or $80.00 .. . SYMS Price $39.95 

JHE WEEXENOER ... 
is the mainstay ol the Collection-this spoclaus 24-lnch bog holds the largest 
port of your garments and accessories. It's easily ma~ble with three outside 

zippered pockets for quick organization of on your little extras. 
Nollonoly AcMllllsed tor $100.00 . .. SYMS Price $39.95 

THE GARMENT MG . . . 
this easy to CafTY bog unfolds to 41 inches to keep suits and dresses hanging 

wrinkle-free. Two IOl'ge zippered pockets on the outside hold last-mlrlute acces­
sories ... lots more pockets Inside COfTY ever;thlng from shirts to shoes. Fold-ond­
snop grip hondtes, detochoble shoulder strap-you'll use this bog on every trip. 
Nollono/1:,/ A<Mlr1ised for $120.00 . .. SYMS Price $49.95 

THE COMPlETE 4-PIECE SET .. . 
This lightweight but rugged designer luggoge Is o wise fashion Investment any 
time. But Ifs on even better buy wher1 you buy the set from Syms. If puichosed 

Individually from Syms. the four pieces would cost S159.80. 
The complete 4-plece YSI. Safari set. natlono/1:,/ o'111111tlsed at $360.00 ••• 
SYMS Price $129.95 

Hello. Atlantal 

I'm Morey Syms and I'd like to introduce you to a 
wondefful collection of Yves Saint Laurent Luggage 
ond invite you to shore In the Symswayof shopping. 
At Syms we never use the world "sale" becouse Syms 
represents~ at off-price- over 200 world-famous 
brand names. We're off-price every day all yeor, so 
there's never o reason for o sole. The designer labels 
on all merchandise ore your guarantee of quality. At 
Syms, on educated consumer Is our best customer. 

MorcySyms 

P.S. I urge you to take advantage ol this Yves Saint 
Laurent luggage value! 

SYMS located In New Yori<. New Jersey, AOltda, and 
Washington. D.C. look ror us In Attonta soonl , 

·""'"""·-·-.....--·- ............ ...----- ---------
The "Yves Saint Lourenr' name, pattern-

printed on the lining, and the YSL monogram 
embossed on the front panel ore your assurance 
of authentic Saint lollNll'lt endollement. 

The only moving ports on your luggage ore 
the zJppers. so we made them ol strong, se~­
mending nyton that won't snog. They're color­
coordinated to blend unobtruslvely into the lines ol 
the luggage. 

Designed elegance ... 
at special SYMS prices! 
And you're lnvl~ to experience them both for 15 
days free I Send for your Safari luggage to e,comlne 
without obllgotlon .. , ~ you're dissatisfied for any 
reason, Just return the set ond we'll credit your 
account. Satisfaction guoronteed or your money 
bock. 

SYMS 
NI Educated CONumer Is OU' Best Customer 

-------------------------SEND TO: Yves Saint Laurent Satori luggage 
SYMS 
P.O. Box 48238, NIies. IL 60648 

lndk:ate deliled quonllly and color choice: 

□ The 4-Plece Set of Satori - only s129,95• 

□ Cop(ice Bog S29.95.. □ Satori Bog S39.95 .. 

□ Weekender $39.95 ... □ Garment Bog $49.95 .. 

• □ -Novy Blue with Burgundy trim 

□ Butterscotch with Brown trim 

□ Block with Camel trim 

Chorgeto: 

□ Diners Oub □ Moster Cord □ Voso 

□ Corte Blanche □ American Express 

Account# _ ___________ _ 

Expiration dote __________ _ 

Nome _' ____________ _ 

Address _____________ _ 

City _____ Slate __ Zip ___ _ 

Signature ____________ _ 

•p1us $7.95 shipping and handllnb 
• ·plus $2. 95 shipping and handling ATL 2/81 
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its eeonomic suet:eaa and subsequent /,.,h~ ~lnims, tend to offer b<>t.h family 19 years and was isucceodod by his 
ehllmpioning of women's 11Uf&t1Jte, and non:tllmily employeP.A security. c.ousin Paul Cas~lhmc, until he was 
Kitc:h argues, the Commonwoo.lth crontive oppc,rt.unities and humanitari- killed Kl the behest or John Gotti. who 
quo.lifieis 11s a :feminist organization. an polid~a favorable t..o women-al- Walj 11entonced to life in prison ln 1992, 

/ 

Photoa not seen by PW. (Ji'eb.J though, sho acknowledges, the top jobs D1t'li11 (Mefw, K-i7!,(lfish) ei,; plorcs the 

\ 

still usually go to mon. (}'eb.) aAlstory ot the Cosa No1,tra. trom itJJ 
MlNJl YOUR OWN BUSINESS: roots in Judy and brillillntly depic~ the 
A11d Koep It in the Family MAFIA DYNASTY: The Rlto a.nd F violent. vicious, vulgar brotherhood. 
Ma.rey Svm,a. MasterMedia, $19.95 of the Gamblno Crime Family Phot9s not seen by PW, (Fob.) 
ISH:!11 0-942361--tG-6 John H. Do.vis. H!irpcrCollina, $2S 
"Thefamllythatmake11moneytogl:!lh- (464p) ISBN 0-06-016867-7 
er, 1tay111.ogcther," d~larcs Syms, tho During tho 1920a t.he Gambino11, mem­
oldesl of six children and the heir o.nd berA ot the New York Cosa Nostra 
president and COO of ll t'a,nily-run "Five Families," which a!i;o inc.Jude<! 
chain o:f 29 off-price retllil apparel tho Colombo, Bonanno, J.ucr.hcse itn<l 
stores founded by her flit.her, Sy Sym11, Genovese t'arnilies, t:c,nt.rollod m1tny 
and bearing his surname. Citing her businee11es In Gotham. Among their 
own and ot.hor family ~ntorprises, 1:1he strongholds were private c:irtin~. gar• 
discusses in practical detail how thAy ment Industry trur.king and t,<mstruc­
tunction as long-term working llnt.1- tion. Tho mob al1:10 hnd a powerful pull 
ties. Syms also rovoo.ls with candor in tho meat and supcrmark.it business­
how such businesses mKy require P.$, along wilh tho curstomnry en~r­
''con!lict management" techniques, prises of l<,ansharking, extortion and 
Including family councils, to cope with pornography. Additionally, the dons, 
sibling rlvalries, 11Ur.<lession 11.nd having forbidden t.raf!'icking in drugs 
smooth transition of control frorn ono to ilubordinate11. r.ould not rP.!list the 
generaUon to anot.hor, Along with vast. protita &nd ber.ame involved thcm­
manRgCment policy dos and don'ts, she. selves. Mafia foundingfothc,rs Vincent 
recommends outside work experience and Philip Mangano were 11uececded by 
as n prcrequi11iw !or family memben, AlbortAna11t.asia, who was murdered In 
who want t.<> join a fatnlly-run firm: 1957. The most ettect.Jve !coder, 1:1hows 
Most of th~ ostilnated 1.5 million fami- Davis, was . Carlo Gambino, who 

\ ly-eontrolled bu11inesses -in th" U.S./ em~god sup-reme In 1970, reigned for 

DON'T BUNCH UP: 
One Marine'& Story, 
•a.nd 10me 11.otable exceptions 
Willi,<J.m Va11. Z an!An. Archon, $26 
(208p) JSBN 0-208,0284.7-X 
lnspirE!d by Batt.ll! Ory, Leon Uris's 
navel about WW JI Marine~. Van Zan• 
ten joined the Corps in 1967, mode it 
through San Diogo boot ea.mp and the 
evon tougher officers' 11t:hoo! at Quan­
tico. th~n sllw action in 1965-19GG as 
an eJtecut.ivo officer and company eom­
mander In Vietn1tm. His sojourn t.hore 
was !or the most part a positive and 
rewarding llne, though he hod some 
frustrating expcrieneet>, such as g-1:!l.­
t.lng lost on patrol and dealing with an 
officer whoso queiit for medals thrtiat­
oned to endanger his men. V!ln Zo.n• 
ten's upbeat memoir mostly retlocts 
how Impressed ho was by the decency, 
courago and unAOlfishne11e displayed 
by his ·fe!trfw Marines. R .. adors will find 
no bruta!it.y here, no bittcrne11s, no 
drugs, no !ro.gging11 <>r rocial confron­
tation5. 'l"he memoir is a modest, well­
writt,.c,n account of the 11uthor·s com• 
ing-t.o-man-hood during lhc earlier 
phaso otthe Vietnam era (i.e., pre-Tel) 
when life wus simple. Marines will ""­
joy th~ hook; othel"I! may find it. naive 
and senlitncntnl. (F<il,.) 

A REASONABLE LIFE: 
Toward a Simpler, Secure, 
Moro Humane Existence 
P~ M(JU. Nort,,n/ Albatros~. 
$17.95 (272p) lSBN 0-020266-26•2 
In thi1S 11cinttcrshvt jeremiad. Mnt6 
takel.4 c,n virtually all o!modernily, con­
cluding with a romo.ntic pllean to coun­
try life. A tm"•timc c.ity dweller who 
now lives in Tuscany, tho lltlthor criti­
dzcs hoUKt!S ("huge, unused barns"), 
"the myth o! the i,teady job," c:<,ri)O­
ratc ownership, agricultural pritcliccs, 
cities 1md individ1.11tli11m- all in .o. shrill 
and hyperbolic prose stylt!. He doe1S 
have some Wt>rt.hy rccommondo.tion11: 
why we should convert our lawn1, t..o 
gardens: how child~n should be 
taught d&fenses Kgnlnst adverllsing, 
But olhor ideas, likA junking tho televi­
sion iji!l (' 'Open an upstairs window ... 
and throw the heinous ..,onovabitch KS 

fnr 111!1 y9ur arms let you!"), make him 
sound like a cr1tnky Luddite. "Most of 
yc,u might dismiss this ail t.ho raving o! 
some idei.ll!ii," 1\-C.knowlodges the o.u­
thor; Indeed, he eourts that assess­
ment. (Feb.) 
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JIM LEBENIHAL comes from a long line 

of American entrepreneurs who risk 

making horse's asses of themselves. Of 

recent vintage, there is Fred the Furrier, 

Frank Perdue~Syms, and Tom 

Carvel. Jim Leben is the lone hawker 

on Wall Street. For more than twenty 

years, he has been advertising tax-free 

municipal bonds in television ads that 

have all the retro panache of late-night 

crowings for hairpieces ("Hard to be-

------

Jim Lehmthal and his daughter 

Alex Lehenthal 

lieve? _I am wearing a toupee!") and 

aboveground pools. Wake up early 

enough and there's Jim, with his hair 

standing on end at an electric-generating 

station, telling you in his paint-peeling 

voice about the wisdom of investing in 

the city's infrastructure. "My wife thinks 

I'm an egoist and out of control, and I 

indulge beyond imagining in my pursuit 

of the bitch goddess of fame," he was 

saying at his Wall Street office the other 

day. "Me, I think I'm out to build 

affection for municipal bonds." 

IfLcbenthal is a little unorthodox in 

his methods-Wall Street does not usu­

ally go in for personality-based advertis­

ing-it is perhaps for good reason. Rare 

is the tycoon who had to go to the next 

office and get his ninety-year-old 

mother's approval. Until she died in 

1994, at the age of ninety-five, Sayra 

Lcbenthal was hoking her son's chainik. 

and ruling the firm that she and her hus-

- 7 
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band, Louis, started in 1925. (He died 

in 1951.) 
Although Lebenthal & Company is 

a pipsqueak in the land of the Merrills 

and the Kidders, it is publicity-savvy and 

is possessed of the most complicated 

·Freudian dimensions since the Flying 

Wallenqas. On Independence Day, 

. Lebenthal's daughter Alexandra became 

_ president of the firm, leaving her father 

to serve as C.E.O., chairman, and chief 

flakmeister. Traditionally, Wall Street 

firms announce such changes with a 

tombstone ad, the ultimate symbol of 

old-line mordant Protestant restraint; 

the Lebenthals did it in the Times on 

June 28th with a full-page ad featuring 

a Mary Ellen Mark photograph of 

Alexandra (she looks a little like the lat­

est incarnation of Lois Lane) and a first­

person testimonial on "Me and Bonds," 

"Bonds and the Next Millennium," "My 

Father and Bonds," "You and Bonds," 

"Women and Bonds," "Youth and Bonds," 

and "Bonds and Beyond." (The Lcben­

thals are heavily into bondage.) 

Alexandra is thirty- one, and is 

friendlywith other youngish women, like 

.Marcy Syms, who have inherited the 

mantle from their fathers. "You see it 

happening more in marketing but not on 

Wall Street," she says. "Wall Street is not 

a father-daughter kind of place. Gener­

ally speaking." 

/\T lunch at the City Midday Club, 

fl a fiftieth-floor aerie with wrap­

around views of the harbor and the city, 

father and daughter make a striking pair. 

Jim Lebenthal is slim and wears a crearn­

and-green seersucker suit. He talks a very 

great deal. His daughter is more conser­

vative in both dress and manner. She gets 

a word in when she can. They both went 

to Princeton, and they both have the easy 

carriage of very lucky people. And they 

agree that one of the reasons the transi­

tion was relatively painless was that they 

both learned the business from the same 

formidable woman, the late Sayra. 

After nearly two years at Kidder 

Peabody, Alexandra came to the firm to 

run through an inheritor's apprentice­

ship. One of her first jobs was to hole up 

in an office with her irrepressible grand­

mother and gradually take over her ac­

counts. Nana, as Alexandra called her, 

was ninety-one, and although she still 

came in to the office every day, she was 

beginning to acquire the paranoia of 
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~aughters going into their fathers' businesses 
re finding their way through the glass ceiling 

,
1
HEIDI MAE BRATT 

lRMED with skills, 
savvy and know-how, 

,more daughters are 
growing up to become 

~ heirc~s apparent of 
~j.r family businesses. 
'rom the world of finance 
,rl'tnil to lhe service in­
s lry, th~e high-ranking 
,men are inhctiting the 
mtle from their f'alhers 

n privil<'gc of lineage 
cc bestowl'd on sons or 
,er malc relatives - and 
rting to make their 
rk as daughters of a new 
olution. 
litness Alexandra Le­
lthal. 

start out with dreams of 
corporate greatness. She 
wanted to become an ac­
tress, but gravitated to 
Wall Street after graduat­
ing from Princeton. She re­
alized she didn't want to 
take the s tage so much as 
"be famous." 

Now that she's in the 
dtiver's seat at Lcbenlhal, 
she has big plans. She 
wants to help the firm di­
versify, reach out to the 
younger investors through 
the information superhigh­
way and attract women in­
vestors under 40 years old. 

Admittedly, Lebcnthal 
sa,s, getting into the driv­
ers seat as a daughter 
made the ride smoother. 

"I think It's easier for a 
woman to move forwm·d in 
a family business because 
you don't have to play the 
corporate game," she says. 
"Your talents can be recog­
nized." 

OMAN 
37 

ll 31, shc's the new presi­
pt of New York's Lcbcn­
U & Co., one of Wall 
·eet.'s highly recognized 
1d retaill'rs, which han­
s sales of up lo $1 billion 
fear. Hcr dad, Jim Le-
1thal, a fami liar visage 
1,11 his tclevis ion ads, re-
1ins t1!c firm's ch~rman 

Marcy Syms, 45, the 
president and chief oper­
ating officer of Syms 
Corp. founded by her fa­
ther 37 years ago, per­
sonally knows the bene­
fits of keeping it all in the 
family. "With a family 
business· they [women) 
can become one of the 
~pl~.~ makes deci-

For many women, going 
into the family bus iness of-
,. ___ ~1-- - _ .,·· - -•n~M n-r1 " .l~mP.$: I AhP.nthal nrenared his dauohter. Alexandra, to take over as president of his bond , 



-Ql his ldcvision ads, rc-
11ns the firm's chairman 
it chief executive officer. 
' guess I was the one 
o listened at the dinner 
,lc-," says Lebcnthal, 
o, in 1988 joined the 
n founded 70 years ago 
her grandparents, the 

7'idable Sayra and her 

can become one u, mu 
people who makes deci­
sions," she says. 

husband, Louis Lebenthal, 
after a two-year stint in the 
municipal-bond department 
at Kidder, Peabody & Co. 

Lebenthal says she didn't 

For many women, gomg 
into the family business of­
fers clear advantages and a 
chance for advancement 
they aren't afforded in the 
predominantly male-corPQ­
rat(! world. 

"The glass ceiling is thin­
ner," says Marcy Syms, 
president and chief operat-

James Lebenthal prepared his daughter, Alexandra, to take over as president of his bond I; l 
fi!m, Lebenthal and Co. New YOik Posl Andy UZZie I 

in~ officer of Syms Corp., a 
Secaucus, N.J.-based chain 
of the off-price apparel 
store that was founded 
some 37 years ago by her 

father, Sy Syms. "I pushed and pushed and 

=amily companies offer family values 

"Most women have a pushed until they didn't 
problem being visible to the look at me that way any­
executives in the corporate more," she says. Now she's 
world. They don't get a a prime force behind the 
chance to be viewed by the growing business. 
CEOs," says Syms, 45, who "The most important 
in 1983, became one of the thing to do, for a man or 
youngest female presidents woman in a family business 
of a New York Stock Ex- is to show the parent that 
change company. "With a he or she is a business pro­
family business they have fessional before son or 

rlEIDI MAE BRATT 

1\MILY businesses are 
Jnppealing to daughters 
lbecause they can be 

i
laces of ~reater flexi­

t when 1t comes to 
and family issues. 

1r all, grandpa may be 
:J1C generous when it 
:1es to maternity leave 
his daughter and grand-

;d. 
~ Halpert & Co., a bro­
_age firm based in Mill­
• n, N.J., president Alan 
:!'Iert jokci; that he'll set 

crib in the conference 
- so daughter, Liz Hal­
::·t Cohen, could resume 
-ilrk as vice president of 

-~ations soon after she °' her baby. 
z could really run this 

1pnnv," says Alan Hal­
\, who started the busi­
·t more than two decades 
'""Site's good with peo-

perreptive and very 
.. Besides, working 
your family offers you 

mderful comfort." (Her 
her and husband work 

- sales managers at tho 
"·) 

Like other daughters, 
Halpert Cohen, 29, cut her 
teeth outside the family 
business. Before joining the 
firm five years ago, she 
worked at New York's Titus 
& Donnelley, a municipal 
bond brokerage house. Her 
father encouraged her to 
join the family business 
and she did, after proving 
herself on the outside. 

But once inside, she had 
to prove he,·self again to 
non-family colleagues. 

"In the beginning people 
said I'm here because of my 
dad, but lhat changed as 
people got to know me," she 
says. "I happen to be lucky. 
My dad gives me a lot of 
leeway. He's not always 
qucstioninr me and he 
trusts me.' 

Of course one of the pit­
falls is that every family 
outing can become a board 
meeting. "Every family 
lunch, every family dinner, 
every family everything, 
the conversation always 
turns to business," notes 
Halpert Cohen. "It's good 
and bad." 

Liz Halpert Cohen and her father Alan Halpert man the 
helm together at Halpert and Company in Milburn, N.J. 

Kevin coug111111 

access," she says. ' daughter." 
But, Syms who authored The emergence of daugh-

the book Mind Your Own ters taking over family 
Business: and Keep Jt in the businesses dovetails with 
Family stresses, ''You don't women's prominence in the 
just get anointed. It's some- business world, says How-

hi h • d d ·r ard Musan, editor and pub-
t ·ng t at 18 eserve I a Tisher of Family Busirtess, a 
daughter works hard." d 

For Rhonda Eisner &rest- quarterly magazine base 
in Philadelphia. 

dent of H&E Offset ol, a "There's no study that 
printing business in New tells us how many daugh­
York, there was no entitle- ters are heads of busi­
ment, no birth right and nesses, but certainly we 
certainly no invitation to know there are a large 
join the family business. number of them," Musan 

"I had to fight to come says. 
here," says Eisner, 36, who It's no surprise to 
despite her Wall Street ac- Adrienne Glasgow, the 
complishments and MBA chief financial officer for 
faced a hurdle placed by the American Red Cross 
her own father. She was who spent nine years as the 
told by her dad that the chief financial officer and 
business was no place for a administrative officer for D. 
woman. Glasgow & Sons, Inc., her 

"It was assumed that only family's children's wear 
my brother would take over manufacturing business. 
the business," Eisner says. "Simply put, 50 years ago, 
(Her brother is vice presi- daughters would not have 
dont.) "He would run it and been considered or looked 
I would get married and at for the possibility of tak­
have children." ing over the business," she 

She ,yasn't about to gi,ve say.s. "We now possess the 
,up. - 1 1 ~ ' $ki1ls." ' • ,. 1.! ·~ 

I , :';,:, .:.- •t J--p~ •l 41 -· n 'I. t ~ j 
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Bergen Women Set an $800,000 Record for Israel Bonds 

Principals in Bergen County Mother-Daughter Luncheon of State of Israel Bonds Women~ division, from 
left are: Marcy Syms and her mother, Ruth Mems, honorees, holding their Twelv~ Tribes awards; Evange­
line Gou/etas-Carey, special guest, who received Golda Meir Award; Doris Maltus Hurley and Uni Berri, 
luncheon co-chairmen; Rose Maltus, chainnan of President's Club; Nancy Brown, who presented award to 
Mrs. Gouletas-Carey; Miriam Josephs, Bergen County Women's Division Chairman and Susan E. Weikers, 
Women 's Diviswn National Chairman and guest speaker. Gerry Levine, not shown, was fashion show chair­
man. 

The annual Mother-Daughter 
Luncheon of the Bergen County 
Women's Division, State of Israel 
Bonds - which Bergen County 
pioneered in the Israel Bond 
Organization - recorded the most 
successful campaign totals ever 
achieved. 

Results from the luncheon 
brought the season's total to 
$800,000. 

The luncheon, which closed the 
1987 Women's Division cam­
paign, was held in conjunction 
with an Israeli Trunk Show of cou­
ture leathers and other designer 
wearables, arranged through the 
Manhattan boutique of Or Lee Or. 

The 180 women who attendee 
listened to addresses by Evange 
line Gouletas-Carey, former Firs 
Lady of the State of New York, anc 
Susan E. Weikers , National Wom 
en's Division chairman. 

In observance of the mother­
daughter tradition, the Berger 
County organization honored Rutt 
Merns, chairman of the Women'i 
Division Prime Minister 's Clut 
and her daughter, Marcy Syms 
president of Syms, Inc., New Yi 
clothing store. 

They received the Twelve Tri 
Award of Israel Bonds. The G 
Meir Award was conferreu 
Mrs. Gouletas-Carey. 
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Sy~s family t~ilored to ·retail 
By BOB WEINSTEIN 

If Sy Syms has any regrets about taking four of 
his six kids Into his successful retail clothing 
business, he's not letting on. 

But like heads of family-owned businesses across 
the country, he'll confess there have been prob­
lems. Some small, others big - and some too confi­
dential to share with outsiders. 

When Sy, chairman of the board and chief execu­
tive officer of Syms Corp., promoted his daughter 
Marcy to president and chief operating officer in 
1983, it created dissension in the sibling ranks. 

"Two of her brothers generated a great deal of 

THE FAMILY 
hostility towards 
her," he says. "I 
didn't think I was 
capable of correct­
ing the situation. I 

BUSINESS 
spoke to the brothers, and I spoke to Marcy sepa­
rately. I hoped that they could be compatible." 

Because Marcy, now 35, was the oldest child it 
helped the situation somewhat. Nonetheless, her 
age was not the deciding factor for making her sec­
ond highest on the family executive tree. Most im-

"Her brothers didn't have the same exposure to 
the company that she did," he says. "She had con­
sistency, tenacity, plus she demonstrated constant 

growth and effort." 
Marcy's three brothers 

flank her, playing sup­
porting roles in the family FATHER-DAUGHffR TEAM in front of new Secaocus 
business. Their titles: Ste- warehouse. ■ILL CWIWI DAILY NE.WS 

phen, 33, vice president Marcy describes her president's role as "an in­
and secretary; Robert, 31, formed nag." 
vice president specializ• " If you have the right people working for you, 
ing in buying merchan- ·you'll move forward " sh.e says. "My job is not to be 

, dise; and Richard, 30, better than the people who work with us, but to co-
1 vice president of real es- • ordinate, set goals and then follow through." 

tate and new markets. 
Sy admits blood and 

money don't always mix. ELECTRONIC SAVINGS GUIDE 
On one occasion, he T"•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•-•--1-t I<> n<>il that R i 

Father and daughter work well together. Sy 
b11ings retail savvy - learned only after decades in 
the business - to the office, while Marcy is a new­
breed manager - efficient, cool and objective. 

Sy is more the "people person," and Marcy is 
more the technocrat. It was her idea to hire consul­
tants to design a computerized inventory system to 
cut costs, save money and streamline operations. 

Their ideas may be different (Sy believes in cash­
only business and Marcy pushes for customer cred­
it), but they agree on essential issues. 

"It's a respect for the consumer," says Sy. "I grew 
up with merchants who knew how to rip the con­
sumer off. My goal is to take care of that customer 
for tomorrow." 

Bob Weinstein frequently writes about business for 
The News. 

CAREER 
OPPORTUNITIES 

DIRECTOR Of COMPUTER SYSTIMS AND SERVICES 
Special Services for Children, an agency of the N,ew Yorll 
City Human Resources Administration, is recruiting a 
Director for its Bureau of Computer and Systems Services. 
Under the general direction of the Assistant Deputy Ad· 
ministrator for Management Services with extremely wide 
latitude for the exercise of initiative, the Director for­
mulates overall policy for computer services at Special 
Services for Children. 

Responsibilities will include organizing, planning, direc­
ting, coordinating and evaluating all subordinate 
managers and computer systems programs and services 
for SSC through four major divisions. He/she will also pro­
vide state-of-the-art expertise in all areas of computer and 
systems technology including hardware, software and 
systems design; will coordinate the activities of the Bureau 
with other major SSC organizations. 

Qualiflcations; 1. A baccalaureate degree from an ac­
credited college mJ!! four (4) years of satisfactO!Y, respon­
sible full-time paid data processing experience, at least 
two years of which shall have been in an administrative or 
~itu inuohttna fbo....rnAruOtrtt.nQnt -c-1 OOQ'\.N~-



wanted to take over as CEO. And in another in­
stance, another of the boys was fired on a Friday 
and then rehired the following Monday after a 
frank father-son chat over the weekend produced a 
truce and business as usual. 

It's not easy firing anyone - especially a son. But 
Sy never intended to offer anyone a free ride, even 
a close family member. 

"Just because they're my children doesn't mean I 
won't fire them," he says. "If I'm stretched far 
enough, I'll do it." • 

A smart move from a business and family vantage 
point was going public in 
1983. Each child was giv­
en a 5% Interest in what 
has become a substantial 
business. 

"Because the kids were 
economically indepen­
dent, I felt a lot of prob­
lems would fall by the 
wayside," says Sy. "Now 
they weren't compelled to 
work for the company to 
make a good living." 

Started in 1959, Syms 
Corp. now has 17 stores in 
seven states, selling "off­

price" merchandise of brand and designer names 
at low prices for men, women and children. 

The company employs about 1,400 people, and 
1985 sales topped $215 million. The senior' Syms 
will say only. that 1986 income figures are "even 
better." 

Looking back over the company's 28-year history, 
it was inevitable most of the children would wind 
up in the business. As kids, they helped out by do- • 
ing the tedious jobs no employe wanted to do. 

Marcy remembers working at Syms' flagship low-
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er Manhattan store when she was 12, spending en­
tire days sorting hangers. "The store would accu­
mulate 2,000 to 3,000 hangers," she remembers. 
"The hangers were tossed tnto a corrugated box, 
and my brothers and I had to separate them into 
piles - wishbone, wire and straight." 

. But the children weren't pressured to join the 
business. 

IRIDTILLfMl 
• 1....,._m-4111 . :, Canon Sure-Shot 11 ... 149.90 

tou,sldeNVStoa0rdOl91 --Canon Supreme ....... 169.50 

"There were_never,any <Je.ep converscrtions about 
any of t1te.l~idii coming in(o'1he bu&ipes~;• Sy says. 
".But if the topic came up, :i' put a' quaJifier on it: 'If 
you try it and you're really happy, you can ~tay; if 
you're not, I'm not sure we can make it toge~her.' " 

'" lllSTAltallll IIIFO. Ricoh FF·900utfit.198.90 
2,12-344--0011 

S1191'TIIOo\YIO ID 3 . 
11U SUN l'AIOOllli ·' 
o,.. Daily 9 h I 

fcl I ID I . and Sat. 
FAST MAil OllllR Sll'IICl 

w 

ii-;,;;, .,c~.;;p·~t~7 ·p;oji;;~~i~·g: •• c~~p~i;;·~y;r;,:.;-s 
development, or data base administration; or 
2. A satisfactory equivalent. However,~ candidates must 
possess the two (2) years of administrative or executive 
experience described above. 

~ $34,090-$57,832 commensurate with ex• 
perience, plus comprehensive benefits package. 

New York residency required. Send resume and letter of 
a ppllcation lo: 

PERSONNEL ADMINISTRATION 
SPECIAL SERVICES FOR CHILDREN 

80 Lafayette Street 
New York, NY 10013 
An Equol <>PPortunlty Employer fNFIIW 

~ CHIEF WATER USE INSPECTOR , 

I' 
I' 

! Ir 

1 1, 

($30,000} 
The New York City Department of Environmental 
Protection is seeking a Chief Water Use Inspector to 
supervise inspectional functions in our Water 
Register Bureau. 

The qualified candidate will have 3 years of water 
use inspection experience or full time mechanical 
plumbing experience. Must be familiar with City 
plumbing codes ~nd have a minimum of 3 years of 
supervisory expercence. 

Excellent benefits package. 

S d t 
•

- , '7!,e City of We111:J6'rk., 
en resume o, ~ .. " ;· 

.. • 

NYC Department of 
Environmental Protection 
Bureau of Water Register 

1 Centre Street, Room 2403 
New York, NY 10007 

EOE t.VF 
NYC residency requi1edwithin 90 days of appointment. ...., 

l I 
! I 

II I 
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